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LUCY'S FUR COAT 
JAUNDICE 

LUCY'S FUR COAT =1 PHONES 91X. 

SPm MAGAZINE— "PUl THAT GUY IN 
FRONT OF A CAMERA AND HE'LL 
SELL 100,000 IN A MINUTE." 

FIRST SINGLE "TREASURE HANDS". 

ALBUM IN STORES 2/8. 



OH CANADA! ONE NATION UNDER A GROOVE 

nsMly Xsmg M Careas Fhimslmg, CanaOan Argsts Readf To Take Off IVmUwUe 





■ BY LARRY LeBLANC 

TORONTO— With international visi- 
l)ility of many of its arli.sts on the 
rise, Canada is malting its mark 
worldwide like never before. 

AmoiiE those at the forefront are 
Br^'an Adams, Celine Dion, k.d. lanp, 
Raffi, Crash Teal Dummies, Sarah 
McLaehlan, Roch Voisine, Colin 
,Iames, the Holly Cole Trio, Mae 
Moore, and the Rankin Family; and 
such producers as David Foster, Dan- 
iel LiiiDis, Bruce Fairbairn, and Bob 

Canadian Rap 
Searches For 
Its Identity 

■ BY DANIEL CAUDEIRON 

TORONTO^Iust four yt-urs aflur 
the explosive arrival of Maestro 



McLACHLAN OiON 

Roek. 

"All Canada had five or 10 years 
a^o was Anne Murray. Bryan Ad- 
ams, and Rush," says Terry McBride, 
president of Vancouver. British Co- 
lumbia-based management/ label 
Nettwerk Productions. "'Today, there 
are so many Canadian artists having 
international sales. The scene 
changed after the majors stopped 
signinjj bands which were only rele- 
vant to the Canadian marketplace or 
to Canadian radio." 

Jeff Rogers, manager of the Crash 



COiE CRASH TEST DUMMIES MOORE 



Test Dummies, notes that "the music 
Canadians are making has become 
more in line with the music the world 
is listening to." The group's second 
Arista album. "God Shuffled His 
Feet," l«iosted by album alternative 
airplay of the track "Mmm Mmm 
Mmm Mmm."" has achieved Heat- 
seeker Impact status, reaching No. 
89 on this week's Billboard 20(). 

Canadian artists and songwriters 
have been bringing into Canada in ex- 
cess of S250 million [Canadian] annu- 
ally in total music-releated revenue 




M«STHO FRESH-WES 



Fresh-Wes, the nation's first rap 
champion, and a year after the world- 
wide triumph of dancehall rapper 
(Continued on page 



Toronto Club Scene Nurtures 
A New Generation Of Artists 



I BY KIM HUGHES 



TORONTO— If a tourist wandered 
around this city on a Saturday night 
and happened upon the hip down- 
town stretch called 
Queen West, he 
would be struck by 
two things. 

The first would be 
the amount of hu- 
man traffic flowing 
in and out of a clutch 
of nightclubs within 
earshot of each oth- 
er. The second would be the j)alpa- 
bly electric charge of the atmo- 
sphere as instrument-toting musi- 
cians on their w'ay to gigs fly past 



buskers hacking out songs in door- 
ways for small change. 

Saturday may be the universal 
night of musical worship and bar- 
room congregation, but almost any 
night during any 
season on Queen 
West is distinguished 
by a flurry of wildly 
diverse musical ac- 
tivity. 

It's here that 
fledgling bands ham- 
mer out three-chord 
slashes of n.K*k angst 
to anyone who will listen, while vet- 
erans perform under aliases to 
small crowds, recapturing forthem- 
(Continued on page 100) 



from foreign territories since 1990, 
according to the Canadian Recording 
Industrj'' Assn. This includes record 
sales, publishing, merchandising, 
concert receipts, and performing 
rights revenues. 

Among the signs of Canada's 
growing international stature are: 

(Continued on pnqe 101} 

Less Is More For 
Canadian Studios 

■ BY CHRISTOPHER JONES 

TORONTO— If "bigger is better" 
was the rallying cry of Canada's stu- 
<lio scene in the 198()s. then '"smaller 
is sweeter" has emerged as the credo 
of the '90s. The rise of indie acts like 
Barenaked Ladies and Moxy Fruvous 
has had an impact on every as[>ect of 
the Canadian industry, including re- 
cord priKluction. 

If your homemade indie project can 
(Continued on page 6\9) 




Moxy FrUvous Finds 
Home In 'Bargalnville' 
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Reggae Is No. 1 With 
New Billboard Chart 
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The Year's Longest Grammy Ad. 



Neil Young Record of the Year 
Donald F^gen Album of the Year 
R.E.M. Album of the Year 
Neil Young Song of the Year 
Belly Best New Artist 
led. lang Best Pop Vocal Performance, Female 
Rod Stewart Best Pop Vocal Performance, Male 
RJE.M. Best Pop Performance by a Duo or Grotip uHA Voad 
Vanessa 'Vl^Iliams & Brian McKnight Best Pop Performance by a Duo or Group witit Vocal 
George Benson Best Pop Instrumental Performance 
Neil \bnng Best Rock Performance by a Duo or Group uHth Vocal 
Eric Clapton Best Rock Performance by a Duo or Group unth Vocal 
George Harrison Best Rock Performance by a Duo or Group with Vocal 
Belly Best Alternative Music Album 
R.E.M. Best Alternative Music Album 
Aretha Franklin Best R&B Vocal Performance, Female 
Tevin Campbell Best R&B Vocal Performance, Male 
Ray Charles Best R&B Vocci Performance, Mak 
Earth, Wind & Fire Best R&B Performance by a Duo or Group unth Vocal 
Tevin Campbell Best R&B Song (songwriters: Babyface, D. Simmons) 
Sir Mix-A-Lot Best Rap Solo Perfimrumce 
Naughty By Nature Best Rap Performance by a Duo or Gmtp 
Fourplay Best Contemporary Jazz Performance 
Ernestine Anderson Best Jazz Vocal Performance 
Herbie Hancock (Dori Caymmi) Best Jazz Instrumental Solo 
Joshua Redman Best Jazz Instrumental Performance, Individual or Group 
Miles Davis and Quincy Jones Best Large Jazz Instrumental Performance 
Dwight Yoakam Best Country Vocal Performance, Male 
Little Texas Best Country Performatue by a Duo or Group with Vocal 
Mark O'Connor vrith Byron Berline Best Country Instrumental Performance 
Mark O'Connor with Johnny Gimble Best Country Instrumental Performance 
Dwight Yoakam Best Country Song (songwriters: Koslas & House) 
Michael English Best Pop / Contemporary Gospel Album 
The Winans Best Contemporary Soul Gospel Album 
Brooklyn Tabernacle Choir Best Gospel Album by a Choir or Chorus 
Peter, Paul & Mary Best Musical Album for Children 
R.E.M. Best Music Video, Shortform 
Miles Davis and Quincy Jones Best Music Video, Lortgform 
Daniel Lanois Best Music Video, Longform 
Tatvis THtt Best Music Video, Lot^orm 

R.E.M. Best Album Package 
Paul Westerberg Best Album Puckt^ 

Congratulations. 
We're very proud of you. 
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R&B 

* 1 2 PLAy - R. KELLY • JIvt 



• THE HOT 1 00 • 

* fiLL FOR LOVE 
BRYAN ADAMS / ROD STEWART / STtNG • 



ADULT CONTEMPORARY 

* SAID I LOVED YOU BLft I LIED 
MICHAEL BOLTOM - COIUMBW 



90 



COUNTRY 

I SWEAR • JOHN MICHAEL MONTGOMERY • ATLAMit 



26 



DANCE / CLUB PLAY 23 

* JOY " STAXX OF JOY FEAT. CAROL LEEMING • champion 



DANCE / MAXI-SINGLES SALES 

* A DEEPER LOVE • ARETHA FRANKUN • 



LATIN 

* DETRAS DE Ml VENTANA • YURI • SCWf lAnN 



R&B 

* CRY FOR YOU « JODECI ■ ul»rowN 



18 



HOT R&B AIRPLAY 

* CRY FOR YOU ■ JODECI ■ uncy*N 



HOT R&B SINGLES SALES 

* GETTO LAM • DOMINO • OUTBUBSI/R^ 



RAP 

♦ GETTO JAM ■ DOMINO ■ OUTBURST'RAL 



ROCK / ALBUM ROCK TRACKS 

* PINCUSHION ■ ZZ TOP • BCA 



ROCK / MODERN ROCK TRACKS 

* lOStH ■ BECK • Dot 



TOP 40 AIRPLAY / MAINSTREAM 

* AIL FOR LOVE 
BRYAN ADAMS / ROD STEWART / STING • «M 



92 



TOP 40 AIRPLAY / RHYTHUKROSSOVER „ 

* SHOOP • SALT-N-PEPA ■ NDO PlATMU/iONOON 



HOT 1 00 AIRPLAY 

* HERO • MARIAH CAREY • ccjkw 



HOT 100 SINGLES SALES 

* NX FOR LOVE 
BRYAN ADAMS / ROD STEWART / STING • AiM 



24 



- TOP VIDEO • 

* ALADDIN 

DWVtr HOWE VtfXO 



HEALTH & FITNESS 

t CINDY CRA\]VFORD / THE NEXT CHALLENGE 

GDOOriMEi HOME VlOtO 



KID VIDEO 

* ALAOOIN 

ivAir CMs-stEY Howe video 



RECREATIONAL SPORTS 

* MICHAEL JORDAN: AIR TIME 

FOJfVinFO 



RENTALS 

* THE FIRM 

PARAMOUMT HOME VIDEO 
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Elvis Costello's Sweet Bird Of 'Youtli' 



Ah, youth. The couple cling to each other as they slip through the 
halo of the streetlamp at a remote comer of London's Hyde F^rk, 
probably first-date lovers on an endless summer stroll. As they draw 
closer, ^e evening mist parts and the pair reveal themselves to be 
Elvis Costello and spwuse Gait O'Riordan, taking the night air. Lon- 
don's like that: metropolis and village, vast haunt and intimate ha- 
ven, a ceremonial city with the twilight ability to surprise. Some 
blithe spirit should write a song about it — and one just has. 

The unexpectedly lovely "London's Brilliant Parade" appears on 
a forthcoming Costello album with the unlikely title of "Brutal 
Youth" (Warner Bros., due March 8), and it's a truly exultant ode 
to life's brief interludes of well-being: "Just look at me/I'm having 
the time of my life/Or something quite like it/When I'm walking 
out and about/In London's brilliant parade." 

"I had just started the second period of recording for the new 
record when we met on the street that night," Costello recalls four 
months later with a bashful chuckle. "That song is probably as 
close as I'll ever get to writing a sentimental song 
about the town I was bom in [on Aug. 25, 1954], 
even though I've never really regarded it as my 
hometown. But some places have a sixx'ial jjerson- 
al significance for me." The lyrics mention pre- 
cincts of Regents Park, Camden Town, and the 
Hammersmith Palais, where father Ross Mac- 
Manus sang from 1955-69 with the Joe Loss Dance 
Orchestra. "If that's indulgent, then I don't really 
care. That's one of the extremities of this record." 

Believe it or not. Costello has just tumed 18 as a 
recording artist, and he's obviously enjojing the 
last reckless years of his creative adolescence. 
Fans who fell for the scrawny singer/ songwriter 
in 1977 because he could spout raw, flip-the-bird 
furj' ayid fond laments will find the "Bridge" track 
to be the "Alison" of this magnificent return to 
form. And further evidence of "Bmtal Youth" 's 
broad range of mood swings is found on first sin- 
gle "13 Steps Lead Down." A vicious satire on a 
12-step self-help program that goes a tiptoe too 
far, it has the same investigative wallop as 
"Watching The Detectives" or "Mystery Dance." And it heralds 
Costello's first indispensable album of the '90s. 

It was late 1976 when petulant computer programmer Declan 
MacManus (aka Costello) first entered Pathway Studios in Isling- 
ton to begin cutting the pointed songs that would comprise his "My 
Aim Is True" album (reissued in 1993 with bonus tracks on Ryko- 
disc's rousing four-CD boxed set, "Elvis (x)slello & The Attrac- 
tions 2 '/g Years"). 

Late in 1992, almost two decades after his gloriously pissed-ofT 
debut, Elvis retumed to Pathway, a broom closet of a recording 
space tucked in an alleyft'ay in a working class suburb of London. 
Pete Thomas, drummer for Elvis' long-disbanded Attractions 
group, joined him on the demo sessions, which resulted in the up- 
roariously rocking "Kinder Murder" and "209' Amnesia," both 
found on "Brutal Youth." And there are dim bulbs and culprits ga- 
lore in each of Ostellos other gumshoe narratives of treachery, 
each paced by a snare dmm that prods and pummels like a prose- 
cuting attorney. 

"To be honest," says (k)stelIo. "what sparked my going back to 
Pathway was just the desire to take a weekend off from my ongo- 
ing work with the Brodsky Quartet on The Juliet Letters' record 
[1993J. I'd periodically pop back into I^thway to do experimental 




Transvision Vamp], who I'd never met, had run into Pete and said 
she would love me to write a song for her. I couldn't imagine writ- 
ing one song, and thought I'd write a whole story based around a 
fictional character." That effort became James' '93 solo album. 

"Pete and I done all these songs from the Friday to the Sunday, 
and we decided we wanted to keep going. Because I found I actual- 
ly liked recording there again, with the tiny room, the eight-track 
machine, the old perforated acoustic panels on the walls, the spe- 
cial drum sound ..." 

. . . And the irresistible urge to once more reduce his art to its 
trim, testy essentials, just as he had during the 24 hours of record- 
ing (at a cost of 2,000 pounds) that yielded "My Aim Is True." 

"Once I got excited, and wrote some more songs," says Costello, 
"I realized that I needed a more solid kind of rhjlhmic base, so I 
needed" — he hesitates before wryly emphasizing — "a band again 
if Pete and I were going to get any kind of decent feel, rather than 
trying to do this piece by piece." 

His notion of the evolving project was reflected 
in the tentative title he assigned it, "Idiophone," 
which he says "is a word for an instrument derived 
from the substance of which it's made. A triangle 
would be an idiophone, whereas a drum, which is a 
skin head and a wooden shell, would not be. It was 
maybe a bit obscure," he chuckles, "but I was 
thinking of things that have a unique construction, 
like an individual singer's voice ..." 
... Or an irreplaceable musical alliance. 
"(Attractions keyboardist] Steve [Nieve] joined 
IVte and me, and then I asked Nick Lowe to come in 
and play bass and contribute ideas," Owtello contin- 
ues, referring in the latter case to the man who pilot- 
ed his debut record and also was his original stable 
mate on the Stiff label. "When Nick felt a few songs 
were not his speed, I brought in Mitchell Froom to 
help produce, and Mitchell had been working with 
[former Attractions bassist] Bruce Thomas," to 
whom Elvis had not spoken since a strained parting 
in the '80s. "Once we got to talking it seemed silly 
for us not to do it" 
And now an Attractions tour is planned! Yet prior to his collabo- 
ration with the Brodsky classical chamber group, Cx)stello had long 
skirted involvement with any one performing unit The Attractions 
were absent on his celebrated "Spike" (1989) after having had stu- 
dio and touring involvement in nearly ever>' previous studio project 
from "This Year's Model" (1978) to "Blood & Chocolate" (1986). 
Meanwhile, Costello was enjoying home life in the Wicklow Moun- 
tains below Dublin with actress /musician O'Riordan, former bass- 
ist of the Pogues, whom he'd married in May 1986. Always an 
eclectic, he played with the Royal London Philharmonic Orchestra, 
wrote songs with I^ul McCartney and Ruben Blades, and even set 
poet W.B. Yeats' "A Drunken Man's Praise Of Sobriety" to music 
for Britain's Yeats festival. 

"And I find it amazing that I've managed to be making records 
for 17 years!" says Costello. "But I have no desire to be 17 again — I 
didn't particularly like it the first time. On the other hand, I think 
it's good to reflect upon the journey you might have taken from the 
time you were that age. My wife Cait knows that I've tried all these 
years to write one completely uplifting record about the positive 
side of life, but" — he bursts into laughter — "it seems it just doesn't 
exist! I also considered calling this record 'Crank,' but you don't 
want to leave people without any hope for me. Let's say I'm suspi- 



things, and in this case Wendy James [formerly of the pop band cious of artificial optimism, although I quite enjoy the real thing." 



THIS WEEK IN BILLBOARD 



MCA PUBUSHING'S COVER CHARGE 

Posting its best year ever in terms of mechanical royalty col- 
lections, MCA Music Publishing benefited from its deals with 
nonperforming songwriters whose works are covered by other 
artists. Irv Lichtman reports on MCA's banner year in Words 
And Music. Page 12 

BILLBOARD GOES TO MILIA 

Multimedia producers, distributors, and retailers attending the 
first-ever MtLIA conference in Cannes agreed that software 
synergies and mutti specialist retailers hold the keys to the new 
industry's worldwide success. Peter Dean reports in Billboard's 
Enter "Active File. Page 72 
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Slow Motion On Info Superiilghway 



■ BY GEORGE FISHMAN 

There is a great deal of discussion these 
days about interactive television and what 
impact it might have on manufacturers and 
retailers of entertainment software. Propo- 
nents would have you believe interactive 
television is rising swiftly above the hori- 
zon like a giant new sun, its blinding tech- 
nological light poised to obliterate the com- 
pact disc and videocassette. However, the 
very nature of technology would seem to 
indicate that the dawn of interactive televi- 
sion is not yet upon us and may not be for 
some time. 

The majority of people for whom tech- 
nology is intended do not rush so quickly 
into the brave new world. In fact, technolo- 
gy not only pauses for humans to catch up 
to its futuristic promise, it also must await 
government approval, licensing negotia- 
tions, pricing strategies, marketing plans, 
and financing before being implemented in 
a practical manner. Consequently, even 
though new methods of electronic enter- 
tainment delivery are technologically possi- 
ble today, it will be years before these 
methods are in widespread use. And when 
we do reach a point where consumers can 
order everything from "E.T." to U2 over a 
telephone line, this development certainly 
will not preclude the existence of music and 
video retail outlets. 

First among the obstacles any new tech- 
nology faces is the government. In fact, 
one of the reasons tlie implementation of 
high-definition television has been ham- 
pered is the FCC's insistence on downward 
compatibility with NTSC video. Likewise, 
the government will want to closely exam- 
ine the residual effect of interactive televi- 
sion. Issues such as compatibility with ex- 
isting equipment, industry overlap, and 
antitrust should keep regulators busy for 
quite a while. 

The normally drowsy government proc- 
ess will be slowed even further by echoes of 
the cable industry experience. Congress 
has been angered by cable operators and 
therefore is not likely to be in any hurry 
when it comes to sorting out the who, what, 
where, and when of new entertainment de- 
livery schemes. While this looming jungle 
of red tape is daunting enough to any new 
technology, it is only the first hurdle. 

Following favorable government rul- 
ings, there is the matter of licensing the 
software for digital delivery. How much 
will be paid in Ikensing fees? When will it 
be paid? Will some sort of statutory rate be 
worked out, or will it be a free-for-all, an 
open auction wherein "Mrs. Doubtfire" 
commands more than, say, "The Piano"? 
How long will the term of the licenses be? 
Who will negotiate? Who will decide what 
is fair and equitable? Who will police the 
electronic data transfers, and which audit- 
ing methods should be employed? All of 
these things and more must be agreed 
upon before the bits and bytes start materi- 
alizing on the small screen as "The Termi- 
nator" or wafting out of speakers as Frank 
Sinatra. 

Along with licensing arrangements, re- 
search must be done to determine what the 
consumer is willing to pay for this new ser- 
vice. What should it cost for an on-demand 
viewing of a mega-hit movie? How about 
jukebox-style home play of a No. 1 album? 




What is the price tag that will reap maxi- 
mum profit? Diminishing returns? 

Once government rulings are secured, li- 
censing negotiations completed, and pricing 
strategies in place, what then? Convincing 
the mass market to use the new technology, 
as past experience has shown, will not be 
easy. For example, it was years after the in- 
troduction of the VCR before it reached any 
appreciable market saturation, and even 



'Interactive 
television must 
be user-friendly' 

George Flshman Is 
chalrman/CEO, HMG 
Digital Technologies 
Corp.. a manufacturer 
and duplicator of 
cassettes and CDs. 



now the percentage of VCR owners who ac- 
tually record from televisron is minimal. Yet 
it was the recording aspect of the VCR that 
so concerned the movie industry. Studios 
were convinced that home taping would ne- 
gate the sell-through market as millions of 
consumers acquired free video libraries 
merely by hitting the record button on a 
VCR. But that just didn't happen. Take the 
case of two classic movies: "The Wizard Of 
Oz" and "Gone With The Wind." 

When these two evergreens were re- 
leased on video, the prognosis was for a re- 
spectable rental business and virtually no 
sell-through. It was reasoned that because 
both films had been broadcast so many 
times, hordes of people had already taped 
them. Yet these movies shot to the top of 
the sell-through charts. Why? First of all, a 
large number of those who had taped these 
films still found the idea of purehasing a 
professionally packaged copy desirable. In- 
stead of an unadorned box with a scrawled 
title on its spine, they now possessed a col- 
orful item that added to the enjoyment of 
ownership. And what about those who had 
never taped the films? Why didn't they 
make use of their VCRs? Quite simply, 
there are members of Mensa out there who 
still can't program a VCR. The lesson here 
is that interactive television must be, to 
borrow a phrase from the computer indus- 
try, user friendly. And therefore, if it is to 
succeed, it must be easier to master than 
programming a VCR to record "Sesame 



Street" 

Finally, it takes time for a new technolo- 
gy to reach a profitable positmn, so entry 
into the market by interactive television 
will require a great deal of money. Even in 
the best of times, financing is an arduous 
task. In today's economy, it Ls particularly 
difficult 

The recent entrance of telephone compa- 
nies into the entertainment delivery busi- 
ness may hasten the arrival of digital dis- 
tribution. Indeed, phone companies have 
three very formidable weapons at their dis- 
posal: a powerful tobby accustomed to gov- 
ernment mazes; a war chest of cash; and a 
familiar, user-friendly device — the tele- 
phone. Eventually, consumers will be able 
to watch "Casablanca" or "Jurassic I^k," 
listen to a rap album or a little classical mu- 
sk, merely by dialing a phone number or 
tapping a remote control. Whatever it is — 
movies or music — and whenever it's de- 
sired, it will appear on demand. Like magic. 

Whether you are HMG or HMV, Block- 
buster or Rentrak, that eventuality looms 
like a large black cloud. Add the fact that 
TCI — the largest supplier of cable in the 
United States — has merged with a Baby 
Bell company, and the prospects for retail- 
ers appear gloomy. Perhaps it's time to 
close up shop because all the customers 
wGl be home alone. On the phone. 

But wait a minute. Doesn't that argu- 
ment sound familiar? Isn't that what exhib- 
itors and radio said when television was in- 
vented? Didn't exhibitors offer a similar 
cry of doom when the VCR emerged? 
When pay-per-view arrived on the scene, 
wasn't the home video industry planning a 
wake? Yet there are still theaters, still ra- 
dio, and still a healthy video rental and sell- 
through market 

Even if interactive television were to be- 
come a reahty tomorrow morning, there is 
enough diversity in consumer taste to sup- 
port all manner of technology. The point is, 
every consumer will not simultaneously 
reach for a phone and dial a diversion. 
Some will watch broadcast television or 
tune into cable. Others will view a video- 
tape or go to a movie theater. Then there 
will be those who will turn on the radio and 
those who would rather listen to a CD or 
attend a live concert A few people might 
even do something remarkably low-tech. 
They might just read a book. 





LETTERS 









CniL COIPUINT 

I wish to clarify Bill Holland's article "La- 
bels Fire New Legal Shot At Conn. Pi- 
rates" (Billboard, Dec. 11, 1993). 

The article creates the impression that 
the civil counterfeiting lawsuit instituted 
by several RIAA members against Tape- 
com Inc. and Golden Cirele was designed 
to force those companies out of business 
and to sell off all of their assets. 

Tapecom and Golden Circle were al- 
ready being liquidated and their assets 
sold as the result of a foreclosure by 
their bank that occurred several months 
prior to the civil suit filed by the RIAA 
member companies. The sole purpose of 
this civil suit is to obtain compensation 
for damage caused to plaintiff record 



companies by the defendants' illegal 
counterfeiting activities. In connection 
with the suit, the plaintiffs obtained a 
preliminary injunction on consent from 
the U.S. District Court in Connecticut to 
insure that any remaining assets of the 
companies are not dissipated pending 
the action's outcome. 

These actions have been taken for the 
legitimate purpose of protecting the 
rights of the RIAA members who have 
been victimized by the counterfeiting, 
and not for some ulterior motive of de- 
stroying the defendants' business. 

Steven J D'OnoWo 
Executive VP. Director of Ami-Piracy 
RIAA 

Washington. D C. 
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E C O R D 

thanks the National Academy of Recording Arts & Sciences and 
congratulates the following Grammy Award Nominees 




Best Musical Album For Children 

The Muppet Christmas Carol 
Original Motion Picture Soundtrack 

Paul Williams, Chris Caswell and Robert Kraft, Producers 



Best Spoken Word Album For Children 

The Muppet Christmas Carol 
Story Album 

Ed Mitchell, Producer 



"This On« 



1TW9-4HZ-Y6R0 



6 1994 Jim Henaon Productions, Inc. 
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Weather, Quake Slow Music Sales 

Retailers Expect Effects To Be Short-Term 



■ BY ED CHRISTMAN 
and CHRIS MORRIS 

The music business, hit hard by 
bad weather in most parts of the U.S. 
and an earthqualce in Southern Cali- 
fornia, is off to a slow start this year, 
with total sales down about 5.5% so 
far in January, compared to January 
1993. 

According to SoundScan, year-to- 
date sales through Jan. 23 were 36.07 
million units, down from the 38.18 
million units sold in the same period 



last year. For the seven-day period 
ending Jan. 23, when the winter 
weather hit hardest, SoundScan 
found a sales decline in six of its eight 
regions, compared to the same period 
in the previous year. 

Needless to say, the Jan. 17 earth- 
quake slowed music sales in the 
Southern California area. According 
to SoundScan, the Pacific reporting 
region posted unit sales of 2.04 mil- 
lion for the reporting week ended 
Jan. 23, down from the 2.16 million 
units sold in the equivalent week in 



Post-Quake, Execs Consider 
Costs Of Business In LA. 



I BY CHRIS MORRIS 



LOS ANGELES— West Coast record 
labels and home video companies 
stuttered back to semi-normality in 
the wake of the earthquake that 
slammed Southern California Jan. 17, 
with most reporting their operations 
back at full-stalT strength by Jan. 24. 

Pfttent aftershocks on Jan. 19 and 
21 sent nervous employees bolting 
for the exits. Otherwise, companies 
are attempting to transact business 
as usual, and are bemused by the 
idea that the fear of an even more 
catastrophic tremor in the future 
would force operations out of the 
LA. area. 

Plotnicki's In, 
Bobbins Is Out 
In Profile Deal 

■ BY ED CHRISTMAN 

NEW YORK— After weeks of see- 
saw negotiations, Steve Plotnicki has 
successfuly concluded the acquisition 
of Profile Records from former part- 
ner Cory Robbins. Plotnicki and Rob- 
bins decline to specify the terms of 
the deal. 

The deal was struck in the wee 
hours the morning of Jan. 25, three 
days after Tommy Boy was supposed 
to have withdrawn its $14 million of- 
fer for Profile (Billboard, Jan. 22). 

The deal, which covers all of Pro- 
file's subsidiaries, gives a real boost 
to Landmark Distribution, the whole- 
saler in which Robbins and Plotiiicki 
also were partners with Burt Gold- 
stein. Profile, which had sales of 
about $12 million last year, provides 
about one-third of Landmark's reve- 
nues. But more importantly. Profile 
was the flagship in Landmark's dis- 
tribution portfolio — the label that 
helped open the door to retail ac- 
counts for Landmark. (Robbins' 
share of Landmark was included in 
the deal with Plotnicki.) 

Speculation over Profile's fate has 
been a distraction for the label's staff 
for several months. With the compa- 
ny's future resolved, Plotnicki says 
his priority is to bring the label back 
up to speed. 

First^ the label will release a new 
single from the current Run-D.M.C. 
album, "Down With The King." Also, 
"DJ Quik's new album is done, so we 
(Continued on page 92} 



One major label executive asks 
wryly, "Where would we go, Mon- 
tana?" 

Post-quake comments from label 
persormel indicate that initial reports 
of damage to some facilities were 
overstated. 

Sony Music's Santa Monica facili- 
ty — located in an area that suffered 
heavily from the temblor — was up 
and running on Jan. 24. Local reports 
immediately following the quake had 
said that authorities deemed the Sony 
campus "unsafe to enter," and that it 
had absorbed extensive damage. 

But Sony spokeswoman Mary El- 
len Cataneo says, "We suffered no 
structural damage . . . [and] we ex- 
pect the office to be fully operational 
by [Jan. 28]." 

Sony's building incurred some wa- 
ter damage and knocked-out phone 
and computer lines, requiring what 
Cataneo calls "intensive cleanup." 
Another company spokeswoman, Jo- 
anne Oriti, adds, "'The damage was 
blown out of proportion." 

The effect of the quake was much 
more grave at Warner Bros. Records' 
north building in Burbank, located in 
the stricken San Fernando Valley. 

But Bob Merlis, the label's senior 
VP of publicity, says the site has not 
been condemned, adding, "They esti- 
mate that our staff will be back in the 
north building somewhere between 
one and three weeks from now." 

In the interim, displaced Warner 
employees, many of them in finance, 
are being housed in conference 
rooms and other space in the label's 
south building. 

(Communications to MCA's Univer- 
(Continued on pane 97) 



1993. 

Tower Records and Tempo Re- 
cords report that sales are down in 
the Los Angeles market but indicate 
sales are up in other parts of South- 
em Califomia. 

In Torrance, Calif., Scott Young, 
president of Wherehouse Entertain- 
ment, says stores got a short-term 
boost from schools being shut, but it 
didn't compensate for stores closed 
by the quake. 

Five Wherehouse locations in 
Southern California may remain shut 
for three to four months. Of 14 Music- 
land stores closed after the quake, 
and 40 Blockbuster video rental and 
music outlets affected, only five 
Southern (Calif, outlets in each web 
remained closed at press time. 

Tempo is proceeding with a 
planned move tx> Simi Valley, Calif. 
Its Northridge and Valencia stores 
remain closed, but may reopen by 
Jan. 29. 

California may be in for a boom pe- 
riod, however, when insurance mon- 
ey starts flowing into the area. When 
(Continued on page 97) 



Acquired By BMG, Private 
Music Begins A New Age 



I BY DON JEFFREY 



NEW YORK— BMG has acquired 
Private Music, the eclectic label in 
which it held a 507* stake, capping a 
relationship that started with a dis- 
tribution agreement seven years 
ago. Financial terms were not dis- 
closed. 

West Hollywood, (Calif .-based Pri- 
vate Musk; has enjoyed its biggest 
success with Yanni, the new age 
star whose 10 albums have report- 
edly sold more than 5.3 million 
copies in the past six years. 

Other artists on the 11-act roster 
include Taj Mahal, I^trick O'Heam, 
Leon Redbone, the Pahinui Broth- 
ers, Toots Thielemans, AJ. Croce, 
Eliza Gilkyson, and Jennifer 
Wames. In the first quarter, the im- 
print is releasing albums by Leo 
Kottke, "Peculiaroso," (produced 
by Rickie Lee Jones) on Feb. 1; 
Yanni, "Live At The Acropolis," 
March 1; and Etta James, "Mystery 
Lady," (a coUectkin of Billie Holiday 



songs), March 1. The company is 
currently working two albums that 
have been nominated for Grammys 
this year: Taj Mahal's "Dancing 
The Blues" in the traditkinal blues 
category and Yanni's "In My Time" 
in new age. 

BMG has distributed Private Mu- 
sic's recordings since 1987. Two 
years ago, the major acquired a 50% 
stake and formed a joint venture. 

Private Music was begun in 1986 
by Peter Baumann, a former key- 
boardist for the new age band Tan- 
gerine Dream. He and his family 
owned all the equity in the compa- 
ny. Baumann will serve as "creative 
consultant" for the label. 

Operating the label for BMG 
will be Ron Goldstein, Private 
Music's president/CEO. He 
joined the label seven years ago 
from Island Records, where he 
was president. 

(Joldstein says, "BMG was very 
happy with the new direction Pri- 
(Continued on page 92) 




Crescent Moon Over Miami. Executives of Sony Music Entertainment and 
Epic Records Group announce the launch of Crescent Moon Records, a Miami- 
based label headed by Emilio Estefan that will focus on Latin, pop. R&B, jazz, 
and dance music (Billboard. Jan. 29). Shown in back row, from left, are Epic 
Records president Richard Griffiths; Epic Records Group chairman David Glew; 
Sony Music International chairman Mel llberman; Sony Music Entertainment 
executive VP Michele Anthony; and Sony Musk: International preskfent Robert 
M. Bovflin. In front row, from left, are Sony Music Entenainmenl president/COO 
officer Tommy Mottola and Crescent Moon Records president of talent and 
artist development Emilk) Estefan. 



Billboard Makes Key Staff Changes 



NEW YORK— Billboard has made a 
number of staff changes affecting 
key personrvel. 

I^ul Vema, formerly senior writ- 
er, is named pro audio/technology 
editor. In his new job, Vema will 
oversee the weekly Pro Audio section 
and lead Billboard's coverage of new 
hardware and software develop- 
ments. He is based in New York and 
also serves as a c»«ditor on the Al- 
bum Reviews page. 

Carrie Borzillo, who had been a 
staff reporter, is named Heatseekers 
features editor. In this newly created 
post, Borzillo assumes authorship of 
the weekly Popular Uprisings col- 
umn and will be responsible for fea- 
ture coverage of Heatseekers artists. 




(See page 15 for her debut column.) 

In assuming responsibility for the 
I\>pular Uprisings column, Borzillo is 
charged with carving out an impor- 
tant new "beat" for the magazine. 
The column will report on those new 
and developing acts that are judged 
by Billboard to be prime prospects 
for the Heatseekers Albums Chart 



Commenting on the changes. Bill- 
board editor in chief Timothy White 
said, "Both Paul's new duties and 
Carrie's unique post reflect the fur- 
ther blossoming of a talented staff as 
well as the continuing evolution of 
Billboard itself. Our editors are grow- 
ing in their roles with the publication, 
even as Billboard expands its capabil- 
ities to cover our industry as thor- 
oughly and astutely as possible. I 
know both I^ul and (Carrie are going 
to do some damned exciting work 
that will increase Billboard's must- 
read status and element of surprise 
for our audience." 

In aru)ther change, Enter' Active 
editor Marilyn A. Gillen and associate 
(Continued on page 93) 



Arista Reports 
Record Domestic/ 
Int'l Revenues 

NEW YORK— Arista Records, cash- 
ing in on the two top albums of 1993, 
reports record U.S. revenues of $220 
million for the year. Sources estimate 
worldwide sales for the BMG-owned 
label group at close to $400 million. 

On Billboard's year-end listing of 
the top albums of 1993, Arista placed 
No. 1 with "The Bodyguard" sound- 
track and No. 2 with Kenny G's 
"Breathless." 

'The Bodyguard," which featured 
several new songs performed by 
Whitney Houston, co-star of the 
blockbuster film, sold more than 26 
million copies worldwide and about 
11 million in the U.S. The album con- 
tains Houston's recording of Dolly 
I^rton's "I Will Always Love You," 
which had the longest run ever at No. 
1 on Billboard's Hot 100 Singles chart 
(14 weeks) and sold more than 4 mil- 
lion copies, making it one of the best- 
selling singles of all time. 

Of the success of "The Body- 
guard," Arista president Clive Davis 
says, "The underlying emotranal im- 
pact of the film reinforced the impact 
of the all-time single and created 
something magical. It was a unique 
combination." 

"Breathless" sold 6 mUlion copies 
in the U.S. and nearly 10 million 
worldwide, far eclipsing the numbers 
for previous albums by the pop saxo- 
phonist 

Explaining the rise in Kenny G's 
star, Davis says, "This is now a live 
performer moving to a superstar lev- 
el, showing he's a very charismatic 
headliner, someone capable of selling 
out Radio City for a week." 

Though the success of those two 
albums set the pace for Arista's big 
year, the label and its various joint 
ventures had big hits in a variety of 
musical genres. And executives say 
that 1994 will usher in new ventures 
and acts. 

Davis says, "1993 was a record- 
(Continued on page 9S) 
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Congressional Retirements Concern Biz 

Hughes, Edwards Are Key Advocates In House 



I BY BILL HOLLAND 



WASHINGTON, D.C.— Retirement 
announcements by two members of 
the House of Representatives consid- 
ered sympathetic to music business 
•T^^ concerns have 

jr ' \ caught the Indus- 
P \ try by surprise. 

1 If Some observers 

X privately express 
A.''''V'JT concern about the 
^ ' inevitable shakeup 

in copyright issue 
leadership next 
HUGHES year in the House. 

Of greatest con- 
cern to the music industry is the fu- 
ture of legislation now or soon to be 
before House lawmakers, including 
the record industry's performance 
right bill, sources say. 

Both Rep. William J. Hughes, D- 
N.J., chairman of the Intellectual 
Property Subcommittee, and Rep. 
Don Edwards, D-Calif., vice chair- 
man of the Judiciary Committee, an- 




nounced Jan. 24 that they will forgo 
re-election campaigns this Novem- 
ber, retiring after this session of Con- 



"If you view these announcements 
in the context of the political climate 
in the fall elections, where other long- 
time supporters could lose their 
seats, it's clear that a changing of the 
guard means a big question mark 
[for copyright issue leadership] in the 
House," says one insider here. 

Hughes' decision drew the most re- 
action, since he is the co-sponsor, 
along with Rep. Howard Berman, 
D-Calif., of the House version of the 
record industry's performance right 
bUl. 

Hughes has stated that he consid- 
ers the passage of the bill his "top 
legislative priority" this session. 

Hughes has proved to be a strong 
champion of the legislation, which 
would amend the Copyright Act to 
grant record label copyright owners 
greater control over distribution — 
and perhaps royalty fees — in the digi- 



tal, home-delivery age. 

However, if Hughes fails to get the 
votes to pass the performance right 
bill— due to opposition from broad- 
casters, and perhaps because of other 
concerns voiced by ASCAP and the 
National Music Publishers Assn./ 
Harry Fox Agency — the future of 
the legislation is at best uncertain. 

The National Assn. of Broadcast- 
ers, the largest opponent of the legis- 
lation, argues that the language in 
current copyright law is sufficient 
and no performance right is needed. 

The current law lays out a long- 
standing "compromise" between the 
industries: Radio gets free airplay of 
sound recordings; the labels get the 
resulting free publicity (and potential 
sales) for their releases. 

The Recording Industry Assn. of 
America argues that the develop- 
ment of digital recordings and the 
emergence of cable, satellite, and 
telco home-delivery services have 
changed the landscape of copyright 
(Continued on page 11) 




They've Got Music, They've Got Rhythm (Safari). Executives from Priority 
Records ami independent label Rhythm Safari announce a new partnership ttiat 
builds on the 3-year-old distribution agreement between the two. In this joint 
venture, all Rhythm Safari catalog and the label itself will be under the Priority 
umtxella, and the two labels will expand into all facets of adult-oriented music. 
The first release under tt>e alliance will be "Carole King In Concert," due out 
Feb. 22. Best known for its world music releases, Rhythm Safari brancfied out 
with the 1993 release of Carole King's "Colour Of Your Dreams" album on 
Rhythm Safari/King's X Records. Shown, from left, are Priority president ot 
sales Mari< Cerami; Rhythm Safari president Hilton Rosenthal; Rhythm Safari 
manager of label operations Magda Summerfieid; Prksnty president Bryan 
Turner; and Priority executive VP Stephen Drath. 



Artist Development Tops Dance Summit Agenda 

Panelists Say Too Little Attention Given To Vocalists 



Venture To Test MTV's 
Future In Home Shopping 



■ BY DEBORAH RUSSELL 

LOS ANGELES— The results of 
MTV Networks' April 1 venture 
into direct marketing will determine 
whether the company will create a 
stand-alone home shopping chan- 
nel, according to Tom FVeston, the 
web's chairman/CEO. 

MTV Networks will test a direct- 
marketing service on its MTV, VH- 
1, and Nickelodeon networks. The 
test will reach 60 million households 
and will last thr«e to six months. 

Individual direct-marketing "pi- 
lots," packaged into 30-minute seg- 
ments, will comprise no more than 
four hours of programming per 
week on each network, says Pres- 
ton. The shopping installments will 
be staggered throughout the day. 

"We are trying to determine if 
[direct marketing] is a business for 
us at all," says Freston, who notes 
that the concept has been in devel- 



opment for more than a year. "We 
have millions of variables to test, 
and we decided to go on line and 
find out if it works." 

The test results will determine 
whether MTV Networks will create 
a stand-alone home^hopping chan- 
nel, he says. 

"We're a shopping channel now," 
Freston says of MTV. "We just 
don't participate in the revenues." 

Staffers appointed to oversee the 
management, development, and 
production of the test programming 
include Brian Diamond, formerly 
an executive producer at MTV Eu- 
rope; Gabe Doppelt, formerly the 
editor in chief at Mademoiselle 
magazine; and Gwynne Thomas, 
formerly a producer at ABC News' 
"Primetime Live." 

The shopping programs will be 
tailored to each network's viewers. 
Products will include audio and- 
(Continued on page 95) 



Billboard Bows Reggae Albums Chart 



British Telecom 
Launches Test Of 
Yideo-On-Demand 

■ BY PETER DEAN 



LONDON— British Telecom, the 
U.K.'s leading telecommunications 
company, is to test a video-on-de- 
mand service starting this spring. 
The trial is to begin in the Colchester, 
Essex, area using 60 BT employees. 
A more extensive trial is to be put 
into operation starting in the fall, us- 
ing 2,500 homes in the same region. 

BT is using Oracle Media Server 
software, which connects subscrib- 
ers' TV sets and phone lines. It can 
offer customers a choree of 1,700 film 
titles at any time with freeze frame 
and fastrforward facilities, as well as 
(Continued on page 95) 



NEW YORK— With this issue. Bill- 
board introduces its Top Reggae Al- 
bums chart The 15-position chart will 
be printed every other week in Bill- 
board, alongside the charts for Top 
New Age Albums and Top World 
Music Albums (see page 67). 

UB40, which scored a huge pop hit 
with its remake of "(Ilan't Help Fall- 
ing In Love" last year, holds the No. 
1 position on the first Top Reggae Al- 
bums chart with the platinum-certi- 
fied Virgin release "Promises And 
Lies." The "Cool Runnings" sound- 
track and albums by Inner Circle, 
Snow, and Bob Marley round out the 
top five. 

According to Billboard associate 
publisher Michael Ellis, the reggae 
chart will be compiled from sales re- 
ports from SoundScan's entire retail 
reporting panel, including 600 inde- 



SAN FRANCISCO— If dance music 
is to grow, artist development must 
play a greater role. That was the re- 
curring theme of Billboard's inaugu- 
ral Dance Music Summit, held Jan. 
19-21 at the Pan Pacific Hotel here. 

Recording artists came out fight- 
ing as they, along with more than 300 
other conference attendees, aired 
complaints and discussed plans of ac- 
tion during 18 seminars (for addition- 
al coverage, see page 22). 

RCA artist Martha Wash, one of 
two keynote speakers, was adamant 
about artists taking control of their 
careers in a genre that is traditkmally 
producer-driven. After 20 years as a 
recording artist. Wash put out her 
first record under her own name last 
year. 

"[During my career] I've had lots 
of record executives tell me I had 
only one dimension to my music," she 
said. "Sometimes you have to push, 
shove, and yell and scream to get to 
do more than what they want." 

When the issue of artist develop- 
ment in dance music was raised in the 
session titled "Devek)ping Dance Mu- 



pendent stores. "Although we're 
quite satisfied with the initial sample 
of the panel, we certainly encourage 
any stores that sell reggae to contact 
SoundScan about joining the panel," 
he says. 

The chart also reflects Billboard's 
intention to cover in greater depth 
the popular music from the lower 
half of the hemisphere. According to 
Billboard editor in chief Timothy 
White, "Bob Marley's recent induc- 
tkin into the Rock And Roll Hall Of 
Fame, as well as the sheer volume 
and range of reggae titles on our 
main album and singles charts, indi- 
cate the powerful commercial and 
cultural acceptance all genres of the 
sound have achieved. This chart is an 
acknowledgement of the key role 
reggae has come to play in the ongo- 
ing vitality of our industry." 



sic Artists," Frank Ceraolo, Epic's di- 
rector of national marketing/cross- 
over promotion, said that for Rozal- 
la's upcoming sophomore project, the 
artist's management and Epic's A&R 
and promotion departments (includ- 
ing tJie pop department) held strate- 
gy meetings about the artist — a piece 
often missing from the dance puzzle. 
According to Ceraolo, Epic wanted a 
blend of dance rhythms and R&B fla- 
vor on the album, but also wanted to 
make sure that the "right ele- 
ments" — such as producers and ra- 
dio-friendly tracks — were there. 

Admitting that producers are the 
primary creative force behind techno 
during the sessk)n titled "Who's Rav- 
in' Who?: Where Techno Is Going," 
Ramon Wells of MCH" Management 
added that vocalists and dancers 
must have a more developed role in 
the genre or else risk losing the rave 
audience. 

"[Producers] use front people on 
stage to represent them, and kids feel 
cheated," Wells saW, referring to the 
tendency of producers to use vocal- 
ists as a disposable commodity. 



Although the chart will appear on a 
biweekly schedule, it will be compiled 
weekly. The "Last Week" entry for 
each title will reflect each album's po- 
sition on the previous week's unprint- 
ed chart. The total weeks-on-chart 
column also will reflect the unpub- 
lished charts. 

Reggae releases that previously 
were eligible to chart on the World 
Music Albums chart now will be fea- 
tured on the reggae chart, opening 
up slots on the world music chart. 
The latter chart, along with the new 
age chart, will continue to be com- 
piled by Billboard's chart department 
based upon telephone reseach. Ellis 
says the charts will be converted to 
SoundScan in the near future. 

The new chart is managed by Bill- 
board's Suzanne Baptiste. 



Wells said that because fans relate 
more to what's happening on stage, it 
is in a producer's best interests to 
help promote vocalists' images and 
careers. Using stage performers in- 
terchangeably "gives techno a bad 
name, and doesn't help to develop the 
actual act," he concluded. 

Latin hip-hop producer Tony 
Moran, moderator of the session ti- 
tled "Latin In Dance Music: It's More 
Than Freestyle," saki freestyle and 
other forms of Hispanic musK suffer 
from a public perception that there is 
a lack of quality control at all levels 
(Continued on page 11) 



Stanley Adams, 
Longtime ASCAP 
Head, Dies At 86 

■ BY IRV LICHTMAN 



NEW YORK— Stanley Adams, 
who served as president of 
ASCAP for 24 years and was the 
lyricist on several standards, in- 
cluding "What A Diff'rence A 
Day Made," died Jan. 27 after a 
short illness at North Shore Hos- 
pital in Manhasset, New York. He 
was 86 years old. 

Adams, also a lawyer, served as 
head of ASCAP from 1953-56 and 
from 1959-80 (prior to 1959. 
ASCAP presidents were allowed 
to serve only a single three-year 
term). During his later tenure, Ad- 
ams was a leading industry figure 
in the decades-long effort to get 
Ongress to revise the outmoded 
1909 Opyright Act; tlie drive re- 
sulted in the new Copyright Act 
of 1976. 

He also guided the society 
through the emergence of the 
rock era and the growth of TV as 
a major medium for musK. In ad 
(Continued on page 93) 
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RCA Faces 'Reality' As It 
Re-Enters Soundtrack Fray 



■ BY ERICBOEHLERT 

NEW YORK— After a six-year ab- 
sence from the lucrative world of 
soundtrack successes, RCA returns 
with a high-profile Feb. 1 release, 
the rock soundtack to Universal's 
"Reality Bites." 

The film, which follows a group 
of recent college grads who grapple 
with the transition into the working 
world, stars Winona Rider and fea- 
tures music by Crowded House, the 
Juliana Hatfield Three, I^enny Kra- 
vitz. Dinosaur Jr., and others. 
Along with being a comeback of 
sorts, "Reality Bites" also is meant 
to send a message that RCA wants 
to be considered a serious player in 
the alternative-rock arena. 

It was in 1987 that RCA scored 



its last major Hollywood-related 
hits with its "Dirty Dancing" and 
"More Dirty Dancing" releases. 
Combined, the two sold 15 million 
copies in the U.S., according to the 
record company. 

RCA president 
Joe Galante says 
soundtrack pro- 
jects now hold a 
much higher pri- 
ority at the label. 
"We have re-en- 
ergized our ef- 
forts to work 
HATFIELD with film Compa- 
nies," adds 
Hugh Surratt, senior director of 
artist development at RCA, who 
worked on "Reality Bites." 

(Continued on page 101) 




DGC's Crows: Off To A Flying Start 

Top 40 Push To Follow Rock Radio Success 



I BY CRAIG ROSEN 



LOS ANGELES— A pair of high-pro- 
file gigs, constant touring, and an 
old-fashioned approach at radio have 
helped Counting Crows' "August 
And Everything After" become the 
first modem rock smash of 1994. 

This week, following the band's 
Jan. 15 performance on "Saturday 
Night Live," the DOC album leaps to 
No. 13 on The Billboard 200. It is the 
third consecutive week that the title 
earned the Greatest Gainer distinc- 
tion, as it has bounded up the chart 
from No. 70 to No. 32 to No. 13. Ac- 
cording to SoundScan data, the al- 
bum had sold more than 208,000 
copies as of Jan. 23; more than half 
those sales occurred in January. 

Says Bob Bell, new-release buyer 
for the Torrance, Calif -based Where- 
house Entertainment chain, "It's 




COUNTING CROWS 

huge beyond description. It's our No. 
1-selling CD and No. 6 overall." 

"August And Everj'thing After" 
debuted on the Heatseekers album 
chart Oct 30, 1993. It reached No. 2 
Jan. 8 before advancing to the top 
half of The Billboard 200 Jan. 22. 

Meanwhile, "Mr. Jones," the em- 
phasis track from the album, climbs 
to No. 2 on the Modem Rock Tracks 
and No. 9 on the Album Rock Tracks 
charts, and the videoclip remains in 



MTV's Buzz Bin. 

The Crows have toured literally 
non-stop; the quintet hit the road 
even before the Sept. 14 release of 
the album. The tour dates have in- 
cluded support 
spots for Midnight 
Oil, the Cranber- iCAt \ 

ries. Suede, and an Hljil \\ 
ongoing trek with SEEKERS). 

Says Geffen 
head of marketing 
Robert Smith, 

'They played with a lot of different 
bands, and we made sure not to pi- 
geonhole them. We knew this band 
had the potential for an enormously 
wide audience." 

Yet long before those tours, Count- 
ing Crows landed one of the most im- 
portant dates of its young career. On 
(Continued on pane 9S) 



Smooth Transition 
As New N.Y. Mayor 
Embraces Grammys 

■ BY MELINDA NEWMAN 

NEW YORK-When David Dinkins 
was defeated in his bid to be re-elect- 
ed as mayor of New York City last 
November, the National Academy of 
Recording Arts & Sciences lost one 
of its best friends — ^just as it was get- 
ting into high gear for the 36th annu- 
al Grammy Awards. 

However, according to Jonathan 
Tisch, head of the New York Gram- 
my Committee, and Michael Greene, 
president of NARAS, the transition 
from Dinkins to new mayor Rudy 
Giuliani has been smooth. 

The Giuliani administration basical- 
ly inherited this year's awards, slated 
for March 1 at I^dio City Music Hall. 
And while sources say Giuliani may 
not share Dinkins' unabashed love 
(Continued on page 95) 



Testimony Rnished 
In George Michael's 
Suit Against Sony 



I BY CHRIS WHITE 



LONDON— Thirteen weeks of 
witness e\ndence and exhaustive 
cross-examination concluded Jan. 
26 in High Court here, when the 
last witness took the stand in the 
restraint-of -trade case brought by 
rock star George Michael against 
his record company, Sony Music. 

Accountancy expert Garth 
Tweedale, called by Sony, took the 
honor of closing the evidence. 

(Continued on page 93) 
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An Even Trade. Celebrating Bob Marley's indiiction into the Rock and Roll Hall 
of Fame. Island Records chairman Chris Blackwell presents Rita Marley with a 
plaque commemorating worldwide sales of more than 10 million units of 
Marley's "Legend" album. In return, Rita Marley presents Blackwell with her late 
husband's original handwritten lyrics to "Waiting In Vain." The party was on the 
eve of the Jan. 19 induction ceremony. (Photo: Chuck Pulin) 



Radio, Retail & MTV Hre Up 
Sales Of Candlebox Debut 



■ BY DEBORAH RUSSELL 

U)S ANGELES— On the surface, Se- 
attle hard rockers Candlebox and me- 
dia sensation Madonna appear to 
have little in common. 

Yet in record time late last year, 
Candlebox sold out three gigs at Se- 
attle's Paramount Theater, snatching 
the venue's sales record from Madon- 
na, co-CEO of Maverick, which re- 
leased Candlebox's self-titled debut 
through Sirc/Wamor Bros, last July. 

"People respond to Candlebox be- 
cause they're very passionate," says 
Cathy Faulkner, MD at album rock 
station KISW Seattle, which spon- 
.sored the .sold-out concerts. "The mu- 
sic is raw and real — it's not a formula 
they're going by, and people can read 
that" 

Faulkner's comments are borne 
out by sales of "Candlebox," fast ap- 
proaching 200,000 units, according to 



Industry Shows Support For Jackson 



LOS ANGELES— Music industry 
sentiment continues to be support- 
ive of Michael Jackson, with most in 
the industry expecting Jackson's 
fans to rally behind him, too. 

Jackson, who had been accused of 
sexual molestation, agreed Jan. 25 
to pay his 14-year-old accuser a sum 
said to be in excess of $10 million. 
The boy agreed to drop his civil suit 
against Jackson, but the superstar 
still could face criminal charges, 
pending the outcome of an investi- 
gation by the Los Angeles County 
district attorney's office. 

Sony Music and Epic Records of- 
fered no comment following the set- 
tlement, but stood by their previous 
statements of support for the artist. 
No new releases by Jackson, includ- 



ing a once-scheduled greatest hits 
package, are expected in the fore- 
seeable future. 

Others were more vocal in their 
support for Jackson. "We've actual- 
ly seen an increase in Michael's cat- 
alog," says George Daniels, owner 
of George's Music Room in Chicago. 

"It's funny how adversity pulls 
the black community together," he 
says. 

AI Bell, president/owner of Bell- 
mark Records, is guarded but confi- 
dent that the pop superstar's career 
will weather the controversy: "If he 
handles his image and style in a 
classy way, I think over time this all 
will pass." 

Laurie Shaw, managing director 
of Tempo Records in Chatsworth, 



Calif., says, "I think if the music's 
good, it's going to sell. There are 
still an awful lot of people out there 
who don't think he's guiltv." 

KEZK St. Louis OM/PD Bob 
Burch says his station continues to 
maintain an "indefinite suspension 
of airplay" of Jackson's records 
{Billboard Nov. 27). "It's not a boy- 
cott . . . This whole situation, in 
terms of his settling with this child, 
is not 24 hours old at this point and 
we haven't had an opportunity — 
myself and the general manager — 
to sit down and really discuss it." 

Syndicated radio DJ Tom Joyner, 
who has been outspoken in his sup- 
port of Jackson, thinks the enter- 
tainer's career will suffer little in 
(Continued on page 93) 
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CANDLEBOX 

data supplied by SoundScan. About 
36,000 units have moved since Jan. 1, 
with 12,000 units sold in the past 
week alone. 
Warner Bros, re- 
ports that its most 
recent five-day or- 
der on the album 
exceeded 48,000 
units. 

The group 
logged a '24-week 
run on Billboard's Heatseekers 
Chart, hitting No. 1 OcL 23. "Candle- 
box" climbs to No. 72 on The Bill- 
board 200 this week, after debuting 
Oct. 9 at No. 177. 

Maverick VP Abbey Konowitch at- 
tributes the band's success to a "pow- 
erful record" that crosses college, al- 
ternative, metal, and album rwk ra- 
dio formats. Constant touring and 
consistent retail and radio support, 
backed with video support from 
MTV, have contributed to the group's 
slow and steady buildup. Key break- 
out markets include Seattle, Balti- 
more, Boston, Denver, and "Tampa, 
Fla., Konowitch notes. 

"There's always the risk that a rec- 
ord becomes a hit before the band is 
prepared for a hit," says Konowitch, 
noting Candlebox had been together 
less than a year upon signing with 
Maverick. "The goal was to build the 
band at a variety of different levels 
so that the second or third cut would 
(Continued on page 92) 
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Western Rock Returns To Vietnam 

Promoters Gauge Concert Biz Potential 



■ BY GARY VAN ZUYLEN 

HO CHI MINH CITY— Go<KHKMi 
morning, Vietnam! 

Western rocl( is getting its wake-up 
call in this beleagured-but-ambitious 
Asian nation, now that Brj'an Adanis 
has become the first major-league in- 
ternational musician to perform in 
Ho Chi Minh City (formerly Saigon) 
since James Brown played wartime 
gigs in the late 'GOs (Billboard, Jan. 
22). Already, there is local specula- 
tion that the Bee Gees and Earth, 
Wind & Fire will add Vietnam to their 
1994 Asian tour itineraries. 

Moreover. Thailand-based concert 
promoter Brian Marcar of Tero En- 
tertainment says Vietnamese audi- 



Bryan Adams 
Rocks Tlie Worid 
With Best-Of Set 



I BY THOM DUFFY 



LONDON— "Around the world, 
around the block, everywhere I 
go, the kids wanna rock!" sings 
Bryan Adams on a 1984 track 
from his new hits collection "So 
Far So Good" on A&M Records. 
And around the world. Adams' 
current best-of set has sold 7 mil- 
lion copies since its Nov. 9 release, 
according to A&M and RalyGram 
International. 

The Canadian rocker has been 
topping album charts from Eu- 
rope to Australia thanks to two si- 
multaneous hit singles: his new 
ballad "Please Forgive Me," 
which is featured on "So Far So 
Good," and "All For Love," his 
sand-and-gravel vocal collabora- 
tion with Sting and Rod Stewart 
from the Hollywood Records 
(Continued on page 97) 



ences would welcome them. "They 
were singing along [during Adams' 
Saigon show], more so than in Bang- 
kok," he not^. "That is a good sign." 
Marcar played a peripheral role in or- 
ganizing Adams' Jan. 16 concert at 
the 2.300-seat Le Let Theatre, located 
in the suburban Hoa Binh district of 
Ho Chi Minh City. 

The date was attached to the Cana- 
dian rocker's Asian tour, itself part of 
a worldwide concert itinerary. Adams 
LB on a global roll: His A&M hits pack- 
age, "So Far So Good," is located at — 
or near — the chart summit in many 
countries (see story, this page). 

If others follow Adams into Viet- 
nam, they must prepare for primitive 
conditions. Police used electric cattle 
prods for crowd control at Le Let, 
and the French-built ballroom's one 
and only door was locked and forti- 
fied so that no one could enter or 
leave during the show. 

This country remains a decrepit 
outpost just two years into a resur- 
gence of quasi-capital ism and com- 
mercial entertainment. Vietnamese 
societ\', as in other Asian nations, is 
characterized by high-profile wealth 
for a few and abject poverty for the 
masses. The number of people who 
can afford to see the likes of Adams 
(tickets were $25-$3o) is growing, but 
their riches often are propelled by a 
black-market economy. Vietnam's 
present per-capita GDP is $200 per 
year. 

Hong Kong-based Bruce Aitken 
linked with regional tour promoter 



Midas Productions to bring in Ad- 
ams. Aitken's company, Sports Asia, 
usually works in sjwrts promotion; it 
has previously organized two athletic 
marathons in Vietnam. 

Aitken encountered various hur- 
dles. First was the prohibitive cost of 
hiring a dilapidated indoor basketball 
stadium, which is supposed to hold 
5,0(X). In communist Vietnam, venues 
are meant for the people, and so their 
use is almost always free. On this oc- 
casion, the local authorities proposed 
a fee that would have exceeded ticket 
income generated from a full house. 

Undeterred, Aitken obtained 12 
separate government approvals and 
opted for Le Let, for which he paid 
approximately $3,0(X). Adams' mega- 
hit, "(Everything I Do) I Do It For 
You," was instantly recognized by 
even the most staid government offi- 
cials, which heli)ed gain the approvals 
and the support of the state-owned 
(Continued on page 97) 




It's Kathle Le«'s Time. On the set of "Live With Regis & Kathte Lee," 
television morning-show queen Kathie Lee Gifford shows off her Popular 
Uprisings T-shirt, awarded for the two weeks her Warner Bros, album "It's 
Christmas Time" spent at No. 1 on Billboard's Heatseekers chart. On her Jan. 
13 TV show, substitute co-host Robin Leach presented Gifford with a plaque to 
commemorate the feat. 



New Acts Dominate February Releases 



I BY LARRY FLICK 



NEW YORK— Richard Marx, EniR- 
ma, and Cheap Trick are among the 
established acts relcasintt new al- 
bums in Febniarj' — a month other- 
wise dominated by musical newcom- 
ers and developing artists. 

Other key sets due this month in- 
clude an all-star tribute to Curtis 



Hiiley Named President/CEO At Sony Tree 



NASHVILLE— Donna Hiiley. who 
most recently held the post of senior 
VP and CEO of Sony Tree, has been 
promoted to president and CEO of 
the music publishing company. 

In her new position, Hiiley will di- 
rect and oversee all of Sony Tree's 
daily operations, including its admin- 
istration of all U.S. copyrights and 
royalties for its parent organization, 
Sony Music Publishing. Hiiley will re- 



main in Nashville. 

A Sony Music spokesperson says 
that while there will be no immediate 
addition to Hilley's duties, the promo- 
tion will enable her to hire personnel 
and move up others within the com- 
pany — which, in turn, will give her 
more time for planning and extend- 
ing the company's activities. 

Hiiley, who was en route to 
(Continued on page 9 J) 



Mayfield and "The NBA Jam Ses- 
sion," which features an array of ur- 
ban radio mainstays. 

Marx's current single, "Now & 
Forever." is getting considerable AC 
and top 40 radio exposure, paving the 
way for his Capitol collection, "I^id 
Vacation." Due in stores Feb. 8, the 
set was produced primarily by the 
singer and continues to mine his well- 
established blend of ballads and pop- 
drenched rock ditties. 

The two-year wait for a new Enig- 
ma opus ends Feb. 8 when the Mi- 
chael Cretu-created act offers "The 
Cross Of Changes" on Virgin. The 
act, which scored a 1992 multiformat 
smash with "Sadeness, Pt. 1," ex- 
plores ambient dance music. The first 
single Ls "Return To Innocence." 

Cheap Trick moves to Warner 
Bros. Feb. 15 with "Woke Up With A 
Monster." Produced by Ted Temple- 
man, the album brings the band back 
to its salad days of hard, guitar-driv- 



en jams. Expect an extensive tour to 
commence this spring. 

A number of Curtis Maj-field's mu- 
sic industry fans and friends have 
gathered for "All Men Are Brothers; 
A Tribute To Curtis Mayfield," which 
Ls due Feb. 15 on Warner Bros. The al- 
bum features such superstars as Eric 
Clapton, Aretha Franklin, Whitney 
Houston, and Bruce Springsteen per- 
forming songs previously recorded 
by the veteran soulster. The first sin- 
gle is still to be determined. 

"The NBA Jam Sessions," which 
goes to retail on Tuesday (1), is the 
brainchild of MCA A&R VP/produc- 
er Andre Fischer. The MCA set has 
new tracks by Heavy D, Bobby 
Brown, Bell Biv DeVoe, and Wreckx 
N' Effect, among others, paying 
homage to pro basketball greats. 
Two singles by newcomers — "On 
The Blacktop" by Lost Tribe Of Boo- 
dah, and "Out Of Control" by Wells— 
(Continued on page 93) 





EXECUTIVE TURNTABLE 









I COMPAMES. Jason Flom is pro- 
moted to senior VP of Atlantic Re- 
cords in New York. He was VP of 
A&R. 

Ged Doherty is promoted to senior 
VP of Epic Records in New York. He 
retains his position as VP of interna- 
tional marketing. 

Bob Baker is appointed GM at Gi- 
ant Records in Nashville. He was di- 
rector of operations at CMT. 

Susan Levy is promoted to senior 
director of A&R, creative develop- 
ment for MCA/Nashville. She was 
senior director of publicity and artist 
development 

Sony Wonder appoints Carol Lee 
senior director of marketing, West 
Coast in Los Angeles, and Alexandra 
Bee man production manager in New 
York. They were, respectively, senior 
director of marketing for Columbia 
TriStar Home VWeo and coordinator 
of product marketing at Columbia. 

Mark Young is named senior di- 




rector of publicity, West Coast for 
Arista Records in Los Angeles. He 
was talent executive for Dick Clark 
Productions Inc. 

Elektra Entertainment in New 
York promotes Beth Jacobson to se- 
nior director of press and artist devel- 
opment and Iris Tesson to associate 
manager of press and artist develop- 
ment They were, respectively, direc- 
tor of East Coast press and artist de- 
velopment and coordinator of press 
and artist development 

Stacey Sanner is appointed nation- 
al director of publicity. East Coast 



for A&M Records in New York. She 
was head of publicity for Restless 
Records in Hollywood. 

Bill Kitchen is appointed director 
of marketing for Sony Music Interna- 
tional in New York. He was president 
of Kitchen Sync, an entertainment 
and marketing consulting firm. 

Warner Alliance in Nashville names 
Eric Wyse director of A&R and video 
and Ruth Ann Lutzweiler executive 
assistant/ A&R. They were, respec- 
tively, senior producer, film and video 
at Gary Musick Productions and mar- 
keting assistant at Warner Alliance. 



Matthew Sztumpf is appointed 
tour director for Sony Music Enters 
tainment Europe in London. He was 
an artist manager. 

RCA Records Label in New York 
promotes John Matich to manager 
of production, Concetta Cannata to 
manager of productkin, and Cather- 
ine Loiacono to production asso- 
ciate, and names Lisa Schreiber pro- 
duction assistant. They were, respec- 
tively, production associate, 
production associate, and production 
assistant for the label, and sales as- 
sistant at Zoo Entertainment 



Chris Reade is appointed co<lirec- 
tor of publicity for RAL/DefJam in 
New York. She was senior accoimt 
executive at Set To Run PR. 

Stella Korotchen is named direc- 
tor of human resources at Tommy 
Boy Musk in New York. She was di- 
rector of production. 



MSnnimM. Deslree Lamuel Rol- 
lins is promoted to manager of urban 
marketing for CEMA Distribution in 
Woodland Hills, Calif. She was a 
sales representative. 
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Elektra Keeps Current With The Crue 

Challenges Await Band^s Self-Titled Set 



I BY CRAIG ROSEN 



LOS ANGELES— When Motley 
Crue's "Dr. Feelgood" topped The 
Billboard 200 in October 1989 over the 
iikes of Paula Abdul, Milli Vunilli, and 
New Kids On The Block. Nir\'ana was 
still on Sub Pop and Pearl Jam didn't 
exist. 

Since then, the music world has 
gone through some dramatic changes, 
and so has Motley Crue. 

After singer Vince Neil split from 
the band in FebruaiT 1992, the Crue 
enlistee! former Scream vocalist John 
Corabi. who makes his debut fronting 
the band on "Motley Crue," due 
March lo on Elektra Entertairunent. 

Even with the changes at album 
rock radio, programmers are antici- 
pating the new Crue release. "Pearl 
Jam and Nirvana are verj' mainstream 
bands, as is Motley Crue," says album 
rock KRXQ (93 Rock) Sacramento, 
Calif.. PD Pat Martin. "It's almost a 
whole new band. They [have got] a 
great groove and a new singer with ex- 
cellent pipes. There's a lot of good 
stuff out there, but this one will cut 
through the clutter." 

Elektra is betting that other album 



rock stations will once again open 
their doors to the band, whose abc al- 
bums have sold at least 1 million co- 
pies each. 

Yet even a label spokesperson ac- 
knowledges the changes and the chal- 
lenges facing both the band and the la- 
bel. 

"Pearl Jam, Nirvana, and Sound- 
ganlen have taken over," says Elektra 
VP of mai'kettng Jeff Jones. "Where 
does that leave a band like Motley 
Crue? I believe that Motley Crue 




MOTLEY CRUE: Nikki Sixx, Tommy 
Lee, Mick Mars, and John Corabi. 



Atlantic's Moxy Friivous Moves 
From Busking To 'Bargainville' 



■ BY LARRY LeBLANC 

TORONTO— Within four years, the 
members of Atlantic Records' a cap- 
pella, theatrical (juartet Moxj' Friivous 
have gone fmm being part-time busk- 
ers to having a platinum album 
[100,000 units) in their native Canada 
and selling out a 55-<late domestic tour. 
"Until 2'/: years ago, when we 




MOXY FRUVOUS: Michael Ford. 
Murray Foster, Jean Ghomeshi, David 
Matheson 



started playing indoors, performing 
was still a hobby." .says the gi'oup's 
singer/drummer, Jean Ghomeshi. "We 
all had other jobs, or we were in univer- 
sity." 

Overflowing with diverse musical 
styles, the band's debut album. "Bar- 
gainville." Is being released Feb. 8 by 
Atlantic in the U.S. No emphasis track 
is lacing stresserl initially; instead, the 
label is sending the complete album to 
album alternative and college radio .-sta- 
tions. 

The U.S. debut follows the record's 
Canadian relea.se la.st fall by Warner 
Music Canada. The label signed the 
group — which comes up with ever- 
changing explanations of the origins of 
its name — on the strength of Moxy 
Friivous' sLx-song, self-tilled independ- 
ent cassette, which had been certified 
gold in Canada, according to band man- 
ager Jack Ross. 

"Theu- development was very simi 
to Barenaked Ladies," notes Pau 
Alofs, president of the HMV Canada 
(Continued on next page) 




made the record they needed to make. 
The record rocks with a real hard atti- 
tude. It's contemporary enough for 
[both] the old Motley fans and the fans 
of Alice In Chains. Soundgarden, Tool, 
and Anthrax. It's raw and aggressive, 
and much more modern. It's the Crue 
in the '90s." 

Elektra will send both the album 
version and a hand remix of the track 
"Hooligan's Holiday" to album rock 
and metal radio Feb. 15. "We have no 
plans at this point for top 40," says 
Jones. "We want lo establish our base 
again. We're taking nothing for 
granted." 

Says Crue bassist/songwriter Nikki 
Sbcx, "When you send [a song] to radio 
it's .so disgraceful when they take it 
upon themselves to edit your music. 

(Continued on page H) 





Squeeze Play. The members of Squeeze meet with ASCAP's Marcy Drexler 
before hitting the stage at New York's Beacon Theater. Shown, from left, are band 
members Keith Wilkinson and Glenn Tilbrook, Drexler, and Squeeze's Pete 
Thomas. Paul Carrack, and Chris Difford. 



'Duets 11': Sinatra Schedules Sequel; 
Rock Hall Of Fame No Picnic For Press 



M PAIR OF DUETS: Frank Sinatra is already hard 
at W'ork on the follow-up to his double-platinum "Duets'* 
album. "Duets 11" will be released by Capitol in August 
or September, and like its predecessor, will feature Sin- 
atra performing classic tunes with his singing partners. 
Among the artists warbling with 01' Blue Eyes are 
Diana Ross, Dolly Parton, Lyle Lovett, and Jon Se- 
cada. Sinatra began recording .some of his vocals in No- 
vember and will return to the studio this month. The 
same team behind "Duets." including producer Phil 
Ramone, is assisting on this proj- 
ect. And yes. similar to the first al- 
bum, Sinatra is not recording in 
person with any of his duet part- 
ners ... In other Sinatra news, 
look for the Chairman of the 
Board to log lime at Radio City 
Music Hall in New York this June. 




execs will pick the best five tapes. Those bands will per- 
form Monday (31) to Friday (4) on the show. After see- 
ing the acts play live. Fox will announce its winner Feb. 
7. According to "Good Day L.A." producers, both "Good 
Day New York" and "Good Day Chicago" are watching 
the contest closely and considering holding one them- 
selves. 

Reunion time: New York nightclub the Bottom 
Line, which is celebrating its 20th anniversary this 
month, is planning a mid-Fe- 
bruanr' reunion of all its employees 
J-"^^ ^ from the past two decades. If you 
^•^Tl ^" worked there and don't know 

|"r about the reunion, call Donna 
I ~ 




by Melinda Newman 



OPEAKING ok BIG EVENTS. 
Reba McEntire, Meat Loaf, and 
Will Smith are slated to host the 
21st annual American Music 
Awards, airing Feb. 7 on ABC. Among the performers 
will be Michael Bolton, Brooks & Dunn, Whitney 
Houston, Snoop Doggy Dogg, Rod Stewart, and 
Vince Gill and Gladys Knight, who will perform a 
duet, Hou.ston leads the nominees with eight nods. 

The KING IS DEAD, but the Colonel isn't: This 
month, Graceland kicks otT a year-long tribute to Elvis 
Presley's legendary manager. Colonel Tom Parker, 
with a special magazine featuring a photographic retro- 
spective highlighting the two men's partnership. Also in 
Februarj', an "Elvis And The Colonel" exhibit will be 
unveiled at Graceland's visitor center plaza. On display 
will be memorabilia collected by Parker, including pho- 
tographs, letters, telegrams, and artwork — all of which 
Graceland purchased from him in 1990. Why the tribute 
now? To celebrate Parker's 85th birthday this June. 

Tape WORMS: when Los Angeles local morning 
show "Good Day L.A." announced its contest for beat 
local unsigned band, little did it expect to be deluged 
with 2,500 tapes from hopeful rock stars. The six- 
month-old show has been featuring unsigned acts once 
a week. The positive response spurred the decision to 
hold the contest. Staffers at the show listened to all the 
cassettes, eventually winnowing the collection to the 40 
top tapes. Those tapes were turned over to Fox Rec- 
ords, which has promised the winner a four-song devel- 
opment deal that could lead to a record contract Fox 



I HE CARE AND FEEDING Of 

The Press: I will be the first to ad- 
mit that members of the press all 
too oflen act like they are the stars 
rather than merely the worker 
bees buzzing around trying to 
cover them, but we definitely desen'ed better treat- 
ment than we got last week at the Rock And Roll Hall 
Of Fame dinner. Technically, it was a mess. The two 
monitors in the press room had no sound for the first 
15 minutes of the program. After that, the sound on the 
monitors was turned off — not just down — when artists 
came into the press room, so complete inductions were 
missed. Print, still photographers, and television press 
all were crammed into the same room, which was 
maybe 15 feet deep. The three rows of seats were so 
tightly arranged that I've had more room on airplanes; 
I kept waiting, pra>ing, for oxygen masks to drop down. 
From the time before the ceremonies began until after 
midnight, when they ended, there was not even water 
in the press room; the few sandwiches and cookies that 
were offered disappeared long before the event even 
started. The press wasn't allowed to use the elevators 
the stars were using, so crews had to carr>' all their 
equipment up and dowi the stairs. I think you get the 
picture. Other than that, it was a delightful night. 

On an encouraging note, NARAS is trying to make 
the press room better for thLs year's Grammya. All re- 
porters will receive headsets to listen to the proceed- 
ings going on inside Radio City Music Hall on March 
1. This w-ay, when an artist the reporter is interested 
in hearing comes into the press room, he or she just re- 
moves the headset. If not, the reporter just keeps the 
headset on to continue listening to what's happening on 
stage. 
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CONGRESSIONAL RETIREMENTS CONCERN INDUSTRY 

(Continued from page 7) 



protection. 

Hughes' staff, with input from the 
RIAA, may offer NAB a "carve out" 
in a planned rewrite of the pending 
bill that would exclude traditional 
over-the-air, free, advertiser-spon- 
sored radio (even stations with future 
DAB radio upgrades) from some of 
the provisions, including royalty fees. 

According to insiders, possible pro- 
visions could require radio stations to 
back-announce tunes and only play 
individual cuts from albums to merit 
such an exemption. 

NMPA/Harry Fox and ASCAP 
have voiced concerns that a new right 
might take precedence over existing 



rights, and resulting royalties, for 
publishers and songwriters. 

Hughes continues to meet with 
those organizations hoping to achieve 
a compromise that will alleviate their 
concerns. 

On-the-record comments concern- 
ing Hughes' retirement were limited 
to expressions of surprise, disap- 
pointment, and praise for the law- 
maker's accomplishments. 

The Hughes and Edwards an- 
nouncements underscore earlier an- 
nouncements by 29 other House law- 
makers, including another House Ju- 
diciary Committee member, Rep. 
Romano Mazzoli, D-Ky., who have 



said they will not seek re-election this 
year. 

Edwards, in issues unrelated to the 
music industry, would have faced a 
tough election against pro-choice op- 
ponents, say Hill insiders. 

Hughes, 61, a l&-year veteran of 
the House, came to prominence as 
the tough chairman of the subcom- 
mittee on crime, but he quickly 
gained a reputation as a far-seeing 
leader in new technology' copyright 
and intellectual property concerns 
when he replaced retiring Rep. Rob- 
ert Kastenmeier on the Judiciary sub- 
committee in the late '80s. 

He was a chief House architect of 



ARTIST DEVELOPMENT TOPS DANCE SUMMIT AGENDA 

(Continued from page 7) 



of the creative process. 

"Good music is artist-driven, and 
we must begin there if we're going to 
change that [perception]," he said. 

THE INTERHATIOIUU. DIFFERENCE 

Contrasting the commitment to 
dance music by labels here and 
abroad, Guy Omadel, manager of the 
New York- and London-based rembc 
and management company Disco Mix 
Club (DMC) and moderator for 
"Dancing 'Round The World: A View 
Of The International Club Scene," 
said, "In America, not many labels 
will commit to a dance act [over a 
long period of time]. Here, they 
[think in terms of] unit sales and 
don't care about developing artists." 

Some attendees at the session ob- 
jected to the practice of breaking U.S. 
acts initially in the U.K. due to 
stronger radio support of the genre. 
Epic Records product manager Ka- 
ren Gonzalez defended the strategy-, 
saying, "When there's a buzz from 
England first, it's easier for us to 
take that and give us a base to work 
with. There needs to be a story first" 

A number of indie-signed artists 
were particularly aggressive about 
achieving a high profile at the confer- 
ence. The debate over the benefits of 
indies vs. majors loomed large at the 
"State Of Independents" panel. Se- 
lect recording artist Nerissa shared 



her concerns over whether an inde- 
pendent label would be able to pro- 
vide the promotion and marketing 
punch needed to advance her career. 
But citing the analogy* of "the dino- 
saur vs. the mouse," moderator Kev- 
in Williams, manager of A&R for 
eight ball Records, said, "If you have 
a hit, you can sell-through faster 
through indie distributors than with 
the majors." 

During "Keeping The NRG Up," 
there was disagreement over the 
practice of artists' vocals being 
dubbed out of remixed tracks. "Lyr- 
ics have to be meaningful and memo- 
rable enough that people will insist 
on keeping the vocals on the tracks," 
said eight ball songwriter/vocalist 
Joi Cardwell. 

Concern over the effect of pop art- 
ists recording house remixes stimu- 
lated heated dialog. Some asserted 
that house is losing its unique identi- 
ty" others said pop's influence helps 
build general consumer interest in 
the genre. 

"FV>p remixes get more airplay on 
top 40 stations, which trains radio lis- 
teners' ears and gets them more used 
to the house sound, which translates 
into more business for all of us," 
commented one participant 

Retorted another fuming col- 
league, "Maybe, but in the end, all 
we'll be left with is a polluted, diluted 



art form that sounds generic." 

Discussing the lack of airplay for 
dance music in general, top 40/ 
rhythm KMEL San Francisco MD 
Joey Arbagey, moderator of the 
"Bringing Dance Music Back To 
Crossover And Pop Radio" session, 
explained that the lack of vocals of- 
ten hurts a record's chances of gain- 
ing listener requests. "Records that 
don't feature vocals don't work for 
radio," he said. 

DJs and remix producers also 
voiced their concerns during the 
three-day conference. During her 
keynote speech, For The Record rec- 
ord pool operator Judy Weinstein de- 
clared that today's DJ can make a 
better living writing and publishing 
songs than producing or spinning 
them in clubs. 

Offering advice during "Club Re- 
mixing Or Dance Production: Can 
You Tell 'Em Apart?," veteran re- 
mixer Tom Moulton of 24 Hours For 
Life suggested that fellow remixers 
should not ask for big advances, but 
should opt for royalties instead. "We 
need to copyright a mix as an ar- 
rangement," he said. "The royalties a 
remixer should get should come out 
of the artist" 

This story was prepared by J.R. 
Reynolds, Carrie Borzillo, and DJ 
Marius. 



MOXY FRUVOUS MOVES FROM DUSKING TO 'DARGAINVILLE' 

(Continued from preceding page) 



retail chain. "There was a strong lo- 
cal buzz created by their live perfor- 
mances and a fairly rabid, loyal, and 
energetic fan base which spread the 
word initially in southern Ontario. 
The indie cassette broke out big time, 
and it was obvious the band wouldn't 
stay an indie band for very long. Lat- 
er, anywhere they played live, the 
sales demand [for "Bargain ville"] 
was immediate." 

Moxy Friivous membera Ghome- 
shi. Mike Ford (guitar, percussion), 
Murray Foster (bass, guitar), and Da- 
vid Matheson (guitar, bass accordk)n) 
met while attending Thomlea High 
School here in the late 70s. Foster, 
Ford, and Ghomeshi went on to play 
together in several unsung local 
bands, including San Salvador & the 
Ruling Junta, and the Chia Pets. 

Four years ago, the trio reunited 
with Matheson and decided to form a 
group that would primarily be theat- 



rical. Lacking sufficient funds to pur- 
chase sound equipment, the new 
band decided to busk on weekends at 
a busy Toronto intersection "traf- 
ficked by lefties and people interest- 
ed in politics." 

"Underneath the marquee of the 
Bloor Cinema became our regular 
spot," says Ghomeshi. "It was very 
much our spot" 

Ghomeshi argues that attracting a 
body of spectators, holding their at- 
tention for 20 minutes, and then pull- 
ing in as much as $80-$100 (Canadian) 
per set is substantial training for a 
music career. 

"We watched jugglers and street 
performers and saw how they built a 
big crowd," he says. "We thought, 
'the hell with playing Dylan or Neil 
Young songs on the side of the 
street,' and started incorporating cos- 
tumes and doing material like 'Green 
Eggs and Ham.' " 



Early in 1992, the band released its 
six-song cassette, which rose to No. 1 
on the Canadian trade paper The Re- 
cord's independent chart. 

By the summer of that year, the 
band had enough of a reputation to 
open Ontario dates for Bryan Adams 
and Bob Dylan, and had attracted in- 
terest from several major labels. 

The self-produced "Bargain ville," 
recorded at Dreamland Studio in 
Woodstock, N.Y., consists of 10 new 
songs and five re-recorded selectk)ns 
from their indie cassette. 

To set up the release of the album 
with American media, the group will 
do a 16-date tour of U5. markets in 
February, opening for Nick Heyward. 

"We're approaching the States as 
if we were going out to busk again," 
says Ghomeshi. "We'll busk wherev- 
er we can, including outside the ven- 
ues and records stores." 



the Audio Home Recording Act, 
which was passed in 1992. 

Califomian Edwards, 58, a 32-year 
veteran, is the ranking Democrat and 
vice chairman of the full Judiciary 
Committee. Although not currently a 
member of the Intellectual Property 
Subcommittee, he has been an ally of 
entertainment industry causes for 
many years and had sponsored or co- 
sponsored bills affecting the record- 



ing industry, including the Digital 
Audio Home Recording Act 

Hughes' subcommittee has a 
heavy schedule this session. In addi- 
tion to the performance right bill, 
there is Opyright Office reform, ca- 
ble and telco issues, and hearings on 
several information superhighway in- 
frastructure bills, including one men- 
tioned in President Clinton's State Of 
The Union address Jan. 25. 
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proudly congratulates 
its clients 
on this year's GRAMMY nominations 



DAVE GRU5IN 



Best Instrumental Composition Written for a Mof/on Picture: 
"The Firm" 

(MCA/GRP Records) 



LEE RITEIMOUR 



Best Jazz Instrumental Performance: 
"Wes Bourid" 
& 

Best Jazz Instrumental Solo: 
"A On 6" from "Wes Bound" 

(GRP Records) 



FOURPLAY 



Best Contemporary Jazz Performance, Instrumental: 
"Between The Sheets" 

(Warner Bros. Records) 



& 

7-Time Nominee 



□ON MURRAY 



Best Engineered Album (Non-Classical): 
"Wes Bound" 

(Oh yeah, he did "Between The Sheets" and "The Firm", tool) 



SUPERB SOUND FROM EXCEPTIONAL SOURCES 

6650 Sunset Boulevard • Hollywood, California 90028 
(213) 469-1186 
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1994 GRAMMY 
AWARD NOMINEE 

Best Classical Performance - Instrumental Soloist 
(Without Orchestra) 



"It is hard to think of any other 
artist at once technically, 
temperarnentally, and intellectually 
as suited to the challenges 
of these sonatas." 

— Tht New York limes 
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"One of the major recording events 
of 1993... confirms his 



reputation 
^etnoven 



as one of the great Beetnoven 
interpreters of our time." c 



mterpreters 



— Tomato Globe & Mail 



RICHARD GOODE 



^^^^^^^^^^^^^^^^^^^^^^^^^ 



on Elektra Nonesuch 

a 10-CD set, specially-priced 
79328-2 



Setzer Stirs Up A 
New Musical IVlix 
On Hollywood Set 

■ BY STEVE APPLEFORD 

LOS ANGELES— Brian vSeUer's 
mother still has all the trophies and 
medals he won during his career as a 
high-school horn player. He had picketl 
up the baritone -throated euphonium 
when he was just 8 — about the same 
time as hia fateful introduction to the 
guitar. 

The former Stray Cats singer/gui- 
tarist hasn't seriously blown one of 
those old tuba-like horns in a good 10 
years, but he's finally putting that 
early axperienee to use by pla,ving his 
signatiuT electric guitar leads across a 
big band setting calleri the Brian 
Setzer Oi-chestra. 

The 17-piece banti is set to release an 
album Mai-ch 8 on Hollywood Recoi-ds. 
The Bi*ian Setzer Orchestra" is a blus- 
tery mix of big-band sounds, jump 
blues, rockabilly, anri romantic stand- 
anis, all of it blending Setter's guitar 
with the horn work of veterans of ses- 
sions with Frank Sinatra, Barbra 
Streisand. Neil Young, and others. 

"I really didn't even know if it would 
work with a rock guitar leatling a big 
band." says Setzer. "I didn't even know 
if the sounds would mix right. It was 
reall>' an e^xi)eriment." 

The record also will be an experi- 
ment for HoU\T\ ood Records, which 
plans to market the album to a variety 
of potential audiences, from modem 
rock to new :wiult con tern jwrai-j'. "This 
Isn't one niche to fill," says Chris La- 
Salle, manager of HoII^'wtmkI artist de- 
velopment. "It's several." 

He adds, "AW're going to approach 
any radio foimat that lias a chance of 
pla>ing it, whether it's a college radio 
station that h;is a big-band thing or Na- 
tional Public Kadio. We want to be on 
those shows," 

LaSalle believes contemporarj' lis- 
teners are more open to music that 
"hridgt's the musical generation gaps." 
li.s t'videnced by the surprising new 
youth-audience Hp|)eal of Tony Ben- 
nett. Hollywood will tr>* to reach that 
audience through advertising in sev- 
eral major mainstream music maga- 
zines, and through a [wstcard mailing 
to stations and mom-and-jwp stores 
specializing in early rock'n'roll, blues, 
and suing. 

While other labels, including Poly- 
dor, also were said tt) l)e interested in 
the band, Setzer admits that there was 
some early skepticism about the proj- 
ect's marketability. It was not unlike 
what fu-st gi*eeted the Stray Cats, who 
ultimately earned three tx>p 10 singles 
(Conihnied on page U) 
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BRIAN SETZER 



Writer-Only Deals Help 
Fuel MCA's Banner Year 



UOVER CRAZY: MCA Music 
Publishing had a record year in 
1993. fueled by its best year yet in 
mechanical royalty collections. 
And, the company rejjorts further, 
it did it largely the old-fashioned 
way: It obtained recordings by ma- 
jor acts through artists, including 
songwriter/producers, who depend 
on others to sing the songs they 
write. In some cases, acts who also 
write got covers of their material. 

As reported by the publisher, 
whose firsts last year included be- 
ing named 

Billboard's 
No. 2 pop and 
No. 2 R&B 
publishing 
firm, its songs 
appeared on 
17 multipla- 
tinum discs, 
more than 
doubling the 

presence it had on mjyor sellers a 
year before. It also had cuts on 12 
platinum and 20 gold releases, 
while its songs appeared on six gold 
singles. 

Among its song\\Titer-only tal- 
ent.s, Alan Rich earned his first 
Oscar and Grammy nominations 
for "Run To You," from the re- 
markable worldwide soundtrack 
success "The Bodyguard," which 
Whitney Houston has led to sales 
of 10 millioti copies. 

Taylor Rhodes, another creative 
signee to MCA Music, received his 
fir.st Grammy nomination and gold 
single for Aerosmith's "Cryin*." 
from the group's double-platinum 
disc "Get A Grip," while WTiter/pro- 
ducer Kenny Greene had two top 
10 R&B singles with "Love No 
Limit" and "Reminisce" from Mar>* 
J. Bilge's double-platinum "What's 
The 411?"' album. Greene, a mem- 
ber of the group Intro, currently is 
charting with Blige's "You Don't 
Have To Worry" and has co-writ- 
ten a song on Eric Gable's new al- 
bum, "Process Of Elimination." 

In a further burst of creative suc- 
cess, MCA Music writers Jim Cre- 
gan, Paul Laurence. Marcus 
Miller, and Shep Pcltibone were 
partners in the sungwriting process 
with multiplatinum sellers Rod 
Stewart, Freddie Jackson, 
Luther Vandross, and Madonna, 
respectively. Songwriter/ producer 
Vassal Benford had a gold single 
with "Don't W'alk Aw'ay" from 
Jade's gold debut album, while also 
contributing to Toni Braxton's 
multiplatinum debut album and 
having his songs done by Chante 
Moore and Stephanie Mills. Al- 
though Larry "Muggs" Mug- 
gerud is best known as a member 
(as well as producer) of the plati- 
num gi'oup Cypress Hill, he earned 
a platinum single and platinum al- 
bum as cowriter on- Ice Cube's sin- 
gle "Check Yo Self," fi*om the rap- 
per's album, "Predator." 

The company points out that its 
R&B success validates "a .strategy 




by Irv Lichtman 



begun two years ago which encour- 
ages the creative staff to focus a 
greater share of its energies on its 
e.xisting songwriter, producer, and 
artist roster." 

The pop-R&B-country cycle of 
success is completed with the coun- 
try field, where MCA Music ob- 
tiiined cuU on three multiplatinum, 
seven platinum, and seven gold al- 
bums released by such stars as 
George Strait. Wynonna, and 
Alan Jackson, among others. Gary 
Burr alone wrote three No. 1 sin- 
gles for Doug 
Stone, Dia- 
mond Rio, 
and Hal Ket- 
chum, and 
shared writ- 
ing credits on 
platinum 
discs by 
Garth 
Brooks, 
Reba McEntire, and Lorrie Mor- 
gan. Another No. 1 single was 
penned by Russell Smith: "Look 
Heart, No Hands" by Randy Tra- 
vis. Other writers with country suc- 
cess are Austin Cunningham and 
Byron Hill, who.se material graces 
discs bv Dollv Parlon and Clay 
Walker. 

And, looking ahead, MCA Music 
president John McKellen says, 
"We'll continue to aggressively 
pursue catalogs and new artists on 
a purchase and administration ba- 
sis. Aside from traditional avenues 
of exploitation, the ongoing devel- 
opment of new technologies will 
provide new sources of income." 

Name changes: Zomba Mu- 
sic Publi.shing is now the umbrella 
name for what formerly was known 
as Zomba Enterprises, reports Da- 
vid Renzer, .senior VP/GM. Also, 
Zomba Music Inc. is the name of 
the company's BMI affiliate, re- 
placing Willesden Music. Zomba 
Enterprises lives on, however, as 
an ASCAP affiliate. 

Striking deal For 'Cobra' 

Music: The Stephen J. Cannell Co. 
has entered an agreement with 
Cherry Lane Music to co-publish 
and supervise music for the new 
syndicated Cannell series. "Cobra," 
starring Michael Duikoff. Spen- 
cer Proffer, exec VP of Cherry 
Lane, act,s as the show's musical su- 
pervisor along with Larry Brown. 
Series composer is Canada's Ger- 
ald O'Brien, while Canadian band 
Saga co-wrote and performed the 
theme to the hourlong action 
drama, now airing on more than 
100 stations in the U.S. 

Print on print: The follow- 
ing are the best-selling folios from 
Hal Leonard Publishing: 

1. Meal Loaf, Bat Out Of Hell II 

2. Kenny G, Breathless 
:J. Pearl Jam, Ten 

4. Aladdin, Soundtrack 

5. Eric Clapton. Unplugged. 
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At Long Last, Otis Rush Is Back In Majors 

Mercury Expects Bluesman^s Reputation To Drive Sales 



I BY CHRIS MORRIS 



LOS ANGELES— Mercury Records 
clearly hoi>es thai iln new album by 
master blues guitarist Otis Rush. 
"Ain't Enough Comin' In," set for April 
5 release, will duplicate the success of 
the lal^l's blues star Robert Cray and 
the renascent Buddy Guy. 

But senior VP of international A&R 
Bas Hartong says that even if the al- 
bum doesn't go through the roof, put- 
ting it out was worth tJie effort. 

Says Hartong, "We're going in 
purely because it's a quality record, 
and it's an artist who, in a ver>' small 
circle, has an enormou.s credibility. We 
have to spread the gospel." 

Rush, a contemporaiy of Guy's, in- 
dee<l enjoys a sizable reputation. The 
bluesman, a powerful singer and stun- 
ning left-handed guitarist, establishefl 
himself at Chicago's Cobra Records 
with such storied i^ecoixlings as "Dou- 
ble Trouble" (a fnxiuent Eric Clapton 
concert item), "All Your Love" (i*ecut 
by John Maj-all's Bluesbreakers with 
Clapton), and "I Can't Quit You Baby" 
(covered by Led Zepijclin on its first al- 
bum). 

But fame has consistently eluded 
Rush. His lone major-label album. 
"Mourning In The Morning," was 
Issued 25 years ago by Atlantic's Cotil- 
lion subsidian,-. A session for Capitol in 
1971 went unreleased until an indie la- 




OTIS RUSH 



bel put it out in 1976. Rush's last .studio 
album, for Delmark, also came in 76. 

The soft-spoken, highly reticent 
Rush explains that his perj)lexing lack 
of success may stem firom his discon- 
tent with the music industrj'. 

"It's a lot of bullshit out here, and I 
don't like it," he says. "Business-wise, 
you understand. Success is hard to 
come by, and there's a lot of false pre- 
tensions out here ... I w^ted to get 
away from music. Matter of fact, I tjuit 
for two years, and maybe longer. I 
stopped pla>in'." 

Of his return to music. Rush says 
simply, "I decided music Ls for me — I 
mean, hey, it's what I do best." 



Rush's long-delayed return to the 
majors ciime as a result of PolyGram's 
first-look arrangement with This Way 
Hp Records, a U.K. firm run by 
Andrew Lauder. It was Lauder who 
signed Guy to Silvertorte Records, 
where he cut his Grammy-winning 
"Damn Right, I've Got The Blues." 

With Rush ultimately signed, and 
with "Ain't Enough Comin' In" (cut by 
Guy's prwlucer, John Porter) in the 
can, Mercmy's task is to educate a gen- 
eration largely unaware of the blues- 
man's enormous impact on players like 
Clapton, Jimmy Page, and Stevie Ray 
Vaughan. 

Mercurj'*s West C'oast .senior direc- 
tor of video and product develojiment. 
ClifT O'Sullivan, says. "We're treating 
him as the huge influence on a lot of 
other people's music that he was, and 
hoping that that credibility will awaken 
people's interest in him . . . We're going 
to take ever>' opportunity to plug into 
the success that Buddy had last year." 

The label initially i?< targeting radio 
with the track "Homework" (a remake 
of Rush's 1962 Duke single, which was 
covered in 1971 by the J. Geils Band), 
sending the cut to album i"ock and al- 
bum alternative March 21. 

Hartong says. "Cliff and I will prob- 
ably talk to promotion and ask them to 
look for the friends of Robert Cray and 
B.B. King, for ejcample. and try to get 
(Continued on next page) 
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THE I'OWEK OF LOVE 
Published by EMI Sonjfs Musikverla;; 

Cmbll. All rights for the r.S. and 
Canada contrulled and administered by 
EMI April Music Inc. (ASCAP) 

"I want to do songs that I can bring feeling 
and emotion to," says Dion. "Keeling is ev- 
erything for me. Absolutely. It doesn't 
matter to me if it's a new 
song or an old song, or if 
it's written just for me. 
But a .song has to bring ^ 
.something to me before I 
bring something to a 
song. When I listened to 
'The Power Of Love' it 
gave me goose bumps 
right away, and I 
couldn't wait to recfird it. It's not like we 
wanted to do it tetter than the original; it's 
just that if you know you can bring some 
now emotion to it, it desenes to be done. 
I'm not the kind of person who's going to 
listen again and again. I listen two or three 
times and learn tlie niel(Kly. 1 don't want to 
know it by heart. Not yet. I want new 
things to come out of me, .so I follow the 
emotion. I never know where it's going to 
liring me . . . For me, The Power Of Love' 
had to be ti^ated simply in the beginning, 
but by the end it's really [jowerful, .so why 
not open the pijK'S? And if you \rant to ojien 
up and sing strong, you could not have a 
l)ettei' song than "Tlie Power Of Love.' " 



Qui'hfc-born Vvlim- 

Dion made hi-r first 
rvcarding, ninging in 

her native French, 
ichen xhe wan just 13. 

The ffoungest of 14 
children, Dion went an 

to master both the 
English langnage and 
the art of interpreting 
a luce song, "The 
Power <}f fxire. " 

written hg fiunther 
Mende, Candg 

DeHouge, Jennifer 
Rush, and Marg Susan 

Applegate, has twen 
covered severat times 

since Rush '» 

original, but Dion's 
version, from her "The 

Colour Of Mg Iaivc" 
album, takes the song 
to new heights. 



Edited By Peter Cronrn 
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Bantam Doubleday De 
Audio Publis' ' 

and DellPiiblis 

congratulate 

Sahirday Night Live's 

ALFRANKEN 

on his Grammy nomination for 
Best Spoken Comedy Album 
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ELEKTRA KEEPS CURRENT WITH CRUE 

(Continued /mm (mge 10) 



Rather than driving through Des 
Moines, Iowa, and hearing it with a 
whole verse and chorus cut out, we de- 
cided to (do another) edit of 'Hooli- 
gan's Holiday' ourself and call it the 
'Brown Nose Version.' " 

The label also will simultaneously 
send the track, "Smoke The Sky." to 
metal radio, and a third version of 
"Hooligan's Holiday," remixed by 
Skinny Puppy, to alternative and 
metal radio. 

As for the Skinny Puppy remix, 
dubbed the "Derelict Version." 
"Skinny Puppy just dumped the whole 
song in the computer and just went 
ofT." SL\x Rays. That track. Sbcx adds, 
will accompany a club video for "Hoo- 
ligan's Holiday," in which the violence 
and sexual innuendo featured in the 
clip (inspired by "A Clockwork Or- 
ange") will be taken to the extreme. 
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The clip, which also will be release*! 
to MTV in a lamer version. Ls to be 
lensed by Nick Egan, knowTi for his 
work with Sonic Youth and the Soup 
Dragons. 

The connections between the Crue 
album and veterans of various alterna- 
tive-rock projects may surprise some, 
but Sucx say.s that spirit has always 
been part of Motley Crue. "I've always 
considered our fu^t album pop-punk 
driven by youth and alcohol, and that's 
still cool to listen to today." 

Yet today's Crue bai-es little resem- 
blance to the band that made iU initial 
splash in 1982 with the independently 
released "Too Fast For Love" (later 
picked up by Elektra). 

The most dramatic change was the 
departure of Neil, who claime*! he was 
ru^d (Billboard, May 8. 19aS). 

"Vince quit the band." .says Sbcx. 
"He was not enthusiastic anymore. He 
walked out on the band. I could never 
figure out why he said he was fired. 



No one ever said that." 

Yet Neil's departure gave the Ci-ue 
a new lease on life, according to Sbcx. 
About the same time Neil left the 
band. SLxx was asked by Rolling Stone 
to name his favorite releases of the 
year. His list included the Hollywood 
Records debut album by Scream. Sbix 
gave extremely high praise to the 
band's vocalist, Corabi. who happened 
to give SLxx a call to thank him for the 
mention. Later, Corabi was in\ited to 
audition as Neil's replacement. 

"When you've been in a band 12 
years, the last thing you want to do b* 
repeat yourself." Sbtx says. "For me 
thus LS a great opportunity lo explore 
a lot of fantasies that I ha\'e had over 
the years, musically," SLxx says. 

With Corabi, the Crue didn't only 
find a capable fi'ont man, "we got a 
guy that plays guitar, plays harmon- 
ica, he's a song\Miler in his own right, 
and he's our lead singer," Sbix says. 
"That's a very strong force in the 



BRIAN SETZER 

iCmiliinirtf ftynn paf/c IJ) 

and had the No. 2 album in the VS. for 
15 con.secutive weeks. 

"I think people just like to heai'good 
stuff," Setzer says. "Will the same |)eo- 
ple listen to thLs who listen to Blind 
Melon? I don't know. I never cared 
alwut that kind of .stuff." 

For Setzer, more im|X)itant than the 
audience demographics was finding 
some players with exjx'rience plaving 
rock'n'roll, along with the jazz veter- 
ans. "I w-anted lo keep a rock e<)ge lo 
it," he says. 'The hard part was finding 
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rock guys who could i*ead music." 

On the album, the bridge from his 
past as a neo-it)ckabilly champion to 
the orchestra Ls matle through a rous- 
ing recoifling of Cai-I Perkins' "Your 
True Love." 

Setzer's orchestra w as sign«l lo Dis- 
ne.\'-owTied Holl>-wood Recoi-ds after it 
had iierini-med just a handful of gigs at 
Los Angeles-area clubs, including the 
Palomino and the Ko.xy. Contracts 
wei-e signed after a well-ivcei\ ed show- 
case pertbrmance on the Disney lot. 

Setzer will be greeting fans and any 
skeptics on a national tour beginning in 
March. Because of the exjiense of trav- 
eling with a 17-piece orchestra, 
Setzer's core touring unit of seven 
playet-s will be supplemented with four 
sets of local musicians, each serving a 
separate region of the counln,'. Setzer 
will prf)\ide all with horn chails and 
teo|mrd Imiw lies. 

After watching some old Lionel 
Hampton footage that showed his 
famed big band choreographed in 
movement. Setzer says he wants to 
put some swing in his band, too — lit- 
erally. "I'm tr\ing lo gel those guys 
to move a little bit," he says, but he 
admits that "it's hard to get those 
guys lo move." 



OTIS RUSH 

(CduiiuHvd fmui preceding iKtge) 

those stiitions. Then, w^ would be ver>' 
aggi-essi\'e at the triple-A format ... I 
w ould be in favor of shipping this rec- 
ord to college as well, perhaps with 
some kind of educational letter and 
quotes." 

Plans also call for consumer ativer- 
tising in blues -oriented publications 
and press efforts aimed at specialty 
magazines. 

Rush's manager. Rick Bates, is as- 
sembling a touring band for the blues- 
man, who has often worked — to the 
dismay of fans — with pick-up units on 
the road. 

O'Sullivan says. "We're enleitaining 
the idea of having him p!a\' mid-Maix'h 
in New York — he's got an offer to play 
at Tnun[)s. That will be our kick-off." 



band. Before it was three guys tioing 
the miyority of the work, and one guy 
who wasn't quite in the same league." 

The band also has a harder edge 
that make.s it sound more like Sound- 
garden than the Crue of the '80s. 

"I don't see any way around it," Sixx 
says of the new sound. "It's like hav- 
ing foui* ingreflienLs when you're cook- 
ing. If you change one ingredient, it 
doesn't even taste the same. It's the 
same thing about music." 

Yet ''Motley Crue" isn't just heavier 
and harder — the band also continued 
lo exj>erimenl sonically with producer 
Bob Rock, with both explosive 
rock'n'roll and trippy. multi-track bal- 
lads. On "Misunderstood," Sixx .says 
there are 120 tracks. 

"There's mandolins, cellos, acoustic 
guitars as pads," he says. "It's amaz- 
ing to listen with headphones on. It's 
a two-headed moaster. You can put it 
on and crank and it's as gcKxl as [AC. 
IX"sl 'Back In Black.' or you can put 



on the headphones and it's 'Dark Side 
Of The Moon.' " 

For collectors, Elektra will issue 
the album with two different covers, 
which feature different artwork inside 
the 20-page booklet. The band also 
plans to offer outtakes and solo tracks 
via a mail-order oEfer included in the 
new" album. 

The new Motley Crue likely will 
make its live debut supporting Aero- 
smith in Europe in May. before re- 
turning to the U.S. for its own tour 
in June. 

"It's a nice way to warm up John, 
in front of 100,000 people," Sixx 
says. "He asked if we were going to 
do some club dates and [drummer] 
Tommy Lee said, 'No way, let's re- 
hearse and then go out and play on 
the biggest stage we can find.' 

He adds, "It's just the Motley 
Crue way. We like to dive in head- 
first, preferably without water." 
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POPULAR»UPRISINGS 



BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHARTS 



BY CARRIE BORZILLO 




Eternal Soul. U.K. R&B vocal 
quartet Eternal is off to a quick 
start with its debut single, 
"Stay," wtiich moves 45-33 on 
tfie Hot 100, Early in 
December. EMI sent import 
promos to key radio and retail 
accounts before going for 
radio adds Jan. 17 — lop 40/ 
rhytrim KMEL San Francisco was among stations on board early, 
and tfie act s video is in active rotation on MVJ. The EM\ group's 
full-length album, "Always And Forever," streets March 8. 



f KLCOME TO BEN HARPER: Virgin is turning to movie 
rev'i\'al houses near college campuses to promote "Welcome To 
The ("ruel World," the debut album due Feb. 8 from 24-year- 
old acoustic singer/guitarist Ben Harper. 

The eight-minute \ideo press Idt, an artj', black-and-white doc- 
umentar>'-style flick featuring parts of "Whipping Boy" and 
"How Many Miles Must We Mai*ch?,'' is being 
ser\iced to theaters such as LA's Nuart this 
spring. 

"This targets the right audience," says prod- 
uct manager Margi Cheske. "Kids that go to 
places like these will appreciate his kind of mu- 
sic." 

Virgin is enlisting the help of interns in 50 
markets to work the mini-mo\*ie, which will be 
tied in with a local retailer, to m^gur college 
markets nationwide. 

Hari>er created quite a buzz last year when 
he opened for such acts as Los I^»b»s and 
John Lee Hooker. The California native, who 
builds his awn instruments, will be featured on 
National Public Radio's "Mountain Stage" pro- 
gram in mid-Februar>' and will (lerform at the 
Gavin Seminar, Feb. 17-19 in San Francisco. 
He also is set to appear at the Los Angeles 
Troubadours Of Folk Festival in Jime. 

Flint FUNK: New York City-based Assault Records is bank- 
ing on street credibility to break rap duo DFC (aka Da Funk 
Clan). The label, which is distributed by Big Beat through Atlan- 
tic, gave out four-track cassette samplers to independent re- 
tailers and consumers. "Our street team (workedl swap meets, 
basketball games, and high school campuses," says Assault pres- 
ident Neil Le\ine. "Wherev'er kids are, wv'W go and give out the 
sampler. Once the tape Ls in the kids' hands, they'll talk about 
it That's the game plan." 

The Flint, Mich.-based funk act, whose "Things In Tha Hood" 
album streets March 22, will perform at the Gavin Seminar. The 
independently distributed vinyl 12-inch hit the streets in mid-De- 
canber, a full six w-eeks tefore the Feb. 3 release of the cassette 



Second Story. The Story's 
second album. "Angel In The 
House" on Elektra. is seeing 
sales gains in the Northeast 
and Mountain regions, where 
rt is the 12th- and I5th-best- 
selling Heatseeker album, 
respectively. VH-1 added the 
clip for the second single. 
" When Two And Two Are Frve." last week. The band is currently 
on the road, logging a Jan. 26 appearance at New York's Folk 
Festival. 

and en singles. When top 40 WHYT Detroit gave the single a 
spin ' tn a Jan. 22 segment of its "Make Or Break," it passed with 
flying nihuv. 

Industrial strength: kmfdm*s "Angst" on wax 



REGIONAL HEATSEEKERS #1'S 




MOUNTAIN 




NORTHEAST 
Mam Sander, They KAiGomalaugtiAl You 



EAST NORTH CENTRAL 
James, laid 



WEST NORTH CENTRAL 
Man Soldier, Ihf/n/U Gam lough /V Kw 



PACIFIC 
Dmp Forest, Deep fcmS 





Pawed. MTV added the clip 
for Paw s "Couldn't Know" the 
week of Jan. 31. It is ttie 
second single from the 
group's major-label debut, 
"Dragline," on A&M Records. 
The Lawrence, Kan.-bre<J 
alternative rock act is currently 
headlining a long-lived tour 
with label mates the Doughboys. Plans have the act slated to 
close the tour in Europe. Prior to its major-label signing. Paw 
released two singles on Nasty Pope In 1992. 

TroxTrVT Records is the imlustiial act's bcst-sollinp album to 
date, even without the club play the act u.-^UiUly Ret.';, acconiing 
to TVT director of sales and mai'keting i'aul Kurgess. SoundS- 
can reijorts "Angst" has sold JJO.OOO units. 

The album's rock leanings have cut dowTi on its club exposure, 
says Burgess, and so the label switched its marketing tactics. 

"We (iecidi'd to work them not like a typiwil 
dance-rock ailLst. hut like a serious rock 
band, and it has crossorl over to mct^ and 
commercial alternative this time." says 
Burgess. TVT al.so ha.s stagitl retail and ra- 
dio contests, and "Angst" has garnered the 
band press in such diverse 'zines as Mag- 
net, DJ Times, and Details. 



MIDDLE ATLANTIC 
K7, SmsMtaSnmg 
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SOUTH ATLANTIC 
Hoddowoy. Hoddow^ 




THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new ft developing artists. 


CAST NORTH CENTRAL 

1. Jjmei, Laitl 

2. 9*1 Ht*[) T»d4/M0flllM. S<»1»r Swe«l) 

3. M»m Sandlt*. Ihey^f An Gonna 

4. [>e»p Forvtt. □♦■p Fcresi 

5. Joshua KadiMn. Painted Dnen %fenraiie 
6- FaKh Hin, Tahe M« Atl Am 

7. Urf« Owkiil, Saluration 
S. H^idiliMiy. HatMaviay 
9. Cry or Ldv*. Brathet 
10. Ui Ph*T, tide In Guyvilie 


SOUTH ATLANTIC 

1. HMjdaway, HauOaway 

2. 0»«p FoTMl, Di^p FtxMi 

3. B«y Howdy, She'a Giv« Anything 

4. imhua Kadbwi. Psmled Dmert Serenade 

5. 8I| H«ad Twdd/MwiOm, Siitef Sw«*ily 

6. Adam Sindltr, Tney re ATI Gonna laus'> 

7. limet. Laid 

8. Cry Ol Love. Brother 

9. Oeiobw Prot«cl. October P(0|«ct 
10. K7. Swinfi Balta Swing 



riEACHING FOR THE SIQ': Polydor/ 
PLG upstarts the Indians are making 
some seiious waves at se\'era] miyor-mar- 
ket modem rock radio stations with "Look 
Up To The Skj'," the trio's first offering 
from \iA debut, "Indianism." 

Earlv believers in the track include 
WT^NZ (the End) Cleveland and ^^^<QX 
(QlOl) Chicago, where the track got top 
five phones. Product manager Rebecca 
Carroll says, "Radio is really generating 
sales on this album. In the air|)lay mai'keU, 
we also did a cas.sette sampler contest with retail and a giveaway 
at the clubs." According to SoundScan, "Indianism" is the 18th- 
best-selling Heatspekers album in the East North Central re- 
gion. 

A tie-in with the home \ideo release of "Kalifomia" also is 
likely to boost awareness. The \ideo clip for "Look Up To The 
Skj'" is included on the home \ideo, and the song appears during 
the mo\'ie and the end credits. The second single, "Bed Of Ro- 
ses," also appears on the RCA soundtrack for "Reality Bites," 
due Feb. 1, 

AnsiMance in pre}mrivg thin column ims provided by Brett 
Attmod and Silvio Pietroluongo. 
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CONSCIOUS DAUGHTERS SCARFACE 53877;Pfll0RITY(9.9»13.gB) 


EAR TO THE STREET 
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IS available. ^ Albums with the gn>a1esl sales gains. 'S 1994. Billboard/BPI Communicstlons. 
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SINCERELY YOURS 
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Rap's Golden Girt. Grammy-nominated MC Lyte celebrates the success of 
■Ruffneck, " the first single by a solo female rap artist to garner Recording Industry 
Assn. of America gold certification. Pictured, from left, are Doug Morris, co- 
chairman/co-CEO of the Atlantic Group: Richard Nash, senior VP. black music, 
Atlantic Records; Lyte; Nick Maria, senior VP. Atlantic Records; and First Priority 
president Nat Robinson. 



Elektra's Del Paints Colorful 
Word Pictures On Sophomore Set 



I BY DJ MARIUS 



OAKLAND, Calif.— Having Ice Cube 
produce your debut album would be a 
heady experience for most hip-hop 
acts. For Del The Funkj'homosapien, 
Cube's cousin, it wius merely a family 
affair. 

Still, when it came time to create his 
sophomore Elektra effort, "No Need 
For /Vlarm." Del took more of the con- 
trol for himself, thus revealinji his 
growth as an artist. 

"My lyrics have gotten better with 
time." Del says, adding that his "range 
of topics is wider." While he belie\'es 
that anyone can write a rhjTne, he 
looks at hip-hop "like a scientist," con- 
stantly breaking it davm into its truest 
form. 

"Catch A Bad One," relea.sed last 
Octolwr as the new album's first single, 
is a rolling, off-the-cuff joint on which 
repetitive cello rifls dominate the beat. 
The entire album Is a rollicking free- 
style exercise. Beats almost seem to 
take a hack seat to the spontaneity of 
Del's raps. His exceptional freestyle 
skills were honed in school, where he 
l>Tically hattlefl other kids at lunch. 

Among his hip-hop influences, Del 
lists De La Stiul, the Jungle Brothers, 
and A Tribe Called Quest Although his 
style is quite different from theirs, the 
three remain favorites, he says, be- 
cause of their consistency. 

Ad\'ance CD samplers of the new al- 
bum went out to kt'v mix shows, college 

DEL THE FUNKYHOMOSAPIEN 



Rap Scene Still Feeling Das' EFX 

EastWest Commits To Duo's 'Sewaside' 



DJs, and record ixx)l directoi-s as early 
as last summer (the album dropped in 
Nmember). Mike Jones, Elektra's na- 
tional director, rap promotions and 
marketing, feels listeners will be im- 
pressed with Del's production and 
rhjTTiing skills. "The music has more of 
an East Coast flavor." he says, "and hL*; 
lyrical style is ver>' aggressive." 

According to SoundScan data, Del's 
strongest retail areas outside the Bay 
Area ai'e Los Angeles. Seattle. Chi- 
cago, Boston, and the Southwest Elek- 
tra will attempt to solidify this strength 
with a co-op advertising push with re- 
tailers in these areas. Always looking 
for alternative ways to market records, 
the label has scheduled appearances 
for the artist at hip-hop clothing stores 
in other prime markets. 

Because "No Need For Alarm" 
marks a departure for Del, he says he 
feels it may not initially draw the 
same listeners as did his debut. He 
admits he is g(«ng after fans that "lis- 
ten closer than most and look for 
meaning." 

"Del's style is unpredictable," notes 
Dante Ro.ss, VP of A&R at Elektra. 
'*You never know what's coming next 
which keeps him original." Ross adds 
that Del is definitely not trying to 
ride the gangata/thug tip, choosing in- 
stead to come with a more abstract 
brand of creativity. 

"Hip-hop heads and skateboard 
kids love him etjually." he says. "His 
music is down to earth; people can 
groove to it." 

/Vs a founding member of the Hier- 
oglyphics, a crew of Oakland-based 
MCs. Del has helped to start a revolu- 
tion in Bay Area rap circles. The clan 
includes Souls Of Mischief, Casual, 
Jav Biz, Snupe, Pep Love, and Extra- 
Prolific. 

Hieroglyphics are pictures that 
stand for wonls. which Del sees as an 
appropriate moniker. "We're all col- 
orful people." he says. "Our words 
stand for pictures." 



■ BY HAVELQCK NEtSON 

NEW YORK— Stardate 1991. Like a 
blast of fresh ail-. Das EFX blew into 
Planet Pop with "Dear! Sejious," per- 
haps the year's most innovath'e rap al- 
bum- 
Twin MCs Skoob (aka Books) and 
Drayz dropped fluid rhymes over 
rough, rolling rhythms. Their verses 
featured catchy slang ("da sew^er" for 
the undergi'ound), slick pop culture 
references, and lots of double-time gib- 
berish. The pair dubbed their staccato 
tongue-twisting "da iggety"; on one 
song. Drd>"z declared, "I'm cocky like 
Rocky/1 higgety bangs the best/So tell 
your friends — here comes Das EFX." 

Besides shots of da iggely. "Dead 
Serious" delivered engaging street 
narratives ("Hard Like A Criminal") 
and plain-spoken assertions of selfhood 
("Jus.summen," "Mic Checka"). The al- 



bum sold platinum, and rappers like 
Lords Of The Underground and Da 
Youngstas \iewed it as a blueprint for 
.'iuccess. "Niggas ran that iggoty shit Ut 
the rafters." says Drayz. "So we just 



wm 



DAS EFX 



lefl it alone for a minute." 

On "Straight L'p Sewaside," their 
second album on EastWest the mem- 
bers of Das EFX are still verbalizing 



over brisk, bass-heavj' grooves. But 
they've nip()e<l the script vocally. "Peo- 
ple didn't know how Das was gonna 
come back," Drayz says. "But becau.se 
we explored several styles on the first 
album, we had options." 

The group \iews "Straight Up Sewa- 
side," released Nov. 23, as a more ma- 
ixuK work because. DrajTi sa>^ "w e be- 
came better at translating our ideas to 
tape." Once again, the duo collaborated 
with producers Solid Scheme. "We 
were all on more of a perfectionist-type 
thing," adds Drdyz. 

Choosing a single to introduce the al- 
bum was easy, says Drayz. That's be- 
cause "Freakit" released Oct. 21, was 
a proclamation of the set's dK-ersity. 
"We're lettin' everyborly know we're 
freakin" styles like this and like that . . . 
everj' which way. It's like before, ex- 
cept our style has developed further." 

(Continued on page 21) 



Company Men Show Their 'Devotion'; 
Soul Train To Honor Houston, White 



In (X)0D COMPANY: It's always refreshing to hear jin 
R&B group that delK'ers good me.ssage ma-^ic, and Giant's 
freshman recording act Company does just that. The 
group's inspiring l>iics and infectious hamionic style make 
you want to H-sten agiun and again. Comi)any's album "De- 
votion" offers an endearing approach to inspirational mu- 
.sic, ww.s preachy rhetoric. 

Company's first single, "Angel." sets the tone for the al- 
bum, delivering a nonintru- 

sive message of love and 
respect to a satisfying, 
midtempo groove. 

The seven members of 
the grou])— Donald I>aw- 
rence, Winston Bagley, 
Rodney Barber, Jerry 
Friday. Terry PhiUips, 
Reggie Adams, and Rich- 
ard Odom — all think the 
January release date of 
"Devotion" couldn't have 
been better. "January is a 



prcsenteil with the show's Sammy Davis Jr. Award, while 
White will be honored with Soul Train's Heritage Award. 
A U)tal of 12 awanis will In* Ls.sued in music categories. 

Hosting the awards will be Patti LaBelle. Gladys 
Knight, and Johnny (iill. The two-hour, nationally .syndi- 
cated television special will be produced live from the 
Shrine Auditorium. 



He 



The 




by J. R. Reynolds 



time of new beginnings, and people are looking for a more 
positive thing," says Lawrence, who produced or co-pro- 
duced six of the album's 10 tracks. 

Says Cassandra Mills, president of black music for Gi- 
ant "Even though it has gospel influences to it, we're mar- 
keting 'Devotion' as a straight-out great music album. In 
fact if no one told you, you wouldn't even know it was inspi- 
rational music." 

Mills, who signed the grou(>, s<iys Company is classifie<l 
by distributor WEA as a "special project," and that 400- 
500 specialty retail accounts will he targeted to gamer in- 
itial support "From there, we'll move on to the miyor ac- 
counts." Mills adds that videos for the group will be 
worked at local outletjs as well as national networks such 
as BET, the Box, and VH-1. "Local show-s are popular in 
their own areas, and we'll be using them to help create the 
buzz we need." 

"Devotion" has a timeless quality to it and embodies 
what R&B music is all about It's highly recommended. 

Soulful honors: WTiitney Houston and Barr>' 
White will receive sixvial honors at the eighth annual Soul 
Train Awajtls. Mai-ch 15 in Los >\ngeles. Houston will be 



lOLMES GOES Round 
The Globe: Music industry 
veteran Cecil Holmes has 
been named VP/GM for 
Round The Globe Music's 
new artist management di- 
vision. In that post. 
Holmes is res|X)nsib]e for 
overseeing the signing and 
development of artists rep- 
resented by the new dKi- 
sion. Label stops in 
Holmes' career have in- 
cluded Screen Gems Mu- 
sic, Mercury', Buddah, Casablanca, and Columbia. In addi- 
tion. Holmes worked in artist management with Dick Scott 
Entertainment and Maurice Starr Protluctions before 
forming his owti independent consulting company. Holmes 
Entertainment 

Broadcasters take NOTE: The National Assn. of 
Black Owned Broadcasters (NABOB) Is holding its annual 
Communications Awanls Dinner March 2A at the Sheraton 
Washington Hotel in Washington, D.C. 

Breakout for spring: An estimated 10.000 coUege 
students are expected to converge on Mobile. Ala., March 
;JO-April 3 ktr what Is touted hy oiyjmizers as "the most 
positi\ e and Afixx^ntric event e\'er organized for black col- 
legians." Breakout I-'or Spring is a five-day escapade that 
includes two concerts featuring George Clinton & the P. 
Funk All Stars, A Tribe Called Quest KKS-One, FU- 
Schnickens, Black Sheep, Buju Banton, Ed O.G & the 
Bulldogs. Diamond & the Psychotic Neurotics, Ncf- 
ertiti, and Parental Advisory. Other acti\ities will include 
a come<ly show, a "Pow'er Party" aboard a moored ship, 
and an Easter Sunday picnic with loc;il musical talent. 
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Mt LAST: This week's Hot Shot Debut on the Hot R&B Singles chart has 
been anticipated for the past few weeks. "Bump N' Grind" by R. Kelly (Ji\'e) 
converts from album play and enters the chart at No. 16. The song has 
achieved top five rankings at eight stations, including WLWZ Greenville, S.C., 
KJMZ Dallas, WBLX-FM Mobile, Ala., and WJHM Orlando. The .single enters 
the chart on the strength of airplay only. Other cuts from the "12 Play" album 
continue to receive strong airplay, and help push the album to No. 1 on the 
Top R&B Albums chart this week. Robert Kelly has established himself as 
a premier artist for "94. 

Greatest gainers: "Quiet Time To Play" by Johnny Gill (Motown) 
earns Greatest Gainer/Sales honors. (These honors previously were titled 
Power Pick airplay and sales awards.) "Quiet Time" has long been a radio fa- 
vorite from the album. Now that a live version of the song, recorded in Chi- 
cago, is available, it enters the Hot R&B Sales chart at No. 49. Gill's single 
ranks No. 1 in airplay at WVAZ Chicago and No. 13 at crosstown W(3CI. 
"Quiet Time" gets top five ranks at four other stations: WBLX-FM Mobile, 
WKKV Mihiaukec, WQMG Greensboro, N.C., and WPLZ Richmond, Va. It 
moves upon the overall chart 43-31. "Stay" by Eternal (EMI) has taken radio 
by storm. The female foursome from England has fim with a cover of Glenn 
Jones' American hit It moves up to No. 25 on the airplay-only chart, as 13 
stations indicate new radio actnitj^ this week. It's top five in rotation on KTOW 
Tulsa, Okla. It ranks No. 7 on WBLS New York. 

It'S all in the MARKETING: This week's Pacesetter honor on the Top 
R&B Albums chart is earned by the "Menace II Society" soundtrack, which 
makes an 81-56 turnaround in its 31.st week on the chart. No, there are no 
new single releases. No, none of the featured artists have appeared on "The 
Arsenio Hall Show." My best guess is that the recent release of the movie 
on home video Ls the answer. 

Irie JAMAICA: A new regular feature appears in Billboard this week. The 
Top Reggae Albums chart will appear biweekly, along with the Top World Mu- 
sic and Top New Age album charts. The reggae chart, with 15 positions, is 
based on SoundScan sales data. If you have questions or comments, please 
write or call BUlboard's chart manager for reggae music, Suzanne Baptiste. 
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lONITOR UPDATE: No. 1 on the R&B/Mainstream chart is "Understand- 
ing" by Xscape (So So Def), and there are two Airpower records: "Because 
Of You" by Janet Jackson (Virgin) and "matta Man" by Salt-N-Pepa featur- 
ing EnVogue (Next Plateau). No. 1 on the R&B/Adult chart is "Seven Whole 
Days" by Toni Braxton (LaFace). The two Airpowers are "Groove Thang" 
by Zhane (MotowTi) and "U Send Me Swingin' " by Mint Condition (Perspec- 
tive). "Shoop" by Salt-N-Pepa holds on to the No. 1 spot on the Most Played 
Rap Tracks chart for the 9th week. The Airpower winner is by Hammer, "It's 
All Crood" (Giant). 

At the TOP: All of the five bulleted records in the top 10 of the singles 
chart are making strong gains and earn bullets on both the radio-only and 
.sales-only charts. The difference in points between the records is so small that 
any one of them could leapfrog the others next week. 
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From the double-platinum album ARE YOU GONNA GO MY WAY 

Produced by Lenny Kravitz 

Representation: Craig Fruln/HK Management. 01993 Virgin Records America. Inc. 
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24 


24 


13 


MAKE LOVE EASY « FREDDIE JACKSON 

P LAURENCE (P LAURENCE) (C) RW 62704 


(D 


SO 


69 


3 


★ ★★Greatest Gainer/Airplay^** 

STAY ♦ ETERNAL 


3t 


21 


17 


15 


KEEP YA HEAD UP • ♦ 2PAC 

D J DARYL IT SHAKUR.D ANDERSON.R TROUTMAM.S VINCENT) (C) (Ml IT) (X) INTERSCOPL DBJ4'j.AlLANIIC 


CD 


43 


37 


3 


***Greatest Gainer/Sales* ★★ 

QUIET TIME TO PLAY ♦ JOHNNY GIU 

J lAM,- liwi. 1 1 ),*RWiMn,l tXWiS.M.HUHtON) IC) MOTOWN 22J6 


32 


27 


20 


15 


SEX ME (PARTS 1 & II) • ♦ R. KELLY 

R KELLY . - y (CI (D 00 JIVE 42161 


33 


30 


32 


14 


AWARD TOUR * A TRIBE CALLED QUEST 

A IftlBf CAKED QUEST . OAVlS A MUMAIAMAO.M.TAYLOfl) (CI (T) (XI JIVE 421B7 


34 


31 


26 


21 


ANNIVERSARY • ♦ TONY! TONI! TONE! 

TO«YtT0«l!TONEI IR.WIQGINS.C WHEELER) Id [V) WING B59 rLfiMERLL'P' 


dD 


36 


36 


9 


PROCESS OF EUMINATION • ERIC GABLE 

CHRISTIAN (aWARREN.Y.T.STYLEI (C) IMl EPIC 77288 


3t 


40 


33 


26 


HEYMR. DJ. • * ZHANE 

I I3TH STREET PRODUCTIONS (GISy.BR0WN.CR(SS.ZHANE.8AHfl.WAHE.GRfY) iCi il i FIAVOR UNIT 77121/EW 


37 


32 


29 


29 


RIGHT HERE (HUMAN NATURE)/IX)WNTOWN • • SWV 

1 ■ -1.1 ■'LiiLi't J B£TIIS.S.TOfiCAR0,G.PAfll(£R.G.00ME2.K.0RTI^l (C) (T) (V) 00 RM 62614 


31 


35 


27 


18 


LOOKING FOR MR. DO RIGHT • JADE 

A STLWAR1 (A STEWARH lO GIANT ie42*REPfllSE 


(D 


41 


51 


8 


BELIEVE THAT ♦ KEITH WASHINGTON 

G.LEVER) t HI IG.LEVERT.E N(CHOLASI lO QwtST 18252/WARNER BROS. 


41 


38 


35 


11 


WHO'S THE MACK ♦ RALPH TRESVANT 

J JAM.T LEWIS U HARRIS Ill.T.LEWIS) (C) MCA 547T3 


® 


44 


52 


10 


DUNKIE BUTT (PLEASE PLEASE PLEASE) * 12 GAUGE 

■ [ 1 ' DGRIGSBY PINKNEY . 'Rr'DNi ICI (T) DO STREH UFE 75373y3COTTI BROS. 


® 


52 


72 


6 


SO MUCH IN LOVE ALL-4-0NE 

G.ST.CLAIR.T OBRIEN .ACKSON.SIRDGIS.WiaiAMSI (C) BLIT22 87271/ArLANTlC 


43 


39 


39 


12 


THE ONE FOR ME ♦JOE 

JOC :k M LL-R yHE D T GERPELU <0 (T) MERCURY 862 740 


44 


37 


34 


26 


DREAMLOVERA ♦ MARIAH CAREY 

MCAREYI -.I 1 WAFANASIEFFIMCAREY.OHAILI (C) (OHM) (T) (V) ()0 COLUMBIA 77080 


45 


34 


28 


10 


WHArSMYNAME? ♦ SNOOP DOGGY DOGG 

OIlWttlSNOOP) ,CiO£ATHSvTV.lNrFHS(.r--^ i^-, in A .M.' " 


4( 


33 


25 


IS 


SLOW AND EASY ZAPP8,R0GER 

R-TmUnUN ni.TnOUTMAN.LTR0UTMAN.S.MURDCCK) (C) (D) REPRISE 18315 


47 


42 


47 


11 


SPEND THE NIGHT ♦ EARTH, WIND » FIRE 

M.WHITE (O.THOMAS) (C) (D) REPR(SE 18324 


41 


49 


40 


30 


IF • ♦ JANET JACKSON 

J)*MTLt>M^ 1 iAi>.M.*iij lAIK^cN IHAKHISIII.T.LEWIS) (C) (T) (V) 00 VlR<ilN 12*76 


® 


51 


57 


8 


CANTALOOP (FLIP FANTASIA) ♦ US3 

G.WIIKINSON.M S(MPSON IKANCOCK.KEtEY.WILKINS.SIMPSON) IC) (T) IV) (X) BLUE NOTE 44945CAPirOL 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
KM 


z 

^(s 

is 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

lAflCL 6 N(A4eE)VDISTRIB(7T)NG UIBCL 




55 


58 


7 


LET'S MAKE LOVE 

AHALL IA.K«U.P.LSTEWAflT) 


♦ AARON HALL 

(C) S)LAS 54783MCA 


dD 


64 


— 


2 


KRAZY 

OAELEN 10 AILEN.M.DAUY) 


♦ BLACKGIRL 

(C) KARER 6266MtCA 


dD 


54 


53 


9 


WHAT 1 DO BEST 

N MARTINELLI (F.VYILOHORN J.MURPHV) 


♦ ROBIN S. 

(C) (V) BIG BEAT 9a355/ATU(NT1C 


S3 


46 


38 


16 


AGAIN A 

JJAM.T.LEWISJ.iACKSON U.IACKSONJ.HARRIS Hl.T.LEWIS) 


♦ JANET JACKSON 

(C( (VI VIRGIN 38404 


S4 


48 


44 


16 


(1 KNOW i GOT) SKILLZ • 

OEF JEF.MWELLS U.FORTSON.S.O-NEAUM.WELtS) 


♦ SHAQUILLE O'NEAL 

(C) (TtlXI JIVE 42177 




62 


78 


7 


SKIP TO MY LU ♦ USA LISA 

G.SAIAH It r • .M-,j CASTOR.G THOMAS.) PRllITJ.CAST0R,G THOM4SJJ»ftUIT) (C) (M) a) (X) PENOUIUM 58094/tRG 


56 


56 


49 


15 


AFTER THE LOVE 

6 MCKNIGHT (BMCKNIQHT.B.BARNES) 


♦ BRIAN MCKNIGHT 

(C) MERCURY 862 710 


(JL) 


77 


95 


3 


FUNK DAT/WHY IS ITT 

J.C. SLAMU (F LENON) 


SAGAT 

(C) (M) (T) (X) MAX) 101 


58 


53 


61 


11 


COME CLEAN ♦ JERU THE DAMAJA 

DJ PREMIER IK J C AVYS.C MARTIN.C PAHKER.F.SCRUGGS.KJONES.T.TAYUR) (C) (T) PAYDAY 127 OCXVTFRR 


59 


47 


48 


12 


LOVE TONIGHT 

C WAIKER IC WA(KER) 


♦ CHRIS WALKER 

(C) PENDULUM 58066^RG 


SO 


60 


59 


19 


FOREPUY 

B.DUFAE (RAAB B DUFAE) 


♦ RAAB 

(M) m (X) R(P-IT lOOl'/IlC 


tl 


57 


64 


12 


BOOMSHAKA-TACK 

C- THOMPSON IH.PAYNr N.HOWCLU 


♦ BORN JAMERICANS 

IC) (M) (T) OCLICIOUS VINYL 98373;EASTWEST 


® 


63 


67 


6 


YOURS 

C MAITTm (C.MARTIN.M.GAY.G.BRIGHT.O.REnSAUERI 


♦ SHAI 

(OGASOUNE ALLEY 5477(MCA 


® 


73 


75 


8 


ANGEL 

S.6R0WN.D.lAWReNCE IS-BROWM.OIAWRENCO 


COMPANY 

(C) GIANT 18392/REPfllSC 


(64; 


79 




2 


irS ALL GOOD 

HAM).'I ' THE WHOLE 9 i HAI.'WEif THE WHOLE 9.DEUCE DEUCE) 


♦ HAMMER 

(O (0) (T) GIANT 1827DREPRISE 


65 


59 


43 


16 


YOUR LOVE KEEPS WORKING ON ME 

ART N RHYTHM (J BARNES.R WHITE.) 01065) 


♦ JODYWATLEY 

(Q MCA 54744 


K 


58 


55 


18 


COME BABY COME • 

J.(;ARDNER,K7 (K7J GARDNER) 


♦ K7 

(C) (Ml (T) 00 TOMMY BOY 7572 


67 


61 


54 


14 


NEVER LET ME GO 

L.VANOHOSS.M MIHEH U SCOTT) 


LUTHER VANDROSS 

(C) (V) LV 7720*OTC 




68 


62 


7 


IGOON 

T.FYFTE,F.GRAKT.M-RILEY (MC LYTE,T-FYFFE.F.eHA«T,M R(tEY| 


♦ MC LYTE 

IC) (M) (T) FIRST PRKIRITY 98356/ATUANTIC 




75 




2 


GIN AND JUICE SN(X)P DOGGY DOGG 

DRDRE (SNOOP DOGGY DOGGI (C) (M) (T) 00 DEATH ROW/INTERSCOPE 98.3 1 ftATlAKTIC 




81 




2 


LET ME LOVE YOU 

HAMI iHAMl D'EXTRA WILLY) 


II D EXTREME 

ICI GASOLINE ALLEY SATBOMCA 


71 


65 


60 


13 


REAL MUTHAPHUCKKIN G'S 

RHYIMM 0 IEA2Y 1 . A ORESTA.BG. KNIXC OUT) 


♦ EA2Y-E 
la m RUTHLESS 55087RELATIV(TV 


72 


71 


63 


17 


RUNAWAY LOVE 

T.MCELR(JY.D.FOSTER (T htCELROY.D.FOSTTR) 


♦ EN VOGUE FEATURING FMOB 

(C) EASTWEST 96354 


® 


94 




2 


DIRTY DAWG ♦ NKOTB 

0.WAH18ERG (0.WAHLBERG.LTHOMASJ.HJACKS0WJ.KNIGHT.JJ0HNS0N) (C) (M) (D (X) COLUMBIA 77293 


74 


69 


74 


8 


DO YOU Snu LOVE ME 

BJ-EASTMOND ' .v -jr WDOWNlNG) 


♦ WILL DOWNING 

(C) MERCURY 862 848 


75 


76 


65 


1? 


UP ON THE ROOF 

P.6H0WN.J CAFnjTHERS IC KING.G.GOFFIN) 


♦ II D EXTREME 

(CI GASOLINE ALLEY 5473WMCA 




82 


90 


5 


l-IGHT (ALRIGHT) 

OOUG E FRESH^UT FRESH CREW (OAVIS.SCROGCtMS.UNIQUE) 


♦ DOUG E. FRESH 

IMI (D GEE STREET 440 583M51AND 


OIL) 


88 




2 


BELIEVE IN LOVE TEDDY PENDERQRASS 

CALLOWAY.CALLOWAY.PENDERGHASS ICAELOWAY.CALLOWAV,PENDEB&RASS.BE(aOIAMJlOeiNSOHCI ElEKTRA 64574 


(78; 


NEW^ 


1 


MONEY IN THE GHETTO 

THE (JAryGERPUS CREW ij SHAW) 


♦ TOO SHORT 

la IT) JIVE 42195 


\W 


84 


88 


6 


SOUND OF DA POLICE 

iHiLVf .' :, PAH^I^ R (EMAY) 


♦ KRS-ONE 
la IT) JIVt 42192 


(JO; 


86 


85 


5 


WHAT CHA MISSIN' 

CMIPANDLOfARAYC.AlifN) 


♦ III FRUMTHASOUL 

(C) (M) (T) (X) BROWN STREH 40017ILC 


81 


60 


79 


8 


8L0WIN' MY MIND 

J KING GJONLS iJAlNG.A KING.GJONES) 


♦ ART MAOISON 

(C) (M) (n (X) JVK BOOZdLC 


12 


66 


70 


9 


REALLY DOE 

LAYLAW D MCDOWELL ICE CUBE LAVIAW D.MCOOWELU 


♦ ICE CUBE 

■;Ci iTi PRIOfilTY 53843 


® 


NEW^ 


1 


YOU KNOW HOW WE DO IT 

.rj D III ilLF CUBF Q 0 III) 


ICECUBE 

(C) (T) PRKJRITY 53847 


(4 


78 


66 


13 


FREAK IT 

CCHARlIYi ' IA'i'ir,lnl.W.HINES.C.CHABITY,D.LYI«H) 


♦ OASEFX 

ICI IMI (T) (X) EASTWEST 96341 


85 


72 


6< 


10 


HERE COME THE LORDS 

K DEE (A WARORICK.D KELLY.M.WILUAMS.K.HANSFOflO) 


♦ LORDS OF THE UNDERGROUND 

1^1 IMI II: PENDULUM M06lktRG 


\'Bn} 


98 




2 


EGO TRIPPIN' (PART TWO) ♦ DE LA SOUL 

Df (A 1 il 1 PAUL (R MEHCER,D.J0tlCX)UER.V.MASON.P.HOU5T0«) (M) (T) 00 TOMMY BOY 595* 


17 


74 


62 


8 


NOTHING COMPARES 2 U 

PRINCE IPRINCE) 


♦ PRINCE 

(O (0) (V) PAISIEY PARR 18372JWABNER BROS. 


tt 


67 


56 


15 


KEEPIN' MY COMPOSURE 

J CATAION 1 AM r, NO f.l ?riCK 


♦ H-TOWN 

(C) IM) m LUKE 473 


/'o5^ 


lOO 




2 


BABY BE STILL 

D lAMBEMI.) VAIENTINE 0 VALENDNE.M GAYE.D.RfTZ.O.BROWN) 


COMING OF AGE 

(CI zoo 14116 




NEW^ 


1 


TELL ME WHERE IT HURTS 

MJ.POWEU (A.MASOf(,T.MASON,M.POWELL) 


♦ GUESSS 

(Cl WARNER BROS. 18303 


® 




1 


FAITHFUL 

OJUSTlMAHENHmcs (A.HENNINGS) 


♦ HI- FIVE 

{C]JIVC421B8 


52 


S3 


80 


14 


AU NIGHT 

0 (RAINES (D GAINES) 


♦ ME-2-U 

(CI RCA 62680 


93 


85 


81 


14 


69 

T RIEEY IT RILEY, FATHER M BUTTNAKEO TIM OAWG) 


♦ FATHER 

(M) m 00 UPTOWN 54751'/MCA 




NEW^ 


1 


NEVER FORGET YOU 

BABYFACE CABEY.D S(M)*0NSIM.CAREY.BA8VFACE) 


♦ MARIAH CAREY 

(C) (V) (X) COlUAteiA 77358 


® 


NEW>^ 


1 


GOODY GCK>DY 

XENDU IK DIA2.D RAMOS) 


♦ USETTE MELENOEZ 

IC) <M) (T) FEvmUL 77 1 57MUIMnA 


96 


91 




2 


1 BEEPED YOU 

E.FERRELL IE FERREU.FATHER.eUTTNAKED TIM OAWGI 


FATHER 

(C) UPTOWN 54 79(VMCA 


97 


70 


77 


7 


MARTUU. LAW (HEY MAN...SMELL MY FINGER) 

1. C. r, '1 ■. K . . -. ; ■ W BfTYANT IG ClINTON.W BRYANT K (iCRDY) 


♦ GEORGE CLINTON 

lO (01 TT) PAISLEY PARK 18327IWARNEH BROS 


91 


99 




2 


FOR LOVE ALONE 

N MARTINELLI (6 WRICHT.A MlJ(yXl;^: 


♦ BETTY WRIGHT 

la MS B 70040 


99 


89 


89 


15 


I'M REAL 

J OUPRI U.OUPRI) 


♦ KRIS KROSS 

(C) (M) (T) (V) 00 Rtf FHOUSE 7723(.COLUM8IA 


100 


97 




2 


LIKWIT 

E SWin IR MCBRIOE-R SMITH.E BROOKS,).HOBINSO«] 


♦ THAALKAHOLIKS 

ICI (TKOUD 6272ftRCA 



C ) Records with the greatest airplay and sales gams this week. ^Vtdeoclip avatlabtlrty. % Recofding Industry Assn. Of Amehca (RIAA) c«ftrfication for sdl«s o< 500.000 units. A 
the symbo). CatakK number is tor cassette single. 'Asterisk indicates catalog numtier is tor cassette moxi-singte; ngular cassette singte unavailable. (C) Cassette single avaitability. 
(V) Vinyl single availability. (X) CO maxi-single availability. O 1994. BillboanVBPI Communicattons, 



k RIAA ceftilication for sales of I million units, with additional million indicated by a nunural foltowing 
(D) CD single availability. (M) Cassette mau-single availability. {Tl Vinyt maxi-single availability. 
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Hot R&B Aipplay. 

CompiaJ from ■ nMionil iwnplc of wplqr suppM by Brcodcast DM* SysTtms RhSo Track MPrioi. 76 RU stations 
■n tfKtronaly morttand 24 houn « dn, 7 (tayi i wMh. Soncs r*niiad by creu tnmsrtons, computtd bjr crau- 
fftwwcing exact tms o( wpl^r with Artvtron kstanar Ml Ttn dtli is used in the Hot RU Sin^n dtart. 


1 
1 


§ 




TTTU 

ARTIST (UUEL/OSTRIflUTING LASCl.) 




& 

i 
f 




i 


TITLE 

AimsT (LAaayoernauTMe LAsa) 








* ♦ NO. 1 * * 




36 


36 


29 


RIGHT HERE (HUftUN NATURE) 

SWV<RCA) 


n 


2 


11 


CRT FOR YOU 

JOOfC'iJPTOWN MC*) twMhMNo.l 




® 


41 


33 


IF 

JANCT JACKSON fvlRGiN) 


35 


3 


II 


CAM WE TALK 




w 


40 


16 


LOOKING FOR MR. 00 RKIHT 

JAH (GlANMKPRISt) 


3 


I 


It 


SCVEM WHOLE DAYS 




41 


37 


12 


AWARD TOUR 

* TRiflE CM U D QUtSI ( JfVE) 


x> 


< 


22 


NEVER KEEPING SECftETS 

flABYTACt TPiri 




42 


31 


11 


GANGSTA LEAN 

DRS ICAPITOl ) 


5 


5 


13 


UNOERSTANDtNG 

XSCM>E ISOSO OEF CCLUMeiA) 




43 


39 


13 


MAKE LOVE EASY 

f REDOt JACKSON (HCA) 


3) 


6 


16 


(LAY VOUR HEAD ON MY) PIUOW 

TONYl TOW TOf«! CAWfG MtBCURVi 




w 


44 


< 


PROCESS OF ELIMINATION 
EMC QABU (EPK) 


X> 


7 


S 


cnoawnuMc 

^HANF (MOTOAtt) 




m 


41 


7 


BELIEVE THAT 

K£[TH WVkS^flNGTON (QWEST/Vfi) 


H 


10 


1 


■UHTN'GltMO 

H.KEll.y (JIVE) 




46 


43 


IS 


WHATS MY NAME? 

SNOOP DOGGY OOGQ (DUTH ROW) 


1 


t 


11 


^mCAMPSEU IQWISTHMRNf R BROS ) 




w 


(0 


2 


KRAZY 

BLACKCm 1 KAPf R. ACA) 


10 


» 


20 


9H00P 

SALT>^RCM<*«EXT PlATtAU/'LOMOC) 




s> 


SO 


34 


KnmWTHEWV 


3D 


14 


14 


ALWAYS ON MTMMO 




m 


45 


IS 


SLOW AND EASY 

ZAPP li ROGER mist ) 


3D 


17 


10 


USENDMESWINGIH' 

MINT CONOTKM (PCRSPCCTIVE) 




90 


49 


12 


VnXrS THE MACK 

RALPH TRESVANT (MCA| 


3i> 


11 


16 


VOU DONT HAVE TO WORRY 

MART J BlK]f IL«TCNVN 'MCA) 




n 


47 


11 


THE ONE FORME 

JCE<MERCURV1 


3D 


IS 


6 


I'M IN THE MOOO 

CE C£ PtNKTOW (AAM f^RS«CTtVE) 




52 


46 


15 


SCXHE 

R. KEILY(J'VE) 


W 


1« 


24 


BREATHE ABAM 

TOM BRAXTOM iLA^ACf/ARSTA} 




S> 


55 


10 


AFTER THE LOVE 

BRIAN IMCKNKXT (WRCURV) 


16 


12 


13 


IUU.T.Y 

QUEEN LATVAH (MOTOWN) 






57 


3 


UH AND JUICE 

SNOOP DOGGV DOGG (DTATH ROW) 


w 


M 


IS 


acnojMi 

I10MH0(0UTBURST RAL CHAOS) 




® 




1 


SO MUCH IN LOVE 

ALL-4-0NE 'B. TZZ ATi AfiTIC) 


u 


11 


11 


NEVER SHOULDVE LET YOU 00 

'd fivF l/rt) 




S) 


56 


9 


SADC 

R. KEILT (JIVE) 


38 


21 


2$ 


COME INSIDE 

MTRO lAU ANTCl 




S) 


64 


2 


ITS AU GOOD 

HAMMER IQ'A'i'. REPniSC) 


S) 


20 


21 


JUST KICKIN- IT 

ESCAPE (SO SO (XF ' tXlLUMSU) 




51 


53 


11 


LOVE TONIGHT 

C>MS WALKER .-^NOULUMi'CRG) 




24 


6 


WHEN A MAN LOVES A WOMAN 

XJOf WAILEV (MTAi 




S) 


63 


4 


LETS MJWE LOVE 

AARON HAU. 1 - AS W.A': 


2) 


27 


15 


BETCHA'LL NEVER RND 

CMANTAV SAVAGE (1 (1 W'Aj 




60 


54 


14 


NEVER LET ME GO 

IUTHEBVANOHOSS<LV EPtC) 


23 


22 


9 


BECAUSE Of LOVE 

JANET JACKSDN (VIRGIN) 




ID 


62 


23 


RUNAWAY LOVE 

EN VOGUt 1 i" *^TV*EST) 


S) 


21 


10 


WHATTAMAN 

SALINES PA EN VOQUE (NEXT PLATEAU) 




62 


52 


^ 


AGAIN 

MNCT MCX50N tvtitGn) 


S) 


42 


3 


STAY 

ETERNAL (EMI EPC) 




S) 


75 


2 


SKIP TO MY LU 

USA USA Ni A.'. UM ERCl 


26 


13 


17 


HERO 

MARUH CARET iCOl utJdiK) 




S) 




1 


MY LOVE 

MARY J. BUGE iL;P'CmT4.'MCA) 


27 


« 


13 


THE MORNING ATTER 

MAZE FEAT rRAP«(IE eO/ERLV PAS) 




S) 


65 


7 


ALWAYS IN MY HEART 

TEvm CAMPeCU. ^gWEST/WUVCR BROS 1 


26 


25 


15 


TIME AND CHANCE 

COLOR V> OAX iGlANI REPRISE) 




66 


56 


3 


FWK DAT/WHY Om 


29 


23 


28 


ANNIVERSARY 

TONV TCNM T0ND(WIN<li'ME1KURY) 




67 


59 


16 


YOUR LOVE KEEPS WORKING^ 


® 




1 


FEENIN 

JO0Ca((JPT(>AN fACA) 






69 


3 


IS MY LIVING IN VAIN 

>.i-r*Pf (lOKCX* COLUMBIA) 


JD 


33 


17 


QUIET TIME TO RUY 
JO*«MT an (MOTOWN) 




® 





1 


YOU KNOW HOW WE 00 IT 

ICE CUBE ^P«":"WTV| 


S) 


32 


i 


FAMILY AFFAM 

V(A(U)A RANKS (ATLAS/PLG) 




71 


61 


3 


LADV.LADV 

BABYTACE if P^u} 




3S 


31 


HEY MR. O.J. 
ZHANE(E:j»v:^l«IT EP»C) 




71 


67 


5 


SPEND THE NHSHT 
EARTH. WMO A FMC (REPRISE) 


31 


31 


1 


YOUR BOOTS CALLIN' 

R KELLT (JiVEl 




® 






LET ME LOVE YOU 

II D EXTtCME (GASOLINE ALLEY /MCA] 


3S 


34 


33 


SOMETHING IN COMMON 

bmH' RRt'WN ivv)) 7(4 y HOUSTON (MCA? 




73 


66 


30 


DOWNTOWN 

WV(HCA) 


36 


29 


26 


DREAMLOVER 

MARTAH CAE(EV l OL(JA«(A) 




® 




1 


rMREADV 

TEVm CAMPOCU 'TntST /WARNER BROS > 


37 


30 1 16 

1 


KEEP Y» HEAD UP 

ZPAC ■( " .-X ATUNTC) 




75 


51 


11 


QUEEN OF THE NIGHT 

rt" [Nl 1 ... j,,-,-i>S(AmsiA) 



O ^^1(1 T^oYing up the chart with »irptoy pint. © 1994. UUboard/ePl CommunicatKins. 

MrTRUKCNKIIITiURnAY 





1 


2 


ANOTHER SAD LOVE SONG 

TOW BEtAATON (LAFACf AEflSIA) 




2 


9 


I1M IN LUV 

XX. (MERCURY) 




4 


14 


LOVENOUMIT 

HART J BLK^E (UPTOVlN.'MCA) 




3 


14 


THATS THE WAY LOVE GOES 

JANET JACKSON (V(RGIN) 




14 


26 


EVERY LfTTLE THING U 00 
CHRtSTORWR WKUAAIS (UPTOWN.'MCA) 




6 


Z 


SOMETHING IN YOUR EYES 

BEuavQewc(Mi:u) 




5 


17 


SHOW ME LOVE 

iraeM s (na beat/atuimdc) 




13 


24 


ra SO INTO YOU 

S)»^(RCA) 




7 


30 


OONT WALJt AWAY 

JAOC ((^(ANT ^REPRISE) 


10 


1 


1 


lOMETlWO'l aONf ON 

UNV (MAVEJKKJSnEJWARrCR BROS.) 


11 


12 


1 


UUD IKK QML 

MA2E FEAT FRAtM BCVERLV (MS) 


12 


10 


2 


STAY M MY CORNER 

KEITH WMSE4NGTTW (QHEST/TRS) 


13 


9 


14 


■ASYrMKlUB 

SHAI (OASOIM ALUY/MCA) 



14 


21 


IS 


ONE WOMAN 

JADE (GAANT/REPRISE) 


IS 


17 


11 


WEAK 

SVYVIRCA) 


16 


11 


7 


FOR THE COOL IN YOU 

BABVTACE (EPK) 


17 


15 


8 


LOSE CONTROL 

SILA (KEIA'ELEKTRA) 


11 




14 


LET ME BE THE ONE 

INTRO (ATUWnO 


19 


23 


3C 


I'M EVERY WOMAN 

WHETNEV EKXJSTON (ARISTA) 


21 


20 


13 


Aac-ijs 

LEVEEET (ATIANTIO 


21 


2S 


11 


ONE LAST CRY 

BRIAN MCXMGHT (MERCURY) 


22 




35 


LOVE SHOUUM BROUGHT YOU .. . 

TON BRAXTON (lAFACE/ARSTA) 


23 




25 


lOVFS TAKEN OVER 
CHANT! HOOfli <SKJ«S/MCA) 


24 


16 


14 


LATELY 

JOOCO (UPTDWM/IMCA) 


29 




32 


REMINISCE 

MARY J. BUOE (UFTOWN/MCA) 



AKUfranHwv 
Sif^chvltor 



wittwHotRU 
20 Md hM drappM) tMttw ttw top SO 



Tini (PuMNr - Licmbii Off.) ShMt Music Oat 
St AFTER TK LOVE (Pii.ASCAPA«CiHM Lunch. 

ASCAf/Stioyc*, 8MI) 
a A6AM (Bbck k*. BMI/nyto Tpna. ASCAP) WSM 
K ALL MOa (Mm Corp. W JUiwca. BMI/Bri^ 

Li|M. BMI) 

I ALWAYS ON HY HIND (Winw Timerliw. 

BMI/lntencopc PmtI, BMI/Bim Jjms. BMI/Mindw. 
ASCAP/Tiiiinc Cirt 01 Butmm. BMI) WBM 
a ANGEL (Hv City, BMI/Sonp By 0, ASCAP/CrysW 
Aire, ASCAP) 

H ANHIvnSARY (Polnwn mtl, ASCAPAony Ton 

Tom, ASCAP/flM, ASCAP) HL 
U ANAM) TOUIKZwntM. ASCAP/Juz Mwclwit. 

ASCAP) CPP 
n BABY BE STIU (EMI Jliiril, ASCAP/Buf Pi*. 

ASCAP/Writ/ Ri|hb. ASCAP/WI Btackwuxl 

m/tonitn lant. BMI) 
S BECAUSE OF LOVE (BiKk let. BMi/Flylt Trm, 

ASCAP) WBM 

77 eOlEVE M LOVE (Tltf^. 6MI/B«Ck. BMI/K-flob. 
BMIA:altocD, BMI/tMl, BMI/Sony, BMI/Scrmi Gsmt- 
EMI. BMI) 

3S BElfVE THAT CTrycsti, BMI/Zonib). BMI/IUmal. 
BMI/OeMlind'i Own. BMI) CPP 

19 BETCHAU NEVER FIMD (Ljst Song. ASCAP/Diird 
CoMl. ASCAP) 

SI BLOWIH- MY MIND {J Kinf IV. BMI/MusK Of Jht 
Wortd. BMI/An*i Kinf. ASCAP/Tibrfylah. ASCAP] 

II BOOM SHAK A-TACK (ChuM Out. BMI/MudM, 
BMI) 

14 BREATHE AGAIN (Ecil. BMI/Sony Sonp. BMI) HL 

15 BUMP N- CAND {l<mta. BMI/lt.Kelly. BMI) 

49 CAHTALOOP (RIP FANTASIA) (EMI BiKhwood. 
BMI/US-3. BMI) WBM 

3 CANWETAUlEcaf, BMI/SonySoftit.BMI/Voolw- 
Loo, BMI/W«rnef J«mefUne. BMI) HI7WBM 

« CONE BABT COME (Tn G<rl. BMI.'Blue Ink. 

BMI/Tlwd i Lei, BMI/'Zomba, BMI) 
SI COME CLEAN (EMI. ASCAP/GilM P«an ASCAP) 
11 COME INSIDE (V«lle Inn. ASCAP/Fribtnshi, 

ASCAP/MCA. ASCAP/nm, Hitly A Capone. 

ASCAP/W8. ASCAP/Wikt, ASCAP) W6M/HL 
1 CRY FOO TOO (EMI April, ASCAP/DeSwMg Mob. 

ASCAP) WBM 

73 nilTY OAWG (WB, ASCAP/NKOTB. ASCAP) 

74 00 VOO Snu LOVE ME (WB, ASCAP/Htrittft H*. 
ASCAP/Will Down. ASCAP) WBM 

44 DREAMLOVER (Rye Swi(s. BMt.'Sony Swifi. 

BMI/3lo«e Inn. ASCAP/WB, ASCAP) WBM 
41 DUHKIE BUn (PUASE PHASE PHASE] (AMI, BMI) 
as EGO TMPPtN- {PART TWO) <Tee fMf\. BMI/Dkit A|e. 

BKI/PrincF Paul. BMI/MCA. BMH 
91 FAITHFUt (Be»e Trite, ASCAP/Ain, ASCAP) 
24 FAMILY AFFAIR (FROM ADDAMS FAMILY VALUES) 

(Ml)K, BMI.'Wirner.Timeriinc, SMI) WBM 
M FOREPIAY (Drop ScwKe. ASCAP) 
M FREAKIT (Str«>int Out Da Sam. ASCAP/Fal Wu. 

BMI/EMI April. ASCAP/Ce«ars To Tim Addict. 

ASCAP/Sm SUnc BMI/EMI Btockwood. BMI) WBM 
S7 fUflK DAT/WHY IS IF (EstrDfWi, BMI/Sam Blak. 

SMI) 

Z7 GAN6STA LEAN (Rtfi & More. BMI) 
« CETTO JAM I No Dootr. ASCAP/Xali On Jht Prowl, 

ASCAP/Oetlo Jam. ASCAP/CHryulil, ASCAP) 
C9 GIN AND JUKE (Sup. ASCAP/Arni Nllt^l^' Coin' On 

But Fu-hin'. ASCAP) 
95 GOODY GOODY (Ktndu, BMI/EMI Vircln. 

ASCAP/Dwanman. ASCAP) HL 
7 GROOVE THAIK (Nntti Town. ASCAP/NusTity. 

ASCAPj-Babr Fin|ers. ASCAP/Mimt. ASCAP/Stwwii 

Breree, ASCAP /Fr«k)« Dec, BMI) 
85 HERE COME m LORDS (LOTUG, ASCAP/Mirtey 

Mart. ASCAP/EMI Aprd. ASCAP/Ghetio Man. ASCAP) 

WBM 

16 HERO (Sony Sonp. 8Mt/Ry«, BMI/Wallyworkl, 
ASCAP/WB, ASCAP i HL.'WBM 

3S HEY MR. D J. (Naughty. ASCAP/T-BDy.ASCAP/FlMr 

Unit. ASCAP/Ahno. ASCAP/lnrmt BMI/O/B/0 lt««. 

ASCAP/Madad. BMI) 
4B IF (Black Ice. BMI/F)y1e Tyme. ASCAP/ Jobele, 

ASCAP/Slone Agtts, BMI) WBM 
a I CO ON (Brooklyn Based. ASUPAop B«in', 

ASCAP/Snwkin' Sound, ASCAP/QuKh Tm, BMI) 

78 MGHT {ALRIGHT) (Entsrtairwig. ASCAP /Efitvpraing 
Scrogins Oris. SMI) 

54 (1 KNOW I GOT) SKlUi (Word Uft. ASCAP/Chnruia, 
ASCAP/Ciu, ASCAP/Lirge Ciunt. ASCAP/WB. ASCAP) 
CPP/W8M 

U TM IN THE MOOD (EMI Virgin. ASCAP/Stmn And 

BftAdon. ASCAP/Caud<da. ASCAP) HL 
«4 ITS Ml GOOD (Rap & More, BMI) 
IS JOST KICKIN- IT (So So M, ASCAP/EMt Aphl. 

ASCAP/F)« Ksal, BMI/Ground Coattd. BMI) WBM 
H KEEPir MY COMPOSURE (Pac Jam, BMI/Wrwkstup. 

BMI) WBM 

3S KEEP VA HEAD UP ((Wwtto Gaspd, BMI/lntencope 
Pwl. BMl/WMntf-Tanrntanc, BMI/Rubber Band. 
BMI/Saja, BMI /Troulman. BMI/EMI Unirl. 
BMI/Stoepmi Su<i, BMI» WBM 

51 KRAZY (ATV. BMI/Peniry Fudk. BMI/Mili» Dog. BMI) 

4 <LAY TOUR HEAD ON MY) HLLOW (Polygrain Int1, 
ASCAP/Tonr Ton- Ton*. ASCAP/Danjo. ASCAP) HL 

70 l£T HE LOVE tOU (Ma Phil. ASCAP/MCA, 
ASCAP/Fla»a M« D'Lrtra. ASCAP/Elfryl. ASCAP) 

50 liTS MAKE LOVE (MCA. ASCAP/Eniign. ASCAP/Urw 
Branc. BMI) CPP 

31 UXMUNGnWMLOORIGKTdarttGant, 
ASCAP/W«kw. ASCAP/WB. ASCAP] WBM 

59 LOVE TOWCHT (CCW. ASCAP/Rogli, ASCAP/EMI 
Blackwood. BMI) 

21 HAKE LOVE EAST (MCA. ASCAP/Bush BonM'. 
ASCAP/Paul Laurance III, ASUP) 

75 HONEY tN THE GHETTO (^omba. BMI) 
23 THE HORNING AmR(ArTunrrwnt. BMI) 

H ffiVER FORGH TOU (Sony. BMI/Rya. BMI/Ecat. BMI) 

5 NEVER KEEPING SECRETS (Sony Songy BMI/Ecal, 
BMI) HL 

17 NEVER ITT HE GO (Duchm, BMI) 

20 NEVER SHOULOW l£T YOU GO (FIOH SISTER ACT 
Z) (Zomb*. ASCAP/4MW, ASCAP) CPP 

17 NOTHING COMPARES 2 U (ContRMTSy, ASCAP/WB, 

ASCAP) WBM 
<3 THE ONE FOR ME (Zon<>a, ASCAP/VM Hand. 

ASCAP/D T Garni, ASCAP) CPP 
35 PROCESS OF EUHMATWI (Louts St., BWAnitlun' 

Typa PMa, ASCAP/WB. ASCAP) WBM 
31 QUin TIME TO PlAV (Flytt Tjnn, 

ASCAP/PwvKtm. ASCAP) 



)ilbocid. 
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Hot R&B Sing 

CompRad Ironi ■ naUonal sutK«afnpto of POS (point of %ale) 
ol units loU to SoundScan, Inc. This drta is UMd in the Hot 


les Sales 

Muippad key RA6 maH ttorti <Mhicli nport numter 
RUSir^ chart. 

imii 


i 
i 


s 
St 


i 

1 


Ttru 

ARTIST (lABELJDISTRnunNO LABEL) 




i 




1 


I 

t 


TITLE 

ARTIST OAKLTOiSTmUTMG lABCL) 


1 


1 


11 


♦ * NO. 1 * ♦ 

(iETTOJAM 

OJAHN; I^IHJH^T, HALl A «At M No 1 


31 


34 


22 


COME BABY COME 

AT (TOMMY SOY) 


39 


35 


12 


BOOM SHAK A-TACX 

BORN JAJMt R1CANS (OELKTIOOS V»*YU 


2 


2 


9 


CRY FOR YOU 

JOCCa (UPTOWN MCA) 


40 


42 


7 


SOUNOOFDAPOUCE 

MRS^NEIJTVE) 


3 


3 


S 


UNOERSTANOINC 

XSCARE(%SOOEF aXUMBA) 


41 


41 


14 


« 

FATICR (UPTOWN/MCA) 


x> 


5 


3 


WHATTAMAN 

SAET.N.PEPA/EN VOGUE (NEXT PLATEAU) 


C 


40 


12 


HAKE LOVE EASY 

FREOOe JACKSON (»» 




12 


12 


OUNKIE BUTT 
12(iAUGE i^-f-OT' BROS ) 


43 


44 


13 


FREAUT 

DASEn((FASnA(ST) 


i 


4 


17 


CAN WE TALK 

TEVW CAMPBta ( OWE ST/WIARWR BROS 1 


» 




1 


HONEY IN THE SHETTO 

TOO SHORT (JNTi 


7 


6 


11 


UJtlT.Y 

OL*[NLAT»AH l^«TOWN) 


45 


39 


22 


JUST KKXIN' IT 

XSCAPE SO OEF COLUMBIA) 


1 


9 


14 


NEVER KEEPING SECRETl 

BABTIACE (tP)Cl 


40 


47 


11 


SAME OL' SHIT 

MC REN 1 iL LSS RELATIVITY) 


S 


10 


14 


HERO 

MARIAN CAJ«ty (COLUMBIA) 


w 


5( 


3 


SHORT SHORTS 

RAHEEM THE OREJUA (LIFE/BELLMAfB() 


10 


i 


15 


SEX ME 

RKELLYIJivE) 




41 


a 


15 


UP ON THE ROOF 

II 0 E)(TREW (GASOLIW ALLEY/MCA) 


11 


7 


17 


GAMSTALEAN 

DHS(CAi^T(XI 







1 


OUIETTWETOPIAY 

JO»*«NY CyLL (MOTOWN) 


12 


11 


16 


BREATHE AGAm 

TQM BRAXTON 11 AFACE. ARISTA) 


so 


49 


7 


1 CAN SEE CLEJUtLY NOW 
JMAMY aiFF (CHAOSI 


a 


14 


13 


KEEP TA HEAD UP 

ZPAC ilMLRV:0(^ ATLANTx;) 


a> 





1 


CHOOSE 

COLOR ME BAOO (GlANT 'REPRISE) 


14 


13 


13 


TIME AND CHANCE 

COLOR ME BAOOIGIANT WEPHlSf) 


S) 


_ 


1 


ZUN0A2EN0 

K7 nOMVi &'J> J 


35) 


U 


2 


GROOVE THANG 

7'iAN£ (MO'lJANi 


S3 


43 


18 


MI?2«PA (Nt X T PLATEAU) 


u 


15 


33 


WHOOMPI (THERE IT B) 
TAG TEAM |Lir> BLLLAIAm^ 


54 


46 


10 


HERE COHE THE LORDS 

LORDS Of UNO(RGfiOUND(PEfCULUM) 


3£ 


20 


2 


(LAY YOUR HEAD ON MY) PILLOW 

T(WnTONITONei)^INu MERCURlO 


S) 


70 


2 


PROCESS or ELIMINATION 

ERIC GABLE (EPC) 




23 


6 


U SENO ME SWINGM' 

MMT CONOITnN (PERSRECTIVE) 


S) 


61 


2 


WHEN A MAN LOVES A WOMAN 

JODY WAIIFY (MCAi 


W 


2« 


1 


CAHTALOOP (FUP FANTASIA) 

US3(BLUtS0Tt CAffTOL) 


57 


55 


23 


BOO SMOKE 

MSTA GRIMM (EPIC SOUNOTRAX EPIC) 


a 


16 


16 


(1 KNOW 1 GOT) SKILLZ 

SXAOUilLL ONEJtL iJfVtl 


SI 


S6 


S 


WE AINT GOIH' OUT LIKE THAT 

CYPRESS MLL (RUFF.KXiSE COLUMBIA) 


It 


21 


« 


SO MUCH IN LOVE 

ALL-AOf« .HI 17? AIIANTIO 


W 


« 


2 


100 ON 

MC lYTE (FR5T HBOWTY ATULNTIO 


S) 


31 


6 


ALWAYS ON MY HMO 

SWVlTTCAl 


w 




1 


STAY 

ETERNAL (FAR ERG) 


23 


25 


13 


REAL HUTHAPHUCXKIN 0? 

EA2Y.E (RUTHLESS . HE LATFVTTT) 


<1 


45 


13 


THE MORMNS AFTER 

MAZE FEAT FRAHNC BEVERLY (WB) 


24 


22 


8 


YOU OONT HAVE TO WORRY 

A4ARV J 8LIGC .i '.'TOWN MCA) 


62 


54 


IS 


rMRCAL 

KRIS MOSS (HUFFHOUSE. COLUMBIA) 


25 


21 


11 i COME CLEAN 

JCRU TX OAAAJUA (PATOAT. FFRR) 


B 


72 


6 


COUNTY LME 

CXXmO (TOMMY 80Y) 


2C 


30 


, IW M THE MOOO 

A 1 CECEPtNtSTON<A(W,.PEf*SPECTIVE) 


w 





1 


PLAYER'S BAU 

OUTKAST (LAf A'll ARISTA) 


27 


17 


1 1 WHATS MY NAME 

SNOOP OOGGT DOGG (DEATH HOW) 


m 


64 


7 


AFTER THE LOVE 

BRIAN fACKWGHT iMFRCURYl 


a 


19 


14 


AWARD TOUR 

A TR« .:AU£C(JL«ST(JtVE) 


CO 


59 


10 


HUMP WIT IT 

9S SC^J'H (WRAP CHIBAN) 


W 


31 


17 


FOREPLAY 

RAA8(R1PIT ILC) 


<7 


67 


3 


MGHT (ALRIGHT) 

OOUGE ■Ct'.XiOff STREtT SLANO) 


30 


27 


17 


LOOKING FOR MR. 00 RIGHT 

JAOE (OIANT REPRISE) 


» 


63 


13 


BROOKLYN BOUNCE 

OAOOYO Irwi H T( .wN IS( ANO PIC) 


31 


24 


16 


NEVER SHOULD'VE LET YOU 00 

HlflVt 1 JiVfc 1 


m 


51 


19 


ANNIVERSARV 

TONY) TOf« TONE) (WING MERCURY) 


32 


29 


14 


AGJUN 

JANt T JACKSON (V«GIN) 


70 


S3 


24 


HEViaLdji 

2HMC IFUVm UMT/CPIC) 


33 


36 


21 


COME INSIDE 

INTRO ' ' 


71 


S2 


3 


WHO>« THE HACK 

RALPH TRESVANT lYACA i 


34 


37 


6 


FAMILY AFFAIR 

■■•^^1 ; RANKS ATLAS'PLG) 


72 


50 


3 


NOTHING COMPARES 2 U 

PflnCE 1 HA M 1 < FWRK'-WARfCR BROS ) 


35 


32 


9 


REALLY DOE 

ICE Cuef (PRIORITY) 


tS) 




1 


IDIOHTHEANTO 

CASUALIJIVE) 


31 


33 


14 


SLOW AND EASY 

7APP A BOCER (REPRTSl) 


74 


74 


2 


YOURS 

9«U (GASOLINE AUEY MCA) 


35 


52 


6 


BETCHA'LL NEVER HMD 

CHANTAT SAVAGE (1 CI P' A) 


75 


57 


2t 


MCmOOHAN 

WU.TANGCLAN aOUD/RCA) 



<3 Singl*! wrth incrMSing mI«s. © 1 994, EUIboard/8P1 Convnunicatlons and SoundScan. Inc. 



REAUV DOE ((^ngsla Boofie, ASCAP/WB. 

ASCAP/LJwhouM. ASCAP) WBM 

REAL HUTHAPHUCKKIN (fluUito Attack. 

ASCAP/HKd 2 OiHxne, ASCAP) 

nun HERE (HUMAN MATURE) /DOWfmMm 

(WarncC'TimerUw BMI/ln<erKOp« Pearl. BMI/Bam 

Jams. BMI/ATV, BMI/JcAn Bcttit. ASCAP/WB, 

ASCAP/P\*ytutl. BMI/GC Lixm Husk, BMI) WBM 

RUNAWAT LOVE awo Tulf-Emitl. BMI/EMI 

BLachwood, BMI) 

SO HE (PARTS I I 11) aonte. BHI/R.Katy. BHI) 
Hl/CPP 

SHOOP (UnictianMn, BHI/PlKid, BHI/Nut Ptatnu. 

ASCAP/S.T.M., BMI) WBM 

SnP TO MY LU (AflipliM Ismm. BHI/Winwr- 

TarMTtane. BHI/Takinf Car« 01 Busirwu. BMI/Tahng 

Cwt Of Butman. BMI) WBM 

SLOW AND EASY (Trailman. BMI/Saf*. BMI] 

SO MUCH IN LOVE (Utao, BMI) 

SOUND OF OA POUCE (Zontta. ASCAP/BDP. 

ASCAP/Soul Cla(i, ASCAP) 

SPEND THE HKHT (Uttlt Rfsta. BNI/ChuAy 

Hof*n. BMI/1ilcSt»ddan. BMI) 

STAY (K^)ta>n K. ASCAP/TuTu, ASCAP/IOCA. ASCAP] 

HL 

TUL HE WHERE IT HURH (Mistona, BHI/Cnrttal 
An. BMl/Crntal Rosa. BMl/VirgM, BMI) 
THK AND CHANCE (BHIHcsM. ASCAP/Ma Goodl 
ASCAP) 

UMOSTRMOMG (FHI Kaa^ ASCAP/Air Cortnl. 
ASCAP) MM 



UJI.I T.V. (Quaen Ljtitah, ASCAP/Fow KnvMt, 

BMI/HuM Corp « AmcrKa. BMI) HL 

UP ON THE ROOF (Scrwn G«ni EMI. BHI) WBM 

U SEND HE SWINQH' {New Perapactm, ASCAP) 

WHAT CHA HISSIM- (Piitli Ptay, BHI) 

WHAT I DO BEH (Brtxu Ftelti. ASCAP/Stxica). 

ASCAP/Soramanga, ASCAP/Chcrry Rwer, BHI) 

WBM/CLM 

WHArS HT NAHET {Suge, ASCAP) 
WHAHA HAN (Sorts Of K-osi. ASCAP/Sandtt, 
A$CAP/N«d Ptatnu. ASCAP/lrwit BMI) CPP 
WHEN A MAN LOVES A WOMM (A Dna. 
ASCAP/RvMwiV, ASCAP/IanlM. ASCAP/Art < 
■Qiyttisi. ASCAP) CPP 

mn THE MACK (nytt Tyma. ASCAP) WBM 
YOU POTT HAVE TO WORRY (WB. ASCAP/Wass. 
Nitty 1 C«OM, ASCAP/Frar* Nftty. 
ASCAP/Frabtnsha. ASCAP/Oarin Wliitt)n|loii, 
ASCAP/DynalimL BMI/Umduppti. BMI) WBM 
TOU KNOW HOW WE DO rT (Gan|sU Boofn, 
ASCAP/WB, ASCAP/Da« Tacfinotogy, ASCAP/FuR 
IM. ASCM^ 

TOUR LOVE KEEPS WDRUNC ON HE (TVB. 
ASCAP/Kutu Shay. ASCAP/Tii. ASCAP/Mancopa. 
ASCAP/Thug. ASCAP/6r«oA.Jo, ASCAP) WBM 
YOURS (Musk Corp 01 AnwrKa. BMI/GaaodM Mm. 
BMI/Camm Anoarinct By RamM. ASCAP/MA. 
ASCAP/EIM. ASCAPApplhc, ASCAP) HI 
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Bilbcad TOP R&B ALBUMS 



COMPLH) FKM A NATUNN. SAMPl£ OF RETAl 
STORE SALES nEFOmS COUOTH), COmH). 
ND PnOVDH) BY SoundScan 



THIS 
WEEK 


LAST 
WEEK 


is 


s5 

* o 


ARTIST TITLE 

LABEL k NUMeERWSTRlBUTWG LABEL (SUGGESTED LIST PRlCt OR EQUIVALENT FOfl CASS£TTE/CO) 


PEAK 
POSITION 


CD 


2 


3 


11 


* * ★ No. 1 ★ * ♦ 

R. KEUV • jfvt:4iwno9ai5 M) l Y«flk«Ne>. i 12 PLAY 


1 


2 


1 


1 


5 


JODECI UnOWN I091&MCA (10.98/15-981 [MAHY OF A MAD BAND 


1 , 


3 


3 


2 


9 


SNOOP DOGGY DOGG A ^ DEATH ROW/iMTERSCOPE 92279VAG (lO WlS.W) DOGGY STYLE 


1 


4 


5 


5 


28 


TGMI BRAXTON A ' LAFACE 2-6007/ARiSTA(9,9a'l5.98) TONI BRAXTON 


1 


9 


4 


4 


B 


KE CU8E PRWRITV 53876* (10.96^16.981 LETHAL INJECTION 


1 


6 


6 


g 


13 


TTTflU ^AUDttn 1 A nufCCT jcuajufADUCD aat^ i\f\ i^Til QA\ I'M RFAftV 
ICVIrl WMffrDtLL V UWul 4!idlKirnrnnnt.n Un^A, liU.9ariD.W^ 1 M r\c.nL/i 


3 


(D 


7 


g 


15 


SALT'44-PEPA A NEXT PLATCALVVONDON B2S392*/PLG no.9V15.96} VERY NECESSARY 


7 


s 


8 




21 


lUnUH CAREY A ^ COLUMBIA S33C5* (10.96 ECVl 6.98) MUSIC BOX 


1 


s 


9 


g 


15 


XSCAPE 9 SO SO DEF S7107*/COIUMBIA (9 96 EQ15 96) HUMMIN' COMIN' AT 'CHA 


3 


05) 


11 


13 


7 


DOMIMO OUTBURST /CHAOS 57701 *fCOLUMBJA (9 98 E(yi 5 961 DOMINO 


10 


OD 


NE1 




I 


* * * Hot Shot Debut * * * 

FREDDIE JACKSON RCA tfeais !9 sa is.ysi HERE IT IS 


11 


12 


10 


10 


23 


BABYFACE A EPIC 53558* 11098 E(VI6.9S1 FOR THE COOL IN YOU 


2 


13 


12 


11 


36 


JANET JACKSON A ^ virgin 87825 (lO 9«1« 98) JANET. 


1 


14 


13 


14 


13 


TOO SHORT # JIVE A1526* (10.9V1S.98I GET IN WHERE YOU FIT IN 


1 


U 


14 


12 


jj 




1 


11 


IS 


15 


15 


CATV E A DiiTui fee CK/tiifon itmtv (t ob/i ^ tMii IT'^ nM fflR HRF IR7IIU) Kll 1 A 


1 


as 


19 


19 


10 
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KEEP EMGUESSSING 

Initially signed to a singles contract 
by Warner Bros.. Guesss parlayed its 
one-shot deal into a chance for a full- 
fledged career. The St Louis duo 

proved its worth 
by selling 11,000 
units of the single 
* * S h u - B , ' • 
according to 
SoundScan. "Shu- 
B" reached No. 51 
on the Hot R&B 
Singles chart. 
Now armed 



with a bona fide album deal and a self- 
titled. 12-track set scheduled to drop 
Feb. 15, Guesss members Darr>'l 
Gerdine and Ronnie Irons hope to take 
their vocal talents to even greater 
height*. 

Saj's Irons, "We mix the old with the 
new, listening to the groups out from 
yesterday and today and then 
combining the best of both." 

At a time wheJi being vulgar and 
disrespectful — particularly in relation 
to women — appears to sell records, the 
duo thinks there is room for a different 
approach. According to Irons, Guesss' 



IjTical themes are more about romance 
tJian sex. 

"I think people are tired of hearing 
songs that say degrading things about 
women," he says. 

"Make no nustake. though," Gerdine 
adds. **We're two roughnecks from the 
street But there's all kinds of people 
there. Everybody has their o»ti style — 
ours is about being true to ourselves, 
which is being streetwise but with 
fmesse. Insteatl of dogging women, we 
respect, love, and cherish them." 

On the vocal side, accented by 
splashes of falsetto, Gerdine's upper- 



register singing melds with Iron's 
lower tones to render a harmonic 
blending with a quasi-retro quality. 

Where "Shu-B** introduced Guesss 
as a legitimate vocal act, its second 
single, 'Tell Me Where It Hurts" 
(released Jan. 11), gives the act the 
potential to become a mainstay in the 
H&B arena. 

" 'Guesss' Is a sing-along album that 
has the feel of l^:endary R&B projects 
of the past — but with a '90s feel," says 
Hank Spann, VP of black music 
promotion for Warner Bros. 

Spann says the reason for the 
lengthy gap between "Shu-B" 



(released last August) and Tell Me 
Where It Hurts" was the time of year 
when the first single wils rt'leaseti. 

" 'Shu-B' held for us at radio, and we 
decided to wait until after the new year 
for the next single," he says, adding 
that "[the holiday season] is not a good 
time to tr>' brealdng a new act." 

Spann .say.s the label's promotion 
efforts include taking advantage of 
"spring break functions" by sending 
the act on live-to-track promotion 
dates at college campuses. "Guesss will 
be very effective for mainstream radk), 
as weU as black AC," Spann says. 
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Gang Starr's Guru Talks About Soloing, 
Reuniting, Inspiration, And 'IMass Appeal' 



I HE NEW SINGLE from Gang 
Starr, "Mass Appeal," drops Thursday 
(3). The group's "Hard To Earn" album 
(Chrysalis/ERG) is set to hit the street 
March 8. As its phat grooves bounced 
around in the background, we spoke 
with Gang Starr's lead voice, Guru. 

BILLBOARD: AJier the "Jazztmi- 
tazz" project, u^as it hard coming back 
to Gang Starr? 

GURU: Nah. The nucleus of everj'- 
thing I do is Gang Starr. So it was in- 
deed a pleasure to come back to it. I 
was psyched. Even when I was on the 
last leg of the "Jazzmatazz" tour, I was 
getting my titles together for our new 
project — I always do titles first, before 
concepts. 

BB: Did taking a break froin Gang 
Starr further inspire you to do another 
Gang Starr album ? 

G: Yeah, but I ah^-ays knew I was go- 
ing to do it. It did inspire me to have 
more input musically, though. And Pre- 
mier had more input l>Tically. Like, 
usuaUy, I come up with the names for 
Gang Starr albums. This time. Premier 
did. And I did some drum programming 
fm this album. 

BB: Are you pleased with what 
"Jazzmatazz" did in terms of sales? 

G: I'm pleased with what it did world- 
wide, not so much in the States. It 
could've done better here. But that's 
only because it was an experimental al- 
bum. It did good, though, and it still has 
a chance to be gold by summer. 

BB: Will there be a "Volume 2?" 

G: I'm . . . yeah. But I'm going to 
wait I'm going to hold out because I'm 
not obligated to do it. I want to do it, 
but I feel I have to concentrate on Gang 
Starr . . . the Gang Starr Foundation: 
our family of rappers coming out. We're 
going to tour together. We've already 
got dates scheduled for May in Europe, 
then the States. 

BB: Wften you ivere on tour, ivhai 
inspired you and gave you ideas? 

G: The things that people would say 



to me during interviews. Like they 
would ask me how I feel about gangsta 
rap, things like that. 

BB: "Mass Appeal" is about nipfM'rs 
(Mo sell to icide audiences. Wftat '» yoti r 
opinion of Hammer? 

G: I respect him as a businessman. 
CreatK'ely, I wouldn't say it's the Ixwt 
thing to start out with a (,-i'inm('rfial- 
tyfw appeal and then switch and try to 
be street now. But he came frcmi the 
'ho(xl and all that Still, not cverj-body 
Is going to be like, "()K, you can come 




by Havelock Nelson 

back now." It's the same thing with Va- 
nilla Ice. His new record is the shit; it's 
not really wack. He's got mad rh>7iH' 
skills — he no longer sounds like he's 
reading — but he flipped to that. We 
don't have to. This is really us. 

StUFF: All the radio stations ilikf 
WBLS New York), labels (such as Tuff 
Break and MCA), and magazines ( Hap 
Sheet) that have come out in defense of 
rap. not gangstas, are stirring debate in 
the industry'. Their efforts no doubt 
go far in helping to prevent any kind 
government-endorsed censorship of iln' 
rap business . . . Watch out: Biz Ma- 
ride is now a r^;ular performer on Fi tx- 
TVs "In Li\'ing Color." Next season, he 
also will appear on the neUrark's "Uty 
Love." Amire Harrell produced the .-sit- 
com, and Biz will play Cupid comment- 
ing on a series of short skits. Also, Biz 
is set to play Igor in the new Eddie 
Murphy flick "Vampire In Bnjokl.Mi" 
... T. La Kock, the performer who a - 
volutionized rap with "It's Yours" (It 



introduced the hook to hip-hop), is 
working on demos with se\'erdl pnxiuc- 
ers, including Grandmaster Flash, 
Ton? T, T. West, and Greg Nice from 
Nice & Smooth. He's also supervising 
some fledgling rappei^ and contribut- 
ing to a compilation album. The album 
is being put together by D&D Record- 
ing's Douglas Gramma and David 
Lotwin, and features several D&D cli- 
ents, including KRS-One, Gang Starr, 
Jeru, Black Sheep, Mark Sparits, and 
Funkmaster Flex. Arista Records will 
release the set . . . K-YZE Ls now part 
of Freaks Of Nature with human beat- 
meister Rahzel. The group Is signed to 
Ea.'itWest and managed by Moet of Mo 
Enteiiainment, which also has hot Cle- 
veland ra|> act Skitzo . . . New CLsum 
Records act Misteiy's swift, frothy jam 
"Rollin' Wit Tha Funk" Is starting U> 
make noise in Southern California. The 
track's B-side. "9mm," also has a shot 
at undei^jound acceptance ... As the 
Spanish-language version of 'Whoomp 
(There It Is)" (featuring MC Skeey) 
continues to explwle in the Latin mar- 
ketplace, Bellmark Ls deciding on the 
next Tag Team single from the album 
of the same name. It could be "Free 
Style." While hangin' in an Atlanta club 
last month, group members Steve 
RoU'n and D.C. got an idea for rembc- 
ing it with bits of Strafe's "Set It Off" 
and DJ Marit The 45 King's "The 900 
Number" . . . Dexter Chestnut and 
Curtis ShiUTod arc gearing up to pres- 
ent the first "Rap Music Hall Of Fame 
Awards Show" at the Apollo Theater. 
They already have several industr>' 
players involved and are talking to net- 
works about a telecast They also are 
looking for label supiwil. corjwrate 
sponsorship, and commitments from 
additional performing artists. They can 
be reached at Chestnut & Sharrod As- 
sociates in Brooklyn, N.Y. . . . Maxi 
Records has issued hii>-hop and dan- 
cehall versk)n.s of Sagat's "Funk Dat," 
featuring re-recorded vocals. 



RAP SCENE STILL FEELING DAS' EFX 

(Covttuucd from jkujv Id) 



"Musically, Das delivered again," 
says Karen Mason, national director of 
urban marketing at EastWest. "We 
wanted to get the word out to everj'- 
body, so our initial campaign for the 
project was very, very aggressive." 

Two weeks before the album hit re- 
tail racks, teaser sjKjt^ wei-e (h^livei-ed 
to BET and the Box. This was followed 
by the distribution of promotional tools 
like stickers and postcards. Then, us- 
ing posters and flats, the label went for 
high visibility' at retail. 

As promotional 12-inch copies of 
"Freakit" were shipped to rap radio 
and "tapemasters" (D.Is who create 
compilations), an accompanjing clip 
went to local and national video outleU. 

From Dec. 2-17, Das EFX hit the 
road. Acconling to Mason, the strategy* 
LS to keep the group "more \isible than 
the next man." The group's promo- 
tional tour covered "clase to 17 cities 
across the countrj', from the East to 
the West coasts. The guys did club vis- 
its, radii) visits, on-air interview's, re- 



tail, local video shows, press, and 
branch visits." 

Street jocks and mix-show DJs have 
been serviced with vinyl copies of 
"Straight Up Sewaside." To keep its 
image on viewers' minds, the group \vd^ 
appeared on such television shows -.i^ 



NBC's "Late Night With Conan 
O'Brien," BET's "Video Soul" and 
"Vkleo LP," and the nationally s>Tidi- 
caled "Arsenio Hall Show." 

Later in Februarj'. EastWest will 
drop a new Das EFX single, "Backna- 
fek." 
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14 


(1 KNOW 1 GOT) SKILLZ • 

iCKii ix:ijive.i2l;; 


♦ SHAQUILLE O'NEAL 


9 


11 


8 


12 


DCAI Ul rrUADUl I^UUIM ^'C 

KtAL MUlflArllULKIMN u o 

ICl (Tl RUTHLESS bKli'RELATlWrT 


♦ EAZY-E 


10 


10 


10 


10 


LUMb LLLAN 

..1 I'AVC.JV i;.. cKKi.fFRH 


A ICDI 1 TLjr nAXXA lA 

♦ JtKU 1 nt UAMAJA 


11 


8 


6 


8 


WHAT'S MY NAME? 

■ 1 :i'.itH . i^-iRSCOPE983A»AG 


♦ SNOOP DOGGY DOGG 


12 


9 


9 


13 


AWARD TOUR 


♦ A TRIBE CALLED QUEST 


13 


16 


15 


6 


FAMILY AFFAIR 

;Cl ATLAS ass ;J2'PLG 


♦ SHABBA RANKS 


14 


13 


12 


9 


REALLY DOE 

;C| 'T: PRIORI TV S.5S4.T 


♦ ICE CUBE 


15 


U 


11 


10 


COME BABY COME • 

:Mi iTi ,i; TOWLTV 53> 7572 


♦ K7 


IS 


15 


21 


10 


BOOM SHAK A'TACK 

IMl.:ri DELlCI&JSVtNYLEASTWEST 10139*i'AG 


♦ BORN JAMERICANS 


17 


18 


17 


7 


SOUND OF DA POLICE 

ICI';T!JTVE12I92 


♦ KRS-ONE 


IS 


17 


16 


12 


69 

IMl CTl tX) UPTOWN S4751*.WCA 


♦ FATHER 


19 


20 


18 


12 


FREAKIT 

IMiiTi rfl:TT\VFST 9fl.^J:,'AG 


♦ DAS EFX 


(D 


NEW^ 


1 


MONEY IN THE GHETTO 


♦ TOO SHORT 


U 


22 


20 


10 


SAME OL' SHIT 

ICl ;': PUlH^tSSSSia'RELAriWITT 


« MC REN 


(D 


27 


28 


6 


SHORT SHORTS 

Lift 'QSLm.BELLMAR^ 


RAHEEM THE DREAM 


® 


NEW^ 


1 


ZUNGA ZENG 

;C1 r; 1X1 TGWTAV BOT 7599 


♦ K7 


24 


19 


14 


16 


SHOOP* 

ICl ^T; ixi NEXT PLATEAU/LONDON 857 31Afl>LG 


♦ SALTNPEPA 


2i 


21 


19 


10 


HERE COME THE LORDS « LORDS OF THE UNDERGROUND 

ICl IMMll PENDULUM 5a06VERG 


26 


24 


25 


24 


INDO SMOKE 


« MISTA GRIMM 


27 


25 


22 


7 


WE AIN T GOIN' OUT LIKE THAT 

iCMMKTliX; HUETHOUSE /7307.COLUf^BIA 


♦ CYPRESS HILL 


OD 


33 




3 


IGOON 

ICl (MJ (I) FIRST PRIORlTriATLANTlC 9699&'AG 


♦ MC LYTE 


29 


23 


23 


14 


I'M REAL 

ICl (MKT] iXl RUEFHOUSE 7 723&COLUMB1A 


♦ KRIS KROSS 


m 


35 


37 


10 


COUNTY LINE 

IMl moo TOMMY aOY 577* 


♦ COOLIO 


d) 


RE'EMTIir 


2 


PLAYER'S BALL 

IC) (Ml tn LAFACE 2-dOGO'ARiSTA 


♦ OUTKAST 


32 


28 


36 


10 


HUMP wir IT 

■I IT: Y.PAP .fi? ICHIBAN 


♦ 95 SOUTH 


33 


32 


31 


8 


I IGHT (ALRIGHT) 

iMl - u-iT ■jIFHFl ■IJ.'iSfl i-iSLArtO 


♦ DOUG E. FRESH 


34 


29 


29 


13 


BROOKLYN BOUNCE 

1 ii-j. -IL.'-r. r..,i;.-iL. Mi.2E.aA,*vG 


♦ DADDY-0 


CD 


NEW^ 


1 


1 DIDNT MEAN TO 

ICl IT' .ivr 421% 


♦ CASUAL 


3C 


26 


24 


21 


METHOD MAN 

ICl it: LOUD 625i4.'RCA 


♦ WU-TANG CLAN 


37 


41 


34 


12 


I'M A PLAYER 

ICIIMHTI |ltfr4S152 


♦ TOO SHORT 


3< 


34 


30 


28 


1 GET AROUND • 


♦ 2PAC 


39 


40 


42 


4 


EGO TRIPPIN' (PART TWO) 


♦ DE LA SOUL 


40 


39 


33 


26 


RUFFNECK • 

: I'.T. M ^1." ^lyiDRITlfMAOlyAC 


♦ MC LYTE 


(S) 


NEW^ 


1 


BORN TO ROLL ♦ MASTA ACE INCORPORATED 

IIXI IT . DLL CIOJS VlNYUtASTWEST 10140*.'AG 


42 


37 




2 


1 BEEPED YOU 

IC; IMl :TI UPTOWN S4 79Q'MCA 


FATHER 


43 


31 


41 


4 


LIKWIT 

IC: iTi LOUD 62;2aRCA 


♦ THA ALKAHOLIKS 


O) 


RE-EKTRT 


2 


JOURNEY INTO BASS 


D.J. LAZ 


45 


42 


35 


18 


LET ME RIDE 

IT: UIATH HIT.V. NIERSCOPE S7l2aiAG 


♦ DR. DRE 


4{ 


44 


39 


28 


WHOOT. THERE IT IS 

i\f\ III WRAP 0150MCH1BAN 


♦ 95 SOUTH 


47 


45 


45 


21 


CHECK YO SELF A ♦ ICE CUBE FEATURING DAS EFX 

IMl ITHXl PRIORITY S3S30* 


41 


30 


32 


10 


I'M LOOKING FOR THE ONE ♦ JAZZY JEFF/FRESH PRINCE 


41 


36 


26 


17 


93 TIL INFINITY 


♦ SOULS OF MISCHIEF 


(50) 


RE-Eiinn 


2 


WHAT VOU NEED 


MAIN SOURCE 



Roxbury Sundays. ICON Entertain'nent hosts the activities at the Hollywood 
nightclub Roxbury every Sunday nighl Enjoying a recent Sunday event are, from 
left. Louil Silas Jr.. president of Silas Records; Felipe Darrell, president. ICON 
Entertainment; and record producers Derek Bramble and Lemel Humes. 



C ) Records with Ihe gfcatesi sales gains this week. # Videoclip availability • Recording livJustry Associatton 
ol Amenca (RIAA) certiftcation for sales of 5O0.CXn units A RlAA certification lor sales of 1 million units Cataloc 
00. IS to* cassette single 'Astensk indicates calatog numbc is (or cassette maxi-smgle; cassette single unavailable. 
(C) Cassette single availability. (D) CO single availability [M) Cassette maii-single availability (T] Virtyl maxi-single 
availability. (X) CD maxi-sin^ availability, c 1994, Billboard.'BPI Conmunicatiofts, and SouodScan, tnc 
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Dance Music Confab Passes In A Twirl Of Activity 



I HERE WERE MANY MOMENTS 
during the preparations for the Bill- 
board Dance Music Summit when the 
event appeared to be a lovely but ut- 
terly intangible entity. 

It was only six months ago that we 
got the green light to mount the first 
Billboard dance confab since the maga- 
zine's now-legendary dLsco conventions 
became a fond memory 13 years ago. 
The idea of putting together such an 
event was exciting, tenifjing. and oh, 
so monumental. Armed with blind faith, 





MAFUHA WASH 



a bottle of aspirin, and the tireless sup- 
port of our partner. Billboard special 
projects diva Melissa Subatch, we 
forged onward. 

And then, about three weeks before 
the Jan. 19 launch date, the anxiety 
nightmares began to kick in. We will 
spare you the bloody details, but suffice 
it to say that we still cannot remember 
if we were able to rescue those sway- 
ing, green-glitter-covered songbirds 
frran the giant Snoopy that was chew- 
ing them up. one at a time. Fortu- 
nately, dreams don't always come true. 

Less than haliw-ay through the sim- 
mit, which was held at San Francisco's 
Pan Pacific Hotel, it was clear that 
something special and highly unusual 
was happening. People were not only 
doling out test pressings and business 
cards — they were communicating with 
one another. The incredible warmth 
and optimism in the air not only was 



by Larry Flick 

conducive to a fun time, but also trans- 
formed the e\'ent into a productive fo- 
rum for information exchange and 
venting. It was a jolting pleasure to see 
each of the discussion groups — ^which 
varied in tone from glib. "Oprah"-like 
chatter to intense group therapy — and 
witness such lively exchanges. 

Although we would love to take fiill 
credit for the success of these meet- 
ings, which were designed as free-form 
bull sessions led by one or two facilita- 
tors, the truth is that everything 
hinged on the willingness of each regis- 
trant to participate and share his or her 
experience and experti.se. It wus their 
passion — not to mention the steady 
guiding hands of a sterling group of fa- 
cilitators — that made things work so 
well. After more than three years of 
pleading and rallying for unity and 
communication within the often tumul- 
tuous club cOTnmunity, we got our wish 
in fiill. vivid effect. It was truly moving. 

Adding to our amazement over the 
size and energy of the event were the 
seemingly interminable obstacles that 
folks had to overcome in order to get 
to San Francisco. Between the horrify- 
ing earthquake in Lew Angeles and the 
bitter cold causing endless flight delaj's 
throughout much of the U.S.. it was a 
wonder that the summit drew the 300- 
plus people it di<l. The 60-degree sunny 
weather in S J*, was an oasis in a coun- 
try- fraught with natural disasters. But, 
honey, was it a task to get there! 

With everyone in place, the tone for 
the summit was set by the keynote 
speakers, Judy Weinstein, a principle 
of Def Mix Productions and head of For 
The Record, and Martha Wash, one of 
the true vocal legends of dance masic. 
Weinstein waxed optimistic about the 
positive paths dance music can take, 
closing with an mgenious touch when 
she asked all of the 200 or so attendees 
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12" PRODUCT IS OUR SPECIALTY 
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to stand up and introduce them.selvea. 
Though it seemed silly at first, by the 
end of the se.'ision, nervous grins were 
replaced by friendly smiles — and the 
real schmoozing b^n. 

While Weinstein looked forward. 
Wash took a brutally honest look back, 
peppering her speech with remarks 
that revealed the true rigors of a life as 
a dance music performer. At all times, 
Wash was good-humored, with nar>* a 
sign of regret 

Hanging with both Weinstein and 
Wash before their appearances, we 
were .struck by the attack of nen'es 
these two seasoned veterans experi- 
enced. E\'en more noteworthy were the 
subtle looks of surprise on their faces 
following the ardent applause they re- 
ceived. It was actually kinda sweet to 
see such strong, formidable figures 
show that time has not been jading. 

Each NTGHT of the Billboartl Dance 
Music Summit was capped with an art- 
ist/DJ showcase, where we really 
gained an education and an undjing re- 
spect for those who mount shows on a 
regular basis. It is a heck of a lot 
harder than it looks, and we tip our hat 
to the eternally patient artist manag- 
ers, stage managers, and sound pei-son- 
nel who make it all look so easy. We 
have ne\'er worked so hard. 

The first performance was held at 
Club 1015, and was framed by the deft 
turntable magic of Pete Avila, DJ 
EFX. and DJ Digit, who concocted po- 
tent blends of disco-spiced house. 

On stage, punters were treated to an 
eclectic array of performances. Hi- 
NRG legend Jeanie Tracy wrecked 
more than a few nerves with "It's My 
Time." which is getting hea\7 props on 
import via the UJC-based 3-Beat Rec- 
ords. She gave the .song a sassy, as.ser- 
tive twist, and quickly found heriielf be- 
ing courted by several panting major- 
label reps. 

Sabrina Johnston, following Trac>', 
tore the roof off the house with a rendi- 
tion of her now-classic "Peace" and a 
leggy, showgirl romp through her new 
single. "I Want To Be Happy & Gay." 
It was drama to the nth degree. 

Select siren Nerissa, who w-as among 
the most visibk? and controversial art- 
ists at the confab, slinked her way 
through "In The Rain" and "Stars," 
from her juicj' self-titled debut, like the 
star we know she is eventually going to 
be. Also hanging mighty tough were 
the K-London Posse and the rave-ish 
sound sj-stera Dub Tribe, both of which 
made fine first impressions. 

The highlight of the evening was 
provided by Michael Watford, who 
brought a rousing, gaspel-tinged gran- 
deur to the e\'ent. His [wwerful per- 
formance, framed by a glowing natural 
charisma, commanded the attention of 
every person in the room. 

The SECOND EVENING of per- 
formances was held at The Box, with 
fierce ruling mixtress Page Hodel 
kickin' loads of dark'n'lovely house and 
R&B groo\'es. We were taking copious 
notes (in between sweating over tardy 
artists) — Ms. Thang turned us out in a 
m^or way. Take a bow, sister! 
Of all the shows, this one probably 



should have been held in a hospital 
ward. A true trouper, India went on 
with a se\'ere ear infection, though you 
could not tell from her vamp through 
her new Strictly Rhythm single. "Love 
& Happiness." She ser\'ed primal in- 
tensity like few others, indulging in an 
a cappella duet with Watford ... did 
anyone else take note of their chemis- 
try? We hope their hint of a possible re- 
cording together was more than wish- 
ful thinking. Perhaps a viswnary A&R 
executn-e should take heed. 

Also operating under the weather 
was Peter Cunnah, w^o led his band, 
D:Ream, through a blistering four- 
song .^t despite a cloud of Anbesol that 
surrounded his head due to wisdom- 
tooth trouble. 

A bit healthier was Georgie Porgie, 
whose two-song routine oozed with 
boyish charm and revealed a way 
stronger voice than his records display. 
Also making a solid first impression 
was one of our fave new discoveries, 
Mary Mary, a blonde pixie who is 
about to release the wildly catchy pojV 
raver "All I Want To Do Is You" on 
LA-base<l MetroBeat Records. 

Joi Cardwell made the political 
point of the evening, stepping out from 
under producer/artist Li'l Louis' 
shadow to deliver a cappella versions of 
their 199c? Epic hits "Club Lonely" and 
"Saved My Life" to rabid audience re- 
sponse. Putting a lovely face on her al- 
ready well-knowTi voice, she then pre- 
miered her new EightBall 12-inch 
single, "Trouble," collecting bundles of 
critical roses (and a heap of m^or-label 
winks) shortly thereafter. 

The most theatrical moment of the 
night came via Tommy Boy rapper K7, 
who showed signs of becoming a pol- 
ished live attraction as he and a troop 
of hunk>' dancers stanped through the 
crossover hits "Come Baby Come" and 
"Zunga Zeng." Lots o' heaxy breathin' 
(and sweatin') was goin' on. 

Finally, there was "A Call To 
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1. STAY ETERNAL EMI 

2. OBSESSION FEM 2 FEM cumout 

3. WORK THAT BODY CHANELLEoPtAT 

JONES 

4. VICIOUS GAMES YELLO smash 

5. BLOW YOUR WHISTLE OJ DUKE ffrr 

MiUa-IHKUS SJUf s 

1. EVERYTHING I OWN BOY GEORGE SBK 

2. CANNONBALL THE BREEDERS uo 

3. JINGLE JANGLE THE LEGION WITH 
BLACK SHEEP WBCURY 

4. REACH FOR ME FUNKY GREEN DOGS 
FROM OUTER SPACE tribal amcrica 

5. I WOULDN'T NORMALLY DO THIS 
KIND OF THING PET SHOP BOYS cui 

Breakoutl. Tlttes wilh luture Chan potMiti.l. 
b»s«J on club p4ay or ul«s reported this weefc 




JUDY WEINSTEIN 



Arms: The Billboard AIDS Fund- 
raiser," which benefited LIFEbeat and 
the Red Hot Organizatioa Hosted by 
hi-NRG hunk supreme Paul Parker 
(who also gave an earnest rendition of 
his hit "Wicked Game"), the show was 
held at the revered Sound Factory 
nightclub and saw the U.S. debut of 
several dance/pop mainstays. Chkago 
hoase legend IVIaurice Joshua kicked 
the show- into high gear with a slammin' 
set followed later by one of Frankie 
Knuckles' brilliant turntable sessioas. 

The performances were a \irtual 
smorgasbord of divas of all shapes and 
colors. Martha Wash graced the room 
with "Give It To You," while Lisette 
Melendez offered a string of old and 
new hits. Juliet Roberts, who proved 
to be one of the calmest and accwnmo- 
dating artists backstage, showed what 
a new-generation dh'a is all about with 
her stateside bow. Another U5. firsts 
timer was Judy Cheeks, whose hit '*So 
In Love," was easily topped by her next 
single, "Reach." And, kids, girlfiiend is 
too gorgeous for words ! Breaking the 
diva vibe for a quick spell were Ten 
City, who donned their role as the el- 
der statesmen of house music with fi- 
nesse and soul. There was marked ma- 
turity in their vocals and presentatbn. 
It was proof that the preparations for 
their Columbia debut have been most 
fruitful. 

The first of the two evenings' high- 
lights was provided by Rozalla. who 
emerged after a year ofT the road as a 
smooth chanteuse. Her reading of the 
recent No. 1 smash "I Love Music," 
was bested by a stunning version of 
"Summertime" from the show "Porgy 
& Bess," on which she wtis accompa- 
nied by a pianist Dedicated to a friend 
lost to AIDS last year, Rozalla's vocal 
was a heart-tugging delight 

Capping the evening— and the entire 
confab— was the U.S. debut of M-Peo- 
ple's hotly touted 10-piece live band. 
Deftly gliding through a fn-e-song spot 
the band hammered home the most im- 
portant point of Summit: Dance music 
is art vital, alive, and fully accessible 
to the world beyond dark rooms and 
mirrored balls. We hope someone out 
there is listening. 
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Bjiibcod HOT DANCE MUSIC 



VJ lS 

St 


LAST 
WEEK 


2WKS 
AOO 


z 

^1 

«5 


CLUB PLAY 

COMPILED EROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYIISTS 

TITLE 

LABEL & NUMBER'DISTRIBUUNG LABEL 


ARTIST 


(T) 




6 


8 


* * * No. 1 * * * 

JOYc.iJiMPir)N7;36<w«os l«t>«No.l ♦ 5TAXX OF JOY FEATURING CAROL LEEMING 




e 


14 


5 


BIG TIME SENSUALITY elektra 66214 


♦ BJORK 


3 


5 


8 


9 


RILLV GROOVY cc^^irjuLU IZ3I5 BEAUTIFUL PEOPLE FEATURING JIM! HENDRIX 


(*) 


14 


23 


4 


A DEEPER LOVE »iiST» 1 2651 


♦ ARETHA FRANKLIN 


(£) 


U 


18 


5 


BEEN A LONG TIME COLUMBIA 77303 


THE FOG 


( 


3 


3 


11 


SUME SIGH SAY miin 5aM9 


HOUSE OF GYPSIES 


; 


10 


11 


9 


ALL I WANT iMwa 25033 ♦ CAPTAIN HOLLYWOOD PROJECT 


I 


1 


2 


10 


QUEEN Of THE NIGHT ARISTA »«0MO 


♦ WHITNEY HOUSTON 






]2 


9 


WHITE LOVE rrap 12C 0O5 


♦ ONE OOVE 


(10) 


13 


16 


7 


JUST KEEP ME MOVING stRE Ji 157,%V*R\EH BROS 


♦ K O LANG 


11 


4 


1 


11 


1 LOVE MUSIC (FROM -CARUTO'S WAY'I epic 77285 


♦ ROiALLA 


12 


7 


7 


12 


THINGS CAN ONLY GET BETTER ■ RL s -w- 245aawARNER -iRCS 


♦ DREAM 


(i?) 


16 


\J 


8 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) ARI5TA 1 26-ts 


♦ HADDAWAY 


14 


9 


5 


12 


LOVE CHANGES v w r. iMll 


♦ UK FEATURING ALANA 


IS 


8 


4 


11 


I'M BEAUTIFUL DAMMrrTI ALU 04 : 1 


♦ UNONNY ALLIANCE 


(18) 


18 


22 


7 


SELFISH QWEST 4! I55.WARNER BROS 


♦ THE OTHER TWO 




21 


29 


4 


DREAM DRUMS eight ball album cljt 


LECTROLUV 


11 


15 


9 


12 


YOUR LOVE KEEPS WORKING ON ME uu S47(a 


♦ JODY WAT LEY 


19 


20 


25 


7 


THATS WHAT 1 THINK EPIC 77;J4 


♦ CYNDI LAUPER 


20 


23 


24 


5 


SHINE ON ." > mi 


HUGH K 


(a) 


24 


30 


5 


WHEN YOU TOUCH ME CUTTING 292 MASTERS 


AT WORK FEATURING INDIA 


22 


19 


10 


11 


1 LIKE TO MOVE IT SIRIC'LV RHYTHM 12192 REEL 7 REAL FEATURING MAD STUNTMAN 


@ 


34 




2 


***PowER Pick*** 

I'M IN THE MOOD AIM 0461 


♦ CE C£ PENISTON 




28 


39 


4 


1 WANT TO THANK YOU AREA 10 004 


LATRECE 




31 


45 


3 


GIVE MYSELF TO YOU tribal AAIER1CAS808&1R.S 


THE DAOU 


(28) 


29 


37 


4 


LOVE IS FOREVER fH»OS 77241 


♦ TASHAN 


(ii) 


38 


44 


3 


PLEASE (YOU COT THAT...) ATLANTIC PfiOMO 


♦ INXS 


21 


30 


36 


4 


WELCOME TO MY MIND WAX nu 8697 


♦ PSYKOSONIK 


(29) 


32 


42 


3 


POWER ^'Dl^DOR 859 981^0 


♦ NU COLOURS 


30 


27 


31 


5 


AWARD TOUR JIVE 421B6 


♦ A TRIBE CALLED QUEST 


(^ 


37 


46 


3 


AS 1 AM ONE 12012 


SOUND OF ONE 


32 


2S 


26 


8 


BOOM 7» 7117 


SATIN 4 SCARLETT 


33 


22 


19 


« 


1 CANT STOP c«.»3i r.E 2528 


MELLOW MELLOW 




49 




2 


1 WOULDNT NORMALLY DO THIS KIND OF THING EU 58122 ERG 


♦ PET SHOP BOYS 


(^ 


42 




2 


C/OJ TO GET IT 55C. MUSIC 773S2.EP1C 


♦ CULTURE BEAT 


3« 


26 


20 


13 


BETCHA'U NEVER FIND 1 D 62651 RCA 


♦ CHANTAY SAVAGE 


37 


33 


35 


7 


ALL OF ME NOn us ctm TV BRUNSON FEATURING CHANELLE 


31 


17 


12 


14 


SHOW ME WARNER BROS 41207 


ULTRA NATE 


(39) 


44 




2 


(WING NOWHERE Gi3'Di5cs import 


GABRIELIE 


(D 


NEW^ 


1 


* * * Hot Shot Debut * * 

SPOOKY rJwSST 4J3iaWABN£R BROS 


* 

♦ NEW ORDER 


41 


36 1 38 


5 


LIFE'S A BEAT WA.,:; ;5.:!!3 


♦ PLAN B 


"® 


NEW^ 


1 


1 WANT YOU RtPR St PROIAa.'rtARNER BROS 


JULIET R06ERTS 


43 


35 


33 


9 


LOVE. PEACE I HAPPINESS FERR IKXX 


SOUL SOLUTION 


44 


48 




2 


ALL BECAUSE OF ME viBE MUSK 4l»e 


GEORGIE PORGIE 


(45) 


NEW^ 


1 


GROOVE THANG MOTOWN 4B48 


♦ 2HANE 


(46) 


NEW^ 


1 


SO INTO YOU EASTWEST 9i9M 


MICHAEL WATFORD 


(iz) 


NEW^ 


1 


GET IT STARTED ERic 77323 


PRINCE OF HOUSE 


41 


43 


41 


9 


DONT GO AMERICAN 4104(yWAFtNER BROS 


AWESOME 3 


49 


40 


40 


13 


U KNOCK ME ANGEL E.ES5412 


WARNING 


X 


45 


47 


8 


HOUSE OF LOVE LONDON 869 gOiF-LG 


♦ EAST 17 



THIS 
WEEK 






^ S 

s5 


MAXI-SINGLES SALES 

COMPILID nWM A NATIONAL SUB-SAMPl£ OF POS CPOINT Of SAL£1 EQUIPPED ¥.rt DANCE HaAIL 
STOftES WHICM RCPORT NUUKR Of UNITS SOLO TO SOUNOSCAN. INC SoUfldScaP 

IIILt IBIIIIi AKTIaT 
lABEl 1 NUMBERDiSIRiBiniNC UWti ■ 




I 




2 


•k -k -k No. 1 * * * 

A DEEPER LOVE cn it; aRiSTA 1 2«S1 ZuMMMho. 1 *ARtTHA FRANKLIN 


A 


10 


3 


11 


WHY IS IT? (FUK DAT) .w; ii; (xi MAw 201* ♦ SAGAT 


3 


5 


4 
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Billboard's 1994 Record Retailing Directory 

"Outstanding source materlal...an Invaluable tool In 
seeking new oppoitunities". H.Bmwn. impei mMng. 

Billboard's 1994 Record ReUUing Directory provides the acciimte 
information yoa need to reach record retailers and sell them your 
products and services. 

Relied upon hy the entire record and video induNlry, Billtmard's 1994 Record 
Retailing Directory contains over 7,000 listings of fUll-line record stores 
featuring chain stores, chain headqaarters and independents. 




Packed with comprehensive listings that give yon the information you require to 
reach record retailers.. .phone and fax numbers, store names and addre.s8es. 
chain st4>re planners and buyers. Plus the 1994 RRT) parks all this essentia] 
information into oi|o compart 6x9 dirertory — 
so it 's eajty to handle and take on the nMid. 

Industry leaders agree — 
this source of reliable information is too valuable to be without. 
To order your copy at 1125 plus $4 shipping ajid handling 
($10 for intemaUonal orders) caU 1-800-344-71 19 or (908) 36,3-4136. 

Or send check to: Billlmard Directories, Dept. BDRO30I4, 
P.O. Box 2U16, 1.akewood, NJ 08701. 

Get a jump on your competition! Order built copies for your entire 
sales staff and marketing team — call us today for special rates! 
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Country Vid Audience On The Rise 

Cable Carrying Genre To More Viewers 



■ BY EDWARD MORRIS 

NASHVILLE— The number of out- 
lets — and, thus, the potential audi- 
ence — for country music \ideos grew 
considerably in 1993, according to the 
annual AristoMedia Video Promotion 
report just issued. And the growth is 
international as well as domestic, the 
report concludes. 

As in years past, the summarj' aims 
to list every category of outlet through 
which country \ideos are exposed. The 
current categories are cable TV, 
broadcast TV, location and closed-cir- 
cuit venues, direct satellite service, 
longform videos, and international. 

Activity has been particularly brisk 
in cable TV, the sun'ey says, noting 
that Country Music Television (CMT) 
now reaches 24.4 million households in 
the U.S. and 1.5 million in Canada, and 
that CMT Europe is available in 7.9 
million homes. 

TNN, CMT's sister network, which 
can be seen in 59.7 million homes, 
broadcasts country music videos a to- 
tal of 34.5 hours a week via three 
shows: "Video Morning," "Video 
P.M.," and "Country Beat." The re- 
port points out that TNN ended its 
use of VJs in December and now pro- 
grams videos back-to-back. However, 
the network now airs fewer current 




New Riders. Terry McBnde, bottom 
right, tbe sole survivor of the original 
McBride & the Ride group, greets his 
new band members. On the top row. 
left to right, are Randy Frazier. Gary 
Morse, and Jeff Roach. At certter is 
Keith Edwards and at bottom left 
Kenny Vaughn. 



clips and more older ones. 

In addition to "This Is VH-1 Coun- 
try," VH-1 has added the "Country 
Countdown" show, a move that in- 
creased its countrj' music video pro- 
gramming to 10 hours a week. VH-1 
reaches approximately 47.9 million 
households. 

The Americana Network, which 
starteti last year as a part of t^e Nos- 
talgia Channel, went to its own 
around-the-clock programming in 
January 1994. Its lineup includes two 
shows devoted to music videos — al- 
though not to country ones only. 
Americana officials are predicting its 
signals will reach a potential 10 million 
viewers by year's end. 

At the beginning of 1994, the ACTS/ 
Family Net. based in Fort Worth, 
Texas, starte*! its first country \ideo 
show, "Country Crossroads," which is 
devoted to "wholesome" and family- 
oriented clips. Another cable outlet, 
MOR Music TV, is a 24-hour music 
shopping network that sells CDs and 
cassettes \ia an 800 number. Country 
videos account for about 25% of the 
programming, according to the Aristo- 
Media report The channel is available 
to about 3.5 million households via ca- 
ble and another 5 million homes via 
satellite dishes. 

The report lists eight nationally 
syndicated country video shows car- 
ried on regular broadcast TV, and 
says this category is "one of the lar- 
gest growth areas." 

There are two m^jor multi-regional 
outlets, the report continues: "Power 
Play Country," a weekly one-hour 
show available in New York City. 
Newark, N.J., and five other markets, 
and "Countrj' Music USA," which is 
seen in Houston, Denver, Milwaukee, 
El Paso, Texas, and Florence, Ala. 

In the direct satellite service cate- 
gory, the Armed Forces Netv^'ork uses 
three country clips in its weekly pro- 
gram, which is fe<l via satellite to mili- 
tar>' bases in more than 20 countries 
and to ships at sea. Channel America, 
based in New York, carries four coun- 
try video shows to low-power stations 
and cable affiliates with a potential au- 
dience of 14.9 million households. 

While CMT and CMT Europe cur- 
rently constitute the largest market 
internationally for country videos, 
other outlets are growing and still oth- 
ers are at launch point or under con- 
sideration, AristoMedia says. Among 
these are Canadian -based Much Mu- 
sic, CBC's "Country Beat," and Net- 



CMT Trailers Hit Tlie Big Screen, 
Spreading 'Hip' Image To 13 Markets 



NASHVILLE— Country Music Tele- 
vision will advertise itself on 575 
movie screens in 13 markets from 
Friday (4) through March 3. CMT 
will work the campaign through the 
Screenvision Cinema Network. 

CMT created the 60-second spot 
specifically for this project to portray 
the network's importance as a video 
venue for "hip, cutting-edge countr>' 
music artists." The spot will be car- 



ried prior to the start of the featured 
film. 

The markets and numbers of 
screens involved in each are Philadel- 
phia (46); Washington, D.C. (17); 
Charlotte, N.C. (99); Richmond, Va. 
(9); Indianapolis (53); Evans\ille, Ind. 
(60); Memphis (38); Detroit (40); 
Shreveport, La. (44); Houston (67); 
Denver (71); San Diego (7); and Port- 
land. Ore. (24). 



work Video. 

"Several groups," the report nou-s, 
"have license applications submitteci 
to Canadian communication authori- 
ties for a ftiU-time Canadian countrj' 
music channel. Industry insiders spec- 
ulate the existence of such a channel 
within the next 12-18 months." 

"MC-One," a syndicated weekly 
show that now airs in some U.S. mar- 
kets, is developing an international 
country video program for launch in 
March 1994; and "Shot Of Country," a 
weekly one-hour program, has been 
authoriml for broadca.st in four Ea.^t- 
em European markets, according to 
(Continued ok next page) 




Scratch. Songwriter Gary Burr (in hat) celebrates his re-signing to MCA Music 
with a quick game with the publishing company's resident hustlers. They are. from 
left. Lynn Gann. director of creative services; Jerry Crutchfield, MCA's Nashville 
president; Mike Sebastian, associate director of creative sen/ices; and Stephen 
Day, VP of business affairs. 



Past Meets Present As Ketchum Joins Opry 

Also, Stars Keep Busy With Winter Charity Projects 



Prince HAL: Waves of good feehng were practically 
lapping against the top balcony the evening of Jan. 22, 
when Hal Ketchum u"alked on stage to be inducted into 
the Grand Ole Opr>'. It was not ju.st a big deal, but the big- 
gest, for while fashions in country music come and go, the 
Opry is serenely eternal. Although he readily admitted 
tl^t he was far more familiar with country music when he 
came to Nashville than he was with the history of the Opr>', 
Ketchum clearly was appreciative of the honor the institu- 
tion had bestowed upon him. 

In officially welcoming the singer, Opr>' patriarch Little 
Jimmy Dickens read from a poem Ketchum had written 
for the occasion, which ended with the lines, "A thousand 
.souls and singenvliave beckoned me to thLs/hallowed place/ 
And tho' some would say/IVe come a long way /I would say 
simplyAhat tonight 1 arrive." 

As had been his practice since he made his first guest 
appearance on the Opry, 
Ketchum had decided to 
open his segment of the 
show with a country stand- 
ard. This evening it would 
be "Wings Of A Dove." Just 
minutf!a before ho came on 
stage, Ketchum met the 
great Ferlin Husky, whose 
original recording of 
"Dove" was a No. 1 hit in 
1960 for 10 straight weeks. 
When Ketchum was one 
verse into the song, the 68- 

year-old Husk>' came out to sing the rest of it with him. 
And he damn near stole the show with his still-magnificent 
voice and regal bearing. 

However, one of the brightest mwnents of the evening 
came from longtime Opry member Jan Howard. She sang 
after Ketchum, HusIq', and the e\'er-scintillating Marty 
Stuart hud just wowed the audience — and while Vince 
Gill v,'^ standing at the edge of the stage in full view of 
the crowd, ready to do his turn. Howard told the fans that 
she was fully aware that she had some tough acts to follow. 
"But I can do it," she said. "I've followed Grandpa Jones 
and Minnie Pearl." 

Doing the right things: winter is supposed to 
be an easy time of year for country acts. Freed from the 
rigors of the road and warmed by the hoUdays, they can 
finally relax. Well, a number of performers have been turn- 
ing that notion into myth with their heavj- schedules of 
good deeds. Here's what some of them ha\*e been up to: 

• Alabama's Randy Owen continued his longstanding 
support of St. Jude Children's Research Hospital by meet- 
ing with DJs in Memphis in early January to launch the 
annual "Country Cares For St Jude Kids" series of radiot- 
hons. More than 380 stations are involved in this fund- 




by Edward Morris 



raiser, and nearly 200 of their reps came to Memphis to 
learn more about the effort. At the closing banquet singer/ 
songwriters Thorn Schuyler, Becky Hobbs, Ronnie 
Rogers. Jim McBride, and Craig Morris performed a 
sampling of their hits, and Owen joined Hobbs to sing her 
moving "Angels Among Us." Last year. "Countiy Cares" 
generated more than $8.3 million in pledges. 

• The weekend following the Los Angeles earthquake, 
Lynn Anderson, John Conlee, Richard Sterban (of the 
Oak Ridge Boys), Rebecca Holden, Jim Wise, and Wil- 
liam Lee Golden converged on a local supermarket to buy, 
donate, and solicit relief supplies for the quake victims — 
and stayed after the news cameras stopped rolling to load 
the truck that Save The Children had provided for their 
efforts. 

• Nashville rolled out some of its best voices for the 
United Cerebral Palsy Telethon Jan. 22-23. Talent man- 
ager and radio talk show 
host Tandy Rice was MC 
for the event, and Faith 
Hill, Cleve Francis, 
George Lindsey, Great 
Plains, Hank Flamingo, 
John Berry, the Gibson/ 
Miller Band, Connie 
Smith, Irene Kelly, and 
Pearl Ri\'er all showed up 
to perform. Some of them 
also answered the phones 
and took pledges. 

• As part of Nashville ra- 
dio statwn WSDC's annual Christmas charity. "Parade Of 
Pennies." DJ Hoss Bums recorded two of his songs on a 
cas.sette single and sold them locally through convenience 
stores. The result $6,625 for DreamMakers. The "Parade" 
itself raised an additional $23,000 for the same cause. 

• Reba McEntire has underwritten the cost of a Habi- 
tat For Humanity house that vnl\ be built in Nashville en- 
tirely by women. But this was not do-goodiam-at-a-dis- 
tance. McEntire also met with the woman who will occupy 
the house and the crew that will construct it. 

Making the rounds: The 1994 international Coun- 
try Music Fan Fair in Nashville, set for June 6-12, will end 
the week with a full day of label concert^i. The Friday 
lineup will include showcases by acts from BNA, Giant and 
Asylum. Tickets for the event are $80 and will cover more 
than 30 hours of live stage shows . . . Travis Tritt has been 
tapped as permanent host of "VH-1 Country CountdowTi" 
and will assume those duties Feb. 12. The show will be re- 
vamped to include segments of Tritt on the road. And each 
show wiU feature Tritt's "Hot Video Pick Of The Week" 
. . . The Cate Brothers swung through Nashville on their 
way to Washington, D.C, to play at the White House dur- 
ing a party for the Arkansas congressional delation. 
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by Lynn Shults 

Scoring his second consecutive No. 1 with "1 Swear" (2-1) is John 
Michael Montgomery. The song was written by Frank Myers and Gar>' 
Baker and produced by Scott Hendricks. Counting the four-week reign 
of "Wild One" by Faith Hill, Hendricks, as a producer, has held the No. 
1 spot on Billboard's Hot Country Singles & tracks chart for five of the 
last sbc weeks. Based on BDS airplay detections, "I Swear" is still gaining 
strength. If this trend hold.s true. Hendricks will continue to add to his al- 
ready-impressive credentials as one of Nashville's top producers. 



H 



ENDRICKS PLACED FOURTH in the rankings of Billboard's top 
counUy producers for 1993 — and missed placing third by less than one per- 
centage point. Hendricks' company in the top five included Tony Brown 
at No. 1, followed by James Stroud, Doug Johnson, and, at No. 5, Allen 
Reynolds. Of these five, BrowTi, Stroud, and Johnson all were affiliated with 
labels at the beginning of '9.3. By year's end, two more top 10 producei*s — 
Garth Kundis (No. 8) and Mark' Wright (No. 10)— had joined RCA and 
Decea, res|)ectively. IndepcndenUs rounding out the top .'j were Don Cook, 
No. 6; Richard Landis, No. 7; and Keith Stegall, No. 9. Unlike tho.se in 
Los Angeles and New* York, labels in Nashville historically have looked for 
producers to fill their key A&R posts. As Nashville continues to expand, 
this will place Hendricks and all other independent producers squarely in 
the spotlight in "94. 

The most active track on the Hot Country Singles & Tracks chart 
is "Standing Outside The Fire" (37-26) bv Garth Brooks, followed by 
"(Who Says) You Can't Have It All" m-'m) by Alan Jackson; "Take It 
Easy" (47^0) by Travis Tritt; 'Trjin' To Get (jver You" (28-20) by Vince 
Gill"; "My Love'" (44-38) hy Little Texas; "I'd Like To Have That One Back" 
(12-8) by George Strait; "We Just Disagree" (15-10) by Billy Dean; "Ki.ss 
Me. I'm' Gone" (.56-48) by Marty Stuart; "Words By Heart" (68-.54) by Billy 
Ray Cynis; and "I Just Wanted You To Know" (14-9) by Mark Chesnutt. 

Album sales continue to fall as the sea.sonal retail cycle, combined 
with severe winter weather, depresses the numbers. Albums performing 
l>est in this retail en\ironment are the week's Greatest Gainer (awarded 
for the largest increase in unit sales). "She'd Give Anything" (38-28) by Boy 
Howdy, and the Pacesetter award winner (for the greatest percentage in- 
crease), "Honky Tonk Attitude" (13-10) by Joe Diffie. Debuting at No. :J6 
is "8 Seconds." the motion picture soundtrack featuring tracks by John 
Anderson, Brooks & Dunn, Mark Chesnutt, Billy Dean, Vince Gill, 
McBride & the Ride, and Pam Tillis. 

The super bowl HALFTIME show will deliver country music to the 
largest global audience imaginable. A special tip of the hat goes to the vi- 
sionary founders of the Country Music Assn. Their vision was simply to pro- 
mote countr>' music. By doing so they figured new opportunities could be 
created, the marketplace expanded, and everyone could make a little more 
money. The efforts of those who followed in their footsteps, ser\ing as 
board members, committee and sub-committee members, and staff mem- 
bers, are lieing rewarded on Super Bowi Sunday. 
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Country Dance Seminar Weathers Storm 



I BY PETER CRONIN 



NASHVILLE — Despite some of 
the most daunting weather condi- 
tions the city has seen in years, 
Nashville's Country Club Enter- 
prizes went ahead as scheduled with 
its Country Dance Music Seminar 
Jan. 17-19. Surprisingly, only 30% of 
the in\ited Nashville record execu- 
tives were in attendance, while 155 
of the 200 preregistered out-of-town 
guests managed to make it to the 
event. 

"We were basically snowed in," 
says Country Club Enterprizes 
president Wynn Jackson. "But even 
though we didn't have a lot of Nash- 
ville there, it was definitely a suc- 
cess. We had great company and 
great music." 

Indeed, with improvisation the or- 
der of the day, the event managed to 
go on largely as planned. When 
Monday night's "New Country 
Showcase" fell victim to slippery 
roads and a power outage, for exam- 
ple, freshman artists Kenny Ches- 



ney and Daron Norwood jumped in. 
delivering well-received acoustic 
performances. 

"These guys were troupers," says 
Jackson. "They did a presentation in 
the bar for 50 club people, and it 
turned out to be one of the magical 
moments of the entire event. You 
couldn't have planned it any better." 

Panels scheduled for Tuesday and 
Wednesday, on such subjects as 
"Programming Music For The 
Dance Floor" and "Promotion/Mar- 
keting Music In The Clubs," went 
on as scheduled despite several ab- 
sentee panelists and performers. 
The seminar culminated with Wedn- 
esday's well-attended CDMS 
Awards ceremony, as guest pre- 
senters Ronna Reeves, Tim 
McGraw, Chesney, Turner/Nichols, 
Dude Mowrey. and the Gibson- 
Miller band presented awards for 
the following: 

Best dance instructor: Midwest, 
Todd Donahue — Minnesota; North- 
east, Barry Durand — Maryland; 
Southeast. Grant Austin — Florida; 



West Coast. Sue Wagner — Oregon; 
Southwest, Terrj' Lewis — Te.xas. 

Best DJ: Midwest. Matt Bor- 
land — Guitars & Cadillacs — Kansas 
City; Northeast, Blake Cenkner — 
Rodeo's — Pittsburgh. Southeast, 
Bobby Knight — Rodeo's Dance 
Club— Nashville. West Coast, The 
Kaz Man — The Palladium — Las Ve- 
gas: Southwest, Wes Shealey — 
Cheyenne Cattle Co.— Fort Worth. 

Best overall club: Wild West- 
Houston. 

Best new country dance: Cowboy 
Hip Hop (choreographed by Vickie 
Vance and Kevin Johnson). 

Best record company club promo: 
"This Romeo Ain't Got Julie 
Yet" — Diamond Rio, Arista Rec- 
ords. 

Best country dance remix '93: 
"Trashy Women" — Confederate 
Railroad. 

Most danceable song '93: "Chatta- 
hoochee"— Alan Jackson. 

Most danceable album '93: "A Lot 
About Livin' (And A Little 'Bout 
Love)" — Alan Jackson. 



COUNTRY VIDEO AUDIENCE ON THE RISE 



(Coiitiniu'd fit)iii jiirvcdhuj /Hiyc) 

the reixirt. 

"Nashville record labels," the re- 
port adds, "are now regularly receiv- 
ing requests for \ideo .service from . . . 
Australia. Japan. South America, 
Western EuroiJC, and Great Britain." 

In the video pool/closed-circuit 
arena, AristoMedia counts nine pools, 
one mobile VJ serv ice, three closed- 
circuit services, and the Rowe Video 
Jukebox as regular users [)f country- 
clips. Altogether, says the report, 
there are four more outlets in this di- 
vision than there were last year. 

There has been significant growth 
as well in the numl>er of regional video 
outlets — a 380f jump over the number 
available three yeai-s ago. The total 
now stands at 123 outlets. v\ith the 
biggest increase in the South (from ;i9 
to (i7) and the Midwest (24 to 32). The 
level in the West remained the same 
for the period (13). while there was a 
slight dip in the Ea.st (13 to 11). 

Among the 123 outlets are 91 
weekly shows. 2S dailies, and nine with 
varying schedules. Approximately 40 
of these shows, by AristoMedia's esti- 



mate, "have a direct tie to local radio 
stations, primarily through ci-oss-pro- 
motions, ownership and advertising, 
and hosts." 

The report predicts continued ex- 
pansion of international markets; 
more opportunities for record labels 



to mici"o-market their music; more tie- 
ins between radio stations and local 
video shows; and more growth in long- 
form videos as "labels continue to rec- 
ognize lhe.se as viable product*; to 
market and a way to help recoup the 
co«ts of short-form clips." 



More 'New Faces' Acts Scheduled 
For Country Radio Seminar Shows 



NASHVILLE— Thirteen new and 
developing acts will showcase dur- 
ing the Country Radio Seminar at 
the Opryland Hotel here. These acts 
are in addition to the 10 already an- 
nounced for the New Faces Show. 

Asylum Records' Bob Woodruff 
will perform Thursdav, March 3, 
from 9:30-10 a.m. MCA's David Lee 
Murphy takes the stage from 10:10- 
10:40 p.m., followed by Epic artist 
Ken Mellons from 10:50-11:20 a.m., 
and Arista band BlackHawk from 



ll:30-noon. 

The lineup for Friday, March 4, 
features John Michael Montgo- 
mery, Atlantic. 7-7:30 p.m.; David 
Ball. Warner Bros., 7:40-8:10 p.m.; 
Jesse Hunter, BNA. 8:20-8:50 p.m.; 
Daron Norw^ood and Hank Fla- 
mingo. Giant, 9:40-10:10 p.m.; Gene 
Watson and Don Cox. Step One. 10: 
20-10:50 p.m.; Rick Trevino, Colum- 
bia, 11-11:30 p.m.; and Davis Daniel, 
Mercury, 11:40 p.m. -12:10 a.m. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



11TLE iPublisfter - licensing Otg ) St)«el Music Dist 

85 lETTER TOUR HEAII TNAM MINE (Sister Elisabeth. 

BWl'Slugga Ssrgs. BMI) 
34 THE lOTS I HE Ilisvelin Zoo ASMP/Bernnei. 

ItSCAP) VIBM 

41 THI ULL OF THE VflLS lAcuH-Rost. BMI/Scn|s Of 
PolyG'tn, SMI/Bsntrr Bi) BMI) WCPP 

41 CONFESSIN' NT LOVE (August Mind BMI/Longitude. 
BMI/AII Over Town BWHitt. BMl/New Wall 6MII HU 

new 

13 DESPEMDO (Cdss Cuunty ASCAP/Red Cloud ASCAP) 

wsw 

» THE DEVIL COMES BJtCR 10 fiEORGIA (Cab<n F«ver. 
BMII WBM 

21 DRIVIN' AND CRTIN' (Gfeat Cumtiert^nd. BMl'Diamond 
Slruck BMI>'P3lcnf(ck BMI/UnttBd Emtftainminl BUI) 

CPP 

SO FOR YOUR LOVE ISon, BWI/EiKal Towar. BMII HL 
25 GOODBTE SAYS IT ALL iBMG ASCAP/LiHlt Bejgle. 

ASCAP/f(« Baf-B, ASCAP/Bobby Fisctur ASCAP,' 

Houi* On Fire, ASCAP/ HI 
59 GOOD GIRLS CO TO MEAVEN (0( Music ASCAP'Sony 

Cross Hf,s. ASCAPI HI 

11 HE IHINIS HrLL lEEP HER (EMI April ASCAP/ 
Getarealiob, ASUP.'Don Schliti ASWP/Almo. ASCAP) 
HI 

12 NET CtNDCRELU IFanraus SMI/Loyti Dulchess. BMI; 
Wirnci-tams'lart. BMI.'Paliicii loseph. iW/Utut 



Belle BHI/August Yfind. BMI/Longitude. BMI) HL/WBM/ 
CPP 

31 HIGH TECH REDNECK (UCA. ASCAP/Sold Foi A Song. 

CAPAC'Bralhei Bart. BMI/Cobutn BMI) HI 
73 HILLBILLY UTTERS IColgems-EMl. ASCAP.'Milie 

H«ndt'SD>i AKAP/Son) 1r«(l. BMI) 

44 I CAN'T RUCH HER ANYMORE (Ra« Stevens. BMI,> 

Grand A.en.e. ASCAPI 
57 I CAN'T TELL YOU WHY lleddrai. ASCAP,'Cass Cour^l) 

ASCAP. Hcil C^oud. ASCAPI WBM 
I I'D LIKE TO HAVE THAT ONE MCI (Music Corp Of 

America eMI.'HiddBi- Haibo' BMl'Da^ Lu BMI.'Xaii* 

V(i\ke< BMIQ-Tei. BMIl HI 
37 I DON'T CALL HIM DADDY lEnglishioxr^ ASCAP) 
39 IF IT NISH'T FOR HEN I WOULDN'T HIVE TON ISongs 

Of PolyGrarr BMIi K 
U IF THE GOOD DIE YOUNG ISo^y Tree BMi/Alno. 

ASCAPI 

» I lUST WANTED YOU 10 KNOW (Warner- la mertane 
ASCAP/Palnck Josepn BMI.'Sanr Cross Kiis ASCAP/ 
M.ss Dot ASCAP) HL'VtBM 
II I LOVE YOU CAUSE I WANT TO Itortu'rd Art<sl ASCAP/ 
Sonjr Cross «eyi. ASCAP/Polygram ASCAh'Sl Julien. 
ASCAPI 

31 I'M MOLDING HY OWN ifooU Bear ASCAP/Bug. 
ASCAPI 

SI INDIAN OUTUW lEdge 0 NMds ASCAP/Inmrr^i 
Barnes. ASCAP/Gteal CumMitand BMl/Acutt-Rose. 



BMII 

21 I NEVER KNEW LOVE (Sony Cross Keys. ASCAP/ 

Wonderland. BMI/Will ftobinsdngj BMI) HI 
61 IN HY RET LIFE (Irvrnt BMl'Hardscratcd. BMI) 
21 IS IT OVER YET (Kacturnal Eclipse. BMI) HL 
1 I SWEAR (Worgar Active ASCAP/Rick Hall. ASCAP) 

14 I'VE GOT IT MADE llrving. BMI/Hardscralcri. BMI) CPP 
13 I WANT to IE LOVED UKE THAT (Sor^y I'ce. BHl/ 

WarnerJamt'lane BMI) HL 
S lOHN DEERE GREEN (EMI Blackwood, eMI,t>nde 

Manor. 8MII WBM 
41 mi ME. I'M GONE ISongi Of Po'^Cam BMI/lutib S 

Bus BMI/Little B>g Tonn BWL'Anencan Made BMl) 
51 KISS ME IN THE CAR iGreat Curbtitand. BMl/Oiamond 

Strucli BMI.'Kicking Brd. BMII CPP 
It lEfS GO SPEND TOUR MONEY N0NE1 (Songs 01 

PolfGiam. BMi.<'S«ven Anges. BMI/Rosker BUI) 
31 LIFE #t (Songs OtPoiiGram BUl/SevC" Angtlt BMl) 

HI 

i A IITTIE LESS TALK AND A LOT MORE ACTION 

(Shedflhouse, ASCAP/Polfg-am, ASCAP/Millhouse, BMl; 
Songs 01 PolyG-am. 6MI1 Hi 
3 LIVE UNTIL I DIE (Imda Cobb. BMI/Us Four. BMI.''LDri 
Jayne BMl) 

61 HONA USA ON CRUISE CONTROL (Core) Rack ASCAP; 

large Gtant. ASCAP. 'O nger i OI1<e. BML/Son) Tree. BUI 

All 0>er Toan. BMI/Ne> Mott BUI) WBM.'HL 
3t HY LOVE ISquare WesI ASCAP;Hov«lin Hili. ASCAP/ 

Edge D' Woods ASCAP.'Tagucht ASCAP) CPP 
23 NO DOUBT ABOUT IT lAll Over Io*t BUI/Sony htt. 

BMI.'Ne* m miUit TMs Toan. ASCAP) WBH/Hl 
29 NO HORE CRYIN' (Songs Ot PoirGram. BMI/S«nfs 01 

UcRide. BMI/Warner-rgmerlant. BHI,'H«lma|mtn. 

BMII NBM/HL 



tl RED AND RIO GRANDE (I Ktrs. ASCAP/SuKina •« 
ASCAP) 

11 ROCK MY WORLD (UHLE COUNTRY GIRU (Sneaky 

Moon. BML'AugusI W<nd B Ml/La ngiluiM. BMl'Sltve 

O'Brien BMII WBM 
24 SAWMILL ROAD [Sony Tree. BMl/Sony Cross Keys. 

ASCAP/MusiC Corp 01 Amt'ica, BUI/Dan Truman, BMl) 

HL 

4 SHE'D GIVE ANYTHING (farian Curtis BUI/Uilie Curb. 

BUl'August Wind. BMI/Alberla's Paw. BMI/Longilude. 

BUL^Curbsongs ASCAP<'Fjrrenu1f. ASCAP/Full Kef. 

ASCAP) WBM 
91 SHE LOVES TO HUN MI ROCK (Coburn. BMI) 
30 SHE NEVER CRIED [Tom Collins BMI/Voung World. 

BMi/Songs 01 PoryGram BUI) HL-'CPP 

46 SOMEBODY NEW (Ensign. BMI/Famous. ASCAP) HL/ 
CPP 

51 SOMEPLACE FAR AWAY (UREFUl WHAI YOU'RE 

DREAMING) iForcshadow. BMII 
35 THE SONG REHEHIERS WHEN (Careers BMG BUI; 

Hugit Preil*o«l, AMI) HL 
43 SOON IMiss Pammy's ASCAP/Wood lewtsn ASCAP; 

Hinio«ns»irs ASCAP/AHR, ASCAP/Sierra Home. 

ASCAP) 

21 STANDING OUTSIDE THE FIRE (Criterion. ASCAP/ 
Escudilla ASCAP,'Ma|{.r6o& ASCAP/No Fe»tei, ASCAP) 
CPP 

2 STATE OF MIND (Wordy ASCAP) CPP 

47 STONE COLD COUNTRY irtocluinal Ectips«. BUI/Union 
Cojniy flHI. Era^frSongi & Carters-BUG. BMI) 

40 TAKE IT EASY !S«ialloii Turn ASCAP.'Sun Citj ASCAP) 
MBU 

7S TEOHIIA SUNRISE (Cass County ASCAP/Red Ctoud. 
ASCAP) H6M 

» THANKS TO YOU (Fourth floor. ASCAP/Hol Kitchen, 



ASCaPl 

17 THAT'S MY SIORY (Songs Of PotyGram BMI/lee Roy 
Parr^ell. eMI/Ui"house BUI;Asn«Drds BMt) HL 

19 THEY ASKED ABOUT YOU ISlaistruch Angel BMI/Bill 
And Nash BUl.'Youni World BMI) 

16 I,LC- A.S,A.P. (2omDa ASCAP;Ouie Stars ASCAP/ 
Josti-Nici ASCAP) HUCPP 

20 TRTir TO GET OVER YOU IBenefH. BUI) WBM 
74 TUCKERED OUT (Blackened. BMII 

42 WE OOri HAVE TO DO THIS (BMC Songs, ASCAP/Gary 

Biiir ASCAPi'MCA. ASCAP) HI 
ID WE JUST DISAGREE !EMI BlactwDoO. BMI/6ru<ser, 

BWI) HL 

21 WERE YOU REALLY UVIN' (Gum Island EnlerDnses. 
BMI) 

53 WHAI A CRYING SHAME (Sony Tree BMl'Raul Maio. 
BUL'Songs Of PolyGram. BMI/Seven Angels. BMI) HL 

6) WHATEVER IT TAKES (Acutt-Rose BUl/SoRy Cross 
Keys, ASCAPI HL' CPP 

71 WHEN LOVE COMES CALLIN' <MCA ASCAPmaman. 
BMI) 

45 WHERE WAS I ISony Tree. 6MI/MCA. ASCAP/Gary Burr, 
ASCAP) HL 

33 (WHO SATS) YOU CAN'T HAVE IT ALL IMattie Ruth. 
ASCAP/Setenti- Son ASCAP;Sony Cross Keys ASCAP) 

72 WHY DON'T THAT TELEPHONE RING (BMG Songs 
ASCAP/Careers-BMG BMII HL 

IS WILD ONE IHoac Sound 6UI,'Daniel The Dog ASCAP/ 
Aarner-Tamerlane ASCAP/Reynsong BUI] WBM/HL 

54 WORDS BY HEART ({ngl>shto»n. BML/Wartier- 
Tar^ertane BMI) 

69 WORTH EVERY MILE (Soiy Tree BMI;Posl Oak BMt) 
HI 

7 YOU WILL (EWI Blackwood. BUL'Egypt Hollon BUI/My 
Choy, BMI/Hitri Any Luck. BUI) WBM 
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BIbggd HPT COUHM S 



COMPILED mm « MDOHAl MMPU OF tnPUY SUPFUED IT 

BROUCAST DATA SVSTEMS' RADIO TRACK SERVICE. 129 COUKmY 
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS 
A WEEK. SONBS RANKED i1 NUMBER OF OETECTIOKS. 



THIS 
WEEK 




2 WKS 
AGO 


WKS 'J!. 
CHART 


TITLE ARTIST 

PHOCXJCER ISONGWRITCR! UBEL L NUMBEU'DISTRIBUIING LABEL 


(D 


2 


7 


8 


★ * * No. 1 * * * 

1 SWEAR In* « lu. 1 ♦ JOHN MICHAEL MONTGOMERY 

!. -ir.L^ii.r^ ^ J MvEF^J.G.aAKERt .,C> (VI ATlANriC S728a 


CD 


3 


5 


12 


J i ' .-.1 - ICBlAfX 


♦ CLINT BLACK 

(C) fV! RCA 62700 


3 


1 


2 


15 


1 lur 1 iNTii 1 nir 


♦ CLAY WALKER 

l.'-i(V) GIANT ia332 


CD 


4 


9 


14 


snc u Liivc Mni 1 ninu 

^.:^ARW(^ . I r . .i^L', V.MELAMED) 


♦ BOY HOWDY 

CURB PROMO SINGLE 


CD 


6 


8 


13 


junn utdL unccn 

J ^lLA■l ft MONTMMEOY C L'NDLI 


JOE DIFFIE 

: i ivi EPIC 77235 


CD 


8 


12 


13 


A 1 iTTI r 1 F^^ TAl K AMD A 1 OT MORF ACTION 

't ..VR- Ml iHEr;: (K.H rtlC^.J SlEWAt-:' 


♦ TOBY KEITH 

|C[ IVi MERCURY S62 262 


CD 


11 


13 


12 


vnt 1 uiii 1 

TUU WILL 

f GORDY JR (PROSE, MA KENNEDY.^ t .1.1 


♦ PATTY LOVELESS 

IC) IVl EPIC 7727] 


CD 


12 


14 


10 


I'n 1 Ittf Tn HAUF TMAT ONF RACK 

7 r.Rr..vrj G ■T-.V ■ IB ^KJRt K -. . . R^ .. 


GEORGE STRAIT 

ICI IVI MCA 54767 


CD 


14 


15 


9 


1 JUST WANTED YOU TO KNOW 

U WRIGHT • ..1 ■. : P.1ENSY1 


MARK CHESNUTT 

IC) IVI MCA 54768 


OS) 


15 


13 


13 


WE JUST DISAGREE 

J BUWtN B HEAP. II KRllf^ERl 


♦ BILLY DEAN 

SBK ALBUM CUT,llBERT)r 


(m 


13 


16 


9 


ROCK MY WORLD (LITTLE COUNTRY GIRL) 

;i ■.r-i'.iR ■ IB LAftOUNTY . II hR F'l 


♦ BROOKS 8, DUNN 

IC) IV) AR STA ■.-7636 


OD 


16 


17 


10 


HEY CINDERELLA 

JI-.-AI-l -1 III. 1. ISBGGGUSS.M.BERG.Gt-ARRI5DNI 


♦ SUZY BOGGUSS 

IVl LIBEffTY 17641 


13 


5 


3 


18 


1 WANT TO BE LOVED LIKE THAT 

DCOOI R BA^NHART ■ IR t,.D LABOUNIYl 


SHENANDOAH 

ICt ;V) RCA 62636 


(S) 


17 


23 


9 


I'VE GOT IT MADE 

JSTROU-i 1 ANDERSON I.'RADNLS) 


JOHN ANDERSON 

V 1 BNA 62709 


19 


7 


1 


17 


WILD ONE 

S.HENDRICKS (P ftl.f.:.* l.Kva W-RAMBEAUW 


♦ FAITH HILL 

ICI IVl WARNER BROS. 1841 1 


OD 


19 


22 


8 


T.L.C. A.S.A.P. 

.IJ . ■■• Lt- JLiRi'.'i 'i EiAK.FR F MVERSI 


ALABAMA 

(V) RCA 62712 


OD 


18 


24 


9 


THAT'S MY STORY 

R/.OR.L'' 1 ■- E SFAY (I R PARNELL.T HASELD€N) 


♦ COLLIN RAYE 

(CI ID) IVI EPIC 53952 


(18) 


20 


27 


8 


HE THINKS HE'LL KEEP HER ♦ MARY CHAPIN CARPENTER 

) IFNMNGS.M C CARPENLER IM C CARPENTER.D SCBLITZi fVI COLUMSIA 77316 


® 


22 


26 


8 


★ ★★AlRPOWER*** 

THEY ASKED ABOUT YOU 

1 BROWN R MCENTIRL IK NASII.B lt«H T WE.LER) 


REBA MCENTIRE 


® 


28 


36 


5 


***AlRPOWER*** 

TRYIN' TO GET OVER YOU 

T BROWN iV GILL. 


♦ VINCE GILL 

(C)(V)MCAS4706 


21 


10 


4 


16 


1 NEVER KNEW LOVE 

J LiRi.iL.Ll ■ ■ WROBINSOM) 


♦ DOUG STONE 

111 1.' EP(C 77228 


22 


9 


6 


15 


IS IT OVER YET 

I BROWN IB KIRSCH) 


WYNONNA 

(V) CURB S47547MCA 


(S) 


25 


33 


S 


★ **AlRPOWER*** 

NO DOUBT ABOUT IT 

!- 1 -1 1 .HtRH.LL S StSKINJ 


♦ NEAL MCCOY 

:i IVI ATLANTi..- 87287 


04) 


23 


30 


11 


SAWMILL ROAD 

17 1 lii.lBOIS .- II - N 1 MC.POIDE D TRUMAN) 


DIAMOND RIO 

.1 ARISTA 1?610 


® 


27 


31 


12 


GOODBYE SAYS IT ALL 

l/RR|i."l 1 )i.|R|.|.. ...L C a^*^;^.B FISCHER) 


♦ BLACKHAWK 

iCl I V ARISTA 1 2568 


® 


37 


56 


8 


STANDING OUTSIDE THE FIRE 


GARTH BROOKS 

LIBERTY flLBJMCUT 


27 


24 


25 


13 


DRIVIN' ANOCRYIN' 

I- IILUDH L^^j yjlKE) 


♦ STEVE WARINER 

V ARISTA 1-2609 


2« 


30 


32 


13 


WERE YOU REALLY LIVIN' 

R . .RR iR Rii'lR^ DPHnPS) 


♦ BROTHER PHELPS 

ICI V ASYIUM6459B 


® 


33 


34 


11 


NO MORE CRYIN' 

J LEO ILL' 1- III 


♦ MCBRIDES.THE RIDE 

ICI . 1 MCA 54761 


® 


34 


37 


9 


SHE NEVER CRIED 

R BFCKFTT ID MAYO F WELLER.D HAE) 


CONFEDERATE RAILROAD 

ATLANTC ALBJM CUT 


31 


29 


28 


13 


HIGH TECH REDNECK 

B CANNON N WILSON r. HI _L lURNER) 


♦ GEORGE JONES 

(V) MCA 54749 


® 


36 


44 


5 


LIFE #9 

P WORLEY 1 ..-.I'.M.MCBfUDE >i:i&T*5.r PERE2i 


♦ MARTINA MCBRIDE 

(C) (VI RCA 62697 


® 


43 




2 


(WHO SAYS) YOU CAN'T HAVE IT ALL 

« S'FGALL lA JADLSON.J MCBRIDEI 


♦ ALAN JACKSON 

(V) ARISTA 1-2649 


34 


26 


10 


i; 


THE BOYS & ME 

11 U f.-CAt.A, LV , IR.M MLANAltYl 


♦ SAWYER BROWN 

CUfTS ALBUM CUT 


39 


31 


19 


1? 


THE SONG REMEMBERS WHEN 


♦ TRISHA YEARWOOD 

ICI !V) MCA 5A734 


® 


40 


45 


5 


I'M HOLDING MY OWN 


♦ LEE ROY PARNELL 

(C) (V) ARISTA 1 8739 


37 


32 


21 


19 


1 DON'T CALL HIM DADDY 

R LANDIS IR NIELSENI 


♦ DOUG SUPERNAW 

IVl BNA 62638 




HOT COUNTRY 


1 






1 


FAST AS YOU 

P ANDERSON iD YOARAMI 


♦ DWIGHT VOAKAM 
REPRISl 


2 


1 


1 


5 


GOO BLESSEO TEXAS 

J STROULI L HNARR I n.RALJ (P HOWELL B.SEALSt 


♦ LinLE TEXAS 

WARNER BROS 


3 


2 


2 


7 


MY BABY LOVES ME 

P WDRLLT.E SLAVE." MCHRIDE IG.PETERS) 


♦ MARTINA MCBRIDE 
HCA 


4 


4 




2 


RECKLESS 

J LEO.L M LEE.ALABAAIA IJ SFEVEfFS.M CLARKl 


ALABAMA 
RCA 


S 


8 


6 


19 


CHATTAHOOCHEE 

K STEGALL lAJACKSDNJ MCBRIDEI 


♦ ALAN JACKSON 
ARISTA 


t 


E 




2 


AMERICAN HONKY TONK BAR ASSOCIATION 

A RFYNOLDS IB KENNEDY.J.RUSHINGI 


GARTH BROOKS 

LIBERTY 


J 


3 


3 


3 


ALMOST GOOOeVE 

M WRIGHT IB IIVSEY.D SCHLIT2) 


♦ MARKCHESNUn 
MCA 


1 


7 


8 


11 


WHAT'S IT TO YOU 

J STROUD IC WRIGHT.f E ORRALU 


♦ CLAY WALKER 
GIANT 


9 


9 


7 


8 


ONE MORE LAST CHANCE 

TBfiirjY.'N IV C.LL j l.iRI-aLiO'i 


♦ VINCE GILL 
MCA 


10 


5 


4 


3 


SHE USED TO BE MINE 

0 CL>OK.S.H£NDRICKS iR DUNNI 


BRCKJKS & DUNN 
ARISIA 


11 


10 


5 


5 


EASY COME. EASY GO 

T BROWS.G STRAIT lA BARKEB.O.OIUONI 


GEORGE STRAIT 
MCA 


12 


11 


11 


14 


HOLDIN' HEAVEN 

T BROWN IB KLNNER.T MCHLiGHI 


♦ TRACY BVRD 
MCA 


13 






1 


MERCURY BLUES 

K STEGALL IR GEDOINS K C OOUGLASI 


♦ ALAN JACKSON 
ARISTA 



THIS 
WEEK 


LAST 
WEEK 


> t3 
IN « 


WKS- ON 
CHART 


TITLE 

PRODUCER ISONGIWRITERI 


ARTIST 

LABEL & NUMBEI^DISTRIBUTING LABa 


® 


44 


52 


4 


MY LOVE 

J STROUO.C OINAPOLI.D GRAU IP (OWELL.3 SEALS T.8ARMES1 


♦ LITTLE TEXAS 


® 


42 


41 


11 


IF IT WASNT FOR HER 1 WOULONT HAVE YOU 

J S-RC JD.J CARLTON iJ L WALU)CE.T SIVINNERl 


♦ DARON NORWOOD 


® 


47 


50 


15 


TAKE IT EASY 

) STRDUO R- "lY.'i- FREY) 


♦ TRAVIS TRin 

iCI (V) WARNER BROS R 1 :■ 


® 


41 


39 


12 


CONFESSIN' MY LOVE 

M ViRIG-r IS CAMR 


♦ SHAWN CAMP 


® 


46 


58 


4 


WE DONT HAVE TO DO THIS 

J CRUICMFIELD IG BURR v SHAW) 


TANYA TUCKER 

L LLRIV "-iJLI7 LLT 


43 


39 


35 


13 


SOON 

J :RUTi:Hf lELD IC HELLY.B REGAN 


♦ TANYA TUCKER 
VI UBERTY 17594 


® 


49 


55 


4 


1 CAN'T REACH HER ANYMORE 

B.CANND'l N WILSON M ^E'f^iriEN.B IHEl-IN) 


SAMMY KERSHAW 
o IVI MERCURY 838 102 


® 


48 


51 


4 


WHERE WAS 1 

S BUCKINGHAM (H STINSON.G BURR) 


♦ RICKY VAN SHELTON 

.:Ci II," ~Ri .IMR'fl -7(14 


46 


38 


29 


16 


SOMEBODY NEW 

1 ^LAHI 1 ril-lilT. lA HAPVEY.M.CURTISl 


BILLY RAY CYRUS 

ICI '.' MERCURY 754 


® 


52 


64 


3 


STONE COLD COUNTRY 


♦ GIBSON/MILLER BAND 

','! EPC 77355 


® 


56 


68 


3 


KISS ME, I'M GONE 

1 ■ ' .iRl.fi QvPIFROi 


♦ MARTY STUART 

.OiV) MCA 54777 


4) 


35 


20 


16 


THE CALL OF THE WILD 

5 RL'iriRi'-'l j - Ri-.-K.M P HEENEYi 


♦ AARON TIPPIN 

ICI (VinCA 62657 


® 


51 


59 


; 


FOR YOUR LOVE 

J BOWEli CRUrCHMELD U.ELY] 


♦ CHRIS LEOOUX 

v'l .'-.-'. 17714 


® 


60 


74 


3 


INDIAN OUTLAW 

-Rii : llT.Rr rr R.^R•IE5.GSIMM0NS.J.D.LOUDEHMILK^ 


♦ TIM MCGRAW 


92 


50 


49 


9 


SHE LOVES TO HEAR ME ROCK 

K. STEGALL (7. I NICHOLSI 


♦ TURNER NICHOLS 


® 


59 


62 


6 


WHAT A CRYING SHAME 


♦ THE MAVERICKS 


® 


68 




2 


WORDS BY HEART 

'. ■. 1. M RLiWELL.i 


♦ BILLY RAY CYRUS 


99 


55 


54 


7 


THE DEVIL COMES BACK TO GE(>RGIA 


♦ MARK O'CONNOR 

IV WABSfRBROS 18.342 


96 


53 


47 


20 


KISS ME IN THE CAR 

C HOWARD : WA 


♦ JOHN BERRY 

.1 LIBERTY 17618 


97 


54 


53 


15 


1 CAN'T TELL YOU WHY 


VINCE GILL 


91 


57 


46 


18 


SOMEPUCE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM 

4 1 1 " CURB Al BUM CUT 


99 


58 


60 


6 


GOOD GIRLS GO TO HEAVEN 


♦ CHARLIE FLOYD 

ICI (VVUBERIY 79017 


® 


HEiH> 


1 


***HoT Shot Debut T»** 

1 LOVE YOU 'CAUSE 1 WANT TO ♦ CARLENE CARTER 


® 


NEW^ 


1 


RED AND RIO GRANDE 


DOUG SUPERNAW 


® 


74 




2 


IN MY NEXT LIFE 

.i.STi^aUD ■.■ RR^---S 1 


MERLE HAGGARD 

CURB PROMO SINGLE 


63 


62 


57 


15 


DESPERADO 


CLINT BUCK 

)',- A(B",(Mi" r 


® 


NEW^ 


1 


IF THE GOOD DIE YOUNG 

J. STROUD r N' i ■. .'. ' 1 V'.AN 


♦ TRACY LAWRENCE 

ATLANTIC ALBUM CUT 


® 


NEW^ 


1 


BETTER YOUR HEART THAN MINE 


TRISHA YEARWOOD 

.' 1 I'vi ML A ■..! )8E 


(6 


65 




2 


THANKS TO YOU 

.■."■(CHESTER) 


♦ EMMYLOU HARRIS 


67 


63 


61 


3 


WHATEVER IT TAKES 

ii RLLKEd ■ - Ri-VIK.H WILUAAIS) 


♦ KENNY CHESNEY 

: ■' CAPRICORN 18323 


tt 


69 


69 


4 


MONA LISA ON CRUISE CONTROL 

1 irii.M t'lMIG.- S SHEPILL 


♦ DENNIS ROBBINS 


69 


64 


48 


15 


WORTH EVERY MILE 


♦ TRAVIS TRITT 


® 


71 


72 


3 


LET'S GO SPEND YOUR^MONEY HONEY 


♦ EVANGELINE 

IC: IVl MAAGARITAVILLE ' 1 ■- ' '.'CA 


® 


NEW^ 


1 


WHEN LOVE COMES CALLIN' 


ROBIN LEE 

ATLANTIC PROMO SINGLE 


72 


61 


43 


15 


WHY DON'T THAT TELEPHONE RING 


♦ TRACY BYRD 


® 


NEW^ 


1 


HILLBILLY JITTERS 

■^.■(C! Y IM HEIClLflEON.W.WlLSON) 


♦ MIKE HENDERSON 

ICI IV] RCA 52730 


® 


NEW^ 


1 


TUCKERED OUT 

■ . RIAI K.H NICMOOLS) 


CLINT BLACK 

Ri.A Al HUM RLT 


79 


72 


67 


15 


TEQUILA SUNRISE 

VISIEGAL- iLl HENLEY.G FREY) 


ALAN JACKSON 

GIANT ALBUM CUT 



(3) Recofds showing an increase m detections ovef the previous week, regardless of charl movefnent. Aitpower awarded to those records 
which attain 2500 cJetections lor the firsl time, ♦ Videoclip availability Catalog number is for cassette stngle, or vinyl if ca&setle is uruvatlable. 
(C) Casselte tngli? availability (D) CD single availability, (M) Cassette maxi-smgle availability. (T) Vinyl man-single availability. (V) Vinyl sjngle 
availaDil ty. (X) CD "^m-single availability, -'C 1994. Btllboard^'BPI Cornmunications. 



RECURRENTS 



14 


16 


10 


4 


DOES HE LOVE YOU 

1 BRIWN.R MCENTIRt IS KNOK B STRI'CHI 


♦ REBA MCENTIRE WITH LINDA DAVIS 
MCA 


IS 


12 


12 


3 


MY SECOND HOME 

J ilRtlJ-)iI LAWRENCE.ABEAR'J.P NELSON) 


♦ TRACY UVWRENCE 
ATLANtIC 


16 


13 


13 


6 


NO TIME TO KILL 

:.-RR iii.i. RIAI.'H 'L RLAiJK. H NICHDULSl 


CLINT BLACK 
ftCA 


17 


14 


9 


3 


QUEEN or MY DOUBLE WIDE TRAILER 


♦ SAMMY KERSHAW 
MERCURY 


IS 


15 


14 


5 


ON THE ROAD 

S HENDRICKS IB MLDILLI 


♦ LEE ROY PARNELL 
ARRTA 


19 


18 


15 


12 


HE AIN'T WORTH MISSING 

N LAHKIN H.SHLGll I) «El(H) 


♦ TOBY KEITH 
MERCURY 


20 


21 


17 


8 


HALF ENOUCH 

R lANLRS I.V WAlLiMAN R RITISON.i 


♦ LORRIE MOR&AN 
BNA 


21 


24 


22 


12 


THANK GOD FOR YOU 

M MILLER M MCANA^LY IM MILLER.M.MCANALLY) 


♦ SAWYER BROWN 

CURB 


22 


20 


19 


9 


PROP ME UP BESIDE THE JUKEBOX IIF 1 DIE) 

J SLATE B MONTGOMERY IR BUYLOCa.K K PHI(((PS.H PfR^FYV) 


♦ JOE BIFFIE 

LPC 


23 


17 


16 


7 


THAT WAS A RIVER 

GTJNCiS.. HL^Rr, I RN.i.nCRI RGLLS) 


♦ COLLIN RAYE 
ET'ic 


24 


19 


18 


7 


AIN'T GOING DOWN (TIL THE SUN COMES UP) 

A REVNl- -Ri;. K ^.i; -■■'.-. .■. LllAMS.G.GtTDOKSl 


GARTH BROOKS 
LIBERTY 


25 


22 


21 


16 


CAN'T BREAK IT TO MY HEART 

J STROUD IK ROTH T UWRENCE.E CLARK.E WEST] 


♦ TRACY LAWRENCE 
ATLANTIC 



^Videoclip availability. 
droo[>«3 below t^- 



Recurrents are titles which hawe already appeared on tt>e top 75 Singles & Tracks chart far 20 weeks and have 

20 CLimmr.TciLiI avail-ibi'ity <^ not nd'caled cc the recurrent chart. 
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COMPIEO FROM « NATXIWU. SAMPLE 

OF RETAIL STORE AND RACK SALES 
REPORTS COUECTED, COMPILED, AND 
PROVIDED BY SoundScan 
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CHART 






z 

g 


IHIS WEE 


LAST WEI 


i 


z 
o 

S 


ARTIST TITU 

USEL & NUMeERUKTRIBUTING UBEL (SUGGESTED LIST PRICE Oft EQUIVALENT FOR CASSETTE/CDI 


PEAK pa 










* * * Nn 1 


* * -k 




1 


' 


2 


15 


VARIOUS ARTISTS*' 

Gixxi 110 98 15 981 COMMON THREAD: THE SONGS OF THE EAGLES 


1 


2 


2 


1 


17 


REBA MCENTIRE 4 ^ MCA 1D906 (io.9aa5-98) 


GREATEST HITS VOLUME TWO 


1 


3 


3 


3 


21 


GARTH BROOKSA'' UBERrrsaaS7iia9a/ie98i 


IN PIECES 


1 


4 


^ 


4 


68 


J^^JJ* A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 


1 


5 


— 


5 


17 


GEORGE STRAIT A htCA 10907 (lO.^a^is.Mi 


EASY COME. EASY GO 


2 


g 


— 


6 


44 


OWIGHT YOAKAM A reprise 45241,WARM£ftBftOS.<10-9a'15.9Bl THIS TIME 


4 


7 




8 


73 


VINCE GILL A ^ mca 10630 (10-9(11^98) 


1 STia BELIEVE IN YOU 


3 


• 


8 


9 


25 


CLAY WALKER • giant 24si iavarner Bros 19 9a 


15.98) EE CLAY WALKER 


8 


9 


9 


7 


48 


BROOKS & DUNN A' arista !B7!6(10 9a'!5.9e) 


HARD WORKIN' MAN 


2 


(D 








* * ♦ Pacesetter * * * 




13 


19 


40 


JOE DIFFIE • ■: il: : . ti' :^9Ht016,9B'. 


HONKV TONK AniTUDE 


10 


(11) 


14 


22 


82 


MARY-CHAPIN CARPENTER A 


COME ON COME ON 


6 


U 


12 


17 


28 


CLINT BLACK A rca 66239 (iO-9Kis.9a) 


NO TIME TO KILL 


2 


dii) 


18 


16 


37 


LITTLE TEXAS • WARNER BROS- 45276 (9.9»15-98) 


BIG TIME 


13 


14 


10 


10 


13 


TRISHA YEARWOOD • mca 10911 (io.g»i5.9si 


THE SONG REMEMBERS WHEN 


6 


15 


15 


15 


71 


GEORGE STRAIT A ■ mca io«si <io.9«is.9bi 


PURE COUNTRY (SOUNDTRACK) 


1 


16 


11 


12 


37 


WYNONNAA curb ios22/MCA(l09e/ls.9e) 


TELL ME WHY 


1 


17 


1? 


14 


31 


MARK CHESNUTT • mca loesi (9 9*16981 


ALMOST GOODBYE 


6 


11 


19 


18 


63 


JOHN MICHAEL MONTGOMERY A 

ir.' - ■ . . - i:n 


LIFE'S A DANCE 


4 


19 


16 


13 


91 


CONFEDERATE RAILROAD A 

».■..., if.:, .wi5i-!i:R 


CONFEDERATE RAILROAD 


7 


20 


21 


20 


10 


DOUG STONE epic 57271,iS0«r |9 98 EQ'15 98) 


MORE LOVE 


20 


21 


22 


23 


12 


DOLLY PARTON. LORETTA LYNN, TAMMY WYNETTE • hONKY TONK ANGELS 


6 


22 


24 


21 


46 


SAMMY KERSHAW • mircury 14332 19 9B ta IS 9B1 HAUNTED HEART 


11 


23 


23 


24 


176 


GARTH BROOKS A >° liberty 93B66(99a'13 98l 


NO FENCES 


1 


24 


20 


11 


31 


BIUY RAY CYRUS A uebojry 514758 (10-98 Eiil6,98) IT WON'T BE THE LAST 


1 


2$ 


25 


25 


128 


BROOKS & DUNN A ' arista 1865S (9.96/13 9B) 


BRAND NEW MAN 


3 


M 


27 


31 


40 


TOBY KEITH • mercury 514421 (9 98 Etl'ia 961 


i TOBY KEITH 


17 


27 


26 


26 


15 


ALABAMA RCA 66296 (9 9ai5 96) 


CHEAP SEATS 


16 


(S) 








* * * Greatest Gainer ★ * * 




38 




2 


BOY HOWDY cur(! UMb :«. 9» 10 i>s, HE 


SHE D GIVE ANYTHING 


28 


29 


29 


36 


18 


SUZY BOGGUSS 1IBERTYS9261 (10 9aT5 96l 


SOMETHING UP MY SLEEVE 


27 


30 


31 


30 


8 


GEORGE JONES mca iorio (9.9&'15.9bi 


HIGH-TECH REDNECK 


30 


(M) 


33 


47 


11 


FAITH HILL WARNER BROS 45389 [9.98(15 981 


TAKE ME AS 1 AM 


31 


32 


28 


28 


88 


BILLY RAY CYRUS A' MERCuRYSloessdogeEWB.BSi SOMEGAVEALL 


1 


33 


30 


27 


14 


TANYA TUCKER uberty 89048 do 9ai59Bi 


SOON 


18 


34 


32 


33 


247 


GARTH BROOKS A ^ uberty 90897 (9 9a'l3.g6l 


GARTH BROOKS 


2 


39 


36 


34 


34 


DOUG SUPERNAW bxa 66133 19 98 : 3 mi |2S 


RED AND RIO GRANDE 


27 


® 








★ * * Hot Shot Debut * ★ * 




NEW^ 


1 


SOUNDTRACK mca 10927 do 96(16 98l 


8 SECONDS 


36 



this week 


LAST WEEK 


1 
* 


(r 
<r 

z 
0 

S 


ARTIST TITLE 

LABEL iNUMBEIVOISTRlBUTINClABFl (SUGOCSTED LIST PRICt Oft EQUIVALENT) 


PEAK POSITION 


3; 


35 


29 


24 


AARON TIPPIN • RCAw.: ,: (9 9<vlS 98) 


CALL OF THE WILD 


6 


31 


34 


32 


24 


SAWYER BROWN curb 77i,.'r.d0 96(lS9Bl 


OUTSKIRTS OF TOWN 


13 


39 


39 


38 


74 


COLLIN RAYE • epic ib?^? sckiv (9.9B E(V13.98I 


IN THIS LIFE 


10 


40 


37 


35 


124 


GARTH BR(K3KSA^ 1 rLCIv 96330 (109a'lS98) 


ROPIN' THE WIND 


1 


41 


40 


42 


68 


LORRIE MORGAN A 8NA66047[99I)V13.98) 


WATCH ME 


15 


42 


41 


48 


12 


^f!^^^ " ^h'^b^'' TRIBUTE TO THE MUSIC OF BOB WILLS... 


35 


43 


48 




95 


WYNONNAA^ curb 1052»MCA(10.9615.98I 


WYNONNA 


1 


44 


46 


37 


46 


TRACY LAWRENCE A Atlantic 824aa(M; (9.96(15.961 


AUBIS 


5 


49 


43 


43 


13 


VARIOUS ARTISTS k tel 6099 (B.9&14 981 


TODAY'S TOP COUNTRY 


43 


(46) 


51 


50 


31 


JOHN ANDERSON bna 66232 i9.9a(iS 98i 


SOLID GROUND 


12 


47 


49 


45 


141 


ALAN JACKSON A ' arista 8681 (9 98/13 98) 


DONT ROCK THE JUKEBOX 


2 


41 


47 


40 


58 


REBA MCENTIRE A' MCA 10673(1096(15981 


ITS YOUR CALL 


1 


49 


44 


39 


70 


GARTH BROOKS A ^ UBERTY 98743 (10.98(16.96) 


THE CHASE 


1 


50 


SO 


51 


22 


SHENANDOJM RCA 66267 (9.9^15.96) 


UNDER THE KUDZU 


38 


51 


52 


49 


75 


TRAVIS TRITT A WARNERBROS 45048 (10.9a'l5.9B) 


T-R-O-U-B-L-E 


6 


52 


53 


52 


102 


JOHN ANDERSON A bna 61029 19 9813.98) 


SEMINOLE WIND 


10 


S3 


54 


57 


19 


MARTINA MCBRIOE rca t;;a6 19 9815 981 ^ 


THE WAY THAT 1 AM 


50 


54 


56 


60 


111 


COLLIN RAYE • epic 47468*.SONv (9 98 £0(13 98) BB 


ALL 1 CAN BE 


7 


SS 


55 




17 


EMMYLOU HARRIS ASVIUM 61541/ELEKTTU (9.98(15.961 


COWGIRL'S PRAYER 


34 


SI 


58 


54 


40 


TANYA TUCKER • uberty 81367 (]o.9a/i's 98) 


GREATEST HITS 1990-1992 


15 


S7 


42 


4j 


19 


VINCE GILL • MCA 10877 110 96(15 98) LET THERE BE PEACE ON EARTH 


3 


91 


60 


55 


150 


VINCE GILL A mca 10140 (9.9fris.98l 


POCKET FULL OF GOLD 


5 


99 


57 


59 


40 


PATTY LOVELESS • epic 53236«0HY (9.98 EiyiS 981 


ONLY WHAT 1 FEEL 


13 


W 


61 


53 


187 


DOUG STONE A epic 45303;S0NY (5.96 E(^.981 


DOUG STONE 


12 


II 


45 


44 


15 


ALJVN JACKSON • arista i y .^is (10.9&15.981 


HONKY TONK CHRISTMAS 


7 


S2 


68 


72 


24 


CHRIS LEDOUX liberty Boe92( 10.9^16.981 


UNDER THIS OLD HAT 


21 


C3 


63 


63 


35 


TRACY BYRD MCA 1 0649 . 9 M 1 ^ w. JB 


TRACY BYRD 


24 


M 


64 


67 


133 


TRISHA YEARWOOD A mca 10297 (99K15 98) 


TRISHA YEARWOOD 


2 


(S 


69 


65 


43 


VARIOUS ARTISTS k tel 606a (7 96/12 96) 


TODAY'S HIT COUNTRY 


24 


M 


59 


56 


61 


VINCE GILL RCA6L130* (7.98(11.96) 


1 NEVER KNEW LONELY 


47 


(7 


65 


58 


193 


ALANJACKSONA ARISTA8623(89a.I3.9B) 


HERE IN THE REAL WORLD 


4 


m 


75 




4 


SHAWN CJVMP REPRISE 4545aWARNER BROS (9.980 5 98) 


EE SHAWN CAMP 


68 


to 


67 


66 


73 


TRISHA YEARWOOD A mca I064i (9 9ftl5.96) 


HEARTS IN ARMOR 


12 


(D 


K-EHm 


5 


ANNE MURRAY 

SBK 27ai2,'IRG (10 9615 981 


CROONIN 


66 


71 


71 


75 


65 


RANDY TRAVIS • Warner BROS. 45045 (10.9*15 98) 


GREATEST HITS, VOL 2 


20 


72 


70 


62 


76 


ALABAMA A rca 66044 . o 9a i ;> 9u> 


AMERICAN PRIDE 


11 


73 


66 


El 


69 


PAM TILLIS • ARISTA 1(K49(9 9(V13 96I 


HOMEWARD L(X3KING ANGEL 


23 


® 


aE-EMTin 


25 


CARLENE CARTER 

,. 'J- . 1 , . - ... ...CER BROS .■9.9a'15 98. 


LITTLE LOVE LETTERS 


35 


79 


74 




3 


Ser?r'S?°'III'(T96/i(. m ""5"^ BE A REDNECK IF... 


70 



Albums witti the greyest sakes gains Uits week- • Rftcorotng Induitiy Assn. Of Amenca (RIAA) certification for sales of 500.000 unils. A RIAA certl'icalKXi !« sate of 1 millton units, wrtti muttlmillion selto* IndicaleO by a numetal (ollowins tbe symbol 'Asterisk indtcates LP rt available. 
Most taoe prices, and CO prices for WEA and BMG labels, are suggested lists. Tape prices mail«ed EQ, and afl otf»er CD pnces, are equivalent prices, wrtilch are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter irxlicates biggest percentage growth. 
Heatseeker Impact shows artists removed from Hcalseekers this week. ■ indicates past or present Heatseeker title. '£> 1994, Btllboard/BPI Communications, and SoundScan, Inc 



_ ,„ ■ V n M. n^R^t^mm COMPILED FROM A NATIONAL SAMPLE OF HETAIL STORE AND RACK 
D:llL..^_.J llllt 1 lllinflllf 1 QfQIllfl IllllliniO sales reports COaECTEO, compiled, and provided by SoundScan 

DlllbOard lUP bUUIIll jf ballllliy fllllUIIIOT» por week enong Februarys 1994 II 


THIS 
WEEK 




ARTIST TTTLE 

LABEL & NLIMBERDISTRIB4JTING LABEL (SUGCESTEO LIST PRtCE OR EQUIVALENT FOR CASSETTE/CO) 


WKS ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS ON 
CHART 


1 


1 


PATSY CLINE A' MCA 17*(7-96'12-9B) 122vMelUalNo 1 


GREATEST HITS 


142 




14 


19 


DOLLY PARTON A rca 4422- (7.9*1 1.981 GREATEST HITS 


114 


2 


2 


THE CHARUE DANIELS BAND A epic 3e79!.WNY 17 9S ca 1 


1 981 A DECADE OF HITS 


142 




IS 


15 


RAY STEVENS curb 77312 16 98S98) HIS ALL-TIME GREATEST COMIC HITS 


75 


3 


3 


GEORGE JONES • epic 40776S0NY (S 98 EQ(9 981 


SUPER HITS 


1!7 




16 


22 


ALABAMA rca 61040 i9.9a'l3.9e) GREATEST HITS VOL. 2 


5 


4 


5 


GEORGE STRAIT A mca 42035 (7 9812.981 


GREATEST HITS, VOL. 2 


147 




17 


21 


WAYLON JENNINGS A ' rca 3378- (8 98) GREATEST HITS 


28 


S 


4 


CONWAY TWITTY A mca 31238 149&11 98) 


THE VERY BEST OF CONWAY TWITTY 


31 




It 




K.D. LANG SIRE 25724-/WARNER BROS. (9 9*13.98) SHADOWLAND 


5 


6 


; 


REBA MCENTIRE A mca 4979- (7.9(vi2.98i 


GREATEST HITS 


140 




IS 


20 


RAY STEVENS • mca 5918 14 981 1 98i GREATEST HITS 


81 


7 


10 


THE JUDDS A - CURB B318(RCA (9 9frl5 98) 


GREATEST HITS 


25 




20 


13 


MARY-CHAPIN CARPENTER Columbia 4422«,soi.y 17 98 Ea 1 1 98) STATE OF THE HEART 


19 


8 


9 


DOUG STONE epic 47357 (S 9B Ea'9 98) 


1 THOUGHT IT WAS YOU 


19 




21 




VINCE GILL i»i .12321 [8.98(13.981 WHEN 1 CALL YOUR NAME 


le 


9 


u 


GEORGE STRAIT A - mca 5567* (7.9&'12 98) 


GEORGE STRAITS GREATEST HITS 


140 




22 




OWIGHT YOAKAM • REPRISE 25989WARNSR BROS. 19.96(13 98) JUST LOOKIN' FOR A HIT 


94 


10 


14 


DAVID ALLAN COE Columbia 35527(sony i5-9e Ea9.9B) 


GREATEST HITS 


48 




23 




WIUIE NELSON A ' aXUMSIA 237542S0NY (9.9B t(113.98) GREATEST HITS 


19 


11 


8 


VINCE GILL • RCA 9814- (4 98-9 98) 


BEST OF VINCE GILL 


140 




24 


16 


REBA MCENTIRE • mca 6294- 14 9*1 1 .98) SWEET SIXTEEN 


119 


12 


12 


ALABAMAA RCAe825(79e(ll 98) 


ALABAMA LIVE 


18 




25 


13 


THE JUDDS CURB 5207(»RC* 19 9813 98) LOVE CAN BUILD A BRIDGE 


3 


13 


17 


ALJWAMAA^ RCA 7170* 199&13 98) 


GREATEST HITS 


141 


Catalog allxi(T?a(eo((]er lilies wOicn are (egslefingiJ^riicaiKulfS. S 1994. BillboaRlBPI ConimunicatKins and SaindScan. Inc. 
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"I Sweap" 
#1 Country Single 

Rhw allium hi stores 
January 25 



American Music 
Nominee "Best New 
Country Artist" 

On tour with 
Reba McEntire 

Feb. 6 Savannah Civic Center 
Savannah, GA 

Feb. 9 Florida State Fair 
Tampa, FL 

Feb. 11 Lavirrence Joel Vet. IVIem. 
Winston-Salem, NC 

Mar. 12 Miami Arena 
Miami, FL 

Mar. 26 The Spectrum , 
Philadelphia, PA « 

nrst GMT "Artist Of 
the MonOi" coming 
February 1994 



1^1 



Artists & Music 



FOn WEEK ENDINQ FEBRUARY 5. 1M4 





by John Lannert 

OcESA: During the past two years or so, OCESA Pres- 
en\A has become the dominant promoter of superstar acts 
in Mexico, managing two of Mexico City's prime concert 
facilities, the 22,000-seat EI Palacio de los Deportes and the 
10,000-seat Auditorio Nacional. 

But now OCESA has assumed a more prominent talent- 
acquisition role — ^formerly handled by partner Ogden En- 
tertainment Services — by hiring many of Ogden's key per- 
sonnel, including former VP Bruce Moran as well as Doug 
Clouse. Phi) Juliano, and Doug Logan. 

And as Moran gets settled into his New York office as 
OCESA's newly appointed president, he can take a comfort- 
ing ga2e back at a prospeJ*ous 1993 while eyeing an even 
more promising year ahead. 

"OCESA had an unbelievable year last year," he says. 
"We had over $44 million in ticket sales last year with a 
\'ariet>' of attractions: NBA basketball, ballet, David Cop- 
perfield. Depeche Mode, Peter Gabriel. Madonna, Paul 
McC-artncy, and the Ilarlem Globetrotters." 

Last week OCESA produced a pair of sold-out shows by 
Aerosmith, as well as a near sellout by Robert Plant. 

In March, OCESA is scheduled to open the 23,000-seat 
Monterrey Amphitheater. "I already have commitments 
from INXS and Scorpions, and another half-dozen groups 
I'm close to finalizing," Moran says. "We also have some 
theater we're working on, such as 'Man Of La Mancha.' " 

Moreover, the company will produce two Pink Floyd 



concerts April 9-10 that kick off the band's world tour. 
Moran says the band's April 9 show already has sold out 
"I feel confident in telling you now that we will have two 
sellouts with Pink Floyd," he says. 

As for Ogden, Moran notes that the Chicago-based food 
and entertainment giant continues to own "a substantial 
portion" of OCESA, "but on a day-to-day level they're not 
involved" in OCESA's concert promotion affairs in Mexkx). 



U 



NI ADDS RODVEN: As expected. Uni DfetribuUon has 
signed a distribution pact with Rodven that takes effect Tu- 
esday (1). Uni will handle Anglo retail accounts for Rodven; 
in turn, Rod%'en will service selected product from MCA, 
Geffen, and GRP to Latino retailers. 

BmG VENKZtj'ELA FORMED: BMG International has 
founded BMG Venezuela, a joint venture between BMG and 
Rodven, previously a BMG licensee. Heading up the new 
office as GM will be Hector Lezama. 



Ade 



)DmON TO VINA BILL: Superstar Luis Miguel has 
been confirmed to perform at the Vina del Mar song compe- 
tition, slated for Feb. 16-21 in Vina del Mar, Chile. Others 
booked are international acts Donna Summer, Huey 
Lewis & the News, and Heart, along with Latino notables 
Mana, M>Tiam Hemfindez, Los Fantasmas Del Caribe, 
and Lucero. 

Showtime: Merengue idol Johnny Ventura tops the 
bill Saturday (5) at the "Oh, Oh, Merengue" festival at Ra- 
dio Citi,' Music Hall in New York. Also booked to appear 
are Los Hermanos Rosario, Jossie Esteban & La Pa- 
trulla 15, Los Sabrosos Del Merengue, Cana Bra\'a, and 
Los Toms Band. Promoting the event are Ralph Mercado 
and Cardenas/t'emandez & Associates . . . The legendar>' 
Sonora Matancera celebrates its 70th annivei-san,- Feb. 7 



mi media mitad 
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Richman Steps Out With Spanish Set 



I BY JIM BESSMAN 



NEW YORK— \\^Ue Jonathan Rich- 
man has secured a fervent interna- 
tional cult following in the 18 years 
since he debuted with his influential 
former band the Modem Lovers, his 
fan base would not seem big enough 
to induce Rounder Records to release 
his forthcoming Spanish album "iJon- 
athan, Te Vas A Emocionar!" (Hey 
Jonathan! You're Getting All Emo- 
tional). 

'They simply said no at first," says 
Richman, referring to his record com- 
pany. "But about a year later, this lit- 
tle record company in Castellon, 
Spain, called No Tomorrow Records 
asked if I'd ever do an album in Span- 
ish. I said I'd love to, but Rounder 
didn't think it would do well enough 
to justify it. So [No Tomorrowl said 
they'd love to [record mel if I couldn't 
get anybody else. I called Rounder to 
see if they'd let me do it [with No To- 



morrow], and this time they changed 
their minds and said they'd like to do 
it." 

The result, which Rounder is set to 
release Feb. 15, is an>lhing but a 
cultural rip-off. 
Richman's sixth 
solo effort for the 
label only put.'; on 
disc his love for 
the Spanish lan- 
guage. Indeed, he 
often sings — and 
.-speaks— in Span- 
ish at his Ameri- 
can gigs, where 
few of his fans are bilingual. And 
Spain is among the well-traveled 
singer/songwriter's favorite tour 
stops — hence the No Tomorrow con- 
nection. 

"The audiences in Spain, I get 
along with best in all of Europe," say.s 
Richman. "They appreciate my guitar 
plajing, for one thing, but more than 
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that, my emotion. Not all audiences 
respond to me that way as much as I 
would like them to." 

The ardent interaction between the 
ebuUient Richman and his apprecia- 
tive Spanish following helped create 
the title of his debut Spanish-lan- 
guage effort, he says. Take, for exam- 
ple, "the line in 'Cerca,' which in 
English goes, 'Hey, wait a minute, 
Jonathan! Don't get excited!' Then I 
answer myself and say, 'But I am and 
I do, and I ne\'er hide it' " 

Like "Cerca," which Ls a translation 
of his English-language song 
"Closer," most of the 15 tracks on 
"IJonathan!" are Spanish translations 
of tunes beloved by his English- 
speaking faithful, such as "Chewing 
Gum Wrapper," "You Can't Talk To 
The Dude," and 'The Neighbors." 

Admitting that he occasionally 
"stretches" the Spanish language 
much as he does English, the Boston- 
bom Richman notes that the transla- 
tions not only rhj-me in Spanish, but 
sometimes surpass the originals in 
sound and sentiment. 

"Someone like me, just an interme- 
diate Spanish speaker, shouldn't be 
doing translations that turn out bet- 
ter than the language he's spoken 42 
years," says Richman. "Usually when 
people translate and rhyme in an- 
other language, they sacrifice everj'- 
thing else: meaning, meter, sound, ca- 
dence. But it didn't happen on this 
collection. Maybe Spanish goes better 
with the way 1 think." 

Meanwhile, Rounder wonders 
what Spanish and non-Spanish audi- 
ences will think of Richman's Span- 
ish-language bow. 

"It's a great record that's fun to lis- 
ten to, but you never know how a 
project like this will be accepted by 
the Latino audience," says Rounder 
national promotion director Brad 
Paul. "We've had problems before 
with Brave Combo's last album 'No, 
No. No, Cha Cha Cha,' w hich was La- 
tino, and their bass guitarLst^'ooalist 
Bubba Hernandez is as Latino as you 
can get! But mme Latino [radio] pro- 
grammers won't accept Latino rec- 
ords by gringos." 

Still, Rounder is increasingly 
involving itself in that market, having 
just signed East Los Angeles band 
the Blazers while awaiting Tish Hino- 
josa'ft forthcoming "border" album. 
Paul comments that the label is now 
looking into indie marketing and pro- 
motion of Richman's album to the La- 
tino market. 

But Paul has no fears about the ap- 
peal of "iJonathan!" for Richman's 
fan base. "What most endears him to 
his fans is that he's so unpredictable 
and always tries new things, like he 
did with [1990's] 'Jonathan Goes 
Countrj'.' " 

Rounder will hit the college/alter- 
native rock stations and noncommer- 
cial eclectic music formats that have 
supported Richman in the past For 
his part, Richman returns to Spain in 
May, and may visit Mexico for the 
first time in February'. 

Richman, who tours constantly, re- 
cently became the first person to 
guest on "Late Night With Conan 
O'Brien" three times. He also has a 
role in the upcoming film based on 
"Saturday Night Live" character Pat. 
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OUT OF THE GREY s«b«mi344 THE SHAPE OF GRACE 
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MICHAEL W. SMITH • REmon 007irMM> CHANGE YOUR WORLD 



• Recording Industry Assn. Of Amefica (RIAA) certification for sales of 500,000 units. A RIAA 
certification for sales of 1 fnitlion units with each additiorvsl million indicated by a numeral 
following the symbol. All albums available on cassette snd CD. 'Asterisk indicates vinyl 
available. © 1994, Biiiboard/BPI Communications, 



LATIN NOTAS 

at S.O.B.'s in New York . . . Mercado. 
by the way, also is promoting a multi- 
act salsa event in New Yorit, "Concierto 
Del Amor," scheduled to take place 
Feb. 12 at Madison Square Garden. 
Among the top-notch salseros slated to 
perform are Jerry Rivera, Gilberto 
Santa Rosa, Frankie Ruiz, Johnny 
Rivera, and R^ Ruiz, 

TmA'S set DATE: The 14th edition 
of the Tejano Music Awards cere- 
mony — which seems to draw more 
press for its nomination and balloting 



procedure than for its winners — is 
slated to take place March 14 at the 
Alamodorae in San Antonio, Texas. 
While Son>' and Fonovisa still continue 
to officially boycott the event, Sony 
does allows its acts to participate on 
their own if they choose. Few ha\'e. 

Meanwhile, most of the well-known 
stars from EMI Latin, Manny, Joey, 
and Freddie are expected to appear, 
including Mazz, Selena, Ehnilio Na> 
vaira, Culturas, Jay P^rez, Gary 
Hobbs. Fandango U.S^., and Cali 
Carranza. 
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by Bob Darden 

The members of lona come from England, Ireland, 
Australia, and Scotland, but their music seems drawn from 
the collective memories of an entire race of people. 

"Beyond These Shores" (Forefix)nt) is only lona's third 
release, and the group has yet to tour the L'.S. And yet 
both of lona's previous releases have made ever>' year-end 
top 10 (including Billboard's), and the band was named the 
Gospel Music Assn.'s 1993 international artist of the year. 

lona features five brilliant soloists, including multi-in- 
strumentalist Dave Bainbridge and vocalist (and former 
doctor) Joanne Hc^. Bainbridge founded the group as a 
duo with the since departed Dave Fitzgerald. In the early 
days, the two mainly backed other Christian artists touring 
the U.K. 

"Fitz was disillusioned with the depth of the contempo- 
rar>' Christian music he w"as plajing," Bainbridge says, 
"and he wante<l to get back to the roots of Christianity in 
England. So he made a trip to Lindsfame, and there God 
spoke to him fiuite clearly. Something touched him about 
the early Celtic saints, and it made him want to find out 
about Celtic Christianity, how it came to the island of lona 
and spread throughout the British isles." 

The band lona was formed from that experience, and the 
lives and thoughts of Celtic mystics have dominated lona's 
imager>' e\'er since. "Beyond These Shores," for instance, 
loosely chronicles Saint Brendan's pilgrimage across the 
Atlantic in the 6th centur>'. 

"In the iJast few months IVe been reading Brendan, Co- 
lumba, and Patrick, and I've learned a lot from their out- 
look, their Christian faith, and how it can apply to the 20th 
centurj- — how fairl.\' wealthy Christians have much to learn 



from them in a materialistic society," Bainbridge says. "If 
Iht'iv's a message [from] lona, it is social interaction. We'd 
like to be alongside people, rather than shoving our faith 
dowTi their throats, to be examples by trying to IKe like 
the earl\" saints — not living in caves, but by trjing out 
some of the thoughts they had and applying them in the 
20th century." 

The vehicle lona has chosen to carrj' that message is a 
me-smerizing mbc of Clannad, Loreena McKennitt, De- 
Dannen, Enya, and other modem Irish and English 
groui)s that place traditional music in a modem context. 
But imlike others, lona balances wlspj', atmospheric Celtic 
influences with thundering, e\'ocative instrumentals. 

"The rise of interest in artists like Clannad and the 
Chieftains, I belie\'e, is in part a reaction to computerized 
dance music," Bainbridge says. "Record eom|>anics are so 
much less willing to take risks these days. And yet the peo- 
ple weVe foimd at our concerts are people who are looking 
for some kind of reality and musicality that's missing in 
the music they're hearing elsewhere. They feel a need to 
get back to real instruments and songs and performances 
with more feeling." 

"Beyond These Shores" is all of that and more. It is a 
modem-<lay masterpiece. Had it not been released in the 
first few days of January', it certainly would have made a 
host of top 10 lists for 1993. 

Healing lona live has required something of a pilgrim- 
age in the past, but Bainbridge says it looks like the group 
will tour at lea.st (larts of the U.S. in the summer of 1994. 
Forefront reports that although the band lacks presence 
in the U.K., it has sold surprisingly well in America. 

So, what do they say about the title of their latest re- 
lease — "Beyond These Shores"? "Hopefully," Bainbridge 
admits with a laugh, "it's pretty prophetici" 

loNA ISNT THE ONLY contemporary Christian group 
with a (laelic flavor these days. Grrr Records act the 
Crossing (ft-om Chicago) also is on the road. The Crossing, 
incidentally, has the most covete<l toiu* T-shirt out: a green 
beauty with a gold Celtic cross rubbed on the front, k la 
a tombstone rubbing. Brilliant!, as the Brits say. 




by Jeff Levenson 
Fifty ways to love your label: in 1944. 

Norman Granz promoted his first concert, a benefit 
at Los Angeles' Philharmonic Auditorium; issued on 
disc, it became the prototype for his swinging series. 
Jazz At The Philharmonic. Twelve years later, in 
1956, Granz debuted a new record company, Verve, 
which subsumed his previous labels, Clef and Nor- 
gran. The rest, as they say. is his story. 

The honchos at today's Verve Records have de- 
cided to laud Granz by designating 1944 as the year 
it all began; they're planning a marketing blitz cele- 
brating the label's .SOth anniversary. (Yes. there is 
a little creative calendar-counting at work here, but 
all's cool. "The Complete Ella Fitzgerald Song 
Books" — all 16 discs of it— was part of the label's an- 
niversary kickoff.) Also on tap: A slam-bang concert, 
scheduled for April 6 at Carnegie Hall, with as many 
of the label's past and current artists as it can mus- 
ter in the next three months. More details next 
week. 

Churning the rhythm without slighting 

Those Blues: Telarc, which in recent years scored 
big with its jazz issues documenting Oscar Peter- 
son's live dates at the Blue Note in New York, has 
bolstered its roster with the signings of Jimmy 
McGriff and Hank Crawford. They're doing a rec- 
ord together — in fact, just finished recording it — 
that should be a timely piece of business, consider- 



ing that organs are making quite a comeback and 
that organ-horn combos are among jazz's most aw 
couraut configurations. Look for a May release. 



Mc 



lORE: The Blue Note has reached an agreement 
with SESAC, that other performing rights society, 
to become a licensee for the performances of the or- 
ganization's growing jazz repertory. SESAC. which 
represents artists such as Steve Coleman, Cassan- 
dra Wilson, Billy Higgins, and Geri Allen, appar- 
ently is determined to monitor establishments that 
play its music. The Blue Note is a good room with 
which to kick off the campaign. 



fHEN IS A MOJAZZ MO" MUFFALETTA 
Than A Motown?: Sorry I couldn't be there (some 
of us were wielding ice picks on New York's incorri- 
gible sidewalks and just loving the exercise), but Mo- 
Jazz and some of its artists celebrated the label's 
first anniversary at the grand opening of a new 
House Of Blues room in New Orleans. Cool concept: 
two taped-for-TV concerts, Jan. 20 and 21, featuring 
Eric Reed, Wayne Johnson, Norman Conners, 
Norman Brown, and others. The actual broadcast- 
ready program. "MoJazzLive," will air sometime, 
we're told, in the future (glad I can pin-point it for 
you). 

CaJU, PRONOUNCED KAH-ZHOO (As In 

Nuts): Fantasy has just relea.sed three titles as part 
of its licensing deal with Caju. the label from Rio de 
Janeiro that's devoted exclusively to Brazilian in- 
strumental music. The releases — "Carioca" by Non- 
ato Luiz and Tulio Mourao, "Bons Encontros" by 
Marcos Pereira and Cristovao Bastos, and "Ser- 
esta Brasileira" by Baden Powell — actually are 
part of the Milestone label's "World Music" series. 
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KIRK FRANKLIN AND THE FAMILY 

GOSPOCENTRK 21 i9/SP*Rnow 9 wotlu «t No, 1 KIRK FRANKLIN & FAMILY 
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MISSISSIPPI MASS CHOIR iMLACOeoi3 IT REMAINS TO BE SEEN 
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REV. JAMES MOORE malaco eois 1 WILL TRUST IN THE LORD 
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REV. MILTON BRUNSON l> THE THOMPSON COMMUNITY SINGERS 

woRD57-i65^tPiC THROUGH GOD S EYES 
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LASHUN PACE savov i4814/malaco SHEKINAH GLORY 
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HELEN BAYLOR word 57463 epic START ALL OVER 
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HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

BENSON 01 21 /CGI LIVE IN TORONTO 
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YOLANDA ADAMS tribute 3937 SAVE THE WORLD 
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CHICAGO MASS CHOIR cgi io74 PLEASE DONT LEAVE ME 
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DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE 

ATLANTA INT l 10187 LIVE 
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RICKY DILURD & THE NEW GENERATION CHORALE 

MALACO 6014 A HOLY GHOST TAKE-OVER 
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THE CANTON SPIRITUALS olackberrv i600.malaco LIVE IN MEMPHIS 
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LUTHER BARNES & THE RED SUDD GOSPEL CHOIR 

ATLANTA tNTi 10195 NOTHING CAN BE BETTER 
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JOHN P. KEE/VIP MASS CHOIR tyscot bsoo -j<vf LILLY IN THE VALLEY 
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RICHARD SMALLWOOD sparrow i392 LIVE 
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THE CHRISTIANAIRES 

CGI 1000 THE VISION BECOMES CLEARER . . . 
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WITNESS CGI 0102 STANDARD 
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TRl-CITY SINGERS 

GOSPOCEMWK 2m; sparrow A SONGWRITER'S POINT OF VIEW 


20 






TIMOTHY WRIGHT tribute 232 WE NEED A MIRACLE 
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BISHOP PAUL S. MORTON, SR./GREATER ST. STEPHEN MASS CHOIR 

BLAC*tB£RRY 1603 MAlACO WE OFFER CHRIST 
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THE ORIGINAL SOUL STIRRERS thisii 777 SING 
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REV. F.C. BARNES 

ATLANTA wTi 10194 1 CAN'T MAKE IT (WITHOUT THE LORD) 
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SONYA BARRY born again lOOt THE WORLD IS LIKE A SHADOW 
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OOTTIE JONES bellmaak 77005 ON MY OWN 
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RUDOLPH STANFIELD & NEW REVELATION 

souNO Of GOSPEL 21 1 LIVE AND IN PRAISE 11 
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THE WINANS 9wcst 4521 3 warner bros ALL OUT 
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REV. CLAY EVANS savoy 7io6 malaco TM GOING THROUGH 
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GEORGIA MASS CHOIR 

SAVOY 7102 MALACO 1 Slniu otUHUOC. 1 •Vl HftrrT 
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REV. CHARLES NICKS 

soun:) Of Gospf 1 THE UNFORGETTABLE YEARS 
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DR. JONATHAN GREER AND THE CATHEDRAL FAITH CHOIR 

SAvor 7110 MA.AC0 JUST JESUS 
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MVRNA SUMMERS SAVof 148I6'Halaco DELIVERANCE 
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DOUGLAS MILLER CGiOMi VICTORY 
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FRANK WILLIAMS malaco 44«i FRANK WILLIAMS SINGS 
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EDWIN HAWKINS fisit 3211 »<tei!sou>ii> IF YOU LOVE ME 
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TRINITY TEMPtE GOSPEL CHOIR iyscoi 4037 ailabta imi l HOLY ONE 
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BISHOP JEFF BANKS AND THE RIVIVAL 

SAVOY 7108,«*LACO HE'S ALL OVER ME 
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CLC YOUTH CHOIR command 552! «o«o LIVE IN THE SPIRIT 
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OR. CHARLES G. HAYES/COSMOPOUTAN CHURCH OF PRAYER CHOIR 

SAVOV 7lo;/MALACO I'LL NEVER FORGET 
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by Lisa Collins 

On TIIE cutting edge: Since she first came to light 
as part of the Southeast Inspirational Choir in 1988, Yo- 
landa Adams has been nothing short of a gospel sensation, 
imparting an energ>', image, and style all her awn. She 
calls her music "saved gospel fun," and it has made the 
striking, six-foot-tall, 29-year-old singer (who's just as 
likely to pass for a fashion model) one of gospel's fastest- 
rising stars. Her top-.st'lling .^ocond album, "Through The 
Stonn," gamei"ed enough media excitement to land the 
singer on "Arsenio Hail" and 'The Tonight Show," and it's 
still a best-seller at gospel retailers. But with the release 
of her latest project, "Save The World," part of the excite- 
ment had turned to nenousness about how the album — 
her riskiest so far — ^would be receK'ed. iLs spicj' jazz. La- 
tin, and R&B flavorings made it a bit of a creati\'e gamble. 

Today, \t» impressive chart performance makes it a 
more calculated risk. However, Adams — whose range 
spans traditional to urban conlemporar>' — has never been 
one to p\ay it safe. "As Albertina Walker said, [the Cara- 
vans] were on the cutting edge when they started out," 
Adams says. "Now they're what we call traditional gospel. 
Before, there were the basic h^-mns of the church. Then 
they came along and changed gospel music altogether. But 
at the lime, people were saying, 'Hey, wait a minute. This 
LH on the cutting edge.' 

"I'm glad," she adds, "to be one of the so-called pioneers 
of what's going on now for the kids who are coming up. 



My music will definittly \ye traditional music for them." 

Still, she will pray that people don't get the wrong idea. 
Her biggest challenge? Changing minds and "getting peo- 
ple to see that this is not just your regular urban contem- 
porary project, where we don't say Jesus just so the pop 
stations will play us. And having radio — both secukr and 
gospel — getting past the definition of just what this music 
really is. That, in itself, is going to take a lot of prayer. 
Because the music has the possibility of reaching so many 
people, and that's my desire ... to reach those people with 
a message." 

On the gospel TIP: After a nearly three-year ab- 
sence from the Christian music scene, former Santana vo- 
callst-tiuned-Christian-recording-artist Leon Patillo has 
resurfaced with a hit TV show, "Leon & Friends," on the 
Trinity Broadcasting Network (TBN). Patillo has taped 39 
segments of the talker, which features guest appearances 
by artists like Marilyn McCoo and Philip Bailey. Says 
Patillo, "It's like Arsenio Hall, only it's on the gospel tip." 
Already, the program Is ranking among TBN's most popu- 
lar shows. However, Patillo has not turned his back on his 
music fans, ha\ing recently completed work on a new al- 
bum, "Church Is On The Move," due later this year. Co- 
writing credits on the title cut go to his good friend Clifton 

Next week marks the return of Bobby Jones' Gospel 
Explosion to Nashville (Feb. 9-12). Twenty thousand dele- 
gates are expected to crowd into the Tennessee Perform- 
ing Arts Center for the nightly musicals featuring more 
than a dozen top-name gospel acts, including .Andrae 
Crouch, John P. Kee, Yolanda Adams, and Albertina 
Walker. The shows will be taped for broadcast on Jones* 
top-rated BET show throughout the year. Capping the 
four-day music fest is his annual VL^tion Aw-ards, honoring 
outstanding gospel. 



CONGRATULAriONSi 

to the Grammy-Nominated \ 

Dixie Hummingbirds I 




Coiigratulat 'wns, on your 

'94 Granimy Nom'itiat'ton 

Best Traditional Soul Gospel Album 

'Tn Good Health 



Also.. .Be sure to check out our NEW RELEASES 



Velmer Watkins 

iBTiw AnHiitc (hspA (hmmtmity Chair 
TAIR 10196 



Rev. (jerald Thompson 

&'llw Hi-l\a\z Cnisade Ovnr 
▼ AIR 10197 




One of Atlonla'i bn> (ommunitY 
gospel choin. TIksc young people, 
under the direction of Rev Velmet 
Wtjtkins ore making o tremendotis 
impact in g«pel with ihis, "Sunday 
Mornitvg" Church debut releose. 
They have also appeared njmercMn 
limes on Bobby Jones Gospel. 



Rev. Gerald Thompson - producer of 
DoIIk Peoples Top 1 0 album is bocic 
ogam with an album of his own. It K 
filled with energy, cxcilement power, 
and high praise. Oioir Lovers will enjoy 
the high energy ond rich sound 
denon^oted in f his Mw rduBC. Rev. 

llnMpaw • a pnodMr/iiroducer, 
singer/songwrHer his eirtdene himseH . 

Street Date h ehntary 7th " * 



4// Ificot S, Sweet Rain Product Available Now! 
For A Free Catalog ond/or a Distributor near you coll 1-800-669-9669 and ask (or A.I.R. 
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by Is Horowitz 



Naxos Embarks On Bold New 
U.S. Program Of Berlioz, Liszt 

Stateside splurge: Naxos 

was iset to record the San Diego 
Symphony under Yoav Talmi the 
last week in January, the most re- 
cent example of the burgeoning U.S. 
recording program launched last fall 
by the Hong Kong-based budget la- 
bel (Keeping Score. Nov. 13, 1993). 

The alliance marks the first time 
an established American orchestra 
has figured in a project of new re- 
cordings to be marketed at budget 
prices. 

In its debut Stateside orchestral 
venture, Naxos will cut a program of 
Berlioz overtures. Label chief Klaus 
Heymann says he expects to record 
all of Berlioz' non-operatic works 
with the orchestra and Talmi over a 
period of time. The "Symphonic Fan- 
tastique" and 
"Harold In 
Italy" are men- 
tioned among 
works to be 
given early at- 
tention. The or- 
chestra has rec- 
orded most 
recently for 
Pro Arte. 

Victor Ledin will produce the San 
Diego recordings with the assistance 
of his wife, Marina. Engineering will 
be by Stuart Rosenthal. The Naxos 
West Coast recording team' also In- 
cludes Lolly Lewis. 

Heymann's penchant for big cycli- 
cal chunks of repertoire also surfaces 
in a Naxos Liszt program. The U.S. 
project, which immodestly blocks out 
all of the composer's solo piano and 
chamber music as its terrain, is al- 
ready under way. Russian pianist 
Alexandre Paley has recorded sev- 
eral discs of Liszt music recently, 
including the "Transcendental 
Etudes." 

Paley is only one of some 20 artists 
who will be involved in the Liszt ret- 
rospective, according to Ledin. 
Elewn pianists already have been 
signed for the project, which is ex- 
pected to be completed in three to 
four years and encompass as many 
as 75 CDs. 

Also in process under Ledin's 
stewardship is a set of Prokofiev's 
music for cello and piano, performed 
by Michael Grebanier, principal 
cellist of the San Francisco Sym- 
phony, and pianist Janet Goodman 
Guggenheim. Now being edited is a 
disc of Rachmaninoff mu.sic by the 
same artists. 

Other recent Naxos domestic ses- 
sions were devoted to music by Tans- 
man played by guitarist Mark Reg* 
nier, along with a set of Respighi 
songs featuring soprano Anne 
Banks. Paley also has found time in 
the midst of his Liszt sessions to rec- 
ord piano music by Weber. 

In May, Daniel Pollack, a run- 
ner-up to Van Cliburn in the 1958 
Moscow Tchaikovsky Competition, 
will record Barber's complete music 
for solo piano. In a rhetorical rebuff 
at a recent "complete" Barber CD on 
another label, Ledin claims the 
Naxos entry will contain some works 
appearing for the first time in the 
Barber dlscography. 



Flash: AIcc Treuhafl, of CAMI, 
is reported to be joining BMG Clas- 
sics as replacement for Dan Gorgog- 
lione. who has left his post as A&R 
director for RCA Red Seal. 

Media mix: The Grateful Dead 

may seem an unlikely source of funds 
to help finance recordings of classical 
music, but only to the uninitiated. 

The recording of Elliott Carter's 
Violin Concerto, a work that has 
been nominated for a Grammy this 
year as Best Contemporary Compo- 
sition, was made possible, in part, by 
a grant from the Rex Foundation, an 
institution supported by the Dead. 

The foundation is named after 
Donald Rex Jackson, a member of 
the group who 
died in an auto- 
mobile accident 
in 1976. 

Although the 
foundation's 
main efforts are 
with such non- 
musical con- 
cerns as the en- 
vironment, AIDS, and broad social 
healing, it is also said to have distrib- 
uted some $100,000 so far to classical 
music projects. 

British composers who have been 
as.sisted by the foundation include 
Havergal Brian, Chris Dench, 
James Dillon, Robert Simpson, 
Bernard Stevens, Michael Fin- 
nissy, and Richard Barrett. 

Carter's concerto is part of an all- 
Carter CD on Virgin Classics. Oliver 
Knussen conducts the London Sym- 
phony. Ole Bohn is \iolin soloist. 

DiRECT-TO-EAR: There will be 

lots more live music at the Allegro la- 
bel conference this year to spell a 
heavj' schedule of panel discussions 
and product presentations. 

Artists on han(] for the event, to be 
held April 28-May 10 in Bolton Land- 
ing, N.Y., will be the Baltimore 
Consort (Dorian), violinist Chee- 
Yun (Denon), the Meridian Ensem- 
ble (Channel Classics), pianist 
Joanne McGregor (Collins Clas- 
sics), and guitarist Rachel Gauk and 
flutist Susan Hoeppner (Marquis). 

Allegro president Joe Micallef 
says about 1(X) label and retail reps 
are expected to attend. 

Passing notes: Koch interna- 
tional has added French label Ar- 
cana to its distribution list Founded 
by Michel Bernstein, Ai'cana spe- 
cializes in early music performed on 
period instruments. 

Teldec has produced a promo- 
tional video in support of its Fe- 
bruary crossover release, "So In 
Love," starring Samuel Ramey. 
Ettore Stratta conducts the London 
Studio Orchestra on the album of 
classic Broadway show tunes. 

The Florida Philharmonic under 
music director James Judd, whose 
second recording for Harmonia 
Mundi, Mahler's Symphony No. 1, is 
due soon, will perform on 43 com- 
mercial radio stations this season. 
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Rage Gives Rise To Docu-Video 

Songs Are Soundtracks In Epic Clips 



■ BY DEBORAH RUSSELL 

LOS ANGELES— To classify 
Rage Against The Machine's 
"Kreedom" and "Bombtrack" in 
the category of music video is far 
too simplistic. 

Each intriguing Epic clip, di- 
rected by Peter Christopherson 
for Squeak Pictures, transcends 
the format and treads into docu- 
mentary turf, using one short song 
as the soundtrack to a terribly 
complex story. 

The recently released "Free- 
dom" relays the tale of Leonard 
Peltier, the American Indian activ- 
ist who has been wrongfully im- 
prisoned for 17 years following a 
shootout with FBI agents. The 
forthcoming "Bombtrack" 
addresses the political unrest and 
government corruption plaguing 
the people of Peru for the past 13 
years. 

Each piece encapsulates a 
wealth of information in a very 
dense package presented as music 
video. And it's the issues, not Rage 
Against The Machine, that emerge 
as the focus. 

*'I found it very interesting to 
work with a band that was not in- 
terested in selling themselves as 
musicians, but interested in bring- 
ing the ideas they believe in to the 
public," says Christopherson. 
"Generally speaking, people are 
commissioning videos with very 
different priorities." 

The low-budget Rage Against 
The Machine clips presented an ar- 
tistic challenge for Christopher- 
son, whose credits include The 
The's "Infected," Erasure's "A Lit- 
tle Respect," Ministry's "New 
World Order," and Nine Inch 
Nails' "Wish." 

"This is almost like a new form 
of filmmaking," says the director. 
"It's an interesting way to work." 

Due to the amount of research 
involved in each documentary clip, 
production took nearly three 
months, as the crew undertook the 
time-consuming task of licensing 



footage of Peltier and interviewing 
representatives of the activist's de- 
fense fund for "Freedom." 

In addition, crew members con- 
tacted revolutionaries in Peru, who 
could tell first-hand the story of 
the anti-government movement 
known as "Shining Path," which 
sets the stage for "Bombtrack." 

Band performance footage for 
both tracks was reeled in one day, 
with the artists playing live for ac- 
tual fans and friends. 

"They refused to mime to play- 
back," Christopherson notes. 

A club scene was created inside 
a warehouse for "Freedom," while 
the band was pictured inside a 
cage for "Bombtrack." 

The bulk of the production 
schedule was consumed in the edit- 
ing and postproduction booths, as 
Christopherson and producer Fiz 
Oliver sought to assemble the ma- 
terial into two compelling and po- 
litically motivated stories, while 
still capturing the attention of the 
average music video fan. 

"It's difficult to balance the story 
with the band and create an under- 
standable, lucid, and entertaining 
piece," says Christopherson. 

In both cases, the director used 
written text to tell the story, cut- 
ting the chyrons with the beats and 



weaving the words into a seamless 
tapestry of mu.sic and information. 

But Christopherson admits a 
danger exists in presenting such 
intricate and complicated situa- 
tions in the abbreviated music 
video format. 

"We researched as much as pos- 
sible and did our best to express 
the situations as fairly as we 
could," says Christopherson. "The 
point we tried to make is that there 
is a huge discrepancy between 
what we're told, as members of a 
supposedly informed society, and 
what we're told by the people who 
are there on the street living the 
situation." 

Christopherson says he hopes 
the videos act as a springboard to 
stimulate viewers to learn more 
about each of the issues targeted 
by Rage Against The Machine. 

"It may not be possible to draw 
a conclusion ffrom a music video], 
but at least you can get [the 
viewer] to think, and maybe get 
them to go to the library or ask 
their teacher: 'What is the deal 
with that situation?' " says Chris- 
topherson. "The media tends to un- 
derestimate the intelligence of the 
public. People do want to have 
these issues suggested to them. 
People do want to know." 



PRODUCT/ON NOTES 



LOS ANGELES 

• Perfect Gentlemen's Warner 
Bros, \ideo "I Need You" is a DNA 
production directed by Kevin 
Bray. Rhonda Hopkins produced 
the clip; Joe DeSalvo directed pho- 
tography. 

NEW YORK 

• Director Sarah Pirozek is the 
eye behind UMC's latest clip. 
"Time To Set It Straight." Jim 
Czarnecki line-produced for Dame 
Work Inc. Evan Estern directed 
photography on the ERG shoot. 




Skippjn' In The Kitchen. Lisa Lisa, front and center, and a crew ofdanccy . ii 
a move with the help of choreographers Jose, left, and Luis, right, during the video 
shoot for "Skip To My Lu." The Pendulum/ERG clip is set in the Hell's Kitchen 
section of New York City. 



• K7*8 video "Zunga Zeng" was 
directed by Hype Williams. Ouida 
Washington produced the Tommy 
Boy Records shoot. John Perez di- 
rected photography. 

NASHVILLE 

• DNA's Rocky Schenck is the 
eye behind the Emmylou Harris 
video "Thanks To You" on Asylum 
Records. Bruce Coleman produ- 
ced the clip; Tom Richmond di- 
rected photography. 

In addition, DNA's Piers Plow- 
den is the director behind Billy 
Ray Cyrus' "Words By Heart." 
Pat Darrin directed photography 
on the Mercury shoot; Joseph Sas- 
sone produced. 

OTHER CITIES 

• Marty Stuart's new M('A clip 
"Kiss Me I'm Gone" is a Scene 
Three Inc. video directed by John 
Lloyd Miller. Marc Ball directed 
photography on the Sarasota, Fla.- 
based shoot, while Anne Cirace 
produced. 

' Floira Sigismondi shot 1 
Mother Earth's Capitol video "Not 
Quite Sonic." Michelle Czukar 
produced the Toronto-based clip 
tor Revolver Films. 

• Okuwah of Power Films di- 
lected Aaron Hall's Silas/MCA 
video "Let's Make Love" in Park 
< ity, Utah, with producer Belinda 
Ellis. Bernard Auroux directed 
photography. 



The Box's Sketchy 'Playola'; 
Night Of The Living Ramones 



TLAY ON WORDS: CaU us crazy, 
but the Box really appears to be 
pushing the edge of the tact envelope 
with its new campaign, tagged "The 
Great Playola Scheme Of •94." 

A full-page ad announcing the 
"scheme" apiK.'aretl in the Jan. 29 is- 
sue of Billboard with copy that re- 
\ised the network's slogan from "Mu- 
sic Television You Control" to "Music 
Television You Can Buy." 

Come again? 

Details are sketchy, but the Eye 
hears some talk that the mus^k video 
network soon will unveil a revenue- 
generating plan that combines guar- 
anteed airplay and promotion inside 
an ath'ertising i}ackage. 

Les Garland. VP of 
programming, says the 
network will be holding 
meetings with labels to lay 
out the "scheme" in full, 
but he was tj'picaily coy 
about the promotion. 

He described the plan in 
the following Box-speak: 
"We are presenting an un- 
precedented opportunity 
to create a platform for la- 
bels to develop new talent; 
at the same time, w« are 
creating an opportunity 
for the Box to put a special 
presentation on the chan- 
nel that lends credibility 
to our niche, which is the 
channel for new music." 

Whatever the pUUJintu 
may be. we find it most pe- 
culiar that the Box would willingly 
blemish its own business — even if it 
is only thi-ough hannless woixiplay — 
by adding an "1" to the w^ord payola 
for the sake of a catchy slogan. 

B-MOVIES MANIA: The Ra- 
mones* wack>' new Radioacti\'e \ideo 
cover of the Who's classic "Substi- 
tute," directe*! by Tom Rainone, fea- 
tures a veritable who's who of B- 
morie stai-s. The cast inclufles Karen 
Black, Linnea Quigley. Ken Force, 
William Smith, and Nicholas 
Worth, whose combined film credits 
include "Day Of The Locust," "Re- 
turn Of The Living Deiid/' "Dawn Of 
The Dead." "Grave Of The Vampire." 
and "Don't Answer The Phone." P.sy- 
cho itK'k fans will recognize the likes 
of Motorhead's Lemmy, White 
Zombie's Sean Yseull, and the 
Cramps' Lux Interior anjong mem- 
bei-s of the \id cast And bonus points 
go to the viewer who can spot famed 
comic book artist Robert Williams. 

Good timing: chaos Records Ls 
setting up iLs spiing album release by 
Worl-A-Girl with the video "No Gun- 
shot <Put Down The Gun)," a timely 
anti-violence dip on the airwaves 
now. The single hits the streets in 
mid-Februaiy, with an album set for 
early spring. 

MTV was quick to add the video, 
which melds nicely with its compre- 
hensive anti-violence campaign. But 
Chaos' Lou Robinson is quick to 
note that the all-female ix^ae act is 




by Deborah 
Russell 



not cashing in on the recent rally to 
curb violent programming on TV. 

'They wrote tliu* song months ago, 
and when the video was finished we 
decided to put it out there because it 
has such a strong message that needs 
to be seen," Robinson says. 

Director Guy Guillet pictures 
guns in the clip v^ith the intent to 
shock and disturb the viewer into an 
anti-violent stance, but Robinson re- 
ports that the label is still having a 
little trouble convincing some pro- 
grammers to broadcast — and not 
blui- — the weapons. 

Paid vacation: VH-1 Ls hooking 
up with Capitol Records to 
promote the new Richard 
Marx single/video "Now 
And Forever," which is 
featured on the artist's 
F^eb. 8 album release "Paid 
Vacation." The tune also 
plays over the end credits 
of the new Alec Baldwin/ 
Kim Basinger flick "The 
Getaway," which opens 
Feb. 11.' 

The VH-1 promotion 
unspools during the first 
two weeks of February 
with on-air promos to tune 
into special editions of the 
network's movie show 
"FIbc," which will feature 
behind-the-scenes footage 
of the Universal Studios 
film. On Feb. 16, the net- 
work will air the one-hour 
concert s{)ecial "Richard Marx: The 
Live Version," which was taped in 
Orlando. Fla. 

A $1.25 call nets the contestant a 
chance to win the vintage FonI Mus- 
tang featured in the movie. One paid 
vacation to Cabo San Lucas — per 
year, for five years — also Is part of 
the prize i»ackage. 

Reel news: We heai- Tony Ben- 
nett is on the docket for a future 
"MTV: Unplugged" concert . . . Ste- 
ven Saporta has left his post as exec- 
utive producer at N.Y. -based produc- 
tion company Picture Vision to focus 
on his management company. Inva- 
sion Group Ltd. During his 10-year 
tenure with the firm, Sa[K»rta execu- 
tive-produced more than 3.50 clips, 
plus several award-winning concert 
and TV spedals . . . Fred Medina is 
now director of marketing at MTV 
Latino . . . The New York-based 
video team at RCA has moved to 1540 
Broadway, Mlh Floor. N.Y.. N.Y. 
10036. The new fax number is 212- 
930-4546 ... Joel Gallen's 10th 
Planet is prcKlucing ESPN's second 
annual "Espy Awaitis" in New York 
Feb. 28. Ba.skethall gi-eat Shaquille 
O'Neal will appear as a nominee in 
the "outstanding performance by a 
sjxjrts i)ersonality in entertainment" 
categorjf for his rap song, "(I Know- 
I Got) Skillz" . . . L.A. guitari.st Jon 
Bare and his partner Spencer 
Thornton are the team behind a 10- 
minute documentary "Dead Or 
Alive?: The LA Music Scene." 
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FOR WEEK ENDINQ JAN. 23, 1994 



Billboard. Video Monitor. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

** NEW ADDS LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BPS) OF CLIPS ADDED FOR THE WEEK AHEAD 



•todi Entwtainnitnl TvIivmwii 

MhouTBdailT 
1S99 Ml StTMt NE. 
WulingtoaDC200JS 

1 QuMH Latirah. Jusi Anottw Oiy 

2 Domino, Getio iam 

3 Hsit/Frwkit Bmrty, Tht Morn 

4 US3, Canlaloop 

5 Color Me BocML Time And ChWK* 

6 Froddtt Jackson, Mak* Lovt Caty 

7 Manr J. Wit. You Oon't Hava.. 

8 JodKi, Cry For You 

9 L»th. Wind L. Tiro. Spend The.-. 

10 Xtcapo, Underttanding 

1 1 Mint Condition. U S«rK) Me Swingin' 

12 Mefa Banton. Sound Boy Killing 

13 Gao Taylor. Blmd To It All 

14 Mariah Caray, Hero 

1 5 DBG'z, Bang B»ng Boogie 

Ifi Brian McKnigM. After Tlte Love 
1 7 Snoop DocD Dogg. What's My... 
la Ralph TreavanL Wtn's The Mach 

19 C« Ce Pentslon. I'm In The Mood 

20 Ma*it Staplei. Blood Is... 

2 1 Krt-One. Sound Ql Da Pobce 

22 Torn Braxton. Breathe Again 

23 Chns Wilher, Love Torugt^t 

24 Aaron Hall, Lct^ Make Lovt 

25 Pnnce, Nothing Compares 2 U 

26 Zhanc. Groove Thang 

27 Patra. Queen Of The Pack 
28AMny*te. rtwBomb 

29 ke Cube. Really Doe 

30 Bobby Brown, Sootettung In... 

* * NEW ADDS * * 

Chantav Savage. Belcha'll Nevtr Fmd 

Jo*. Suriihine AmJ The Rair 
Kid 'N Play, Bounce 
Rin, Batiy It's Yours 
Shaqu4l« O'Noil, Oustartding 



28O6 0pryt«Ml0r.. 
Nathvillt. IN 37214 

1 ClitTt Blach. Slate W Mind 

2 Doug Stone, t Never Knew Love 

3 Toby Keittt. A Little Less Talk 

4 Boy Howdy. She d Give Anything 

5 George Jones, High Tech Redneck 

6 Clay Walker. Live Until I Dte 

7 Brother Phetps. Were Vou 

8 Billy Dean. We Just Osagrre 

9 $«Jiy Bouu»> ^1«'y Cinderella 

1 0 John Michael Monitgomery, I Swear 

1 1 Pwlon, Wynette, Lynn. Sitver T 

1 2 Aaron Tippin, Monky ^W^k t 

13 Little Texas. My Love 



14 Ricfc Travino, Hor>ky Tonk Crowd 

15 Marj^Chapin Carpentar, He .. 

16 BMy Ray Cyrus. Words By Heartt 

1 7 Bob Woodrvfl, Hard Liquor • 

18 John Borry, Your Love Amazes... t 

19 Marty Stuart, Kiss Me. I'm Gonet 

20 Dude Mowrty. Somewhere tn...t 

2 1 Alan Jackson, (Who Says) You. t 

22 Faith HM, WiM Ooe 

23 OwigM Yoakam, Fast As You 

24 Travis Trm, Take U Easy 

25 Vince Gill. Tr^in To Get Over You 

26 Rkky Van Shelton. Where Was I 

27 Cinmykiu Hami, Trunks To You 

28 Tim McGraw, lnd>an OulUw 

29 Wkm Handwaon, Hillbilly Jitters 

30 BtmAs ii Dunn. Rock My World 

31 Gibson/MIHar Bartd. Slone Cotd 

32 Slave Warinor, Dnvin' And Crym' 

33 Marcricks. What A Crywtg Shame 

34 Shawn Camp. Confessin* My Love 

35 Btockhawfc. Goodbye Says It At: 

36 McBride k The Rkla, No More. .. 

37 Turner Nkhols. She Loves To.-, 

38 Collin Rare. That s My Story 

39 Chris LoDoux, For Your Love 

40 Neat McCoy. No Doubt About II 

41 Mark CConrw. The Devil Comes... 

42 Evangeline, L^'s Go Spend You/ ... 

43 Bellamy Brothers, Not 

44 Lee Roy Parnetl, I'm HoUing h*y. . 

45 Dale Daniel, You Gave Her Your. . 

46 Shaver With Brother Phelpa, Live... 
47MartiruMcbr>de.Li1e »9 

48 Cartene Carter. I Love Tou..- 

49 Charley Pride/Kal Ketchum, For.. 

50 Daron Norwood, It It Wasn't For... 

• Indicates Hot ShoU 

* * NEW ADDS * * 

Asleep At The Wheel. Otd Fashioned .. 
Linda Davis, Company Time 
Radney Foster. Closing Tune 
Zaca Creek, Two-Wheel Pony 

m 

ContiiMMMii programming 
1515 Broadway, NY. NY 10036 

1 SaH-N^epa/En Vogue, Whatta ... 

2 Aarosmilh, Amj^mg 

3 Tom Petty/Haartbreakers, f^ry.. 

4 Cher/Beavii & BuN-Head. I Got .. 

5 Stone Temple Ptlols, Creep 

6 The Breeders. CannonbaH 

7 Guni N' Rosei. Estranged 

8 Nirvana, All Apologies 

9 Smashing Pumpkins, Osarm" 

10 Gin Blossoms, Found Out. 

1 1 B. Adams/R. Stewart/Sbng. AIL 

1 2 Counting Crows, Mr Jones* 
13US3. Cantaloop' 

14 Toni Braxton, Breathe Again 
ISDaniic Mother* 

16 Def Leppard. Miss You In A. . 

17 Domino. Gello Jam 

1 8 Meal Loaf, Rock And Roll. . 



19 Deep Forest Sweet Lulaby* 

20 Queen Latrlah. U.N.I.T.Y. 

21 Pearl Jam, Animal 

22 Rage Against Mactiirw, Freedom* 

23 Dit, Believe* 

24 Salt-l<M>epa. Sboop 

25 ioan iett/BlacMteartt. I Love.. 

26 Snoop Doggy Doa. What's My 

27 Kind Melon, Tones Of Home 

28 U2, Stay 

29 Cracker. Low 

30 Janet Jackson, Because 01 Love 

31 Tevin CampbelL Can We Talk 

32 Candlebox, You 

33 Xscape, Understanding 

34 Janet Jackson, That's TheWiy... 

35 John Mellencamp. When JesuL.. 

36 Janet Jackson. Again 

37 Cypress HilL I A.n'l Go<n' Out... 

38 A TritM Called Quest, Av4rd Tour 

39 Bruce Springsteefi. Streets 01-.. 

40 Aeroimith, Cryin' 

4 1 Cypress Hill. Inune In The Bram 

42 Cry Of Love. Bad Thing 

43 Jarw's Addiction. Been Caught... 

44 Lenny Kravitz. Are You Gonna Go... 
45Jodeci. Cry For You 

46 Soud Asylum, Runaway Train 

47 Rod Slewwt Having A Party 

48 Red Hot Chili Peppers, Soul To... 

49 Dr. Dre. Let Me Ride 
SOCultiire Beat.Mr.Vsm 

** Indicates MTV Exriasjve 
■ IndicBles Bus Bin 

* * NEW ADDS * * 

Snoop Doggy Dog, Gin And Ju<e 
Beck, Loser* 

Crash Test Dummies, Mmm Mmm* . 
Toni Braiton, Seven Whole Days 
Eternal, Stay 

Sag**, ^unh Dat/Why Is tl? 

Paw, CouUn't Know 

The Lemonheads. The Great Big No 



THE HA^MLLB NETWOiOC. 
The Heart of CamtTf 



30 hours weekly 
2806f>prTlandDr., 
Nash«illa,TN 37214 

1 Billy Ray Cyrus, Words By Heart 

2 Doug Stone. I Never Knew Love 

3 George Jones, High Tech Redneck 

4 Clay Walker, Live Until I Die 

5 Clint Black. State 01 Mind 

6 Boy Howdy, She d Give Anything 

7 Brother Phelpt. Were Vou Realty . 

8 Coltin Raye, Thai's My Story 

9 Faith Hill, Wild One 

1 0 Steve Wanner. Drivin' And Cryin' 

1 1 Neat McCoy. No Doubt About tt 

12 Martina Mcbride, LiFe S9 

13 Emmyloo Hams. Ttvanks To You 

14 Dude Mowrey, Somewhere In ,. 

15 Mary-Chapin Carpenter. He.-. 

16 Parton. Wynette, Lynn, Sihwr T 



1 7 Toby Kdth. A Little Less Talk 

18 Billy Dean, We Just D<sacree 

19 Suzy Bofguss, Hey Cinderelta 

20 McBride I. The Ride, No More 

2 1 John Mictwel Montgomery, I Swe^r 

22 Mark O'ConrKw, The Devil Comes . 

23 VwKe Gill. Tryin' To Get Over You 

24 Ricky Van Shellon. Where Was I 

25 Marty Stuart. Kiss Me. I'm Gone 

26 Aaron Tippiff. Honky Tonk ,. 

2 7 Tanya Tucker. It's A Little Too Late 

28 Suzy Bogf uss. Drive South 

29 Brooks & Dunn, Rock My World 

30 Dwight Yoakam. Fast As Vou 

* * NEW ADDS * * 

Travis TrM. Take It Easy 
Linda Davis. Company Time 
Little Texas. My Love 
Shenandoah, if Bubba Can Dance... 
Twister Alley. Young Love 



Continuous programming 
1515 Broadway, NT, NY 10036 

1 Uariah Carey. Hero 

2 B. Adams/R. Stewart/Sting. AH... 

3 Rod Stewart Having A Party 

4 Michael BoKon, SomI i Loved. . 

5 Bruce Springsteen, Streets Of... 

6 Jimmy Cliff, 1 Can See Clearty Now 

7 Phil Collins. Everyday 

8 Toni Braxton. Breathe Again 

9 Bryan Adams, Please Forgne Me 

10 T. Petty/Heartbreekers, Mery.. S 

1 1 Celine Dion, The Power Of Love 

12 Meat Loaf. Rock And Roil... 

13 Rtchard Man. Now And Forever 

14 Joslwa Kadison. Jesve 

15 10,000 Maniacs, Because The-. 

16 Ace 01 Base, All That Siw Wants 

17 Heart Will Vou Be There 

1 8 Rupaul & Elton John. Don ! Go.. 

19 Janet Jackson. Again 

20 Billy Joel. Ail About Soul 

2 1 Elton John & Kiki Dee. True Love 

22 Janet Jackson. If 

23 Steve Winwood, Higher Love 

24 George Michael. Faith 

25 Peter Gabrtet, Sledgelumnw 

26 Don Henley, The Boys 01 Summer 

27 Billy Joel. The Rrver Of Dreams 

28 Mariah Carey. Dreamkiver 

29 UB40. Higher Ground 

30 Clint Black, Slate Of Mind 
fi indicate* Five Star Video 

* * NEW ADDS * * 

Aaron Neville, I Owe You One 

0. Parton/J. tngrani. The Day I Fell .. 

Arellia Freanklm, A Oaepar Love 



THE CLIP LIST. 



A SAIUIPLING OF PLAVLI5TS SUBMITTED BY 
NATIONAL a LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING JAN. 29. 1994. 



BQK 



Conlkwout programming 

12000 BisoyneBhd, Miami. FL 33181 

AMERICA'S NO. 1 VIDEO 

X-Scape. Understandfng 

BOX TOPS 

A Tribe Called Quest. Award Tour 

Babyface. Nevrr Keeping Secrets 

Blood And Crips, Steady Dippin' 

Casual. I &dn'i Mean To 

Cher. I Got Vou Babe 

Dirty Rotten Scoundrels, Gangsia lean 

Donvno, Ghetto Jam 

Eazy-E, Real Compton City G's 

Jodeci. Cry For You 

X7. Zunga 2eng 

Masta Ace. ktc^ Bom To Roll 

MC Ren, Same 01' 

WC Lyte, t Go On 

Heat Loal. I'd Do Anyttting For Love 

NKTOe. Dirty Oawg 

Out hail. Player I Ban 

Queen Latifih.UNIT.Y. 

Rage Against Ttic Machine, Freedom 

Salt-N-Pepa, Whana Man 

San-N4>epa. Shoop 

Snoop Doggy Docg. What's My Name 

SWV, Always On My Mind 

Tevin Campbell. C«i We Talk 

Toni Brartort, Seven Whole Days 

Too Shod. Money in The Gftetto 

ADDS 

Aretha FranUin. Pride A Deeper Love 

Counting Crows. Mr Jones 

Farth HilL Wik) One 

Hammer, Pumps & Bumps 

Kid 'N Play, Bourse 

Legion, Jmgte Jangte 

Ranwnes, Substitute 

Robert Plant II I Were A Carpenter 

Shaqiiiie O'Neal. I'm Outstanding 

Sudden Clienge. Comm' On Strong 

Trans Tritt Take tt Easy 

Werl-A-Gifi, No Gunshot 



Continuous programming 
1 1 1 1 Uncoln Rd 
Miami Beach. Fl 33139 

Guns N* Roses. Estranged 
Aeroamith. Amazing 
U2, Stay 

Adains/Slewart/Sling. Atl For Love 
Meat Loaf, i d Do Anything For Love 
Frank Sinalra/Bano, I've Got You . . . 
Leon Gieco, Los Satiens De Charty 
Janet Jackson. Again 
Ratones Paranoicos, Vicio 
Duran Ouran, Breath After Breath 
Bee Gees, Paying The Price Of Love 
Bon iovi. I Believe 
los Fabulosos Cadillacs. Matador 
Tom Petty. Mary Jar>e's Last Dance 
Deep Forest Sweet LuHaby 



TELEVISION 



Five hours weekly 
223-225 WeshMgton St 
,NJ 07102 



Rage Against The Machme, Freedom 

AN.G... London Bridge 

Tom Petty. Mary Jarte's Last Dance 

US3. Cantaioop 

Melissa Elheridge, Come To My, . 

k d lang, Just Keep Me Moving 

Tori Amos, God 

Counting Crows. Mr. Jones 

To Be Continued. One On One 

Breeders, Divine Hammer 

NKTOB. Dirty Dswg 

Matthew Sweet Super Deformed 

Wor^-Girl. No Gunshot 

Ce Ce Pertiston. I'm In The Mood 

Geffrey Oigertu, The Rmer 



Continuous programnang 

1 1500 9th St N, St Petersburg FL 

33716 

Ace Of Base, At) That She Wanls 
Bryan Adams, Please Forgive Me 
Mariah Carey. Hero 
Jimmy Cliff, I Can See Clearly Now 
Phil Collins. Everyday 
John M. Montgomery, I Swear 
A/me Murray, Make Love To Me 
UB40, Higher Ground 
Tony Bennett Sleppm' Out 
Billy Joel, All About Soul 
Oltmar Liebert Snakecharmer 
Frank Sinalra/Bono, I've Got You . . 
Bruce Springsteen. Streets Of .. 
Rod Stewart. Having A Party 
Doug Stone, i Never Knew Love 
Travis Trrtt. Take It Easy 
Mary-Chapin Carpenter, He Thinks... 
Candy DuMer. P^k Up The Pieces 
Deep Forest Sweet lullaby 
Vince GilL Tryui' To Get Over You 
The Gipsy Kings, Escucha Me 
Dave Kot. You Make Me Smile 
Parton, Lynn, Wyrwtta, Silver... 
Linda Ronstadt Heartt»ats... 

Hve 1/2-hour shows weekly 
Stgnal HiM Dr, WalL PA 15148 

Keith Brown, Religiously 

Chartie Peacock. Message Boy 

Vince Ebo, Make II Work 

Wayne Watson, Long Arm . . . 

Carman, 1 955 

Straight Company, So Excited 

First Call. Evidence Of Love 

White Heart Heaven Of My Heart 

Petri. Just Reach Out 

Steve Taylor. Bannerman 

DeGarmo And Key. God Good Devil . 

Wayne Watson. Walk In The Dark 

Chuckle Perez. Mindset 

Bryan Duncan, Wt>en It Comes To Love 



Elton John, True Love 
Oream Of Eden, Blessed Are The.. 
Danniebelle HaR, 0 Se Baba 
Mark Heard, Treasure . 

WWOR 

One hour weekly 

216 W Ohio, Chicago. H. 60610 

LemorWteadt, Great Big No 
James, Laid 

Possum Diion. Watch The Girl. . 

ConneHs, 74 75 

Crowded House, Locked Out 

Counting Crows. Mr Jones 

Eve's Plum. I Want It All 

Red Kross, lady In The Front Row 

Jawtmx, Savory 

Rage Against The Machine, Freedom 
Dandekon. Under My Skin 
Urge OverkiH. Positive Bleeding 
Dig. Believe 



AMERICANA 



Continuous programming 

P 0 BOX 398. Branson, MO 656 1 6 

Clmt Black. State Of Mmd 
Blackhawk, Goodbye Says It All 
Pat Benatar. So Long 
Mike H«f>derson. Hillbilly Jitters 
Anne Murray. Make Love To Me 
Frank Sinatra/Bono. I've Got Vou . . . 
David Michael Starr. Tt s Later Than . , 
Tanni, Reflections Of Passion 
Mark O'Connor. The Devil Comes... 
Phil Dnscoli. The Gr^iest Love 
Sieve Warirter. Orrvin' And Crym' 
Dsv»d Benoit Linus & Lucy 
MKhael Martin Murphay. Big Iron 
DeCarmo And Key, Family Reunion 
Vince Gill, '^ryin' To Get Over Yoo 
Holly Cole Trio. I Can See 
Emmyloo Harris. Thanks To You 
Shelby Lynne. Ten Me I'm Crazy 
Mannheim Steamroller, Morning 
Neal McCoy, No Doubt About It 



/Medtaline. 

Entertainment Reporting 
Spurs Consumer Spending 



I BY ERIC BOEHLERT 



roWER OF THE PEN: Th.- fact that 
media exposure has become an increas- 
ingly important tool in .•^'lliiiK records 
has not been lost on label exec;<. partic- 
ularly when they are able l<> see Sound- 
Scan jumps within days of an artist's 
appearance on network and cable TV. 

But at a time when cltTtrDnic media 
so often reign suprene in terms of in- 
fluence, do print j<)umalb;t.< (and crit- 
ics, specifically) still have the power to 
rally support among ifader.^ and move 
units? Yes, but the exiimples seem to be 
fewer and fewer. 

The docximentation for one such case 
exists on the Billboard Heatseekers 
chart. Liz Phair releiij^'d "Exile In 
Guyville" (Matador) early in '93. 
Throughout the year she feei -ived a fair 
amount of print coverage and critical 
praise, but virtually no radio or video 
airplay. The album's sales were said to 
be hovering in the low five digits. 

That figure began to rise late in '93 
in direct correlation with the onset of 
annual year-end roundups and kudos 
from critics in magazines and nen'spa- 
pers, many of whom picked "Guy\ille" 
as one of the year's best releases. The 
record rises to No. 12 on tht** week's 
Heatseekers chart. Meanwhile, Phair 
still has almost no support from radio 
or video outlets— just from industrioas 
folks wielding pens. 

Trade TALK: For Austin's South 
By Southwest Music and Media Con- 
ference, the ti-ansition from industrj' 
confab lo consumer gathering seems to 
be complete with the additron this year 
of Entertainment Weekly as one of the 
event's two major sponsors. 

The arrangement allows EW a large 
on-site presence, including sponsorship 
of the March 16-20 festival's biggest 



show. The EW logo also appears in 
scores of SXSW print ads in Musician, 
Option, and other mags. 

EW sales rep Grace Whitney re- 
ports that the magazine, which has 
made a conscious effort to ingratiate it- 
self with the movie community through 
the sponsorship of film festivals, now 
has its eye on the music biz. 

Blunt talk: Like Timberland be- 
fore it, Phillies Bhint has found itself 
the unlikely object of desire among the 
inner-city trend setters. Some have 
taken to purchasing the flat-ended ci- 
gars, hollowing them out, and stuffing 
them with marijuana. Many more have 
been wearing the company's logo on pi- 
rated T-shirts from coast to coast. 
Now, Business Week reports that the 
small Tampa, Fla.-based company has 
taken matters into its own haixls by li- 
censing a line of T-shirts to cut down 
on revenue lost to pirates. The pro- 
ceeds are donated to charity, so the ci- 
gar maker does not appear to be bene- 
fiting from the herb use. Meanwhile, 
the reefer madness continues: Tommy 
Boy Records is readying the release of 
its weed tribute album, "Big Blunts." 

Reality check: Sharp-eyed 
viewers will have no problem spotting 
Soul Asylum's Dave Pimo' making a 
cameo in the soon-to-be-released movie 
"Reality Bites," which stars his current 
flame. Winona Ryder. One highlight of 
the slightly meandering tale of post- 
college slackdom comes when Ryder 
earnestly insists to a friend, " 'MebTose 
Place' Ls a reaUy good show." 

Spin GRADS: a note about the news 
that James Truman has been named 
editorial director of Condt^ Nast and 
that John Leiand will take over as ed- 
itor of Details; Bfith were on board for 
Spin's first issue, in 1985. 
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THE BIG BOOK OF BLUES 
A Biographical Enci/clopedia 
By Robert Santelli 

(Penguin, $15.95} 

Sheldon Harris' monumental 1979 

work "Blues Who's Who" is now se- 
verely out of date, and (Jerard Her/- 
haft's 1992 "Encyclopedia Of The 
Blues" is a somewhat spottily trans- 
lated and threadbare tome, so there's 
a real need for a current, comprehen- 
sive book devoted to the genre. This 
paperback original fills the bill aAnira- 
bly. 

Author Santelli is a New Jersey 
journalist best knowTi as the co-author 
of Max Weinl)erg's .study of drummers, 
'The Big Beat," and for his fine pieces 
on the .Tersey Shore rock scene in the 
Springsteen fanzine Backstreets. In 
•The Big Book Of Blues," he attempts 
the daimting task of creating a encyclo- 
[x?<lia about the music, and he succeeds 
beyond most fans' wildest expecta- 
tions. 

What's best about the book Ls its 



nonparochial orientation. While most 
encjxlopedists would stop with the ma- 
jor blues performers, Santelli forges 
ahead, oflfering entries on band instru- 
mentalists, pertinent R&B artists, 
and — ^most happily — ^white bluesmen 
and blues-based rock bands. Each 
mini-bio addresses its subject's impor- 
tance within the genre, offers copioiLs 
biographical and discographical de- 
tails, and a short list of essential al- 
bums. 

Some bhies motorheads will grouse 
about the absence of a cherished minor 
artist ("Egad! No Bo Weevil Jack- 
son?!"), and other wonks will complain 
about the inclusion of rockers in the 
pantheon ("What! Led Zeppelin?!"), 
but few true-blue devotees could com- 
plain about Santelli's conciseness, com- 
pleteness, and all-encompassing inter- 
est in the fonn. 

Any blues lover will find 'The Big 
Book Of Blues" an essential part of the 
basic librar>'; hopefully, Penguin will 
update and enlarge the book as years 

go by. CHRIS MORKIS 
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Top JASRAC Officials Bowing Out 

Scandal Shakes Japan's Rights Society 



■ BY STEVE McCLURE 

TOKYO— The top officials of Japan- 
ese performing rights society JAS- 
RAC have tendered their resignations 
following widespread criticism of 
JASRAC'a plan to lend 7.77 billion yen 
{$70 million) interest-free to the Koga 
Music Foundation (Billboard, Jan. 22). 

President Miyuki Ishimoto, chair- 
man Tadashi Yoshida, and JASRAC"s 
six managing directors planned to re- 
sign at a Jan. 27 board meeting to take 
responsibility for the controversy sur- 
rounding the Koga deal. It is widely 
expected that some or all resignations 
will be accepted. 

"I am resigning because I handled 
the building project and the money 
wrongly and because I gave the mem- 
bers an unclear explanation," Ishi- 
moto told a press conference Jan. 24. 
Dissident JASRAC (Japanese Society 
for Rights of Authors, Composers, and 
Publishers) members, led by well- 
known songwriter Asei Kobayashi, 
say the deal, under which Koga would 
use the 7.77 billion yen to construct a 



building to house both itself and JAS- 
RAC, is a misuse of members' money. 

Besides opposing the interest-free 
loan, critics object to the lack of open 
bidding for the construction contract, 
a provision in the deal whereby 
JASRAC's rent will rise 5% every two 
years over the 30-year deal, and what 
they claim is the excessive cost of the 
building. 

The JASRAC-Koga deal was final- 
ized in June 1992, in the last stages of 
Japan's speculation -driven "bubble 
economy," when land prices and rents 
hit all-time highs. 

"We assumed that situation [the 
bubble economy] would continue, but 
it has changed," said Ishimoto. "We 
will renegotiate with the Koga founda- 
tion." 

The foundation \V"as set up following 
the death in 1978 of songwriter Masao 
Koga to preserve his house and his 
musical legacy. "They are resigning 
because of the damage they've caused 
to JASRAC's reputation," a trium- 
phant Kobayashi told reporters after 
meeting with JASRAC executives 



Tried And Tested Artists 
Top Victoires Nominee List 

lydor) among female acts; Epic's Pas- 
cal Obispo, "Thomas Fersen (Warner), 
and Sinclair (Virgin) among male 
acts; and Native (BMG), Regg'Lyss 
(Virgin), and Les Charts (Klaxon) 
among groups. 

The competition for best band in- 
cludes L' Affaire Louis Trio (Barclay). 
Les Innocents (Virgin), and Pow 
Wow (Remark). Francophone act of 
the year nominees are Clanadian vo- 
calist Celine Dion (Columbia), Swiss 
singer Stephan Eicher (Barclay), and 
Belgian artist Maurane (Poly dor). 

Two Victoires not subject to votes 
also will be awarded during the cere- 
mony: biggest concert attendance, to 
Michel Sardou (Trema), and best ex- 
(Coutinued on next page) 



■ BY EMMANUEL LEGRAND 

PARIS — Veteran acts Alain Souchon 
and Julien Clerc lead the nominations 
list for the Victoires de la Musique, 
the French music awards ceremony, 
due to take place in Paris Feb. 4. 

Souchon and Clerc each have four 
nominations, which comes as no ma- 
jor surprise, while Johnny Hallyday 
and Patricia Kaas follow with two 
nominations each. 

In terms of labels. Virgin mostar- 
tist nominations. 11, for six different 
acts, followed by PolyGram with 10 
and Sony Music with seven. BMG has 
two nominations and Warner one, 
white Carrere and EMI received 
none. 

Virgin acts Souchon and Clerc are 
both nominated in the male artist of 
the year, best album, and best song 
categories, and while Souchon is in 
the best video category (along with 
Alain Chamfort and Jean-Francois 
Coen), Clerc is in the beat concert cat- 
egon,'. 

Phonogram recording artist Hally- 
day is nominated for best male aitist 
and for l>est concert for his 50th anni- 
versai7 extravaganza, held at the sta- 
dium Pare des Princes, which drew 
some 150,000 people last June. His 
concert producer, Camus & 
Camus, also is nominate<l as best pro- 
ducer of the year for the event. 

Columbia act Kaas grabs nomina- 
tions for best female act and best 
song. Other nominees for best female 
act arc Phonogram's Barbara. Vir- 
gin's Liane Foly, and Remark's Van- 
essa Paradis. In the new artist cate- 
gories, the nominees are Helene 
(AB), Juliette, and Nina Morato (Po- 



Jan. 24. "We will not give them retire- 
ment money. This is not the end of the 
struggle," Kobayashi said. "From now 
on, we are going to fight the Koga 
foundation. JASRAC's money Is just 
being sucked by Koga. We should 
completely terminate this contract." 

That may be difficult, however, 
since construction of the 11 -story 
building in Tokyo's western suburbs 
has already begun. JASRAC'a 24- 
member board, which includes all ex- 
ecutives except Yoshida, has the 
power to choose a new executive on its 
owTi at the Jan. 27 meeting. Failing 
that, a full meeting of the JASRAC 
members' council will be held the 
week of Feb. 7 to pick new officials to 
lead the troubled association. 

Under the terms of the deal, 
JASRAC has already transferred 2.3 
billion yen ($20.5 million) to the foun- 
dation and is scheduled to make an- 
other 2.3 billion yen payment Feb. 28. 

The foundation is supposed to pay 
the money back in monthly install- 
ments during the 30-year lease. "We 
are going to try to stop the [Feb. 28] 
payment," said Kobayashi. He admits 
that he and other JASRAC members 
''weren't careful enough in looking at 
these numbers." 

.JASRAC collected 72.58 billion yen 
($665.9 million) in royalties in fiscal 
1992 ending March 31, 1993. 

About 25% of that amount was col- 
lected on behalf of foreign rights hold- 
ers. JASRAC managing director 
Shimpei Matsuoka told Billboard he 
wants to make it clear to foreign 
rights owTicrs that the current contro- 
versy won't have any effect on the dis- 
tribution of royalties. "We keep a min- 
imum of 14 biUion yen ($1.2 billion) in 
a floating fund," Matsuoka says. "A 
portion of this money is being used for 
the loan [to the Koga foundation]. 
While we are losing the interest on 
this money we'd get from the bank, we 
are getting a better deal on rent condi- 
tions, which will theoretically reduce 
JASRAC's overhead expenses and 
have a positive effect on the amount 
we pay rights owners." 




PolyGram Motors 
Ahead With Its 
4th Geiman Label 

■ BY V^^OLFGANG SPAHR 

HAMBURC;— Polj-Gram (fermany 
this week launches a new label, Mo- 
tor Music, headed by former head 
of Polydor Progressive Music Tim 
Renner. 

According to Wolf-D. Gramatke. 
president of PolyGram Germany, 
the new label — PolyGram Ger- 
many's fourth — ^will be geared es- 
pecially to the current dance, jazz, 
and rock/pop scene. Sixwial empha- 
sis will be placed on promoting Ger- 
man artiata. 

Gramatke says the success of 
German acta, not only in the na- 
tional best-seller charts but also in 
Europe and the U.S., makes it nec- 
essar>' to allow this area to be run 
independently by a young staff. 

Pol.vGram already has three rec- 
ord companies. Metronome, Poly- 
dor, and Phonogram, and Is home to 
Pol>'Gram Classics and budget line 
Karusaell. 

Tim Renner, 29, is managing di- 
rector of Motor Music. He has been 
(Continued on page 



Sony, Playboy 
Tout Safe Sex 



I BY GLENN SMITH 



Strong-Arm Partners. BMG Australia managing director Michael Smellie. right, 
has a friendly contest wrth John Evans, local managing director of Castle 
Communications, BMG recently acquired a majority stake in Castle's Australian 
subsidiary (Billboard, Dec. 11, 1993). 



TAIPEI— In what may be a world 
first, Sony Music Entertainment 
(Taiwan) has packaged a free. Playboy- 
brand condom with a compilation al- 
bum prepared specifically for the 
Taiwan market. Entitled "All For 
Love," the two-CD set couples tracks 
by such Sony Music artists as CJeor^ 
Michael. Sade. Dan Fogelberg, Gloria 
Estefan, CjTidi Lauper, Paul Young, 
and Neil Diamond. 

Released in January', the album has 
been supported by a print and radio 
campaign featuring the slogan "Insur- 
ance For Love— Say No To AIDS." A 
safe sex booklet is included with the 
set. A fixeti percentage of the revenues 
will be donated to a local charity. Aid 
For AIDS Alliance. 

'This project will pro\ide a perfect 
example of the strength which special 
marketing can bring to a record com- 
pany." sa>'s Matthew Allison, manag- 
ing director of Sony Music's Taiwan 
subsidiarj*, which opened last July. "It 
has all of the essential ingredients: a 
new compilation, a specific event, a 
good cause, and co-pi-omotion with a 
company with a compatible pnxluct." 

"All For Love" w-as shipped to stores 
here Jan. 13, with retail promotions fol- 
lowing at Taipei's two Tower Records 
locations and other sites. The initial 
manufiicturing run was for 3,000 sets, 
with an additional 2.000 sets of a Sony 
Mu.sic Hong Kong ctimpilation, "Love 
Supreme." The albums are being mar- 
(Coutiitiu'd on )ii'xt jMige) 
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Australia's Big Day Out Getting Bigger 

Alternative Rock Festival Arouses Global Interest 



International 



Indie Network To Offer 
One Deal For Europe 



I BY GLENN A. BAKER 



■ BY DOMINIC PRIDE 



LONDON— U.S. labels lookinff to 
strike one-stop <ieals for Europe soon 
will be able to sign once for the whole 
continent, says a new consortium 
invoKing two of Europe's largest in- 
dependents. 

Germany's Intercord and Italy's 
Ricorcli have joinetl in the Interna- 
tional Record Consortium, a Dutch- 
based holding company that will 
jointly bid for licenses in Europe. 
Other partners in the venture are Re- 
mark (France), a PolyGram joint 
\'enture headed by Marc Lumbroso; 
Dutch label Red Bullet for the Bene- 
lux countries; and Stip Records 
(U.K.), headed by Hein Van der Ree 
who last year broug^it together Euro- 
|)ean publishers in a similar venture 
(Billboard, Sept 4. im). 

Van der Ree hopes to handle pi"od- 
uct through his own label in the 
U.K.with the help of a larger label 
partner yet to be named. Partners 
are still being sought in Spain and 
Scandinavia, and Mushroom records 
in Australia has expressed interest in 
joining the consortium when it wid- 
ens its geographical coverage. 



Many European indie license part- 
ners who used to work with each oth- 
ers' rei)ertoire have been decimated 
by the wave of concentration in the 
late "SOs and early "Sas. The absorp- 
tion of Island. ChrysalL';, A&M, and 
Sonet into major distribution net- 
works has hurt the larger indies in 
Europe, and other active independ- 
ent labels are now seeking alliances 
with majors in some countries. 
Newer indie labels are either joint 
venture partners or are signed to in- 
ternational exploitation deals; for ex- 
ample. Suede's label, Nude, Is signed 
internationally to Sony's Licensed 
Repertoire Division. 

Says Van der Ree, "A lot of the old 
licensed labels have been gobbled up, 
but there's still much more music in 
the world than the six companies can 
handle. The indies are efficient and 
hungr>', but it's not easy for them to 
bid for product on their cwn." 

The service is primarily aimefl at 
UJC. and U.S. labels who want an al- 
ternative to a major deal for Euro|)e. 
Says Van der Ree, "We're looking for 
artists who have already been deveJ- 
oped to a certain degree^ rather than 
unsigned acts." 



SYDNEY — International interest in 
promoter Ken West's third Big Day 
Out festival is so strong that six U.S. 
radio stations are running competi- 
tions to send listeners to Australia for 
the event. 

The extravaganza was set for Jan. 
21-30 on five showgrounds — in Syd- 
ney, Melbourne, Adelaide. Perth, and 
the Gold Coast. The BDO is exi)ected 
to draw a total national audience of 
100.000. at $45 Australian ($31.70) per 
ticket 

With its ability to boast high-cali- 
ber acts, the BDO is being hailed in 
the U.K. as the long-overdue antipo- 
dean link in an annual festival circuit 
that includes the likes of the Reading, 
Glastonbury, and Scandinavian festi- 
vals (such as Denmark's Roskilde). 
Occuring during the European/U.S. 
winter, it has access to acts that have 
finished their commitments at the 
major northern hemisphere summer 
events. 

This year, the 12-hour days will of- 
fer a si)ecial exhibition of Contem[K)- 
rar>' Australian Musicians' Art. multi- 
ple stages, a "Boiler Room" dance 
hothouse, and performances by 
Soundgarden, the Ramones, Primus, 
Teenage Fanclub, Smashing Pump- 
kins, Urge Overkill. Bjork, the 
Breeders, and Australasian bands the 
Cruel Sea, Def-Fx, Straitjacket Fits, 
Severed Heads. Tiddas. Tumbleweed, 
Itch-E & Scratch-E, and others. 

When West — a cutting edge pro- 
moter who has worked with New Or- 
der, Lou Reed, the Pogues, the 
Church, Debbie Harry, and the Ra- 
mones — staged hLi first Big Day Out 
at Sydney Showgrounds in 1992, it 
was an experimental exercise staged 
in cooperation with the triple-J rock 
radio network (still actively co-pres- 
enting). He landed Nirvana. Henr>' 
Rollins, and Violent Femmes, and 
pulled in 15,000 fans and substantial 
word of mouth. 

The second festival, in 1993. was 
staged in four cities and featured 
Iggy Pop. Sonic Youth, Mudhoney, 
Helmet. Carter USM. and Nick Cave 
& the Bad Seeds, and drew almost 
60,000. 

The third BDO seems likely to es- 
tablish the event as an Australian 
summer staple for as long as West 
wants to run it. There are even plans 



keted together, and AllUon predicts 
C(Hnbined sales will hit 10,000 sets. 

The matchmaker who brought Sony 
Music and Playboy together was the la- 
bel's head of special marketing, Roya 
Tseng, who began looking for ways to 
promote "All For Love" last De- 
cember, when its clearances were 
nearly all in hand. She says, "Origi- 
nally, 'All For Love' was just a collec- 
tion of love songs with a release that 
coincided with Valentine's Day. Then I 
heard that Compass Public Relations 
was handling publicity for the launch of 
Playboy condoms." 

As an affiliate of Fleishman-Hilliard 
Scotchbrook. the publicists for Playboy 



to take it to Japan, though, as West 
points out, "they don't quite under- 
stand the festiviU concept there yet." 

According to West, "The main cri- 
teria is the quality of the bands live, 
and this year it is so high that a lot 
of people won't quite believe It. If 
there is an ideologj'. it is to present a 
whole range of 'imiwrtant' bands of a 
similar cultui'al link — no straight up- 
and-(low7i top 40 acts — and to take a 
staging approach which sort of de- 
mystifies a lot of the headliners. 

"We give the small bands top-of- 
the-line production," continues West, 
"and all the acts have to stand on 
their own and really cut it live. It's 
like going to an art gallery, seeing ev- 



Enlerprises Inc. Compass is using the 
Sony Music promotion as a safe, low- 
key way to launch the Pla>'boy condom. 
"\Ve have to be somewhat cautious, yet 
at the same time creative," says Pau- 
line Leung, president of Compass, al- 
luding to the consen'ative public stance 
taken locally toward sexual matters. 
"This promotion must be seen as 
healthy by C^hinese moral standards." 

In late February, Compass will or- 
ganize a publicity event to announce 
the establLshment of the Playboy/MBf 
Foundation, a philanthropic organiza- 
tion dedicated to safe sex and AIDS 
awareness. 



erything in much the same circum- 
stances, and deciding what it that 
impresses you. There's never been 
anything like that in this part of the 
world before. 

"There's also the positive effect 
that Australian musicians get to have 
open and easy conversations with in- 
ternational musicians, and a sort of 
loose musical forum takes place back- 
stage," says West. "Iggy Pop and 
Nick Cave finally met at a Big Day 
Out and got along like old mates. 
There isn't a lot of star tripping, peo- 
ple get to mix with each other, and I 
think that a few overseas tour-sup- 
port offers have come out of it all." 



VICTOIRE NOMINEES 

(Continued from pn ci ding page) 

port, to kid star Jordy (Sony Music), 
whose album sold over 2 million units 
worldwide. 

Interestingly, only one independ- 
ent producer has been able to lodge 
three different acts among the nomi- 
nees: Francis Dreyfus, with Jean-Mi- 
chel Jarre (best instrumental album), 
Alan Stivell (i>est album of ti-adilional 
mu.Kic), and Richard Galliano (best 
jazz album). 

The Victoires are organized by 
Telescope Audiovi.suel, and the show- 
will be broadcast on public channel 
France 2. Some 3,000 professionals 
are expected to vote for the awards. 



SXS W 94 




soyth bf soutiESl 

music & media conference 

'For one long weekend, Austin is the live music capital 
of the universe.'"— USA Today 

March 16-20, 1994 
Austin Convention Center, Austin, Texas 

February 25, 1994 is the Final Deadline for: 

Pre-registration to attend at a discount of S250 
Purcfiasing your stand at ttie Trade Stiow 

Walk-up Registration Is $295 
After March 2, FAX or teleptione credit card registrations only 
or bring payment to conference 

For more information, write SXSW. Box 4999. Austin TX 78765 
Tel. (512) 467-7979: FAX (512) 451-0754 
In Europe, contact Mirko WtiiHield. Bhjsseler Strasse 33. D-13353 Berlin. 
Germany: Tel. *49 (30) 454-1458: FAX +49 (30) 454-4349 

CompuServe mennbers enter GO SXSW for fast info! 



Call for information on tho SXSW film and Media Conference and Festival, 
March 11 '19, highlighting regional independent films. 


Entertainment ^O0fifiJi\? 





SONY, PLAYBOY TOUT SAFE SEX 

(Continued firint piYccding fxtge) 



newsline... 

U.K. RETAILER federation BARD has struck a deal with EMI to postpone the 
expiration of the record token system for an extra five months. EMI last year 
said it Wits axin>! tokens by the end of March due to diminishing returns, but 
will now phase out the system by August 31, and will reimburse retailers 
monthly for tokens redeemed after that date. 

AND STILL COUHTING: The Bodyguard" soundtrack has hit 2 million in sales 
for BMG Victor in Japan, according to BMG International, which says the 
milestone is a new record for international album sales in the market. The 
soundtrack, released by Arista Records in the U.S., has sold more tlian 25 
million copies worldwide. 

THIS YEAR'S International Music Market Ls to be held June 12-15 in Singapore, 
its second year in that city. Organizers are expecting 50 exhibitors and 350 
buyers. 

THE GREAT MUSIC EXPERIENCE, a series of radio concerts featuring interna- 
tionally known musicians in unique cultural settings, will debut May 22 with 
a iKjrformance at the Todajji Temple in Nara City, Japan. The lineup has not 
yet been announced but Tribute has chosen Steven Saltzman and Sylvie 
Fleuo' of Music in Europe as their syndication agent They will be offering 
broadcasting rights during MIDEM. 

AMONG THE 30 BANDS whose performances will be broadcast on BBC Radio 
One FM during the Sound City "94 festival thus April will be the Charlatans. 
Buffalo Tom, Tindersticks, Inspiral Car^iets, the Boo liadleys, Incognito, Ur- 
ban Si)ecies, and Credit To The Nation. The weeklong celebration of U JC live 
music will take place April 4-9 in Glasgow. 

ARCADE FILM & VIDEO has appointed Marcel Norbart as general manager of 
thus new division of the Dutch multinational Arcade Entertainment Holdings. 
Arcade Film & Video was launched as a result of its parent company's growing 
success with video production throughout Europe and the growth of sell-thru 
video in most European markets. 
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Teen Star Revolutionizes Hungarian Pop 

Szandi Inspires Sony To New Marketing Heights 



■ BY PETERJON CRESSWEVL 

BUDAPEST— Dressed in a.s sexy a 
red dress as an audience of 7-year- 
olds will allow. Hungary's pop legend 
Szandi strutted her stuff on a stage 
in the capital's shopping zone on the 
last shopping Saturday before 
Christmas. 

During the lively 90-minute set. 
she plugged her new album, 
"Szandi," and was rewarded with a 
stage invasion of children, all eager 
to sing and dance with this one-time 
child star who now has the whole of 
Hungary's teen-age audience on 
their feet. 

She also has the approval of Sony 
Music Entertainment, which 
launched this country's first recog- 
nizable Christmas music marketing 
campaign for Szandi Nov. 20. That 
push has changed the face of Christ- 
mas here forever. 

From now on, the face of a Hun- 
garian Christmas will be Szandi. or 
some similar pop star likely to be 
snapped up by any of the five major 
labels now present in what used to be 
a communist state. 

Szandi Pintacsi is just 17. She has 
been the nation's top pop star for a 
third of her short life, after being dis- 
covered and taken to the top by her 
mentor and manager, Miklos Fenyo. 

Fenyo carefully guided Szandi to 
four gold albums and infinite popu- 
larity before she ditched him for 
Sony last February. "I don't want to 
talk about this business" was 
Fenyo's only comment on the matter. 

Sony Music was looking for a Hun- 
garian treasure trove at the same 
time Szandi was looking for leader- 



ship. After opening its Prague office, 
Sony Eastern Europe moved into 
Hungar>' last spring and is working 
a catalog of some 800 international ti- 
tles, to be expanded to 1,500 this 
year. The only two Hungarian artists 
on the label are Szandi and her sing- 
ing sister Viki, both of whom re- 
cently put out albums. 

"Szandi" is not only an album, 
though. It is an attractive red pres- 
entation package containing a post- 
card, biography, and box. It retails 
for around 1,500 forints ($15), or 
about 5% of a month's salary. 

"Szandi" also is 90 carefully timed 
radio ads, 40 carefully timed TV 
spots, 2,000 billboard posters, adver- 
tising in 14 major publications, 11 
hourlong radio 
features. 13 TV 
shows, and 
enough personal 
appearances to 
waste a presiden- 
tial candidate. 
And the whole 
thing is in red. 
SZANDI "Szandi is pre- 

pared to put in an 
incredible amount of hours to pro- 
mote the new product," says Sony's 
Laszlo Szuts. 

"With the personal appearances, 
we like to stress that what we are 
presenting is a living, breathing 
Szandi that you can have in your 
shop for two hours." 

"She is the biggest-selling local 
artist." Szuts added. 

He calculates that "on a percent- 
age basis, in terms of population, if 
she were a U.S. artist, she would 
have sold an amazing 14 million rec- 



ords." 

The campaign has worked despite 
upheavals in the leadership at Hun- 
garian TV, and retailers who still 
have a largely indifferent attitude to- 
wards salesmanship. "Our market- 
ing efforts are aimed at retailers as 
much as at the public," says Szuts. 

"Szandi" was expected to go gold 
(50,000 sales) before Christmas. 
"The red presentation box was 
thought up in the summer," says 
Sony's Szuts. "The hardcore fan's 
parents would certainly buy it for 
their kid." 

Up on the stage, Szandi works her 
audience, asking, "What is the next 
song about?" 

"Love!" shout the 7-year olds. 

"Sex!" shouts somebody else, en- 
ticing a knowing grin from the 
singer. 

"Kissing!" she coyly replies U) her 
own question. 

Of course. The predominant color 
is red. Red dress, red shoes, red hair 
band. Red us in Santa, socialism, and 
that red presentation box. It's like 
Christmas and May Day alt in one. 

On the stage, Szandi starts singing 
in German, indicating her next move 
in 1994. "She went into the .studio in 
Germany and simply knocked them 
out." says her mother and manager 
Szusza Pintacsi. "That's where the 
future lies." 

The 7-year-olds are s-tiW dancing 
around Szandi like cats around a 
fridge door. At school on Monday 
morning, there will be those who 
danced with Szandi, and those who 
didn't There will be those who've got 
the new red presentation box, and 
those who haven't. 



POLYGRAM MOTORS AHEAD WITH 4TH GERMAN LABEL 



(Onttiuued fnnu pagf .i7) 

head of Progressive Music with the 
Hamburg-basetl Polydor company for 
five years. Renner says that such well- 
known Polydor acts as U%. Phillip 
Boa. Element Of Crime, the Jeremy 
Days, and Bobo In White Wooden 
Houses will belong to Motor Music's 
roster from tJie start. 

"We don't want to release product 
already idolized by the masses," Ren- 
ner says. "We're looking for a different 
style which might have the potential to 
become a mass-<iemand trend." 

Allen Da\is, president of PolyGram 
Continental Europe, says. "This is tak- 
ing Kenner's sucrcess over the years in 



his role as steward of the Progressive 
Music Department and expanding the 
horizon of his entrepreneurial nature." 

Motor Music, with its 12 employees, 
is practically the umbrella for the 
dance, jazz, and indie-rock sectors. 
This naturally includes the Urban 
dance label as well as the jazz label 
Verve. International labels and reper- 
toire suppliers such as Talkin* Loud, 
Stockholm Recortis, Sonet, MPS, Ama- 
deus. ECM, JMT. and Philips' BrasU 
also will be handled by Motor Music. 

Renner says that the Urban dance 
label was already in the U)\t 20 of all 
German labels in its first year of oper- 



ation. Progressive Music/Jazz's innova- 
tive jazz marketing made sure that Mo- 
tor Music's jazz repertoire could claim 
more than a 30^ market share in (Jer- 
many. 

Says Renner, "Motor Music will only 
take on projecU which — as a result of 
their creati\'e potential — are so differ- 
ent that they cannot be replaced by 
anything else. Motor Music will not be 
aiming at reproducing sounds which 
have already been heard before. The 
artist will not be expected to just sup- 
ply the music, but to pro\ide personal 
input on marketing and promotion. He 
must be aware of the public effect of 
hu; product. Motor Mu.'iic will make all 
decisions together with the artist" 

Gramatke is optimistic. "It is the 
best possible motivation for Poly- 
Gram's staff that we are establishing 
our own unit from which a new market, 
a new marketing concept, a new music, 
and ultinuitely a new generation's com- 
pany can develop." 



FOR THE RECORD 

The president of Dutch pnMlucers' 
pressure group Gong is Hans van 
Homort. It was spelled incorrectly 
in Billboai-d's -Jan. 15 issue. 



EMI Spans The Globe In 
New World Music Series 



In Central Africa, nimble guitars 
and rhumba-rooted rhythms spark 
gorgeous soukous songs from the 
likes of Patience Dabany & Tablu 
Ley Rochereau. In Jamaica, the 
syncopation of early reggae re- 
sounds across the Atlantic, inspiring 
Afro-reggae stars such as Alpha 
Blondy. And down in Brazil, cool 
jazz and samba beats flow into the 
sweet, .winging falsetto of Milton 
Nascimiento. 

In the U.K., meanwhile, execu- 
tives of EMI Music International 
have been taking stock of the historj- 
and wealth of the company's reper- 
toire in these and other territories. 
And in the coming weeks. EMI will 
launch a new series of albums to 
highlight its impres- 
sive roster of artists 
outside the Western 
pop mainstream. 

The HemL'iphere se- 
ries, an ambitious foray 
into world music com- 
pilations (and cleverly 
incorporating the EMI 
name in its logo), has 
been two years in the 
planning. 

"The creation of lo- 
cal repertoire in the 
territories around the 
world where EMI oi> 
ei-ates has been an in- 
tegral part of the com- 
pany's mission .since its 
foundation." says Uavid Stockley, 
presidenfCEO of EMI Music Inter- 
national. "With the Introduction of 
the Hemisphere series, we will be 
making available to record buyers in 
Europe and the U.S.A. recordings 
that represent the cutting edge of 
current creation in Africa. Latin 
America, and the Oiient. The series 
will stand for the highe.st musical 
standards, present works notable for 
their artistry and originality, and 
will be an e-xciting alternative to con- 
.sumers looking beyond the offerings 
of mainstream U.K. and U.S. rock 
and pop." 

The release of the Hemisphere al- 
bums, planned for late winter in 
Europe and later this year in the 
U.S., has the practical impact of gen- 
erating royalties and licensing fees, 
respectively, for the artists and the 
local EMI companies to which they 
are signed, explains Frederic Giac- 
cardo, director of business and licen- 
see development for EMI Music In- 
ternational. 

"Our m^or challenge was to build 
a network of people who know this 
kind of repertoire." says Giaccardo. 

Giaccordo found a partner to meet 
that challenge in Gerald Seligman, 
a former journalist and broadcjtsler 
with e.xpertise in world music, who 
now holds the post of director of cat- 
alog and strategic marketing for 
EMI Continental Eui'oiw. 

"Es.sentially. I had been lo<jking 
for .somebody like Frederic with a 
business plan, and he'd been looking 
for somebody like me for the reper- 
toire." .says Seiigman. "It was a 
match made in heaven." 



HOME& 
AB1104D 




by Thorn Duffy 



Seligman took on the imposing 
A&R task of selecting the tracks for 
the Hemisphere series. "We've 
asked most of the afRliates to flood 
Gerald with samples," quips Giac- 
cardo. 

While EMI affiliates own substan- 
tial back catalog by .some of the most 
notable local artists from markets in 
South America, Africa, and Asia, the 
emphasis of the Hemisphere albums, 
at least initially, will be on material 
from current releases. "In Africa, 
the development of popular music is 
hap[>ening .so quickly that it's hard 
to keep up." says Seligman, who esti- 
mates that each of the compilations 
represents 100 hours of listening 
time to .select the tracks. 

The Hemisphere se- 
ries will be launched 
with six titles: "Super 
Guitar Soukous," "Reg- 
gae Africa." "Brazil 
Blue." "Mali: Acoustic & 
Electric," "Music Of The 
Andes," and "Central 
African Republic: Pa- 
tience Dabany." Each is 
distinguished by unified 
and accessible packag- 
ing, including the Hemi- 
sphere logo, a map high- 
lighting the .source of the 
repertoire, and a cover 
box noting the best 
knowTi acts on the disc. 
{Designers working with 
EMI in France get credit for the 
sharp look). Each of the first discs 
ahso contain extensK'e liner notes — 
which seem to have become a lost art 
in most genres aside from world mu- 
sic. "What we're hoping to do is to 
build an audience by educating 
them," says Seligman. 

Although there are numerous 
other record companies and labels 
that have specialized in the catch-all 
genre of world music, EMI's long 
history and geographic reach makes 
the promise of its Hemisphere re- 
leases particularly bright. "EMI has 
pretty much the most extensive cata- 
log of music in the world in terms of 
the number of countries and the age 
of the companies," says Seligman. 
"There's no telling where something 
like this could go. The idea is to do 
it really well, establish the founda- 
tion, and pave the w^ay for future .se- 
ries. 

"Beyond the conmiercial consider- 
ation, there is an aesthetic or artis- 
tic — and perhaps even a political 
one." says Seligman. "Here's this 
planet with all these tremendous tra- 
dition.s, and there's some great popu- 
lar music which never gets beyond 
its own borders. And our intention is 
to bring deservedly good artists to a 
broader public." 

Home & Abroad is a biiveekly col- 
lumi itix)tligkting the activity of the 
international music busiiiess and 
artiMs out-nide their natim markets, 
hifonnation may be sent to Thorn 
Duffy, 2.i Ridgmotnit Street, Lon- 
don, WC1E-7AH or faxed to 071- 
S)iS-2iiU- 
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IF YOU WERE ALWAYS LOOKING FOR A PROFESSIONAL 
CONTACT FROM ITALY AT LAST IT'S NOW AVAILABLE! 




^>Js I \pSIC sp. 

CAN OFFER TO YOU! 



rWf MOST IMPOKTANT /fflMSfS ON: 

ITALIAN MUSIC 

Phone 0039 55 750834 
Fax 0039 55 755107 



. POP MUSIC • DANCE 

• ORIGINAL SOUNDTRACKS 
. PROGRESSIVE ROCK • JAZZ 

• COMPLETE OPERAS • CLASSICAL . VIDEOS 

• LONG PLAYING NOT AVAILABLE 
(in your country) 

. SPECIAL EDITION'S BOX SETS • STOCKS 
HARMONY MUSIC • Vio d»l Padule 53/F • 50018 fIRENZE - SCANOICCI • ITALY 
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CANADIAN RAP 

(Continued from page 1} 

Snow, the Canadian hip-hop scene 
seems caught between a rock and 
several hard places. 

As 1994 opens, homegrown hip- 
hop — which began to claim global 
props in 1991 when Toronto's Dream 
Warriors dazzled Britain with their 
boombastic sensibility — is at a critical 
crossroads, beset by a crisis of self- 
confidence, creativity, and commer- 
cial appeal. 

Like a battered heavyweight con- 
tender, the domestic brand of rap, 
though reeling from major body 
blows inflicted last year, moves into 
1994 still standing, drawing on hid- 
den reserves, and looking to stage a 
comeback. 

Despite New York-signed Snow's 
singular coup, the past year was dis- 
mal. Labels trimmed rap from ros- 
ters; with the exception, again, of 
Snow, no one sold gold (50,000 units); 
no fresh talents were signed; radio 
play withered; and sales slumped. 
And the postponement of highly an- 
ticipated albums from the big two— 
Fresh-Wes and the Dream War- 
riors — sent further shock waves 
through the hesitant hip-hop nation. 

All this after the late 1991 high 
when, flushed with patriotic zeal for 
throwdowns, break beats, and jams, 
labels snapped up local novices like 
Kish, Simply Majestic with B. Kool, 
Ma and Cool G, Sunkadelic, Michie 
Mee & L.A. Luv, Fines.se & Showbiz, 
and Organized Rhyme, and pop radio 
jumped on the bandwagon. 

While Snow's international sales 
and chart numbers gave nationaUsts 
a momentary /n&so« of wonderment, 
he did not trigger a feeding frenzy 
for white dancehall rappers. Many 
genre observers view Snow as "a 
fluke, one of a kind, a phenomenon." 

"He's unique," says Eugene Din- 
nall, whose First Impressions man- 
ages ragga stylists 'Top Secret and 
Royalty. "Notice there's no trailer- 
load of Snow clones in his wake. Be- 
sides, the local A&R guys don't get 
about spotting talent; they're sitting 
on their duffs waiting for Culture 
Shock or Whitey Don [two unsigned 
white rap acLsJ to drop in on them." 

CffilCUl RElfikSES 

Crunch time for Canuck rap is on 
the near horizon with the first-quar- 
ter advent of those crucial new works 
from Fresh-Wes and the Dream War- 
riors, the first homeboys to hoist the 
hip-hop standard above the 48th 
allel. 

"Naaah, Dis Kid Can't Be From 
Canada?!!," Fresh-Wes' third full- 
length album of originals, was co-pro- 
duced with Showbiz (of Showbiz & 
AG) in New York, where he moved in 
1992. The 14-cut set is available in the 
U.S. via LMR Street through inde 
pendent distribution and in Canada 
on Attic/ MCA. 

Next up will be the recently re- 
shaped Dream Warriors (who at 
press time were close to signing a 
worldwide deal with EMI Music Can- 
ada). Founders King Lou and Capital 
Q have been joined by DJ LA. Luv 
and Montreal-based rapper Spek to 
promote the late winter release of 
"Dream Warriors . . . The Movie 
(Coming To A Planet Near You)." 

Meanwhile, Snow is preparing the 
1994 follow-up to his mega-seller "12 
(Continued on page i4) 



A NEW TURNING POINT 
IN CD MANUFACTURING 



IT'S ABOUT 
PROFIT 



Profit. Profit through the reduction of necessary floor pad, plan, screen and offset printing techniques, in one or 

space, labour costs, a reduction in product loss, mainte- several colours. Packaging Systems: in-line or off-line up 

nance time, staff training time, and increased flexibility to the foil-wrapped jewelcase. Quality 

This is the net result of a brand new ODME CD manu- Control equipment, for strict quality 

facturing concept. The components control of the produaion process, 

of this approach The AMS 100, the ODME is the only producer in thej»K«iHa to rover i 

Automatic Mastering and ^ entire CD manufactutiQl^BKfess '.".'i:'i >-'i'"pmfP' 

Stampermaking System; in-line auto 
matic production from 



IT'S ABOUT 
UTILITY 




IT'S ABOUT 
DIMENSIONS 



standard 
tape master to 
high-quality stamper 
ready for CD produaion. 

a clear 
MK 



em no longer requinng 
The new Monoliner 

I world's most compact,_ 
al, flexible, and 



cation system Label Muting 




'tsigned tj|||^nd supplied fron. jiie 
rce. wp' 3ll 'he know-how and 



IT'S ABOUT 
ODME 



experience from ODME. We shall be happy to provide you 
with full documentation. You will be surprised about the 
perspectives this new concept creates! 



Optical Disc Manufacturing Equipment 



ODME P.O.box 832 5600 AV Eindhoven The Netherlands Phone: -^31 40 465555 Fax: ^-3^ 40 465050 Telex: 51652 
ODME Asia 3F No.9 lane 99 Shih Pay Road Section 2 Taipei, Taiwan R O C Phone: -1-886 2 82081 23 Fax: +aS6 2 8208280 
ODME USA 8000 Corp. Center Drive Charlotte NC 28226 USA Phone: -f 704 542-5303 Fax: -H704 542-5309 



BILLBOARD FEBHUAfiY 6, 1994 



c. 



41 



1 
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S 


NEW 


SCANCH SWEETS swy 


16 


17 


COME TO MY WINDOVtr MELISSA ETHERIDGE 


16 


NEW 


RIGHT IN THE NIGHT JAM & SPOON sonv 


5 


6 


LUCK) OALLA HENNA PRi^sihC 


( 


6 


MARIAH CAREY MUSIC BOX ccxumbu 










16 


RETURN TO INNOCENCE ENIGMA vin&i»» 


6 


4 


NAPOLI. DUE PUNTI ( A CAPO RENZO ARBORE 


7 


2 


IZUMITACHI8AHA TAIYOGA MITERUKARA saw 


17 


15 


DREAMS GABRIELLE prXYDORTtG 


18 


NEW 


^ppY PEOPLE PRINCE ITAL JOE Featunnig MAR 






E L'ORCHESTRA ITALIANA fONiiaiRA 


a 


9 


TETSUROOOA SONGS »E20Mtj9MG ROOMS 


18 


20 


RUBBERBAND GIRL KATE BUSH cAPiiauciw 






EAST WSI 


7 


5 


ELTON JOHN DUETS nocxEliPOiyCRAM 


9 


4 


ERI HIRAMATSU HITOYO HITOYONI 


19 


NEW 


1 LOVE MUStC ROZALLA issa 


19 


11 


ALLES NUR GEKLAUT PRINZEN ariola 


8 


7 


VARIOUS MIXING IN ACTION emi 






YUMEMiCORO PONYCAtjYON 


20 


16 


ALRIGHT KRIS KROSS 0DL<JMSM/50^v 


20 


1 7 


TAKE CONTROL DJ. BOBO Eam 


9 


8 


PHIL COLUNS BOTH SIDES w[A 


10 


NEW 


YUTAKA OZAKI JTUNANASAINO CHIZU soay 






ALBUMS 

BRYAN AOAMS SO FAR 50 GOOO aam^d 






AUUMS 

SO FAR SO GOOO BRYAN AOAMS aam 


10 


NEW 


uUna N KUsfciS 1 nt brAurlt.1 1 1 lrlUUtJ<l 1 : 


AUSTRALIA I'^xsmnan Rtcom Indusny Asm.l l/3(V94 


2 
3 


2 
3 


CELINE DION THE COLOUR OF MY LOVE EP<OS0nv 
PEARL JAM VS- epicscwv 


2 
3 


3 

I 


MEAT LOAF BAT OUT OF HELL II virgin 
PHILCOUINS BOTH SIDES wia 


SPAIN 


(TVEyAFYVE) 1/15/94 




LAST 


SINGLES 


6 


4 


MEAT LOAF BAT OUT OF HELL II wcaunj 


4 


4 


ACE OF BASE HAPPY NATION METRONDMr 




LAST 

WEEK 






WCEM 


5 


5 


MARIAH CAREY MUSIC BOX cot i.,MB>A'SONr 


5 


5 


MEAT LOAF THE VERY BEST OF MEAT LOAF sonf 


TWS 

WEEK 


SINGLES 


1 
2 

a 


1 

3 
6 


ALL FOR LOVE BRYAN ADAMS/ROO STEWART; 

STING POIYDOHY-OIYGBAM 

SHOOP SALT N-PEPA poeyportoiy&bam 

GIVE IT UP CUT 'N- MOVE Ew 


4 

7 
18 


6 

7 
8 


TOM PETTY AND THE HEARTBREAKERS 

GREATEST HITS mcatjn. 

VARIOUS ARTISTS DANCE MIX '93 qual'ty 

GUNS N' ROSES THE SPAGHETTI... QtrnivuM 


6 
7 

s 


7 

9 
6 


ARZTE DIE BESTIE IN MENSCHENGESTALT 

METRONOME 

ENKMA THE CROSS OF CHANGES virgin 
PRINZEN ALLES NUR GEKLAUT arioia 


1 
2 
3 


1 
3 
4 


SATURDAY NIGHT WHIGRELD VNGERMUStC 
EL EXORCISTA V.2 DJ SATANIC hax music 
BOOMI SHAKE TNE ROOM JAZZY JEFF & FRESH 
PRINCE 

DUM DA DUM MELODIE UC virgm 


4 


2 


BOOM' SHAKE THE ROOM JAZZY JEFF & FRESH 

PRINCE jivL-BWS 

PLEASE FORGIVE ME BRYAN ADAMS MM 
MOVING ON UP M-PEOPLE 


8 


9 


FRANK SINATRA DUETS UPiicX/CTM 


9 


8 


T0TQ4H0SEN REICH & SEXY (BEST OH viron 


4 


6 


s 


4 


IS 
11 


10 
11 


JANET JACKSON JANa. vir&ihiceua 

MICHAEL BOLTON THE ONE THING COiuMB>AiS0Nr 


10 
11 


10 
13 


PET SHOP BOYS VERY em. 

TAKE THAT EVERYTHING CHANGES RCa 


S 
6 


NEW 

5 


D.B. EL HOMBRE PATILLA max music 

IWAAIIWUM UVtnUnlVC fUrtLIMIICU BIANCO' 


6 


5 


12 


12 


AEROSMITH GET A GRIP GcrrtrtuNi 


12 


11 


PETER MAFFAY TABALUGA UNO LILLI AmoLA 








7 
8 


7 
9 


HERO MARIAH CAREY columba 

SLAVE TO THE MUSK TWENTY 4 SEVEN TOSSUW 

BMG 

ASSHOLE OENIS LEARY cxxi/uw 


13 


14 


ni 1 IF OCVXCfX '^nAVCIhl IIIIV u^Aaihi a aofK uca 
OLUC ITV/liCU J llN JULT WAflNER BHuSjTWcA 

ELTON JOHN DUETS mcaojnj 


14 


16 


mn 9 LL 1 \jr HCA 

AEROSMITH GET A GRIP geffen 


7 
8 


2 
10 


HERE'S JOHNNIE HOCUS F'OCUS uaxmusc 

fLrVT Tn *1FT IT n it TI IPF RPAT cnuv 


9 


NEW 


10 


15 


SMASHING PUMPKINS SIAMESE DREAM wmN^ 


15 


12 


GUNS N' ROSES THE SPAGHETTI INCIDENT? 


9 


9 


POEM WITHOUT W(MDS TERMINAL max music 


10 


10 


GOT TO GET rT CULTURE BEAT Columbia 


19 


IS 


CLMA 

NIRVANA IN UTERO dcgmni 


16 


14 


GEfttN 

SEILTANZERTRAUM PUR intercord 


10 


NEW 


RAMIREZ ELGALLINERO bianoot negro 
ALBUMS 


11 


6 


ALL THAT SHE WANTS ACE OF BASE POS&UMfiMG 


9 


17 


SARAH McLACHLAN FUMBLING TOWARDS 


17 


17 


MEAT LOAF BAT OUT OF HELL epic 






GLORW ESTEFAN Ml TIERRA EPtC 


12 


14 


HEY MR. DJ. ZHANE tpK/SONY 






ECSTASY WTTWtPWCtMA 


18 


NEW 


HELGE SCHNEIDER ESGlBT REIS. BABY clektrdia 


1 


2 


13 


12 


WHAT IS LOVE HADDAWAY bmg 


17 


18 


BLIND MELON BUND MtlON camtoucuu 


19 


18 


FRANKIE GOES TO HOLLYWOOD BANG! ... THE 


2 


1 


CORO MONJES MONASTERIO DE SILOS CANTOS 

GREGORIANOS imiiddeon 


14 


15 


FEELS LIKE HEAVEN URBAN COOKIE 


14 


NEW 


ACE Of BASE THE SKSN ARisiAmK 


GREATEST HITS OF vwa 


3 


4 


IS 


11 


COLLECTIVE LiaERAIiof*YlSTivAi 


20 


NFW 


ROCHVOISINE ni Al WAYS af THERE ^Ti= 


if) 


19 


HADDAWAY THf Al BUM 


FRANK SINATRA DUETS hispavox 
THE BEATLES 1962-1966 em. 


CREEP RADIDHEAD EMi 














4 


3 


16 


13 


NO RAIN BLIND MELON EMi 


1 












5 


NEW 


BRYAN ADAMS SO FAR SO GOOD POiyDOiVP<XfCfHM 


17 


17 


SOMEBODY DANCE... D J BOBO PCSSiiMBMG 


L 










6 


7 


aTON JOHN DUETS poeygRam 


18 


16 


THE WEIGHT JIMMY BARNES t THE BAOLOVES 


p 




ITSOFTh 


]\ 


E 


U. Ixs 


7 


5 


THE BEATLES 1967-1970 emi 






MUSHROOMTiSI'YAl 


1 


1 








8 


NEW 


AMISTAOES PEUGROSAS LA ULTIMA 


19 


20 


LETS GET IT ON/DO VOU WANNA DANCE PETER 
















TENTACION emi 


ANDRE MELOOlAN'IlSJIVAl 
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9 


9 


VICEVERSA UNAMIGOOEVERDAD wumusk: 


20 


18 


THE KEY: THE SECRET URBAN COOKIE 
COLLECTIVE ifBERAIOhfLSTlVAL 

ALBUMS 


TWS 
VfEXX 

1 


LAST 

1 


SMGUS 

THINGS CAN ONLY GET BETTER D REAM riiM 


IMS 
WEEK 

1 


usr 
ma 

NEW 


ALBUMS 

CHAKA DEMUS 1. PLIERS TEASE ME MiLNOO 


10 


8 


PHIL COUINS BOTH SIDES wa»f«r 


1 
2 


1 
6 


BRYAN ADAMS SO FAR SO GOOD AIM 
MICHAEL CRAWFORD A TOUCH OF , , WAmEU 




** 


MAGNET 

ALL FOR LOVE BRYAN ADAM^ROO STEWART/ 


2 


1 


DIANA ROSS ONE WOMAN - THE ULTIMATE 

COLLECTION cvi 


NETHERLANDS (SUcUng M«8a top 50) l/29r94 


3 


2 


JIMMY BARNES FLESH 4 WOOD MLtSHROOMmnvAi 






STING 


3 


2 


OtNA CARROLL SO CLOSE Atu 


TWS 


LAST 




4 


3 


MARIAH CAREY MUSIC BOX Columbia 


3 


3 


COME BABY COME K7 ioww> aOY BiGUC 


4 


3 


BRYAN ADAMS SO FAR SO GOOD a&m 


ma 


MEK 


SINGLfS 


5 


4 


THE BLACK SORROWS THE CHOSEN ONES 


4 


7 


CORNFUKE GIRL TORI AMOS Eastmst 


S 


4 


BiORK DEBUT we l.ttie inoian 




] 


IK WLL NIET DAT JE UEGT PAUL DE LEEUW 






COLUMBIA 






TWIST t SHOUT CHAKA DEMUS & PIERS mango 


6 


b 


M PEOPLE ELEGANT SLUMMING oeCO»e!Ri>cno». 






ViWAG«AMi50NT 


6 


5 


BILLY JOEL RIVER OF DREAMS Columbia 


6 




ANYTHING CULTURE BEAT fwc 


7 


7 


PHIL COLLINS BOTH SIDES ^ncin 


2 


3 


NEVER ALONE 2 BROS. ON THE 4TH FLOOR 


7 


12 


BEE GEES VERY BEST OF... POlYOOfVPOlYGRAM 






BREATHE AGAIN TONI BRAXTON lAtKL-MtnA 


8 


9 


MARIAH CAREY MUStC BOX coiumbm 






INDISGCNR 


8 


10 


PEJLRLJAM VS. Epc 


8 


18 


IN YOUR ROOM DEPECHE MODE u\m 


9 


n 


ETERNAL ALWAYS & FOREVER emi 


3 


2 


LASOLITUDINE LAURA PAUSINI CGawmmER 


9 


14 


THE SEEKERS 25 YEAR REUNION emi 


9 


NtW 


RETURN TO INNOCENCE ENIGMA vWGirt 


10 


a 


MEAT LOAF BAT OUT OF HELL II v>nwN 


4 


9 


THE SIGN ACE OF BASE mega 


10 


7 


GUNS N' ROSES THE SPAGHETTI... otftEN 


10 


9 


1 MISS YOU HADDAWAY lOGtC/ARiSTA 


11 


e 


TAKE THAT EVERYTHING CHANGES rca 


5 


7 


BABE TAKE THAT ncA 


11 


11 


MEAT LOAF BAT OUT OF HELL II Yincm 


11 


6 


irS ALRIGHT EAST 17 LONOOf, 


12 


34 


h.d. toni INGENUE SjRE 


6 


4 


HET PIZZA-LIED ANDRE VAN DUIN CNfttNixsc 


12 


17 


M.PEOPLE ELEGANT SLUMMING BMC 


12 


8 


SAVE OUR LOVE LTERNAL emi 


13 


10 


WET WET WET END OF PART ONE (THEIR 


7 


NEW 


ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 


13 
14 
15 


9 


ZOOROPA U2 ISIAXO 

JOHN FARNHAM THEN AGAIN RCA 

ROLUNG STONES JUMP BACK 71-'93 vir&h<[mi 


13 


22 


THE RED STROKESfAINT GOING DOWN GARTH 






GREATEST HITS) cRiDOirt 






STING A»Ai< 


13 
15 
8 






BROOKS lB£«I' 


14 


14 


MEAT LOAF BAT OUT OF HELL EpC 


8 


5 


PLEASE FORGIVE ME BRYAN ADAMS aim 


14 


10 


HERE 1 STAND BITTY MCLEAN bwilhant ofcodowi 


15 


16 


MICHAEL BOLTON THE ONE THING co^umsia 


9 


6 


IS IT LOVE TWENTY 4 SEVEN cnwndisc 


1« 
17 


FRANK SINATRA DUETS emi 


15 


NEW 


PINCUSHION ZZ TOP RC* 


16 


18 


EAST 17 WALTHAMSTOW io<wX)w 


10 


B 


WHATS MY NAME SNOOP DOGGY OOGG OCATh 


NEW 


THE CRUEL SEA THE HONEYMOON IS OVER RED 

lYL'PCLYCWAM 

MICHAEL BOLTON THE ONE THING COLUMBIA 


16 


16 


SOMETHING IN COMMON BOBBY BROWN & 
WHITNEY HOUSTON vCA 


17 
18 


12 
13 


UB40 PROMISES & LIES olp i'^iernatosai. 
ELTON JOHN DUHS rocket-p^mogram 






l*Cw.l^w»^tl^ 

ALBUMS 


18 


16 
18 


17 


NEW 


NOW AND FOREVER RICHARD MARX cwiioi 


19 


15 


CYPRESS HIU BLACK SUNDAY ruffhouse/ 




2 


PAUL DE LEEUW PLUGGED so«> 


19 


INXS FULL MOON, DIRTY HEARTS earner 


18 


NEW 


NOWHERE THtRAPv a4M 






Cd^UBiA 


2 


1 


BRYAN AOAMS SO FAR SO GOOD AAM 


20 


NEW 


FRANKIE GOES TO HOaVWOOO BANG! WARNER 


19 


12 


FOR WHOM THE BELL TOLLS BEE GEES rairoon 


20 


17 


H.E.M. AUTOMATIC FOR THE PEOPLE wafneb 


3 


4 


RENE FROGER THE POWER OF PASSION UNO 


20 


NEW 


THE POV^R OF LOVE CELINE 0(0N Enc 


21 


20 


PEARL JAM VS. epic 






MUSIC 

LAURA PAUSINI LAURA PAUSINI ccawAAPOR 


NFW 7FAI AND irianzi i/iw94 


21 


15 


EVERYDAY PHIL COLLINS vttffiiN 


22 


22 


KATE BUSH THE RED SHOES emi 


4 


3 








22 


25 


I'M IN LUV JOE (DIBBS) merdjhv 


23 


NEW 


RICHARD THOMPSON MIRROR BLUE CapitOL 


S 


5 


BJORK DEBUT MaiHEFbRoiroGn 
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LAST 


SINGLES 


23 


32 


HYPERACTIVE! THOMAS DOLBY wiophqw 


24 


23 


GUNS N" ROSES THE SPAGHEHl INCIOENH 


6 


6 


MARIAH CAREY MUSIC BOX cotuMBiA 


ma 


WEDI 


24 


11 


THE PERFECT YEM DINA CARROLL 






GFFFFP. 


7 


B 


PHIL COLLINS BOTH SIDES WARNER 




1 


1 CAN SEE CLEARLY NOW JIMMY CLIFF cmao&^ony 


2S 


20 


SATURN 5 INSPIRAL CARPETS cwvute 


25 


19 


SOUL II SOUL VOLUME IV THE CLASSIC SINGLES 


8 


NEW 


TAKE THAT EVERYTHING CHANGES RCA 


2 


4 


HERO MARIAH CAREY Sony 


26 


29 


BLACK GOLD SOUL ASYLUM C01UM8(« 






■88-'93 viRT.ir. 


9 


9 


MEAT LOAF BAT OUT OF HEU II 


3 


2 


IT KEEPS RAININ' BITTY McLEAN eesjwai 


27 


19 


A WHOLE NEW WORLD (ALADDIN'S THEME) 


26 


21 


ROLUNG STONES JUMP BACK '71 -'93 yiftGiN 


10 


NEW 


ENIGMA THE CROSS OF CHANGES viRciN 


4 


6 


BREATHE AGAIN TONI BRAXTON possum^ug 






PEABO 8RYS0N 4 REGINA BELLE coiumbia 


27 


37 


SOUL ASYLUM GRAVE DANCERS UNION cOiuubm 


5 


3 


AU. THAT SHE WANTS ACE OF BASE bmg 
BOOMI SHAKE THE ROOM JAZZY JEFF t FRESH 
PRINCE POSSUNLBMG 


28 
29 


14 
17 


ACTION DLf LE='PARO bluOOEon ^iffOO 
TM IN THE MOOD CE CE PENISTON aim 


28 
29 
30 


NEW 
24 

27 


CULTURE SEAT SERENITY oanc£pooi 
LISA STANSf 1ELD SO NATURAL awsta 








6 


5 


HONGKONG (IFPIHaiicKoci«Gniupll/16/94 






30 


NEW 


CANT TAKE YOUR LOVE PAULINE HENRY ic.. i5 


GABRIELLE F:NDVOURWAY Gobeai 




UST 
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NEW 


ALL FOR LOVE BRYAN ADAMS/STING/ROD 


31 


31 


NUTHING- BUT A G' THANGil^ ME RIDE 


31 


25 


JANET JACKSON JANET, virgin 


TWI 


ALBUMS 






STEWART f>OLYGR»v 






OR DRE DCATHfWW.-^NIERSCOPC 


32 


30 


STING TEN SUMMONER'S TALES aim 




WEEK 

NEW 


8 


e 


SWEAT (A LA LA LA LA LONG) INNER CIRCLE 


32 


30 


STOP LOVING ME. STOP LOVING YOU DARYL 


33 


NEW 


TONI BRAXTON TONI BRAXTON ARvSTA^i.FARCt 




GRASSHOPPER TOGaHER WITH YOU PO^niRAM 


9 


9 


WARNER 

GONE TOO SOON MICHAEL JACKSON SONY 


33 


24 


HALL EP-C 

DIS-INFECTED THE THE epiC 


34 
35 


NEW 
29 


THE BEATLES 1962-1966 parlopwjme 

PRINCE THE HITS 2 PAisitvPARK 

CROWDED HOUSE TOGETHER ALONE CAPnoL 

U2 ZOOROPA -sLAs:: 


2 
3 


3 
2 


SAMMI CHENG REVENGE «ritaia«iots 
J4CKY CHEUNG WAIT FOR U UNTIL MY 


10 


NEW 


CULTURE BEAT MR VAIN SONY 

ALBUMS 


34 

35 


NEW 

23 


LOVER JOE ROBERTS m. 
MRBLOBBY MR SLOBBY msixymusc 


36 
37 


NEW 
33 


4 


1 


HEARTACHE RCArGRAM 

ANDYLAU FALLING IN LOVE WARNER music 4 RCw 

MELODr 

CASS PANG HAVE YOU .SO BEAUTIFUL EMi 
ANGELA PANG LINGERING AROUND soi'v 
JACKY CHEUNG BLESSING pdyoRAM 
LEON LAI CHATEAU DE REVE polygram 
VIVIAN CHOW GREATEST HITS i NEW SONGS 
POLYGRAM 

JACKY CHEUNG JACKY CHEUNG '93 UVE 


1 


1 


BRYAN ADAMS SO FAR SO GOOD a4m 


36 


28 


U LONI CLARK a«m 


38 


NEW 


THE BEATLES 1%7 1970 parlopmwe 


S 


6 


2 
3 


2 
NEW 


TOM PETTY L THE HEAJTTBREAKERS GREATEST 

HITS MCA 

PEARL JAM VS scy.y 


37 
38 
39 


21 

NEW 
33 


BMBE TAKE THAT ka 
FACTS OF LIFE OUl 3 mca 
GETTOJAM OOMINO cwtb^Wt^xhumbi* 


39 
40 


35 
NEW 


FRANKIE GOES TO HOLLYWOOD BANG! 

GRtATEST HITS /n 

BARBRA STREISAND BACK TO BROADWAY 


6 
7 


9 
3 
4 


4 

9 


5 

7 


DAVID BOWIE THE SINGLES COLLECTION EMi 
MARIAH CAREY MUSIC BOX SONY 


40 


27 


FAMILY AFFAIR SHABBA RANKS myoon 






001 . MBiA 


8 
9 


5 


6 


3 


FRANK SINATRA DUETS EMt 














10 


NEW 


7 


NEW 


MICHAEL JACKSON DANGEROUS EM< 
















POLYGRAM 
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MEAT LOAF BAT OUT OF HELL II viBom 
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THE ROLLING STONES JUMP BACK 71 '93 Mm 
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U2 ZOOROPA POLYGRAM 
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14 
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IS 
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16 
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NEW 


10 


NEW 


19 
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1 
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5 


6 


15 
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6 
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10 
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10 
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11 


8 


12 


9 


13 


NEW 


14 


14 


15 


12 


16 


NEW 


17 


18 


18 


17 


19 


16 


20 


NEW 



SI»<GL£S 

ALL FOR LOVE BRYAN ADAM&'ROD STEWART/ 
STING *AU 

I D DO ANYTHING FOR LOVE (BUT ( WONT DO 

THAT) MEAT LOAF virgin 

PLEASE FORGIVE ME BRYAN ADAMS UM 

THE SIGN ACE OF BASE Mfc* 

ANYTHING CULTURE BEAT dance POOl 

U GOT 2 LET THE MUSIC CAPELLA inicbnai du<( 

THINGS CAN ONLY GET BETTER 0:REAM MMinn 

CRYIN' AEROSMITH Gf"fN 

ITS ALRIGHT EAST 17 iondon 

TWIST I SHOUT CHAKA DEMUS & PLIERS mamgo 

I MISS YOU HADDAWAY coconut 

BABE TAKE THAT fCA 

COME BABY COME K7 BiGufe 

GO WEST PET SHOP BOYS pahlophc* 

FOR WHOM THE BELL TOLLS BEE GEES lOLYDatt 

LIVING ON MY OWN FREDDIE MERCURY 

THE PERFECT YEAH DINA CARROLL m.u 
FEELS LIKE HEAVEN URBAN COOKIE 

COLLLcrtVL I'LL-;': b 

BOOM! SHAKE THE ROOM JA^ZY JEFF i FRESH 

PRINCE iivF 

IS IT LOVE TWENTY 4 SEVEN |^&3C 

UBUMS 

BRYAN AOAMS SO FAR SO GOOD WW 

PHIL COLLINS BOTH StDES v'SG'n 

MEAT LOAF BAT OUT OF HELL II viWliN 

ELTON JOHN DUETS hochei 

GUNS N' ROSES THE SPAGHETTI INCIDENT? 

BJORK DEBUT MOtMtRWt Litnt inDi*n 

TAKE THAT EVERYTHING CHANGES »0« 

DINA CARROLL SO CLOSE um 

UARIAH CAREY MUSIC BOX Columbia 

ENIGMA THE CROSS OF CHANGES vibgin 

PET SHOP BOYS VERY '■•hiupmoni 

FRANK SINATRA DUETS capiioi 

MEAT LOAF HITS OUT OF HELL Epic 

AEROSMITH GET A GRIP geffin 

ROLLING STONES JUMP BACK ■7I--93 w«Cin 

M-PEOPLE ELEGANT SLUMMING dtCONSiRuciiON 

DtEPRINZEN ALLESNURGEKLAUT «anSA 

ACE OF BASE HAPPY NATION moA 

DIE ARZTE DIE BESTIE IN MENSCHENGESTALT 

MFinoNn«j( 

ACE OF BASE HAPPY NATION U.S. VERSION ULC* 



NORWAY IVERDENS GANG Norway) l/15.'9d 



SINGLES 

AU FOR LOVE BRYAN ADAMS^OD STEWART/ 
SUNG 

CRYIN' AEROSMIIH <^uffi 

HERO MARIAH CAREY SONv 

JUST MISSED THE TRAIN TRINE REIN ev 

FRIENDS STELLA GETZ «"fw 

U GOT 2 LET THE MUSIC CAPELLA meg* 

BACK IN BLACK BROTHERS CWi 

PLEASE FORGIVE ME BRYAN ADAMS aim 

HOOET OVER VANNET FILMMUSIKK wARiifR 

SIGN ACL Of BASC vF&ft 

AlBUMS 

PRIMA VERA ABSOLUTE PRIMA VERA evitmi 

DIVERSE ARTISTER DANCE COLLECTION 6 MtW 

TRINE REIN FINDERS KEEPERS tMi 

MARIAH CAREY MUSIC BOX UMv 

VARIOUS MEGA DANCE WLO 

VARIOUS ABSOLUTE MUSIC 9 rvA 

Z2T0P ANTENNA bmgiArioia 

BRYAN ADAMS SO FAR SO GOOD W* 

BKJRK DEBUt r-oi'GHAU 

ALICE IN CHAINS JAR OF FUEVSAP pol^GRAu 



BEL,Q|y||/| (IFF! BelgiurVSABAM) 1/14/94 



SINGLES 

PLEASE FORGIVE ME BRYAN ADAMS A-iw 

I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

THAT) MEAT lOAF v.roi'. 

FORMIDABELEKERSTMIS XAVIER DE SAERE Eu. 

I'LL ALWAYS BE THERE ROCH VOISINE RCA 

ANYTHING CULTURE BEAT sot*y 

U GOT 2 LET THE MUSIC CAPELLA WDBuiin 

ALL FOR LOVE BRYAN ADAMS,HOD STEWART/ 

STING rcv'GHAW 

TEARDROPS THE RADIOS em. 

TRUE LOVE ELTON JOHN & KIKI DEE «OC«i 

CRYIN' AEROSMITH geffen 

ALBUMS 

BRYAN ADAMS SO FAR SO GOOD a&m 
DANA WINNER RFGFNBOGEN assfkrfm 
FREDERICKS GOLDMAN I. JONES ROUGE 

COI ilMHW 

DOMINGO ROSSCARRERAS CHRISTMAS IN 
VIENNA sew 

ROCH VOISINE I'LL ALWAYS BE THERE nc* 
ADAMO COMME TOUJOURS £M< 
THE ROUING STONES JUMP BACK 71 93 viwsn 
GUNS N- ROSES THE SPAGHEHt INCIDENT? 

OtFliN 

MEAT LOAF BAI OUT OF HELL II virgin 
HELMUT LOni MEMORIES ka 



IRELAND "^P' 'reland? 1J20/94 



lAST 
WEEK 

2 



SINGLES 

ALL FOR LOVE BRYAN ADAUS/ROD STEWART/ 

STING WW 

ITS ALRIGHT EAST 17 iQWXn 

COMEBABYCOME K7 mcun 

ANYTHING CULTURE BEAT ip-c 

THINGS CAN ONLY GET BETTER D^REAM ut&wt 

NOWHERE THERAPY' -.vmiNtr tASr w£St 

FOR WHOM THE BELL TOLLS BEE GEES polvdor 

BABE TAKE THAT rca 

HERO MARIAH CAREY cauwaiA 

THE PERFECT YEAR DINA CARROLL aam 

ALBUMS 

BRYAN AOAMS SO FAR SO GOOD alm 

CRANBERRIES EVERYBODY ELSE IS DOING IT, SO 

WHY CAN'T WE' rSiAfiO 

MARIAH CAREY MUSIC BOX ccxuwbia 

GARTH BROOKS NO FENCES CAwrw 

DIANA ROSS ONE WOMAN - THE ULTIMATE 

COLLECTION fw. 

GARTH BROOKS NO FENCES libirk 

VARIOUS A WOMAN'S HEART dam 

VARIOUS NOW THAT'S WHAT I CALL MUSIC 26 

TOM PETTY ft THE HEARTBREAKERS GREATEST 
HITS MC* 

CHRISTY MOORE KING PUCK coiumbm 



DENMARK <1f F^l/Nielscfi Msrketmg Research) 1/16/94 



SINGLES 

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/ 

STING i-x:lygw.«m 

IN YOUR ROOM DEPECHE MODE SONEi 

THE SIGN OF BASE me&* SWNOimviah 

JUNGLEDYRET DIVtRSL Sony m use 

THE RETURN TO INNOCENCE ENIGMA vinGiN 

PLEASE FORGIVE ME BRYAN ADAMS «m 

FIVE LIVE GEORGE MiCHAEL 4 QUEEN fmi 

MOVE ME BASIC ELEMENT emi 

CRYIN' AEROSMITH Gfrfes 

FRIENDS GETZ STELLA MtGA scanOimvian 

ALBUMS 

BRYAN AOAMS SO FAR SO GOOD MU 
DIVERSE AH ABE! SOH» 

ACE OF BASE HAPPY NATION U S VERSION wtiiA 

ZAPPZAPP YOU BETTER BELIEVE mega 

PHIL COLLINS BOTH SIDES warmer 

ENIGMA THE CROSS Of CHANGES vfo^ 

AEROSMITH GET A GRIP ctFFErt 

GUNS N' ROSES THE SPAGHETTI INCIDENT? 

ZZTOP ANTENNA 8MG 

EROS RAMAZZOTTI TUTTE STORIE bmg 



SWITZERLAND IMEDIA control Switzerland) 1/25,^4 



SINGLES 

U GOT 2 LET THE MUSIC CAPELLA pk^skxwam 
I'D DO ANYTHING FOR LOVE (BUT I WONT DO 
THAT) MEAT lOAF virgin 
ALL FOR LOVE BRYAN ADAMS/ROD STEWART,' 

STING POIVCRAM 

THE SIGN ACE OF BASE pyxygram 

CRYIN' AEROSMITH aifFt\ 

GO WEST PET SHOP eOVS emi 

PLEASE FORGIVE ME BRYAN AOAMS MM 

BOOM! SHAKE THE ROOM D J JAZZY JEFF A 

FRESH PRINCE jive.bmg 

FEELS LIKE HEAVEN URBAN COOKIE 

COLLECTIVE --tiwcmd 

TAKE CONTROL D.J BOBO fresh 

ALBUMS 

BRYAN AOAMS SO FAR SO GOOD *4M 
MEAT LOAF BAT OUT OF HELL II viRGiM 
ELTON JOHN DUETS MCC«iti,*MONaGR»A» 
PHILCOUINS BOTH SIDES wabnfr 
DIE TOTEN HOSEN REICH UNO SEXY emi 
MEAT LOAF HITS OUT OF HELL so»<y 
PET SHOP BOYS VERY emi 
ACE Of BASE HAPPY NATION U S VERSION 

FClYCRftM 

ENIGMA THE CROSS Of CHANGES vircjm 
AEROSMITH GHAGRIP bmg 



CHILE 



lAPF Chile) 12/93 



LAST 
MHTH 

NEW 
NEW 



ALBUMS 

PAUL McCartney paul is live twi 

EROS RAMAZZOTTI TOOO HISTORIAS bwg 
LUIS MIGUEL ARIES mmsfr 
GUNS N' ROSES THE SPAGHETTI INOOENT' e 
ILLAPU EN ESTOS OIAS em. 
MICHAEL JACKSON DANGEROUS SOny 
LUCIO DALLA ATENTO AL LOBO WC 
MANA OONDE JUGARAN LOS NINDS 
SALVATORE ADANO 24 GRANOES EXITOS Evi 
GLORIA ISTAFAN Ml TIERRA 5W> 



GLOBAL 

MUSIO PULSE 



THE LATEST MUSIC NEWS FROM AROUND THE PLANET 



EDITED BY DAVID SINCLAIR 

JAMAICA: As of Jan. 1, 1994, most of the country's sound systems — the mobile music 
sets that circle the island delivering the hottest dancehall tunes to the masses — have 
stopped playing songs with obscene or violent lyrics. The change comes after a ruling 
by the Sound System Association that requires all of its member sets to refrain from 
airing controversial cuts and instead aim to promote the positive over the prurient and 
peace over war. The ban comes in the wake (but not as a result) of the recent brutal 
killings of DJs Panhead and Dirtsman and singer Mickey Simpson. Among the support- 
ers of the Association's action is Winston "Wee Pow" Powell, owner of top-rated sound 
system "Stone Love," which celebrated its 21st anniversary last year. According to 
Powell, he and many of his peers only played the X-rated material to maintain a compet- 
itive edge. As he says, "If no one plays that stuff, there's no competition." 

MAUREEN SHERIDAN 



HONG KONG: In a market where image is everything, crooner Leon Lai (Billboard, Nov. 

13, 1993) is finding that the road from teen worship to a more ma- 

1 ture audience can be rocky. With his new. Cantonese-language al- 
; bum "Chateau De Reve" (PolyGram), Lai has tempered his music's 
I high hormone level with mellow covers of Paul Davis' "I Go 
I Crazy" and Kusano Masumune*s "Four Seasons." Although the 
I move was a good start in attracting fans from an older demo- 
; graphic. Lai'a younger followers are obviously disappointed. The 
1 album slipped drastically after only three weeks on the chart, and 
; ' '• members of his fan club vented their frustration by bombarding 

— ' Lai's rival, Andy Lau, with boos and debris when he took to the 

stage at a recent radio awards show. PolyGram executives 
wouldn't comment on the fracas, but they did admit that it may be a bit too early for 
Lai to break away from his loyal fan base. .mike levin 

JAPAN: Comprised of singer Shizuru Ohtaka and multi-instrumentalist Michiaki 
Kato, the duo known as dido is unique. On its recently released album "Ksana" (King 
Record Co.), dido creates spacey, difficult- to-categorize music dominated by Ohtaka's 
remarkable voice. Formerly with the genre-busting Voice From Asia, her vocals at 
times recall those of Enya. But Ohtaka's gifts are such that she sounds at home with 
a wide range of material in several different languages, whether it be "Amazing Grace" 
(which she sang at a recent Tokyo concert), a breathy, lyrical piece like "Across The 
View" (now a theme on Tokyo FM station J-WAVE), or catchier songs like "Mikkai" 
(Secret Meeting), which features Indian instruments (tabla and dilruba) and boasts a 
distinctly unorthodox arrangement for what is otherwise fairly standard pop fare. In 
concert, the exotic, kimono-clad Ohtaka sings in her ethereal yet powerful style while 
occasionally producing bizarre sounds from an array of toy instruments and other ob- 
jects, while the unobtrusive Kato provides the perfect musical foil. 

STEVE McCLUBE 
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SPAIN: Lluis Llach was a pioneer of the nova can^o in the late 
'60s. a protest-song movement in Barcelona against the dictator 
General Franco. Llach, who appeared at last year's Edinburgh 
Arts Festival in Scotland, is still going strong, and he has just 
released "Un Pont De Mar Blava" (A Bridge Of Blue Sea) to 
widespread critical acclaim. "In the album, we have traced a 
Mediterranean cultural triangle between the Greek islands, the 
Arab world, and the Catalan coast," Llach explains. "I have 
tried to present the Mediterranean as a summary of problems 
that affect the world — fratricidal wars, fundamentalism, xeno- 
phobia, and racism." Greek singer Nena Venetsanou and 
Berber Arab singer Amina Alaoui sing in their native tongues 
on the album, as they did before 18.000 people when Llach pres- 
ented the album at a Barcelona concert on a stage covered with 

white sand. He uses 14th century instruments as well as the latest technology to produce 
a fascinating sound. HOWELL Llewellyn 

IRELAND: Long before the Cranberries took off from Limerick with such spectacular 
results, the top act from that southwest city was a band called Granny's Intentions. 
Signed to Deram in 1967, the group's singer. Johnny Duhan, eventually opted out of 
the rock circus at the age of 26, moved a small distance north to a farm in County Gal- 
way, and wTote songs. Many of these have since been recorded by Dolores Keane, Mary 
Black. Freddie White, Christy Moore, and Mary Coughlan while Duhan aLso wrote 
the music for the movie "Reefer And The Model." Now he has recorded his own album, 
".lust Another Town," released on the Irish independent label Bell. A recurring theme 
in his writing over the years has been the memory of his adolescence, and the new album 
is a \ividly sketched series of impressions of life in Limerick in the 1960s. With consider- 
able skill and sensitivity, he recalls being moved to tears by a hymn ("Benediction"), 
finding romance at his first dance ("Margaret"), his mother's difficult life ("Everything 
Will Be Alright"), and his growing interest in the people who exist on the margins of 
society. ken stewart 
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CANADIAN RAP SEARCHES FOR ITS IDENTITY 

(Continued from page 41) 

Inches Of Snow," which his label, 
EastWest Records America, expects 
will be recorded in Jamaica. And the 
domestic rap personality of 1992, 
Devon, whose forte is a live, horn- 
driven blend of tough rap, ragga, and 
R&B, has completed demos for the 
sequel to his Juno Award-winning de- 
but "It's My Nature" (EMI). 

On these four pillars will rest the 
hopes of the structure that hip-hop 
blueprinted when Fresh-Wes' Eric B 
& Rakim-influenced fir^t single "Let 
Your Backbone Slide" hit Canada's 
conservative r^io playlists in Janu- 
ary 1990. 

But there is more to domestic rap 
than the saga of Snow, Fresh-Wes, 
the Dream Warriors, and Devon. And 
depending on who's talking — in- 
volved producer/promoter, opinionat- 
ed observer, or industry insider — Ca- 
nuck rap is either "in limbo," "a copy 
cat," "on a new progression," or 
"coming back — correct'" 

Critics and aficionados alike ac- 
cept — as corollary to the genre's gen- 
esis in American hip-hop and Jamai- 
can "toasting" — that rap expressmns 
from Halifax, Nova Scotia, to Van- 
couver, British Columbia, are largely 
derivative. 

Says Rammit Records president 
Trevor Shelton, "How could it be oth- 
erwise? Our black culture is primari- 
ly an immigrant Caribbean one, and 
we're here stuck like limpets along- 
side the most pervasive cultural and 
media superpower in the universe." 

RUDT FOR Ranu 

It is the view of several musical 
tastemakers — like Toronto club and 
college radio rap DJ Tony Moore — 
that the "copy cat" phase ended with 
last year's downturns, providing in- 
dependent innovators with room to 
grow. "The whole scene is ready for 
renewal — from the bottom up," 
claims Moore, citing many DIY entre- 
preneurs who, strictly out of necessi- 
ty, have moved up from investment 
input to production control, label 
management, and marketing direc- 
tion. "\s have a lot of first-time rap- 
pers who have had to ditch the notk)n 
of being discovered, signed up, and 
protected for life by the record com- 
pany." 

Instead of waiting for radio — 
which, according to Ivan Berry, head 
of Beat Factory Productions and 
Boombastic Music, home to the 
Dream Warriors, Split Personality, 
Rupert Gayle, and Saslda, has gone 
from a national 1991 peak of 18-21 
pro-rap stations to the 1994 low of 
"three or so" — or the labels them- 
selves to stimulate rap's sales appeal, 
domestic indie hip-hop production 
houses and niche labels are seeking 
fresh approaches and strategies for 
staying alive while shopping finished 
material to the U.S., U.K., and Euro- 
pean markets. 

"High time, too," reckons N Oji 
Mzilikazi, editor of Montreal-based 
urban periodical Upfront "Our musk: 
industry has failed to build the infra- 
structure to stimulate growth in 
R&B, rap, dance, and world musk ar- 
eas; labels don't understand the mu- 
sk; radio is strictly into selling adver- 
tising, and their cultural stance pre- 
disposes them to be anti-rap. So, yes, 
the only way to go is to recommit 
support to the development of our 



own music. 

According to Jeff Bryan, publisher 
of The Sound, a monthly black musk 
trade sheet, 'Today's wannabes are 
better versed in musk business reali- 
ties. Education is the key to organiza- 
tion and the most important subject 
for emphasis." As examples of 
emerging indies charged with new 
zeal, Bryan cites "the four stables 
with the hottest buzz today": Groove 
A Lot, DefBeat, and Radio Active 
Productions, all from Toronto, and 
Vancouver-based Calabash Records. 

Groove A Lot aggressively bills it- 
self as "Canada's first real hip-hop la- 
bel," on the strength of a huge street 
rep with the college radio cliques that 
rule the "unsigned artist" tip, and the 
respect accorded main act Ghetto 
Concept ("the best bet for '94") and 
label mates Bom II Roam and ORB 
(Original Rude Boys). 

Dalbert Myrie's DefBeat has taken 
an uptown, hip-hop, and smoothed- 
out R&B route with groups Gentle- 
men X and Proper Etiquette and a 
ralfa-rap stance on Mk'N Gz Crew. 
The label's straight-up approach is to 
front all studio and recording costs 
and to deliver ready-made albums to 
potential licensees, releasing any un- 
placed product independently. 

Radio Active Productions, run by 
producer Vengeance, is road-testing 
"toxk phonk" tracks by various ho- 
mies, including Chinese-Canadian 
rapper Apollo, dancehall figure Batt- 
man, "mind-tip explorers" Ubis, 
dread Dibass, and hardcore rapper 
Shorty Groove, on a multi-track CD, 
"Mass Destruction," that was ser- 
viced to hip sound system DJs in 
southern Ontario and New York. 

BEYDNO THE NUB 

While most rap creativity and re- 
cording activity focuses on Toronto 
(home to the largest segment of the 
country's black population, and hub 
of the Canadian recording industry), 
hip-hop experiments are raising their 
reborn vokes in other urban centers 
like Vancouver, Montreal, Quebec, 
and Edmonton, Alberta. 

Vancouver's enterprising Calabash 
label looks to mainstay act Rascal, 
distributed by Epic/Sony, to clear a 
path for roster hopefuls like Who-La- 
gen, Akilah X, MZ Jam & the UBC, 
Show And TeU, and Latitude 49. 

Edmonton's Maximum Definitive, 
an unsigned jazz-funk crew, is 
strongly touted by many connois- 
seurs, including Sharon Kavanaugh, 
producer of MuchMusic/City TV's 
nationally-viewed weekly dance 
showcase "Electrk Circus," itself the 
most influential media supporter of 
rap and hip-hop neophytes. 
Admitting that in the 514 years of 



E.C.'s existence, 'Tast year was the 
slowest for demo tapes ever," Kava- 
naugh senses that "the hip-hop com- 
munity worries about getting record- 
ed and recognized. When [Fresh- 
Wes] moves to the States; Dream 
Warriors sit in limbo for over a year; 
albums by Devon, MCJ & Cool G, 
Split Personality, and Organized 
Rhyme sell disappointingly; there's 
no rap radk>; we have no identity to 
our hip-hop, unless it is that we copy 
a lot and we have an inferiority com- 
plex, you know it's a bad year — and 
the only way from here is up!" 

Like others, Kavanaugh notes that 
rap acts focus on the U.S. because of 
an obvious fact "There is yet to be a 
major domestic signing in rap that 
went on to international success. Ev- 
eryone that's made it to now — Mae- 
stro, Dream Warriors, Main Source, 
Snow — they were all signed abroad. 
Made in — and broken from — Canada; 
that's the key to a stylistic break- 
through. Then, the dominos will fall 
in place." 

Looking not at the U.S. but at Eu- 
rope is Mirgin UKA's producer, An- 
thony Bond, whose acts like Simply 
Majestic and Advan-Ta-Gious lean to- 
ward the snap'n'crunch hip-house tip 
where rap and dance collide and coin- 
cide. Bond looks to Europe for artis- 
tic inspiration and as a gateway to 
gk>bal fame. 

"It makes sense," Bond asserts. 
"[Snoop Doggy Dogg's] gangsta rap 
sells well here, but the Canadian 
fiava is not g-rap. Check the charts: 
Culture Beat Snap, Capt Hollywood. 
If we can buy their dance rap, why 
won't Europe dig up on our rhythm 
formula? We have LSU, Tribe, Sub- 
culture, X-Es, Swing Along Gang. All 




TBTBT 



we have to do is be more consistent" 
Pursuing this course are club and 
dance indies like Plus 8, Hi-Bias, 
Strobe, and Contraband, whkh favor 
rap vocals and hip-hop flavors over 
their house beats. Among the U.K.- 
fbcated who are banking on current 
British partiality for dancehall music 
are veteran acts like Rumble (<3ee- 
St/A&M), Chuck Wheel, Courtney 
Irie, and Rasta Survivors. 

Meanwhile, the current grass roots 
renewal proceeds with a cautious 
boom in first- and second-quarter ac- 
tivity. Among the announced: Isba/ 
Sony, still pushing TBTBT and roll- 
ing out Kish ("A Nation Of Hoods") 
and DJ. Ray ("Things A Gwaan"); 
CEC Records, reactivating EMI-dis- 
tributed MCJ & Cool G with a fresh 
single, "That's Life," and introducing 
Da Freshmen (Duke St. Records/ 
MCA); Attic Records, unleashing 
Fresh-Wes Feb. 16, followed by Main 
Source's "F-k What You Think" 
(from Wild Pitch/U.S.); and the 
(Continued on page €9) 
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-WITH ONE PLATINUM AND THREE GOLD ALBUMS AWARDED IN THE PAST THREE MONTHS, 
WE'LL SOON HAVE TO ERECT A NEW WALL!" 



AT MIDEM SEE ALEXANDER MAIR AT THE CANADA BOOTH OR AT THE CARLTON HOTEL OR BRIAN ALLEN AT L'HORSET SAVOY 

AHIC RECORDS LIMITED. 102 ATLANTIC AVENUE. TDRDNTO. ONTARIO M6K 1X9 (4161 532-4487 FAX (4161 532-9545 
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Waltons. Acid Test. SiberT>'. Cadcll and the Rheosiaiics — lo join long- 
time signing k.d. lang on the roster 




Canada long ago fmerged from any sWom cast by ils larger ndgdJwr to the south. But the country has lately accekrated the 
pace of Hi own mm\ca\ activity even more. Rightly recogni^eii as a rich talenl-souri f , i( Iws become a pivotal trading center, 
with cann^ indies importing, and savvy muhmatwr\ak exporting, all types 0/ music for ail types oj ears, in tlif/ollowing 
Billboard Spotlight. Canadian editor Larry LeBlanc informs on various aspects of this increasingly potent market. 

— Gene .Sf niatti. Director of Special Issues 



SOMETHING IN THE 

WAY THEY tAOVE: 
FAST-ACTING INDIES NOW 

INDUSTRY'S PRIME A&R 
SOURCE 

BY LARRY L*BLANC 



Boosted enormously by support from the MuchMusic national 
video channel. CBC-Riidio. a national college radio network, 
alternative mdio stanon CFNY in Toronto and ^uch key retail 
chains iis HMV Canada, Sam The Record Man and A6;B Sound. 
Canada's vibrant grassroots alternative scene has become the mdustr^' s 
prime A&R source in the past three years. 

Newcomer Canadian acts are increasingly concluding that, rather 
ihan sending an inexpensive demo to a major kibel or publishing com- 
pany, it is better lo spend additional lunds on recording a master and 
releasing it themselves. If the recording sells or attracts media attention, 
the act will likely be in a strong bargaining position with any interested 
label. 

"Anists have realized ihey don't have lo sign their lives away to a 
label," says Graham Stairs, VP of A&R at Toronto-based indie label 
Intrepid Records. 

"It's one of the healthier trends of the past three years. " claims Ross 
Reynolds, president. MCA Records Canada. "With less than two hand- 
fuls of major companies in Canada, there isn't enough room for all the 
new and developing artists. To 
develop your own project, take it to 
ihc street and get some exposuri?, 1 
think is fabulous." 

"There's some tremendous 
young unsigned talent out there." 
observes Bobjamieson, presi- 
dent/GM, BMG Music Canada. 
"Wc ve never looked at so many 
artists seriously at one time than 
we have in the last six months. 
Some of the music is so amazing." 

Fringe And Fruvous 

V\'hereas Canadian major labels 
once shied away from signing 
fringe-tvpe or ahemaiive acts, such 
grassroots indie success stories as 
the Barenaked Ladies. Moxy 
Fruvous, Mai havoc. Merlin, 
Econoline. Love Chain, the Lowest 
Ol 1 he Low, the Waltons and Wild 
Strawbemes — coupled with major 
label-signed or dustributed success- 
es of such alternative- type acts as 
Sarah McLachlan, Sloan, Head- 
stones, Spirit of the West, Tea 
Party, the Sk)'diggers and Meryn Cadell — have dramatically remade 
Canada's music scene in recent times. 

One recipient of this trend outside Canada is Sire Records, which 
scooped up the much-desired Barenaked Ladies after the band had 
made Canadian musical history by selling 85.000 of its eponymous EP. 
Since its release in late 1992. the Toronto quintet's Sire debut album 
"Gordon" has sold 800.000 copies in Canada, In addition. Sire has 
signed up or acquired U.S. distribution of such Canadian acts as the 



Sire-signed Sitwn' 




'Gord's" Cotden Bqys: Barenaked Ladies 



Doughboys And Juicepigs 

-Mso )umping to ma)or-label ot distribution linkups in 1993, after 
independent Canadian successes, were such ahemative/fringe acts as 
Mox>' Fruvous. the Lowest Of The Low. Bourbon Tabernacle Choir, 
Hconolinc Crush, Tea Party. King Cobb Stcelic, Eric's Tnp. Hardship 
Post, the Morganfields. Me Mom And Morgentaler. Shadowy Men On 
A Shadowy Planet and the Doughboys. 

Among the leading unsigned indie bands in Canada now are: hHead 
IsicL the Wild Sitiiwbcrries. the LanhTC>NES [sic|. S;ira Craig, the Lost 
Dakotas, Rymes With Orange Isicl. Liquid Boncdance. the 
Gravclberrys. and Cork\- and the [uicepigs. 

Also deemed highly promising by industry insiders are: Ragga Muffin 
Rascals. DA. Growl. Faitmann, She Stole My Beer. Dear God. Lazo. 
Bung. Uz Picard. A Tuesday Weld. Cub, Coal. Lung and Moist, 

"When )'0u start to show up on all the independent charts is when yxiu 
Stan lo hear from all ihe labels." says William Tcnn, co-manager, with 
Sandy Pandya. of the Waltons. who signed with Warner Canada last year. 

"When we went to Warners, it was the best time we could have 
gone." adds Pandp. "The band had established themselves across the 
counir)' as a club act and were self-su^icieni. We knew a major could 
take us to that next le\'el which may have been harder for us to get to 
on our ov\*n." 

Manager/producer Ivan Berry of Beat Factor}* Productions argues 
that, so far, dance and hip-hop bands are being excluded from the 
national indie h<iom. "We don't have radio support or the media, clubs 
don't want us, and we don't have MuchMusic except for the specialit)' 
shov\3," Berry claims. "A group like the VV'alions. whether they have 
radio or not, have support from the media — either MuchMasic, major 
college radio or press. They can then lour and sell 50,000 records. 

"Before the Barenaked Ladies got their Sire deal, they could be 
booked in any club in Canada," continues Berry. "We don't mind 
jumping into a van and going across Canada and touring to get a fol- 
lowing of 1. 000 people a night, but we can't do thai. No club across 
Canada wants rap or hip-hop." 

Several industry hgures argue that by aspiring to be the next 
Barenaked Ladies or Mox)' Fruvous, many nevv-comers have unrealistic 
expectations of what their value is to a major. 

"Barenaked liidies came to the majors with an extraordinary' track 
record." points out MCA's Re^Tiolds. "The band sold such an extraor- 
dinary* amount that it jusiified the attention they got. If anybody has 
that irack record, then maybe they can look for a similar situation, but 
some of the people with that attitude don't have an>'wherc near that 
track record. Ihcy better realize that selling a couple thoasand albums 
on their own won't have c*ver>'^body beating their door down. " 

No 'Breakfast' Or 'Dini' 

"Ever>'body thinks they're going to sell 40,000 copies, but they don'l 
realize how hard it is to do that." says Intrepid's Stairs. "To get past 
3,000 copies, )'ou need to cither have a song capture people's imagina- 
tions on CFNY and college radio, have a video get picked up by 
MuchMusic. or get a lot of publicity'." 

Jack Ross, manager of the Waltons, Fumaceface and hHead suggests 
that many bands don't have mainstream commercial appeal. "The 
appeal for Barenaked Lidies and Mox>* Frtivous has been really wide." 
he says. "I can t put hHead on [CITY-TV's| 'Breakfast Television' or on 
"The Dini Pelt)' Show" [CT\''s interview showl, Moxy Fruvous and 
Barenaked Lidies could do more of those things." 

One downside to the grassroots scene, some industry' figures argue, 
is that it is weakening the position of the traditional independent record 
labels. Panicularly hard hit has been Canada's leading indie Attic 
Records which, in 1993, dramatically cut b;tck on domestic signings. 

"There's the Barenaked Udies syndrome, where a lot of acts say. 
"They did 50,000. therefore I can." " says Attic president Al Mair "They 
don't realize the group did 50,000 on their own and then 700,000 with 
Warners. And. with all due respeci, we could have sold as many 
Barenaked Ladies albums as WameR did if we had it." 

"You now get a band who've been together six months creating a 
buzz, and evetybody's out there with their checkbooks." notes Stairs. 
"For every four acts w'e re interested in pursuing now, we ll probably 
lose two. Before, could have had our pick of the four." 

"That hasn't happened to us," responds Terr)* McBridc. president of 
Vancouver-based Netiwerk Productions, which has a roster that 
includes Sarah McUchlan (for Canadal, Ginger and Rose Chronicles. 
"We can get them released in Europe. Australia and someumcs Asia. 
Only about 25% of our volume Is done in this country." 

Swingin' Cargo 

Multinationals here have stepped up distribution tic-ins or fDngc-ty-pe 
production companies or labeb One of the most admired deals within 
the Canadian industry is the Records Canada's 18-monih-old distribu- 
tion pact with the Mont real- based label'importer/distributor Cargo 
Records. The deal has provided MO\ with early access to such acts as 
Sloan. Me Mom And Morgentaler, Shadow^' Men On .A Shadowy Planet. 
Fumaceface and. more recently. Hardship Post. Malhavoc and Merlin. 

"It's been a win-win situation in that Cargo is well plugged into the 
street." say's Ross Reynolds. "When a prciject comes along we jointly feel 
would benefit from MCA involvement, we swing it over to MCA. Cargo 
is able to get a broader distribution than they have themselves. 
However, there are also tenain projects they do a lot better job than we 
probably could ' | 
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Th* N*xf Sounds 
You'll Hoar... 

10 For '94 



WHILE A HIGH NUMBER OF C\NAD1AN ACTS 
currently enjoy an international profile, an impres- 
sive number of established anists within the domes- 
tic markets — as well as some newcomers — show 
intemaiional potential. Billboard's Canadian editor 
Lany LeBlanc picks 10 acts lo look for in 1994. 




MOXV PRUVOUS 

Before being signed by Warner Music Canada last 
year, quasi-acapclla Moxy Fruvous had reached 
"gold" (50.000 units) with its six-song, eponymous 
indie cassette release and had opened for the likes of 
Brj'an Adams and Bob D>'lan The Toronto group's 
debut album "Bargainville." recorded at 
Woodstock's Dreamland Studio, was issued on the 
WEA label in the summer and. boosted by a 55-daie 
summer national tour, has since reached Canadian 
platinum status (100,000 units). The album will be 
issued by Atlantic in the U.S. and EastWcsi in the 
U.K. this month. 




TKA PARTY 

Even Tea Pany's label. EMI Music Canada, which 
initially shipped out less than 7.000 pieces, was sur- 
prised by the oui-of-thc-box response to the band's 
debut "Splendor Soils. " Se\'en weeks later, the album 
went gold. Last year the Windsor, Ontario, band 
took part in a 10-date national tour package wnth 
Blind Melon and 1 3 Engines and spent the latter part 
of December and January- performing in Australia and 
New Zealand supponiiig the November release of its 
album there. Chrv-salis is slated to release the album 
in the U S. in March, 




THI WALTONS 

The Waltons have made their mark here with the 
indie album "Uk My Trakter~ [pronounced "Like My 
Tractor"), released m 1992. After a label bidding-war 
early last year, the band signed with Wamer Music 
Canada, which reissued the album. The record was 
released in the U.S.Jan. 1 1 by Sire^'Repnse and is due 
for March release in the U.K. on EastWcst and world- 
wide on WEA The Waltons have also recorded a 
Ci'fitirnit'J on puffl 50 



THE 
mORTANCE 
OF BEING 
EXPORTED 



Not long ago they faced dosed doors abroad. Now the welcome mats 
are out all over the world for Canadian acts. Why? Because they travel, 
and deliver, disproportionately well. 



BY LARRY L* BLANC 



At any given point in the last several decades, there's always 
been a handful of Canadian recording acts popular outside 
Canada— but nothing comparable to the number of Canadian 
acts being recognized abroad now. 
Among the Canadian pop acts wih sizable international profiles are 
Br>"an Adams, Rush, Celine Dion, k.d. lang, Roch Voisine. Snow, Tom 
Cochrane. Anne Murray, the Cowboy Junkies. Sarah McLachlan. Crash 
Test Dummies. Sass Jordan, the Holly Cole Trio, Leonard Cohen, 
Michelle Wright. Shanta Twain, the Jeff Healey Band. Bmce Cockbum 
and Jane Siberry". 

Additionally, there's widespread international acclaim for children's 
acts Raff! and Sharon, Lois 6r Brarn, Fred Penner and Susan Hammond; 
the classical group Tafelmusik. cellist Ofra Hamoy, Celtic -based harpist 
Loreena McKennitt; and such jazz artists as Oscar Peterson. Oliver 
]ones. Brian Hughes and Rob McConneil & the Bo.ss Brass. 

Ho Chi Minh Cit>' To Dubai 

Also wuh pockets of foreign support arc the Tragically Hip, Rita 
MacNcil. Mac Moore, Colin James, 34:40, LLsa Lougheed. Blue Rodeo. 
Ian Tyson. Sloan. Colin James, the Rankin Family, the Rheostatics, 
Eric's Trip. )ohn McDermoit, the Montreal Jubilation Choir, the 
Doughboys. f*urc. Jann Arden. Malhavoc. Shadowy Men On A 
Shadowy Planet, MerjTi Cadell. I.uc de I^rochellierc. Daniel Lavois. 
Jean Lcloup. Odds. Spirit Of The West. Tea Party and the Boomers. 

.Among the signs of the growing international scope of Canadian 
music are: 

•Br>'an Adams' sweeping [December- February Southeast Asian tour, 
which included a date in Ho Chi Minh City, making him the first major 
W'estem pop star to pcribnn in Vietnam In two decades. The tour also 
encompassed dates in Indonesia, Malaysia, Hong Kong. India. 
Thailand. Taiwan, the Philippines, Australia, New Zealand, japan and 
Korea. Additionally, (check your atlas) Adams peribrmed in Dubai and 
Bahrain recently. 

•Ha\ing scored strong sales with the Holly Cole Tno's "Blame It On 
My Youth" and "Don't Smoke In Bed" albums, Toshiba-EMI in japan is 
preparing a greatest-hits package that will also contain live material 
specifically recorded forjapun record buyers. 

•Mac Moore's album "Bohemia." first issued in Canada by Sony 



Music Canada in October 1992, and picked up by Tri-Star Music and 
released in the U.S. August 1993, is now being released in Australia, 
New Zealand. Germany, the U.K. and Asia in the first quarter of this 
year. 

* Sales of Susan Hammond's Classical Kids Series now exceeds 1 mil- 
lion units in North America; and Raffi's long-anricipated new concen 
video "RafTi On Broadway" (along with accompaming audio release) is 
currently a big seller throughout Nonh Amenca .As well. Sharon, Lois 
& Bram did a successful lO-performance stand on Broadway in 
December. 

•Such Canadian alternative-styled acts as Sloan (Geffen), Pure 
(Reprise). Barenaked Ladies. Mei>-n Cadell. Acid Test and Rheostatics 
(all Sire), and Canadian country' acts Shania Twain (Mercury) and Lisa 
Brokop (Liberty) have been signed direct to U.S -based labels in the past 
18 months. 

•Naslmlle's Music Row has seen the arrival of such Canadian-oper- 
ated firms as Anne Murray's manage men [.'publishing compimy Balmur 
Ltd., Brian Ferriman's Savannah label and Supenision management 
operation (Michelle Wright. Gar>' Fjcllgaard, Anita Perras. the Good 
Brothers), and Mascioli Management (Ian Tyson, Lisa Brokop and 
Trace)' Prescoit and Lonesome Dadd)0. 

Additionally, such Canadian songwriters as Johnny Douglas, Ron 
Hynes. Dean McTaggart, Shiriey Eikhard, Cyril Rawson and Ron lr\ing 
are increasingly co-writing with others in Nashville; and Canadian 
countr>' acts Michelle Wright, Ian Tyson, Prairie Oyster, Major. Lisa 
Brokop. Shania Twain. Tracey Prescoti and Lonesome Daddy have 
recorded albums in the civy in the past year. 

A Shot Ai The Tea Party 

With the Incrci^sed interest in Canadian music abroad, many com- 
panies here now look toward the international market when signing 
acts. "Hanng an intemaiional arena to work within, you'll take a shot 
on a [alternative-styled] Tea Pany, knowing you have access to markets 
which would be open to something like that," sa)'s Deane Cameron, 
president, EMI of Canada, 

"The first territories to jump in on the [Celric-basedl Rankins [with 
the album 'Norih Countr^-'l," notes Cameron, "were Argentina and 
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NEJCr SOUNDS 

Continued from puy ^ 

track with producer Andy Paley for the upcoming 
Martin Scorsese film "Naked In New York." 




CHARLII MAJOR 

In 1993. country singer CharHc Major made 
Canadian musical history. The Aylmer, Quebec, 
native became the first Canadian country artist to 
haw two consecutive songs, "I m Gonna Drive You 
Out Of My Mind" and "I'm Somebody," reach No. 1 
on The Record 's country singles chan, Both songs are 
from his exceptional BMG Canada debut album "The 
Other Side." which Arista will release in the U.S. this 
month. Major also wTote Rick)' Van Shelton's 1992 
No. 1 counity hit "Backroads." 




With releases on such fringe labels as Pipeline, 
Restless and C/Z since 1987. Montreal's Doughboys 
had a sizable reputation before signing a worldwide 
deal with A&rM Records two years ago. Despite being 
overlooked in the U.S. last year, the band's label 
debut "Crush" earned strong crirical acclaim, and the 
single "Shine" attained significant U.S. alternative 
radio airplay. The album, released in Japan and 
Australia in 1993, was issued in Europe last month. 




HKADSTONU 

Noxious Headstone Hugh Dillon is the prime focal 
point of this in-your-Iace nock quarrel from Kington 
and Ontario. However, the band's debut MCA 
album, "Picture Of Health." produced by Mark 
Berry, also shows this is a powerfully built modem 
rock band with subtlety and near-metal strength. 




JULIK MASM 

With the platmum successes of her francophone 
albums "Julie Masse" (1992) and "A Contrc Jour" 
Continued on /lugt" 52 
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nine Rodeo • Tlir Boonii-rs • Pulriria (^oiiroy • Pierre Diiiiioiit • 

(icorpe Fox • llari-ni Seareni 'The Irish Des< einlanls • The 
.loliner Brothers • Vlatt l.anrrnt • Lyiulu Keiiuiy • Lisa Loiigheed 
• l.oreena MeKeiinill • Moxy Friivous • Salvador Dream • Jane 
Siherry • Spirit of the West • The Waltons • Wild T & The Spirit 
• C a r I Vi i II i a in • B o h I) v W i s e in a n 
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NEXT SOUNDS 
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(1993). Masse is being widely touted as the next 
major French Canadian artist to have an linghsh 
breakthrough similar to Celine Dion and Roch 
Voisine. 




LOWEST OF THI LOW 

The Toronto quartet s album "Shakespeare My 
Butt" dciminaied Canadian indie charts throughout 
1993. After being heaWly courted by several major 
labels, the band opted for a deal with new A&M 
Canada-distributed LSD, First release is the album 
"Hallucigenia." produced by Don Smith, due in 
Canada this month. 




IRISH I 

V\'iih the domestic successes of l-orecna 
Mcl^nniit. the Rankin Family and Barni MacNeiHs. 
Canadians have recently rediscovered Celtic music 
tradiMons- Latest of the Canadi;in Celtics to receive 
national attention is Newfoundland's Irish 
Descendants. Enormously popular in Atlantic 
Canada for se\cral yeani. the IL^s released their first 
album. "Mist)' Morning Shore." in 1991, followed by 
"Look To The Sea" in "93 (both independently). At 
the urging of record retailer Sam Snidennan. Warner 
Music Canada signed the band last year and 
relaunched "Look To The Sea," 




SPIRIT OP THI WIST 

Canada's premier alternative/political band Spirit 
Of The West solidly hit the mainstream marketplace 
in Canada with its sixth album. "Faithlift." Pmduced 
by Michael Phillip Wojewoda (Barenaked Ladies, 
Jane Sibeny). the WE/V album displays a distinct rock 
sensibility from a band once known for its tradition- 
al acoustic and Celtic folk sounds. Due to extensi\'e 
lounng in the U.K. and Germany, the band also has 
a growing European cult status 

Due 10 strong suppon by ihc MuchMusic video 
network and CBC-Radia, Canada has an unusually 
high proponion of indie anists having sizable nation- 
al support for their self-released recordings. Among 
those acts worth scouting are hHead. Sara Craig, the 
Wild Strawberries. Ragga Muffin Rascals, DA. 
Faitmann. Liz Picard. Lazo. Lost Dakotas. A Tuesday 
Weld, Cub. Coal. Liquid Bonedance, the .AsexuaLs, 
Lung. Jester. Furnaceface. the Smugglers, ilie 
Morganficlds, She Stole My Beer and Moist. | 



EXPORTED 
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Noiw^ay, which truly addresses how international the language of music 
is. The Rankins album has now been released in the U K.. Svntzerland, 
Sweden, Ihailand, Spain and Germany, and the gtx>up recently com- 
pleted ii-s fourth Bntish tour, opening for Mar\' Black. It's also surpris- 
ing, the number ol countries which have embraced the liradiiional 
Scots singerj John McDermoii album I'Danny Boy ). It's now been 
released in the U.S.. U.K., Australia New Zealand, and this month, in 
Japan " 

"t eline jDionJ h;is now bn>ken wide open in France, and her album 
TThe Colour Of Love"! has been been released worldwide.*" enthuses 
Rick Cumillcn. president of Sony Music Entcnainment (Canada) Inc. 
"54:40's album rL")ear Dear"l was out throughout Europe. Australia 
and Asm, atul there's strong commiimeni there for the followup 
("Smilin" Buddha Cabarei"). Mae Moore's album TBohcmia") is start- 
ing to take off in the U-S. And the Leonard Cohen record TThe 
Fuluiv"! IS a million-unit seller worldwide," 




"Nvitli Ci'urifrv" Lkui lUc Riinkm l\m\h' 




We've been heating up 
the entertainment scene for 
over two decades now. 

Through concerts, touring, 
festivals, marketing, special 
events, sponsorship and 
family entertainment, weVe 
become an intematlonal 
leader In promoting live 
entertainment. 
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"There's a lot of good children s product from Canada, and the 
L'niiecl Suics has noticed that." observes Holly-Ann I"rdnchi. publid- 
r>' promotion cwrdinator. The Children's Group, which handles 5us;m 
Hammond 's (ilissical Kids series and singer Fred Pcnncr in the States. 
Thf) '!! look twice at your product because C^inada has a good reputa- 
tion ti>r its chtldrcn's prtKluct." 

Di>tnbuior Cargo Records, headquanered in Montreal, has been 
quite active in exporting such cutiing-edge Canadian hands as 
Kum.iceface. Hardship IVsi. Me Mom and Morgenialer from its offices 
m Sm Difgo. and Chicago. "For a customer m Sweden or Italy, iis pret- 
ty hard to come up wiih enough Cin;«,lian product to make a shipment 
worthwhile from ("anada." admits Cargo co-owner Randy Boyd. 
cxpUining why the shipments come from the Siaics- "If we sell it to 
them from an .Amencan oflice. they can consolidate ii \viih SST. SubPop 
and Restless releases. We don't always have success wuh ihem 
ICanadian releases), but they do become available in the States, 
tngland and CierTnany." 

Thai Jazz 

.Another distributor profiting from exporting Canadian music is 
Montreal -based DLstribution Fusion 111. operating the decade-old 
lozz'roots label Justin Time, which features Oliver Jones, the Montreal 
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Across Canada the 
U.S.A., and around the 
world, millions of fans 
have enjoyed our shows. 

And we're turning up the 
heat every day. 



*^ CPI »«OOUCTIOWS 




AID PRODUCTIONS • PERRYSCOPE CONCERT PRODUCTIONS 
n AVENUE PRODUCtlONS • lEE LIVINGStON INC. 



Jubilation Choir Ranee l,ee. Brian Hughes and Diana Kroll. 

"Our catalog does very well in Europe. Japan and Hong Kong and 
Taiwan." s:i>'S I'usion III president Jim West "The Montreal Jubilation 
Choir has done well in Germany. France and Italy because we've sent 
them over twice to tour [PianistI Oln-er Jones also does v^ry well in 
Holland. England and France. 

"My emphasis in ihe nexi lew years is going to be in the Far East," 
adds West "1 see countries like Taiwan. Indonesia and the Philippines 
becoming a Isirong] jiizz market like Japan became 20 years ago. " 

All this international acnuty lor Canadian music is a contrast to a 
decitde ago when — despite the international successes of such acts as 
Bryan Adams. Loverboy. Core>' Han and Rush — releases by many top 
Canadian artists hit the wall away from home. In ir)'ing lo sell masters 
of their domestic acts back then. Canadiim-b.iscd multinationals often 
faced bruising confrontations with iheir international counterparts (par- 
ticularly with those in the United States). 

While the earliest goal lor ihc majoritj' of Canadian-based labels, 
artists and management — after establishing an act or a record in 
Canada — continues lo be seeking a breakthrough in America, there is 
also extensive interest today in capturing markets outside North 
America. 

"Too many of us ask what's happening in the U.S.. but we've got 
records being released in places as diverse as Spain. Ciermany and the 
Philippines." notes Stan Kulin. president of Warner Music Canada. 
"You pick up 10,000 .sales here and 25.000 there, it adds up. Wc'w 
had the Boomers happen in Germany and l.oreena [McKennitil in 
Spain and other parts of the world- More Canadian record companies 
should be looking to the rest of the woHd— and also devoiing some 
attention to the Pacific region including Southeast /\sia." 

Canadian managers and lalx-ls would Ix* wse to study the case of 
superstar Adams, who has toured Southeasi .^sia three times ihe past 
year. "We used to do Japan, do eight or nine shows and then go home, 
but now we do the whole Pacific Rim." says Adams' manager Bruce 
-Allen, 

"It's a massiv'e market, and we "re now starting to see substantial sales. 
Cariadian acts could handle ii if thc>' made the commitment," contin- 
ues Allen, "Bui not a lor of acts want to. A lot of touring is management- 




Lxally ffiTtut; Blue Rixico 

driven. If a manager shows an act can make as much money in five 
.shove's in North America as ii can in five weeks in Souiheasi .Asia, then 
the act will probably lake ihe North American jobs. Also, a lot of 
Canadian management haven't got the staff or the capabilitj' to go 
through that." 

While Adams-sized Jaunts around Asia are sull beyond the resourees 
of most Canadian acts, louring in Europe is increasingly atiractiw for 
many. In the past year 1-eonard Cohen, Celine Dion, Snow, Talelmusik. 
54:-K). Lore-ena McKenniti, I Mother Farlh. trie's Trip. Sven Gali, Too 
Many Cooks. Surrender Dorothy, Jann .Arden and Ray Condo & His 
Hardrock Goners have all played daics on the continent. 

Thunder Bay Blues 

Despite the incrcisc of Canadian touring acti\it>' in Europe, Keiih 
Porteous. manager of Mae Moore and 5-t -W. at^ues thai the Canadian 
music industry should be doing far more to break acts there. 

(Tuiimmai on t\i>y 54 
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"Everybody here says ihty want a record out there, but how many acts 
tour there?" he asks. "Success there is based on tounng and putiins out 
great albums. It's important to work your own company and work your 
way up their priority list. With 54:40 we lirst played some [media] 
shows in Europe, just to introduce the band. We followed it up by 
opening lor Midnight Oil to suppon our album |"Dear Dear"]. Now 
we're in a situation where our new record T'Smilin' Buddha Cabaret"! 
will be coming out throughout Rurope, 

"People have to realize that [going to Europe) is like the first time 
thc>' went to Thunder Bay [Ontario]," adds Porteous, "They have to 
meet people, go back and be prepared to lick their wounds. Then go 
back with another record and say 'hi' to ihe people the>' met earlier." 




Kid Stuff: Sharon, Luis &■ Bram 



Arguing that the pressure for multiple international releases is often 
artist- and management-driven. Tim Rooney, president oi PolyGram 
Records of Canada, says that Canadian acts shouldn't be too insistent 
in securing international releases without firm commitments. 

Says Roone)'. "You have 17 countries? Big deal Did you turn that 
success in one countr>- outside? With persuasion, connections and 
trade-offs, we Imultmationalsl can get releases worldwide, but it may 
[laierl damage the act in some territories. The chance is it Ithc release] 
is not going lo be a walkaway success, and when the act comes along 
with Its third album, if the first two albums have since been deleted, the 
company there wants nothing to do with it. 

■ \Ve want to build the story in Canada before trying to move to other 
territories, " continues Rooney. "You might even compile the three 
albums. You hiive to put the best foot foward and then give it a shoi," 

"I'm fearful of anybody who says. "Let's see what happens in 
Canada.'" counters Porteous. "It's just another reason not to do any- 
thing." Perhaps Rooney has a valid point — if only because so many 
Can;idian acts in the past have stumbled into the multiple intemaiion- 
al-release black hole. As well, Canadian popularit)' on its own still has 
little weight outside the country'. Barenaked Ladies, the Tragically Hip, 
Blue Rodeo, Northern Pikes, Alanus, Rita MacNcil, George l"ox and 
Colin James have all recently sold platinum 1100.000 units] or mcga- 
plaiinum numbers in C-anada, but either failed to ignite much intema- 
rion;il label suppon. particularly in the U.S.. or had their records disap- 
pear into the baclwaiers of re-gional American markets. 

"Perhaps, not every act that sells in Canada is going to sell anywhere 
else," suggests Joe Summers, president, A&M.'Island Records Canada, 
"Maybe this is our culture. Maybe, with the Northern Pikes. Rita 
MacNeil, Barenaked Lidies. the Tragically Hip, Blue Rodeo or Colin 
James, their appeal is only Canadian, From the consumer point, there's 
nothing wrong with having local heroes. However, from a business 
standpoint . you can t afford to pay for it unless you're making very inex- 
pensive records." 

"People in Canada overlook that we've sold over 100.000 albums [of 
"Gordon"] in the Uniicd States and that we've been to Britain five times 




Futurist: Ixonard Cohen 




lntcmaiiomlt%ts: CowKiy Jmkws 



m the last year. " counters Barenaked 1-adies' manager Nigel Best, 
"Selling 700,000 copies of the album in Canada and selling out 65 
]Canadian| dates nationally ls obviously impressive, but we're also well- 
set up m Kiih the U.S. and the U.K. for our next album." 

Staggered "Trakter" 

One growing tactic lor Canadians seeking maximum impact outside 
the country is to stagger releases in different territories. For example, the 
Walions' album "Lik My Trakter" [sic|. onginally released indepen- 
dently in Cinada in June 1992 and released on Sire in the U S, last 
month, was, at the management's insistence, delayed to March for its 
U.K. release on the EistWest label, 

"We could have had a simultaneous release in the U.K.. but we opted 
to wait." explains Walions co-manager Sandy Pand>'-a. "One of the rea- 
sons our single ["In The McNmiime"! was set up really well in the United 
States was ihai we took the time to go there beforehand With a simul- 
taneous relcitse. we wouldn't have been able to do ihat in the U.K. 
When it's all hap|x-iiing ttigether. you can only do so many things." H 



CC 



CANADA 
has become quite a force to 
reckon with in today's music industry. 
With world class talent putting out 
a diverse range of exceptional work, 
its musical boundaries are virtually limitless. 
There's definitely something happening 
here and we're proud to be part of it 
as Canada's #1. music store. 
Hear Here! 
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REPRESENT 



GttiRCit Fox 



CANADA'S BEST. 





"Ijyou keep your language, you want some 
culture in it. You want to sing in it. " 



QUEBEC 
Q&A: 
ROSAIRE 
ARCHAMBAULT 




Last year. Rosaire Archambauli was elected president of the 
I'Association qucbecoisc de Tindustric du disque, due spectacle 
ei de ia \1dco (ADISQ). Quebec's association of over 200 inde- 
pendent record and \ideo production companies, distribuiors 
and labels. 

Predominantly French-speaking and dtstincl in a way and to a degree 
that no other Canadian pro\ince can claim. Quebec is a place where 
culture is tied to politics and cultural survivai is mostly \iewed in terms 
of political survival. 

Substantially subsidized by numerous provincial and federal govern- 
ment support programs. Quebec's music industr)' is dominated by 
some 50 independent production firms, about 20 of which are signifi- 
cant. This IS in sharp contrast to the other parts of Canada, where 
multinationals play the larger role in dc\'cloping domestic talent, 

ADISQ was inaugurated in 1977 to both reflect the achie\'ements of 
Quebec s unique music industi>' and to lobby for government subsidies 
and setMces 

j'^hambauh. president of Archambault Musique since 1983. is a fit- 
ting spokesperson lor the Quebec music indusir>', Established as a 
sheet-music store on Ste.-Cathenne Street in Montreal in 1896 by 
Rosaire's great uncle Bdmond Archambault, .Archambault Musique is 
the dominant force in Quebec music today. The company has five retail 
Stores across the province and is the parent company of Distribution 
Select, which, launched in 1984, handles 60% of Quebec's franco- 
phone product. Among the major acts distributed by Select are Roch 
Voisine. Andre Gagnon. Marie Carmen. Julie Masse and Richard 
Sequin. 

Canadian editor Lany LeBlanc spoke with Archambault about the key 
issues affecting the Quebec recording industi)'. 

BIU30ARD: H<iu docs ADISQ differ from the Canadian Record Industry- 
A«£iciutu>n. whuU sjKuhs for the riToiJin^ interests of companies in En^/ish 
Canada? 

ROSAIRE ARCHAMBAULT: ADISQ not only has record produccts 
as members, but also show producers, publishers and managers as well. 
The second diileience is thai in ADISQ the record-producer members 
are not major companies. In CRIA, the members include the majors. 
ADISQ is a bit more like CIRPA [the Ginadian Independent Record 
Production .Association] - 

BB: Aren't ADISQ mduitiy concerns iimihr to both CRIA and CiRPA ? 

ARCHAMBAULT: Yes, we have a lot of concerns in common with 
CRL-\ and CIRPA, including concerns of neighboring rights, rental 
rights, digital radio and a blank-tape le\y We all, of course, have in 
common an mteresi in the passive of Phase II of the Cop)'Tight Act. 

BB: Many of these concerns mi^t he deeper withm the Quebec music indus- 



try because of the major role played by small \rukper\dent \abeh. If Warner 
Bros, doesn t gci a hit record, they can stiU ga on. If a Quebec mdie loses a few 
records, they louki be out of business. 

ARCHAMBAULT: Exactly. They (Quebec indies! don't have any 
mone>'. When the)' see that their records are used by radio or copied, it 
means much more for them than it means for the majors at this pomt. 

BB: Despite the obstacles, has there not been a rebirth of French music in 
Quebec in lecentyears? 

ARCHAMBAULT: 1 would say it started in 1984. just after the reces- 
sion of "82. When wc started the distribution company [Select], it |the 
industt>i was at rock bottom. There were no sales compared to the late 
1970s. The industry has done well from 1984 to today. We have a bet- 
ter star system than Canada, and the business is better done by inde- 
pendents in Quebec than the majors. 

BB: Despite this rebirth, could the industry exist without the jinancial fwcfe- 
inj; of the prcnincial and federal governments? 

ARCHAMBAULT: I don't think the industry would stand alone widi- 
out the help of both the provincial government — for recording and 
vndeos — and the federal government, through MusicAction Iwhich par- 
allels the FACTOR program outside rhe province]. Even though we are, 
and will be. huge consumers of f:nglish music, through the years we still 
kept our star-system industry going on. but it [the industr>i is still very 
fragile. 

BB: Some Quebec nationalists view the trend of francophone artists, like 
Celine Dion and Rtvd Voisine. recording in English to be a disturbing trend. 
How do you see it? 

ARCHAMBAULT: It's noi a disturbing trend, because ihe>' are keep- 
ing their French careers going on also. It's normal Ito perform in 
English], because we live m an English environment, and artists don't 
just want 10 comply to one language If ihey can sing in English, they'll 
do it If it's a success, fine, but they don't want to set back their French 
career. 

BB: Despite Dion's sizable success in English Canada and the United 
States, isn't the aim for the majority of Quebec's French artists to be siicccss- 
fu! in France? 

ARCHAMBAULT: For a French qucbecoisc. if French is their first lan- 
guage, the success in France is more important than English success 
most of the nme, 

BB: But isn't it easier and far less expensive for English Canadians to play 
in the United States than sending an act from Montreal or Quebec City to 
Europe to try lo launch a record? 

Continued on page 61 
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Canadian music is being performed world-wide as never before. Canadian 
songwriters, lyricists and music publishers now earn more on account of 
performances of their music outside Canada than on account of performances 
within Canada. 

SOCAN, Canada's national performing rights society, applauds its members — the 
heroes behind the hits. 



SOCIETY OF COMPOSERS^ AUTHORS AND 
MUSIC PUBLISHERS OF CANADA 



Head Office: 

4 1 Valleybrook Drive 
Don ^Aills, Ontario 
M3B 2S6 
Tel. |416) 445-8700 
Fax; (416) 445-7108 SOCAN Dorlmoulh: |902) 464-7000 




Montreal; (5 1 4| 844-8377 
Vancouver; (604| 669-5569 
Edmonton: (403)468-0905 
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"""How to listen to Canadian music. 



You need to open your ears, ^ ^^^^^^^^ ^ ^^OSAfto 
open your mind and yes, open your heart. ^^^^^/Dfi, 

Because you may well hear things you've never heard before. ' ■ ' "'"W "lON/sripur 

You need to hear beyond inexperience, youthful over-exuberance and bad p.a.'s. '■'WUcoi/ 

You need to listen with the right attitude. You need to feel that what you are doing ''*'t|lK| 
is important. And that what you are hearing is precious. j 

And finally, when you do hear magic, you need to believe in what you hear with all your heart. You need 
a burning desire to ensure that one day the world will hear what you just heard. 
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ailUSICWEST 




PROUDLY REPRESENTING — Jr. Gone Wild, Long John Baldry, 
Gndy Church, Duke Robillard, Ian Tyson, Amos Garrett, Tom Russell, 
Maria Muldaur, Rita Chiorelii, PJ. Jackson, Oownchild Blues Bond, 
The Amos Gorrett/Doug Sohm/Gene Taylor Band, Dutch Moson, 
Morgan Davis, Paul James 

UNDER LICENSE — Monte Warden, Ellen Mcllwaine, The Holmes 
Brothers, Alison Krauss, John Prine (Oh Boy Re<ords), The Neville 
Brothers, Barrence Whitfield, Dave Alvin, and many, many others. 

MARKETED LABELS — Sugar Hill, Blind Pig, Watermelon 

P.O. ht U\, EdnontiNi, Alberta, Cowdo TSJ 2U Tel: (403) 468-M23 Fax: (403) 4(5-8941 
Kolger Peterseo. Prnidenl • Ahrin Jdins, VP Bu^ness Admimslrolion 



CD's & CASSETTES 



Distributed by 

©WARNER MUSIC 
CANADA 



Canada's Roots Roek, Country, Folk and Blues Label 




DANCING THROUGH 
TO THE MnUENIUM 

Everybody at T.J.S.B. would like to extend a BIG Thank You to all 
the labels for their support over the last year. 



< Attematioii • Angd Eyes 

> Antler Subway • Beilmark 

' Big Life • Big Time international 

• Cliainpion Records • Club Records 

• Cutting Records • Disco IWagic 

> E-Legal • Emotive • KBK • Flying 

> Fly • Fresh • Hubba Hubba • IRMA 



• MSG • The Miia • Musart 

• Pandisc • Private Life • Profile 

• Pussy Kattracs • Quality 

• Shift Musk • Sizzle 

• SItool Flava Production 

• Strictly Hype • Strictly Rhythm 

• Ti Amo • Warlock • Warp • ZBBR 



and also Thanks to Electrk Distribution & 
QuaKly Music and Video vHto did a fabulous job for us. 



BRINGING 
n ALL BACK 
HOME 

Keen-eared distributors and importers pluck 
labels and product from around the world 
to serve hungiy hipsters 



Evt-r on the lookoui for fa-sh business opponuniiies. the muliina- 
rionals. indies and impon distnbuiors operating in Canada are 
continually scanning the globe* for emerging acts, 
"Busint'ss roufth enough lo come by and. ifwc"re luck>' enough to 
haw the opponunity to work something from an alTiiiate. we're going 
to do ii," asserts Stan Kulin. president, Warner Music Canada. "If we 
think there's a market lor something here, we're going to release it here, 
Without belittling the U.S. product, which is, of course, our bread and 
butter, there's great prixluci coming from all parts of the world." 

"For example, we're now working jSpanish-speaking artist) Luis 
Miguel who is, of course, huge in South America." Kulin continues. 
"Inner Circle "s album "Bad Boys.' which has gone platinum Il(X>.000 
units!, was a Swedish releiise, and there's been records like 4 Non 
Blondes' album ["Bigger. Belter, Faster. More"l that broke out of 
iuirope " 




Toys In Jiu: Atiic: Goo Goo Du/is 



"We're really open to picking up labels and product from around the 
world," says Lome Lichtman. sales, marketing and label acquisition 
manager for Tnrnd Music Group in Toronto, which distnbuies 350 for- 
eign labels nationally. "We're picking up almost a label a week. It mi^t 
be one recording or a label like Dixrument in Ausma with 250 iitles. 
There's still a lot ol very good lintcmationall product that doesn't see 
the light of day in this country." 

Seven-Inch Basements 

"Our ten buyers are constantly tracking little labels that are in some- 
body's basement w\\h only rwo 7-inch releases." sa>'s Randy Boyd, co- 
owner of Cargo Records, an importer and distributor that, headquar- 
tered in Montreal, Quebec, exclusively represents some 50 
non-domestic independent altemittive-style labels, mcluding Sub Pop, 
Restless. Taang. Tnple-X, Dischord and Amphetamine Reptile, in 
Canada, "We'll sell, perhaps. 1 5 copies, but we'll keep up a dialog with 
the label. One in a hundred turns out to be a Sub Pop or Restless." 

Multinationals opetanng in ihis country usually have the rights to pick 
up most pnxluci from their worldwide affiliates, although there's little 
cnthusiiism for non-Cngtish pnxluci — and there are plenty of Hnglish- 
language releases from U S and U K. sources that get rejected. 

Most independent labels with considerably more flexihilit)' in picking 
up repenoire from vaned sources will also take a wide berth around cer- 
tain music genres- mcluding blues, folk, jazz and rooi-styled music. 
Titles from such genres are often snapped up by such respected niche 
indies as Stony Plain and Festu'al. or impon distributors like Trend. 
Fusion in, Cirgo or Denon. Also rejected by mosi indies are the most 
severe forms of rap, hip-hop, grunge and metal— some of which may 

Coiitinucd on pagjc 60 
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MUCHMUSIC 




MUSKMJEPLUS 



muchamOhca 



AT 4 16 



lal 

FAX 416 340 7 



CANADA'S ONLY 
100% CANADIAN MUSIC SERIES 



TUESDAYS 11:30 PM 



ARTISTS PROFILED 
THIS SEASON 

The Lowest of the Low 
Big Sugar 
rockhead 
The Watchmen 
Devon 
PaRE 
Eric's Trip 
Scott B. Sympathy 
acoastically inclined 

JUNKHOaSE 

The Barra MacNeils 
1 3 Engines 
Lisa Loogheed 
Hynes Brothers 
Vern Cheechoo 
Lisa Brokop 
Sara Craig 
Bob Snider 
49 Acres 
France D'Amour 
Jann Arpen 



V0W 'SSr Broad 



w» Broadcasting 




GROOVE A'LOT Records. Inc.. Suite 307. 1071 King Street West. Toronto. Ontario M6K 3K2. 
800 563 8110 




We're not just a rental house - we*re a full house. 



We promole and present the 
best international touring 
attractions of every genre. 
We"re the venue of choice for 
superstar entertainers. The 
National Ballet and the 
Canadian Opera Company 
are among our premiere 
rental tenants. And 23 weeks 
a year, if you wish to rem. the 
O Keefe Centre is open for 
your business. 

We have absolutely everything 
you need to ensure a success- 
ful performance. Over 5,000 



seals; state of the an sound 
and lighting; marketing sup- 
port and more. 

For complete information c^dl 
Elizabeth Bradley, Manager, 
Programme Development. 



0 KEEFE CENTRE FOR 
THE PERFORMING ARTS 

1 Front Street East 
Toronto, Ontario 
Canada M5E 182 
Tel: (416) 393-7474 
Fax: (416) 393-7454 



BACK HOMF, 

Conimued from page 58 

still aitrdtt import b>' Cargo or Trend. 

Says Al Mair. president of MCA-distributed Attic R«:onds, "Often 1 get 
calls from ihc [American] rap community, saying 'We've heard great 
things about you and how well you've done with RUN-DMC and 
House Of Pain". Then the)''ll send me thmgs that don't ha\'e a prayer in 
thus country. What we're looking lor is marketable product." 

"I'd say we put out 65% to 75% of all lEMI'sj U.S. repertoire," says 
Deane Cameron, president, EMI of Canada. "The exceptions arc some 
of the new or de\'eloping country and dance acts. Wc probably put out 
80% of what the [EMI] U.K. releases, whereas the U.S. might only put 
out 55% of the U.K. releases. 

"The Americans don t release brand new developing acts immediate- 
ly, but we tend to because of the British cachet m this country." 



"// we think there's a tmrhet here, we're going to release 
it here. Without belittling the U.S. product, which is, of course, 
our bread and butter, there's great product coming from 
all parts of the world." 

— Stan Kulin, Warner Mwsic 



Cameron notes. "There's also a lot of iU.K.-basedI deals we have that 
the U.S. doesn't have. They don't have Daxld Coverdale or Kate Bush." 

Cherry- Picking In Canada 

Aithough UMl, along with BMG, Warner Music, Sony and Pol)'Gram, 
distribute music irom Europe in the mostly French-speaking province 
of Quebec, the overwhelming majority of European-based product 
being released in the province is by independent labels based in the 
province "If you add up what we release from Europe here, it's only 
about 20%." admits Cameron, 

Unlike most multinationals. Attic will commit to overseeing a foreign 
label's entire catalog here. This lactic has enabled Attic to forge sound 
relationships with such labels as Scoiii Bros.. Roadrunner. Profile, Luke. 




CHACRA 
MUSIC 



CANADA'S LEADING LABEL 
IN QUALITY CONTEMPORARY 
INSTRUMENTAL MUSIC 



DISTRIBUTED IN CANADA 
AND THROUGHOUT THE 



WORl_D 



CANADA, U.S.A., 
SPAIN, ITALY, 
ARABIA, KUWAIT, 
QATAR. UNITE 



FRANCE, 
SAUDI 
BAHRAIN, 
D ARAB 



EMERATES, OMAN, YEMEN, 
LEBANON, SYRIA. JORDAN . . . 

IF YOUR COUNTRY IS NOT 
LISTED ABOVE AND YOU 
WOULD LIKE TO IMPORT.. 

CALL, WRITE, OR FAX US AT: 

CHACRA ALTERNATIVE MUSIC INC. 
3155 HALPERN ST. 
MONTREAL. QUEBEC 
CANADA H4S 1P5 
TEL:514-335.0245 
FAX: 514-335-5037 



See you at Ml DEM 
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Rhythm Safari and Mammoth, On Jan, 1 . Attic tcwk over Canadian dls- 
tribuiion of ihc Metal Blade label, providing access co catalog product 
b>- Slayer, the Goo Goo Holls, Sacrifice and Junk Monkeys. 

"Fvcr)'body wants to cherT>-pick." opines Attic's Mair "Uver^-body 
wants the hits, Ever)'body wanted the Slayer catalog from Metal Blade, 
but the label has a number of other artists they're working on. Three 
ycais ago, I dcvelofxd a way wc can successfully market all these full 
catalogs." 

"I like a label to work with, rather than a one-olT record." agrees Jim 
West, president of Montreal- based Distribution Fusion III. which han- 
dles such labels as Celestial Harmonies, Tomato (including for 
Southeast .Asia and South America). Demon, Ace. Chariy and Bonaire 
here. "It goes on the strength of the label, of course, but we certainly 
pass on a lot more than we take." 

Fortunate 300 

Headmg a sell-dLsmbuied imponer and distribuior. Cargo's Boyd has 
a unique perspective on the options av-ailable to ihose distributing for- 
eign releases in this market "Given that we have 200 new import releas- 
es every week and probably 10 to 20 new exclusK'e re*leascs," he sa>'s. 
"wc tend to align ourselves with records where there is already some 
sort o( pre-established curiosity in Canada, because we aren't good at 
creating a market from ground-zero interest. 

"For an indie label distributed by a major, it wouldn't make sense to 
lake a record unless you're going to sell 5,000 copies," Boyd continues, 
"You can't make money if you have to get this whole major-label mech- 
anism in place just to do 500 records. We can do fine if we do 500 
copies, because, unlike an indie, we receive a greater percentage of (he 
wholesale pnce. and we only have our own machinery' to get geared 
up." 

"We're not irj-ing lo scoop the majors." says Trend's Lichtman 
"The>''rc in the business of doing mega-hits. Our business is basically 
catalog, with some Canadian material attached. We're the gays who go 
after the specially stuff, Not e\er)thing is tied to the latest hit by Celine 
Dion orUB40." 

"The majors don't give a damn about selling 35 copies of a new 
album," adds West of Distnbution Fusion 111. "And. when they've got 
to talk to a buyer, are the>- going to spend a lot of time with the jazz 
buyer or are the>' going to spend a lot of time with a pop buyer?" 

Distributors and indies alike agree that networking and word of 
mouth are key faciots in building up mtemational contacts "No ques- 
tion about it." declares .\1 Mair. "Metal Blade came from Cees Wcsscls 
[president of Roadrunner Records) singing our praises, then it fell m 
line." 

"One guy knows another guy who knows another guy and ihey all go 
lo MIDEM," says Lichtman. "The)' hear about us ;ind then iht^ send us 
product," — LL 




Bifingiiul \'(vafist Rotfi V'ofsine 

ARCHAMBAULT 

CLifiririiu'ti jioni ;vtye % 

ARCHAMBAULT: It's impossible, and the only [ouLside] market we 
have is the French market of Europe — France. Belgium and Switzer- 
land. 

BB: With ihe amount oJEngjiish product atrea<iy in Europe, isn't it dls<) 
exlf tTTic-ilv difficult for a Quebec francophone act to break throu^ there? 

ARCHAMBAULT: Yes. that's why (he news of the 40% [France's 
French music content on radio] was real good news for French quebe- 
coisc record pioduccrs. 

BB; Whereas France has passed a 40% French music content \aw. in Quebec 
French radio stations have to play a 65% French music quolu- Docs the suc- 
cess oj the Quebec music industry primariiy rch on that high /vrteniuge oj 
radio airplas? 

ARCHAMBAULT; It's noi the only thing, but it's a major thing. 

When they [the French] compare our maricet to theirs, the major point 
we talk ab*iut is radio content. We do battle in an Fnglish environment 
and they see our fight in maintaining the French language. 

Quef>ec is like a ver>' small island in Nonh America, We've kept our 
language through the years, that's the main difference. At one time it 
was kept by the church. Alter thai it was kept hy the government. If you 
keep your Lmguage. you want some culture in it. You want to sing in 
your language. | 



At Cinram, we've 
got star quality 



VIDEO ■ AUDIO • CD • CO-ROM 



Whether your video, CD or cassefte sells a few 
hundred or a few million copies, it deserves to 
be treated like a star. And o star demands nothing 
but the best. Thot's w/hy we've built our reputation 
on providing perfect quality. 

As Canada's largest independent pre-recorded 
media manufacturer, Cinrom offers competitive 
prices, turn-around times that ore the talk of the 
industry, and service that never stops. 

Experience our star treatment for yourself- 
bring your next project to Cinram. 



Quality 



Value 



ServicB 



Toronto, Ontario 
Montreal, Quebec 
Richmond, Indiana 
New York, New York 



{416} 298-8190 

(514) 345-0192 

(317) 962-951 1 

(914) 631-2800 



2255 Markham Rd. • Toronto ■ MIB 2W3 




The Right Choice - for All The Right Reasons 



TAKE IT TO THE LIMIT 




Copps Coliseum 

18,500 



Seats 



Hamilton Place 

2,200 



Seats 



Convention Centre 

1,650 

Cabaret Style Seating 



•World Class Facilities •S.S Million Population Base -40 Minutes from Toronto or Buffalo 
Copps Coliseum, Hamilton Place and Ihe Hamilton Convention Centre are operated by 
Hamilton Entertainment and Convention Facili:ies Inc. 

FOR MORE INFORMATION CALL (905) 546-3076 

or write lo our Marketing Department c/o: Hamilton Place, 10 MacNab St. S, Hamilton, Ontario L8P 4Y3 or fax (905) 521-0924 
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Retail 



Handleman Beefs Up Customer Base 

Chain Sales, Books, Software Are Keys 



I BY DON JEFFREY 



NEW YORK— The Handleman 
Co., the biggest rackjobber of home 
entertainment products in the U.S., 
is experimenting with new ways of 
building sales and its customer base 
at a time when some big retailers 
are cutting back on middlemen. 

One of the most important new 
directions for Handleman is the de- 
velopment and expansion of li- 
censed departments run by the 
wholesaler at various retail chains. 

Another is the stepped-up pur- 
suit of video lines and independent 
music labels for exclusive distribu- 
tion deals. 

In addition, the Troy. Mich.- 
based company is building up its 
trade in books and computer soft- 
ware in order to position itself as a 
full-service home entertainment 
supplier. 

AJt this activity happens at a time 
when the big mass merchants that 
Handleman serves, like Wal-Mart, 
are rethinking their distribution 
agreements in efforts to cut costs 
and improve margins. Several 
years ago. Wal-Mart acquired a 
rackjobber. Western Merchan- 
disers, that is ser\'ing as the whole- 
saler of music, video and books for 
many Wal-Mart stores, thus de- 
priving Handleman of some growth 
in accounts. Handleman counts 
22,000 departments in retail stores 
as part of its North American cus- 
tomer base. 

In recent months, Handleman 
has issued good news concerning its 
two biggest customer.'!. It says it 
will be distributing books to ;100 ad- 




ditional Kmart stores, bringing 
that product category to more than 
1,220 Kmart locations. It also re- 
ports that it will be supplying music 
and \ideo to at least 837 Wal-Mart 
locations through 1994. Previously 
Handleman expected to service 
only 700 Wal- 
Marts. Accord- 
ing to the terms 
of the new 
agreement, 
Handleman will 
service no fewer 
than 700 stores 
through 1997. 
KiRCOS Louis Kircos, 

H andle m an's 
senior VP, corporate development 
and subsidiaries, says of the Wal- 
Mart deal, "It speaks well of our 
programs. If we didn't do a good 
job for them, they'd accelerate the 
move to Western Merchandisers. 
They're confident in slowing down 
that process because they're com- 
fortable with the services we're 
providing them. It's to their benefit 
to have multiple suppliers." 

Kircos and two other Handleman 
executives recently discussed some 
of the changes occurring at the 
company. 

Kircos says the company's strat- 
egy is twofold: "to expand our cus- 
tomer base and increase our back- 
ward integration, so we can offer 
our customers more products, bet- 
ter products, and, through the effi- 
ciencies of backward integration, 
better pricing and margins." 

One important way that strategy 
is being implemented is through 
Entertainment Zone, a concept 




The Handleman Co 's headquarters is located in Troy, Mich., a suburt) of Detroit. 



Handleman is roUing out at some of 
its biggest accounts. Explaining the 
move, Kircos says, "We've ex- 
panded the concept of providing 
services to our customers in rack- 
jobbing. We've taken it a step fur- 
ther, supplying ownership of the in- 
ventory and the people at the 
register." Handleman employees 
will be manning the departments. 

Steve Cermak, GM/assistant VP 
of Entertainment Zone, says the 
average department will occupy 
1,400 square feet and contain 5,000 
SKUs of CDs, 3,500 SKUs of cas- 
settes, and 2,000-3,000 SKUs of 
video. 

The concept has been rolled out 
in 68 Sears outlets under the name 
Stars. Music and video are sold in 
(Continiml fw fHifte 66) 




'Breakfast' Meeting. Windham Hill artist Ray Lynch, center, recently stopped by 
the Bertelsmann Building in New York, where BMG Distribution president Pete 
Jones, left, presented Lynch with a platinum plaque commemorating sales of his 
1984 album "Deep Breakfast." At right is Lynch's business manager. Al Bergamo. 
Lynch's fourth album, "Nothing Above My Shoulders But The Evening." has 
reached No. 1 on Billboard's New Age chart. 



Ear Keeps Louisville Listeners In X-tacy 

Publicity Vehicle ^ Raises Storeys National Profile 



I BY JOHN LANNERT 



LOUISVILLE. Ky.— The burgeon- 
ing commercial prosperity of Louis- 
ville record retailer ear X-taey dur- 
ing the past six years can be traced, 
says owner John Timmons. to the 
implementation in 1988 of one decid- 
edly unspectacular advertising 
tool — the bumper sticker. 

Indeed, the black-and-white ear 
X-tacy logo strip seems at times to 
reside on the rear end of ever>' third 
or fourth vehicle cruising through 
Louisville. Timmons even declares 
that ear X-tacy bumper sticker 
sightings have been reported nation- 
wide from cities as far away as Fort 
Lauderdale, Fla., and Seattle. 

"It started off as a joke," says Tim- 
mons, "and now it has a life of its 
own, to where people are cutting 
them up and making up their own 
sa>ings." 

Still, ear X-tacy might have scored 
its greatest bumper sticker publicity 
coup last year after Timmons met 
A&M rock act the Gin Blossoms, af- 
ter the band performed a show in 
Louisville. 



"I told the band to come by the 
store, and they came by the next 
day," recounts Tinimnns. "I didn't 
know it, but when the gnnip headed 
out, they picked up some stickers 
and CDs. On their way out of the 
store, somebody in the t'liinl had a 
camera and took a |)i(.-tiir(' of the 
singer [Robin Wil.son] wild a sticker 




in his mouth. 

"Now, at the time, the fir.si press- 
ing of the album ['New Mi.^erable 
Experience'! was out, but I'ur the sec- 
ond pressing they wvw going to 
change the artwork. I got a call a few 
months after that from A&. M asking 
if it [was] OK to use this picture with 
Robin with a bumper stiekt-r in his 
mouth. 

"I said, 'sure,' and now that that al- 
bum is going to be jilatinuni soon, we 
figure we have a million [iiuyers) out 



there that have that bumper sticker. 
You know, we spend a lot more 
money on billboards, newspapers, 
and TV, but the bumper sticker has 
been the best — pardon the pun — ve- 
hicle to advertise the business." 

A veteran of 18 years in retail. 
Timmons struck out on his own in 
1985 with a mail-order company spe- 
cializing in collectibles and imports. 
To accommodate his expanding in- 
ventory, Timmons subsequently 
opened his first ear X-tacy store, a 
500 -square -foot outlet in southern 
Louisville. 

SLx months later. Timmons moved 
to an H(K)-square-foot facility before 
settling six years ago in the com- 
pany's flagship store, an 1,800- 
square-foot building on Bardstown 
Road in central Louisville. A second 
store, whose capacity is 3.000 square 
feet, was opened in 1992 in the Louis- 
ville suburb of Middletown. 

Interestingly, the story behind the 
origin of the store's name, like the 
lore surrounding its bumper sticker, 
carries a touch of celebrity. 

"One of the reasons I named the 
(Continued on next page) 
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EAR KEEPS LOUISVILLE LISTENERS IN X-TACY 




(Continued from preceding page) 

store ear X-tacy was because one of 
my favorite bands was XTC," says 
Timmons. "But I figured if I went 
ttith ear XTC. I'd get sued. As it 
turned out. I won a regional promo- 
tion contest for XTC's 'Oranges And 
Lemons' album, and the prize in- 
cluded a phone call from [band mem- 
ber] Andy Partridge. 

"So I said I was thinking about 
naming the store ear XTC and he 
said fine. And he said, 'You're very 
smart for not liking Herman's Her- 
mits or some band like that, because 
"ear Herman's Hermits" would not 
make much sense.' " 

Timmons, however, declined to 




In the tight for market share with deep- 
pocketed chain stores, ear X-tacy relies 
on [ts savvy sales [>ersonnel and store 
managers. Pictured above, from left, 
are Billy Sims, manager of the ear X- 
tacy store on Bardstown Road in 
Louisvtle; John Timmons, owner; and 
Wan Hall, manager of the Middletown 
store. 



switch his store name, which already 
was established as ear X-tacy. 

Initially a record shop that housed 
primarily alternative product, ear X- 
tacy now carries Wrtually every mu- 
sical genre, although Timmons 
quickly notes, "we still cater to the 
fringe element" Most of the flagship 
store's sales come from mainstream 
pop and rock artists, with country 
and rap albums dominating sales at 
the suburban outlet. 

Along the way, ear X-tacy has pro- 
vided a retailing home for rising local 
artists, including homegrown acts 
such as Rodan, Grain, the Palace 
Brothers, and Love Jones, some of 
which have signed with national la- 
bels. 

Last year ear X-tacy even spon- 
sored a local radio show that played 
only music from area acts and non- 
mainstream artists. While the pro- 
gram is no longer on the air, Tim- 
mons points out that its popularity 
helped encourage two commercial 
stations to rotate more cutting-edge 
product. 

Revenue from recorded product 
and artist merchandise at Timmons' 
main store topped $1 million for the 
first time in 1992, "and in 1993," he 
adds, "we did $1 million, and that was 
the same year we began our second 
ear X-tacy store." 

Timmons readily credits the com- 
pany's recent spurt in sales to his 
store managers, Billy Sims and Alan 



Hall, as well as his sales personnel, 
who, Timmons emphasizes, are able 
to deliver expertise and service 
unmatched by larger competitors. 
The helpful, low-key attitude of his 
sales stafT, he adds, also has injected 
ear X-tacy with a hip, underground 
quotient that attracts hordes of ado- 



lescent and young adult customers. 

"I've always tried to hire people 
who live music," says Timmons, who 
describes himself as a music aficio- 
nado who likes intermingling with 
visitors. "On my stalT there are musi- 
cians, there are record fanatics. I 
have a couple of guys who have their 



own record labels that put out local 
bands. A lot of weeks these people 
spend half of their paychecks on mu- 
sic." 

Timmons reckons that nonpareil 
service is key to the company's suc- 
cess, particularly in light of the 
increasing number of noru-ecord bus- 
ines.ses that are selling product in 
Louisville. 

"Day-to-day survival was the main 
thing when I started," says Tim- 
mons, "and that still is a big part of 
it, because competition is coming 
from more sources than I" can ever 
remember — electronics stores, 
bookstores, record clubs. 

"My main competition right now 
are places like Circuit City and Best 
Buy," he adds. "I have to shop 
around more for price than I ever did 
before, just because, for example. 
Circuit City can retail hot product 
like Peari Jam's 'Vs.' for $9.99 and 
the best price I can get from a one- 
stop was $10.70. It was a loss leader 
and I can't compete with that." 

Such skirmishing for consumers 
has forced Timmons to rely on sales 
of used CDs, whose initial turnover 
was sparked by his citywide bill- 
board campaign. Used CD sales now 
account for 15% of ear X-tacy's total 
revenue. 

"A good percentage — I'd say 
30% — of used CD sales is record club 
product," Timmons states. "The la- 
(Contiuued on page 68} 
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Alliance Shifts Distrib Gears; 
Trans World Fills No. 2 Slot 



UEtMh 
TR/iCK 

by Ed Christman 



It'S beginning to sound like 
Alliance Entertainment Corp. is set- 
ting up its own independent dl-itribu- 
tion company' instead of bujing a dis- 
tributor, which was the strategy 
previously stated by Alliance execu- 
tives. 

As pre\'iousIy reported^ New York- 
based Alliance, which owns CD One 
Stop. Ba.'v'^in Distributors, and Encore 
Distributors and is alH)ut lo close on 
the ac<iuisition of Ahbey Koad Distrib- 
utors, alw) wants to Ix? a major player 
in independent distribution. 

Encore is mainly an independent 
distributor, while Bassin and CD One 
Stop, in the form of Titus Oak DLstiTbu- 
tion, have distribution aims. In total, 
the separate Alliance entities achieve<l 
independent distinbution sales of about 
$(50 milIion-Sf>.5 
million in 1993. 
But despite that 
collective revenue 
base, which 
makes Alliance 
one of the lai^r 
independent dis- 
tributors, the 
company is said 

to have a ci-edibility problem in the in- 
dependent commimity. 

Alliance eAecutives ai'e aware of that 
peix-eption. and even though they sjiy 
it is wTong, the>' hiive in the (last nego- 
tiated to buy Oak Grove. 111. -based 
M.S. Distributing as well as INDI. the 
lai-gest national inde[x?ndent flisti'ibu- 
tion company. Both negotiations 
pro\efl unsuccessful. 

In recent weeks, however, sources 
have indicated that Alliance will forgo 
that strategy and set up its own na- 
tional disti-ibution network. The tiiwffs 
were reports that Alliance has as- 
signed certain titles, on which it has na- 
tional exclusives, to a sub-distiibutor. 

About the move. Wan Meltzer. 
presideniyCOO of AEC, says, "If we 
feel that we don't have penetration in 
a certain market, then we have jKirt- 
nered [with another distributor]. We 
just want to make sure we have maxi- 
mum |K.'nelPdUon." 

Alliance is using the pailner strat- 
egy' for its hot product, which currently 
includes Art Madison (in .rVK; Gar>' 
Taylor on Morning Crew Records; 
Three From The Soul on Brown 
Street Records; and Mac Mall on 
Young Black Brother Recoitis. 

Meltzer didn't specify which mar- 
kets Alliance has chosen to [wtlner in, 
but sources say the dLitiibutors with 
which the comiKiny is working include 
Cleveland-based Action. Memphis- 
based Select-O-Hits. and San 
Francisco-based City Hall. 

Meltzer says the stralegj- 'Vill amy 
us thi\)ugh this transition period as we 
U'gin lo set up full-bio\\ii national dbi- 
tribution." 

On the M0\T.: In Albany. N.Y.. 
Trans World Music Corp. has made 
some personnel changes. It has 
bi-ought in Robert A. Helpcrt to sene 
as executive \T/chief administi-ative 
officer. In addition. Helix"!!. fomierly 
presklent/COO of the news and gift re- 
tail diriiiion of W.H. Smith, will .^ei've 
as CFO and will assume responsibility 



for the ai-eiLs of distribution, informa- 
tion systems, imd human iTsoui'ces. 

In another move. Trans A\'orld has 
moved Jerry Kamilar back into the 
buying depai-tment, filling the vacancy 
left by the departuix.' of Dave Roy, who 
has joined North Canton, Ohio-base*! 
Camelot Music. 

Indie S'WIRL: The action is ah\ays 
fast and furious in the indie world. Lat- 
est from that front is that CDG Inc.. 
which includes Cheetah Records, has 
signed an exclusive natwnai distribu- 
tion deal with Secaucus. N.J.-based 
INDI. CDG. which had sales of S4.(i 
million in 199;^, Ls a leading independ- 
ent ui*bim label best known for the bass 
sotmd heard on the albums by DJ. 
Magic Mike. Chris Joyce, e.xecutive 
VP with INDI. 
says the addition 
of CDG will allow 
INDI lo "lever- 
age our national 
network to the 
iK'nefit of our la- 
bels ..." 

And THE En- 

In other Alliance 
.|)ecifically. Titus Oak 




velope Please: 
news — or, moi-e 
news — ^the company presented its em- 
ployees with awjinls at its winter meet- 
ing, which it held in mid-December. 
Darri'l Ohrt, dii"ector of advertising, 
was presented with the president's 
award; Tina Altobelli, in sales sup- 
[wrt. won overall employee of the year. 
The company also named department 
employees of the year. Frank Mag- 
nante was cited in sales; Justin Gil- 
bride w;is honored in account de\ elop- 
ment; Altobelli. sales supiwrt; Amy 
I'nikewicz, art; Kathy O'Connor, 
marketing; Jen Demers, administra- 
tive support; Laura Skandera. ac- 
counts payable; Patricia Rac.^kn, 
credit/customer senice/biliing; Tom 
Kassib. shipping; Tony Rosado. pro- 
duction; Raven Tepley-Williams. in- 
ventory; Darlene Maxwell. i*etuni.V 
receiving; and Amie Handwerger, Ti- 
tus Oak Distribution sales. 

At the .same meeting, the Bethel, 
Conn.-based company gave out vendor 
awards: BMG Distribution's Boston 
branch won distribution company of 
the year. John Nicholas from Cema 
was sales rep of the year. 

In OTHER AWARD NEWS. BMG 
Disliibiition's Chicago bnmch won the 
'Vendor of the yeai-" award from St. 
Louis-base<l Music Biz, according to a 
BMG Distribution pi-ess release. Terr>' 
Donovan Ls the BMG sales rep han- 
illing that account . . . Billy Bowles, an 
urban product development coordi- 
nator in the Dallas branch of BMG Dis- 
tribution, was honored recently by the 
Young Black Progi-ammei-s' Coalition 
at the organizatiun's annual convention 
as field marketing s]M.'cialisl of the year 
... In retail. Kirk Brandenberger, 
accessories buyer at Owensboix). K>'.- 
based Wa xWorks/\' id eo Works, was 
honored by Amaray as buyer of the 
year. The company also was chosen as 
\ideo distiibutoi- of the yem" its Disc 
.Jockey music chain was named music 
retailer of the vear. 
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ALT DISNEY RECORDS 

cares about you. That's why 
we are publishing! this cotuiim 
titled. 'Self-Help." Self-Help 
contains a simple lisi of 
things you can do in jusl 15 
minutes to improve your 
t|uality of life. Read carefully, 
and live belter, now! 



V Exeixiise 



V Write a leller 



Smell the roses 



Enjoy an ice cream 
cone 



Call Mom 



V Help a stranger 



V Read lo your child 
the new Read-Along from 
Wail Disney Records. 
Aladdin: lago Returns. 



This new adventure ships 
February l.*i and will be in 
stores March I. Enjoy! 
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Events Leave LJ^. Industry Shaken; Renewing A Shoes Fetish 



Fault line dateline: By the 
time most read this, two weeks will 
have passed since the Jan. 17 earth- 
([uake knocked lai^e sections of South- 
em California — and its indigenous mu- 
sic business — to the ground. 

But, a.s thL** Ls written, a little more 
than 100 hours have passed since the 
temblor hit; as aftershocks continue to 
u-hack the r^^ion, nerves remain badly 
bent, damaged building teeter, and 
thoa'*ands of homeless qui\'er in public 
parks. The future remains uncertain for 
many here, despite the courage and re- 
silience displayed by the town at large. 

The imme<:liate past, as it pertains to 
the indie world, is also foggy, thanks to 
disrupted communications and the gen- 
eralized chaos that [x^rsisLs in LA. Re- 
ports have arrived sporadically at this 
desk; among the grimmer news, we 
know that INDI's West Coast offices in 
San Fernando sxistained serious but not 
permanent damage. 

The quake and its aftermath appai'- 
ently have taken a psj'chological toll 
there: We tried reaching Geoiye Ho- 
cutt imme*iiately following a pair of se- 
vere Jan. 21 aftershocks, and were in- 
formed that he was "in the parking lot." 

On a brighter note, DI received a 
webome Jan. 19 fax from Amy Welch 
at Caroline in New York. She wrote. "I 
wanted to let the business worW know 
that Caroline's [Western] sales ami dis- 
tribution office, located than 10 mi- 
les from the epicenter in Sun Valley, 
was relatively unharmed and will begin 
shipping again today. Miraculously, no 
serious damage was done," 

We'd like to encourage the many in- 
dependent labels and distributors, large 
and .small, in the LA. area to follow 
suit, get in touch, and let us know how 
they fared in this frightenii^ situation. 



The independent community is a kind of 
family, after all. and when disaster 
strikes, you always want to know how 
the relatives are doing. 

Keep the faith, and keep a hard hat 
handy. 

Quick HITS: Jazz label Heads Up 
International has signed a national dis- 
tribution agreement with Caiistadt. 
N J.-based Landmark Distributfjrs . . . 



DECURAINS 
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by Chris Morris 



Bainbridge Records Is now being e.xclu- 
sively distributed by Portland, Ore.- 
based Allegro . . . Lou Gerard Musu- 
meci, the former Chicago branch man- 
ager for Relativity' Entertainment Dis- 
tribution, has moved on to a job as 
senior coordinator of the domestic di\i- 
sion of Fee<lback Music Distribution 
Inc. in the Windy City . . . LA resi- 
dents know Harry Perry as the roller- 
blading electric guitarist on the Venice 
Beach boardwalk. The eccentric, be- 
turbanetl Perry has signed a recording 
deal with Dave Kaplan's Surfdog Pro- 
ductions; Kaplan also manages the 
Brian Setzer Orchestra, Gary Hoey, 
and the BuUetBoys. 

C'MON: Stretcher of the week honors 
go to Blood Records in Villanova. Pa., 
which had the cfnitzpaii to send out a 
release headlined "Blood Reconls Art- 



ists Gamer Grammy Nominations." 

The release claimed that label artists 
Pat Godwin and MOJO collected seven 
NARAS nods. Go(h\in's Christmas al- 
bum "Reindeer Games" supposedly was 
nominated as record of the yeai- (!); this 
may come as a surprise to Peabo Bry- 
son & Regina Belle, Wliitne>- Hous- 
ton, Billy Joel. Sting, tind Neil Young, 
who were actually tapped for the honor. 

Blood's release craftily, or majiw in- 
nocently, tucked away a phrase noting 
that the BUkkI artists won these so- 
called nominations "during the initial 
selection process" — indicating nominat- 
ing committee submission, but not ap- 
pearance on the final Grammy ballot. 

Label president K«i Jacobsen tells 
DI the company shortly will be sending 
out a "clarification." Good idea— while 
ingenuity in the pursuit of pubUcity is 
always laudable, this is over the top. 

Flag waving: in critics ail 
over the countn,* took a shine to Shoes. 
The Zion, III, band, run cooperatively 
by brothers Jeff and John Murphy and 
Gaiy Klebe, cut a classic power pop al- 
bum, "Black Vinyl Shoes," in its Ihing 
room; from there, there was no turning 
back. 

More than 15 years later, the band 
has cut a new album, "Propeller," for its 
own Black Vinyl Records. The album Is 
due in late Februarj'; the group offered 
DI, a longtime fan, a .sneak preview of 
six cuts, and the set's mix of dandy bal- 
ladry' and saw-toothed rockers t^oukl 
please other longtime Shoes fetishists. 

As usual, the Murphys and Klebe 
split the writing chores evenly, contri- 
buting four songs apiece of the album's 
12-tr»ck total- "We keep it prett>' much 
even," says Klebe. "It's hard when 
you've got three songwriters in the 



iMind." 

Supported by two drummers — Ric 
Menck and Material Issue's Mike Ze- 
lenko — the trio cut "Propeller" over a 
two-year period at Its own Short Ortier 
Recorders in Zion. Running the studio 
and the label contributed to the pro- 
tracted layofT since 1990's sui)erlatK'e 
"Stolen Wishes." 

"We're an independent record com- 
pany, and we have to deal with the day- 
to-day business," Klebe says. "It also 
makes it difficult for us to tour." 

Klebe says, however, that if good re- 
views and {please, Lord) reasonable 
airplay result in good sales for "Propel- 
ler," Shoes will tour for the first lime 
since its initial Uii. road stint in '90. 

Don't expect a live show to replicate 



the band's studio sound. Says Klebe, 
"We still throw tons and tons of guitars 
on, more than can be humanly played 
by a four-piece band on stage." 

While Shoes have come to exemplify 
the DIY ethic in recent years, Klebe 
.saj-s the band wouldn't necessarily turn 
its back on a renewed acquaintance 
with the majors. (The group released 
three albums on Elektra between 1979 
and 1982; Black Vinyl now owtis that 
catalog.) 

"It would be nice if being an inde- 
pendent would generate enough money 
for us to do what we want to do," Klebe 
says. "We're not really satisfied with 
that . . . It's ahvays difficult to %ht the 
m^ors, and it's tou^ to get the stuff 
in the stores." 
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HANDLEMAN CO. BEEFS UP CUSTOMER BASE 



(Continncd from page 6J) 

all those locations; in 18 of the de- 
partments, books also are merchan- 
dised. 

Handleman also is trying out the 
strategy at 66 Montgomery Ward 
stores, where the departments are 
known as Zone. 

Kircos says, "Those mass mer- 
chants preferred to have someone 
else operate the department and 
not have the responsibility for run- 
ning them." 

In effect, Handleman is leasing 
space from the retailers, paying 
them a fee based on the square 
footage used and some percentage 
of the sales generated. In the typi- 
cal rackjobbing deal, Handleman 
sells the merchandise to the re- 
tailer for resale. 

Another new concept for Handle- 
man's accounts is the Children's 
Entertainment Center. Marc 
Schwartz, VP of marketing, says 
the centers are 24-foot kiosks (16 
feet for audio and video, 4 feet for 
books, and 4 feet for computer soft- 
ware). He adds that the concept is 
being presented now to Handle- 
man's accounts, and that the plan is 
to implement it in the spring. "It's 
a way for current retailers to capi- 
talize" on the kids' market, he says, 
adding that the concept also will be 
presented to nontraditional Hand- 
leman customers such as super- 
markets and grocery stores. 

Handleman also announced re- 



cently the completion of two deals 
that give it exclusive distribution 
rights to certain music and video ti- 
tles. 

Kircos says the company has 
acquired U.S. rights to the Strand 
Home Video line, which includes 
the Thomas The Tank Engine se- 
ries for children. 

The other deal is with Madacy 
Music Group for a line of 45 primar- 
ily classical music titles on CDs sell- 
ing for less than $5 each. The hne 
is being developed exclu.sively for 
distribution by Handleman to all its 
accounts. 

Kircos says. "We worked to- 
gether to jointly develop the line. 
It's out on the market now. We dis- 
tributed to many stores before 
Christmas. With the success of the 
program, we will provide it to virtu- 
ally all our stores." 

He adds, "We continue to look for 
lines and labels to add to our Video 
Treasures line of products." 

Handleman's wholly owned sub- 
sidiary. Video Treasures, markets 
budget \ndeo lines and some front- 
line proprietary product, including 
exercise videos from Kathy Smith 
and Estelle Getty. It also distrib- 
utes music on John Tesh's label, 
GTS Records. Audio Treasures, an- 
other Handleman unit, is primarily 
a budget music label, used mostly 
for Christmas product. 

"We're looking into other distri- 



somewhere between the boundaries of 
shadow and light, rest the fields of ... 




bution deals with record companies 
like GTS," says Kircos. 

Handleman also recently an- 
nounced that its wholly owned sub- 
sidiary Softprime, a computer soft- 
ware, publishing company, had 
acquired equity in Step 1 Systems, 
another developer and publisher of 
software; this gives Handleman ad- 
ditional exclusive deals and access 
to product. Softprime recently 
acquired North American and in- 
ternational publishing rights to all 
of Compton's New Media's floppy- 
disc multimedia products. There 
are about 70 titles in this deal, 
which carry list prices from $20 to 
$60. 

Computer software is a fast- 
growing area for Handleman. 
"We're excited about the depart- 
ments Kmart has put in their 
stores," says Kircos. 

As for the emphasis on books, 
Handleman is revisiting the cate- 
gory. "Books were our second prod- 
uct," says Kircos. "We had them be- 
fore video and software. They were 
added in the mid-'70s." 

Music remains Handleman's big- 
gest category. For the second fiscal 
quarter, which ended October ;^0, 
music sales amounted to $179.8 mil- 
lion, or 55.8^ of the $322.5 milhon 
in total revenues. Video accounted 
for $116.4 million, or 36.1%. Books 
came in at $14.6 million, or 4.5%. 
And computer software totaled 
$11.7 million, or 3.6%. In the quar- 
ter the company posted a net profit 
of $15.4 million, compared with 
$14.3 million in the same quarter 
the year before. 

Handleman operates 13 distribu- 
tion branches in the U.S. and three 
in Canada. 

In addition to the above changes. 
Handleman has been shifting its de- 
partments with some retail ac- 
counts. Eighteen have been relo- 
cated frofn one of the retailer's 
stores to a different location, and 19 
have been relocated within the 
stores. 
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B'buster Going To The Wall For Store Design? 

Chains Clash Over Vid Giant's Music Plus Visuals 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— Blockbuster Entertain- 
ment Group and the Wall Music Inc. 
(formerly Wee Three Record Stores 
Inc.) have come into legal conflict over 
the design of the Blockbuster Music 
Plus prototype store in Fort Lau- 
derdale, Fla. 
In response to a letter from the 



Wall's attorneys, claiming that the de- 
sign of the Blockbuster store unfairly 
imitates that of the Wall's stores. Fort 
Lauderdale-based Blockbuster has 
filed suit against Philadelphia-based 
the Wall. Blockbuster is seeking a de- 
claratory judgment that the prototype 
store's design does not infringe on the 
Wall's rights. 

In the letter dated Dec. 3, the Wall's 
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attorney. Paul Owens of Atlanta firm 
Sutherland, Asbill & Brennan, stated 
that the design of the Blockbuster Mu- 
sic Plus store "is confusingly and sub- 
stantially similar to the Wall's stores 
. . . and customers shopping in each 
would certainly feel the stores were af- 
filiated with the same company." 

The letter notes specific design ele- 
ments in the Blockbuster store that are 
similar to those in the Wall's stores, 
including rings hung from the ceiling; 
plinths that identify- music categories 
with vertical letters and sub-categorii ^ 
with horizontal letters; the use of a 
spectrum of colors from blue to red U) 
represent the "coolness" or "hotness" 
of music; 7-foot-high, dark red, ob- 
liquely angled monoliths in the front 
window and near the cash register; a 
wavy, rainbow-colored design on 
plinUis and monoliths; red walls in the 
promotktnal area; dark-blue carpeting 
and a linoleum-type walkway; and 
other elements. 

According to the letter, the Wall con- 
tracted with design firm Fitch Ri- 
chardson Smith in February 1992 to 
create a new look for its stores, and the 
firm contractually agreed that the 
plans and designs would remain confi- 
dential and the property of the Wall. 
Half of the Wall's 170 stores have been 
converted to the new design, the letter 
says. Blockbuster then hired the same 
firm, Fitch Richardson Smith, and an- 
other design firm to design its Block- 
buster Music Plus store. 

The letter claims that the Block- 
buster design infringes on the Wall's 
ri^ts and constitutes unfair competi- 
tion under the Lanham Act, and asks 
that Blockbuster stop using it. 

In response, Blockbuster filed a law- 
suit Jan. 10 against the Wall, stating 
that the Blockbuster store does not in- 
fringe on the Wall's rights and that 
stores' organizations and layouts differ 
enough to avoid confusion. The lawsuit 
seeks a declaration that the Wall can- 
not stop competitors "from using a 
spectrum of colors to flavor a music 
store concept" and cannot '^monopolize 
elements . . . such as angled walls, blue 
carpets, oblique product aisles, red 
walls, [and] lights dropped from ceil- 
ings" that have been used before by 
music and \ideo stores. 

The suit also seeks a declaration that 
the Blockbuster store's design is an 
original design distinct from the Wall's, 
and that Blockbuster has the unres- 
tricted right to use its design. The suit 
also seeks to enjoin the Wall from 
charging Blockbuster with design in- 
fringement, and asks for costs and at- 
torney fees. 

The lawsuit was filed by James B. 
Gambrell of the Austin law firm Gam- 
brell, Wilson & Hamilton, in the II.S. 
District Court for the Southern district 
of New York. 

Blockbuster executives were una- 
vailable for comment Richard L. Rob- 
bins, a partner in Sutherland, Asbill & 
Brennan, says, "We are evaluating the 
[Blockbuster] lawsuit and anticipate 
filing a counterclaim against Block- 
buster, regarding the infringement of 
our rights." 

Assistance in ptrparmg this story tvas 
provided by Ed Ckristman. 



LOUISVILLE'S EAR 

(Continued from page 63/ 

bels hate it, but it's not going away 
and it's another way I'm able to stay 
in business with the chain stores and 
electronic stores." 

On the other hand, Timmons 
points out that the conversion of his 
stores to SoundScan in February is 
ecstasy to the ears of record labels. 
And despite the competitive environ- 
ment in the Louisville area, he is 



mulling over the possibility of open- 
ing two more stores, in nearby 
Clarksville, Ind., and in southern Jef- 
ferson County, Ky. 

"The good thing is the business 
has grown," says Timmons, "but the 
bad thing is now I'm a business 
owner and I don't have as much con- 
tact with customers as I would like." 
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ear X-tacy opened its second outlet in 1993 in Middletown, Ky. Pictured above 
rs the Middletown store, and below is the original ear X-tacy in Louisville. 
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RIDE THE LIGHTNING 


125 


20 


i; 


CREEDENCE CLEARWATER REVIVAL A ' CHRONICLES VOL. 1 


51 


21 


26 


THE DOORS A 

ELEKTwa bf^-\b - : Lit: 


BEST OF THE DOORS 


12! 


22 


22 


BEASTIE BOYS A- 

OEF JAM : - T . . .LMBIA(7.9a EQ' 1 1 981 


LICENSED TO ILL 


74 


23 


23 


THE BEATLES A' 

CApr.' . ''tr\M. 1 .4 4a3l 98i 


1962-1966 


16 


24 


21 


METALLICAA' 

ELEKTRA 60439 1998.16981 


MASTER OF PUPPETS 


124 


2S 


27 


U2A> 

■ 842.798- ^^0 1 1 D 98. 16 961 


THE JOSHUA TREE 


106 


26 


25 


ORIGINAL LONDON CAST A > 

«jL>:ii ">'.>.;■.. I'lG 1 . ! 98 iii'3.* 98) 


PHANTOM OF THE OPERA 


19 


27 


3! 


GUNS N' ROSES A "> 


APPETITE FOR DESTRUCTION 


138 


20 


30 


ELTON JOHN A '7 

POiyBOR ■ . ■ 7^ ,7 9411 981 


GREATEST HITS 


132 


23 


29 


ALICE IN CHAINS A 

COLUMBIA 46075 l9 98 LU'l^ 981 


FACELIFT 


21 


30 


— 


SMASHING PUMPKINS 

CAROLINE 1705* 19,98^14 96) 


GISH 


1 


31 


37 


CHICAGO A 

REPRISE.- - v.- -iLR BROS (99arj9B 


GREATEST HITS 1982-1989 


128 


32 


32 


FLEETWOOD MACA' 

WARNER ' ■ 7 4 98,15 iHii 


GREATEST HITS 


115 


33 


36 


MARIAH CAREY A' 

COLUMBIA 4'.-2C2* 1 7yt(i l<j981 


MARIAH CAREY 


10 


34 


35 


SIMON 8.GARFUNKELA> 

Ci-.i."- i^'li 981 


GREATEST HITS 


25 


35 


— 


THE BEATLES A ■ _ SGT. PEPPER'S LONELY HEARTS CLUB BAND 


66 


X 


33 


PATSY CLINE A • 

MCA 12' i 7.7 . 


GREATEST HITS 


138 


37 


— 


GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET 

WARNER Dr..;iL 7 7lJ 7 9&'l I 98) 


SO 


31 


39 


ENYAA 

ATlTLNTlC Sia4i.AGl9 9a':S98l 


ENYA 


90 


39 


19 


SADEA' 

EPIC 39581 i7,MtQ';i 98) 


DIAMOND LIFE 


26 


40 


38 


SADEA' 

EPIC 42210 "J 98 Ea'9 98 


STRONGER THAN PRIDE 


10 


41 


28 


SOUNDTRACK A* 

COUlMRiA 40323 98 7^11.96} 


TOP GUN 


<4 


42 


45 


LEDZEPPEUNA'o 

ATLANTIC :7;27 Ar7 1 7 9411 98 


LED ZEPPELIN IV 


132 


43 




THE BEATLES A" 

CAPITOL 46446 1 1 0 1 '7 98: 


ABBEY ROAD 


43 


44 


46 


AEROSMITHA' 

GfFTEN 40329 . - 7 981 


PERMANENT VACATION 


3 


45 




THE EAGLES A • 

ElEKIBA 103 1 17 .l.:'8i 


HOTEL CALIFORNIA 


48 


4C 


47 


THE POUCE A ■ EVERY BREATH YOU TAKE • THE SINGLES 

AAM 3'ltl2 :|il 98 


109 


47 




ELVIS PRESLEY A 

RCAS196 ■ IK. '171 


GOLDEN RECORDS 


27 


4t 




DEF LEPPARDA'i 

MERCUR7 83067); 1 . 7k tvl I i 98 


HYSTERIA 


12i 


49 


50 


MICHAEL BOLTON A* 

L7. . ■: ' : - 1 . ■ ' )i EQ'lsget 


SOUL PROVIDER 




S« 




METAUICAA 

MEGAFOftCE 6076&ELEKTRA 19 9*15 98) 


KILL 'EM ALL 


78 



SMALLER OPERATIONS TAKE OVER CANADA'S STUDIO SCENE 

(Continued from page 1) 



sell thousands, goes the new thinking, 
then why blow a wad on a big studio 
that may sound a little better, but is 
further removed from the street? 

While the largest studios struggle 
against the lingering effects of the 
recession — witness the closure last 
November of the country's top re- 
cording facility, Vancouver's Little 
Mountain — smaller operations and 
lesser-known producers are not only 
keeping busy, they're storming the 
industry Bastille. 

Toronto-based pop band the Wal- 
tons recorded their debut album, 
"Lik My Trakter," on the cheap while 
still independent The disc sold about 
7,000 units before Warner Music Can- 
ada moved in, snapping up the group 
and eventually parlaying the album 
into a gold record [50,000 units in 
Canada]. Sire Records subsequently 
licensed the project for Amencan and 
international release. 

"We tried to keep within a pretty 
tight budget," says "Trakter" pro- 
ducer John Switzer (Jane Siberry, 
Andrew Cash), who cut the disc at 16- 
track Orchard Studios north of Toron- 
to. "We could have spent three times 
as much and made it sound a little bit 
better, but that wouldn't have made 
any difference in terms of its success, 
which is based on the songs and the 
performance of those songs." 

Toronto-based producer Chris 
Wardman (Sons Of Freedom, the 
Watchmen, One Free Fall, Art Berg- 
mann) says. "You can make a great 
record anywhere with a minimum of 
gear. There's a whole trend in record- 
ing toward ADATs and home studios 
and putting the technology in the 
hands of the musicians." 

Mrchael Phillip Wojewoda, the king 
of Canada's indie producers, says 
"the indie genre itself has a kind of 
sonic signature." And no one has con- 
tributed more to that signature than 
he has. Wojewoda's work with 
Doughboys, Barenaked Ladies, the 
Rheostatics, Change Of Heart, Sky- 
diggers, Jane Siberry, Spirit Of The 
West, and dozens more has helped 
shape the sound of Canadian music. 

Wojewoda started his career work- 
ing for next to nothing with the 
cream of Toronto's underground in 
the early '80s. Today he has graduat- 
ed to gold and platinum (100,000 units 
in Canada) major-label assignments 
and his pick of studios. His room of 
choice in Toronto is Reaction Studios, 
a small but technically strong facilitj' 
on the eastern fringe of downtown. 
Along with Phase One and Metal- 



works, Reaction is one of the few 
rooms catering almost exclusively to 
artists and record production. 

Toronto has a high concentration of 
advertising and TV/film companies 
that keep the bulk of the city's corpo- 
rately owned studios humming, but 
that concentratun also has contribut- 
ed to its reputation as Jingle City. 

Until recently, Vancouver has 
reigned as the record production capi- 
tal of (Canada, thanks to the presence 
of internationally known producers 
Bob Rock and Bruce FWbaim. The 
two have produced a hard rock who's 
who including Aerosmith, Metallica, 
Scorpions, AC/DC, Bon Jovi, David 
Lee Roth, fttison, and Motley Crue. 
All those projects were done at Little 
Mountain, which, according to studio 
manager Bruce Levens, shut its 
doors after failing to come to terms 
with the building's landlord. 

Levens says a reincarnated Little 
Mountain will open this summer in a 
new location, closer to the heart of 
downtown. He's confident that the 
new studio can pkk up where the old 
one left off, even wiUiout its fabled 
loading bay where the monster drum 
sound of '80s rock was defined. 

"My philosophy is that if we put to- 
gether a great facility, people will 
come to it," says Levens. 

But Fairbaim, one of Little Moun- 
tain's most loyal and lucrative clients, 
isn't so sure. "Bruce [Levens] is be- 
ing optimistic," he says. "His new fa- 
cility will have to prove itself all over 
again." 

Fairbaim acknowledges that, at 
the present time, "there's nothing 
comparable to Little Mountain in 
Vancouver. "However, he does hold 
out hope. Bryan Adams is setting up 
a studio dubbed the Warehouse, 
which is temporarily housed in North 
Vancouver pending a move to more 
permanent digs in the city's historic 
Gastown district 

Fairbaim's standards aside, Van- 
couver has a number of other busy 
studios turning out albums on a con- 
sistent basis, k.d. lang cut the plati- 
num "Ingenue" at Vancouver Stu- 
dios, while Mushroom Studios and 
Venture Studios are favorites with 
mid-level and indie acts. 

On the other skle of the country, 
Halifax's much-hyped East Coast 
scene has benefited somewhat from 
the presence of producer/engineer 
Terry Pulliam and his Sound Market 
Studio. That's where Sloan recorded 
its "Peppermint," the EP that helped 
the band land its Geffen deal. Other 



bands, like New Brunswick's Eric's 
Trip (Sub Pop), continue to steer clear 
of studios altogether; the quartet's 
"Peter" debut was done on a four- 
track home unit, and the follow-up, 
"Love Tara," was cut on an eight- 
track. 

Toronto's Blue Rodeo also opted 
out of the studio when it cut its plati- 
num hit "Five Days" in July. The 
band decamped to guitarist Greg 
Keelor's farm north of the city, 
where it set up Comfort Sound's well- 
equipped mobile truck. Comfort own- 
er Doug McClement oversaw and en- 
gineered the gig (he also eng^eered 
Moxy Friivous' platinum album 
"Bargain ville"). 

"I'm surprised more bands don't 
go the Blue Rodeo route," says 
McClement, "but I think the success 
they're having with this record might 
inspire more people to try it Record 
companies have been a little hesitant 
to do things outside a studio. 1 know 
Kim Cooke [head of Canadian A&R] 
at Warner had to really go to bat for 
the band to sell the idea, and now, of 
course, he looks like a genius." 

The move to smaller, cheaper stu- 
dios (or no studio at all) has been 
tough on the more established high- 
end rooms like Studk) Morin Heights, 
a renowned residential recording 
complex north of Montreal (Rush, the 
ft>lice, David Bowie, and Sting). 

Heights co-manager Judy Smith 
acknowledges that the days of three- 
month bookings are gone. "Now we 
get dates for mixing that last only 
two or three weeks, or we have peo- 
ple coming in to do basic tracks, then 
going somewhere else to do over- 
dubs," she says. "People are doing 
their preproduction in home studios, 
budgets have been slashed, and 
there's no excess going on like you 
used to see." 

This downsizing, and the move to 
home recording gear, ultimately has 
been good for the industry, suggests 
producer Wojewoda. "The technolo- 
gical trickle-down has spawned whole 
new genres of music," he says. "I 
don't think techno and rap would 
have existed if this gear weren't 
readily available and cheap. 

"There was a time when, if you 
wanted good sounds, you had to rent 
a studio, and studios cost money and 
the only body that could afford to pay 
for the studio was a record company. 
Therefore, you had to have a record 
deal to make a record. That balance 
has shifted completely." 



CANADIAN RAP SEARCHES FOR ITS IDENTITY 

( Continued from page 44) 



Catalog aibtims are oltter titles which have prevtously appeared on Ttie Billboard ZOO Top Albums chart 
and are registering significant sales • Recording Industry Assn- Of America (RIAA) certification lor sales 
o( 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. 'Astensk indicates vinyl LP 
is available Most tape pnces. and CD pnces for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
€ 1994. Billboard^PI Communtcations. and SoundScan Inc. 



launch of fresh-faced teen trio Gra- 
phidi Logik. Also, on behalf of K.C. 
Records, and with MCA distributk>n, 
Attic will unveil R&B/hip-hop group 
Selections and maintain maximum 
momentum on Inspector Lenny's 
"Rappin' For My Life." 

Among underground acts expected 
to surface this year are Bass Is Base, 
Black Diamond, Citizen & the Katt, 
Den-E-O, Dead End, B Hermit Mixed 
Breed, Crach Morgan, Notorious, 
M.V.P, 3-Style, and Rag Team. 

Notable names likely to rejoin the 
fray shortly with new output include 
B Kool (on his own Criminal Rec- 
ords). Michie Mee, Carla Marshall 
(Columbia/Sony), and Red Lite Dis- 
trik (formerly known as HDV), who 
appears close to a heavily hyped U.S. 
hardcore deal. Monogram Records in 
Montreal is promising more from 



Zero Tolerance. 

"Canadian rap may be in limbo and 
the West ([^oast gangsta rap may have 
pushed everything else aside. But 
we're here for the long haul, and soon- 
er or later, something wonderful will 
explode," insists Dinnall, who bows 
his own NVN Records label before 
spring with a multi-artist sampler. 

Cloncurring with this optimism, 
Tony Sutherland, A&M/ Island/ Mo- 
town national dance coordinator, 
adds, "What's happening is a tempo- 
rary standstill. It should be viewed as 
a new progression. We're broadening 
the base of rap's perspective by incor- 
porating other elements from rock, 
alternative, reggae, and jazz, so as to 
appeal to a wider mainstream. It is a 
plain fact that we have no U.S.-styled 
large black-consumer base in Cana- 
da, at least from a major label's point 



of view. So we have to tailor the cut 
to the cloth." 

As an example, Sutherland points to 
Virgin Canada's current priority, the 
Mozz Featuring Mystah Munroe, 
whose "Ragamettal Byznyzz" is "an 
unusually commercial brew of scorch- 
ing metal, rock, dance, and ragga bits 
that signals new directions." 

From all appearances and ac- 
counts, the process of rebirth and re- 
newal is under way from coast to 
coast with a fresh sense of purpose 
proclaiming itself with the estab- 
lished vanguard of pwneers, the new 
breed of clamoring indies, and a 
booming brigade waiting in the base- 
ment below. 

Daniel Caudeiron is a Toronto- 
based musicologist and freelance 
writer. 
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^ TORI AMOS 
Under The Pink 

PRODUCERS. Efic Ra&M & ton AmcM 
AUmttc 82567 

Eccentric artiste's second go-round is 
every bit as piercing as her "92 debut, the 
gold-certified "Little Earthquakes." 
Album alternative and modem rock 
stations witi want to sample Amos' deeply 
personal compositions, characteristically 
laden with opulent piano textures and 
sparse but effective instrumentation. 
Most compelling offerings here are Kate 
Bush-styled lead single "God," the 
bouncy "Past The Mission." "Baker 
Baker," and "Cornflake Girl." the first 
single in the singer's U.K. homebase. 

if USETTE MELENDEZ 
True To Uh 

PRODUCERS V«i.ou% 
ChMVRAUFcwr 54352 

Roughly two years after she helped 
redefine the Latin -freestyle dance sound 
with "Together Forever." Spanish 
Harlcm-bred siren takes a sophomore 
bow with a hearty collection that builds 
on that sound while also mining fresh 
pop/hip-hop ground. Wickedly catchy 
first single, "Goody Goody." hangs tflugh 
at top 40 month.s after its release, while 
the romantic "Will You Ever Save Me" 
and the sexy "Love Type Situation" await 
imminent single release. Melendez's 
charming voice is nicely complemented 
by astute writing and production by 
cohorts Tony Moran, Carlos Berrios, and 
Kendu. among others. 

ir MEAT puppns 

Too Mlgti To Die 

PffOCJUCERS. Paul Leary & Meat Puppets 
London 828 484 

Arizona trio's first salvo for the majors 
was a so-so affair, but new one may equal 
its best indie entries. Boiling rock'n'roll 
and countrified musings are equally 
balanced here, and Butthole Surfers' 
I^ary helpA band get out its best. 
"Violet Eyes." "Flaming Heart," "Evil 
Love," and "Comin' Down." among 
others, are tracks that are sure to rate 
immediate spins by modern rockers; 
Meatheads will find this a beautiful 
return to form. 

ir GREEN DAY 



Miyor-label debut by Bay Area group 
shows off a perfect understanding of 
n>ck-|>i>p form and un utterly poised, 
guitar-heavy style. Band was the object 
of a gale-force bidding war before being 
landed by Reprise, and it's easy to see 
what the fuss was all about. The 1-1 tracks 
here are almost uniformly exciting; picks 
to jump at modem rock include 
"Burnout," "Chump," "Pulling Teeth." 
and "Sassafras Roots." One of the 
liveliest big-time entrances in recent 
memory; oomparison.s to the Buzzcocks 
are no! inappropriate. 

if MOTHERHEAO BUG 
Ziinbodia 

PRODUCER Martin Bts. 
Pow Wow 7443 

Lower East Side ensemble's truncated, 
military' rhj^hms are suffused with 
intriguingly exotic influences brought on 
by strings, horns, reeds, and unorthodox 
instruments. The result is a worldly, 
anarchistic sound reminiscent of French 
Arab-folk outfit Les Negresses Vertes, 
but with mure Eastern spice. Highlights 
include the title track, the frenzied dance 
tune "Pinola," "Shabooba." and the 
sinister "Off With Their Little Heads." A 
good pick for college and alternative 
programmers with lefl-of-center 
sensibilities. 



SPOTLIGHT 




GLORIA TREVI 

Mis TurtMda Que Nunca 

PRODUCER Sergio AnoraOe 
ArioWBMG 432M8S76 

Irrepressible Mexican rock di\'a — 
known more for her scampish persona 
than for her music — returns with 
another piquant potpourri of theatrical, 
8lk?e-of-life confe-ssionaLs laced with 
loopy humor and .'iarcastic doublo- 
entendres. plus a hitherto unheard 
undercurrent of anger. Except for 
mainstream recount of dependable 
devotion "Siempre A Mi," musical hkie 
of this album is too tough for tender- 
eared Latino PDs who at least might 
consider witty satires of Lady Diana 
("Que Bueno Que No Fui Lad>- Di!") and 
free tove ("EI Juicio"). 



UNSANE 

Total Destruction 

PRODUCERS. Martin B<si & Unsane 
Mitsdor 92306 

Bruto-force New York trio brings scum rock 
to the masses via new album distributed by 
Atlantic. Pounding, bottom-heavy sound and 
caterwauled vocals stir up an aura of 
violence (called up further by gross-out 
album cover, from band's extensi\'e 
collection of mayhem-oriented photos). Not 
a mainstream item, band could benefit from 
wider distribution among modem rock gore- 
hounds. 

VARKXJS ARTISTS 

Original Motion Picture Soundtrack Farawiy. So Close! 



That the musk: from the new Wim Wenders 
film is of the highest caliber should not 
sur^jrise anyone familiar with the coterie of 
artists the director counts among his 
friends: U2. Lou Reed. Nick Cave, Simon 
BonriL-y. Jam* Siberry. tind Laurie 
Anderson. These and other act-* are 
representtni hen- — some with now tracks, 
some with material borrowed from previous 
releases. While this project does not live up 
to recent Wenders soundtrack "Until The 
End Of The World" — which sported an even 
loftier cast and more inspired songs — its 
sheer star power will ensure it gets the 
attention it de-Kerves. 

MIREIUE MATHIEU 
Chante Pial 

PRODUCER nonclistisd 
Attinlk 82565 

An homage to French ehanteu.<» Edith Piaf, 
who exemplified postwar cabaret 
romanticism in her home countrj'. isn't a bad 
idea, hut Mathieu's mannered, over-the-top 
salute will engage neither die-hard Piaf fans 
nor neoph>ie listeners. Overwrought 
arrangements and singer's addled 
renditions of such clasarcs as "La Vie En 
Rose," "Sous Le C'iel De Paris." and "Non. 
Je Ne Regrette Rien" demolL^h a highly 
promising idea from .^uare one. 

RUTH ETTING 
Ten Cents A Dwkc 

PRODUCER Kevin Daly 
UmiEra SOOB 

Here are 20 reasons why Doris Day, as 
good as she was. couldn't quite get the 




VARIOUS ARTISTS 
AKefnativo NRG 

PRODUCER- Robtrt MafEoulftt 
HollrMMd 61449 

Album benefiting environmental 
group Greenpeace (and co-executive- 
! produced by English Beat/General 
' Public figurehead Dave Wakoling. 

who has contributed much time to the 
j organization) is a live and lively 
I project. Top-fiight talent turns in a 
I generally excellent slate of mostly 
concert recordings; among those in 
the house are R.E.M.. U2. Midnight 
Oil, Soundgarden with Brian May, 
the Jesus & Mary Chain, UB40. 
Annie Lennox, Sonic Youth, and L7. 
Ecologically sound packaging and 
recording (solar powered, no less) 
add to set's allure. 



essence of singer Ruth Etting when MGM 
filmed her life stor>- in 1955 under the title 
of the song "Love Me Or Leave Me," with 
which she vrm closely identified. She 
possessed simple believability in all she 
sang, represented here in recordings made 
between 1926-30. The sessions, besides 
"Love Me Or Leave Me." include "Ten 
Cents A Dance," "Body & Soul." "Shakin' 
The Blues Away." "Sam, The Old 
Accordion Man," and "Mean To Me." 



-A-TASHAN 

For The Sake Of Love 

PRODUCERS. Various 
ai»M>^un*ii 52469 

Richly crafted production accompanies 
emotionally tinged vocals on new set by 
singer who has the kind of urgent vocals 
lovers embrace. Several highlights on this 
nimance album are courU^sy of thy 
accompanjing 20-piece string section of 
the London Symphony Orchestra, 
including current single "Love Of My Life" 
and "Romantically Inspired." Artist's 
interpretation of Marvin Gaye's "I Want 
You" embodies the creative spirit of the 



SPOTLIGHT 



EURYTHMICS 

P, 1383 x 1089 



EURnHMICS 
Uve 1983-1989 

PRODUCER- none lislot) 
Arista 17704 

Firet live release from the pathbreaking 
I'.K. sjnth-pop duo is as crj'stalline- 
sounding and impa-ssioned as one would 
e,\pect from Annie Lennox and Dave 
StewTut. Arranged chronologically, the 
two-disc set sketches the band's 
decadelong career, starting with "Never 
Gomia Cry Again" from its recently re- 
released 1981 debut, "In The Garden." 
and culminating with "Angel" from "We 
Too Are One." In between are most of 
the pair'.s hits, including "Sweet Dreams 
(Are Made Of T^is)," "Here Comes The 
Rain," and "Missionary' Man." Zealous 
Eurjthmics fans will need to own this, 
and neophjles might consider it a good 
primer. 



late R&B vocalist, while avoiding a simple 
ripoff. Tashan takes a lion's share of 
writer/producer credits. 



if CYRUS CHESTNUT 
Revelation 



Engaging trio set from this pianist/ 
composer is a swinging showcase for a 
fertile talent. Best of a verj' solid set is the 
Bill E\Tins-styled elegance of "Blues For 
Nita," the stride impression.^ of "Lord, 
Lord, Lord." the intricate. bcb(jp|«-ry of 
"Little Ditty." the stylish ct<m>vp of "187." 
the Monkish echoes of "Ki-vflatiDn." and a 
lovely, fragile take on ira'litinnal melody 
"Sweet Hour Of Praver." 



WORLD MUSIC 



^ TARIKA SAMMY 
Balance 

PROOOCER. Ian Andereon 
GrMn LinnitO(ac»(ilMla4011 

Second label release for this outstanding 



VITAL REISSUES. 



JOHNNY WINTER 

A Rock N' Roll Collection 

COVP LATIO*. PRODUCER Lawmnce CoMi 
ColumtMk'U(JCV 469SS 

Two-disc set distills the white-haired 
Texa« blues rocker's 1 1 years with 
Cohmibia and Blue Skv\ providing fan.'' 
with plenty of recognizable material, from 
Winier's .■•ou|>e<l-up c<jver of "J<^uiny B. 
(rtKxIe" to his legendarj- recording uf the 
Rick Derringer-i>enne<l "Rock And Roll, 
Hoiwhie Kfxi" to the psychedeUc "I'm Not 
Siire." Cc8iipilati<jn aUt} uneiulhs some 
treasurtss. most nolaljly Winter's laid- 
Iwck, nute-acc<«n()anied reiuUng of 
Robert .l(rfins(«i's ""Come On In My 
Kitchen." Live cuts and alternate versions 
abiRirai. making this retroBpectivc an 
essential comjwnent of any serious 



iwk'n'niU collect i<in. 
THE BEUIRS 

The Origim Of Surf Music I960- 1963 

PRODUCERS- Paul Johrsco & Chrii Ajfthrt 
Itokl 1007 

Spins- package rlelineates the oft- 
un.-.tudiwi link between Tillis instrumental 
ruck :uid the '(iOs stu-f sound, fni-ged in 
Southern California by the bjind that ait 
the regional hit ".Mr. Moto." One i-an 
actually hi-ar the if>ots of the surt'sounil 
in tlie home n^cordings and garage 
sessions included here, and studio tracks 
rock. FouiHling guitarist Johnson gK-es an 
ejdiaustive loc^ at the band's, and 
thcgenrc's, gene.sl'; in 72-page lMN>klet. 
This will enlighten any ho-<lad hankering 
to learn ^lout surf music's beginnings. 



Madagascar-based worid music quartet is 
once again a wealth of affecting choral 
harmonies and sharp-edged string 
accompaniment. A must for world music 
programmers, this bracing set is 
highlighted by the tense, rapid-fire 
"Roba," the soukous-influenced "Hendry," 
the dreamy, bluesy "Anjara," the 
propulsive "J(jy," and the fluttering 
"Fora." 



LATIN 



V STEFAN I 

Te Voy A Eruinwar 

PRODUC£R- Ale* Montej 
Sony Doco^Sony 81184 

Solid label bow by lovely Tejana chanteuse 
spotlights her soulful vocal chops, which 
are spread out over an appealing array of 
breezy romantic ditties. Toe-tapping 
cumhias ("Celos," "Siempre Tii") and 
polkas ("Soy Feliz." "Te Amo Solo A Ti") 
comprise bulk of album's material, but 
most ear-perking track is "Entre Dos 
Amores." a wonderfully restrained cover 
of '70b pop hit "Torn Between Two 
Lovers." 

PROYECTO M 

Si No Estis Conmifo 

PRODUCERS Luis Angel, Jost Pepe Ojeda 
EM) Latin 28034 

Handsome, twentysomething male vocal 
trio from Puerto Rico turns in its strongest 
effort yet, an attractive pastiche of 
romantic ballads and dance numbers 
earmarked to reel in oft-overlooked 
adolescent and young-adult listeners. 
Titular ballad single shows solid chart 
potential, along with delicate romantic 
paeans "Entre El Bien Y El Mai" and "No 
Supe Estar Sin Ti." plus finger-popping 
entries "Quiero Mas De Ti" and "Sintoma 
De Amor." 



COUNTRY 



► VARIOUS ARTISTS 
8 Seconds 



Soundtrack to the new Luke Perry- 
starring movie, with tracks by John 
Anderson, Pam Tillis, McBride & the 
Ride, Karla BonofT, Brooks & Dunn, 
David Lee Murphy. Vince GUI, Reba 
McEntire. Mark Chesnutt. Patty Smyth. 
Billy Dean, and Bill ContL Some cuts 
have been newly recorded, while others 
are lifted from other works by these 
artists. First single is McBride & the 
Ride's "No More Crvin'." 



CLASSICAL 



► BEETHOVEN: PIANO SONATAS, NOS. 21. 24 
A31 

Stephen Kovacevtch, Piano 

EMIClMSics CDC 54S96 

One is carried away by the sheer beauty 
of these performance-^. And then one 
realizes that behind the magic lies a 
technical command that permits an 
awesome diversity of dynamics and 
rhetoric, all guided by a musical 
intelhgence rare even among today's 
pianistic elite. It's no wonder that 
Kovacevich's career is currently on a fast 
track. 

SCHUBERT-SOIREE 

GkJon Kfemer. violin; Chamber Orchestra of Europe 
Deutsche Giammophon 437 S3S 

Pottcd-palm music, but of a high order, 
with plenty of good tunes to soothe and 
occasionally stimulate. Main works are 
Schubert's "Rondo In A" and 
"Konzertstiick In D" for violin and 
orchestra. A clutch of German dances 
and a polonaise round out an 
undemanding but enjoyable program. 
Expert and idiomatic pla>ing from 
Kremer and his colleagues. 



SPOTLIGHT Releases deemecJ by tne review editors to deserve special attention on ttw basis o' mus'cal menl ana'O' Billboard 200 chart potential. VITAL REISSUES: Rereieased albums of special artislic, arcfiiwal. and commercial mteresl. and oulslandmg 
coltections o1 works by one or more artisl. PICKS <►) : New releases predicted to riit the top half of the chart m the corresponding format. CRITIC'S CHOICES iit) New releases, regardless ot chart potential, highly recommended because of their musical 
merit. MUSIC TO MY EARS (JQ) Nrw re'.eases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available <r. thR U S are eligible. Send review copies 
to Paul Verna. Btlltwara. 1516 Broadway, New York, N Y, 10036, and Chris Morris, Billboard, 5055 Wilshire Blvd.. Los Angeles, Calil, 90036, Send country albums to Edward Morris, Billboard, 49 Music Square VJ , Nasf-viLo. Term. 37203. 
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^ STING Shape Of My Hurt (4 37) 

PRODUCERS Hugh PM^t^ni . Slifig 
WRITER Simg 

PUBLISHERS. ReggatU'Ulegal Sof«s, BMI; Blue Turtle. 
MM B24S (c'u PGO) (ait.M;lte single) 

Impoccahle pla>'ing, singing, and 
composing arid up to a ballad for all forms 
of fondness, all seasons of afTection. The 
muod of thi.s beautiful track is so strong. 
it« lilting guitar and harmonica so finely 
woven into the lyric, that it greets the 
ears like a spontaneous prayer, a lover's 
timeless promise. The moving song, 
which was featured in the acclaimed 
Kelly Lynch film "Three Of Hearts," also 
appears in a bonus live version from a 
magical concert in Italy last July. Certain 
to be a smash at lop 40 and AC. joining 
"Fields Of Gold" as one of the standards 
of the decade. 

^ DIANA KING Stir It Up (4 06) 

PRODUCER. J<ninivBr8iDn«r 
WRITER: B. Marlsi 

PUBLISHER PolyGf»mlntflfn«tk>Ml.ASCAP 
ChMVCelumbiA 77325 (c/o Sony) (csMCde iingwj 

The "Cnol Runnings" soundtrack ha.-^ 
already fulfdled its promise as the '!>0s 
answer to "The Harder They Come." and 
this seriously sensual interpretation of 
"Bob Marley's "Stir It Up" by hot 
newcomer Diana King is poised to push 
the project into the riddim record books. 
Both the "Dope Radio Mix" and the 
"Reggae Mix" feature superbly 
libidinous arrangementj> that swoop and 
glide on the wings of King's stratospheric 
vocals, so take your pick. Truly tuff 
programmers may want to offer both 
renditions in sequence, but either way it's 
a ballistic affair. 

^ NIRVANA AltApolo(ies<3:43) 

PRODLfCER Scott Ltt 
WRITER K Cofiain 

PUBLISHERS: EMI V>rgin/The En<l Of Muiic, BMI 
DGC 4618 iao Ur») (cd&Mtte &in0«J 

A prime selling point of this gem from 
the band's fun "In Utero" opus is the 
inclusion of a version culled from its 
appearance on MTV's "Unplugged." 
Stripped to its basic elements, the song 
stands quite tall, and Kurt Cobain's 
rough-hewn vocal has many more shades 
and colors to enjoy. Already flooding rock 
radio, the task will be bringing this one 
to |>np programmers — which seems like a 
distinct possibility. 

SHAQUILLE O'NEAL I'm OutsUnding (3 49) 

PRODUCER EficK Sefmon 

WRITERS E Sefmon. S O'Neal, R. RoscMorO, R. 

Callahan, A Yardbofowgh J, Ois. L Simmons 

PUBLISHERS Shaq Lyncs/Ctvysali&'ZDmba Enterprises' 

Erich Ser rnon Enterprises. ASCAP. Taking Ca>e Ol 

Busines&'CPAK Sounds. 6WI 

REMIXER: Enck Sermon 

JiM 42200 Ic/o BMG) (casseHe singlel 

Basketball superstar edges closer to 
getting much-desired hip-hop credibility 
with this Erick Sermon-produced kicker, 
which is fueled by a well-placed sample 
from "Outstanding" by the Gap Band. 
O'Neal's lyrical chops are as puffed up 
and Ixtustful as any rapper worth his .-^alt 
He displays a lot of promise here, and is 
aided by a radio-friendly hook that could 
connect with open-minded programmers. 

PETER BIAKELEY I've Been Lonety (4 37) 

PRODUCER Davrt Z 
WRiICRS r Knight, J Weaver 
PUBLISHERS irvinftXowefy. BMi 
REMIXERi Todd Tefry 

GlanI 41034 loo Warnef Bros ) (cassette single! 
Blukvluy brt-'athL'K new life intu this 
Frederick Knight pearl, wrapping his 
appealing falsetto around the song's 
bluesy tale of woe to excellent effect. He 
ia supported by jangly grooves and 
nimble guitar riffing, Remlxer Todd 
Terry pumps additional commercial 
viability into the track by adding a 
tougher, hip-hop-derived beat and 
cleaner synths. Deserves a fair shake at 
l(»p 40. while Terry's "Preeze" house 
version is [jcrfect for club play. 



-A* SHAGGY FEATURING RAYON Ntce&Undya: 

28) 

PRODUCER St ng intematitxial 

WRITERS 0 Burred. B. Brewstw. S. Pinonu 

PUBLISHER LivingSling. ASCAP 

Vtrpn 14199 (Co Cema) (c*ts«ne vngft) 

Now here's a record with a hip and 
intriguing twist. Pop-minde<l toaster 
Shaggy teams with soul singer Rayon for 
a fmger-poppin' jam that combines Island 
flavors with swing-style blues. Highly 
unusual and contagious track has been 
remixed to attract more traditional reggae 
and hip-hop interest Kudos for an 
adventurous and totally refreshing effort. 

TIDAL FORCE A Man Rides Throuth<3:42) 

PRODUCER Mark Werner 
WRITERS M }. King. M. Carvtma 
PUBLISHER Mike CirCwd. BMI 
Alko »4007 (CD V'^\t) 

Hard-rockers momentarily tone down for 
a sprawling power ballad that is 
constructe<l to push the buttons of high 
school kids. Sweeping guitar work ha.s 
distinctive art -rock tendencies, while Jim 
Dorian's vocal is appropriately acrobatic. 
With a sound worthy of Bon Jovi or Mr. 
Big, IjTically ponderous single certainly w 
worth a fair shake at top 40 and album 
rock levels. 



R & B 



INTRO RiMwi In The Sky (4 05) 

PRODUCER notiislefl 
WRITER: rrollisled 
PUBLISHER, not listed 
AHantk 5473 (cisMttte Mntft) 

Male vocal group takes on a Stevie 
Wonder nugget to excellent effect Their 
warm, sugary harmonics float comfortably 
atop a slow, cushiony R&B shuffle beat, 
framed by a jazz-spiced keyboard line. 
Soothing ballad will first woo older 
audiences, though romance ser>ed Ihw 
well should have universal appeal. Pick 
any of the five solid remixes. 

-A- FUNKY POETS Lessons Learned (5:57) 

PRODUCER David Ovlii^ton 

WRITERS: 6 Johnson, Ashe. R L Fra«f, D, Darlinglon, P, 
Fraj«r 

PUBLISHERS Sony TwievEupariVB»tt Hit, ASCAP 
iSO Musk^pie 77366 (0*0 Sony) (cassette single! 

Quartet's underappreciated "True To 
Life" debut gets another shot at radio 
acceptance with this wonderfully retro 
K&li ballad. A fun. swaying love song is 
executed with layers of delicious horns and 
cool rhythms. The true and enduring 
pleasure of this single, however, comes 
from the the act's vocab. which flex 
admirably but playfully. Irresistible track 
is featured here in studio and live forms. 
Pick one immediately! 

ir KOLORZ A Little Love (4 08) 

PRODUCER MicJaei Denten 

WRITERS: Hill. Biief 

PUBLISHER Kokn. BMI 

Scotti Bras, 75363 Ic/o SMGI (cassette sin^} 

Multicultural vocal act waxes philosophical 
on this sax-lined urban/pop balhid. 
Pmlucer Michael Denton dresses iti* 
engaging delivorj' in a lush, retro-soul 
fabric and a delicate jazz undercuirent. 
Tune caresses the senses and lifts the 
listener to a relaxed mental i^tate. Lovely 
single would be a fine choice for folks at 
several formats, though urban seems like 
a strong place to begin. 

G-WIZ Y-U-Dogpn Me (3;S5) 

pnODUCERS Jamahl "iaml^" Harris, SlFptwii "BuikI/" 

Waoe 

WRITERS J Harris, C Cu.-nmmgs, R Martin, K, Wlllams 
PUBLISHERS MICOf^'AACI Songs. ASCAP 
ScotH BriM. 7S3Ba (co QUGl ICMSMta iingls) 

Hea\y props to Scotti Bros, for hanging 
with this quartet for the long haul. Each of 
the act's singles gets progressi\'ely Ix'tler. 
pushing 'em closer to attaining that mueh- 
desen ed breakthn)ugh hit. This one hxs a 
seductive jack-swing beat that belies the 
song's sauc>-, argumentative I>Ti<!s. 
C'ompail«ons to Guy may pop up hero — a 
compliment that should be taken with a 
smile. L'rbanit€!i who eryoy breaking new 
acts shouk) get on the stick v,ixh this one. 



COUNTRY 



ALAN JACKSON (Who Says) You Can't Hme It 

All '3:28) 

PRODUCER Keith Stegati 

WRITERS A Jictnon, J. MzBnOe 

PUBLISHERS- Matt* Rutl^Sewmth SonXroos K*yVSo<iY. 

ASCAP 

Aihla 2649 (o'o BMG) 17-inch sir^lel 

Few in Nashville wear their traditional hats 
as comfortably as Jackson, and this post- 
heailbreak. pure-coimtr>' waltz is the kind 
of thing that nobodj' does better. 

^ DOUGSUPERNAW Red And RnGrande (3 41) 

PRODUCER RK-faiH Larrfs 
WRITERS D SuJemaw, L Athinson 
PUBLISHERS J KryvSupcmwiF, ASCAP 
BNA 62757 IcO BMG! '.7 "Ch stngle) 

lonesome harmonica, fiddle, and 
moaning i)edal steel drive this ode to the 
Lone Star state. This thematic trail has 
been pretty much beaten bare, but 
Supemaw brings a dusty authenticity to the 
tale. 

^ EMMYLOU HARRIS Thanks To You (3 %) 

PRODUCERS. Altefi ReyrtoUs. Rictiard Berrwtl 
WRITER J Winchester 

PUBLISHERS Fourth floorjHolKilchw, ASCAP 
Aiyhm 0010 (cS^ Ele<<tr3l |7-inch single) 

Perfectly spare production and Harris' 
knowing vocals lill this Jesse Winchcstcr- 
peimed song to heavenlj- heights. Better 
with each li*it«n. 

X)HN BERRY Yoor Lxm Amazes Me (3 27) 

PRODUCER. Cfi^icli Hcwiira 
WRITERS: A HiH^t. C fOr« 

PUBLISHERS. G113 ^4□nslef.'Glfcat Qiniberlanci'Dlamond 
Struck. SESAOBMI 

Ubtfty 79015 (ot; Comal (CD pnyno) 

This ballad is a nice showcase for Beny's 
unique, country/soul voice. As the mdless 
debate about just what is and what ain't 
countr>- continues around us, it's nice to see 
a heartfelt performance like this one slip 
through. 

TIMMcGRAW Indian Outlaw (3 36) 

PRODUCERS James Sttoud Byrao Gallimoie 

WRITERS: T Barnes, G, Simmons 

PUBLISHERS: EO» OWoods^ommy Barnes, ASCAP; Great 

Cumberlarxl Musk. BMI 

Curt) 107S <7-»ich timpe) 

A hi-tech nod to the Raiders' "Indian 
Reser\'ation" kicks off this incredible single, 
which is |»ositively stuffed with Ijrical and 
musical Native /Vnerican cliches, from 
tomtoms to wigwams to peace pipes. If this 
one becomes a hit, itH set relations back 200 
years. 

RiCKTREVINO Honky Tonk Crowd 1? 47) 

PRCOUCER: Stviv Buckirwtiam 
WRITER M Sluart 

PUBLISHERS: Songs Ot Pot)'8r«ni InierMtional/Tubbs Bus, 
BMI 

CotumbU 77373 (c/o Sony) (7-irx:l> single) 

Dim lights, thick anoke . . . you know the 
storj'. This is a competently performed 
{iancef]<xpr anthem, No more, no less. 

FAITH HILL Piece Of MIy Heart <4 01) 

PRODUCER: Sam Hendricks 
WRITERS B. Bemi. J Ragawy 
PUBLISHERS Unaiappell'WeC IV. BMI 
Waow* Bn». 6707 {CD oromo) 

One test of a great song is the way it stands 
up t(i (lifTerent interpretations, HUl's sunny, 
cFfer\ e.^ent take on this one is the stylistic 
fifpside of Janis Joplin's go-for-brokc, raw- 
Ihroatetl a^^nxich, but ii' it works, it works. 



DANCE 



^ BARBARA TUCKER Beautiful People o os) 

PRODUCER ■iJltlc" Louw Voga 

wurTERS Wd. L spring&iaefi. L Vega, fl Tuciwf 

PUBLISHERS Inailu'A Frank Lu2, BMI. MudOy Black Key), 

ASCAP 

Strictiv RhytSwn 016 1 12 inch untfa) 

Club mainstay is poised for her long- 
deserve<l mainstream smash with this 
instantly mem()rHble house anthem. With 
the a>wL*tance of dance music celebs like 
India. Mood II Swing's Lem Springsteen, 
anti prmlucer Louie Vega, single is 
oquippe*! to go the distance with rugged 
beats, slick sjTiths, and a sing-along chorus. 
Track has several rock-solid iTmixos 
designed to maintain undei^ruund 
credibility, while going for broke with 



popsters. Sounds like a smash. Contact: 
212-24(i-002t>. 

if PHUTURE SCOPE What Is House Muzih? (9 50) 

PRODUCER: DJ Pert* 
WRITER: N. Jorws 

PUBLISHERS: KA Da BasVEn\)trwe. ASCAP 
REMIXER: DJ Pierre 
EmettM 747(1? inch tingkl 

Climbing into the brain of producer/ 
composer DJ Pierre can be an intense 
e.\perience. House-meister continues to 
soak his dark and R&B-slanted mui^ings 
with caustic Euro-trance flavors. The result 
is a deep and wandering instrumental trip 
that ad\'enturous jocks will spin actively. 
For further dance drama, take a twirl 
through Touch Me Right" on the flipctkle. 
WUd stuff. Contact: 212.646-7330. 

CHANELLE WofkThatBody(6 13) 

PRODUCER ErcKupper 
WRITER K Nw 

PUBLISHHI RenifcSugar Bisquit. ASCAP 
Gwrt Jonn 629 (.oil ILS) ( 1 ^-.nch stngte) 

Taana Gartlner's disco-era throwdown is 
reinteri»^t^ ^"th » glittery deep-house 
hand. Chanelle's gorgeous \'oice would have 
been better served with more challenging 
material, though she does seem to be 
ha\ing a good time with this song's plaj-ful, 
mantra-like commands. Producer Kupper is 
in fine form hert, lajing a groove that is 
equally accessible to mainstream DJs and 
"hipper" underground programmers. Don't 
mi^^ the smokin' "H>'steria Dub." 

THE MOVEMENT Bounce (4 43) 

PRODUCER Walter ' KanOor" Kahn, the Mcrt«(iient 
WRITERS; The Movenwnt 
PUBLISHER not listM 
Sunihine 232 i'I2->ncn s^gKe) 

With the aid of Miranda's forceftil guest 
\ocal and .some festive party rhyming by 
Hazze. rave/pop act takes a chipper twirl 
into the hou-^^e arena. Actually. 12-inch 
single indulges in a myriad of trend- 
conscious moods, ranging fi-om hani techno 
and trance to hi-NRG. With something for 
e\'eryone, this cute jam positions the act for 
another deserved national hit. Contact: 213- 
465^5060. 



c 



MARION MEADOWS Ahnys On My Mind (4 Ol) 

PRODUCER: Brijin Ateurxter MorEari 
WHITER. B.A Mofgati 

PUBLISHERS. lntef5COpe-Pe*rt/W8mcr-Cha«)ell.Bam Jams, 
&M1 

REMUERS: C^nslian Warren, Hilary BercovKi 
NoMiVRCA 64013 Itjo BMG) ICKKtte tingle) 

Current hit for SWV is revamped with 
Meadows' highly exjiressive sa,\ work. Act's 
harmonies arc retained. gi\ing the track a 
little additional muscle. Actually, what it 
does is open doors for the song at AC level, 
where SWV may be ci»nsidere<i a bit too 
hard. Rifle through the five versions to find 
one that suits your audience's tastes. 



ROCK TRACKS 



^ ROBERT PLANT If I Wefe A Carpenter a 45) 

PRCCOCERS Chris Hi^ies, Rotjwt Plant 

WRITER. T. Hardin 

PUBLISHERS Alit7/Tr«. BMI 

Cs PkranzWAHanbc 5393 (CO promol 

Plant effectiv ely reinterprets this classic 
Tim Harriin composition, taking its 
yearning hrical context and twisting it into 
a haunting ode with seemingly higher 
emotional stakes. The instiiunentation is 
richly textured, juxtaposing easy-hamled 
acoustic stiTimming with swirling sjTith/ 
stiings and a light beat. An instant album 
rock addition that aL-^) has legs for AC 
crossover. From the "Fate Of Nations" 
albiun, 

TEENAGE FANCLUB ft OE LA SOUL FaHin' <4 zs) 

PROCOCERS Tmage fsnclub. De la Soul 

WHltEHS Ib-ji^^ Fanclub, De la Soul. T Patty. J. Lynne 

PUBLISHER notl sied 

InwmWCpk Soundlrw 5598 (Cb Sorry) (CD oromo) 

-\tW a siring of as-sauUing singles from the 
juicy "Judgement Night" movie 
soundtrack, piMgrammers are treated to a 
softer, though no less |xiwerful moment. 
Spare arrangement has a rumbling beat 



base as laid-back rhjines weave around 
jagged harmonies. Not the most accessible 
single. creati\-ely saUafjing track should a 
gel a bounce or two from alternative minds. 

-A-MORPHINE Cure For Pain (3 13) 

PRODUCER: Paul 0 Kodere 
WRITER- M. Sandrrun 
PUBLISHER, nol lisieO 
Rykedite 1033 iCO prorm) 

Title track from critkally lauded set is a 
fine, low-key example of trio's unique sound 
stylings, with a nice hook to boot. Won't fit 
easily into modern rock playlists. but song's 
pleasing, distinct textiuws will make it a 
worthy add. 

UTTLE TEXAS What M«M HaM Been f3^) 

PRODUCERS JafnesSlTOufl, CMrivVDiNaccii DougGrau 
WRITERS P. Hsweii. D CB-eti. B S«alj 
PUBLISHEIRS Square Weil Music lnc.'Ho*iin- Hili MuSic 
Inc , ASCAP 

Warner Bros. 6632 ICD prDrrxil 

Acoustic plucking and vocal harmonies give 
this cut a soft album rock feel (a hi CSN), 
while strings add lushnesis that certain AC 
outlet* might find appropriate, 

FURY IN THE SLAUGHTERHOUSE Every Generatnn 
Got lb Own Disease <4 iAi 

PROOUCiR >e(i5Krau» 
WRITERS Dmek,WmBcnfel(»of 
PUBLISHERS MCA MuucH-dden Horw MuSK 
RCA 62746 ICD cnmo) 

Band name should be enough to indicate 
presence of soaj^x. but hand works 
through lune with a light touch on guitar, 
helping melody mesh with studied vocal in 
a dark, pop/rock sort of way. Coidd work its 
way in at album rock outlets looking for 
some topical stuff. 

ADAM SANDLER Lunchlady Land (4 37) 

PRODUCER Brcoks Arlnur 

WRITERS. Sandlef, Odenk.tK, Qwerl, HerlAy 

PUBLISHER Lone Ranger Music IncvAdam Sandler, ASCAP 

Warner Bro. 6737 (CO pronv) 

It took the efforts of four people to write 
this, and unbelievable as that may be, 
more astonishing i^ that Sandler thought 
it worth commiting to tape— and he can't 
keep from snickering throughout. 
Morning zoos might find some creative 
use for snippetii (the Axl Rose 
impression, perhaps); the sustained cut is 
unendurable. 



RAP 



NOW BORN CLICK Now Bom Soldiers |4 0^1 

PRODUCERS Lionel "Smit" Herman, Ewart Wiljon 
WRITERS P Johnson, M Caia*eH. A AuHln, E. WilWrt, 
G Storm, L. Herman 

PUBLISHERS Slriclly RHythrtvGel Reek's*** Garden^ 
ASCAP 

Phat Wax lOS Icasselte single) 
Male duo throws hard'n'heavy on this 
beat-savvy entry. Lyrics are spewed at a 
spiraling pace that grabs ya by the 
second ver.>^e and dot^n't let go. A 
catchier chorus and cleaner language 
might trigger radio support, though 
aggitjssivc stance will keep street purists 
more than happy. While you're at it, give 
"Mad Sick" on the flipside a spin or two. 
Contact: 212-246-0026. 

JERU THE DAMAJA Come Clean i3 58i 

PRODUCER: DJ Premier 

WRITERS: K.J Davis. C Martin. C Parker, F Serugg. K- 
Jcn**, T Taylor 
PUBLISHER: not r.sled 
Paydatr/ltrr 002 iCD pfomoi 

.leru's reliance on only the most minimal 
of tribal beat samples means that focus is 
on his rhymes, in which he says. "I choose 
to use my infinite potential" rather than 
project from a gangsta platform. It's a 
worthy sentiment, hut Jeru never says 
what ho is — only what he's not. 

SNAZZY Pass Another Bac (3:53) 

PRODUCER: noT Iiiied 
WRITER- nollisled 
PUBLISHER: not l>sted 
DeUra 5679 (12 inc>t single) 

The joys and alleged benefits of passing 
the blunt fuels this swaggering anthem. 
Shazzy drops assertive wordage. while 
her posse giddily chant at the chorus. 
Icing on the cake is a sax-lined groove 
that inspires easy-paced booty shaggin'. 



PICKS (►) ; New releases with the greatest chart potent-ai, CRITIC'S CHOICE (*) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy ot attention. Cassette, vinyl or CO singles equally appropriate for more than one format are reviewed in the category with the tKoadest audience All releases available to radio and/or retail in the U.S are eligible for review. Send 
copies to Larry Flick. Biiliward, 1515 Broadway. New York. N Y, 10036. Country singles should be sent lo BilitxMrd. A9 Music Square W,, Nashville. Tenn. 37203 
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Synergy Key To Multimedia Marketing 



■ BY PETER DEAN 

CANNES — Speaking during a session 
titled "New Distribution Channels And 
Multimedia Marketing" at the new-me- 
dia conference MILIA here. Sony Mu- 
sic France president/director ^neral 
Henri De Bodinat predicted that the 
French electronic publishing industr>' 
win double its turnover during the next 
five years, compared with a 10%-15*^ 
growth in the music industrj'. 

For this to occur, however, publish- 
ers and distributors must concentrate 
on product choice, simplicit>', and ac- 
cessibility. 

"We must concentrate on content," 
he said. "We can sell CDs of a big artist 
and the customer knows what he's get- 
ting, and we can charge high prices. 
But with multimedia now, you can't say 
that the consumer has a lot to choose 



from. There is a need for low pricing 
structures because the consumer is 
frightened and we have to have easj', 
intelligent marketing." 

De Bodinat sees multispecialist 
stores like Virgin being the model for 
forward growth. The Sony chief be- 
lieves that with the CD being the main 
carrier of the future, the borderline be- 
tween music, films, %ideo, games, and 
multimedia will start to disappear. 

'There is every opportunity for syn- 
er^es to develop as a result," he said. 
"Take 'Dracula,' for example. One 
store will sell 'Dracula' films, video 
games, music, and multimedia prod- 
ucts. You can have a whole 'Dracula' 
experience, and demonstrations will be 
possible and cost-effective." 

De Bodinat envistons a convergence 
of specialist stores, the client base, 
marketing techniques, and the distri- 
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/ WIIX: THE STORY OF LONDON 
Pioneer Electronic Corp. 

LaserActive Mega-LD, $120 

Pioneer's LaserActive multiplayer 
can play an impressive variety of soft- 
ware — standard laserdiscs, audio CDs, 
karaoke discs, Sega and NEC/Turbo 
game CDs and cartridges, and a new 
type of software: 12-inch LaserActive 
discs. Of the latter, there are two 
types: Sega's Mega-LDs and NEC's 
LD-ROMs. Both hold 60 minutes of la- 
ser-quality video and 540 megabytes of 
digital memory |jer side. Such attri- 
butes make Mega-LD and LD-ROM 
kleal formats for interactive programs 
that need lai^ amounts of full-screen, 
full-motion video. 

"I Will" Ls both a li\'e-action game 
and a travel video. In London, a secret 
ozone generator is stolen just before it 
is to be presented at an international 
conference. Your job is to locate the 
generator and the culprit, with the able 
assistance of scientific researcher Cat- 
herine Holmejj. On side one, you jour- 



ney throughout London in a taxi, visit- 
ing the Tower Bridge and other famous 
locales, keeping tabs on your fuel and 
money, staying out of accidents, and 
picking up clues that will help solve the 
case. Side two consists of picturesque 
touring through Bath, Portsmouth, 
Edinburgh, Inverness, Loch Ness, and 
other scenic locales. You can take in 
the sights at a leisurely pace, or spot 
clues hidden in the scenery that will 
help you soh-e the game. 

"I Will" succeeds impressively as 
both a pleasurable, nonviolent video 
game and as a splendid tour of 
England presented with 425 lines of 
resolution. The $120 retail tag Is steep, 
but should drop in the next 12 months. 
Do we need yet another multimedia or 
video format? In the case of LaserAc- 
tive, which offers a significant increase 
in quality, the answer is yes. No other 
interactive format, including those with 
MPEG-1 video, can tieliver the visual 
resolution and storage capacity of 
Mega-LD and LD-ROM. 

CHRIS McGOWAN 



bution network as a result. Servicing 
the client will be similar to the way 
service companies currently operate in 
food retailing. 

"The future is in multispecialized 
stores, which will be backed up by com- 
mon marketing and design sei-vices, 
globally n^otiated between companies 
like Sony Software, big chains like 
FNAC, and global distributors that 
will carry that product It's the only 
way to sell mixed products," he said. 

Speaking from the retail perspec- 
tive, Yehuda Shapiro, Virgin Retail 
Europe's marketing director for conti- 
nent^ Europe, .said retailers generally 
are being left out of the equation until 
it is far too late. 

"The retailer should not be the last 
one on the list," Shapiro said. "We 
should be brought into the discussions 
right at the beginning. We still don't 
know where multimedia belongs, 
whether it's for the games buyer, the 
music consumer, the 40-year-old, or 
the technocrat. So the retailer is not 
the expert; you have to axplain to us 
first." 

Shapiro also called for publishers 
and distributors not to underestimate 
the importance of staff explaining the 



new media — as a human interface — 
and not to have software in Isolation at 
this early stage in the market's devei- 
ojHnent In a test in a Los Angeles me- 
gastore, Virgin found that when sales 
staff explained interactive hardware 
and software, sales of both resulted. 

There was a consensus at MILIA 
that the age of "hardw"are-only" com- 
panies could soon be at an end. Ken- 
neth Wirt, Apple's director of market- 
ing and worldwide publishing, personal 
interactive products division, cites the 
formation of StarCore, Apple's new 
software publishing and distribution 
group, as an example of just such an in- 
tegrated company. 

StarCore offers developera and pub- 
lishers a range of services, including 
technical developer support; publishing 
support, including financing, publish- 
ing, marketing, and public relations; 
and a^liate label distribution. 

Wirt said that with new platforms, it 
is important to have sjTierg>' between 
hardw"are and softMTire from develop- 
ment to retail, and both .should be in 
the same place so that the consumer 
can see how the two work together. 

"The hardware determines early dis- 
(Continued on page 79) 



'Gettysburg' Addresses CD-ROM 

Turner's 1st Game Uses Film Footage 

■ BY MARILYN A. GILLEN ies. according to Swfte. 

The new "Gettysburg" CD-ROM 
combines elements of that PC game 
with vk\eo and sound from the motion 
picture. Civil war historian and author 
Shelby Foote provides battlefield 
commentary during the game. 

"Gettysburg" the game will bow- 
March 16, as will the \ideocassette 
version of the film, raising the possi- 
bility of cross-promotion between the 
two Turner titles. A Turner Publish- 
ing spokesperson says Turner "is ex- 
ploring joint marketing possibihties," 
but that nothing has been set in stone. 

Turner will distribute the game to 
the home video and book markets, 
while SwUe will distribute it through 
(Continued on page 79) 



NEW YORK— Turner Publishing is 
entering the interactive fray with 
"CTettj-sburg," the game, although the 
move is being couched by the com- 
pany as more of a scouting expedition 
than an all-out assault on the genre. 

TTie game, which launches the Tur- 
ner Interactive brand name, includes 
footage and sound from the like-titled 
feature film, released theatrically last 
year as the debut effort from Turner 
Pictures. It is being introduced in con- 
junction with Swfte International 
Ltd., creator of a "Gettysbui^g" battle 
simulation game for the PC maritet- 
place; the PC game bowed in Sep- 
tember and has since sold 20,000 cop- 



Grammys Go 
Multimedia 

NARAS IS GETTING interactive. The 
recording academy has entered a li- 
censing agreement with Fremont, 
Calif.-based Media Vision for the 
creation of a series of interactive 
CD-ROMs based on the annual 
Grammy Awards. The discs will in- 
clude video footage of classic 
Grammy performances, as well as 
awards presentations made over 
the years, according to Media Vi- 
sion. 

The fu-st discs are due later this 
year; pricing has not been set. 

NARAS also is using some of that 
goldmine of awards footage for a 
special home video to be distributed 
by A*Vision. 

FIRST, THE SUPER MARIO Brothers 
turned screen stars. Now Mega 
Man is looking to broaden his 
resumfe, too. Capcom Co. Ltd. of 
Sunnyvale, Calif., says it will fi- 
nance and produce an animated TV 
series based on its original video 
game superhero, who stars in a va- 
riety of game titles for the Nintendo 
platform. The syndicated TV series, 
which is expected to debut in the 
fall, will mark Capcom's entry into 
the world of TV production; the 
company already waded into film 
waters with the announcement last 
year that it is co-producing a live-ac- 
tion feature to be based on its 
"Street Fighter 11" game series. 

WHILE NEW PLATFORMS proliferate 
around them, the large, existing 
numbers of computer users aren't 
being overlooked. First, Fremont, 
Calif.-based Sigma Designs intro- 
duced its ReelMagic CD-ROM up- 
grade kit, which allows for the play- 
back of the new digital video CD 
titles on a computer equipped with 
a CD-ROM drive; the board carries 
a suggested list of $449, and comes 
bundled with a game. Now comes 
the 3D0 Co., which reports that it 
has reached an agreement with 
multimedia company MacroMedia 
to develop a player that will allow 
Mac or Windows titles to port to the 
3D0 machine. MacroMedia says 
the players should be out in the 
spring. 



iAdvenisemeni} 



If it^s multimedia^ it^s Compton's! 

Compton's NewMedia is a leader in the CD-ROM industry and is striving to be leader in the music 
and entertainment industry. Compton's will be hitting the music stores with a sfwcial mix of 
new music titles that are really hot! We're helping retailers sell CD-ROM titles with 
exciting packaging, dynamic point-of-purchase displays and special in-store marketing programs. 



^ait mil you see what we^ve 
got coming out this spring! 



Watch for more news about the latest music 
titles from Compton's NewMedia, call 
800-862-2206 for a brochure and more information. 



Compton's 
NewMedia 



2320 Camino Vida Roble 
Carlsbad, CA 92009 
619-929-2500 619-929-2511 (fax) 

© IWI C'omfKcn's ^4c^^ Media. Inc. 
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UONt: KISHIN': To paniphra«! 
Kivud. what tIc) the telcos want? 
Shik' of the Baby Bells have gone 
fisliing in home video waters to 
hook i)ropi"am.s for theij* Nideo-on- 
denumd testf^. An executive at one 
New York-basefl independent says 
he was approached, but turned 
away because he felt the telco 
wasn't clear on how the catalog 
would Ik- usetl and would sacrifice 
pr(Klucl without regard for retail 
value. 

The lelco, this executive sug- 
ijesbt. needs to air these is.sues at a 
meeting of potential suppUei-s and 
ditch a piecemeal effort that dtx-s 
little but i*alse suspicions. 

Bell Atlantic may lie the baby in 
question, according to another 
source. wh() says he received a let's- 
sit-and-talk letter in mid-De- 
cember. We checke*l with several 
other indies, however, and found tvi 
one else who admittetl — even off 
the rwird — to being approached. 

Based on headhunter activity, 
product accjui.'^ition won't heat up 
fur another year, .^^ay.^ Bill Simon 
in the L-A. office of management 
seai*ch fii-m Kom FeiT>'. 

It .fhould be notefl that telcos like 
Bell Atlantic and Ameiitcch, when' 
ex-C'oluinbia TriStar president I'at 
Campbell started working Jan. 81. 
want more than pnHluct licenses. 
"We're building strategic relation- 
ship.s with companies whose 
strengths complement our own," 
says Ameritech simkesman Mike 
Brand, but '\\ e haven't annoimced 
any yet." Small wonder: Whatever 
direction the Baby Bells take, they 
will ha\e to tread through jii-e-ex- 
isling contracts dictating releai^e 
windows. Video-on-demand is the 
lateciHner. 

pLlUidED IX: Ten years ago. 
VSDA finally wrested away soft- 
Wiu*e from an inattenti\ e Ct)nsumer 
KiectiMnics Show, w^hich diiln't tiy 
to i-ecovei' studio |)artici[»iUnn until 
it was too late. .Sometime next year. 
X'SDA may find itself playing the 
CES role in multimetlia. which the 
a.>v-*ocialion Wiuib^ on the Las Vegas 
show floor. San Mateo. Calif.-based 
Infotainment World and Knowl- 
edge Industry Publications in 
Wlilte Plaiai, N'.Y.. an' putting on 
their first Electronic Entertain- 
ment Expo in Atlanta, April 7-9. 
im»r.. The partners took a4(t.000 
(( \nifinin il on /Kujc SOI 



Sports Videos Go Hie Distance 

Longevity, Celebrity Linked To Profits 



■ BY EILEEN FITZPATRICK 

LOS ANGELES — Movies can wear 
dowTi in a matter of weeks, but Michael 
Joixian kee|)s going . . . and going . . . 
and going. For retailers. Jordan is a 
prime example of the importance of 
longevity to profit*;, according to CBS/ 
Fox Video, which handles the NBA 
line. Many stores, though not all, would 
agree. 

It has been more than four years 
since CBS/Fox Video released "Mi- 
chael .lordan: Come Fly With Me." 
Some 220 weeks later, the title featur- 
ing the fomier ("hlcago Bulls superstar 
remains one of the lop 20 sellei-s on the 
Billboard sales chaits. His follow-up 
video, "Michael Jordan's Playgifjund." 
has been on the chart for 147 weeks, 
and the two titles ha\*e heen teetering 
between Nos. 4 and 5 on the chart so 
fai- this year. 

Although the combined sports and 
fitness video market represents less 
than 50^ of the sell-through pie, the 
lasting power of these and other titles 
places them in a league w-here the play- 
ers w'ear Walt Disney logos. 

Despite, or perhaps because of, his 
early retirement. Michael Jordan is 
"the most visible sports character 
ever," says John Thrasher, Tovver's VP 
of \ideo retailing. 

CBJVFox claims shipments of nearly 
500,000 units of three Jordan titles 
since his hang-up-the-sneakers an- 
nouncement, and expects to release 
others under his name according to a 
long-tenn contract. The talk about Jor- 
dan's plunge into myjor league bii.sel>ali 
may be just that — talk — but it cer- 
tainly won't hurt demand that has al- 



ready absorbed close to 2.5 million 
units. 

"Jordan's tajies have Ions of atK'er- 
ti<iing, and he's nevei* not in the news," 
Thnisher sjiys. Being in the public eye 
is a big make-or-hreak factor in the ex- 
ercise and s|)oils video mai"ket 

"A lot of consumei-s purchased the 
ICindy] Crawford tape, not just be- 
cause it was a good e-xercise video, but 
l>ecau.se it was Crawiord." sji>'s Andy 
Greenberg. senior \T at GoodTimes 
Home Vkleo. The com[)any distributes 
both "Cindy Crawford: Shape Your 
Body," a chaitmaker for 6.5 weeks, and 
"Cindy Crawford: The Next Chal- 
lenge." a No. 1 title for 11 weeks. 

'Throughout the past two years, 
Crawfoni not only has promoted the 
tapes extensively, but has entei-ed a 
high-profile marriage with actor Ri- 
chard Gere. Also seen in Blockbuster 
Mdeo ads, she's the host of the popular 
MTV series "House of Style." 

On the other hand. Cher has yet to 
star in a hit movie oi- sUi- up much pub- 
licity since her exertise taix;, "CherFit- 
ness," hit in 1991. Although "CherFit- 
ness" and the follow-up. "C'herFitness: 
Body Confidence," made Billboard's 
top 20 vear-end charts, lx)th titles have 
fallen off the 199^1 lists. 

"What you have to look at is that 
over 500 videos hit the market last 
yeai'," says Kevin ('onroy, \T of sjioits 
ami fitness for Cher distributor CBS'' 
Fox. "There's stiff competition out 
there." 

Bui Thrasher says more is involved. 
"Cher didn't get behind the second 
ta|)e. That didn't .sabotage its .success, 
but it didn't help it, either," he adds. 

Aside from high-profile celebrities 



Taking Kids On A Spin. Executives from Columbia TriStar and the National 
Geographic Society celebrate the arrival of National Geographic's "Really Wild 
Animals. " the opening entry in its Kids Video cassette line. Appearing along with 
Spin, the animated globe ttiat narrates each tape (via the votce of Dudley Moore), 
are Fritz Friedman of Columbia TriStar. second from left, and Todd Berman. Andrew 
Wilk, Bob Potter, and Joanne Held of National Geographic. 



pumping up sales, suppliers inject 
plenty of the long green to bolster old 
and new releases. "We spend millions 
of dollai*s each year arlvertising 'Buns 
of Steel,' '* says Howaixi Maier. presi- 
dent of The Maier Croup. "We adver- 
tise the entire line of 22 videos, not just 
the new releases." Six months ago, the 
company began i-unning infomericals 
for the first time. 

GoodTimes spent about $5 million on 
promotions and advertising for the 
first Crawford tape. Revlon, which 
uses Crawford as a spokesperson, 
kicked in another S5 million. Good- 
Times also paid a hefty sum to per- 
suade Crawford to let it distribute the 
video. 

"We opened our checkbook and 
spent a lot of money to get her," Gi*een- 
berg says. Revlon did not sponsor 
Crawford's follow-up. but Greenberg 
says the cosmetic tie wasn't necessai-j' 
Ixjcause of her increased [x>pularity. 

Meanwhile. GoodTimes opened up 
its checklxMik again to sign fitness gum 
Richani Simmons to a multimillion dol- 
lar, multiyeai' production and distribu- 
tion deal. 

(ConUnned on page 80) 



VI&A Has New 
"Vision' For 
Vid Delivery 

■ BY SETH GOLDSTEIN 

NEW YORK— Video International 
& Associates is reinventing itself. 

The WajTie, Mich. -based com- 
pany, commonly known as Vl&A, 
began as a shipper of prerecorded 
cassettes in the mid-'SOs. More re- 
cently, it has develo|)ed a turnkey 
distribution management system 
designed to do a lot more than sim- 
ply move goods down the turnpike. 
Vl&A wants to organize the back- 
office acti\ities that control prod- 
uct deliverj'. 

Calling itself a third-party logis- 
tics specialist, the company ex- 
pects its "VI&A Vision" package of 
services marketed to home video 
and video game suppliers to fill in 
the missing pieces to the "puzzle" 
of retail fulfillment, cash manage- 
ment, inventories, and the like, ac- 
cording to president Don Helge- 
sen. 'There's lots of competition in 
(Contiuiied on jxifje 77) 
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Kids love 'em and (lie critics! 
Children's Circle's* ytwest 
collection ofaward-lninning 
videos will have vie^vers ^ 
curled up for hoai^^sp^fir . 



Bmugbl lii ytm 
with pride by 
Hood Knapp 
Video. 




Pre-order: 1/2W»4 S(i*et Dale: 2/9/94 
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Video Previews 



EDITED BY CATHERINE APPLEFEID 



MUSIC 



Neil Diamond. "The Rmif 
Party: Songs From The Brill 
Building." Columbia Music 
Video, 30 minutes. 

New York's famed Brill 
Building, creative home to 
such great RongwrilinK 
teams as Carole King & 
Gerry Goffin, Jerry Leiber & 
Mike Stoller. and Doc Pomus 
& Mort Shuman, has been 
the object of lots of affection 
of late. K-tel Records 
released an expansive boxed- 
set tribute several months 
back. Diamond, a pretty 
»awy songwriter in his own 
right and one who spent 
many an early day in the Brill 
Building, has cherrypicked 
sLx favorites and performs 
them here, backed by Paul 
Shaffer and his band. 
Concert features "Up On The 
Roof." "You've Lost That 
Lovin' Feeling" in a duet with 
Linda Press, "Happy 
Birthday Sweet Sixteen" as a 
duet with Neil Sedaka. and 
"Will You Love Me 
Tomorrow?" 




CHILDREN'S 



"Aladdin And The Magic 
Lamp," Rabbit Ean^'BMG 
Kidz (800-800- fc;AKS>.:MI 
minutes, $9.95. 
Thought you'd seen enough 
Aladdin to last a lifetime? 
Well, this enchanting story, 
part of Rabbit Ears" "We All 
Have Tales" series, opens up 
a whole new world. Told by 
John Hurt with music by 
world-beat maestro Mickey 
Hart, this magic carpel ride 
finds H young traveler 
seeking the help of the genie 
in his quest for the love of the 
Sultan's daughter. Shadowy 
drawings by New York artist 
Greg Couch add a 
particularly mystical nature 
to the story, which should 
ride the wave of "Aladdin"- 
mania propelled by the 
Disney theatrical sensation. 
"Aladdin" marks the day- 
and-date release of all Rabbit 
Ears complementary video 
and audio projects. 

"Professor Iris; Earth Daze." 
"Professor Iris; Lei's Do li," 
Discovery Hume 
Entertainment (:t01-!l86- 
1999). 40 minutes each. $I2.<J5 
each. 

Discovery continues to 
demonstrate its class with 
the release of several new 
episodes of Ready, Set. 
Learn's "Professor Iris" 
series. "Let's Do It" is a 
pla>fi(r takeoff on the Nike 
ads that encourage people to 
get out there and get active. 
Through a series of songs 
and skits, the good professor 
teaches students — and 



young viewers at home- 
about all the fun they can 
have playing games (by 
themselves and with others) 
and dancing. "Earth Daze" 
encourages kids to take 
another kind of action. 
During three mini episodes. 
Professor Iris explores the 
beauty of the earth and what 
to do with all that leftover 
garbage. Also new from 
Discovery is "Happy 
Birthday," a video 
celebration. Professor Iris- 
style. All are aimed at the 
preschool market and have 
bright packaging and solid 
name recognition. 




HEALTH FITNESS 



"Undieting Your Way To 
Health And Happiness," 
BDd> Trust/West 
Productions (406-656-9417), 
60 minutes, $24.9r>. 
Love thy body is 
commandment No. 1 in this 
conversational video that 
features a chorus line of 
women who lost the diet 
battle but are winning the 
war of self-esteem by 
eschewing traditional 
weight-loss channels and just 
going with what feels right. 
Among the tips offered: 
Throw away that cursed 
scale, the 2-cal powder drink, 
and the tight clothes that feel 
so terrible: resist the urge to 
dive into a compulsive 
workout; don't completely 
eliminate any favorite foods; 
and start nurturing the 
whole self. Production is 
basic and is devoid of any 
male influence, but video 
would serve as a good tool for 
women's support groups or 
individuals who need a little 
extra TLC. 

"The Psychology Of Weight 
Loss," Sherry Nelson 
Productions (K(HI-959-918.'}), 
47 minutes, $19.95. 
This self- help-style video 
could easily have been titled 
"The Psychology Of Weight 
Gain." A handful of textbook- 
case overeaters detail the 
personal paths that led them 
directly to the refrigerator 
without passing Go or 
collecting S200. Interspersed 
with the testimony are 
words of advice from 
physicians and analysts. 
Although the sob stories do 
grate on the nerves after a 
while, the video serves as a 
good starting point for those 
who feel they are suffering 
alone but aren't ready to 
expose their own sagas to 



the Jenny Cralgs of the 
world. 




DOCUMENTARY 



"Educating Peter," Direct 
Cinema Limited (800-525- 
OOOO), .30 minulea, 

This film about a young boy 
with Down's Syndrome and 
his first year in a regular 
classroom situation won last 
year's Academy Award for 
best short documentary, and 
it's easy to see why. Rarely 
have many of the issues 
surrounding health care and 
education been revealed in 
such a touching light as in 
this story of how Peter 
assimilated and then 
endeared himself to his 
contemporaries and teacher. 
As one 8-year-old so 
eloquently put it, "We 
thought we were teaching 
Peter, but really he was 
teaching us." Third graders 
know nothing about on- 
camera diplomacy, and the 
ample classroom scenes and 
handful of interviews with 
Peter and his classmates are 
as revealing, if not more so, 
than the intermittent 
interview segments with his 
teacher. Film maker 
Gerardine Wurzburg 
produced and directed the 
seven-part PBS series "Your 
Children, Our Children." 

'The Paranormal: 
Poltergeists," Films For The 
Humanities Inc. (800-257- 
5126), r>0 minuten, $29.95. 
It's heeeere. A rcal-Ufe (well, 
sort oO. non- Hollywood look 
at those house-haunting 
pests presents a historical 
context for poltergeists as 
well as re-enactments of 
three salient ghost stories. 
First segment recalls the 
story of a 17th-century 
Italian )K)y whose entrance to 
a monastery was followed by 
some unexplainable 
occurrences. Second story is 
of a modern-day woman 
whose hatred for her job 
translated into .'^ome 
supernatural phenomena, 
and the mtyorily of the 
program is devoted to the 
case of Katie King, an 
apparition that appeared in 
full human form in London. 
Reenactments are credible 
and come complete with 
spooky music. Films For The 
Humanities' Paranormal 
series also includes 
"Investigating The 
Paranormal" and 
"Witchcraft." 



INSTRUCTIONAL 



"Pediatric Emergencies Vol. 
I," Carolina Video 
l^uctions Inc. (80:{-H81- 
4543), 64) minutes, $29.9."i. 

This no-frills guide is aimed 
directly at parents and 
caretakers of children from 
infants to age 10. The 
|)aramedic who hosts the 
program asserts at the outset 
that it is no mere crash 
course in applying bandages 
and pulling out splinters. 
And he's not kidding. The 
stuff of real emergencies is 
analyzed here: chokings. 
poisonings, auto accidents, 
near-drownings. and more. 
The information, ranging 
from how caretakers can best 
prepare for the arrival of 
emergency medical 
personnel to how they can 
communicate with a terrified 
child, is presented clearly 
and concisely. Several viable 
ideas also are presented, 
such as taping the vital 
statistics of each family 
member inside the 
refrigerator door so that 
parents and .siblings will have 
ample opportunity to 
memorize them and they'll be 
easdy accessible in case of 
emergency. A good one for 
the education and health 
sectors. 

"How To Organize Your 
Home," Spaccorganizers 
(914-997-14.14), 35 minuUa, 
$19.95. 




Video Previews is a weekly look at new titles at sell-ihroLigh prices. 
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave.. 
NW, Washington, D.C, 20008. 



Hostess Stephanie Schur 
may know a thing or two 
about organizing cabinets 
and closets, but the politically 
correct police would have this 
card-waving suburbanite 
arrested and jailed within 
seconds of turning on her 
new instructional video. 
Schur commits several 
obvious faux pas: She 
assumes all viewers have 
homes large enough to 
include ample basement or 
attic storage space; she 
a.ssumes all are married so 
that arranging itemt> for 
"him" and "her" is the 
obvious choice of 
arrangement; and she 
assumes all viewers possess 
enough disposable income so 
as to be able to toss out any 
kitchen utensils that have 
gathered a little rust and 
replace them immediately. If 
viowei-s can get past her 
attitude — which is difficult — 
they might pick up a few 
handy tips, such as hanging 
children's jackets at their 
own height for easier 
accessibility. Schur organizes 
her home room by room, and 
each segment is followed by a 
chart reaffirming the space- 
saving steps. 




.4 hiiveekly guide to lettHer-known 
rental-priced video tiiies. 

"Manhattan Murder Mystery" 
(1993). PG. Columbia TriStar Home 
Video, prebooks Feb. 15. 

Excitemenl-stan'ed Manhatlanite 
Carol Liplon (Diane Keaton) thinks 
that her neighbor may have killed his 
wife, but her unimagrinative husband 
Larry (Woody Allen) only wonders 
when she'll get it all out of her system. 
An undeterred Carol enlists the help of 
adoring friend Ted (Alan Alcia), and the 
pair continues to uncover what seem-s 
like evidence that kindly old Mr. Hou.'* 
(Jerry Adler) is a killer after all. Allen 
crafts an enjoyable blend of amaleur- 
.sleuth adventure and marital politics 
\sith a fine cast that features Aigelica 
Huston and Joy Behar. (It's also nice 



to see a bunch of Woody Allen's neu- 
rotic, self-analytical New Y'orkers set 
their minds to something concrete, 
rather than gazing at their own emo- 
tional navels.) It should do well over 
time, as fans find that this Woody Allen 
film desen-es that most vaunted of cri- 
tiques in hLs recent otnti^re: It's "one of 
the funny ones." 

"The Vampyr" (1992). not rated. 
CBS/Fox Video, prebooks Feb. 25. 

While some may say that a soft-core 
pornographic opera about a vampire is 
an idea that's been done to death, this 
BBC feature makes a go of it anyway. 
Its text sets present-day lyrics to an 
1827 opera by Heinrich Marschner, re- 
lating the story of a yuppie vampire, 
Ripley (Omar Ebrahim), out to put the 
(Continued on page 80) 
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1 


1 


17 


ALADDIN 

Wa't Disney Home Vi<leo lt:'52 


1992 


2499 


2 


3 


65 


BEAUTY AND THE BEAST 

Walt UK iie, Home V«lco 1325 


1991 


24.99 


3 


2 


222 


PINOCCHIO* 

Walt Disney Home Video 239 


1940 


2499 


4 


4 


11 


TOM AND JERRY: THE MOVIE 

f,i'-iily Home Enterlainnier'l 27416 


1993 


24.9« 


5 


7 


19 


REN t STIMPY: THE CLASSICSO 

NicnelMe ir Wonder LV49200 


1993 


14 9S 


6 


5 


17 


ONCE UPON A FOREST 

Fo«Video 8601 


1993 


2498 


7 


8 


15 


HAPPILY EVER AFTER 

First National Film Crrp Worldyision Home Video 8045 


1993 


2495 


8 


NEW^ 


MIGHTY MORPHIN: VOL. 1-DAY OF THE DUMPSTER 

Satian i:'ilLnjiii'nent PolyGram V«ieo 440088] 193 


1993 


9.95 


9 


21 


87 


FANTASIA 

Wall Disney HOilK VilJeO 1 132 


1940 


2499 


10 


12 


19 


REN » STIMPY: THE STINKIEST STORIESo 

NickelodewVSofiy Wonder LV49202 


1993 


1491 


11 


NEW^ 


THE REN i STIMPY SHOW: ON DUTY 

Ni, .../iMi:.-:! '.,1 . Wonder 49215 


1994 


1491 


12 


23 


93 


101 DALMATIANS 

Wall Dtwwy Home Viaeo 1263 


1961 


2499 


13 


14 


33 


BARNEY RHYMES WITH MOTHER GOOSE 

Tne Ivi ■ i: 99031 


1993 


14.95 


14 


NEW^ 


MIGHTY MORPHIN: VOL. 4.N0 CLOWNING AROUND 

Saban f-tel.i nn en-, pn .Gr.mi Video 44008^1133 


1993 


995 


15 


13 


21 


BARNEY'S HOME SWEET HOMES 

The Lyons Group 99041 


1993 


1495 


IS 


6 


17 


REN li STIMPY: HAVE YOURSELF A STINKY LITTLE 
CHRISTMAS 

Sony Wonder LV49209 


1993 


1491 


17 


NEW^ 


OUR FIRST VIDEO: MARY-KATE li ASHLEY OLSEN 

Zoom 1-:',' . Kidz4860 


1993 


1291 


18 


NEW^ 


MIGHTY MORPHIN: VOL S-HAPPY BIRTHDAY ZACK 

Saban: • ■ i i: vGramVideo4400881113 


1993 


9.95 


19 


NEW^ 


MIGHTY MORPHIN: VOL 3-HIGH FIVE 

Saban Entertainment PolyGram Video 4400881233 


1993 


99S 


20 


16 


45 


BARNEY IN CONCERT 

The Lyons Group 98071 


I99Z 


1495 


21 


M-EKTin 


CHAHLOHE'S WEB 

Hanna Bartrera P'oO i: Paramount Home Video 8099 


1973 


1495 


22 


24 


9 


CHILDREN'S CIRCLE: REALLY ROSIE 

Wood K .iL _ Video WK1179 


1993 


14.95 


23 


18 


19 


REN 1, STIMPY: THE STUPIDEST STORIESO 

". .. Wondtr LV.19201 


1993 


1491 


24 


NEW^ 


MIGHTY MORPHIN: VOL. 2-FOOD FIGHT 

Saban L tLrij n .L .t - olyGrji-i Video 44Q0881213 


1993 


995 


25 


RE-ENTin 


ALICE IN WONOERUNO* 

Walt D.bnuy Home Video 36 


1951 


24.99 



#ITA gold certification toi a minimum of 125.000 units or a ddlar volume ol $9 million at retail (or 
theatncally released pnsgrams. or of at least 25.000 units and SI million a1 suggested retail tof 
nontheatrica! titles. 0 ITA platinum certification for a minimum sale of 250.000 units or a dollar volunte 
of $18 million at retail tor theatrically released programs, and of at least, 50,000 units and $2 millior> 
at suggested retail for nontheatncai titles, 1994. Billt»ard/BPI Communications. 
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Steven Spielberg Presents © ^ 

A Dinosaur Adventure For The Whole Family! 

"A gift for children of all ages! 
A family film that tells the story of friendship and love." 

, -]oc\ 'ikacl Good Morning America 

♦ Value-Added Consumer Incentives: Every videocassette 
contains a free "Gift" for cliildrcn: FULL COLOR, RE-USEABLE 
STICKERS! Plus a SAVINGS BOOKLET offers consumer 
over $20.00 in savings! 

♦ A proven record of success! From Amblin and 
Steven Spielberg, producers of the animated hits 
The Iziiid Before Time^'.An American Tail" 
and An American Tail: Fievel Goes West* ^ 

♦ All star cast! Starring the voices of John Goodman. Jay Leno, 
Walter Cronkite, Rhea Perlman, Martin Short and Julia Child. 

♦ Added value! Consumer-friendly, eye-catching 
CLAMSHELL Packaging! 

♦ Dino-mite media support to drive Sales! Extensive spot TV 
(top 50 markets), cable and print campaigns. Ad blitz will generate 
over 1.4 Billion consumer impressions: 

♦ Reach & Frequency: 95% of all Women 25-49, 6.6 times. 
89% of all Kids 2-11, 5.8 times. 98% of all Women 55+, 8.7 times. 



NBC 



@ ^ ^ 



LIFETIME- 





USA 



♦ P.O.?. "REX-citement"! 

48/16 unit counter/floor 
merchanciisers 

36 unit end-cap merchandisers 

"Rex" fl(X)r standees 



4B/1 6unit fbor/counter merthondis«r 
includes two header cards! 
42"* X 701/4"H X \rt 



One-sheet posters 

Half-sheet posters 

Shelf talkers Counter cards 

BAV line art "We're Back:'" 
Coloring Fun-Sheet" for 
in-store coloring contests 

^ Co-op 

Advertising available. 



Call Your Sales 
Representative 
and Order Today! 





Color/1 hour 1 1 mins. 

Videocassette #81 289 LTBX Laserdisc #41 907 
(Laserdisc $24.98 s.r.p.) 



SSS, SURROUND 



No PPV or PAY TV prior to January 1, 1995 



Mvectising ond proimtional deloils uibjecl lo Amqe withoul notke. 



Street Date: March 15, 1994 
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Distrib Pact With Rabbit Ears 
Is 'Hoppy' News For BIVIG Kidz 

A 



by Moira McCormick 



ILL EARS: With BMG Kidz now 
distributing most of the video and au- 
dio product for Rabbit Ears, that 
sterling producer of children's enter- 
tainment, the Rowayton, Conn., com- 
pany is poised to increase its market 
awareness "a thousandfold," accord- 
ing to Jim Bell, VP of tactical mar- 
keting and licensing. 

Rabbit Ears, which pioneered the 
current wave of celebrity-driven, 
storj'-based kids' product, previously 
had inked distribution deals with a 
number of different companies, 
including Uni and Columbia TriStar 
for video and 
Windham Hill, 
Kid Rhino, and 
Rincon Chil- 
dren's Enter- 
tainment for au- 
dio. BMG Kidz 
had distributed 
Rabbit Ears' 
newest line, the 
Bible series 
"The Greatest 

Stories Ever Told," as well as audio. 

Bell saj-s that consolidating distri- 
bution had "been in discussion since 
the spring of '9Ci. It was concluded in 
deal form in September, and BMG 
Kidz startefl official distribution of 
video product in October." Bell saj's 
Rabbit Ears' original line, "Story- 
book Classics," is still distributed by 
Columbia TriStar (video) and 
Windham Hill (audio). But, he adds. 
Rabbit Ears is negotiating to bring 
the audio product directly under the 
Rabbit Ear.s/BMG Kidz umbrella. 
BMG Kidz now distributes Rabbit 
Ears lines "We All Have Tales," 
"American Heroes And Legends," 
and "Greatest Stories." 

"By having the n^jority of our vid- 
eos, CDs, and cassettes available at 
one distribution source, it allows Rab- 
bit Ears product to be supported by 
m^jor marketing dollars," says Bell. 
What this means for Rabbit Ears, 
long considered an upscale product 
found primarily in elite retail outlets, 
is the potential for much wider con- 
sumer awareness aral market promi- 
nence. 

For starters. Bell says. Rabbit 
Ears is talking to "major players in 
the packaged goods business," wx)rk- 
ing out first-ever product tie-ins for 
the company. AL'to, Rabbit Ears has 
signed an agreement with Spring- 
field, Mass.-based licensing company 
Bliss House. "You'll be seeing se- 
lected Rabbit Ears license<l prod- 
uct — high-quality and enriching, yet 
plaj-fiil — ^in 1995, and possibly even at 
the end of this year," Bell predicts. 
Bliss House principal Jerrj' Houle, 
he notes, "started the Muppet licens- 
ing program for Jim Henson." 

Rabbit Ears plans a msgor back-to- 
school promotion for next fall — a nat- 
ural for its literature-based pnxiuct 
line. And, sa.vs Bell, the BMG Kidz 
deal has allowed the company to fund 
project* that were previously out of 
reach, such as its new Mel Gibson- 
hosted "Rabbit Ears Radio" series 
(BiUboard, Jan. 22). 

Newe.st releases include "Aladdin 



And The Magic Lamp" (told by John 
Hurt, music by Mickey Hart) and 
Black History Month titles "Follow 
The Drinking Gourd" (read by Mor- 
gan Freeman, music by T^ Mahal) 
and "John Henrj" (told by Denzel 
Washington, music by B£. King). 
The latter titles were first released 
last year via Uni Distribution. Up- 
coming releases include "Mose The 
Fireman" (told by Michael Keaton, 
music by Walter Becker and John 
Beaaley) and "The Bremen Town 
Musicians" (told by Bob Hoskins, 
music by Eugene Friesen), both due 
March 1. 

The art of 
Rabbit Ears, in- 
cidentally, was 
the subject of a 
first-ever ex- 
hibit at New 
York's Society 
of Illustrators 
Dec. 15-Jan. 22, 
with 80 pieces 
representing 40 
diJferent productions. TTie show trav- 
els next to the Los Angeles gallery 
Every Picture TelLs A Story. 

MaLL MADNESS; Shopping mall 
tours are becoming more and more 
popular as an effective means to pro- 
mote kid vid titles. In addition to the 
multicity lineup for Kid Vision's best- 
selling "The Baby-sitters Club" se- 
ries (see Shelf Talk, page 78), Golden 
Video has designed a mall .strategy to 
boost its new Madeline title, "Made- 
line And The Ea.ster Bonnet." Chil- 
dren construct their own Easter bon- 
nets at each mall, and are led in an 
Easter parade by a costumed Made- 
line. Register-to-win promotion activ- 
ity and a Madeline keepsake will be 
awarded to each participating child, 
and the video itself will be displayed 
on big-screen televisrons during each 
event 

KiDBITS: Wood Knapp Video cele- 
brates Black History Month with its 
Children's Circle releases "The Ezra 
Jack Keats Library" and "Stories 
From The Black Tradition," each 
$14.95. The label is offering a 12-inch 
doll of Keats' popular African-Ameri- 
can character Peter for a suggested 
retail price of $16.95. Also new from 
Wood Knapp/Children's Circle is 
"The Day Jimmy's Boa Ate The Wash 
And Other Stories," at $14.95 . . . Mu- 
cho activity at LIVE Home Video's 
Family Home Entertainment im- 
print: Ita 20-title Easter promotion, 
which hits stores Feb. 23. includes 
two new programs, "The Norfin Ad- 
ventures: The Great Egg Robber}'" 
and "Br'er Rabbit Tales"; all titles 
are $12.98. Family Home is support- 
ing the promotion with cable and sjti- 
dicated TV acK-erttsing, as well as via 
a 48-piece and 12-piece color display. 
The label has, in addition, "Speed 
Racer The Movie," featuring promo- 
tional tie-ins with Sega; four never- 
before-seen, classic "Speed Racer" 
episodes, packed with collectors 
cards; and four new Teenage Mutant 
Ninja Turtles titles. 
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1 


1 


4 


THE FIRM 


Paramount Home Video 32523 


Tom Cruise 


1993 


R 


2 


2 


5 


SI^EPLESS IN SEATTLE 


Columbia TriStar Honie Video 52413 


Tom Hanks 
Meg Ryan 


1993 


PG 


3 


S 


4 


DAVE 


Wander Bros. Inc. 

Warner Home Vtdeo 12962 


Kevin Kline 
SigoufT^ Weaver 


1993 


P6-13 


4 


3 


7 


RISING SUN 


FoxVideo 8520 


Sean Connery 

Wesiey Smoes 


1993 


II 


c 
3 


4 


9 


CUFFHANGER 


Columbia TnStar Home Video 52233 


Sylvester Stailorte 
John Lithgow 


1993 


R 


b 


6 


10 


SLIVER 


P8r3'nount Pictufcs 
Paramount Home Video 32722 


Sharon Stone 
WllliarTi 8alctwir< 


1993 


R 


7 

f 


n 


2 


HOT SHOTSI PART DEUX 


FoxVideo 8507 


Charlie Sheen 

Lloyd Bndges 


1993 


PC-13 


g 
0 


13 


2 


TRUE ROMANCE 


Mofgan Creeh Productions Inc. 
Warnef Home Vitteo 1 3 1 58 


Christian Slater 
Patricia Arquette 


1993 


m 


A 

9 


8 


5 


GUILTY AS SIN 


Touchstone Pictures 
Touchstone Home Video 2009 


Rebecca OeMomay 
Don Johnson 


1993 




in 
lU 


9 


5 


DRAGON: THE BRUCE LEE STORY 


Universal City Studios 
MCA'Unrversal Home Video 8U80 


Jason Scott Lee 


1993 


PC-13 


11 


7 


8 


MADE IN AMERICA 


Warnef Bros. Inc. 

Warner Home Video 12652 


Whoo^i Goldt>erg 
Ted Danson 


1993 


ffria 


12 


14 


2 


HOCUS POCUS 


Hollywood Pictures 
Hollywood Home Vkleo 2144 


Bette Midler 

Sarah Jessica Parker 


1993 


PC 




10 


14 


INDECENT PROPOSAL 


Paramount Pictures 
Paramount Home Video 32453 


Rol)eft Redtord 
Demi Moore 


1993 


R 


1*1 


NEW^ 


ROBIN HOOD: MEN IN TIGHTS 


FoxVideo 8522 


Gary Elwes 
Richard Lewis 


1993 


PC-13 


1R 


11 


10 


FREE WILLY 


Warner Bros. \nc. 

Warner Home Video 18000 


Jason James Richter 


1993 


PC 


1C 
19 


NEW^ 


HEART AND SOULS 


Universal City Studios 
MCA/Universal Home Video 81628 


Robert Downey, Jr. 
Charles Grodm 


1993 


PG-13 


It 


IS 


12 


DENNIS THE MENACE 


Warner Bros. Inc. 

Warner Home Video 17000 


Mason Gamt>le 
Walter Matthau 


1993 


PG 


10 

IB 


NEW^ 


MENACE II SOCIETY 


New Line Home Video 

Columbia TnStar Home Video 72550 


Tyrin Turner 
Larenz Tate 


1993 


« 


ia 


16 


8 


LIFE WITH MIKEY 


Touchstone Pictures 
Touchstone Honw Video 2010 


Michael J. Fox 


1993 


PG-13 


<M 

ZU 


21 


3 


WARLOCK 2: THE ARMAGEDDON 


Vidmark Entertainment 5514 


Julian Sands 


1993 


R 


21 


17 


13 


THE SANDLOT 


FoxVideo 8500 


James Earl Jones 
Mike Vitar 


1993 


PG 


22 


20 


25 


SCENT OF A WOMAN* 


Universal City Studios 
MCA/Univ«rsal Home Video 81283 


Al Pacino 
Chris O'Donneli 


1992 


R 


23 


18 


21 


GROUNDHOG DAY 


Columbia TriStar Home Video 52293-5 


Bill Murray 
Andie MacDowell 


1993 


PG 


24 


19 


12 


POSSE 


PotyGram Video 440088 1 1 53 


Mario Van Peebles 
Steven Baldwin 


1993 


R 


25 


32 


2 


BLOOO IN...BLOOD OUT: BOUND BY 
HONOR 


Hollywood Pictures 
Hollywood Home Video 201 5 


Benjamin Bratt 
Jesse Borrego 


1993 


R 


26 


23 


4 


BODIES. REST t MOTION 


New Line Home Video 

Columtiia TriStar Home Video 52223 


Eric Stoltz 
Bridget Fonda 


1993 


' 


n 
11 


31 


10 


WEEKEND AT BERNIE'S II 


New Line Home Video 

Cdumbta TriStar Home Video 53663 


Andrew McCarthy 
Jonathan Silvemian 


1993 


R 


28 


22 


12 


BORN YESTERDAY 


Hollywood Pictures 
Holhywood Hon'W Video 1744 


Metanie Griffith 
John Goodman 


1993 


PC 


29 


NEW^ 


WIDE SARGASSO SEA 


New Line Home Video 

Columbia TriStar Home Video 72553 


Karina Lomturd 
Rachel Ward 


1993 


MR 


30 


35 


16 


AUDDIN 


Wall Disney Home Video 1662 


Animated 


1992 


G 


31 


25 


13 


THREE OF HEARTS 


New Line Home Video 

Columbia TnStar Home Video 76043 


William Baldwin 

Kelly Lync-1 


1993 


R 


it 


37 


2 


THE SEVENTH COIN 


Hemdaie Pictures Corp. 
Hemdaie Home Video 7 1 75 


Peter OToole 
Alexandra Powers 


1993 


PG-13 


33 


30 


2 


SURF NINJAS 


New Line Home Video 

Columbia TriStar Home Video 71 103 


Leslie Nielsen 
Emie Reyes. Jr. 


1993 


PG 


34 


26 


5 


SUPER MARIO BROS. 


Hollywood Pictures 
Hollywood Home Video 2008 


Bob Hoskins 
John Leguizanrw 


1993 


PG 


35 


24 


21 


POINT OF NO RETURN 


Warner Bros. Inc. 

Warner Home Video 12819 


Bridget Fonda 
Gabrjei e.-ne 


1993 


R 


: 36 


NEW^ 


DIANA: HER TRUE STOOY 


Enterprise Horrw Video 1285 


Serena Scott Thomas 
DavKl Trireltall 


1993 


MR 


1 " 


28 


9 


LOST IN YONKERS 


Columbia TriStar Home Video 53663 


RichanJ Dreyfuss 
Mercedes Reuhl 


1993 


PC 


38 


29 


28 


THE BODYGUARD 


Warrver Bros. Inc. 

Wsrrwr Home Video 12591 


Kevin Coslner 
mw^Y Houston 


1992 


R 


39 


34 


3 


EQUINOX 


Columbia TriStar Home Video 77353 


Matthew Modine 
Marisa Tomet 


1993 


R 


40 


33 


20 


ALIVE 


Touchstone Pictures 
Touchstone Home Video 1 596 


Ethan Hawke 
Vincent Spano 


1993 
1__ 


R 



♦ITA gold certification for a minimum of 125.000 units 
at least 25,000 units and $1 million at suggested retail 
or a dotlar volume ot S18 million at retail tor theatrically 
for nonlheatrica; titles, t. 1994, Biilboard^'BPI Commune 



or a dollar volume of $9 million at retail tor theatrically released programs, or of 
for nontheatrical titles, ITA platinum certification for a minimum sale of 250,000 u 
released programs, and of at least. 50.000 units and $2 million at suggested retail 

cations. 



76 



BILLBOAflD FEBRUARYS. 1994 



Home Video 



VI&A'S NEW VISION' 

(Continued frovi jxige 7S) 

specific services, but VT&A is the only 
one to pull it together," he says. 

For Helgesen, that should translate 
into "substantially higher" sales this 
year. VI&A, which celebrates iLs .sev- 
enth birthday July 15, doubled reve- 
nues between 1991 and 1993 thanks to 
home video. Annual sales stand close 
to $60 million. 

Electronic games are expected to 
earn,' much of the future load. The cat- 
egory is the newest addition to 
VI&A's customer roster, says Helge- 
sen. who sees games mounting the 
popularity curve that home video has 
ridden over the past 10 years. 

"The game industry doesn't seem as 
mature," he notes. "We're getting a lot 
of their attention, and they're prime 
targets for our system." VI&A has 
tested aspects of its turnkey approach 
with several games manufacturers, 
chief among them Acclaim Entertain- 
ment 

Now the company has refined its of- 
ferings and is on the verge of launch- 
ing a sales campaign. Brochures to 
prospective customers will go out 
within the next 30-45 days, says 
VI&A business development VP Jef- 
frey Miller. "We're starting to tell our 
story." Miller, who's based at VI&A 
subsidiary Visual Expressions in 
Pittsburgh, notes that the Acclaim ef- 
fort "is just one example of what we're 
doing. I'm up to my eyeballs in inte- 
grating senices." 

It's a far piece from plain-vanilla 
transportation. VI&A got to this point 
via a series of strategic acquisitions 
and alliances, including the recent 
purchases of 1st Priority Fulfillment 
Services in Chicago and Promotional 
Services Group in Jersey City, N.J., 
and the tie to Nordic Information Sys- 
tems. 

Nordic pro\ides computerized con- 
trol over a variety of retail and manu- 
facturer functions, such as returns, 
restocking, and sales trends — vital to 
management, but often hard to track 
and control. Games makers are partic- 
ularly ^oilnerable. They w"ant to devote 
their resources to de\'elopment, says 
Helgesen, "not to inventory manage- 
ment and logistics." 

Manufacturers can contract out 
these functions piecemeal and worr>' 
about making sense of disparate data, 
or they can invest in their own com- 
puters, only to struggle to keep hard- 
ware humming during the portion of 
the year outside the peak-demand hol- 
iday season. Helgesen says VI&A is 
the better alternative, and he thinks 
games makers will agree because 
they're similar to the HoUj'Wood stu- 
dios, which "own as little as possible." 

Visual Expressions has already 
proved the value of Nordic in home 
video, says Helgesen, who describes 
the 18-month-old wholesaler as the 
"rackjobber of the futiu*e. It has made 
that much of a difference." 

The prospects are promising. Hel- 
gesen claims that "we're not that far" 
from revenues of $50 million, exclud- 
ing Visual Expressions. More impor- 
tant is the changing mix. Transporta- 
tion held "a whole bunch higher" 
percentage two years ago, he notes; it 
will continue to diminish as the "Vi- 
sion" thing takes hold. 

At present, video accounts for more 
than 50% of volume, but that too, Ls 
expected to shrink in the face of 
increasing games activity. 




I 



Repack^ed. Remastered. Remarkable! 

Celebrate the 25th Anniversary of The Lion in Winter. 



m 




1 Joseph E. Levine presents 

$ An A\w Embiu^v Film 



PETER 
OTOOLE 



ICAm\RINE 
HEPBl'RN 



A Martin Poll Produclion 

■-CPn sTER 




• Ncfranaleiiliirjevcn Acvkniv Anwds^! Winner of dnw; 
— ICillurine Hc^hum (Bat Acdrs, l%8) 
—JotinBarTY^ moving muacalscotr (Best Ongiinl Scot, 1968) 
— Jam& GcJdnnn's hrilbm sa«:n|4jY (Best Scnxnpby, 1968) 

• Stars: Katharine Hepburn, (On (lalden Pont The A^rkm Quern) 
Prter OTcole (The la» Bnfww, My FmnnU Ytarj 
Tnnoltiv Daltiin (71ic Linne [Xn(%hu, Ucact to KMt 

• Features Qscai'-winner, Anthony Hcfkins (Bel Actor, Slaia aj 
tktLmk, 1991) in his film iklvt.' 

• This 25th Anim'crar>' Editim kttuKS new packapng containing 
a four page section with bets and pb(«ft tlic naking o( dus 
hnDiaoifihn. 

• Available in Wide-Scnxn (loteitaied) and FnU-FnoK ctbkns. 

A tmc tnasurt of the sihw screen. The Lion in Winler 
draib the life and times of one of Briain'i most notable 
ninl (ainili». It'i a classic story of love and hate, miud 
with politics, x'engeance wd greed. 
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Home Vid Biz Reflects 
On Earthquake's Effects 



SHELF 
TALK 



by ElUanFltzpatrIck 



La. STORIES: "It's certainly not 
business as usual, but weVe slowly 
recovering." 

That statement from LIVE Home 
Video PR director Stephanie Long 
pretty much sums up the mood felt 
by the Los Angeles video commu- 
nity still digging out from the 6.6 
earthquake of Jan. 17. 

Fortunately, LIVE's glass-plated 
offices in Van Nuys, Calif., approxi- 
mately five miles from the epicen- 
ter, escaped any structural damage. 

It was worse at MCA/Universal 
Home Video, where employees, fi- 
nally allowed 
into their of- 
fices two days 
after the 
quake, found 
huge, visible 
cracks, fallen 
ceiling tiles, 
and files and 
furniture 
tossed about. 

Other nearby studios, including 
Warner, Disney, and Columbia Tri- 
Star, experienced power losses and 
disrupted phone service; all needed 
a massive clean-up effort. It was the 
same for suppliers throughout the 
LA. area. 

MGM/UA Home Video's year-old 
offices, for example, were drenched 
when a water main cracked under 
the pressure. Buildings in the same 
office complex had fallen stairwells 
and elevator shafts thrown out of 
whack. 

"We have these huge fans in here 
trying to dry things out," .says mar- 
keting manager Steve Wegner. "By 
the looks of things around here, it's 
like MGM Plaza was the epicenter." 

All retailers in the quake zone 
were forced to close shop for at least 
two days. 

Lori Zanni, manager of Video 
Valley in Chatsworth, Calif., re- 
opened after three days, once bro- 
ken shelves were replaced and the 
contents picked up off the floor. 

"We had a lot of calls from cus- 
tomers worried about late fees, of 
all things," Zanni says. "A couple of 
people even called to find out if their 
reserved video was in." 

About 20 miles from the epicen- 
ter, Linda Plaks, owner of Moor- 
park Video, says her customers 
were begging for videos as a wel- 
come break from constant news cov- 



El 



erage. 

"I hate to see business increa.se as 
a result of something like this," says 
Plaks, "but it seems customers re- 
ally needed ua to be open. They kept 
saying, 'I just want to get my mind 
off this for a while.' " 

Plaks' store suffered some minor 
damage, but Video Giant, in the 
hamlet of Fillmore in Ventura 
County, just north of the fault line, 
was destroyed, according to another 
dealer who quoted from a report in 
the local paper. 

' Baby-sit- 
— ters' road 

SHOW: Teen- 
age fans of the 
popular video 
and book se- 
ries, "The 
Babv-sitters 
Club," will be 
able to meet its 
author, Ann Martin, during the 
spring 1994 Baby-sitters Club mall 
tour. 

It begins this month, and stops in- 
clude Dallas, Minneapolis, Philadel- 
phia, and Toronto. 

As part of the mall tour, A*Vi- 
sion, which distributes the videos on 
its Kid Vision label, has put to- 
gether a promotion with 68 Sun- 
coast Motion Picture Co. outlets, ac- 
cording to assistant marketing 
manager Debby Bernstein. 

Participating Suncoast stores will 
conduct a consumer sweepstakes 
with a grand prize of $2,500. Sec- 
ondary prizes include books, cas- 
settes, and assorted club merchan- 
dise. Entry blanks and P-O-P 
displays will alert customers to the 
contest. 

In addition, customers who pur- 
chase any one of the six "Baby-sit- 
ters Club" videos will receive a free 
laminated collector's card. 

At each mall stop, fans can enter a 
"Lunch With Ann Martin" contest, 
sponsored by Kid Vision. Four win- 
ners will be selected in a drawing. 

In-store monitors will preview new 
"Baby-sitters Club" entries. Three 
debut March 2, priced at $14.95 each. 
Titles include "Mary Anne & The 
Brunettes," "Dawn & The Haunted 
House," and "Stace/s Big Break." 

Malls on the tour also will adopt a 
local charity to receive proceeds from 
future events heM there. 
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Copyright Owner, 
Manufacturer, Catalog Number 
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* No. 1 * * * 










1 


1 


17 


AUODIN 


Wall Disney Home ViOeo 1662 


Animated 


1992 


G 


24.99 


2 


2 


9 


FREE WILLY 


Warner Bros. Inc. 

Warner Home Video 18O0O 


Jason James Richter 


1993 


PG 


24% 


3 


4 


8 


THE BODYGUARD 


Warner Bros, Inc. 

Warner Home Video 12591 


Kevin Gostner 
Whitnev Houston 


1992 




19J8 


4 


3 


11 


PUYBOY CELEBRITY CENTERFOLD: 
DIAN PARKINSON 


Playboy Home Vklea 
Uni Dist, Cofp. PBV0739 


Oian Parkinson 


1993 


Nit 


1999 


5 


5 


10 


PUYBOY 1994 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp PBV0744 


Various Artists 


1993 




19.9S 


t> 


7 


12 


DLNNIS fnt MtNACc 


Wamer Bros. Inc. 

Warner Home Video 17000 


Mason Gamble 
Walter Malthau 


1993 




24 96 


1 


6 


23 


HOMEWARD BOUND: THE 
INCREDIBLE JOURNEY 


Walt Disney Home Video 1801 


Michael J. Fox 
Oon Ameche 


1993 




22-99 


a 
0 


10 


26 


nUMt ALUNL £ 


Fox Video 1989 


Macaulay Culkin 
JoePesci 


1992 




2AX 


A 
9 


12 


65 


BEAUTY AND THE BEAST 


Walt Disney Home Video 1325 


Animated 


1991 




24 99 


10 


9 


8 


MICHAEL JACKSON: DANGEROUS- 
THE SHORT FILMS 


E-pic Music Video 19V49164 


Michael Jackson 


1993 




19.98 


11 


8 


189 


PINOCCHIO* 


Wall Disney Home Video 239 


Animated 


1940 


G 


24 99 


12 


11 


11 


THE MUPPET CHRISTMAS CAROL 


Wall Disney Home Video 1729 


MIctiael Caine 
The Muppets 


1992 


G 


22.99 


13 


13 


20 


REN k STIMPV: THE CLASSICS^ 


N ickei odeon 

Softy WorwJer LV49200 


Animated 


1993 




1498 


U 


le 


13 


PENTHOUSE: THE GIRLS OF 
PENTHOUSE-VOL 2 


Penthouse Video 

A'Vision Entertainment 50426-3 


Various Artists 


1993 




19J5 


IS 


NEW^ 


MIGHTY MORPHIN; VOL I DAY OF 
THE DUMPSTER 


Saban Entertainment 
PolyGrarr. Video 4400881 193 


Various Artists 


1993 




9.9i 


lb 


26 


10 


PLAYBOY: HOW TO REAWAKEN 
YOUR SEXUAL POWERS 


Playboy Home Video 
Uni Dist, Corp. PBV0746 


Various Artists 


1993 


nft 


29.95 


If 


NEW^ 


THE REN & STIMPY SHOW: ON DUTY 


Nickelodeon 

Sony Wonder 49215 


Animated 


1994 


flA 


14.98 


10 
19 


27 


23 


KLATDUT: Wtl « WILU V 


Playboy Home Video 
Uni Dist. Corp PBV0740 


Various Artists 


1993 


NR 


19.98 


1Q 


30 


2 


DAU UULr MAUt tA5ILK 


AdL VlfleO 4!5UUd 


Leslie Nielsen 


1993 


NR 


19.98 




20 


20 


AN AFFAIR TO REMEMBER 


FoxVideo 1240 


Gary Grant 
Deborah Ken 


1957 




14.98 


21 


17 


4 


CINDY CRAWFORO/THE NEXT 
CHALLENGE 


GoodTimes Home Video 05-7100 


Cindy Crawford 


1993 


m 


1999 


22 


16 


12 


TOM AND JERRY-THE MOVIE 


Family Home Entertainment 27416 


Animated 


1993 


G 


2498 


23 


37 


63 


AMAOEUS* 


Lumiere Pictures 

Republic Pictures Home Video 5805 


Tom Hutce 

F. Murray Abraham 


1984 


PG 


1498 


24 


19 


5 


DEPECHE MODE: DEVOTIONAL 


Wamer Reprise Video 3-38346 


Depeche Mode 


1993 


NR 


1998 


25 


39 


2 


MIGHTY MORPHIN: VOL S-HAPPY 
BIRTHDAY, ZACK 


Satian Entertainment 
PolyGram Video 4400881 1 13 


Various Artists 


1993 


NR 


9.95 


2S 


NEW^ 


SUPER MODELS GO WILD 


Peach Home Video 

Uni Dist, Cr,rp PCH7002 


Various Artists 


1994 


NR 


998 


27 


38 


43 


COUNTRY LINE DANCING 


Quality Video. Inc. 60053 


Diane Horner 


1992 


NR 


999 


28 


RE-onmr 


UNDER SIEGE 


Wamer Bros. IrK, 

Warner Home Video 12569 


Steven Seagal 


1992 


R 


19.98 


29 


32 


19 


REN A STIMPY: THE STINKIEST 
STORIESO 


Nickelodeon 

Sony Wonder LV49202 


Animated 


1993 


NR 


14.98 


3D 


15 


35 


BEETHOVEN 


Universal City Studicrs 
MCAAJniversal Home Video 81222 


Ctiartes Grodin 
Bonnie Hunt 


1991 


PG-13 


19.98 


31 


23 


19 


THE LAST OF THE MOHICANS 


FoxVideo 1986 


Daniel Day-Lewis 
Madeleine Stowe 


1992 


R 


24.98 


32 


31 


3 


HEALTHY 


A'Vision Entertainment 50466-3 


Susan Powter 


1993 




19.95 


33 


14 


1 


MARMH CAREY 


Columbia Music Video 19V49179 


Mariah Carey 


1993 


NR 


19.98 


34 


25 


14 


BASIC INSTINCT 


Cardco Home Video 
Uve Home Video 69015 


Michael Douglas 
Shan}n Stone 


1992 


NR 


19.98 


33 


Bt-BtniT 


LETHAL WEAPON 3 


Warner Bms. Inc. 

Warner Home Video 12475 


Mel Gibson 
Dar.ny Glover 


1992 


R 


19.98 


36 


28 


10 


HIGHLANDER 


Republic Pictures Home Video 5892 


Christopher Lambert 
Sean Connery 


1986 


R 


14.98 


37 


22 


11 


MIRACLE ON 34TH STREET 


FoxVideo 1072 


Maureen O'Hara 
John Payre 


1947 


NR 


9.98 


3< 


24 


2 


MIGHTY MORPHIN: VOL 2-FOOD 
FIGHT 


Saban Entertainment 
PolyGram Video 4400881213 


Various Artists 


1993 


NR 


9.95 


39 


RE-unn 


STAR TREK VI: THE UNDISCOVERED 
COUNTRY 


Paramount Pictures 
Paramount Home Video 32301 


Wlliam Shatner 
Leonard Ninicy 


1991 


PG 


1495 


Ml 


40 


30 


PUYBOY PUYMATE OF THE YEAR 
1993 


Playboy Home Video 
Uni Dist, Corp. PBV0734 


Anna Nicole Smith 


1993 


NR 


I99S 



• RIAA gold cert for sales of 50.000 units or $1 million in sales at suggested retail. A RIAA platinum ceil, for sales ol 100,000 units or %2 million in sales at 
suggested retail. ^ITA gold certification lor e mmimum of 125,000 units or a dollar volume of $9 million at retail for It>eatric8lly reteased programs, or of al least 25,000 
units artd $1 million at suggested retail tor nonttteatncal titles. O ITA platinum certification for a minimum sale ol 250.000 units or a (k)llar volume of $18 million 
at retail tor theaincally released programs, and of at least, 50.000 units and i2 millkm at suggested retail for r>ontneatrical titles. C 1994. BilltwartVSPI Communicalions. 
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MILIA PANEL 

(Continued from page 72) 

tribution, but at the beginning you 
must have the harctA-are and the soft- 
ware working together very closely," 
he said. "If this approach is successful, 
then in the future I think it's possible 
that we might not see anymore the ex- 
istence of hardware-only companies." 

Garry Hare, president of Fathom 
Pictures, said that mass-market re- 
tailers, computer stores, and record 
stores all will play a msgor part in fu- 
ture distribution of multimedia, but 
stressed the importance of mail-order 
in breaking-in the market. "Mail-order 
will be particularly important, because 
the smart guys already know who owtis 
the hardware," Hare addecl. 

Offering a publisher's perspecti\'e. 
Thomas McGrcw, VP of product devel- 
opment and product planning at Comp- 
ton's NewMedia, also stressed the ad- 
vantages of direct distribution. 

"Although we are distributed by 
Ingram, the reason we have such a 
good understanding of the market is 
that we sell direct," he said. "We want 
direct distribution so that we can feel 
the market and we get the information 
first-hand." 

McGrew gave an overview of distri- 
bution over the past three years in the 
U.S. Complon's entered the U.S. mar- 
ket in 1991, selling 2,0(XM,000 units of 
its first "Encyclopedia" title primarily 
through software-only stores like 
Comp USA and Computer City. By 
1992 there were some 1,500 outlets, 
with unit sales rising to 7,000 by year's 
end. The growth accelerated last year, 
with Sam's Wholesale. Pace, Kmart. 
Wal-Mart, and Sears all entering the 
distribution picture and the number of 
stores nearing (i.OOO by the end of 1993. 
An A title \\ill achieve unit sales of 
50,000-plus, and B and C titles achie\'e 
10,000- to 25.000-unit sales. 

With book and record stores becom- 
ing invoh'ed, Compton's says it now has 
8,000 accounts. 

"Music stores we have aln'a>'8 identi- 
fied as areas for growth." McGrew 
says. "But book distributors came to 
us. which we were very surprised 
about. We thought book people were 
techno-phobic. We had anticipated 
them getting involved by mid-19i^, but 
not now." 

The necessity for publisher to sim- 
plify' the technolc^' side was a factor 
in growth, as was the rental of titles. 
McGrew says. "Nonrenting Is a bad ap- 
proach — customers need to sample ti- 
tles," he said. 

Wirt, too, is an ad\'ocate of "try be- 
fore you buy." "There is a high per- 
centage of people vMo don't buy new 
and unheard-of audio CDs at a rela- 
ti\'ely low price," he said. "Now we're 
asking them to spend a lot on software. 
Rental is one way. The other is on- 
line." 



GETTYSBURG' 

(Cmithiucd (mm page 72) 

computer .softw*are distributors such as 
Merisel and Ingram Micro. 

No other interacth'e programs have 
been announced by Turner Publishing, 
but, notes the spokesperson, "we have 
so much programming available 
through our various related companies 
that we certainly expect to explore 
other possibilities." 

"Gettysburg" will carrv a suggested 
retail of $69.95. 



INTRODUCING. 

VIDEO-AUDIO 
eONUS PACKS! 



FREE SBMG ALCNMG CASSETTE 
WITH EACH VIDEO 





• Created by Howie Mandel 

• Top rated U.S. kids TV program 

• Seen weekly by 4 million kids 

• Appeals to kids ages 2-11 

• 16 Unit Floor /Counter Display 



Timed to coincide with 
McDonalds Happy Meal Promotion 

▲ Multi-million doHar advertising 
campaign beginning IWarch '94 

(Bobbys WoHd VKteo-Audto BSM Mi. WU NOT b. ^.bbt. .t McOon«ld^ 
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MARQUEE VALUES 

(Contiinu'd from jxige 7^) 

bite on three lovely soprano-voiced 
Londoners (\V'ilIemun Van Gent, Fiona 
O'Neill, and Sally-Ann Shepherdson). 
It doesn't take iU^elf loo seriously, but 
its often amusing l>Tics are often in- 
comprehensible as well, begging the 
aid of a libretto. The surreal atmos- 
phere created by the operatic form 
tends to lessen any suspense, and its 
anphasis on "erotic" vampirism leatls 
these characters to sing to each other 
in the nude — an image that's at best 
disconcerting and at worst goofj'. Will 
probably interest unshockable opera 
buffs before it lures culture-vulture 
fright fans. 

"Deathfight" ( 1993), R, Academy En- 
tertaimnent, prebooks Feb. 17. 

Rising martial arts B-mo\ie hero Ri- 
chard Norton stars as an e.\ecutive for 
a legitimate company that's being 
turned into a criminal front by his 
wicked half-brother {Franco Guer- 
rero). (Naturally, there is no good 
clue — not e\'en a childhood Candyland 
game gone sour — as to the source of 
the e\Tl Guerrero's consuming hatred 
for his half-brother.) Norton is framed 
for the murder of his mistre.«*«, which Is 
tough to explain to his wife (Karen 
Moncrieff). who by some ridiculous 
turn is also hi** lawyer. Still, \iewers are 
unlikely to care about Norton's miuital 
crisis, or the dark secrets explaining 
the violent deaths of his parents. What 
really count* Is how it rates on the in- 
formal martial arts scale of butts 
kicked pei* minute. Despite a muddled 
plot, this fast-paced B-gi"ade feature 
scores high enough on the bk/m scale 
to ensure genre interest. 

"Freaked" (1993), PG-13. FoxVideo, 
prebooks Feb. 25. 

Actor Ricky Coogin (Alex Winter) 
becomes the spokesman for a vicious 
corporation that makes toxic fertilizer 
Zygrot 24 and flies to South America 
to familiarize himself with the banne<l- 
in-lhe-U.S. product. Instead, Ricky 
meet* Elijah Skuggs (Randy (^aid), 
the owner of an ambitious sideshow 
called Freek World. Using the deadly 
Zygrot 24. Skuggs turns Rickv'. envi- 



ronmentalist Julie (Megan Ward), and 

other innocents into revolting mutants. 
With a pretty even balance of obvious 
gags to funny ones, It yearns for the 
rapid-fire pace of an "Airplane!" film — 
and uses similarly self-[)arod>ing guest 
shots, in this case Bixx>ke Shields and 
Morgan Fairchild. This grisly com- 
edy's real stars are the makeup effects 
team that created this rude burlesque 
of "Island Of Lost Souls." Weird mu- 
tants and scattershot jokes will prov^e 
it a cult favorite. 

"Linda" (1993). not yet rated, Para- 
mount Home Video, prebooks Feb. 24. 

Happy young marrieds Paul and 
Linda (Richard Thomas and Vii^finia 
Mad.sen) go on a vacation with their 
friends Jeff and Stella (Ted McOinley 
and Laura Harrington), but an edgj' 
soundtrack lets you know that some- 
how, somewhere, adultery is going to 
lead to munler. UnfortunateK', viewers 
ma.\' find that these couples take wa.v 
too much time appearing normal be- 
fore somebody finally gets killefl. (And 
some may wish for the fii-sl v ictim to 
Ik' Thomas, as that would curtail his 
pointless nan-ation.) "Linda" only reit- 
erates the fact that if charactei-s aren't 
given cretlible lives, no one is likely to 
care w-ho,ie life gi'Ls ruinetl. Stress on 
the "erotic" aspects of the stoiT (mea- 
ger though they may be), and on .se.\>' 
star Madsen, may be its best hope. 

"Bank Robber" (1993). R. LIVE 
Home Video, prebooks Feb. 22. 

Patrick Dempsey is a flamboyant 
hank robber who's pulling his last job 
so he can to flee the counH>' with his 
cheating girlfriend (Olivia D'Abo). A 
security Ciunera gets his picture, so he 
checks into a fieabag hotel to evade the 
manhunt. Dempsey is soon discovere<i 
by a i>arade of \\-eii-dos making various 
demands on him to buy their silence. Of 
course, the only ones who can't find 
Dempsey ai-e two loony sell-help cops 
(Judge Reinhflld and Forest Whitaker) 
who agonize over Dempsey's psyche. 
The oft-extoited Dempsey becomes a 
human cash machine as his criminal 
legend grows, but it .seems the only 
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WEEKLY MOVIE GROSSES 


THIS 
WEEK 


PICTURE/ fsrvwoj 


WEEKEND 
Grt05$<$) 


NO. Of 
SCRNS 

nnscRN 


WKS 
IN 
RCL 


TOTAL 
GROSS 
TO DATE 
«) 


1 


PhiladelpNa 
(TiiSlar) 


8.830.605 


1.295 
e,819 


4 


26.525,581 


2 


Mrs. Ooublfre 
(20lh Century Fox) 


8.798.118 


2.290 
3.842 


8 


162.497,655 


3 


Intersection 
(Paramount) 


7.818.502 


1.300 
6.014 




7.818.502 


4 


Grun^ Old Men 
(Warner Bros.) 


5.689.817 


1.676 
3,395 


4 


41,472.060 


6 


Iron Will 
(Buena Vista) 


4.114.120 


2.036 
2,021 


1 


10.446.697 


6 


Tfw Pelican Brief 
(Warner Bros.) 


3.711,685 


1.809 
2.052 


5 


86.562.317 


7 


Schindler's List 
(Universal} 


3.405.990 


343 
9.930 


5 


19.060.013 


8 


House Parly 3 
(New Une) 


3.281.562 


848 

3.870 


1 


12,656.543 


9 


Stiadowtands 
(Savoy) 


3.170.830 


1.001 
3.168 


3 


13.392.112 


10 


Tombstone 
(Buena Vista) 


2.930.647 


1.817 
1,613 


4 


43.458.928 



reason he stays in the hotel room is 
that it's easier to milk laughs there. 
Despite only intermittent humor, a 
negligible plot, and Lisa Bonet's dismal 
turn as a hooker who seems to have 
gotten lustiness mixed up with catato- 
nia, its promised blend of sex and comic 
larceny should generate some interest. 

"Body Shot" (1993), R, Triboro 
Entertaiment, prebooks Feb. 22. 

Robert Patrick, who played the ct,'- 
bor^ cop in "Terminator 2," gives an 
only slightly more human performance 
as papai-azzo Mickey Dane, a photogra- 
pher v\ith a special yen for rock star 
Chelsea Savage (Michelle Johnson). 
When Mickey agrees to take a .series 
of photos of a Chelsea look-alike, he 
sets him.self up for the murder charge 
that innocent characters like him were 
bom to receive. (Of course, .such pre- 
destination is the norm in a ca.st of ludi- 
crously cliched t.vpes.) "Body Shot" vvill 
probably find an audience among those 
who care less for an intelligible plot 
than they do for moderate doses of sex 
and violence. 



SPORTS VIDS GO THE DISTANCE 

(Continued from page 7d) 

CBS'Fox tries not to rest on the pop- 
ulaiity of the Jordan titles and its other 
high-profile NBA releases. It .supports 
them with a never-ending supply of 
promotional items to keep retailers in- 
terested. 

"We dedicate moneys for each title 
forever." says Conroy. "We don't walk 
away fi*oin one title when a new one Is 
releasetl." Thus, P.O. P. materials for 
all titles are never discontinued. Cou- 
pon inserts in retail copies always list 
everv' other title in the NBA or fitne.^ 
genre. "Each product is constantly 
cross-promoted with others in the 
hne," Conroy says. 

Premiums and direct-response ads 
ai-e limited to CBfVFax's longstanding 
relationship with Sports Illustrate<i 
magazine. 

But not eveo'onc is experiencing the 
level of sales indicated by the charts. 
"We usefl to buy CBS^ox tapes across 
the boaixi," says Tom Manuel, oviner of 
Cagney's Video in the Boston area. 
"But now vre pick and choose only a few 
titles." 

Like many dealers, Manuel says 



sales have been diverted to mass mer- 
chants, who undercut their prices. "I 
just don't have a good feel for that mar- 
ket anjTOore, because most of those 
tape are sold through Costco," a nr^jor 
price club. 



PICTURE THIS 

(Continued from ixige 7.i) 

square feet of the CJeoi-gia World Con- 
gi^ss Center and have a hold on the ad- 
joining arena that is to host the 1994 
Super Bowl. 

"It's a titles-only event," says KIPI's 
Eliot Minsker. aimed at buyers who 
can place oi*ders in plenty of time for 
the busy fourth quarter. Minsker has- 
tens to add, "This Isn't another hmne 
video show. We're not going to put the 
arm" on the .itudkK? to exhibit. But, he 
notes, "it may be that the motion pic- 
ture companies will want to be there 
anyway." That certainly could deflect 
attention from the mid-summer VSDA 
convention, outside the buving season. 
Those who ignore historj' . . . 
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RECREATIONAL SPORTSt» 




HEALTH AND FITNESSr» 


1 


1 


47 


* * NO. 1 * * 

MICHAEL JORDAN: AIR TIME 

fo«Video(CBS fo«) 5770 


19.98 




1 


I 


13 


* * NO. 1 * * 

CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Homu V deo Ob. 7 100 


IMS 


2 


6 


5 


CNN SPORTS: PLAT OF THE DAY FAVORITES 

Turner Home Enteftainment 3111 


12.91 




2 


2 


15 


SUSAN POWTER: LEAN, STRONG li HEALTHY 

A*Vision Entertainment 50466-3 


19.95 


3 


5 


220 


MICHAEL JORDAN: COME FLY WITH ME « 

FoxVkleo (CBS/Fox) 2 173 


19.98 




3 


9 


27 


TONY UTTLE: TOTAL BODY SHAPE UP 0 

Parade Video 94 


UM 


4 


10 


7 


BAD GOLF MADE EASIER 

ABC Video 45003 


1998 




4 


7 


7 


ABS OF STEEL 2000 

The Maier Group TMG227 


14.99 


S 


17 


3 


100 GREATEST NFL TOUCHDOWNS 

PotyGram V.deo 4400876793 


14-95 




5 


3 


IS 


TONY LITTU: HIPS. BUTTOCKS 4 THIGHS 0 

Parade Video 93 


12-98 


6 


4 


149 


MICHAEL JORDAN'S PLAYGROUND 

FoxVi(leo(CBS Fox) 2858 


19.98 




6 


6 


13 


MARKY MARK WORKOUT: FORM. FTTNESS, 
FOCUS GoodTimes Home Video 05-793 1 9 


19.95 


7 


2 


11 


THE NFL'S 15 GREATEST COMEBACKS 

PolyGram Video 4400876873 


H95 




7 


11 


5 


BUNS OF STEEL STEP 2000 

The Maier Group TMG n 42 


14.95 


8 


11 


IDS 


SUPER SLAMS OF THE NBA 

FoxVideoCCBS/Fox) 3244 


U98 




8 


10 


67 


CINDY CRAWFORO/SHAPE YOUR BODY 
WORKOUT GoodTimes Home Video 7032 


1999 


9 


NEW^ 


MICHAEL BOLTON-S WINNING SOFTBALL 

Columbia Music Video 19V49187 


1998 




9 


8 


17 


JANE FONDA'S FAVORITE FAT BURNERS 

A'Vision Entertainment 55008-3 


19.91 


10 


9 


5 


PATRICK EWING: STANDING TALL 

FoxVideoifLiS Fo,,5933 


im 




10 


le 


IS 


TONY LITTLE: ABDOMINAL MUSCLE TONING 

(opdia) F^rade Video 92 


12.98 


11 


16 


33 


LT 

PolyGram Video 4400863893 


19.9S 




11 


5 


21 


BOXOUT WITH SUGAR RAY UONARD 

PolyGram Video 4400877493 


19.95 


12 


3 


27 


SHAQ ATTACK: IN YOUR FACE 

Parade Video 530 


19.98 




IZ 


4 


17 


KATHY SMITH'S GREAT BUNS AND THIGHS 

A*Vision Entertainment 50446-3 


19J5 


13 


Rt-Eimni 


MAGIC JOHNSON: ALWAYS SHOWTIME 

FoxVldeo (CBS/Fox) 3189 


19.98 




13 


13 


5 


NIKE: TOTAL BODY CONDITIONING 

A'Vision Entertainment 50532-3 


19.95 


14 


13 


113 


LARRY BIRD: A BASKETBALL UGEND 

FoxVideo (CBS/Fox) 3191 


19.98 




14 


14 


S 


KATHY SMITH'S SECRETS-VOL. 1 

A'Vtsion Entertainment 50457-3 


19.95 


IS 


12 


83 


NBA DREAM TEAM 

FoxVideo (CBS/Fox) 5616 


9.91 




IS 


20 


3 


KATHY SMITH'S SECRETS-VOL. 2 

A'Vision Entertainment 50456-3 


19.95 


16 


7 


11 


THE JOE MONTANA STORY 

PolyGram Video 4400881 953 


19.9S 




16 


17 


93 


ABS OF STEEL WITH TAMIUE WEBS 

The Maier Group TMG 132 


999 


17 


19 


47 


PRO FOOTBALL'S HOTTEST CHEERLEADERS 

PolyGram Video 4400854853 


19.9S 




17 


19 


11 


FIT OR FAT: THE TARGET DIET 

Pacific Arts Video PBS 1096 


IIM 


18 


Rt-ENTRY 


DAZZLING DUNKS AND BASKETBALL 
BLOOPERS 0 FoxVideo (CBS/Fox) 2229 


9JB 




18 


12 


3 


KARI ANDERSON: FITNESS FORMULA 

A^Vision Entertainment 50525-3 


19.95 


19 


20 


11 


HOCKEY'S GREATEST HITS 

Simitar Ent. Inc. 


9.99 




19 


RE-ENTRY 


THIGHS OF STEEL WITH TAMILEE WEBB 

The Maier Group TMG158 


9.19 


20 


8 


30 


NBA SHOWMEN: THE SPECTACULAR GUARDS 

FoxVideo(CBS Fo«l 2383 


998 




20 


RE-ENTRY 


JANE FONDA'S COMPLETE WORKOUT 

A*Vision Entertainment 55006 


19.98 



^ ITA gold cvrtttication for ul« of 125,000 units or a dollar volume of $9 millk>n at retail for ttwatncally re<eas«d procnms. 25,000 units and $1 mMllon at 
suggested relMl for rtontheatricsl Irtles. 0 ITA plttirwrn certlftcatioo for of 250.000 units or a dollar volume of $18 million at retail for theatrically mlcmod 
programs, or 50.000 unrta or %2 million at MjgcestBd retail for nonttwotncal litlM. ® 1 994 B<llboard/BP1 Commun*c«tions. 
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Sony Looks West For New Plant 

Oregon Facility To Open In Late 1995 



■ BY MARILYN A. GILLEN 

NEW YORK—As was strongly 
hinted by president/CEO Michael P. 
Schulhof during a Dec. 2 celebration 
at its Terre Haute, Ind., plant, Sony 
Corp. of America will build a new op- 
tical disc manufacturing facility this 
year (Billboard. Jan. 8). The location, 
however, may come as a surprise. 

The 250,000-square-foot plant will 
be located in Springfield, 
Ore. — Sony's first foray west for op- 
tical production. Currently, Sony has 
manufacturing centers in Terre 
Haute. Pitman, N.J., and CarroUton, 
Ga. Its combined existing optical disc 
capacity is more than 20 million units 
per month, according to the com- 
pany. 

"This expanding commitment to 
optical disc technologj' is reflective of 
the strategic importance of servicing 
our clients on the West Coast," says 
Schulhof of the decision regarding 
both the plant and the locale. "The 
growing importance of the optical 
disc market puts added emphasis on 
expanding our U.S. manufacturing 
capability." 

The new plant is being built from 
the ground up on an 80-acre site 
within Springfield's 250-acre McKen- 



zie-Gateway Corporate Park. Con- 
struction is slated to begin shortly, 
with plant operations scheduled to 
start in the second half of 1995. Ap- 
proximately 300 people are expected 
to be employed from the Springfield- 
Eugene metropolitan area. 

Initial production capacity is put at 
3 million discs per month, with that 
total encompassing both audio CDs 
and CD-ROMs. The breakdown be- 
tween the two will depend on market 
demand, according to James Frische, 
chairman and CEO of Sony .(subsidi- 
ary Digital Audio Disc Corp. 

"The ROM market is very heavily 
West Coast-oriented, but of course 
we have a significant audio require- 
ment there, too," he notes. "So we will 
be dealing with both at the facility. 
But just as we do in our other facili- 
ties today, if one or the other in a dif- 
ferent part of the year is requiring 
different production, we can do what- 
ever the market requires." 

ROM's phenomenal rise over the 
past year has been spurred in large 
part by the burgeoning multimedia 
marketplace, a market segment 
based in the Western U.S. Although 
Sony's audio CD volume still far out- 
numbers ROM units produced, that 
ROM market now represents a fas- 



EUROSOUNDS 



A column by Zenon Schoepe on the 
European profesMonal atidio indus- 
try. 

THE U.K. 

London postproduction fa- 
cility Videosonics has opened two new 
rooms as part of an expansion pro- 
gram. A dubbing suite with SSL 6048 
and 16-track AMS AudioFile plus a 
track-lajing room with Trident desk 
and 8-track AudioFile have been added 
to the two existing SSL dubbing rooms 
and foley room all equipped with Au- 
(lioFiles. Owner Dennis Weinreich re- 
ports a massive upturn in business nec- 
essitating the two new rooms. 

ViDEOLONDON SOUNDSTUDIOS 
has added its sixth Synclavier PostPro 
system, having bought itj* fourth and 
fyih systems in the last 15 months. 

The latest machine uses 16 tracks 
and 24 hours of storage via Synclavier's 
latest FastTrax 2.5-gigabyte remova- 
ble disc drives. The .system can also 
back up offline with a Mac transfer sta- 
tin using BaxTrax software. 

"We picked the PostPro because of 
the large, clear screen, an operating 
system that speaks the language of 
film as well as \ideo, a realistic and re- 
liable backup format, the ability to 
print detailed dubbing charts, and the 
technical sales and backup even when 
production has stopped in the U.S.," 
says managing director Matt 
McCarthy. 



Rad 



VDIO PRODUCTION operation 
Unique Broadcasting Co. has taken de- 



livery of the first Studer Dyaxis II to 
be installed in the U.K. The eight-track 
system includes the Plug & Play opti- 
aal disc option. 

"Our technical operations manager 
and our producers for the last few- 
months have been gaining a deeper un- 
derstanding of hard-disc audio sys- 
tems," says Simon Cole, chief executive 
for Unique Broadcasting. "Otu* invest- 
ment in the Dj-axis II system for our 
facilities operation means that our ex- 
ternal clients will also be able to take 
advantage of the very latest in audio 
production technology." 

Avid audio at Spitfire has opened 
in London as an audio facility serving 
the audio needs of Avid picture editing 
systems. Managing director Stefan 
Sargent believes the market potential 
for the enterprise Ls huge. "There are 
250 Avids in Britain and nobody ser\'- 
ing them," he says. 

The de\'elopment sees the reunion of 
London postproduction personalities 
Sargent and Robert Parker, who to- 
gether started Molinare in 1972 and 
left it in 1983. The facility will house an 
Avid AudioVLsion/Yamaha DMCIOOO- 
equipped dubbing suite and an Audio- 
Vision track-laying room. 

The 5,000-SEAT Metropolitan 
Church in Belfast has ordered the lar- 
gest Soundcraft Vienna FOH board 
ever, an 84-channel version. The instal- 
lation also includes a 52-channel 
Sapphyre and 40-channel Series GOO 
that will be used for live recordings in 
a 24-track digital studk>. 



ter-growing market segment than 
does audio CD. "If we are going to 
continue to service the clients we 
have, and to grow with this rapidly 
e,\panding market, then we have to be 
adding significant ROM capacity," 
Frische says. "It's an area that will 
only keep expanding." 

MiniDisc and taserdi.sc production 
are not included in the first-phase 
planning for the new Springfield 
plant, although that could change 
with time, Frische says. "If those 
markets grow to the size that we hope 
they do, then this facility would be po- 
sitioned to eventually make those 
products," he adds. "Again, it's a 
question of market demand." 

As for eventual expansion, Frische 
notes, "We don't have a CD facility 
that ka»nt expanded. So it's our as- 
sumption that that, indeed, will occur 
in time. And that's one of the beauties 
of this site, that it has flexibility to do 
that when the time arises. We cer- 
tainly do hope that happens." 




In S«taion. New York's Hit Factory was the site of a surprise visit by seven-time 
Grammy winner Anita Baker during a class trip hosted by the New York Host 
Committee for the 1994 Grammy Awards and Jonathan Tisch. Pictured in the 
studio are Baker and students from the Wadleigh Alternative Arts School in 
Hartem. 



AUD/0 TRACK 



NEW YORK 

Polygram recording artist 

Shelene has been working on an up- 
coming project at Giant Recording 
Studios. Des D produced the sessions 
with Kevin Thomas engineering be- 
hind the SSL 4056 console, Steve 
Neat assisted. 

At Looking Glass Studios, EMI re- 
cording artist Kala worked on guitar 
and vocal overdubs with producer/ 
guitarist Eddie Martinez. Engineer- 
ing the sessions was Jason Corsaro. 
with James Law assisting. 

Luaka Bop recording artist David 
Byrne recently recorded a new solo 
album at Clinton Recording Studias. 
Arto Lindsay produced the sessions 
with engineer/co-producer Susan 
Rogers. The project was recorded us- 
ing vintage tube microphones 
through the classic Neve 8078 console 
and onto the Studer A800 24-track 
machine. Mark Agostino assisted. 

Warner Bros, recording artist 
Chaka Khan recently worked at 
Chung King Recording Studios. The 
singer recorded Jimi Hendrix's "One 
Rainy Wish." The sessions were pro- 
duced by Gary Haase and engi- 
neered by Doug DeAngelis, with Jeff 
King assisting. Tracks were recorded 
through the 64-input SSL G Plus with 
Ultimation and Total Recall and onto 
Studer A827 multitrack recorders. 

Things are busy at Power Play Stu- 
dios in nearby Long Island City. 
Large Professor recently was in re- 
mixing tracks for A&.M recording act 
Intelligent Hoodlum. Dino Zervos 
engineered the sessions with the as- 
sistance of Liz Mercado. 

LOS ANGELES 

At MAMA JO'S Recording Studio, 
Manic Eden, a group composed of 
Tommy Aldridge, Adrian Vanden- 
bcrg, Rudy Sarzo, and Ron Young, 



has been in working on overdubs and 
mixes. Tom Fletcher Ls engineering 
the group-produced project, with 
Paul Ottosson assisting. 

Engineer Donnell Sullivan was 
recently at Lighthouse Studios, mix- 
ing songs for CeCe Peniston and 
Cleto E. Brian McKnight produced 
the sessions, and Eddie Sexton as- 
sisted. 

Reunion recording artist Kathy 
Troccoli has been busy mixing her 
upcoming project at Andora Studios 
with engineer Mick Guzauski at the 
GML/Neve console. Michael Omar- 
tian produced the sessions. 

At Skip Saylor Recording. Toni 
Childs was recently in mixing her up- 
coming Geffen release. Childs shared 
production chores with David Bot- 
trill, and Peter Gabriel stopped by 
to contribute some background vo- 
cals. Bottrill engineered the sessions 
with the assistance of Eric Flick* 
inger. 

Producer Peter Asher has been 
working at Brooklyn Recording Stu- 
dio with Geffen recording act the Se- 
mantics. Frank Wolf engineered be- 
hind the classic Neve 8078 console 
with GML automation. Brooklyn's 
Tom Banghart assisted. 

NASHVILLE 

Sound emporium recently 
played host to RCA recording artist 
Lari White. The singer wfas working 
on her upcoming album with pro- 
ducer Garth Fundis and engineers 
Donivan Cowart, Gary Laney, and 
Dave Sinko, who labored behind the 
SSL 4000 E Series with G computer. 

White's label mates Restless 
Heart have been working on their up- 
coming project at Ifith Avenue 
Sound. Producer Josh Leo and engi- 
neer Steve Marcantonio worked be- 
hind another vintage Neve. 

At Emerald Sound, Reba McEn- 



tire has been tracking her new album 
with Grammy-nominated producer 
Tony Brown and engineer John 
Guess. 

Arista recording artist Pam Tillis 
was at Imagine Studios with father 
Mel and several of her musical sib- 
lings, laying down some background 
vocals on "Til All The Lonely's 
Gone," a self-penned, gospel-flavored 
track from her upcoming album. Tillis 
is co-producing the sessions with the 
effervescent Steve Fishell. 

OTHER CITIES 

Matador recording act Yo 

La Tengo was recently at Trutone 
Studios in Hackensack, N.J., working 
on its upcoming "Motel 6" EP. Mas- 
tering was done by Ray Janos using 
the Sonic Solutions digital editing 
workstatiort 

Beartracks Studios in Suffern, 
N.Y., is eagerly anticipating the ar- 
rival of a new 72-input Focusrite Stu- 
dio Console. Chrysalis recording art- 
ist Jeffrey Gaines is one of many 
nugor label artists to have visited the 
facility recently. Gaines worked on 
his upcoming album with producer 
Richard Gottehrer. Jeffrey Lesser 
engineered the sessions, with Ste- 
phen Regina a.ssisting. 

EMI recording act Arrested De- 
velopment was recently at Atlanta's 
Transmedia Studios, tracking songs 
for an upcoming release. Band mem- 
ber Speech produced, with the engi- 
neering assistance of Seth Cohen and 
David Norman. 

Epic recording act Soulhat re- 
cently finished tracking its upcoming 
LP at Triclops Sound Studios in 
Atlanta. Nick Didia produced the 
sessions behind the Neve 8088 con- 
sole. Tracks were recorded onto the 
Studer ASOO 24-track. 

The inimitable Rev. Billy C. Wirtz 
(Continued on next page) 
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STUMO ACTION 

PMDUCnON CREDITS KM MUBOARO'S NO. 1 SINGUS (WEEK ENDING JAN.29, 1994) 


CATEGORY 


HOT 100 


R&8 


COUNTRY 


ALBUM ROCK 


RAP 


TITLE 
Artist/ 
Producer 
(Ubel) 


ALL FOR LOVE 
Bryan Adams/Rod 
Stewart/Sting 

C. Thomas, B. 
Adams 

D. Nicholas 
(A&M) 


CRY FOR YOU 
Jodeci/ 
D. Swing 
(Uptown) 


LIVE UNTIL 1 DIE 
Clay Walker/ 
j. Stroud 
(Giant) 


PINCUSHION 
ZZ Top/ 
B. Ham 
B. Gibbons 
(RCA) 


GETTO JAM 
Domino/ 
Domino, DJ 
Battlecat 
(Outburst) 


RECORDING 
STUDIO(S) 
Engineer(s) 


AIR/ 

TOWNHOUSE/ 
CHEROKEE 
(London.ENG.) 
(Los Angeles) 
David Nicholas 


HIT FACTORY 
(New York) 
Charles Alexander 


LOUD 
(Nashville) 
Lynn Peterzell 
Julian King 


ARDENT 
(Memphis,TN) 
Joe Hardy 


SKIP SAYLORS 
(Los Angeles) 
Louie Teran 


RECORDING 
CONSOLE(S) 


Neve VR Legend/ 
SSL 4056E G 

Comp./ 

Cherokee Custom 


SSL 4064G 
with Ultimation 


SSL 4000 


NeveV 


API 


MULTITRACK/ 
2-TRflCK 
RECORDER(S) 
(Noise Reduction) 


Sony 3m 


Studer A-800 
MKIII 

Sony PCM-3348 


Otari DTR900 


Mitsubishi X-m 


Studer A800 


STUDIO 
MONITOR(S) 


Dynaudio Custom 
M4, 

Yamaha NSIO/ 
Genelec/ 
Cherokee Custom 
w/JBL 


Boxer Custom 


Yamaha NSIO 


Yamaha NSIO 


Yamaha NSIO 


MASTER TAPE 


Ampex 467 


Ampex 467/499 


Ampex 467 


Ampex 467 


Ampex 499 


MIXDOWN 
STUDIO(S) 
Engineer(s) 


WAREHOUSE 
(Vancouver, B.C.) 
Chris Thomas 


HIT FACTORY 
(New York) 
Charles Alexander 


LOUD 

(Memphis, TN) 
Lynn Peterzell 


ARDENT 
(Memphis, TN) 
Joe Hardy 


SKIP SAYLORS 
(Los Angeles) 
Sean Freehill 


CONSOLE(S) 


SSL 4072G 


SSL 4096E 


SSL 4000G 


SSL 4056 


API 


MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Notse Reduction) 


Sony PCM 334S 


Studer A800 
MKIII/ 

Sony PCM-3348 


Otari DTR900 


Mitsubishi X-880 


Studer AgOO 


MONITOR(S) 


KRK9000 


Rnvor Piictnm 

DUXtSI t^USlUIII 


TAD 


lalUalla I101U 


yumaha NSIQ 

laltloMa llviv 


MASTER TAPE 


Ampex 467 


Ampex 499/467 


Ampex 467 


Ampex 467 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


GATEWAY 
Bob Ludwig 


HIT FACTORY 
Chris Gehringer 


MASTERFONICS 
Glenn Meadows 


GATEWAY 
Bob Ludwig 


HIT FACTORY 
Herb Powers 


PRIMARY CO 
REPLICATOR 
(ALBUM) 


DADC 


Uni 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


Sony 

Manufacuring 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


Sonopress 


Uni 

Manufacturing 


WEA 

Manufacturing 


BMG 

Manufacturing 


Sony 

Manufacturing 



i' 1 994. Billboard BPI Communications, Hot 100. R&B & Country »ppur in this feature eactt lime; Album Rock. Modern Rock, Rap. Adult 
Contemporary & Dance appear in rotation. 




A New Era Is Sprouting At The Plant 



NEW YORK— Sausalito. Calif., 
recording studio the Plant has 
some heady history behind it — 
more than 21 years' worth, to be 
exact, beginning with its concep- 
tion in the '70s by the legendary 
Record Plant team of Chris Stone 
and Garj' Kellgren. But it also has 
some heady days ahead, promises 
veteran engineer Arne Frager, 
who took over ownership in 1993. 

Among the changes, Frager has 
overseen renovations and up- 
grades of the studios this past 
year: Studio A is outfitted with a 
new SSL 4064 G Series console 
with Total Recall; Studio B boasts 
a Neve VR 72. the Time^ynx Sys- 
tem Supervisor, and a new Lexi- 
con 480L; and the former Studio 
C, now called Mix 1, is equipped 
with a new SSL G Series board. 
Additionally. Booker T. Jones now 
will base his T-Town operations 
out of one of the Plant's studios, to 



be called T-Town Studio, Frager 

says. 

Frager also has created his own 
production company. A&R Music, 
aimed at developing new talent, 
and formed a private label, Bay 
Blues Records. 

And further on the subject of 
what's new, the Plant and radio 
station KFOG San Francisco 
teamed this past year for a series 
of radio broadcasts inspired by the 
original "Live From The Record 
Plant" series. Squeeze performed 
"Live From The Plant" in Studio 
B in December, closing out a year 
of broadcasts. 

Pictured during a break in that 
broadcast, from left, are Bill 
Evans, a KFOG DJ; Squeeze band 
member Chris Difford; Paul Mars- 
zalek, KFOG PD; band member 
Glenn Tilbrook; Frager; and 
Wayne Coy, A&M Records re- 
gional promotion manager. 



newsline... 

HARMAN INTERHATIONAL INDUSTRIES v^-as at ground zero the morning of Jan. 
17, and company COO Bemie Girod reports the Northridge, Calif., plant was 
"somewhat damaged" by the earthquake. "The good news is that no one was 
injured," Girod said Jan. 18. By Jan. 21, chairman Sidney Harman had more 
goods news to add to that early assessment. "Although our plant was at the 
epicenter of the quake, our optimistic preliminary estimate proves to have 
been ^-alid," he said. "All manufacturing at Northridge will be fully restored 
and operational [the week of Jan. 24]. Virtually ail engineering, sales, and ad- 
ministrative functions will be fully operational by Jan. 31. In the meantime, 
our finished-goods warehouses across the country and abroad are still func- 
tioning in normal fashion." 

THE CONSUMER ELECTRONICS industiy taUied total sales of $39.7 biUion in 
199Q, said Jerry Kalov, presidentA^EO of Cobra and chairman of the Electron- 
ics Industries AssnVConsumer Electronics Group, in citing EIA figures at the 
kickoff of the Winter Consumer Electronics Show. That's more than 6% above 
1992 numbers, he said, adding that EIA numbers forecast another 4.4% jump 
in 1994 to $41.4 billion. Audio sales are expected to rise 4%. 

Of that 1993 total, audio products accounted for some $10.4 billion, up from 
$9.8 billion the year before, and blank media and accessories contributed 
$4,027 billion, down a fraction from 1992. 

NO COPIES OF INDECENT PROPOSAL' left? Why not check out "Consumer 
Guide To Home Theater"? The VHS cassette is being released by DoIb>' Lab- 
oratories as a first-e\'er consumer primer on home theater — from the benefits 
of Dolby Surround to detailed instructions on installing and calibrating a home 
system. The \ideo carries a suggested rt'tail of $19.95. and will Ik* a\'aiiable 
for sale or i^ntal at both \ideo stores and audioAideo retailers natiom^ide, 
Dolby saj-s. 



AUDIO TRACK 

(Continued from preceding page) 

recently recorded a live album {to be 
titled "Pianist Envy") utilizing the 
Charlotte-based Reflection Sound 
Studios' remote recording truck. En- 
ginetTs Mark Williams and Mike 
Edwards were at the board with as- 
sistant Dave Puryear. Producing the 



project were Harry Simmons and 
the Reverend himself. 

All material for the Audio Track col' 
ntnn nhould be aetit to Peter Croniti, 
Billboard. Fifth Floor. ^9 Munie 
S(fHare W.. Nashville, TemL J7-20S. 



More albums 
GO GOLD ON Ampex 

THAN ON ALL OTHER T\PES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERING 

/lm)inRvi»t(ini!Mi)(nG»j«ralu»i 4ll! BmilMiy. MS Bl Rnhml Cm. CMmiii *m ■ l11S)36?-3m 
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CALLTOLLFREE « - . . i_ . , ... .... » 

1-800.223-7524 Billboard Classified Action Mart faxyourad 

R.9utoCUK^«.4M^Mp.^jTOg womu». order: SMOo Serrette NY state - 212/536-5174 • Outside NY State - toll free 800/223-7524 21 2>536-5055 

1- . 1 1NSERTION J136.00PER Billboard Classified • 1515 Broadway • New York. NY 10036 * 1 

l-i^ol'JlMTONS IiImpIS "REAL estate to the STARS" Real Estate To The Stars 

'■ •»i'j|Eg™NS 111,00 «R For Real Estate information call Laura RIvchun $65.00 per Incli 
REVeSIe ADVERTISEMENT: $17.50 1 («00) 223-7524 - In NY (212) 536-5173 • NY OFFICE FAX # (212) 536-5055 



POSITION WANTED S6b CM PER COLUMN INCH 
BOX NUMBER; J 1 7 SO/BROADCAST/MEOIA: S«0.00 PER INCH 



800 223-7524 - For Classified Advertising Only 




PACKAGE 



mall voM en-Moo* auj t<o 



INOIIHSt 

-OtKJJNAIlON 

• 7*uii aooKUT- wnM 4-cotoi covts 

• 1COIM8ACK 

■ 4-C0106 INUVCARD 

• CD tABEL niM & 3-COiO« LABEL IMPSINT 

• JEWf I BOX ft SWIMt WRAP 

xx--'*:" r^-ij:* rrif50^c«i:ow«;s(ti Km 
- 4->ACE KXXUT ADD S9SM 




FOR SALE 



Ralnbe Records and Cassettes 

;i8 ttMri SirHl. Smu Hmiio, CA >IH04 • (110) 82>-01Si • Fm |3I0) iU-tm 




500 Cassettes $71 5 , 

Evervlhlng included • Test. Typesetting 
I Leyout. Full Color J-Card. 
Noieica Bon i Stirinli-Wrap rnxm,, 



500 CasSingles - $660 

Caivleie wiin FUU COLOR 0-Sleeve 
twniiiiiin mciimii rtit, iirnuttiiKi 
1 liyiwl. Fin Colcr IMIeeve 
ASIiriil|.WrBpliD?9Ml«.l 



500 CD PROMO -81,380 

3 - Hm DBJVBtV! 

Evervttiino included - Pre-Mastering, 
2 Color CD Utiel w Typesetting. 
Jewel Case i Shrlnk-Wrap 



500 12" Vinyl $995 

Complete 12" Single Package 
Direct Metal Uastering, Ten, Libel 
layout & Printing. Plaitic Sleeve, 
Ole Ciit Jacket & Snrlnk Wrap 



ttinetMkrlrr' 



Caff For Our I 

75 Verick street, New York, NY 10013 
"(212)226-4401 FAX (212) 966^)45« 



COMPACT DISCS • CASSETTES • RECORDS 

1000 CDS $2090 I CD & CASS PACKAGE I /^MYTTrT? 



500 CASS $599 1000 EACH FOR 

fBOM rOUB Ai 1 DAT AND t^rtnCi 

fouecoioBCOMfosits ^^VVV 

PfilNlERS FILM 



PHONE: (800) 423-2»3« 
FAX: (»18) 569.37U 
BUBSANK. CAIIFORNIA 



'^PROFESSIONAL RECORDING AND DUPHCATING SUPPLIES^ 


CUSTOM 
AUDIO CASSCTTI BUNKS 
1 Mn. - 124 Mn 
Loaded Wtti: 
BASF CHROME PLUS), 
SUPBt CHROMC & 
MAXEILXLI 
HK3HBIAS1APE 


COMKEIE UNI Of 
AMPEX • BASF 
MAXELL - SONY - TDK 

Sludio Masierinq 
and Mullitrack ProcTucls 
DATS - 489/289 CS-VHSJ 
Ht- BMM - CDR S 
MOO'S - U-MATKS 
FLOPPY DtSCS - DCC-S 
499/456 - 911/468 


«.i ROUND K)GE 
• '*'Tlr fJORILCO BOXES 


PO(T BOXH 
COUM CASSnn UMU ft >CMDS 
SPUC»IG AND liAO» TM>f 
MUAMDIORn 
BAST AM) MAONETC MEOM AIXXO fWKAOCES 
C-OCMKmSHUS 

CO .*wa Boxfs 
ojstom vno CAssETn Buu«s 




■ 


SONY - mW - NOWI RECOROMG SYSTIMS 


CALL FOR 
OUR FREE 
CATALOG 


764 5tti Avenue, Brooktya New Yortc 11232 • XIDC 
In New Ybric Telephone; (718) 369-6273 

24 Hour Fox- (718) 369-8275 vm^or^ i<v(*m ^ 


^ TOLL FREE l-800-i 


338-2336 ^ 



•CO. Cassette > Video Duplication 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



(UNKUPEtlKCESSOIIlB 



Call For FfM C*tatog 

(800) 355-4400 



PROFESSIONAL DEMOS AND 

masters made. Nashville Sound. 
Immediate response. Songs plugged. 
Jim Reeves Recording, P.O. Box 
1022, Madison. TN 37116-1022 
61 5-860-2747 800-792-1 072 



CASSETTES 
& CDs 



■ CASSenE DUPLICATION 
■V ■ OUAUTY PniNTINO t PACKACINC 
\^ ■ CVSTOU LOADED BLANKS 
\ ■ COMPACT DISCS 

" CDONEOFFS 

■ DIGITAL EDITING tUASTEHma 
I D£A1.£S f OS 3M. MARAUTZ PRO. i DENON 




EASTERN STANDARD 
PRODUCTIONS 

37 John Glenn Or Buffalo NY 14228 
716-691-7631 FAX 716-691-7732 



■ rioari pro Ol^llcjl I 



CD & CASSETTE 
PRODUCTION 



P.O. lOX 5S0 

■oosnELiomi n 

IUU4SS0 



Tll:|315l7»-««H 
Fu:|3IS)7H-0943 



1-800-APD-DISC 



^1 

c5 



MASTERING 

— — — REPLICAIION 
PPINTINS 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO 
— — POSTERS 
PERSONALIZED EXPERT SERVICE 



COMPLETE CD AND CASSEHE 



"For Those Who Hear 
The Difference ' 



212-333-5950 



330 WEST SaiH ST NEW VOW. N y 10019 



D2 ENTERTAINMENT 



MGH OUAUTY. LOW PRCE. FAST TURNAROUNO 

From 1630, 2 Color ImpnnI 
$1099-1,000 CDs (bulk) 
$ 1 499- 1 ,000 CDs Oewel box/shnnli wrap) 
$1939-1.000 CDs (complete package) 



T*t: 818 288-2123 
Fei: 818 288-7382 



RECORD PROMOTION 



EXPERIENCE! EXCELLENCE! 
2S + YEARS! 

Working All Leading National Charts. 
One Of The Forerrtost 
Names in Mussc Promotion" 

RCI n«COrdS Inc., 1 -800-737-9752 
4721 TrouMlat* Dr., Nathvlitt, TN 37220 
615-833-20S2*FAX 6lS->3a-2l01 



FOR SALE 



iOBUMS — CASSETHS — CDS 

At the Best Pnces 
Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 



Foreign customers and fleamarfcets 
welcome. 

Phone: 

314 531 4644 Fax: 314 531 4646 
Crejt Atlantic & Pacific Music 
3310 Sannuel Shepard Dr. 
St. Louis MO 63103 



RETAIL-WHOLESALE-EXPORT 

LATEST SELECTION ON RECORDS 
TAPES AND CO S. TURNTABLES, 
MIXERS. OJ EQUIPMENT 

12- - S3.99 - S4.44 
LPS - TAPES - $6.99 ■ $7.99 
CD S -J7.99- $11.99 
MAIL ORDERS S100.00 MINIMUM 
CALL OR FAX 
ROCK 1 SOUL ELECTRONICS. INC. 

PH (212) 695-3953-4 
FAX (212) 564-5358 



Buf dir«l 4nd Whtk othrt proplr 

rt\\in% Ihrtr pfirri. wr *fv \\*\Y\m% ow\. M«- 
ror libel CD'*, cat»«llri and IP't a* low ts ^Oe. 
Your choice- from Ihv mod enlrntivr liilingi 
4Mi>|jblr few irrr <«l4taft tM 890 bOOO. 

FAX; 890 0247 or writr 

SCORPIO MUSIC. INC 

P O- Boi A 
Trmlon, N| 08691 0010 



OPERATING SUPPLIES 



Jewel Boves • CI) Blisters • Security 
Packa^in)' • Plastic A Paper Sleeves 
Ffildinn Longboxes • Divider Cards 

L'.'i.MJJI.'mj.^JTTT^ 



Thf Shrinkmastrr" Puck^iging S\si( 

Rfljil-t<*<-l shni-,t,-.:ip(vii;i; LKv^ l7) \ iik-n^ 

a^^clle^ l.r\ p.-^n:r^ A miw unnpitU. 

Ilie CD Sealer" 

STOP TAPING' STOP STAPLING! Sc*l CD 
hl■^Kt^ L-lcjnK St cffkicnil) $229.95 compUlt! 



MUSIC AND MORE... 



ERFORMAIMCE 
DISTRIBUTORS 



THE RECORD EXCHANGE 

The Record Exchange, Inc., wants 
to sell used CD longboxes, style 
#150, for 20« each. For more 
information call: 

(910) 632-1990 
Ask for Scoll Saltenfi«ld 



: Campus Records 

f M'holnatc Diilnbutnr ■j( 

t -LVktiow/Ofwiioeki- 

KB LMtai, Si IJIIO ■H'Omt 

■m tSiB) 783-6696 

(518) 783-6753 FAX 
Far a Unique Blend of Indeptndrnt and 
Major Label Clmfoun and O^niocks % 
iWi W i^ • mn • • »i— 4|»11 • •»»mc 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD'S 

TARGET MUSIC DiSTRlBLTrOHS 
7925 NW 6< IK ST., DEPT J 

I 1 MIAMI, FL 33166 

roiiify"^ Phono: (305) S91-21BB 
Fax : (305) 591-7210 



WANTED TO BUY 



>AudloBoolis>video Games 
^consumer ,^omm«i 

> user DISCS ^'^"ettes 



(516)420-8300 

Fox: (S16)420-845S 



POSTERS 



Free Poster Catalog 



48 Page Color Catalog. Hottest Hock, 
Metal, Alternative. & Much More' 



POSTERSERVICE, INC 



For Immediate Delivery. Call Us At 

1-800-666-7654 



rH.ALSTER 

\.\I)C()MI',\\V- 



MUSIC & Video 

&TORL 
CONSUITMIS 



WE BUY 

NAME BRAND MBKHANDfi 



Gotham Distributisg Corporation 
buys cutouts and overruns of 4S's. 
Call Doug at 1-800-4-GOTHAM. 



(Continued on page t 



FOR COMPLETE CASSEHE, 
CD., RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 
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C : S^terial 



HELP WANTED 



HELP WANTED RADIO 



Vice President, Finance 

Music Publishing 

A major music publisher is seeking an accomplished financial profes- 
sional with expertise in all areas of the music publishing business, 
including copyright or royalties experience. The position reports direct- 
ly to the President of Music Publishing, and is responsible for all finan- 
cial matters including royalty accounting and copyright licensing. The 
ideal candidate will be a CPA with 5+ years management experience and 
a sophisticated systems background. Music publishing background is a 
requirement. Proficiency in PC and mainframe systems, including Lotus 
1-2-3 and on-line GA, systems required. Excellent verbal and written 
communication skills are essential, particularly in interaction with senior 
management. 

We offer a comprehensive compensation and benefits package in a 
professional, non-smoking environment. Send your resume to: 
Confidential Reply Service, U755 Wilshire Blvd., Suite 1600, Dept. 
J10154, Los Angeles, CA 90025. 



DIRECTOR OF 
OPERATIONS 

Seeking proven and well organized 
Individual to manage the 
manufacturing and fulfillment 
operation for expar>ding home video 
company. Ideal candidate has 
experience m duplication, print. ar>d 
traffic process. Extensive computer 
experience required. Competitive 
s^ary and beneftts. 




TUKNEK HOME EvnmiNMEI^ 

Please respond to: 

liun Ehlerl 
Turner Home Enlertiinment 
One CNN Center, P.O. Bos 10S3M 
Atbnij. CA 30348-5366 



PRODUCT 
MANAGER 

Home Video 

CHILDREN'S 
TELEVISION 
WORKSHOP 

Great opportunity in a growing 
department responsible lor the 
development of home videos from our 
award-winnmg children's series. 
Mar^ge clearance, credit, traffic ar>d 
delivery activities for all CTW home 
video projects, including SESAME 
STREET. GHOSTWRITER. THE 
ELECTRIC COMPANY, CRO and 
more. Work with licensees and various 
CTW departments on deadline, 
ensuring accurate, timely How of 
masters, art, copy, arxt intormatnn. 

Position requires degreed individual 
with at least 3 years comparable 
project /product management 
experience. Experierwe in troriw video 
industry and/or working with licensees 
a pKiS. 

Attractive salary, benefits and 
environment. Please send resume 
(with salary history) to: 

Human Resources, Dept. PM 

CHILDREN'S 
TELEVISION 
WORKSHOP 

ONE LINCOLN PLAZA. NYC 10023 
EOE. M/F/D/V No Calls. Please 



ROYALTY ADMINISTRATOR 

Label seeks experienced 
Royal Admintslnitor with strong 
background in Contract 
Administration and Audit 
Negotiation. Responsible for 
working closely with Business 
AfTairs and Accounting Division. 
Position wilt include management 
responsibilities in 
Accounting Group. 
PIMM Mnd rvMime to: lox 81 27 
Billboard Mogozlne 

1515 Broadway 
New Yortc, NY 10034 



SALES MANAGER 

Major L A. based label seeks selT slaner 
currently or recenlly working tn a similar 
posilion. Experienced in dealing with 
dtstrihulion. one slops and nalionat retail 
chains. Music salen background, financial and 
manageiTicnl skills a must Please send detailed 
cover letter & resume to: Box 8125. Billboard 
Magazine. ISIS Broadway. NV. NY lOOSb 



EZPEKIENCED PD/ 
MORNnC PDUONAUTT 

WANTED FOR MEDIUM 
MARKET TEXAS CW FM, 
FUNNY. HEAVY PERSONALITY. 
MATURE SOUNDING PRO 
WANTED. SEND TAPE. RESUME 
AND SALARY REQUIREMENTS 
TO HUNT BROADCASTING, 
1032 SO. UNION BLVD. 
SUITE 100. 

LAKEWOOD, COLO. 80228 



>DlSCTRONlCS 

SALES REP 

High proBlr Industry Maniifaotiirfr 
loolsiiifE for lii|;lily inolivalril Salr.s 
Kpp. Musi be a t-areir orienloil. self 
.slarlpr ssho is looking In tiiakf a 
difforrncc, Inlrrrsird apfiliranis 
pleasr s«nd rrsunn-. 

Box 8126 
Billboard Magazine 
131S Broadway 
INcw York, .> Y 100,36 



BALTIMORE CHR seeks top 
flight morning show talent 
immediately. If you have 3 years 
of morning show experience and 
a proven track record, send T&R 
to Russ Allen, Program Director, 
Radio One Of Maryland. Inc., 
1111 Park Avenue, Penthouse, 
Baltimore, t^D 20201 
NO PHONE CALLS PLEASE 



BLACK AC SEEKS TOP FLIGHT 
NIGHT PERSONALITY. IF YOU 
HAVE 3 YEARS EXPERIENCE 
AND SUCCESSFUL NIGHT 
NUIUIBERS, SEND T&R TO 
LAWRENCE GREGORY JONES, 
PROGRAHi DIRECTOR, 400 H 
ST., N.E., WASHINGTON, DC 
20002 

NO PHONE CALLS PLEASE 



PROFESSIONAL 
SERVICES 



Kcan pwMMiCTiM • Ml tma 

Your songs otronged, perfoimed, & produced 
in Our Mulli-Trocli Studio by profassionol& 
S250,00 Pflr song-Compteie! Call Anno or 
lita ah 516-246-4072. or t«nd ch«ck with 
rough ideo on coiselie and/c music sHvsl lo 
ESP. Irte.. 161 W.ckhom Rd . Gorden C-fy. NY 
1 1 530-SATISFACTION GUAfiANTEED I 



FIXTURES 



FACTORY DIRECT 

• CD JEWELBOX STORAGE 
CABINETS. Ill Slock Now No 
Waning Choice ol colors. 2 sizes 

2 dtawet, 570 capacity, S534 

3 drawei 855 Capacity. . $289 



Prices INC-L.. 
steel consUi.. 



CD JEWELBOX SHELF, 2 TIER. 

Gndwall Siatwaii Pegboaic) 8 
facings capacity 64 25' long, 
double Iter Black, while, grey 
Adjustable dividers 'Flip-thru" 
txowsing Use lor CD-ROM loo 



Architectural Merchandising Floor 
Plans at no cost or oWigation. 



• JEWEI BOX OR LONG BOX 
COMPACT DISC DISPl-AYERS 

• AUDIO CASSETTE DISPLA VERS 

• LASER DISC DISPU^YERS 

• VIDEO CASSETTE DISPLAYERS 

• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



Stocked in Chicago, Baltimore, 
Los Angeles and London, England 

Free 100 Page Color Catalog 



1-800-433-3543 

Ask (or Kirk Wiseman 
Fax: 213-624-9022 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 

ALL SIZES AVAILABLE 

Dies & Die Cutting 

1 (800) 359-5038 
755 Wythe Avenue. Brooklyn. NY 1 1 21 1 
THE DISTRIBUTORS SUPPLIER 



REALESTATETOTHESMRS 



• * HOLLYWOOD STUDIO / OFFICE FACILITY * * 

10,000 sf divisible clear span building w/hi ceilings and 27 
parking located 1 /2 block south of Sunset. Ideal record company HQ. 

SCOTT MILANO^ LAMBERT SMITH HAMPTON 

(310) 273-2999 



Rate MB 

1 Inch by 1 Column 
Sm Coupon For DetallB 



HAWAIIAN RANCH 
FOR SALE 

Wonderful 350 acre ranch on 
Hamakua Coast of the Big Island. 
Large designer home. S9MM 
Adjacent commercial property 
suitable for recording studio also 
available. Call for Video or free 
list of other properties. 

Joseph R. Wilder RA 
Hawaiian Star Real Estate 
(808) 325-1071 



SANTA BARBARA, CA 

"nECOADING STUDIO FOR LEASE** 

90 rrwi. trom LA. axsc. qual. 24 trk. studio w/ 
ofcs . security, parking, amenities & rm to 
expAfxl lor post or VTi. rocord CO. Ls*. afl or pi 
o( 6360sf 4 men. Flex, terms, w/wo equip. 
Call lor pecAage- 

Elnu Andmon 
(80S) 96fr-72U/M9-5932 

Earth Investment Company 



NASHVILLE 



ENTERTAINER'S 
HIDEAWAY 

Mognificenl coniemporory, 3500 
sq.ft. of luxury living + custom built 
recording studio. 4 br, 4'/2 
inground pool, skylights, whirlpool, 
cathedral ceilings. beoutiluMy 
londscaped on 1.9 ocres! Berni 
Nosh or Todd Squier, the realty 
CENTER (615] 244-2626 (24 hrs.) 



TALENT 



OUTSTANDING POP/STANDARD SINGER 

Uolcing for arranger and/or pianist to work 
out snangements. I have the voice and style 
to make it big tiinel I need a partner or 
producer asap. My talent is first class and I 
can compete with the best of them! Write or 
send tape to: Harold Loren. 25 C.P.W.. New 
York. NY 10023 



MERCHANDISE 



UCENSED BANDANNAS! 

Snoop Doggy Dog. Dr. Dre. C^ypress Hill 
Onyx, ke Cube. Hou.se of Pain 
Skeleton & Hip Hop Design.s 
T- Shirts. Hats. .Sweatpants 

32 Pg. Color Catalog 
Export Pn>gram Available 
800-522-7247 3I2-56:M)111 
Fax 312-(.';5-01f.2 

FASHION VICTIM 

954 W. Washington, Chicago fiOfiO? 



ACCESSORIES 



PROSING Karaoke 

FrcoCntaloq: WolldslarcjesI 
selection All Brands ot equipment, | 
CD*G.LD s Vocal Eliminators. 
Plnyers Speakers Mics 
CSP P.O-BOXtI06 
Bridgeview.lL 60455 
1-S00-800-8466 



3^ 



TAPES 



INCREASE PROFITS 
BY REDUCING THEFT! 



PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE & 
CD SECURITY PRODUCTS 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 
MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES 8 SPECIAL PRICES' 



C » D SPECIAL PRODUCTS 

309 SEQUOYA DRIVE 
HOPKINSVILLE, KY 42240 
1-6<)0-922-6287 
502/885-8088 




CUSTOM >UDK) HMD VTtHO 
AMKX MOBaSF MAmiUMCI TAH. 
KEELS < BOXES AMKX AWIi RAlf [IaTS 
TDK WCO AMD QffiUtU UXr CAIUTTU 
AMKX A-DAn<4M|S-VKS(}»l) 

MCKELco AM> sorr roLT CASttm Kuoes 

■JCWELBOxaS CGLC* CASSEm LAULS 
AM>ICAItItt(Ft0mNCAVAe.ABLE) SrUONO. 
LKASnt AM> Aino MOLD DOWN TAK 
Cd CAISETTE SICLLS ■ ON CAOETTE MArTSM 



»KV AND TUeC DUnXATIMO BOUnon 




[•CtTS OOmDOCSAM) WW- KEWKnAKiCrTKAl, DISCS 
14 HMX TUMAMXJMD M MOST CAtti IM MT CALL f lt-4ll-rm M 10 

tAX7iMi^is«» otiiroaniEECAiALOo. tcwLownucES 

-HTH ANNIVeiUA«T mciAL 

TOLL FREE I-800-22I-6578 

HMSTER CaJU> VKA DOCOVGH and AMEJUCX LXTHtSl ACrOTGD 



MISCELLANEOUS 



MILLS BROTHERS BIOGRAPHER 

seeking biographical. diBcogniphical. 
memorabilia info in return for 
acknowledgement*. Please contact Dan 
Clemson, 604N Market, Mechanicsburg, 
PA 17055.(7171697-4271 
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COMPUTERS 



MUSICWARE the 


positive Choice 


Com(>lote POS Inventory Control 


for you 


r Record Store 


j 








Aviitlcibtc 


in user ',olcctiblc 


Englis 


1 or Spanish. 








fl^ ■lipilM.-T|-|f 

ponoff 

(0143} HM If Pa (Q41| noU 



(818) 999-9688 



With over II ytan experkncc and 3JO0 
POS vr^oens imtslled worldwide, count on 
Bonafvdc for the best compuuriaed Kttution 
for your fnutic, video and book iloc«ft. 

V Headquarter Control 

V Aucomacic Reorder mg 

V Purchase Forecasting 

V On'Sale &. Promotioni 
^ 24 Hr/36S Day Support 



RecordThak 

Computerized Inventory Management 
(or Ree0ftS Stores 



800-942-3008 



Voice 203-265-3440 



Fax 203-269-3930 



YSL COMMmR SYSTIMS 
MEAN MOM MOFrr! 

Coll or tax loclay to see wtiy YSL is undeni- 
obly rtw leoder in computer systems for 
music and video retoilecs ofxJ wtrolesalecs 
We built 20+ years oi music and video in- 
dustry experieno into our computer syslems 
to help moke your buiiness more prolitoble 

roUNCSrsKMSlMno Phon. (4041 449-0138 
f<u (404) 840^9723 
AuslralM: {OS) 338 2477 

6ISS BiAira Hwf Sle C-IOO. Ncrcrmi. Qt aOOri 



RESULTS. 

That's what you get from you( ad in 
Billboard s Classified Section 
In Its 100th year. Billboafd has a 
responswe readership o1 over 200.000 
inllueniial decision makers worldwide. 
Known as THE SOURCE tor the music. 

video and home entertainment 
industries. Billboard tias developed its 
reputation, leading the wortd in industry 

news, and always reporting it first. 
II you have a position to till, a product or 
service to sell, or any other ciassitied 
related item to advertise. Billboard's 
Classified section gives you the most 
efloclive axvJ niost extensive market 
contacts 
Get Results Cat! today 

1-800-223-7524 (Toll Free) 

212-536-5055 (Fax) 
212-536-5174 (Direct line) 
Billbojrd Ctj^^iftcd 

ISIS Broddw^v 
New Vork. NY 10036 
Attn: Jeff Sprrctlr 



BILLBOARD CLASSIFIED 

1-800-223-7524 
212-536-5174 
Jeff Serrette 



Update 



A tceekly listing of trade shows, con- 
n'ntiuiis, award nhoiVH, Aeminarn, 
and other events. Send information 
to Calendar. Billboard^ 1515 Broad- 
ivay. New York N.Y. im6. 

JANUARY 

Jan 29-Feb 1, Slst tnnual National Reli- 
pous Broadcasters Conventioii, Sheraton 
Washington, Washington, D.C. 703-330-7000, 

Jan 30-Feb 3. MIDEM Convention, including 
International Retailer and Manutacturers 
Conttrence Jan 31 and New Technoloties, 
Music and tlie Music Industry conference Feb 
1. Palais des Festivals. Cannes. 212-689-4220. 



FEBRUARY 
Feb 9-13. Urtao Network Power-Jam, Los 

Angeles Airport Mamott. Los Angeles. 818-843- 
5800. 

Feb 14. BRIT Iwanls. Alexandra Palace. 
London. 011-44-71-287-4422 

Feb 17-20. The Radio Advertisine Bureau's 
RAB '94: Managini Sales Conference And Ex- 
ecutne Symposium, Loews Anatole Hotel, Dal- 
las. Gail Steffens, 800-722-7355, 

Feb 17-19, Gavin Seminar. Wesbn St Fran- 
cis Hotel, San Francisco, 415-495-1990. 

Feb 26'March 1, Audio Eiitine<rio{ Society 
Convention, RAI Conference And Exhibition Cen- 
ter, Amsterdam. 212-661-8528, 

Feb 27, MusiCaras "Person Of The Year" 
Tribute Dinner, honorin{ Gloria Estefan, pres- 
ented by the NARAS Foundabon. Waldorf-Astoria, 
New York. 310-392-3777 x203. 



MARCH 

March 1, Grammy Awards, Radio City Music 
Hall, New York. 212-245-5440. 

March 1-5, Winter Music Conference, Fon- 
tainebleau Hilton Resort And Spa, Miami Beach, 



Fla. 305-563-4444. 

March 2, RU Foundation Pioneer Awards, 
Rosdand. New York, 202-357-1654 

March 2, American Jewish Committee Mu- 
sic-Video Division Distintuished Service 
Award Presentation, honoring Rachelle Fned- 
man of J&R Music World, Plaza Hotel. New York, 
Lenny Myron, 212-751-4000, x338. 

March 2-5. Country Radio Seminar, Opry- 
land Hotel and Convenbon Center, Nashville. 
615-327-4487. 

March 8. Eclio Awards, Alle Oper, Frankfurt 
011-49-89-625-3828. 

March 9-13, 24tli Annual ITA Seminar, 'Tke 
Digital Millennium: Plannini For Clian(es In 



TechnolOD, Economics, and Marlwtiiii." 

Loews Ventana Canyon Resort Hotel. Tucson, 
Anz 212-643-0620 

March 10. 1994 Billie Awards, The Puck 
Building, New York. Maureen Ryan. 212-536- 
5002. 

March 10, BMI Latin Awards, Fontainebleau 

Hotel. Miami, Fla. 212-586-2000. 

March 15, Eiditli Annual Soul Train Music 
Awards, Shrine Auditorium, Los Angeles. 310- 
858-8232. 

March 16-20, Ei(hth Annual South By 
Southwest Music And Media Conference, Aus- 
bn Convenbon Center and the Hyatt Regency Ho- 
tel. Ausbn, Texas. 512-467-7979. 



LIFELINES 



BIRTHS 

Girl, Leah Nicole, to Bob and Bridget 
Hardenbrook, Dec. 12 in Santa Mon- 
ica. Calif. He is VP of creative services 
for MGM/UA Home Entertainment. 

Boy, Christopher Himter, to Rick and 
Maiy Bockes, Dec. 13 in Woodbridge, 
Va. He is South Central r^onal man- 
ager for the Mutual Broadcasting Sys- 
tem, NBC Radio, Talknet. and The 
Source. 

Girl, Irnia, to Bertil and Ulrika Holm- 
gren, Dec. 18 in Stockholm. He is fi- 
nance director for Vii^ Sweden. 

Boy, Jason Charles, to Michael Fink- 
elstein and Iris Revaon, Jan. 6 in 
Miami. He is an accoimt executive with 
music publisher CPP/Belwin, and 
former drummer for Bo Diddley. She 



Ls one of Dick Fox's Shangri-La's. 

Girl, Sara Marie, to Paul £md Tracy 
Kochanaki, Jan. 12 in Boston. He is 
bassist for Capricorn Records record- 
ing group Swinging Steaks. 

Boy, Sterling Seabury Root, to Henry 
W. Root and Marilyn Seabiiiy, Jan. 
13 in Los Angeles. He is a musk attor- 
ney. She '\& a television concert, com- 
edy, and variety show producer. 

Boy, London Siddhartha Halford Bach, 
to Sebastian and Maria Bach, Jan. 17 
in Red Bank. N,J. He is the lead singer 
of Atlantic recording group Skid Rou'. 

MARRIAGES 

Gary L. Gilbert to Noelle Marie 
Swan, Jaa 14 in Los Angeles. He is an 
entertainment attorney with Bloom, 



GOOD WORKS 



I .E.S. APPLICATIONS: Y.E.S. To 
Jobs applications have been sent to 
more than 125 high schools in the na- 
tion, continuing a tradition established 
in 1987 when then A&M Records pres- 
ident Gil Friesen established an in- 
ternship program that introduces stu- 



FOR THE RECORD 

A Jan. 29 story about U.S. dis- 
tributors in the MIDEM spotlight 
requires a clarification. AccorcUi^ 
to Sam Weiss, former owner of Win 
Records, pressure from U.S. record 
labels to stop exports \^'aA not a fac- 
tor in his decision to close the busi- 
ness. Further, Weiss Kays he was 
still exporting Sony product at the 
time he closed his company. 

Contrary to a report in the Jan. 
29 issue, the retail promotion of- 
fered by PoljOram Classics & Jazz 
only cm-ers classical catalog titles. 

An album review of Alice In 
Chains' "Jar Of Flies" in the Jan. 29 
issue should have listed Alice In 
Chains as producers. 



dents to career possibilities in the en- 
tertainment business. Student applica- 
tions are available by writing Y.E .S. To 
Jobs at 1416 North LaBrea Ave., 
Hollywood. Calif. 90028. Deadline is 
April 15. For more info, call Patti 
Webster or Sheila Jamison at 908- 
231-6767. 

Food collections: Cookie Col- 
fin, wife of entertainment attorney 
Bruce E. Colfln, a partner in the New 
York law firm of Jacobson & Colfin, 
has become a volunteer in Island Har- 
vest, a charity that coortiinatt'-s the col- 
lection of surplus foods from restau- 
rants and stores around Long Island, 
N.Y. Her activities include the coordi- 
nation of the National Council of 
Jewish Women's efforts in the actual 
collection of food and its distribution to 
soup kitchens and shelters in de- 
pressed neighborhoods. For info, con- 
tact Bruce Colfin at 212-691^5630. 

PiNBALL HELPS: The Professional 
and Amateur Pinball Assn. and the 
company of Broadway's "Tommy." 
among others, will host Flippermania!, 
a pinball party for Broadway CareV 
Equity Fights AIDS. Feb. 6 at the 
Park Central Hotel in New York. 
There will be unlimited free play on 75 
machines, while food will be supplied 
by neighborhood restaurants. Also, 



there will be dononstrations by PAPA 
champions. Tickets are $25 in advance, 
$30 at the door. Call 212-97JW)208. 

GiLLEN REMEMBERED: Sebas- 
tian Bach, David "Snake" Sabo, 
Glenn Hughes, Ace Frehley, Joe 
Lynn Turner, TM Stevens, Cannine 
Rjojas, Paul Pesco, and Scotti Hill 
will perform at a Feb. 9 benefit at 
lr\ing Plaza in New York to commem- 
orate the Dec. 1 death of vocalist Ray 
Gillen. The event will benefit some of 
Gillen'a favorite charities, including the 
Salvation .Army, the ASPCA, and the 
T..J. Martell Foundation for Leukemia 
& AIDS Research. For more info, call 
Suzan Crane at 213-65&4151. 

Davis cinema SALUTE: Arista 
Records president Clive Davis will be 
presented with the Gloria Swanson Hu- 
manitarian Award by the American Ci- 
nema Foundation Feb. 6 at the Beverly 
Hilton Hotel in Los Angeles. The 
award will be presented by label super- 
star Whitney Houston. Performing 
will be Arista artists Kenny G and 
Toni Braxton, as well as Michael Bol- 
ton and others. Some 300 HoUj-wood 
personalities will be on hand. The ex'ent 
will be a special prelude to the Ameri- 
can Music Awards. For more info, con- 
tact Cathrvn Swan at 212^-7400. 



March 19-22. 36th Annual HARM Convm- 
tion, San Francisco Marriott. San Francisco, 
609-596-2221. 



APRIL 

April 10-11, VSDA VtdM Gam«s Coflterence, 

Hyatt Regency O'Hare, Chicago. 609-231-7800. 

April 12-14. REPLItech Ifitarnatiooat, pres- 
ented by Knowledge Industries. Sheraton Mun- 
chen Hotel & Towers. Munich 914-328-9157. 

April 21-24. Impact Super Summrt Confer- 
enca, Bally's Parh Place Hotel and Tower, Atlan- 
tic City. N.J. 215-646-8001. 



Dekom, Hei^tt & Cook. 

Paul David Rico to Wendy Ann 
Holden, Jan. 22 in Gainesville, Ga. He 
is assistant manager for Starship Mu- 
sic No. 27 at Lakeshore Mall there. 



DEATHS 

Steve Fortziey, 40. in a car acddent, 
Dec. 12 in Detroit. Fortney was a 
roadie and guitar tech who b^:an his 
career in the TOs and toured with Bob 
Seger, Ted Nugent, Prince, Dwight 
Yoakam, Barbara Mandrell, Lynch 
Mob, and Lou Reed, among others. For 
the last year and a half, Fortney had 
been building a career as promotion di- 
rector/talent coordinator for GW Tal- 
ent International in Plymouth, Mich. 
On Jan. 17, Fortney was posthumously 
inducted into the Royal Oak Metropol- 
itan Music Cafe's Rock And Roll Walk 
of Fame in Detroit. He Is survived by 
his parents, Matthew and Helen; his 
sister, Barbara Brissey; and his 
brother, David, who is program direc- 
tor of WKLT Traverse City, Mich. 

Arthur Altman, 83, of a heart ailment, 
Jan. 18 in Lake Worth, Fla. Altman 
was a composer and lyricist with more 
than 400 songs to his credit. An 
ASCAP raanber since 1984, he is per- 
haps best known for composing the 
music to the pop standard "All Or 
Nothing At All," Frank Sinatra's ear- 
liest hit, recorded with the Tommy 
Dorsey Band. More than 250 versions 
of the song have been recorded world- 
wide. He also co-wrote the lyrics for "I 
Will Follow Him," which was a No. 1 
hit in 1963 for Little Peggj' March, and 
wrote the lyrics for the Brenda Lee hit 
"All Abne Am I." His chief collabora- 
tors were Jack Lawrence, Hal David, 
Don Reki, Billy Meshel, Irving Taylor, 
Dick Manning, Atl Stillman. and Nor- 
man Gimbel. Bom in Brooklyn, N.Y., 
Altman studied classical vwlin and be- 
gan his professiorul career as a violin- 
ist with the CBS Radio Orchestra. His 
first nationally known song was "Play 
Fiddle Play," composed in the early 
'30s for popular orchestra leader 
Emor>' Deoitsch. He is survived by his 
son, Dick, a pubhc relations executive 
in New Yorit. 

Send infontuition to Lifelines, do Bill- 
board, 1515 Broadivay, ll^th Floor, 
Neiv York, N.Y. 10036 idthin sixiveeks 
of the event 
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The South Rises Again — Twice — On Boston Radio 



■ BYERICBOEHLERT 

One year ago, as the lone major 
market without a hometown country 
radio player, Boston seemed the logi- 
cal location for the birth of a new 
country station. Sure enough, in early 
February Fairbanks Communications 
made the switch, turning its then-AC 
WVBF into WCLB, "Boston's Coun- 
try aub." 

Iliree months later. Greater Media 
did the same thing, flipping its newly 
acquired adult alternative WCDJ to 
WBCS, "Boston's Country Station." 
Suddenly, the New England Yankee 
metropolis boasted two two«teppin' 
stations. Nine months later, the sUib- 
bom players are still feeling out the 
turf, as well as each other, and trying 
to determine whether Boston will 



7 
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WCLB sample afternoon hour 

"Higli Cotton," Alabama 

"He Aint Worth MBsing," Tot* tetti 

"I Smaf," Mn Midiad Montgonoy 

Tifatdi Me," Lome Mwgan 

"Jdm Deeie Green," Joe Me 

"Hani took Bottom Of Yoot Heart," Randy Trams 

'Hie Heart Won't Lie," Rela Mc£ntire/Vnce Gil 

"Fm O'Cta* Wofid," Hal Ketdium 

"11 Com Back As AnoHw Wonon,* Tanm 

Tucker 

'Ws My Stoiy," Colli Raye 

"Aint Going Doiim (n The Sun Comes Up)," 

Gartli Brooks 

"I'veGotltMadc'JoHnAndeisn 

"Cant Break It To My Heart," Tracy \3msa 

"State Of Mind," CM Black 

"t Wil Whrsiier Your Name," Midiael Johnson 



warm to songs about the heartland. 

The battle is interesting because 
both sides claim they are in it for the 
k)ng haul, and also because the two 
outlets are nearly identical musKally. 
Estimating the percentage of songs 
the two share, George Johns, PD at 
WCLB, puts the figure at "almost 
90%." From his perspective, Johns 
tags his station as more "fore- 
ground," with the competition being 
more "background." Or, using his 
analogy, WCLB is the country equiv- 
alent of a hot AC, whereas WBCS 
qualifies as a soft AC. 

"Not so," shoots back Jim Murphy, 
PD of WBCS. "Ours is much hotter, 
and his is cooler than he thinks." 

Early word in Boston was that 
WBCS was guiuing for a slightly old- 
er audience. For proof, people pointed 
to the fact that the station played 



m THE RECORD 

The Arbitron listings pub- 
lished on page 100 in the Jan. 29 
issue under the heading "Coast- 
al, N.C.," actually were a contin- 
uation of the Stockton, Calif., 
listings that began on page 97. 



songs that pre-date Randy Travis's 
1986 arrival, the common cutoff point 
for many country stations these days. 
Murphy says he does dig back deeper 
into the library, but he also plays new 
artists that WCLB won't 

For the record, in the latest fall Ar- 
bitron book, WBCS bested WCLB for 
the first time 12-plus, 2.6-2.1, and the 
statkins ranked No. 15 and No. 16, re- 
spectively, out of the market's 31 sig- 
nals. 

As Johns explains it, neither sta- 
tion can afford to do anything 
dramtically different (i.e., a full- 
fledged, aggressive young country 
approach) because the market has 
such a scattered country history that 
it just wouldn't make sense. In the 
meantime, he says, "rather than edu- 
cating people about country musk:, 
we have to bash the competitor. 
That's not good for country music." 

For now, both new entries are 
fighting the high-stakes battle for 
markeplace awareness. WCLB host- 
ed a daylong country show at Fox- 
boro Stadium (home of the NFL I^- 
triots) last summer with a slew of 
stars, at a cost of half a million dol- 
lars. Johns says the show will became 
an annual event. WBCS, too, has 
hooked up with local promoters and 
sponsored concerts of its own. 
(What's the reaction of artists to 
playing Boston, usually for the first 
time? "Surprised by how virarmly re- 
ceived they are," says Murphy.) 

As for the conventional wisdom 
that seemed to float along the banks 
of the Charles River for so long — 
that Cambridge books and country 
licks did not mix — both Johns and 
Murphy say that's just not so. Ac- 
cording to Johns, it was all part of a 
self-fulfilling prophecy. Because the 
city had been without a major coun- 
try station for so k)ng (and household 
penetration by cable networks CMT 
and TNN is sporadic), locals had a 
misperception about what comtem- 
porary country music is all akiout and 
were convinced they didn't like it. 
Some residents, the ones Johns calls 
"the movers and shakers" in the city, 
took great pleasure in the fact that 



Boston 's Country Station 



WBCS sample afternoon hour 

"Don't You Ew Get Tired (Of Hurtinj Me)," 
Ronnie Milsap 

"Woriung Man's PI1.D.," Aaron Tippin 

TLC.A5AP.,"Alat)ama 

"Down At The Twist And Shout,' Mary-Oiapin 

Carpenter 

'Killin' Time," Clint Black 
'Liza Jane." Vince Gill 

"My Heroes Haw Always Ben Cowboys," WMie 
Nelson 

"Ctiains," Patty Loveless 
"nut's My Story," Codin Raye 
"She Don't Know She's Beautiful," Sammy Ker- 
shaw 

"I'd like To Haw That One Back," George Strait 
"Some Kind Of Troofcle," Tanya Tucker 
"Siwmil Road," Diamond Rn 
"Come From The Heart," Kathy Mattea 
"Stone CoM Country," Gil)son4l«er Band 



Boston was countiy-free. As in, " "We 
don't have country, of course.' They 
liked that," he says. 

Murphy says that over the years, 
country musk simply dkl not "speak 
to people in this part of the country." 
That is changing, however. "During 
the four years country was out of Bos- 
ton, it grew up," he says. 

Murphy notes that it's not as 
though Boston never had a coimtzy 
station before. During the 'TOs and 
'80s, lots of players— WCOP, WHIL, 
WDLW, WBOS— gave it a shot The 
unusual part is that just as country 
music began emerging from its dol- 
drums and creating a new generatx>n 



of superstars, Boston's last country 
station, WBOS, walked away from 
the format (The station threw in the 
towel in April 1989, the same month 
Garth Brooks app^ired for the first 
time on Billboard's Hot Country Sin- 
gles & Tracks chart) And by the time 
country was nding high nationwide, 
there was nowhere in the city to find 
the songs on the commercial FM dial 
(North and south of Boston, smaller 
country stations like WCTK New 
Bedford, Mass., and WOKQ Dover, 
N.H., did poke into the metro every 
now and then.) 

"Nobody Bkes to follow a failure," 
says Murphy, explaning why it took 



broadcasters so long to give country 
another shot in Boston. 

The questun no longer is why no- 
body's doing country in Boston, but 
rather, why are two trying it? 

Johns says Boston cannot sui^rt 
two stations. "There's not enough 
[audience] to support two. They cancel 
each other out" If just one station re- 
mained, he says, it would be a real rat- 
ings winner, "top five, maybe top 
three . . . We'd frighten a kit of [com- 
petitors]." Problem is, with head-to- 
head combat the statuns are relegat- 
ed to the 2.0.3.0 range in Arbitron, 12- 
plus numbers. "Nobody's afraid of 
either of us," says Johns. 



Moral Values Are Bottom Line At Bonneville 

Mormon-Owned Web Seeks To Better Community 




■ BY CARRIE BORZILLO 

LOS ANGELES— When Dr. Rodney 
H. Brady took the reins at Bonneville 
International Corp. in 1985, one of his 
first priorities was to develop a mis- 
sion statement that would change the 
way Bonneville did business forever. 

The Mormon- 
owned company, 
which includes 16 
radio stations, ad- 
heres to a moral 
code unlike any 
other broadcast 
company. That 
code carries over 
into sales, mean- 
ing its stations 
don't accept advertising for alcohol, 
900 numbers, or anything else that is 
potentially questionable. It also car- 
ries over into promotions, whkh for 
the most part focus on commimity- 
involvement events. 

In addition, Brady, who serves as 
president/CEO, says he asks his sta- 
tion managers to set aside a "sub- 
stantial amount of our resources to 
help make the community we serve a 
better place." 

Despite these self-imposed restric- 
tions, Bonneville, which celebrates its 
30th armiversary this year, ranked No. 
9 in 1993 among the broadcast groups 
and took in $95 millkin in revenues, ac- 
cording to industry observer James 
Duncan Jr., publisher of Indianapolis- 
based Duncan's American Radio. 

Bonneville's mission statement 
reads, in part "We are a values-driv- 
en company composed of values-driv- 
en people. We are conunitted to serv- 
ing and improving individuals and so- 
cieties through providing quality 
broadcast entertainment, informa- 
tion, news, and valuesK>riented pro- 
gramnung." 

The mission statement goes on to 
state that Boimeville is committed to 
satisfying customers' needs, building 
its resource base and economic 
strength, and providing professional 
and personal growth opportunities 
for its emptoyees. 

"In each market, we identify the 
specific community needs and contin- 
ually tell ourselves that if this com- 
munity is not better because we are 
there, then we have no business hav- 



ing a station," says Brady. 

The stations Bonneville owns are 
WMXV New York, KBIG Los Ange- 
les, WTMX Chicago, KOIT-AM-FM 
San Francisco, KZPS Dallas, KIRO- 
AM-FM Seattle, KIDR/KPSN Phoe- 
nix, KMBZ/KLTH and KCMO-AM- 
FM Kansas City, Mo., and KSL Salt 
Lake City. 

While Brady says he expects the 
stations to be profitable, he also says 
that they should earn "adequate earn- 
ings and not excessive earnings." 

Brady explains, "I'd rather have 
them put a large amount back into 
the community." A recent Bormeville 
ad stated that the company will con- 
tribute cormnunity services, includ- 
ing donated air^time, production as- 
sistance, cash contributions, and em- 
ployee volunteer activities, worth 
more than $38 million this year. 

Brady says Bonneville spent $15 
million in public affairs program- 
ming, $13 million in public servue an- 
nouncements, $5 million in special 
projects aiKl rariiothons, and $1.5 mil- 
lion in cash contributions in 1993. In 
addition, Bormeville raised $110 mil- 
lk>n for the arts and education, and 
other organizations. 

Even with the large doses of mon- 
ey going to the community and the 
practice of not accepting certain ad- 
vertising, Bormeville has maintained 
a more-than-healthy standing in the 
industry. 

Speaking about Bormeville's strict 
advertising policy, Duncan says, "I 
don't think it has affected their busi- 
ness much . . . For the most part their 
stations are more adult-leaning, 
which wouldn't have many alcohol 
ads like young adult formats that at- 
tract that [kind of advertising]. All of 
their stations are very successful and 
have high ratings." 

Brady admits that scrutinizing ad 
spots has cost the company in some 
potential revenue. 

"It does cost us a lot in potential 
revenue," says Brady. "But on the 
other hand, many advertisers have 
come to us because we don't adver^ 
tise those other thmgs." 

Kari Johnson Winston, KBIG Los 
Angeles VP/GM, says it's good to be 
in a position to be able to turn down 
business that she thinks is in bad taste 
or would offend certain individuals. 



"I wouldn't say it costs us a k>t of 
money," she says. "It costs us some. 
But our primary business is not to 
make the most money you can. If s to 
serve our area with programming 
that virill make it a better place to be. 
I'm expected to make a reasonable 
profit, but at the same time I'm able 
to turn down some business." 

While Bonneville doesn't accept 
certain advertisements, it doesn't de- 
lete ads from network programs its 
stations air. 

Brady does not come from a radio 
or broadcast background, so his com- 
pany philosophy differs greatly from 
those of his competitors. 

He explains, "We are not in the 
practice of buying, then selling sta- 
tions. There are many people in the 
radk) business that look to increase 
their net worth by buying stations, 
having them appreciate in value, then 
. selling them. We are not in that kind 
of business. We are in the busir)ess of 
operating stations and expanding our 
reach in the conununity." 

Some of the key phrases explain- 
ing Bonneville's mission statement 
include, "Making the communities we 
serve a better place to live," and "A 
values-driven company composed of 
values-driven people." 

In addition to the misswn statement, 
Bonneville abkies by a set of core val- 
ues: integrity, excellence, service, prof- 
itability, leadership, and sensitivity. 

"The interpretation of these core 
values need not be identkal in every 
market," says Brady. "In some mar- 
kets we operate differently than in 
other markets. My role is to set and 
teach good principles, and let those 
govern themselves." 

Along with the aimual financial re- 
port Bormeville also publishes an an- 
nual values report whkh is sent to 
clients. The values report is an ac- 
counting of how effectreely the com- 
pany has lived up to its core values. 

Brady's background is quite var^ 
ied. The Harvard University gradu- 
ate has served as preskient of Weber 
State University in Ogden, Utah; 
served as a senior executive in the 
pharmaceutical and aerospace indus- 
tries; and served as a member of the 
presklent's sulnabinet as assistant 
secretary of the U.S. Department of 
Health, Educatkn, and Welfare. 
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Luxury. Sophistication. Style. 
Those from Hollywood should 
feel right at home. 

In Manhattan, the New York Renaissance Hotel is as West 
Coast as you'll get on the west side. Leave your cares on the 
doorstep, your luggage with the bellhop, and head for our 
restaurant overlooking the neon fireworks of Broadway. 
You'll be treated to one of the best views you've ever 
pretended to ignore, while enjoying some of the finest 
cuisine you've ever toyed with and not eaten. Upstairs, the 
accommodations are spacious and luxurious; the service, 
prompt; and the water, bottled, if you so desire. At the 
center of a universe like this, how could you be anything 
but a star? For reservations, call your travel agent or 
1-800-228-9898. Better yet, have someone else do it. 




NEW YORK 



Renaissance. 

^ HOTEL 



714 SEVENTH AVENUE AT 48TH STREET. NEW YORK, NY 10036. (212) 765-7676. FAX: (212) 765 1962. RENAISSANCE AND STOUFFER HO'TELS • RESORTS. 90 LOCATIONS IN 27 COUNTRIES. 
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Quake Shakes LJ^.-Based Networks 



LOS ANGELES— The earthquake 
that shook Southern California Jan. 
17 left the radio networks ba^ed here 
relatively unscathed, with the excep- 
tion of Global Satellite Network. 

The Sherman Oaks-based net, lE>ca- 
ted on Ventura Boulevard, currently 
is operating out of ju-st one of it.s four 
studios due to damage to the other 
three. In addition, the program 
"Food For Thought" was canceled 
Jan. 17, and "Rockline" aired a rerun 
of a Pearl Jam interview instead of 
the scheduled Candlebox and Count- 
ing Crows show. 

Global's facility manager, Richard 
Winn, says he hopes to be running at 
100% capacity in the next two weeks. 

"There was no structural damage, 
but dry wall was falling out, a console 
jumped four feet — and it normally 
takes six people to even lift it — and 
one studio tape machine went 
through a console," says Winn. "All of 
the tape archives hit the deck, and we 
were waist deep in it when we came 
in. Cataloging it all will take a while." 

Fortunately, the only equipment 
that needs to be replaced are a few 
DAT machines, Winn says. 

The one functioning .studio was put 
back in operation two days after the 
quake, enabling the networks to get 
all of its other shows out on time. 
However, "Headsets," which nor- 
mally runs two weeks ahead, is now 
running one week behind. 

Ironically, Premiere Radio Net- 
works, which also is located on Ven- 
tura Boulevard in Sherman Oaks, suf- 
fered minimal damage, but lost power 
and was down for two days. 

Bill Filipiak, creative director for 
networks at Premiere, says the stu- 
dios were in disarray after the quake, 
but everything was back to normal by 
Wednesday. 

"Amazingly, our staff just buckled 
down and focused and got everything 
out on time," says Filipiak. "A few 
stations got our comedy a day late, 
but that was because Airborne wasn't 
going out." 

Valencia, Calif -based Unistar Ra- 
dio Networks' nine full-time formats 
were knocked off the air twice Jan. 17 
(Billboard, Jan. 29), but the network 
was operating normally by the follow- 
ing day. 

Culver City-based Westwood One, 
Malibu-based Entertainment Radio 
Networks, and Los Angeles-based 
ABCAVatermark suffered no serious 
damage or interruptions in produc- 
tion. 

AROUND THE INDUSTRY 

Lee Bailey Communications is air- 
ing "The Black Experience" and 
"3M's: Malcolm, Martin & Mandela," 
for Black History Month. The pro- 
grams are sponsored by Coca Cola 
U.S.A., American Express, and 
Chrysler Corp. 

National Public Radio's Black His- 
tor>' Month programs include "Juke 
Joints & Jubilee," with All Things 
Considered commentator and "Hori- 
zons" host Vertamae Grosvenor; 
"Ain't Gonna Be Treated This Way," 
with actress Esther Rolle; and 
"Wade In The Water," a 26-part reli- 
gious music .series with Smithsonian 
curator and music scholar Bemice 
Johnson Reagon. "Wade In The Wa- 
ter" is being distributed to 900 Los 
Angeles Unified School District 




by Carrie Borzillo 



schools along with handbooks and a 
teacher's guide. 

The American Sports Radio Net- 
work has been granted the exclusive 
radio broadcast rights for the 1994 
World Cup Soccer Championships. 
Beginning Jime 14, the network will 
broadcast all 52 tournament games 
live. 

CBS Radio Sports has acquired the 
U.S. radio right-s to the 1998 Olympic 
Winter Games in Nagano, Japan. The 
rights fee for television and radio is 
$375 million. CBS also had the rights 



to the 1992 winter games and is pres- 
I'nting more than 300 reports plus live 
coverage of U.S. hockey from the 
l!tl*4 games in Lillehammer, Norway, 
iH Lonning Feb. 5 with "Lillehammer 
'!i4: An Olympic Preview." The 20- 
part series is hosted by Gre^ Gum- 
bel. 

Cousin Brucie Morrow will host 
Unistar's three-hour "The Beatles 
30th Anniversary Special," set for 
broadcast Feb. 4-7. In addition, 
WYNY New York and WUSN (US99) 
Chicago join the Unistar Super Net^ 
work and will pick up "The Weekly 
Country Music Countdown," " '908 
Country," 'The Country Six Pack," 
and Unistar's Valentine's Day special, 
"The Heart Of The Country." 

Zippo, morning man for ABC/Sat- 
ellite Music Networks' "Pure Gold" 
format, broadcast live from the his- 
toric Surf Ballroom in Clearlake, 
(Continued on page 90) 
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FCC Set To Allow LA. Station's Sale To Infinity 



I BY BILL HOLLAND 



WASHINGTON. D.C.— The FCC is 
poised to peimit the sale of Beasley 
Broadcast Group's KRTH \j)s Angeles 
to Infinity Broadcasting before Mon- 
day according to sources within 
the commutsion. 

The impending action by the three 
sitting commissioners (chairman Reed 
Hundt has excuseti himself fi-om the 
case) foUow-s a publicized rift between 
commissioners Andrew Barrett and 
Ervin Duggan on one side and commis- 
sioner James Quello on the other, after 
Quello had gi\'en the mistaken impres- 
sion to the consumer press last month 
that the KCC might hold up the sale 
due to Infinity's outstanding $1^ mil- 
lion in indecency fines, as well as se\'- 
eral new indecencj'^ complaints focused 
on Infinity's s>-ndicatt!d Howard Stem 
morning show. 

Sources here say Barrett and Dug- 
gan (who is lea\'ing at the end of the 
month to head the Public Broadcasting 
Service) will vote to permit the sale, 
and (^ello may either vote no or issue 
a explanatoo' opinion with a reluctant 
yes vote. 

Chairman Hundt also has promised 
to fine-tune the FCC's indecency rule 
guidelines shortly. 

The commission filed an appeal last 
month with the U.S. Appeals Court to 
rehear the case involving the constitu- 
tionality of the FCC rule (mandated b\' 
Congress but ne\'er put into place) that 
reduct^ the "safe liaiix)r" hours when 
indecent bniadcast-i may be aired. 

In other FCC news, sources here say 
the Administration has nanwed the 
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field of possible nominees for the 
empty commissioner seat. 

PERFORMANCE RIGHT BATTLE? 

The National .\.ssn. of Broadcasters' 
plans to pitch a legislative battle this 
year to prevent the ivcoitling Industi-)' 
from gaining a performance right in 
Congress could be fueled by the sur- 
prise announcement Jan. 24 by the 
pending bill's sponsor. Rep. William J. 
Hughes, D-NJ., that he Ls retiring at 
the end of the session. 

The announcement by Hughes, the 
[Mweriul chairman of the House Intel- 
lectual Properly Subcommittee, also 
means that the recording industiy will 
have to search for a new champion for 
its bill at the end of the year if Hughes 
is not successful in getting the bill 
passed in this session of Congress. 

NAB president Eddie Fritts 
praised Hughes' efforts in Congress 
and hinted at the controversy ahead by 
adding, "even though we have disa- 
greed from lime to time. Rep. Hughes 
has worked hard to build a consensus 
on compIe.x and controversial issues." 

NAB opposition lobbying agaimtt the 
bill this session is the key, .say sources 
here. 

If a bill isn't passed, it is unclear at 
this point whether the record industrjf 
can find another sponsor who, like 
Hughes, is al.'w a committer or .sub- 
committee chairman and capable of 
corralling votes to pass the controver- 
sial legislation. Passage would mean a 
change m the copjiight law- to provide 
a performance right, w hich would force 
radio to ask for authorization from la- 
bels to play records on the air. 

Although early versions of the bill 
[winted U* station royalty fees, in the 
last vear the record industrv has 



hinted it may foi*go fees for traditional 
radio. 

Station owners, however, don't put 
much stock in the new suggestion, and 
have long complained about the royalty 
fees they now pay to songwriters, 
through the perfonning rights socie- 
ties, for the use of music. They are vir- 
ulently opposed to the bill. 
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Such a cliange in the bill, with firmly 
stated no-fee language in a redraft, 
could po.c^iibly influence NAB opposi- 
tion, .some here say. 

NAB PLAN: BE YOURSELF 

The d&scriptions to broadcasters of 
the ftilure information superhighway — 
the new age of telco- and cable-deliv- 
ered services — by the speakers at the 
NAB Joint Board meetings in Carls- 
bad, Calif., were lengthy, varied, deep, 
and .sometimes frighteningly detailed. 

Smarting from being overlooked in 
Administration proposals outlining the 
players in the complex future informa- 
tion infi*astructure (Billboard, Jan. 29), 
NAB officials looked inward to reap- 
praise radio and T\'^ in light of competi- 
tk)n. 

The message was constant — radio 
and TV have several advantages: They 
are in place and ha\ e a ti-adilion. track 
record, and [aiblic familiarity. 

Speakers at the mid-Januaiy outing 
described the complexities of the 
untested competition on the horizon, 
but |K)int('<l out that all art^ going to l>e 
expensive, riddled with legal tangles, 



and still must achieve marketjilace ac- 
ceptance. 

One tip from NAB executive VP 
John Abel covered a lot of ground: Put 
the accent on programming, he said. 
"The navigation system (of listeners 
and viewers to find and choose pro- 
gram farel will lie content -<lriven, not 
channel-driv'en. since no one can navi- 
gate through 500 channels — but they 
ran na\ igate to the content they w^<mt." 
he said. 

Speaking with new lerminologj- — 
"oflframps" and "garages" on the infor- 
mation highway — Abel said broad- 
casters must make sure consumer re- 
ceivers include compatible softw-ai'e 
and terminal bo.\es "for our digital 
broadcasting i^ervices, so that viewers 
an<l listeners will have easy access to 
wireless broadcasting." 

AIm'I and (ithers also accentuated the 
positive: The public is accustomed to 
radio and TV. and will be puzzled by 
(and periiaps unintere.sted in) the up- 
coming mjriad choices. Therefore, the 
indu.str>' should focus on strengths, but 
begin to view radio and TV, and what 
they provide to listeners, in new digi- 
tal -de live r>'/telcos and cable-access 
terms. 

Abel suggested, "Think value, not 
commodity," and "think demand, not 
supply. Consider not just what you 
have to sell now, but what your custom- 
ers want. Then provide it." 

NAB BOARD: '95 NATL RADIO MONTH 

NAB ha.s a year tc) gi't the details to- 
gether, but plans are afoot to make 
Januar>' 19i)5 National Radio Month. 

The purpose of the revival of the ra- 
dio month campaign is to draw listener 
and aclvertiser attention to the advan- 
tages of the medium. 
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Sean Phillips 

KHKS Dallas 




I HE TITLE "Acting Program Director" is usually be- 
stowed on someone who has been given a chance to pnxve 
himself in the wake of a PD's departure. For Sean Phillips, 
the word "acting" was removed from his title in January' 
when the fall Arbiaxin book was released, revealing tiiat 
he had helped guide Uip 40 KHKS (KLss-FM) to No. 2 in 
Dallas with a 4.4-5.9 12-plus jump. 

That figure bested his ratings goals not only for 1!)93. 
but for '&4 as well — which is not t« sa>' he plans to take 
it easy the rest of the year. "We've displaced a lot of people, 
and they're going to be coming back at us." he says. 

This latest ratings achievement is part of a consistent 
growth pattern established when the Gannett Broadcast- 
ing-owTied station signed on 15 months ago. Five books' 
worth of ratings shou' that growth: 2J?-3.4-4. 1-4.4-5.9. 

"We dccide<l we'd come in and create a format for Dallas 
targeting 18-3-1 women." Phillips says of the station's ori- 
gins. Although the target remains the same, the current 
format, which Phillips describes as "pop rhythm," is quite 
different from its original hot AC sound, which was 
scrapped in early 1993. 

"We're No. 1 in teens in the market, [a** well as] 
women, and we've done it without hitting the extremes too 
hard," says Phillips. "1 don't want to sound like this Is an 
AC clone, [but] a lot of the so-called mainstream stations 
are too broad. I don't think you can play Michael Bolum, 
the Breeders, and Snoop Dogg>' Dog^ on the same station. 
We fee! that top 40 made a big mistake when it no heartily 
embraced extreme music and left, most of the audience be- 
hind." he says. 

Here's a recent KHKS afternoon hour. Jade, "Don't 
Walk Away"; Janet Jackson, "Again"; Olive Griffin, "Com- 
mitment Of The Heart"; Ace Of Base. "All That She 
Wants"; C+C Music Factory' featuring Freedom Williams, 
"Gonna Make You Sweat"; Bryan Adams, "Please Forgi\e 
Me"; Wailing Souls, "Wild Wild Life"; the S.O.S. Band. 
"Take Your Time"; Gabrielle, "Dreams"; Paula Abdul. 
"Straight Up"; Michael Bolton, "Said I Loved You ... But 
I Lied"; Haddaway, "What Is Love"; and Toni Braxton. 
"Breathe Again." 

"One of the l)asic philosophies we've instituted at this ra- 
dio station is one that [Nationwide group PDl Dave Rob- 
bins inspired in me when I saw him speak at a conventwn 
a few yeant ago," says Phillips. "He said the two ixjsitions 
a top 40 station can have art* '.'^ame old songs' or 'too much 
talk,' so why not just go for it? You can't hide the fact that 
you play your songs a k>t. so instead let's hit the positive 
in that. 

"\\'e turn [xwers over ever^' hour and 45 minutes, play- 



ing them about 90 times a week, and our [time spent Iwten- 
ing] 8'/; hours a week." he adds. "If you're plajing the 
right songs, you can't play them too much. If your UUent 
is sa>'ing the right things, you can't talk too much." 

In addition to the music, that talent has been a big part 
of the station's success, according to Phillips. "Radio has 
turned into either a Iiner-<-ani desert with no personality 
at all, or the talent isn't managed well at all and it's out 
of control," he says. "We put great personalities on the air 
and gave them things to be personalities with." 

Morning star Kidd Kraddick is now ranked No. 3 in Dal- 
las, and Ls ju.st two-tenths of a point behind KVIL legend 
Ron Chapman. Phillips says Kraddick "s success Is a result 
of "a lot of determination and hard wwk," not a lot of ex- 
pensive frills. "I've worked in smaller markets with more 
resources," he says. "Kidd didn't e\'en get a full-time pro- 
ducer until October. 

"We got what we needed to do it, but there are no frills 
here," he says. "At [sister KIIS] in LJi., the producers 
have producers. But this station has been losing money for 
a long time, so ob\iously they weren't going to invest the 
resources in it." 

In addition to Kraddick. the lineup includes morning 
news anchor Jocelyn White, mid<lay hwt Leigh Ann, p.m. 
dri\'er Michael B.. night jock Valentine, late-nighter Rick 
DeVoe, and overnight host Jack Hammer. 

Valentine, who pulls a 10 share at night, has been able 
to fill the void left in that shift when the popular previous 
host. Domino, defected for KIIS at the end of the summer 
ratings period. 

Phillips also is quick to credit others for the station's 
success, particidarly president/GM Brenda Adriance. Gan- 
nett president Clerry DeFrancesco, and consultants Jay 
Mitchell and Steve Perun. "I'm getting about 100 congrat- 
ulator>' calls a week now, and I appreciate it, but it's not 
just one pei*son," he says. "If we didn't have the people we 
have right now, we wouldn't have done it . . . We have a 
group of people who really care about this station." 

Phillips got his start in broadcasting eig^t years ago at 
age 28, and he altrilmtes his fast rise to that late start, 
which resulted in "a bit of an ui-gencj' factor in advancing 
my career." That career has included stints at WDX^' 
Sumter, S.C.; WMMC, WZLB, and WPRH Columbia, S.C.; 
WGHT and B104 (now WVRT) Baltimore; WSPK Pough- 
keepsie, N.Y.; WTHT Portland, Maine; and WZOK Rock- 
ford, III. He joined KHKS as APD in December 1992. wus 
appointed acting PD following J.J. McKay's exit last 
Oclol»er, and got the official nod last month. 

I'imJJS STARK 
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NETWORKS 

iCniitKi in ii n-»w puffe 88) 

Iowa, the site of the last concert by 
Buddy llolly. Ritchie Valens, and 
the Big Bopper, to celebrate the 3(ith 
anniversai'y of theii' deaths. Dubbed 
"The Winter Dance Party Reunion," 
the si)ecials include a broadcast fea- 
turing Billy D. and the Crystals, a 
Zippo/Buddy Holly Sock Hop, a rec- 
ord and collectibles convention, and a 
memorial concert featuring Don 
McLean. 

Leora Kornfeld is upped from 
wUjry prtxlucer/guest host to host for 
('BC Radio's "The Beat." replacing 
I..et;ley Ewen. who is resuming her 
acting career. 

Ken and Daria Dolan. hosts of 
WOR Radio Networks* "Smart 
Money." will be guest-s on "The 700 
Club" on the Family Channel Jan. 

And on the anti-gangsta rap tip, 
Tom Joyner announced that he will 
not play gangsta rap on his ABC Ra- 
dio Networks' syndicated morning 
show because of Ivrical content. 
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Arbitron Retracts Akron's Fall Book Info; 
Ness Is FCC Front-Runner; Cox's Star Falls 



newsline... 

BRUCE FRIEDMAN has been upped from CFO to president/CEO at CKB Broad- 
casting Corp., replacing Henr>' Stein, who U up[)e<i to vice chairman of CRB's 
board of directors. CRB awns 12 radio stations. 

CANADIAN BROADCAST GROUP CHUM Ltd. has derated Fred Sheiratt from 
\T/progi-amming and operations to executive VP/COO. Jim Waters, VPAjM 
of CHUM-AM-FM Toronto, upped to president of CHIIM Group Radio. 

TOM BENDER. GM of Gi-eater Me<]ia's WCSX Detroit, adds the s<ime duties 
at crosstowTi rival WRIF following the announcement of a local marketing 
agreement with an intent to purchase bet\veen cmrent WRIF owTier (Jreat 
American and future owTier Greater Me<iia. Current WRIF \T/GM Clint Sly 
moves to KKRZ Portland, Ore., as president/GM, where he replaces Bill 
Ashenden. Also. WRIF business manager Greg Flash is upped to station man- 
ager. 

BOB LDNGWELL has been named GM of WWRC.WGAY Washington. D.C., re- 
placing Dick Rakovan. Ivongwell pre\iously was president of Four Seasons 
Communications, which o\Mied WXTR Washington, D.C., WMXB Richmond, 
Va., and WAFX Norfolk, Va. 

DAVE PUGH has been named VP/CM at KOPA/KSLX Phoenix, where he re- 
places Reed Reker. Cnjwl has been GM of sister WLZR-AM-FM Milwaukee 
since 1991. 

BILL CUSACK has been named GM of WAHC^^HT Columbus. Ohio, replac- 
ing Tom Giitigan. Cusjick piX'\iously was GM at crosstown WCOL-.fVM-FM. 
Also. W\\HT has applied for the new calls WAKS to go with its new "105.7 
Kiss-FM" moniker. 

STATION SALES: WJMZ Greemille, S.C., from AmCom General Corp. to Owen 
Weber's HMW Communications (which also is in the process of purchasing 
crosstowTi WLWZ-.\M-FM) for $5.2 million. 



ArBITRON has RETRACTED the 
fall book for Akron. Ohio, as a result of 
what it It calling "an administrative er- 
ror in the original sample order" re- 
sulting in "substantially disproportion- 
ate samjjie return in Portage County." 

Although the company says a physi- 
cal recall of the book is "not realisti- 
cally achievable." Arbitixin has ad\Tsed 
buyers and sellers of Akron radio not 
to use the fall estimate-s. Also as a re- 
sult of the error, no winter 1994 Phase 
1 or Phase 2 Arbitrends will be re- 
leased for Akron. 

In Washington, D.C., news, Susan 
Ness has emerged as a front-runner 
for the FCC commissioner seat soon to 
be vacated by Ervin Duggan. Ness' 
backgroumi is in hanking and finance, 
not communications, and she sen etl as 
a fund raiser for the Clinton presiden- 
tial campaign in Mar\'land. 

The court Iwittle Ix'tween suburban 
Chicago station WZSR and Cox Broad- 
casting's crosstowTi W\'SY over use of 
the "Star" handle (Billboaixl. Jan. 29) 
is over, and Cox has emerged the loser. 
WYS\*, which was known as YI08 un- 
der the preWous owners and formal, is 
now calling itself 'TIOT.S." 

The Radio Advertising Bureau plans 
to move only part of its operation (pri- 
marily support ser\ices) to Dallas in 
the next few years, not the entire oper- 
ation as reporletl last week. The bu- 
reau will maintain a New York base. 

PROGRAMMING: JACOR SHUFFLE 

Tom Owens. PD of WEBN Cincin- 
nati, is elevated to the newly created 
position of VP/programming at parent 
Jacor Communications. Sister WTLZ 
Tampa, Fla., OM/morning co-host 
Marc Chase replaces Owens at 
WEBN. WFLZ PD BJ. Harris as- 
.sumes Chase's off-air duties and brings 
in WOW West Palm Beach. Fla., PD 
MJ. Kelli as the new morning man. 
Harris will continue to co-host morn- 
ings. Kelli has not been replaced at 
WOW. 

Former KQKS Denver PD Stacy 
Cantrell, who was briefly with Mer- 
cury* Records, joins Noble Broadcast 
Group as director/operations and pro- 
gramming . . . Craig Powers has been 
upped fn)m group PD to the new VP/ 
progi-amming position at Astor Broad- 
casting Group, which owtts KTID-AM- 
FM San Francisco. KIKF Anaheim, 
Calif., and KSPA/KOWF Escondido. 
Calif 

CIMX (89X) Detroit/'Windsor, 
Ontario. PD Michelle Denomme exits 
and is replaced by Murray Brook- 
shaw, who is currently PD at sister 
CJCH Halifax, Nova Scotia. Brook- 
.shaw will oversee sister stations 
CKLW-AM-FM Windsor in addition to 
89X. Consultant Liz Janik signs 89X 
as a client and will be functioning as 
acting PD until Brookshaw's arrival. 
Janik also lands new client CFCN (Mix 
1060) Calgary, Alberta, this week. 
Meanwhile, CJCH flips from classic 
rock to 70s-based oldies. 

Tentative plans are in the works to 
syndicate WKQI (Q95) Detroit morn- 
ing legend Dick Purtan. GM John 
FuUam says he's shooting for a spring 
start, although nothing Is final yet . . . 
Sieve LaBeau is the new PD at 
WQAL Cleveland, replacing Dave 



Er\'in, now at KBIG Los Angeles. La- 
Beau arrives from sister station 
WMXN Norfolk. Va. 

Spanish KXYZ Houston PD San- 
tiago Nieto exits to become OM at 
SpanishyAC combo KSVE/KINT El 
Paso, Texas, where he replaces Caesar 
Asmis. KINT has applied for the new- 
calls KSVE-FM and flips l« Spanish. 
The two stations will simulcast for the 
time being, but Nieto says the AM may 
split off with separate programming 
down the road. Although a new PD has 
not been named at KXYZ. former PD 




by Phyllis Stark 
with Eric Boehlert 
A Carrie Borzillo 



Alex Caballero, who rejoined the sta- 
tion a month ago, is elevated to MD. 

Soft AC KLTX Seattle goes hot AC. 
The new 95.7 FM will change its call 
letters shortly. 

Manon Hennesy has been upped 
from APD to OM at KAZJ/KBJZ Los 
Angeles . . . WSAI Cincinnati flips 
from all-sports to adult standards. 

VUffi Kansas City, Mo., is now^ pro- 
gramming farm reports in the morning 
and countrj' the rest of the day, and is 
knowTi as "Mis.souri's Farm Voice." 
The station previously was simulcast 
with counto' KMZU . . . KH^X Sacra- 
mento, Calif., PD Brian Chase exits to 
o|>en his own Sacramento-based con- 
sultancy specializing in oldies and AC. 

Top 40 WCKZ Charlotte. N.C., flips 
to WTJAV-FM (V101.9) following the 
closing of the station's sale to Broad- 
casting Pailners. Sister WGIV flips to 
WBAV-AM. As long ex(K'cted, the FM 
is now an affiliate of ABC/Satellite Mu- 
sic Networks' urban AC format 'The 
Touch." The AM continues witli locally 
programmed black gospel. 

Classic rock WGFX (The Fox) 
Nashville, which had been ofT the air 
since Jan. 7 due to a water-damaged 
tran-smission line, returned with a new 
format 70s-based oldies. The station is 
nov\' known as "Arrow 104.5," having li- 
censeii that handle from CBS Radio, 
which ojierates four similaiiy format- 
ted and named stations across the 
coimtrj'. 

The -search is on for a new PI) at 
WGFX to replace Kidd Redd, v\ ho is 
upped to senior PD with the primary 
responsibility of overseeing sister 
WKDF. according to \T/GM Steve 
Dickert. The WGFX airstaff has been 
renamed and assigned to different 
shifts, with the exception of morning 
host Mary Glen Lassiter, whose fu- 
Imv had not l>een determined at press 
time. 

OM Orest Ho'wnak takes over PD 
duties at WRQI Rochester. N.Y., re- 
placing PD/MD Bob Pa.vne, who exits. 
Mara Davis is uppe<l from night* Xo 
MD/afternoons. Greg AUen moves 



from middays to nights, and newcomer 
Gene Siliaci hosts middays. Siliaci 
comes from crosstowTi WTXY. 

Brian Illes is the new PD at WRXL 
Richmond, Va. He replaces Paul Shu- 
grue. now at crosslown V\TGO. Illes 
aiTives from WZZU Raleigh. N.C. . . . 
KSXY Fresno. Calif.. GM Ron 
Ostlund adds PD duties. Also, night 
jock Michael Jay exits and has not 
been replaced, Send T&Rs to O-stlund. 

KMBY Montei'ey, Calif., flips from 
album rock to album alterative. After- 
noon hosfpromotion director CJ. 
Morgan, evening host Dave Cockrcll, 
and morning man Mike Jacobi exit. 
PD Tim Kelly will handle mornings 
solo. Mklday jock Rick Berlin moves 
to afternoons. Former KXDC (now 
KIDD) Monterey jock Sandy Shore 
joins for middays. Former K8JS S;m 
Jose, N.M., jock Julie Ford joins as 
evening jock'promotion diivclor. 

W\\T)X Lansing, Mich., MD Sandy 
Horowit/ has l>een nametl interim PD 
in the wake of Greg St. James* depai'- 
ture la.sl week . . . Former KKDA Dal- 
las PD James .Alexander joins Davis 
Broadcasting's WFXA Augusta. Ga., 
asOM. 

PEOPLE: PACO'S BACK 

Mai'ket legend Paco Navarro joins 
WSKQ-FM New York for afternoons. 
He most recently was working PAT at 
crosstown WQHT (Hot 97). Fonner 
WSKQ afternoon host Raymond 
Reynoso moves to nights, bumping 
Jorge Mier off the air. Mier remains 
programming assi.stant 

WHTZ (ZlOO) New York morning 
co-host Ross Brittain exits. Look for 
WXLT-FM Chicago night host Danny 
Bonaduce. who worked with meml>ers 
of the current ZlOO morning team 
when they were at WT-GX (now WJJZ) 
Philadelphia, to rejoin the show via sat- 
ellite from Chicago while continuing his 
WLUPjob. 

A deal to bring WAAF Worcester. 
Mass.. midday host Mark Razz to 
WAXQ New York for aftA-mouns had 
hit a legal snag at pro.s.s time. If it can 
be resolved, Razz would be the new- 
station's thirfl jock hfre. joining midday 
hast and former WKQX Chicago over- 
night jock Heidi Hess and night host 
Cand}' Martin (aka Candace Agree), 
a veteran of the .station's previous for- 
mat classical. 

Tonya Campos joins countr>' KZLA 
Los Angeles foi* the midday shift that 
has been vacant since Barbara Barri's 
depailui-e in November, (^ampoa previ- 
ously hosted nights at I'nistar R<idio 
Network.s' hot AC format Also, KZLA 
is now known on the aii' as "Z9:i.9." 

Station vet Keith Bell returns to 
WJZZ Detroit to ho.st moniing.s, re- 
placing Larrj' "Doc" Elliot, now at 
WHUR Washington. D.C. . . . APD 
Tony Lopez adds MD duties at WK\'S 
Washingltm, D.C. taking over from 
Greg Diggs. who Is now video pn>gram 
director for BET. 

Rob Mason and Jim Dixon (aka 
Mason & Dixon) exit WCOS Columbia, 
S.C., for WWW\V Detroit to host 
mornings, where they replace Joe 
Wade Formicola. Back at WCOS. Jim 
Tabor, last at WSM-AM Nashville, re- 
turns for momings. Talwir. the original 
"Mason." let^ WCOS three ycaiv ago. 



PD Grt^ Mozingo is accepting T&Rs 
for Taiwr's new "Dixon." 

The long-delaved deal to bring 
WZEE (ZlOl) Madison. Wis., PD "Mr. 
Ed" Lambert to KHKS Dallas as APD 
is finallv done. He vrill replace Sean 
Phillips, v\'ho is now PD at KHKS . . . 
Former WTUX Jacksonville. Fla.. MD 
Bruce Melvin joins the former WYAl 
Atlanta (which reportetily has applierl 
for the new calls WJZA) for after- 
noons. 

KPLZ Seattle acting MD Mike 
Tiemey Is officially named MD. He re- 
places Randy Irwin, now at Sony's 550 
Music. Also, KPLZ night jock Greg 
Hiunder and morning show producer 
John Heifield join crosstown KMPS 
for mornings, where the show is now 
known as "Greg Thunder & the Wak- 
ing Crew." They replace former morn- 
ing man Ichabod Cainc, who defected 
to crosstown KRPM. 

XHTZ (Z90) San Diego oveinight 
jock Jay Nelson is upped to MD. re- 
placing Markj' Mark Adams. Former 
KGGI Riverside. Calif., night jock 
Mark Becerra joins XHTZ for that 
shift, previously handled by A<lams. 
Monchai l^lngaew has been upped to 
promotion coordinator, replacing 
former promotion director Lisa Vaz- 
quez, who was eUn'ati'd to OM follow- 
ing last week's defjaiiure of PD Steve 
Wall. 

Sonia Jimenez has been named 

MD/research director at KGGI. She 
previously was research director at 
KSFM (FM102) Saci-amento. Calif. . . . 
WVTY (Variety 96) Pittsburgh is audi- 
tioning listeners for a spot on the 
morning team following the departui^e 
of co-host I>eigh Phillips for moinings 
at W}\'KA (K92) Orlando. Fla. 

KEOJ Phoenix late-nighter Chris- 
topher 'The Minister" Allen Is upi>ed 
to assistant MD . . . KKFR (Power i)2) 
Phoenix weekender Shaun Vincent is 



upped to overnights, i-eplacing >Iike 
Abrams . . . Russ DiBello. formerly 
with Metro Traffic and ABC/SMN, 
joins KOOL-AM Phoenix for after- 
noons. 

KZEP-FM San Antonio evening 
jock Bobby Duncan moves to after- 
nofms. That shift ha*l been handle<l by 
former PD Catfish Crouch. Late- 
night jock CJ. Cruz takes over the 
evening slot . . . KZHT Salt Lake City 
weekender Sean Till Dawn Is upi)ed 
to overnights, replacing Dennis The 
Menace, vvho Is now in afternoons. 

WFBQ (Q95) Indianapolis overnight 
jock Dave Gunn slides into mornings 
at sister WRZX ai03), replacing PD 
ScoU Jamison, who now hosts a short- 
ened 10 a.m.-noon shift. Q95 MD/night 
jock Acc Cosby moves to nights at 
X103, but retains his MD duties at Q95. 
Ralph Pitner segues from ovemi(^ts 
at Xlft^ to that shift at Qa5. Slammin' 
Sam is upped to production diixjclor at 
X103 and comes off the aii*. 

WGRL Indianapolis MD/moming 
man Mark Robers exits and has not 
been replaced. Send T&Rs to PD Sam 
McGuire ... As expected. WWKX 
Pi-ovidence, R.L. APD/MD Tom 'The 
Jammer" Naylor joins top 40 WAQQ 
('The Edge") Charlotte, N.C, for 
nights. He also will handle temporar>* 
MD duties in the wake of EcMie Mun- 
sler's depaiture. 

Carl Wilson has been named MD at 
WPFB-FM Davlon. Ohio, replacing 
Ron Strong, who hiis Ix-en rea-ssignetl 
to other duties. Wilson previoasly was 
PD/moming host at KOTB Evanston, 
Wyo. . . . Don Widman joins WGNA 
Albany, N.Y.. for moming news. He 
previously worked at Pinevv^HKls Studio 
in Melrose, N.Y., where he s|)ecialized 
in freelance copy and voiceovers. 

\«tLQ Grand Rapids. Mich., night 
jock Jeff Jensen is out and has not 
been replaced. 
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FIRING UP SALES OF CANDLEBOX DEBUT 

(Continued from poge S) 



be the one to blow the record up." 

The plan seems to be working. This 
week, the band's second single, 
"You," climbs to No. 13 on the Album 
Rock Tracks chart, outperforming 
the debut single "Change," which 
peaked at No. 18. 

The "You" video, directed by Sam- 
uel Bayer, entered stress rotation on 
MTV Jan. 24, following a Nov. 27 de- 



but on "Headbangers' Ball" and a 
Dec. 2 debut on "Alternative Na- 
tion." The "Change" clip also was 
embraced by the metal and alterna- 
tive shows, eventually hitting active 
rotation on the music network. 

"Candlebox is truly an MTV act," 
Konowitch says. "With these kinds of 
records, the best tracking comes 
from MTV." 
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Hard-edged regional video outlets 
such as Athens, Ga.'s "30 Minutes Of 
Rock," Dayton, Ohio's "Metala- 
mania," and Tampa, Fla.'s "V-32," 
were quick to embrace "Change" and 
"You," with alternative outlets such 
as Portland, Ore.'s "Bohemia After 
Dark" coming to the table in recent 
weeks. 

Maverick plans to keep the buzz 
alive by releasing a limited-edition vi- 
nyl EP, featuring four tracks record- 
ed during the Paramount Theater 
shows. The four-track EP is set to hit 
retail in the next 30-60 days, says 
Konowritch, and the label likely will 
press about 20,000 units. 

Independent retail and college ra- 
dio were among the first to incite the 
buzz on Candlebox in late May, when 
a promotional CD sampler hit the 
streets in advance of the July album 
release. The first 150,000 album units 
were discounted to $11.98 and $6.98 
for CD and cassette. 



"We just wanted to make it a more 
accessible and lower-risk project," 
says Konowitch. 

The low price helped initial sales, 
says Natalie Waleik, senior buyer at 
Boston-based Newbury Cx)mics. "But 
it didn't sell a ton at first because no- 
body really knew who [Candlebox] 
was yet," she says. "Sales really 
pkrked up in December." 

The album now ranks No. 15 at the 
11-store chain, and January sales are 
close to meeting December's record- 
high figures, she says. 

Album rock station KISW Seattle 
has supported its homegrown talent 
since the beginning, says MD Faulk- 
ner. "You" is in heavy rotation now, 
with "Far Behind" (expected to be 
the third single) in medium rotation. 
"Change" continues to play in recur- 
rent rotation, and the track "Don't 
You" is being "filtered in" as well, 
she says. 

Candlebox continues to make fans 



on the tour circuit, where it currently 
is opening arena shows for main- 
stream rockers Rush. Since hitting 
the road in September, the band also 
has shared club stages with alterna- 
tive rock act Greta and theater 
stages with Living Olour. 

In its travels, says band member 
Kevin Martin, the biggest misconcep- 
tion that plagues Candlebox is the 
specter of the "Seattle sound" popu- 
larized by such grunge pioneers as 
Mother Love Bone, Nirvana, and 
Pearl Jam. 

"We were the 'second coming' of 
Seattle bands, and people don't know 
we're from Seattle until they ask," 
Martin says. "We write in basic chord 
structures and don't detune our gui- 
tars or anything. We're a straight- 
ahead, honest rock'n'roll band that 
happens to come from Seattle. 
There's a lot of different tastes and 
bands in the city that still haven't 
even been touched upon." 



ARISTA REPORTS RECORD REVENUES 

(Continued from patje 6) 



breaking year for us, and what's 
gratifying is that it was as diversified 
as it was. 1994 will be even more di- 
versified." 

Arista's R&B joint venture. La 
Pace Records, scored with Toni Brax- 
ton, whose debut album sold more 
than 2 million copies and wound up as 
the No. 60 album of the year, and 
TLC, whose "Ooooooohhh ... On The 
TLC Tip" ranked No. 54 for the year. 
Another La Face hit was the sound- 
track from "Boomerang," which was 
the No. 66 album of 1993. 

In country music. Arista enjoyed 
.success with Alan Jackson, whose "A 
Lot About Livin' (And A Little 'Bout 
Love)" sold more than 3 million units 
and ranked No. 25 for the year, and 
Brooks & Dunn, who placed two al- 
bums on the year-end chart; "Brand 
New Man" at No. 34 and "Hard Wor- 
kin' Man" at No. 51. 



One possible direction for Arista 
Nashville this year will be overseas. 
Davis says, "I see no reason why Eu- 
rope is not ready to welcome this mu- 
sical genre that has really become 
recognized." 

In alternative rock, Annie Lennox 
had a big-selling album in "Diva," 
which ranked No. 70 for the year. 

On the Billboard Hot 100 singles 
chart. Arista surfaced with other hits 
besides the record-breaking "I Will 
Always Love You." Houston also 
reached the top five with "I Have 
Nothing" and "I'm Everj' Woman." 
Expose had a No. 8 single with "I'll 
Never Get Over You." Dance act 
Snap peaked at No. 5 last Januar>' 
with "Rhythm Is A Dancer. " Brax- 
ton's first two solo singles, "Another 
Sad Love Song" and "Breathe 
Again," both reached the top 10. Oth- 
er new acts that made strong show- 



ings on the singles charts were Ace 
Of Base, with the No. 2 hit "All That 
She Wants," and Haddaway, who 
peaked at No. 11 with "What Is 
Love." 

This year Arista has a full plate of 
releases due from its artists. In the 
first quarter, these include "Aretha 
Franklin: Greatest Hits 1980-1994," 
Feb. 1; BlackHawk, "BlackHawk," 
Feb. 1; Sarah McLachlan, "Fumbling 
Towards Ecstasy," Feb. 15; Stanley 
Jordan, "Bolero," Feb. 15; Outkast, 
untitled, March 15; the Church, 
"Sometime Anywhere," March 29; 
and Atlantic Starr, untitled, March 
29. 

Arista was founded by Davis 18 
years ago. He says his role as chief 
executive is "to have the people here 
at Arista living and breathing music, 
so we can do it in a way that creates a 
haven for artists." don JEFFREY 



PROFILE PARTNERS COMPLETE DEAL 
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will start setting that up for release," 
Plolnicki says. "The label also will re- 
lease something from Baby D & 
Acen, a techno artist from London, 
and there will be more to follow." In 
total, the label intends to release 8-10 
full-length releases in the first half of 
1994, which Plotnicki predicts will be 
Profile's most prolific year. 

After that, "we will expand our 
A&R base," he says. Plotnicki de- 
clined to specify, but in the last 
weeks of 1992 he had been talking 
about starting two new labels. It's 
unclear how his Profile acquisition 
affects those plans. 

Plotnicki says the acquisition gives 
him a "good opportunity to [enlarge] 
the company and create more value." 

Robbins, meanwhile, says he will 
act as a consultant to Profile for a pe- 
riod of time, and then he says he will 
take time off to relax and travel. Af- 
ter that, Robbins will probably start 
up a new label. 

For the next month, however, Rob- 
bins will be in the Profile office. "I 
want to make the transition as 
smooth as possible for the artists, 
managers, the people who work here, 
and Steve," he says. Of the sale of his 
share of the label, he adds, "It's a 
nice ending after a tough year. I wish 
the company continued success." 

The two principals had been search- 



ing for a way to end their partnership 
in the label since March 1993; each 
combed the industry, looking for a 
partner to help buy out the other. 

After talks with numerous parties, 
Tommy Boy emerged as the most via- 
ble suitor. The label put an offer on 
the table to buy all of Profile. Under 
the proposal. Profile would have been 
left intact, with Robbins at the helm. 

After Tommy Boy made its offer, 
Plotnicki and Robbins could not 
agree on how to split up the proceeds 
from Profile's sales. That dispute 



prompted Plotnicki to revive an earli- 
er option, that of buying his partner 
out for $4 million. 

While they were trying to resolve 
that issue, sources say that on Jan. 7 
Tommy Boy put a deadline on its of- 
fer, giving the partners until Jan. 14 
to accept or else the offer would drop 
by $1 million. Further, if a deal hadn't 
been struck by Jan. 21, the offer 
would be removed from the table. 

As for the deal they ultimately 
struck, both partners deny that $4 mil- 
lion was the amount paid by Robbins. 



ACQUIRED DY RMG, PRIVATE MUSIC BEGINS NEW AGE 
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vate Music has taken. We were new 
age in the beginning, and now we're 
more roots-driven. We've created a 
niche in the marketplace. There's a 
credibility about Private Music, a 
style, a cachet. And we showed them 
we knew how to run a record compa- 
ny." 

He says that BMG ownership "sets 
up a situation where we have finan- 
cial resources we didn't have before." 
He explains, "Making this transition 
from a new age to an eclectic roster, 
you could fall on your face. It took 
some financing." 

Goldstein says he does not foresee 



a change in the label's direction, but 
rather an "expansion" of its current 
efforts. Citing the signing of A.J. 
Croce, he asserts, "We're looking to 
get younger artists." 

BMG has joint equity ventures 
with a number of small labels, includ- 
ing Imago Recording Co., Windham 
Hill Records, Reunion Records, Dis- 
covery Music, Zoom Express, and 
Jive. Its wholly owned label groups 
include Ariola, Arista Records, RCA 
Records, Zoo Entertainment, and 
BMG Classics. BMG is a subskiiary 
of the German media conglomerate 
Bertelsmann. 
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CROWS OFF TO FLYING START 

(Continued from page 8) 



Jan. 12, 1993, members of the band 
performed at the Rock And Roll Hall 
Of F^me ceremony in L A. in place of 
no-show inductee Van Morrison. The 
bill included the reunited Cream and 
the surviving members of the Doors, 
with Pearl Jam's Eddie Vedder on vo- 
cals. 

The band landed the gig through 
HalJ Of Flame musical director Rob- 
bie Robertson, who was introduced to 
the Berkeley, Calif, group by Gary 
Gersh, then a Geffen A&R executive. 
Although Gersh left the label to be- 
come president/CEO of Capitol prior 
to the release of "August And Every- 
thing After," he remains so close to 
the band that singer Adam Duritz 
stays at Gersh's home when visiting 
Los Angeles. 

Although the Crows were still 
working on "August And Everything 
After" at the time, the Hall Of Fame 
gig put the group on the map. 

Still, the performance was a mixed 



FEBRUARY RELEASES 

(Continued from pa^e 9) 

will be released soon. 

Elsewhere in the pop field, Zhane 
follows its gold single "Hey Mr. DJ" 
with "Pronounced Jah-Nay" Feb. 8 
on Motown, while Sarah McLachlan's 
"Fumbling Towards Ecstacy," al- 
ready a Canadian chart-topper, will 
be released here Feb. 15 by Arista. 

A slew of alternative newcomers 
step forward, while Th' Faith Healers 
deliver their sophomore set, "Imagi- 
nary Friend," Feb. 22 on Elektra. 
Among the rookie releases on tap are 
"Afrodisiac" by the Veldt (Mercury, 
Feb. 8), and "Jaundice" by Lucy's 
Fur Coat (Relativity, Feb. 8). 

Hard-rockers get a moment to 
shine this month as Dio's "Strange 
Highways" hits the street Tuesday 
(1) on Reprise/Warner Bros., and 
W.A.S.R buzzes in Feb. 22 with "First 
Blood Last Cuts" on Capitol. 

Assistance in preparing this story 
was provided by Trudi Miller Ro- 
senblum and Terri Horak in New 
York: Carrie Borzillo in Los Ange- 
les; and Peter Cronin in Nashville. 



Reggae Artist Tiger 
Hurt In Cyde Crash 

KINGSTON, Jamaica— Chaos/ 
Columbia dancehall reggae star 
Tiger was critically injured Jan. 18 
when his high-powered Honda 
motorcycle collided with a car 
driven by a U.S. Embassy offi- 
cial's wife. 

Tiger, who was not wearing a 
helmet, sustained serious head 
and lower body injuries necessi- 
tating immediate surgery. Addi- 
tional brain surgery was per- 
formed the following day. 

The comedic DJ, known for hits 
like "No Wanga Gut" and 
"When," remains in intensive care 
at the University Hospital of the 
West Indies in Kingston. His con- 
dition was described at press time 
as "better, but still critical." 

Since Tiger's accident, a Jamai- 
can radio station has twice errone- 
ously reported his death and twice 
corrected those reports in the 
midst of "Tiger Memorials." 

MAUREEN SHERTOAN 



blessing. Says Direct Management 
Group's Martin Kirkup, who man- 
ages the band with Steven Jensen, 
"They were very happy to do it, but 
now they have to live down the com- 
parisons to Van Morrison, endlessly." 

That, however, doesn't seem to be 
a problem, as "Mr. Jones," the most 
Morrison-like track on the album, is 
winging its way to top 40 radio. 



KTPE 

Although the label won't officially 
go for adds until Feb. 15, the track is 
garnering airplay on a few top 40 out- 
lets, including the influential WHTZ 
(ZlOO) New York. 

Yet top 40 remains a touchy area, 
both for DGC and Direct Manage- 
ment, which have strived to spread 
the word on Counting Crows with 
minimal hype. As Kirkup says, "If 
you put your foot to the floor right 
away, you start off fast, but some- 



times the car stalls." 

In September, the label serviced 
the entire album to college radio, 
adult alternative, and modem rock 
radio, rather than servicing radio 
with an emphasis track. Says Kirkup, 
"The initial plan was so old-fash- 
k)ned, some people told me it was rev- 
olutionary. We did it like that 10 
years ago, when I worked at A&M. 
We would give the whole album to ra- 
dio and let them select a track them- 
selves " 

Traditional album rock WKLS (% 
Rock) Atlanta started to play "Mr. 
Jones" back in November. "That was 
the one that struck us over the head," 
says PD Michael Hughes. "It fits in 
perfectly and texturally with what 
we want" The station also mixes in 
album tracks "A Murder Of One," 
"Rain King," and "Perfect Blue 
Buildings" on its "Twofer Tues- 
days." 



Across town at modern rock 
WNNX (99X), PD Brian Phillips says 
"Mr. Jones" is No. 2 at the station, 
behind "Loser" by Beck. Georgia 
State University's WRAS also has 
been playing the track. 

"When all of those stations in At- 
lanta began playing it, that was the 
first indication that it was a multiple- 
format record," says Kirkup. Follow- 
ing radio's lead, DGC released "Mr. 
Jones" as a promotk>nal single to al- 
bum and modem rock radio in De- 
cember. 

Kirkup says that top 40 radio is 
"the very last piece of the jigsaw puz- 
zle. We don't want to go to top 40 too 
quickly. [The band is] still in clubs in 
places like Memphis and Tallahas- 
see." 

Geffen director of CHR promotion 
Steve Leavitt says the label will take 
a low-key approach to working the 
track at top 40. "We're letting it de- 



TESTIMONY CONCLUDES IN MICHAEL TRIAL 

(Continued from page 8) 



Losses sustained by Sony in some 
of its U.K. operations, including the 
Hit Factory recording studios and its 
theatrical division, were highlighted 
by Michael's counsel, Mark Cran, dur- 
ing his cross-examination of Twee- 
dale. Cran described the Hit Factory 
as being "a consistent loss-making en- 
terprise in the period under discus- 
sion," and sakl that such loss-making 
activities "dragged down the [compa- 
ny's] profits . . . these losses have to 
be covered by proflts from other parts 
of the business." 

Cran clashed with JustKe Jonathan 
Parker on several occasions, with 
ftirker ruling that several of Cran's 
questions to Garth Tweedale were 
"inadmissible." Sony counsel Gordon 
Pollock appeared to wallow in Cran's 
obvious discomfort. Indeed, frayed 
tempers abounded in the final days of 
testimony, a sign of the longevity of 
the case and resultant strain among 



the principal players. 

An attempt by Cran to recall for- 
mer Chrj'salis director Terry Connel- 
ly for re-examination was dropped. 
However, Sony Music Europe presi- 
dent Pa,u\ Russell was recalled to the 
stand to be questioned by Cran about 
an interview that Michael had given 
to Q, a British music magazine, in 
which the rock star talked of with- 
drawing from public life. 

Cran said that in his earlier evi- 
dence, Russell had claimed that the 
first Sony knew of Michael's inten- 
tions was in October 1990, but the 
magazine article appeared in an issue 
preceding this date by several weeks. 
Questioned by Cran about the article, 
Russell said that at any time there 
were usually around 30 magazines in 
his oflfice, and it was difficult to find 
time to read them all. He added that 
he had no recollection of seeing this 
particular article. 



The court also heard a suggestion 
from Cran that another Sony record- 
ing artist, Terence Trent 
D'Arby, had at one point prior to Mi- 
chael's own case, considered bringing 
a restraint-of-trade case against the 
company. Sony U.K. legal affairs 
manager Jonathan Sternberg, cross- 
examined by Cran, said that he had 
been present at a meeting in August 
1991 with Tony Russell, who was Mi- 
chael's commercial lawyer and also 
acted for D'Arby. Cran asked Stem- 
berg, "Were you aware that these ne- 
gotiations took place against the 
background of D'Arby obtaining an 
opinion on restraint of trade?" 

Sternberg replied that he had not 
been aware of this. 

The case has been adjourned until 
Feb. 17 to allow counsels time to pre- 
pare their final arguments, which are 
expected to run for two weeks from 
that date. 



STANLEY ADAMS, LONGTIME ASCAP HEAD, DIES AT 86 

(Continued from page 7) 




dition, Adams led the society in estab- 
lishing a division in Nashville, where 
it has developed a strong country mu- 
sic catalog. 

Adams, an ASCAP board member 
at his death, in recent years had been 
associated with the retrieval of older 
copjTights for the 
extension period 
granted by the 
new copyright 
law. He main- 
tained a somewhat 
formal posture in 
discharging his 
public duties for 
ASCAP, but 
friends and asso- 
ciates knew him as a warm and witty 
companion. 

Morton Gould, current ASCAP 
president, says Adams was a "pillar 
of our organization — a voice of great 
experience and reason. On a personal 
note, early in his presidency, he con- 
vinced me to become an ASCAP 
board member." 

To Ed Cramer, who served as pres- 
ident of rival BMI from 196S«6, Ad- 
ams "always, whether I agreed or 
disagreed with him, had the interests 
of writers and publishers in mind. We 
became quite friendly. Knowing of 
my fondness for a song. The World 
Is Mine,' that he wrote with Victor 



Young, he recently told me it had 
changed publishers and asked if I 
could help promote it" 

"My two greatest friends were my 
mother and Stanley," says Gerald 
Marks, the songwriter and former 
ASCAP board member. "He con- 
vinced me, a high-school dropout, to 
tour universities and talk about the 
Tin Ran Alley days." 



Adams' other hits included "little 
Old Lady," "My Shawl," and "There 
Are Such Things." His collaborators 
included composers Hoagy Carmi- 
chael, Ray Henderson, Oscar Levant, 
Sigmund Romberg, and Max Steiner. 

He is survived by his wife, Bemice, 
two stepsons, and a grandson. Funer- 
al services will be private. ASCAP 
plans a public memorial program. 



INDUSTRY SHOWS SUPPORT FOR JACKSON 



(Continued from page 8) 

the long term. 

"My program is in 32 cities na- 
tionwide and I take in a lot of calls. 
Judging by this morning's show, 
90% of the people I talked to sup- 
port him. [Most callers] were all of 
the same opinion — that his career is 
fine." 

Joyner says he specifically asked 
his listeners if they would buy Jack- 
son's next record or go to his next 
concert, and most said they would. 

Listeners from other stations 
might disagree. Tony Novia, OM at 
top 40 WSTR Atlanta, says his sta- 
tion recently completed an auditori- 
um music test and says, "We found 
overall that there was not a good re- 
sponse to Michael Jackson music in 
general. People dkln't treat his songs 



very well, and, therefore, there will 
be very few Mkhael Jackson songs 
on the radio at our station." 

Despite the station's research, No- 
via says that in the long term, Jack- 
son's musical talents weigh heavily in 
his favor. 

A senior publicity executive of a 
major record label says he believes 
that unless it is proved in court that 
Jackson committed a crime, his ca- 
reer will remain intact "His once pol- 
ished public image has been tar- 
nished, and the press is jaded by the 
whole affair, but people will continue 
to buy his records, especially if they 
contain quality musk." 

The executive continued, "If I were 
his publicist, I would conduct a p.r. 
campaign that focuses on his musK." 



velop on word-of-mouth. That's why 
we have a later add date for it We 
know it's finding its way on the air." 

GefTen's Smith is quick to point out 
that Counting Crows is not a singles 
band. It also is uncertain if "Mr. 
Jones" will be released commercially 
as a single. Says Smith, "This is not a 
band that happened overnight by 
luck, or broke because of some un- 
usual visual. This is a band that is 
really solid." 

Smith credits the band's stage per- 
form^ces with much of its success, 
including a "Saturday Night Live" 
booking in November, months before 
the album cracked The Billboard 200. 

Says Smith, "You can't fake it You 
can't just be an average live band to 
get the people at 'Saturday Night 
Live' excited enough [to] book you." 



KEY STAFF CHANGES 

(Continued from page 6) 

country music editor Peter Cronin 
will join Vema as co-editors of the Al- 
bum Reviews page, effective with the 
Feb. 12 issue. Cronin will focus on 
country reviews from his base in 
Nashville. Gillen and Cronin replace 
senior writer Chris Morris and coun- 
tr>' music editor Edward Morris, both 
of whom will have expanded news 
and feature writing duties. 

Brett Atwood and Silvio Pietro- 
luongo of Billboard's chart depart- 
ment will continue to assist on the 
Popular Uprisings column. Associate 
director of charts/retail Geoff May- 
field, who inaugurated the column in 
the Oct. 26, 1991, issue, will continue 
to author the weekly Between The 
Bullets column. 

Borzillo, who is based in Los Ange 
les, will maintain her radio section du- 
ties, including the biweekly Promo- 
tions & Marketing and Networks & 
Syndication columns. She joined Bill- 
board in Los Angeles in May 1992 as 
an editorial assistant and recently 
was named staff reporter. 

Verna joined Billboard as a copy 
editor in July 1989 and became a re- 
porter in September 1990. He was 
promoted to associate marketing edi- 
tor in December 1991 and was named 
senk)r writer last November. Vema 
is no stranger to the Pro Audio field. 
A working musician, he has logged 
many hours on guitar in professional 
recording studios. 



HILLEY PROMOTED 

(Continued from page 9) 

MIDEM at press time, couW not be 
reached for comment 

Long a major figure at Tree, Hilley 
helped build it into the largest inde- 
pendent country 
music publisher in 
the world. She 
joined the compa- 
-w^g ny in 1973 as an 
^1 executive assis- 
-f tant and steadily 

moved up the ex- 
ecutive ranks. 
HiLLEV When Tree own- 

er Buddy Killen 
sold the company to Sony in 1989, Hil- 
ley stayed on as a senior executive. 

In its various corporate incarna- 
tions, Sony Tree has been named Bill- 
board's No. 1 country music publish- 
er for 21 consecutive years. Last 
year, the company also was cited as 
BMI and ASCAFs top country music 

publisher. EDWARD MORRIS 
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FOB WEEK ENDING FEBRUARY 5, 1994 HOT 100 A-Z 



Hot 100 Airplay. 

Compiled from a national sample of airplay supplied by BroadCMt Data SytMnu* Radio Track s«rvlc«. 
196 top 40 stations ar« «l«ctronicalty morMtored 24 hours a day, 7 days a wsek. Songs ranked by gross 
impressions, compoted by cross relerencing exact times of airplay witti Arbitron listener data. This data 
is used in lt>e Hot 100 Singies chart. 
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M AMAZING iSMg Sixtg. ASCAP/ColfnTifrLMI, 

ASCAP^'^uper Supj, ASCAP) HL/WBM 
79 ANNrVERSAmrrPotrgnmlntl. ASCAP/TonyTMi 

Tone, ASCAP/Re*. ASCAP) HL 

64 AWARO TOUR (Zonitii, ASCAP/Jau Merttunt, 
ASCAP I CPP 

22 BECAUSE OF LOVE (BlKk Ice. BMI./Flytt Tjint. 
ASCAPi WBM 

14 BECAUSE THE NKHT (Bruce Sprinptten. ASCAP) 

CPP 

73 BETCHAIL NEVER FIND (LittSon|,ASCAP/T>iird 

Coast, ASCAP) 
92 BOOU SHAK A-TACX (OiizM Out. BMI/Mudshde. 

BMI) 

B6 BOTH SJKS OF THE STORY (Phil Collii»,PfiS/Hit& 
film, PfiS/HNMeri Pun. BMI./Warner-Tamcrlane, BMI) 
WBM 

4 BREATHE ACAIN (Ccsf BMI/Scny Sones. BMI) HL 
» BUMP N- GRIND :;cmt>i. BMI RKeltT. BMI) 

65 CANNONBAU iiPefKxt.' ZD'nba. BUI i 

30 CANTALOOP (FLIP FANTASIA) i lMI BiKkwood, 
BMI/US-J. BMI) WBM 

15 CAN WE TALK {lai. BML^ Songs. BMl/Boobie- 
Loo. BMI/Wvner-Tameflm. BMI) Hl/WBM 

28 CHOOSE I FMe Tyine, ASCAP/Me Good. ASCAP) WBM 
U COME CLEAN lEMI. ASCAP/GiHed Pearl, ASCAP) 

IS CRY FOfl VOU (EMI April, ASCAP/ DeSvMie Mot), 
ASCAPi WBM 

70 DIRTY DAWG iWB. ASCAP. NKOTB. ASCAP) WBM 
« DAEAMLOVER iRre Sonsi. BMI,/SonT Sonp, 

BMI^Icoe Jam, ASCAP/WB, ASCAPi HL/WBM 

29 DREAMS (Pedect/CPZ, ASCAP.7omba, BMI) CPP 

U DUNKIE BUTT (PLEASE PLEASE PLEASE) (AMI. BMI) 
47 EVERYDAY (Philip Colins, ASCAP/Hit t ttun. 

ASCAP/WB, ASCAPi W8M 
97 FAST AS YOU i Cul Dust Wnt, BMI/Wirncf- 

T^erljne, BMi; WBM 

25 FOUND OUT ABOUT YOU iWB. ASCAP/E»t >euv 
ASCAPI WBM 

M FUNK DAT.miY IS ITT lEttrOfen. BMI/Sim BliK. 
BMI) 

S (WKSTALEAM tR3p& More. BMt i 

11 fiETTO Mt iNo Ooofe. ASCAP, Cats On The Prw.1, 

ASCAP/GeHo Jjm. ASCAPv ChrywIis, ASCAP) 
72 GIN AND lUICE (Sur' ASCAP/Ain t Nathin' Gun On 

Bui. ASCAP) 
ti CIVEITUP fCAreefi BMG, BMI/Rhrlhm, 

BMl/VBfmolK BMl/T«K) Pielns. BHD 
U GOOOVCOOOYlKcndu. BMI/EMIV«|in. 

ASCAP/Ouunnnn. ASCAP) HL 
» GROOVE THANG (Ntfith Town. ASCAP/BebyFinjers, 

ASCAP/Mirm, ASCAP/Shown Breree, ASCAP/fmMw 

0««, BMI) 

43 HAVING A PARH lAlAco. BMIi WBM 

2 HERO 'Sony Sonfs.SM1/%B. BMI/WB, 
ASCAP .'YVillyworld. ASCAP) HL.'WBM 

U HEYMR.DJ. ifUughly. ASCAP.T.BoY, ASCAP/Flavor 
Uml ASCAP.'Ai™, ASCAP,.' Irving, flMI,.O/B/0 ttsefl, 
ASCAP .-MedMl, BMh CPP 

71 HtGHER GROUND iFetniun. BMI/N«v> ClaiTis. BMh 
19 I CAN SEE CLEARLY NOW (FROM COOL RUNNINGS) 

(Ooyan. ASCAP) 
45 I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

THAT) (Edward B Markt. BMf j HL 
IS IF THATS YOUR BOYFRIEND (HE WASN7 LAST 

NKHT) iWarner Tamrdane. BMI /RnolutKmary Hit 

Ciant. BMI.^nomad Nonan. BMli 
G7 (I KNOW I GOT) SXILLi (Word Ufe. ASCAP/Chrrsalis. 

ASCAP/Ufge G*am, ASCAP/WB, ASCAP) CPP/W8M 
a ru BE LOVINC rOU (nay The Mm, ASCAP/V«er 

7. ASCAP) 

17 I LOVE HUSK (FROM CARUTO'S WAY) (Warner 
Tamerlane, BMI) WBM 

95 TM IN LOVE (Flyte Tyme. ASCAP/New Penpective, 
ASCAP) WBM 

41 r u IN THE UOOD (EMI Virgin, ASCAP/Steven And 
Brwitton, ASCAP.'CasadHja. ASCAP) HL 

96 INOO SMOKE (FROM POETIC JUSTKE) (Mnt^ Grimm, 
BMI/Wirten G , BMl/New luitice. BMI/New 
ColumtH, ASCAP) CPP 

19 I NEVER KNEW LOVE (Sony Cro» Keyi. 

ASCAP/Wonderland. BMl/WiR Itobimongs, BMI) HL 
99 INTO YOUR ARMS ( Poly|riin. BMI/Moo. BMI) HL 

26 JESSIE (Joi,hu>io<igt. BMI/Scrnovr Glass. BMI/EMI 
Blackwood. BMI) HL 

7t JOHN DURE GREEN (EMI BUckwootf. BMI/Uode 

Manor. BUI) WBM 
49 JUST KICKIN' IT (So So Del. ASCAP/EMI April, 

ASCAP/Full Keel. SMI/Ground Control. BMI) WBM 
37 KEEP YA HEAD UP (Ghelto Gospel. BMI/lnletsoope 

Pufi. BMI/Wirrwr Tameflane, BMI/Dubber Bartd, 

BMIj'Saia, BMIyTfoutman, BMI) WBM 
n LAID (Polygram Int'l. BMI] 
40 (LAY YOUR HEAD ON MY) PIUOW (Potygfam Int'l. 

ASCAP.'lony Tdoi Tone, ASCAP/Danfo, ASCAP) HL 

42 LIFE (EVERYBOOr NEEDS SOMEBODY TO LOVE) (A 
La Cirtf, BMI/EMI Blackwood. BUI) WBM 

1> UNCER (IsUnd. BMI/Polygiam Int1. ASCAP) HL 
100 LOOKING FOR MR. 00 RIGHT iLa'gc Giant 

ASCAP /Wok«. ASCAP/WB. ASCAP) WBM 
51 LOSER (Nothinnu«r,ASCAP/BMC. ASCAP) HL 
St MAitY JANE'S LAST DAMCE (Gone Galor, ASCAP) CPP 

44 MISS YOU IN A KEAITTBCAT (Bludron Rillola. 
ASCAP/Zombi. ASCAP) CPP 

M MMH MHM HUM MMH (Potytran Intl. 

ASCAP/Door NuiTter Two, ASCAP/Dunnwi 

Productwit. SOCAN) HL 
21 ML VAIN (Edition. ASCAP/Neue Welt Musinerlag 

GmWi. ASCAP/WB, ASCAP) W8M 
17 KVn KEEPIM SECRETS (Sony Soap. BMI/Ecal, 

BMI/EpiC. BHI/Sobf. BMI) HL 
a NEVOI SHOULOVE L£T YOU GO (THOH SISTER ACT 

(ZoiPlie. ASCAP/4MW, ASCAP) CPP 
M HOW AND FO«EVER(Chi-Boy. ASCAP) 
II ONE OH OME (T«»o Tufl-Enulf. BMI/EMI Slackwood, 

BHI/lrYini, ASCAP) 
9 PLEASE FOMIVE ME (Worksmv Liniled. 
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Hot 100 Singles Sales . 

Compried froni s national SArnpte of F'OS (point of sale) eouipped retail stores and rack ouUets wlvch reoorl 
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fiinli 


I 


t 


g 


TITLE 

ARTBT aABEL/DTSTRIBUTING LABEL) 




* 

f 


[last WEt k 


5 

a 
i 


TITLE 

ARTIST (LABCL.'DISTRIBUTING LABEL) 


1 


1 


10 


♦ * NO. 1 * * 

ALL FOR LOVE 

ADAMS/STEWART /5rMG(AAM) 5«taMI 


3) 


44 


3 


MARY JANE'S LAST DANCE 

TOM PETTY & THE HEARTBRCAMHS (MCA) 


W 


45 


4 


ALWAYS ON MY M1N0 

SWV(ftCA) 


D 


2 


9 


THE POWER OF LOVE 

CtLt« MH (550 »*JSIC) 


® 


4S 


2 


(LAY YOUR HEAD ON MY) PRXOW 

TONY) TONF TONE! (WVIG/MERCURV) 


3) 


3 


10 


GETTO JAM 

OOMMO ((XJTBUITST .'RALXHA(») 


3D 


72 


Z 


NOW AND FOREVER 

RICHARD MARK (CAPITOL) 


3) 


4 


38 


WHOOMPI (TI1ERE IT B) 

TAG TEAM alTE. BEaMARK) 


42 


32 


15 


NEVER SHOULDVE LET VOU GO 

HI.fIlrt (JIW) 


D 


10 


2 


WHATTA MAN 

SALT N PEPA. EN VOGU€ (NWT PIATEALJ) 


S) 


- 


1 


CHOOSE 

CaOR ME SACO (GIANT) 


( 


8 


15 


BREATHE AGAIN 

TOM 6HAXI0N (LAFACE ASlSTA) 


44 


38 


21 


WHAT IS LOVE 

HAOOAWAY (ARISTA) 


7 


5 


19 


AU THAT SHE WANTS 

ACt Of BASE (ARTStA) 


S) 


54 


5? 


DAZZEYOUKS 

DOICE (TMRyBELLMAITK) 


i 


6 


14 


HERO 

MARIAH CARET (COLUMBIA) 


3© 


50 


2 


I'M IN THE MOOD 

CE CE PENISTON (AAM) 


a? 


11 


5 


UNDERSTANDING 

ASCAPE ISO SO EIEE COLUMBIA) 


S) 


48 


7 


1 NEVER KNEW LOVE 

DOLJG STONE (EPlCl 


10 


9 


9 


CRT FOR VOU 

JGOECI (Li^OWN' MCA) 


» 


59 


2 


U SEND ME SWINGIN' 

WhNTCOfOITION (PERSPECTIVE AIM) 


11 


7 


16 


GANGSTALEAN 

DfIS (CAmOL) 


49 


42 


14 


AWARO TOUR 

A TRIBE CALJXD (3«ST (JIVE) 


12 


14 


14 


AGAIN 

JAKT JACKSON (VRGJN) 


m> 




I 


LOSER 

BECK (DGC GEFFEN) 


13 


13 


IS 


CAN WE TAU 

TEVIN CAMPBELL (QUVtST WARKR BS(K) 


51 


39 


21 


ro DO ANYTHMG FOR LOVE 

MEAT LOAF (MCA) 


:si 


23 


3 


THE SIGN 

ACE Of BASE lAHISTA) 


52 


41 


18 


SHOOP 

SALT N PfPAlNEXT PLATEAU) 


IS 


12 


13 


KEEP YA HEAD UP 

2PAC1 INTERSCOPE! 


S) 


53 


4 


YOU DONT HAVE TO WORRY 

MARY J, BLIGE (UPTOWN MCA) 


IS 


IS 


8 


WHAT'S MV NAME! 

SWOP DOGGY OOGG (DEATH HOW) 


S) 


66 


4 


MISS VOU IN A HEARTBEAT 

OEF LEPPABO («*RCURY) 


OS 


22 


7 


CANTALOOr (FUP FANTASIA) 

US3 (BLUE NOTE, CAPITOL) 


55 


47 


20 


COMEINSnC 

INTRO (ATLANTIC) 


It 


18 


13 


UNGER 

THE CRANKRPIES (ISLAND PLC) 


m 


69 


13 


FOREPLAV 

RAA8(inP-IT/ILC) 


19 


15 


13 


SAID 1 LOVE VOU . . . BUTI LIED 

MCHAEL BOLTON (OXUMBU) 


57 


56 


2 


FUNK DAT/WHY IS IT! 

SAELAT (MAXI) 


20 


17 


11 


U.NJ.T.V. 

(JUEENLATIf AH (MOTOWN) 


w 


63 


15 


GOO BLESSED TEXAS 

LITTLE 'E IAS. WARNER BROS ) 


2) 


36 


2 


ROCK ANO ROU DREAMS- 
MEAT LOAF (MCA) 


59 


60 


6 


WE AINT COIN' OUT UKE THAT 

CYPRESS HILl (RurETOUSE/COLJMBIA} 


22 


20 


12 


MR. VAIN 

CULTUflE BEAT (550 IriUSIC) 


SO 


62 


3 


DIRTY DAWG 

NK0T6 (COlUMeiA) 


23 


19 


14 


NEVER KEEPING SECRETS 

BABYFACE (EPIC) 


61 


55 


10 


FAST AS YOU 

DW1CHT YOAKAM (LWARNER BROS ) 




a 


4 


SO MUCH IN LOVE 

ALL 4 ONE (BL IT« ATI ANTIC) 


w 


68 


2 


LIFE 

HAOOAWAY (ARISTA) 


25 


21 


15 


SEX ME (PARTS 14 II) 

R AEUYIJIVI) 


63 


43 


20 


JUST KICKIN' IT 

XSCAPE ISO SO DEF COLUMBIA) 


2G 


27 


11 


DREAMS 

GABRIELLE (GOOSCS LONDON. FIG) 


64 


58 


9 


REAUYDOE 

ICE CUBE (PflWRTTY) 


27 


2S 


IE 


(1 KNOW 1 GOT) SKILLZ 

SFLAOLJILLE 0 NtAL (JIVE) 


65 


52 


13 


SLOWtEJkSY 

?APPftROCER|R£PRTSt) 


W 


30 


S 


DUNKIE BUTT 

1 7 GAUGE (STfiEC T L»E SCOTTI BROS 1 


66 


SI 


7 


STAY (FARAWAY. SO CLOSE.I) 

U? (ISLJIA© PLC) 


29 


24 


21 


COME BABY COME 

R7 (TOMMY BOY) 


67 


57 


25 


SWEAT (A LA LA LA LA LONG) 

IRtflERClRCLE l8lG BEAT ATLANTIC) 


30 


29 


8 


AMAZING 

AEROS*«TM(G£F(tN) 


61 


49 


26 


CRVIN' 

AEROSMITHICEFFEN) 


31 


25 


13 


TIME AND CHANCE 

COL04T ME BAIX) (GLANT) 






1 


ROCK MV WORLD 

BROOKS 4 DUNN (ARISTA) 


W 


34 


8 


JESSIE 

JOSHUA KAOISON (SBIL lRG) 


W 




1 


W1U YOU BE THERE 

KAHI (CAPITOL) 


® 


35 


8 


1 CAN SEE CLEARLY NOW 

JIFAMY aiFF (CHAOS) 


71 


51 


19 


ANNIVERSARY 

TONYI TONH TONE! (WING/MERCURY) 


34 


31 


11 


BECAUSE THE NIGHT 

10000 MANIACS (ELERTRA) 


W 




1 


ZUNGAZENG 

KJaOMMYBOY) 


® 


40 


2 


GROOVE THANG 

ZMAWE (MOTOWN) 


73 


SS 


2 


BOOM SHAK A.TACK 

BORN JAMERKANS (DCLJCIOU5 VINYL) 


S) 


37 


8 


JOHN DCERE GREEN 

JOt D*FIE (EPIC) 


74 


67 


23 


SOUL TO SQUEEZE 

ICD HOT CHHJ nrWtS (WARMER BflOS ) 


37 


33 


13 


REAL MUTHAPHUCKKIN Q'i 

EA7Y4 (RUTHLESS RELATIVITY) 


® 




1 


CANNONBAU 

THE BREEDERS <4A0/EUKTRA] 



Singles wnth the greatest sales gams % 1 994. Billboard /BPt Conwnumcetnns and SoundScan. Inc. 



ASCAP/Zomba, ASCAP) CPP 
3 THE POWER OF LOVE (EMI Songs MusAwerlag. 

GEMA/EMI Apfil. ASCAP) HL/WSM 
91 RCAUT DOE ((^angsU Boogie, ASCAP/WB, 

ASCAP/Lawhouse, ASCAP) WBM 
77 REAL MIFTHAPHIKKKIN CS (Ruthless Attaclu 

ASCAP/Hard 2 Oppose. ASCAP) 
31 ROCK AND ROLL DREAMS COME THROUGH (MCA, 

BUI) HL 
94 RUNAWAY LOVE 0 

7 SAJD I LOVED YOU-.BUT I UED (Wartwr ChappM. 
PRS/Mr. Bonon's. BMI/Wanw-Tamcrlm. 
BMI/7on*a, ASCAP) CPP/WBM 
90 SENTIMENTAL (Kenny a BMI/WaUrwortd. 

ASCAP/EMI Blackwood. BMI/Kiuu. BMI/WB, ASCAP) 
WBM/HL 

S7 SEX HE (nWTS I A N) (2emtw. BMI/R.KeRir. BMI) 
CPP 

» SNOOP (UnKkappA BMI/PtaotL BMI/1». 

SMI/Kakaiaka. BMI/Nori Platoa, ASCAP/S.I.M.. 

BMI) HL/WBM 
S THE SKN (Mefatongv BMI/BMG. ASCAP) HL 
H SLOW AMD EASY (Troutmen. BMI/Saia. BMI) 
23 SO MUCH IN LOVE (AtAco, BMI) 
93 SOUND OF DA POUCC (Zombe. ASCAP/BD<P, 

ASCAP/Soul Clap, ASCAP) 
12 STAY (FARAWAY. SO CLOSEI) (Po*rgram M\ ASCAP) 
33 STAY (Kaptain K. ASCAPAuTu. ASCAP/MCA. ASCAP) 

HL 

a TIME AND CMNCCtBritOeeee. ASCAP/Me Qood. 
ASCAP) 



91 TRUE LOVE (Ctuppell A Ca. ASCAP) HL 

13 UNOCRSTANOWC (Ful Keel. ASCAP/A« Control, 

ASCAP) WBM 
27 U.N.LT.V. (Queen Latrfah. ASCAP/Faw KngMs, 

BMI/MusK Corp. Of America, BMI) HL 
U U SEND HE SWINGIN- (New Perspectrve. ASCAP) 
12 WE Airr COIN- OUT LIKE THAT (6MG, 

ASCAP/Cypreu funhy. ASCAP/T-Ray, BMI/MCA, 

ASCAP/Soul Assasms. ASCAP) HL 
39 WHAT IS LOVE (A Lj Carte. BMI/EMI BlKAwood. 

BMI) WBM 
3t WHArS MT NAHD (Sufe. ASCAP) 
1( WHAHA MAM (Sons Of K-ou, ASCAP/SaMlia. 

ASCAP/Neit Plateau. ASCAP/lrvint BMf) CPP 
ZD WHOOHPf (THERE IT IS) (Ahwt. BMf) 

74 WILD WORLD (Salafa, ASCAP/Sony Songs. BMI) 
41 W1U rOU BE THERE (IN THE MORMNG) (Zon*a. 

ASCAP) 

35 wrmOUT YOU (100% Apple. PRS/WB. ASCAP) WBM 
a TOU DOTT HAVt TO WOMV (WB. ASCAP/HatS. 

NMy A Capene. ASCAP/Fr«* Nitty, 

ASCAP/Frabemka, ASCAP/Dadn WMtn|lon. 

ASCAP/UnchappMI, BMI) HLvWBM 
W TOURS (Musk Corp. 01 Amcnca. BMI/Gnoint AJIer. 

BMI/Cauw AppMrance fty Rennet, ASCAP/MCA. 

ASCAP/EtM. ASCAP) HL 

75 ZUMA ZEM (TM I Ltx. BMI/BhN Ink. 
SMI/Cvtlasi. 8HI/TM Cat. BHI/Maiqi. 
ASCAP/Zonta. BMI) 
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by Kevin McCabe 



All for one again: "AU For Love" by Bryan Adams/Rod Stew- 
art/Sting (A&M) holds at No. 1 for a third week. "Love" gains shghtly 
in monitored airplay points; however, its continued decline in sales re- 
sults in an overall loss. It's likely to hold for another week. The next No. 
1 contenders are "The Power Of Love" by Celine Dion (550 Music) and 
"The Sign" by Ace Of Base (Arista). The latter is the greatest overall 
point-gainer on the entire Hot 100. The two songs will battle for the top 
slot in the next two weeks. "Power" maintains a sizable lead over "The 
Sign" in sales, but the two are virtually tied in airplay points. "The Sign" 
ranks No. 1 in airplay at 10 top 40/ mainstream outlets, including KIIS 
Los Angeles, YlOO Miami, and WOW West Palm Beach, Fla. 

The SECOND-GREATEST point-gainer is "Whatta Man" by Salt-N- 
Pepa featuring En Vogue (Next Plateau/London/PLG), which leaps 22- 
16 on the strength of a 399c overall increase in points. "Whatta Man" 
jumps 10-5 on the Hot 100 Singles Sales chart (up 37%), and it vaults 45- 
25 on the Hot 100 Airplay chart (up 34%). It's top 10 in airplay at KKSS 
Albuquerque, N.M. (No. 2), Q102 Philadelphia (No. 3), and WJMN Bos- 
ton (No. 7). "Rock And Roll Dreams Come Through" by Meat Loaf 
(MCA) is the third-biggest point-gainer overall and wins the Greatest 
Gainer/Sales award at No. 31. Its sales total nearly doubles this week. 
"Rock And Roll" is breaking at several Southeastern stations; it's No. 3 
in airplay at WWZZ Knoxville, Tenn., No 6 at WHHY Montgomery, Ala., 
and No. 14 at Y107 Nashville. 

Staying power: Etemal's "Stay" (EMI/ERG) continues its im- 
pressive build on the Hot 100, increasing 45% overall and ranking fourth 
among the greatest gainers. "Stay" leaps 27-16 on the airplay chart due 
to several top 10 rankings including No. 5 at KUBE Seattle, No. 6 at Hot 
101.5 (WHJX) Jacksonville, Fla., and No. 7 at KKFR Phoenix. "Without 
You" by Mariah Carey ((Columbia) wins the Greatest Gainer/ Airplay 
award and rounds out the top five biggest point-gainers overall. The 
commercial single of "Without You" just arrived in stores, so all of its 
points are from airplay. It jumps 33-19 on the airplay chart (up 42%). 
"Without You" is No. 1 at WPRO Providence, R.I., No. 1 at B94 Pitts- 
burgh, and No. 3 at Kiss 108 Boston. 



Q 



UICK CUTS: "Laid" by James (Fontana/Mercury) makes its Hot 100 
debut at No. 76, marking the enduring U.K. group's first Hot 100 ap- 
pearance. Its strength comes primarily from widespread airplay at the 
28 modem rock stations included in the monitored radio panel. "Laid" is 
No. 1 in airplay at QlOl Chicago . . . New artist Me'Shell NdegeOcello 
enters at No. 85 with "If That's Your Boyfriend (He Wasn't Last 
Night)" (Maverick/Sire/Reprise). It's No. 9 in airplay at WHYT Detroit, 
No. 1 1 at 92Q Baltimore, and No. 25 at Hot 97 in Me'Shell's hometown of 
New York . . . "Cannonball" by the Breeders (4AD/Elektra) rebullets 
and moves back up 63-55 due to increased sales points from the newly 
available cassette single. (Previously, only a CD maxi-single was avail- 
able for sale.) It ranks No. 11 in airplay at ZlOO New York. 



GIULIANI EMBRACES GRAMMYS 
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BUBBLING UNBEB 



HOT 100' 
SINGLES 



* 

1 


t 

? 


1 WEEKS OH 1 


TITLE 

WtTtST (lAaEL'WSIIWUTWG LABEL) 




4 


3 


BIO TIME SCNSUAUTY 

BJOm {ELERTRA) 


2 


3 


6 


OBSESSION 

FEM 2 FEM (AVENUE FOCM/CfllTIQU€) 


3 


11 


5 


ROCK MY WORLD 

BfmOKS i OUFM (ARISTA) 


4 


; 


4 


BITTERSWEET 

BIG KAO TOGO A Wt MONSTERS (GIANT) 


i 


e 


5 


MGHT (AUIIGHT) 

OOUG E FRESH tOit STREET/1SEAN0/Fi(.G) 


t 


s 


5 


FAMILY ATFAIR 

SFIABBA RANKS (ATIAS/EEG) 


7 


10 


4 


KITE 

MCK FCYIMWD (EPK) 


1 


5 


E 


SKIP TO MY LU 

LISA LISA (PEFCXA.UIri.'ERG) 


9 


12 


1 


COUfiTYUNE 

COOUO rrOMMV BOY) 


10 




1 


MUZY 

eEACXGnL (RCA) 


11 




1 


ADEEPCRLOVE 

ARETMA FTIA«KL« (ARISTA) 


12 


14 


7 


STATE Of MIND 

(XWT BLACK (RCA) 


U 




1 


TRYIN* TO GtT OVER YOU 
V»CC GJU (MCA) 



t 


s 

3 


i 
t 


TITLE 

ARTIST (LABEL.'OISTRigUTING LABEL) 


14 


IS 


E 


I'D UKE TO HAVE THAT ONE BACK 

(;EOF{Gt STRAIT (I4CA) 


15 




1 


IGOON 

MC LrTE (FmSI FWjniTY/ATLAHTIC) 


IC 


IE 


2 


1 REMEMBER YOU 

DESWt (MTTFIOFXJLITAN) 


17 




1 


MONEY IN THE GHETTO 

TOO SHORT (JIVE) 


11 


22 


2 


SHOOT TO KILL 

MAO IKJH 0WEt)C0/r«HVO(JS) 


19 


13 


2 


LETS MAKE LOVE 

AARON HALL (SHAVMCA) 


20 


24 


2 


LOCKED OUT 

CROWDED HOUSE (CAPITOL) 


21 


17 


6 


THE MORNING AFTER 

MA^E FEAT FRAtWJE BEVERLY (VFS) 


22 




1 


COME TO MY WINDOW 

MELISSA ETHEH10GE (ISLAIC^G) 


23 




1 


YOU KNOW HOW WE DO IT 

CUBE (IWfllTY) 


24 




1 


SWEET LULIASY 

DEEP FOREST (SSO IMUSIQ 


a 




5 


LIVE UNTIL! DIE 

CLAY WALKER (tilANT) 



for the spectacle of the Grammys, he 
certainly is delighted with the esti- 
mated $40 million it brings to the city. 

"Everything is going very smooth- 
ly," Greene says. "I think Mayor Giu- 
Uani is interested in musk; and in the 
Grammys, but the bottom line is, 
even if he hated music, being the 
chief executive of the dty, he under 
stands the economic impact the 
Grammys have on the city." 

"The Grammys should know that 
the mayor is firmly committed to giv- 
ing them the warmest welcome to 
New York City," says Cristyne Late- 
gano, the mayor's press secretary. 

"From an economic development 
standpoint alone, [the administration] 
would be nuts not to embrace the 
Grammys," says a source. "Dinkins 
was very involved. The music busi- 
ness people loved him. I don't know if 
that will be the case with Rudy." 

According to Lategano, Giuliani is 
planning to attend a Grammy press 
conference Feb. 23, a cocktail party at 
Gracie Mansion Feb. 25, and the 
awards ceremony. 

More important than his presence 



is the new administration's pledge to 
continue providing city services — 
such as traffic control, security, and 
emergency services — for free. 

NARAS and the City of Los Ange- 
les butted heads last year when the 
academy had to pay $8,000 for ser- 
vices required for a post-awards 
show party (Billboard, March 6, 
1993). 

As vital as the city's assistance is, 
sources say the ability of the host 
committee to raise private funds for 
ancillary Grammy activities is the 
most important consideration when it 
comes to deciding where the Gram- 
mys will be held. And that is where 
Tisch comes in. "Only one-t)iird of the 
money for the special events comes 
from the music industry," says a 
source. 'The other two-thinis come 
from corporations. Jonathan has 
those relationships with the corpo- 
rate tie-ins." 

According to Tisch, president/CEO 
of Loews Hotels, the host committee 
already has raised more than $1 mil- 
lion to fund Grammy-related events 
for this year. In 1992, the last time 



the Grammys were held in New York, 
the committee raised $750,000. 

Among the activities that will be 
held in conjunction nrith this year's 
Grammy Awards are an expanded 
Grammy In The Schools program, 
which will take recording artists into 
public schools throughout the five 
boroughs from Feb. 15-March 5. 

Additbnally, Nynex is sponsoring 
a new multimedia exhibit in the BMG 
Building that details much of New 
York's musKal history. School tours 
will be led by celebrities from Feb. 1- 
18. The exhibit then will be opened to 
the public. 

Other events include the annual 
MuaiCares fundraiser, which will be 
held Feb. 27; an American Express- 
sponsored party at Grand Central 
Terminal Feb. 26; and the annual 
nominees' party, Feb. 28 at the Met- 
ropolitan Museum of Art 

The Grammy ceremonies will con- 
clude with a March 8 benefit perfor- 
mance by Barney, the TV character, 
at Radio City Music Hall. A portion of 
the proceeds will go to the NARAS 
Foundation. 



BRITISH TELECOM TESTS VID-ON-DEMAND 

(Continued from page 7) 



news-based services. 

According to British Telecom, the 
system will allow it to use existing 
copper-wire telephone lines, rather 
than having to install fiber-optic ca- 
ble. Details were unavailable on how 
much the system will cost British Tel- 
ecom, but eliminating the need to in- 
stall new wiring likely would keep 
the costs down. 

Oracle says the reason is that its 
database products are compatible 
with MPP (Massively Parallel Pro- 
cessing) computers, which would en- 
able hundreds of tiiousands of sub- 
scribers to view and "interact" with 
just one master copy held by the net- 



work provider, in this case British Te- 
lecom. This makes the VOD service 
both cheap and qukk to install. 

Oracle U.K. managing director 
Mike Harrison claims that if 1 million 
subscribers were to sign up to the 
new service, it would cost just 50 
pounds ($74.50) per household annu- 
ally. 

Subscriptions to satellite TV chan- 
nel BSkyB cost approximately 150 
pounds ($223.50) per year per house- 
hold. 

British Telecom will not reveal 
where the programming is coming 
from, nor what the mix is likely to be. 
Cable's ability to set up private tele- 



VENTURE TO TEST MTV'S HOME SHOPPING FUTURE 

(Continued from page 7) 



g Under lists Itw top 25 singtes under Ho. 100 
tvs fWt yet chjfted 



video titles, concert and event tickets, 
entertainment-related merchandise 
and computer software, and fashion 
and lifestyle items. 

The targeted consumer is the view- 
er in the 18-4&-y ear-old age group, 
and purchases will be made via toll- 
free telephone transactions. 

THEMATIC SHOWS 

Isabels will not buy blocks of time 
to hawk their wares, says Freston. 
However, the network's program- 
ming staff may work with labels in 
creating thematic shows regarding 
an artist or a tour, he notes. 

MTV Networks will acquire the 
merchandise it plans to market, and 
will distribute the product through a 
fulfillment house. Cable operators 
will receive an estimated 5% of the 
sales revenue generated by their re- 
spective subscribers. 

The programming staffs greatest 
challenge, says FVeston, is to present 
creative^ interesting, and entertain- 
ing segments that do not disrupt the 
existing flow of programming. 

"This will not become 'QVC meets 
MTV,' " he says. "We have legitimate 
image issues to address. There will 
be no close-ups on diamond rings." 

Once the test period terminates, 
the shopping programs will disap- 
pear from all three MTV networl^, 
says Freston. 

MTV is not alone in coveting the 



home-shopping business. BMG, in a 
joint venture with cable operator 
Tele-Communications Inc., is slated 
to launch a cable TV music video 
channel in the U.S. by the end of 1994 
that will offer home shopping for mu- 
sic merchandise (Billboard, Oct. 2, 
1993). In addition, a partnership of 
Warner Music Group, EMI Music, 
PolyGram, and Sony is expected to 
initiate worldwide music video pro- 
gramming over cable TV (Billboard, 
Jan. 29). 

Freston says MTV's direct-market- 
ing concept has been in development 
for more than a year, and that the 
timing of the test is not motivated by 
media reports about competitive en- 
tertainment/shopping networks. 



phone networks does pose a commer- 
cial threat to British Telecom. In the 
week beginning Jan. 10, the U.K.'s 
sixth-largest cable operator, Video- 
tron, announced free off-peak calls 
between subscribers. 

That announcement was part of an 
ongoing battle between cable and 
telecommunications companies in the 
U.K. In the past decade, primarily 
U.S. and Canadian investors have 
spent 1.7 billion pounds ($2.5 billion) 
cabling areas of Britain, yet until Jan- 
uary 1991, just 150,000 homes were 
connected by cable services. 

Subscription rates have boomed, 
however, since that year, after laws 
were relaxed allowing cable compa- 
nies to offer cheap telephone ser- 
vices. By January 1994, 500,000 
homes were cabled, with more than 
half opting for cable telephones. 

The Oracle/BT announcement 
comes one week after the U.S. soft- 
ware supplier Oracle Corp. an- 
nounced a $1.6 billion pact with Bell 
Atlantic Video Services Co., to jointly 
develop and market interactive multi- 
media software and services for 
BAVSC's Stargazer programming- 
on-demand and interactive home 
shopping services this year. 

Oracle U.K. is a wholly owned sub- 
sidiary of Oracle 0>rp., and is respon- 
sible for marketing and supporting 
the complete range of the company's 
products in the U.K. and Ireland. 

Conversions are based on a cur- 
rency rate of $1.^9 to tke pound. 



Only one CD packaging company 
is in the Inc . 500 

Ranked among the fastest-growing privately held companies, 
Univenlure has grown over 1.400'* in five years by olTcring 
palenled Safciy-sleeve packaging, a wide variety of options, and 
speedy ser\ice. Shouldn't you see what all the fuss is about'.' 

See your disc manufacturer or call us Tor details. 
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THE POWER OF LOVE 
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BREATHE AGAIN • 
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THE SIGN 
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♦ ACE OF BASE 
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ALL THAT SHE WANTS A 
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♦ ACE OF BASE 

re. iMI IT) DO ARISTA 1-2614 
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SAID 1 LOVED YOU...BUT 1 LIED • 

1- . -- . 1 fWlTON IM BOnON.RJ lANGEI 


♦ MICHAEL BOLTON 
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AGAINA 
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♦ JANa JACKSON 
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PLEASE FORGIVE ME 


♦ BRYAN ADAMS 
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SHOOP • ♦ SALT-N-PEPA 
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LINGER* 
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UNDERSTANDING 
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♦ XSCAPE 
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BECAUSE THE NIGHT 
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CAN WE TALK • 
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♦ TEVIN CAMPBELL 
(O (D) CV) QWEST 1834&WARNFR BROS 
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WHATTAMAN ♦ SALT-N-PEPA FEATURING EN VOGUE 
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NEVER KEEPING SECRETS 

BABTfAI-t 1 ')H-l,) ) ^IMMO«S (BABVFACEI 


♦ BABYFACE 
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CRY FOR YOU • 

0-SwiNs ;:) swiiG/ 


♦ JOOECI 
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1 CAN SEE CLEARLY NOW (FROM ■COOL RUNNINGS') 

P HENTOH (J NASH) 


♦ JIMMY CLIFF 

CO CHAOS 77207 
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WHOOMP! (THERE IT IS)A 

TAG TEAFJ ITAG 'FAMi 


♦ TAG TEAM 
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MR. VAIN • 

TFLNSLALi '.'■-'-.■l 1 -1 i.'HU/i 


♦ CULTURE BEAT 
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BECAUSE OF LOVE 
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♦ JANET JACKSON 

(C) CT) VIRiaN 18422 


fW\ 
\iiJ 


31 


37 


S 


SO MUCH IN LOVE 

G.ST ClAIR.r.OBRlEN (fAC((SON.STR£IGIS.WILUAMS) 


♦ ALL-4-0NE 
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AMAZING 

6,FA1RBAJRN (S TTLER R SUPA) 


♦ AEROSMITH 
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FOUND OUT ABOUT YOU 

J. l-.)Mi ■ -, , -. BLOSSOMS (D- FKJPKINSI 
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JESSIE 
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U.N.l.T.Y. 

■ r- -.liii If- C'WENS.J SAMPLE; 


♦ QUEEN UTIFAH 

<C) (DJ IT) MOTOWN 22?5 
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CHOOSE 
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COLOR ME BADD 
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DREAMS 

R FERMiEiGASfiiELl E) 


♦ GABRIELLE 
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CANTALOOP (FLIP FANTASIA) 
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* * * Greatest Gainer/Sales * * * 

ROCK AND ROLL DREAMS COME THROUGH ♦ MEAT LOAF 
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GANGSTA LEAN A 
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STAY 

N.LOWIS (M.STEVENS.B KHOZOURI) 


♦ ETERNAL 

(C) (Ml IX) EMl58i:^EWii 


(34J 


3S 


57 


3 


NOW AND FOREVER 

R.MAFM (R MARX) 


RICHARD MARX 

(C) CAPITOL 58005 
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* * * Greatest Gainer/Airplay ★ ★ ★ 

WITHOUT YOU ♦ MARIAH CAREY 
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GROOVE THANG ♦ ZHANE 
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KEEP YA HEAD UP • 
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WHAT'S MY NAME? 


♦ SNOOP DOGGY DOGG 
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WHAT IS LOVE • 

HAl !■".■■■! 1. I irjlM TOfiCllOl 


♦ HADOAWAY 

(C> IMI !T) (X) ARISTA 1-2575 
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(LAY YOUR HEAD ON MY) PILLOW 
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♦ TONY! TONI! TONE! 
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WILL YOU BE THERE (IN THE MORNING) 

J.PUH'Jf II li HAKLN 1 .ANCfl 


♦ HEART 

;.:i v. CAPITOL 58041 


[Hi. 


42 


42 


1 


LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) 

HAI ... TCivf. 1 IT, liJ D HAlLIGArtJ-TOfiCLLDI 


♦ HADOAWAY 

(Ct (Ml ITl (X) ARISTA 1-2646 
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HAVING A PARTY 

P.LEONARD ISCOOKCI 


♦ ROD STEWART 

(OIVlWANNtHBKUS 
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MISS YOU IN A HEARTBEAT 

DEfLEPPARDrp COLLENf 


♦ DEF LEPPARD 

CO CVl MERCURY 858 080 
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rO DO ANYTHING FOR LOVE (BLTT 1 WONT 00 THAT]A 

J.StEINUAN il SItlNUAN) 


♦ MEAT LOAF 

(C) CV) MCA 54626 
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DREAMLOVERA 

M.CAREY .i HAi , W.AFANASIEFF IM CAREV [ i-Aii 


♦ MARIAH CAREY 

(Cl (D» (Ml (T) IVl (XI COLUMBIA 7 7080 
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EVERYDAY 

P.COHINS IPCOUIN&I 


♦ PHIL COLLINS 

(C) ATLANTIC 87300 
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I'M IN THE MOOD 

SQULSIOCK.KAHUN IS.mK0tAS.B.SIBLEY.SOULSHOCK,HARL(N.[:UTf ATHER) 


♦ C£ CE PENISTON 

IC) (M) H) AAM 0460 
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JUST KICKIN' ITA 

J.DUPRI (J.DUPRI.M.SEALSl 


♦ XSCAPE 

(CMT)SOSOC>EF7711«00LUM8IA . 
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HEY MR. D.J. • 

HBTH STREET PflOC'JC'tOSS (GlST BROWN.CRISS.ZHANC.BAMIl.WAftE.GBEY 


♦ ZHANE 

IC) IT) FLAVOR UNIT 77)ZlftP»C 
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MARY JANE'S LAST DANCE ♦ TOM PETTY & THE HEARTBREAKERS 

R_RUL- -. T PETTV M CAWPfltU i T PETr-: |CI (V) MCA M732 
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ALL ABOUT SOUL 

D KORTCHMAH JOtt! 


• BILLY JOEL 
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GOODY GOODY 

KENOU . .(-..- r RAMOS) 


* USETTE MELENDE2 

ICI IM) IT) FEVERiRAL 77157/04«)S 
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SLOW AND EASY 

R TROUTMAM (R.TROUTMAN) 


ZAPP S ROGER 
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CANNONBALL 

f. DFAi M FRri GARI) (K.OEAU 


♦ THE BREEDERS 

IC 1 rX) 4AD WSB&tLEKTRA 
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ALWAYS ON MY MIND 

BAtAORGAN ' ' - 1 ,.-r. R WItSON.O SCOTT) 


♦ swv 
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SEX ME (PARTS III ID* 

fi KEUY IR KtLLY) 


♦ R. KELLY 

ICIIIIIXIJIVE 42161 
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LOSER 

BECK (BECK.K-STEPHENSONI 


♦ BECK 
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* * * Hot Shot Debut * * * 

BUMP N' GRIND ♦R KELLY 

R-KEUYIR.KELiY) (C) JIVE 42207 
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NEVER SHOULD'VE LET YOU GO (FROM "SISTER ACT 2") ♦ HI-FIVE 

jOE.K M IL^n :l = W|.:Tti (CIJIV£421?8 
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U SEND ME SWINGIN' 

MINT i.l r, (K , ! ,, 


♦ MINT CONDITION 

(C) PERS«CriVE i;j*AlM 
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STAY (FARAWAY. SO CLOSE!) 

)L'3: ■ : ■ THE EDGE J. .BONOI 


♦ U2 

lO (X) ISLAND esa 07&PLG 
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TIME AND CHANCE 
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♦ COLOR ME BADD 
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AWARD TOUR 

A TRIBE CALLED . D^^'S.A MUKAMMAD.M.TAVlOm 


♦ A TRIBE CALLED QUEST 

lOlT) ■.JIVE421B7 
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I'LL BE LOVING YOU 

A.MARANO --- ■ - -II 


COLLAGE 

ICHMICT) VIPER 102IMETR0POLITAN 
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FUNK DAT WHY IS IT? 

J.C-SLAKIM 


♦ SAGAT 

IC)FM)<T)IJ0MAyi 101 


67 


64 
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(1 KNOW 1 GOT) SKILLZ • 

DtF JEf.'i .... .. 1 - -. •. --. -1 ■■- 1. -.: 


♦ SHAQUILLE O'NEAL 

C)nuXNl.if 4.M77 
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DUNKIE BUTT (PLEASE PLEASE PLEASE) 

r. f'.'AN:. r.i l.*n l^t .'. DfiRIGSBT il P:NKM'f ' -l-'H)Nl IC) 


♦ 12 GAUGE 
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YOU DON'T HAVE TO WORRY • MARY J. BLIGE 
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HIGHER GROUND 

UB40 IUB40) 


♦ UB40 

(CuviiF) VIRGIN 12687 


1,72 5 


77 




2 


GIN AND JUICE « SNOOP 0(3GGY DOGG 

DR.DRE ISNOOP OCOG* OOGG) (C) (M) ET) l)() DEATH ROW - - ■ - : - .-^ 
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BETCHA'Ll NEVER FIND 

S-HURLEY .. '.'.."Li _ --uifLEV 


♦ CHANTAY SAVAGE 

... 1. 1 0 ' .'M'--' RCA 
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WILD WORLD 

K.ELSOW (C-STEVENSI 


♦ MR. BIG 

CC>ATUWTK:B730e 
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ZUNGAZENG 
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JOHN DEERE GREEN 
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JOE DIFFIE 
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ANNIVERSARY* 
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♦ TONY! TONI! TONE! 
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J F-ARHlsG^ CRASH TEST DUMMIES IB ROBERTS! 


♦ CRASH TEST DUMMIES 
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ONE ON ONE 

T MCELJTOY- - - IT MCELROY - 


♦ TO BE CONTINUED... 
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WE AINT GOIN' OUT LIKE THAT ♦ CYPRESS HILL 

DJ-MUGGS.T RAY — ! " TRAY) IQ (M) IT) CO RUFFHOUSE ,'-MBIA 


u 


81 


76 


1! 


GIVE IT UP 

THE G-?c:iF/EN IDJ ZKI.DOBRE) 


♦ THE GOODMEN 

IM) IT) IX) FFRR 039* 


M 


78 


72 


9 


YOURS 

C.MAHTIN 'C MARTl'l W GA. 


SHAI 

IC 1 QASOEINE ALLEY 5477CnfCA 




NEW^ 


I 


IF THATS YOUR BOYFRIEND (HE WASN'T LAST NIGHT) 

A.BtnS IM FYDEGEOCELEOI 


♦ ME'SHELL NDEGEOCELLO 

Cl ID) MAVERICK-SIRE IBSZIiWRRISE 




80 


73 


15 


BOTH SIDES OF THE STORY 

PCFXLINS IPCOILINSI 


♦ PHIL COLLINS 

.1 IATIANTIC87299 


87 


76 


77 




1 LOVE MUSIC (FROM -CARLITO'S WAV) 

JELLYBEAN . i-..'-l--l l L HUFF) 


♦ ROZALLA 

IC) m DO EP)C SOUNOTHAX 772861PYC 


^ 


89 




2 


COME CLEAN 

DJ PHOmiEF ;1J OA VIS C MARTIN.C PARKER ESCRtJGGS.KJORiS.I TAYLOR) 


♦ JERU THEDAMAJA 

(O IT) PAYDAY 127 DOOFFfRR 


83 


94 


97 


g 


1 NEVER KNEW LOVE 

J.STRO(JO IL W ROBINSON.' 


♦ DOUG STONE 

la IV) EPK) 77228 


90 


82 


81 




SENTIMENTAL 

KENNY G IKENNY G.WJIFANASIEm 


♦ KENNY G 

IC) 10) ARISTA 1-2618 


91 


87 


79 


11 


TRUE LOVE 

N-M-WALDEN ICPORTERI 


♦ ELTON JOHN & KIKI DEE 

.1 MCA 54762 


92 


88 




2 


BOOM SHAK A TACK 

CTHOFJi^jr'N ■■'■}fni±.\ (OIW 


♦ BORN JAMERICANS 

IT,. DELICIOUS VINYL ^aJ7:j TASTIEST 


93 i 


NEW^ 


1 


SOUND OF DA POLICE 

SMmVBIZ - - - MA'I 


♦ KRS^JNE 

ILMIiJIVE 42192 


94 


90 




2 


RUNAWAY LOVE 

J ORTIZ U. ORTIZ) 


JOHNNY 0 

(Ml mi XI EXIT 198* 


9S 


85 


84 


3 


I'M IN LOVE 

J JAM.T.IEWIS U HARRIS IR.T l EY/is l KEITH) 


♦ LISA KEITH 

(C) En PERSPECTIVE -43GAiM 


96 


97 


91 


20 


INDO SMOKE (FROM 'POETIC JUSnCE') 

TWARREH G. iR.THAWirK 'A'.GHIfFIN I D 


♦ MISTA GRIMM 

ICI (M) m EPIC SOUNDTRAX 7725*EPC 


97 


95 


90 


9 


FAST AS YOU 

R.ANDERSON (D-VOAKAM) 


♦ OWIGHTYCAKAM 

IC) IVl REPRISE 19341 •^DN'.LH BROS. 


98 


96 


100 


9 


REAUYOOE 

LAYIAW O MCDOYYEU (IC£ CtJBE.lAYLAW.O MCOOWELIJ 


♦ ICE CUBE 

ICl ni PRKWmr 53B43 


99 


93 


88 


13 


INTO YOUR ARMS 

THE ROBB BROTHERS.E OANDO i R ST- ClAiRE) 


♦ THELEMONHEADS 

lO IX) ATIANTIC 87294 


100 


92 


96 


U 


LOOKING FOR MR. DO RIGHT 

A STEWflRT lA STEWART] 


♦ JADE 

IC) GIANT 18429 



(^idt with ttw etealnt «'rpl«x ana uitt gfiir& tn>s week. ^Vldeoclip availability # ReconNg Iratuslry Astn Of An^tnc* (RIM) cerltTicatian tar ules ol 5(X}.(X>0 units. A RLU cemncxtion Iw ules ol 1 million units, witti adililtonai million indicated by a numciai tallowMig Ihe tymbol Cat*tOB number a fef csssetlB 
single. •Asterisk indtcates catalog oumter rs tot OMctte m«xi-w»^; regutat aiaette singte unavailabte. (Cl CasseSte single awailatoiWy. ^D^ CO single avaitaMrty. (Ml CasMfte mau-sir^gle availability. fT) Vinyl ff>axi-anglg avaitabJity. (V) Vinyl single jiailabil^. (XI CD maii-singte avatlaPility. & 1994. BHItooardiBPI Communications. 
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EXECS CONSIDER COSTS OF BUSINESS IN LOS ANGELES 

(Continued from page 6) 



sal City offices were widely disrupted 
the week of the quake, leading some 
to believe that the impact there had 
been severe. But MCA Records se- 
nior VP of public relations Riula Bat- 
son reports, "The office has been in- 
spected and checked out and declared 
safe for us to work in." 

Some witnesses reported what ap- 
peared to be structural damage at 
MCA, but a company memo to em- 
ployees says gaps in walls and 
cracked columns and wall coverings 
were the result of built-in design fea- 
tures that allow building joints to ex- 
pand in the event of a powerful quake. 

In areas removed from the epicen- 
ter, labels were whacked hard but 
weathered the shock. In the BMG 
building on Sunset Boulevard in Hol- 
lywood, a ceiling caved in at Zoo En- 
tertainment's offices; however, na- 



tional publicity director Hanna Bolte 
says engineers conducted two inspec- 
tions and declared the building safe. 

Label employees in other areas of 
the city encountered little indlcatk>n 
of the quake's force. 

Publicity director Maria Kleinman 
of the EMI Records Group, whose 
West Coast offices are based in West 
Hollywood, says, "I doubt anyone in 
our neck of the woods — Atlantic, 
Geffen, Island, and us — suffered any 
major damage, aside from the stan- 
dani — bookcases and CDs flying." 

Elektra and Virgin, located in Bev- 
erly Hills, and Rhino, in West L.A., 
also indicated no structural problems, 
although Rhino's phone system was 
down until Jan. 20. 

With the exception of Sony, where 
employees finally were allowed to en- 
ter their offices Jan. 23, most compa- 



/betwentiJ\ 



by Geoff May field 

Mother nature's chart OM Man winter revisited the already- 
frozen Northeast and Midwest with a fresh blast of snowstorms and sub- 
freezing temperatures, and even brought a Yankee-like winter to the 
Southeast, crippling such cities as Nashville, Memphis, and Atlanta. Mean- 
while, Los Angeles — the second largest U.S. market and the largest popu- 
lation center in the Pacific region — was ground to a halt by a dramatic 
earthquake. The busy work of weather forecasters and seismologists con- 
vinced music industry insiders they would find a dreary sales picture. In- 
deed, most of our point-of-sale charts reflect double-digit percentage de- 
clines. Mariah Carey's chart-topping total, around 108,000 units, is the low- 
est No. 1 tally on The Billboard 200 since last year's July 10 issue. But, 
overall, the impact was not as severe as might have been expected. The Top 
Pop Catalog Albums, Top Country Albums, and Heatseekers charts show 
volume declines ranging from \S7'-WA, but The Billboard 200 shows just a 
10..5'! drop, and singles decline by a mere Z7<. 

FrESH: Before the onslaught of blizzards and temblors, RCA had sched- 
uled Jan. 18 to be "Super Tuesday," the release date for free-agent sign- 
ings ZZ Top and Freddie Jackson, and sales by their new titles did help 
mitigate The Billboard 200's sales erosion. If you take out these albums' 
unit counts, the chart would show a 12% decrease. ZZ Top's label bow 
scores the Hot Shot Debut at No. 14. Its last Warner Bros, album, 1992's 
"Greatest Hits," opened at No. 21 and peaked at No. 6. Jackson's new set 
climbs in at No. 66, 17 places higher than the debut — and peak — of 'Time 
For Love," his '92 Capitol swan song. 

Winning isn't everything: Music merchants can look forward to 
the lift provided by this quarter's music awards shows. Dick Clark's Amer- 
ican Musk; Awards returns Feb. 7 to ABC, and the following month brings 
the welcome influence of the Grammy and Soul Train Awards telecasts. 
For some venues, particularly department stores and small mall record 
shops, the AMAs pack a greater sales wallop than the Grammys. As is true 
of the other awards shows, performance exposure, more than winning, 
sparks sales gains (for a list of this year's AMA performers, see The Beat, 
page 10). 

On the R&B TIP: R&B artists account for some of this winter's hottest 
sellers, with a robust tug-of-war being staged by Salt-N-Pepa and R. Kel- 
ly. The former leapfrogs past the latter on 'The Billboard 200, marking Salt- 
N-Pepa 's first-ever appearance in that chart's top 10. But, on Top R&B Al- 
bums, which reflects sales of key R&B stores, Kelly moves to No. 1. And 
keep your eve on Jodeci, which jumps to No. 2 on the R&B list and No. Son 
The Billboard 200. 

EnERGIZERS: Following shots on "Late Show With David Letterman" 
and "The Today Show," Aaron Neville rises 83-60 ... As expected, "Satur- 
day Night Live" juices Counting Crows (32-13 on a 6971 gain), helping the 
band win its third straight Greatest Gainer award (see stori', page 8) . . . 
"Philadelphia" continues to rule the box office chart. The all-star sound- 
track wins a second consecutive Pacesetter award (34-17 on a 617< gain), 
and on this week's unpublished Billboard Classical 50, the movie also 
prompts a debut, at No. 10, for "La Divina," an EMI Classics title featuring 
opera legend Maria Callas. 

Smashing: smashing Pumpkins bullet at No. 18 on The Billboard 200 
in the same week that the band's "Gish" debuts on Top Pop Otalog. This 
title, and "Bells Of Dublin," the Chieftains' Christmas album, are the only 
past Heatseeker albums to reach the catalog list 



nies found the majority of their em- 
ployees returning by Jan. 19 or 20. 
However, work was disrupted as 
waves of aftershocks followed the 
main 6.6 earthquake. 

Several companies have offered 
support to employees affected by the 
quake, ranging from counseling to 
loans. MCA set up a shuttle to move 
workers from Universal City to the 
Metrolink rail Une, an important al- 
ternative to crumpled local freeways. 

Most home video companies were 
operational within days after the 
quake. In most cases, employees 
were able to leave early, and many 
did when aftershocks erupted. New 
Line Home Video remained closed 
until Jan. 25. 

Laserdisc supplier Image Enter- 
tainment, which has been forced to 
find new office space, has been oper- 
ating on a limited basis. 

While local trade coverage immedi- 
ately following the quake suggested 
that some film studios might be mull- 
ing relocation to P^lorida to avoid fu- 
ture quake-related losses, no rush to 
relocate is apparent on the record or 
home-\'ideo fronts. 

Echoing the opinion of many, Gef- 
fen Records publicity director Bryn 
Bridenthal says that locating a label 
far from the LA. music hub may be 
unfeasible. 

She notes, "We've been trying to 
move operations to Santa Barbara 
[north of L.A.] for several years, but 
David [Geffen] thinks it would be dif- 
ficult to be in the record business 
based in Santa Barbara." 

The age of some label facilities isn't 



a safety issue, according to A&M pub- 
licity VP Diana Baron: "Some of these 
buildings [on the A&M lot, originally 
Charlie Chaplin's film studio] were 
built in 1924, and all I had was a few 
papers falling on the floor . . . We're on 
a historical site, and there's no reason 
for anyone to move." 

Even at the Walt Disney Studios 
complex, which sustained visible 
damage from the latest quake and 
operates large interests in Orlando, 
Fla., there has been no talk of trans- 
planting its record label, Hollywood 
Records. "I haven't heard one word," 
publicity VP Kathy Aquaviva says. 



"If anything, it's been the opposite." 

Home video suppliers also are not 
looking to move out of the L.A. area. 

"Some people have lost their 
homes and that's a personal decision 
whether or not to relocate," says 
Fritz Friedman, senror VP of world- 
wide publicity at Oilumbia TriStar 
Home Video. "Our offices didn't sus- 
tain much damage, but it's more emo- 
tional and psychological damage that 
has to be overcome." 

Assistance in preparing this story 
was provided by Eileen Fitzpatrick. 



WEATHER, QUAKE SLOW MUSIC VIDEO SALES 

(Continued from page 6) 



other areas have been hurt by an 
earthquake or a hurricane, music 
sales have increased si^ificantly af- 
ter the insurance companies began 
writing checks. 

In the Midwest and East, mer- 
chants had their own problems to 
overcome — snowstorms, icestorms, 
and freezing temperatures. 

Terr>' Woodward, president of 143- 
unit, Owensboro, Ky. -based Wax- 
Works, says, "Last week [ended Jan. 
22] was a disaster for us. It looks like 
we had about 24 stores affected. 
Most of them were closed for two 
days and even when they opened 
there was very limited traffic." 

In St. Louis, Streetside suffered 
about a 25% decline in business from 
Jan. 15-19. And in North Canton, 
Ohio, Joe Bressi, senior VP at 393- 



unit Camelot Music, says the bad 
weather and earthquake probably 
have pushed the company's January 
sales into negative numbers on a 
comparable store basis. 

Albany, N.Y.-based Trans World 
Music Corp., Beltsville, Md. -based 
Kemp Mill Music, and Milford, Mass.- 
based Strawberries also report that 
weather impacted sales. 

On the other hand, Wally Knief of 
Blockbuster Entertainment reports 
that business was up in both South- 
em California and in the East. After 
the earthquake, "there was an in- 
crease in business," he says. People 
didn't have anyplace to go ... I 
wouldn't call it dramatic." 

In the East, "Business is up, be- 
cause people slocked up. They knew 
they were going to be staying home." 



WESTERN ROCK RETURNS TO VIETNAM 

(Continued frojn page 9) 



tourism authoritj'. 

The Vietnamese dec is ion -makers 
also thought that Adams, while not 
American, was close enough in na- 
tionality to their former foe. As such, 
the mass-media attention could only 
help in pressuring the U.S. to free up 
bilateral trade (an end to the embar- 
go is expected soon). Americans are 
not allowed to perform here — even 
for free — without Treasur>' Depart- 
ment approval. 

Given the size of their venue, the 
promoters were sure of a full house. 
Many concert-goers could be pulled 
from the rapidly rising ranks of Sai- 
gon's approximately 1,500-person ex- 
patriate community — and, indeed, 
foreigners made up about of the 
show's total audience. 

Marketing was an effort, as it will 
be for any future shows. 'Hiere are 
three state-owned TV stations. One is 
an insignificant and backward propa- 
ganda channel run by the central 
communist party. The others, in Ha- 
noi and Ho Chi Minh City, are on the 
way to becoming commercial; a 30- 
second advertising spot on either sta- 
tion can be bought for $600. Alterna- 
tives include one southern radio sta- 
tion and a plethora of newspapers. 

There is no organized music indus- 
try in Vietnam or authorized dLstribu- 
tion of cassettes; sales are restricted 
to streetside stalls and markets. Pira- 
cy runs at approximately 80%-90?E of 
the market, and whatever legitimate 
product is available is imported di- 
rectly from Hong Kong or Singapore. 

None of the multinational record 
companies have an official presence, 
mostly as a result of the U.S. trade 
embargo. But Vietnam does have an 
I FPI -affiliated office of copyright 
protection called Vinaauteur, part of 



the Culture Ministrj-. Its director, 
Thuong Thuan, says his office is ne- 
gotiating to set up an IFPI presence 
in the country as soon as the Ameri- 
can ban is lifted. 

If more Western stars do come, 
Brian Marcar's Tero Entertainment 
is expected to play a role. In Thailand, 
PepsiCo backs many of Tero's dates, 
and the beverage firm is keen on 
high-profile promotion in the region. 
Midas Productions also is a contend- 
er, although the company is quite 
new to the Asian concert business. 

Most artists should expect to fore- 
go their fee (sources say Adams has 
done so), but this may not be such a 
hurdle. Michael Hosking of Midas 
Productions says Pearl Jam respond- 



ed positively to a Saigon date when 
considering an Asian tour late last 
year. 

For those who do make the effort, 
industry wisdom suggests that their 
best bet may be to play in an outdoor 
sports stadium (capacity around 
20,000) in Ho Chi Minh City, selling 
tickets through a government body 
at $2-$3 each and letting the sUte 
keep the revenue. Sponsors are likely 
to jump at the chance to get involved 
in the entertainment-starved market 
and the local media will guarantee 
blanket coverage. 

Assistance in preparing this sto- 
ry was provided by Mike Letnn in 
Hong Kong. 



BRYAN ADAMS' GLOBAL SUCCESS 

(Continued from page 3) 

soundtrack album for "The Three 
Musketeers." 

Mike Allen, director of internation- 
al marketing at I^lyGram Interna- 
tional in London, credits the success 
of Adams' previous studio album, 
"Waking Up The Neighbors" (1991), 
which he says sold more than 3 mil- 
lion copies in the U.S. and 10 million 
worldwide, as well as the radio ap- 
peal of "Please Forgive Me" for ignit- 
ing chart action and sales for "So I^ 
So Good." 

While the album has peaked at No. 
7 on The Billboard 200, it has reached 
No. 1 in Canada, the U.K., Ireland, 
Belgium, Finland, the Netherlands, 
Sweden, Switzerland, Norway, Den- 
mark, Portugal, Italy, Australia, and 
New Zealand, and went to No. 2 in 
Germany. 

Sales of "So Far So Good" in the 



U.S. have reached 1.2 million units, 
according to SoundScan. Highlights 
of the album's international action, 
according to PolyGram International, 
mclude sales of 900,000 in the U.K. 
900,000 in Germany, 450,000 in Cana- 
da, 500,000 in Italy, 300,000 in Austra- 
lia, and 250,000 in Sweden. 

With Adams' current world tour 
reaching the ftcific Rim, sales of "So 
Far So Good" have reached 100,000 in 
Japan, 100,000 in Sinagpore, and 
60,000 in Malaysia, according to Poly- 
Gram. 

Both "Please Forgive Me" and 'All 
For Love" are top 10 in most Europe- 
an markets. "All For Love" marks 
the second time Adams has enjoyed a 
major hit from a film soundtrack, fol- 
lowing "(Everything I Do) I Do It For 
You" in 1991, from the soundtrack of 
"Robin Hood: Prince of Thieves." 
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^^^^ THE TOP-SELiMG ALBUMS COMPiH) mOM A NATWtW. 
■ ■ ■ SMffU OF RETAIL STORE AND RACK SALES PE>Om 
II 1 CQLifCTHl. CQMPtH). AND PROVUB) BY 

M FOR WEEK ENDING lllllill 
^^^^TM FEBRUARYS. 1994 1 ■■■■■■ 


THIS 
WtEK 


LAST 
WEEK 


f o 
< 


z 

o »- 

ii 


ARTIST TITLE 

LABEL i NUMBtHWSTRIBUTING LABEL (SUGGESTED LlSI PWCE W EQUIVALENT FOR CAS5ETTE^D) 


PEAK 
POSITION 




THIS 
WEEK 


WST 
WtEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL t NUMBERiDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 


PEAK 
POSITtON 


1 


1 


1 


21 


* * * No. 1 * * * 

MARIAH CAREY COLUMBIA 5320&' (1098Eai69e) 6 *eett ■! fto. 1 MUSIC BOX 


1 


56 


54 


46 


13 


SHAQUILLE O'NEAL • jive 41529- no 9a'i5 98) SHAQ DIESEL 


25 


57 


62 


61 


128 


METALLICAA ' flektra61ii3-iio9*159B) METALLICA 


I 


2 


2 


4 


9 


SNOOP DOGGY DOGG A ^ death row/inierscope 92279vac do 98.'15 9B) DOGGY STYLE 


1 


58 


61 


62 


30 


^^'^^ ZOMBIE ♦ 1 . crvnoF-icTH. nryii mi iciir uni i 
GEFFEN 2«60 19 9a'i3 98) BE ^ SEXORCISTO: DEVIL MUSIC VOL. 1 


26 


3 


5 


8 


5 


JODECI UP-OWN i09ivMC«il0 9»l6 9ei DIARY OF A MAD BAND 


3 


59 


53 


47 


44 


DWIGHT YOAKAM A RfPRiSE d5241.<WARNER BROS (9 9S.'15.9B) THIS TIME 


25 


4 


7 


6 


36 


JANET JACKSON A ' virgin 87826 IIO 9a'16,98) JANET. 


1 


C60) 


83 


78 


40 


AARON NEVILLE A WM 0066 (10.96/16 m GRAND TOUR 


37 


5 


9 


10 


10 


TOM PETTV&THE HEARTBREAKERSA mca io8i3no 9(«i; sBi GREATEST HITS 


5 


61 


63 


50 


73 


VINCEGILLA- f-»CA:D630ii09a'i5g«) 1 STILL BELIEVE IN YOU 


10 


i 


6 


7 


11 


BRYAN ADAMS A aam oi67 !io 98/16 98i so FAR SO GOOD 


6 


7 


3 


2 


14 


PEARL JAM A' LP«:53i36'(l098Eai698j vs. 


1 


62 


65 


52 


23 


CLAY WALKER • giant jdsi iwAfmtH bros, (9,9a 15,9Bi CLAY WALKER 


52 


t 


4 


3 


10 


MICHAEL BOLTON A ' Columbia 536*; ii09a(l6 98) THE ONE THING 


3 


63 


59 


53 


16 


DEF LEPPARD A MtFfCUFTY i9 % £ai6.%l RETRO ACTIVE 


9 


9 


8 


5 


19 


MEAT LOAF A' MCA io699U0 98(l5 9a) BAT OUT OF HELL II: BACK INTO HELL 


1 


64 


64 


63 


30 


1 UUL W ZOO 1 105Z (9.98/15 961 UlNULn 1 U" 


50 


(M) 


12 


26 


15 


SALT-N-PEPAA Nfx:PlATEAU'tONDONa28393-,'PLGC!09a/1698l VERY NECESSARY 


10 


65 


60 


57 


31 


lUnT! liini! lUnCIA wing 51«93A>MCKCUnT ll0.9Di'l3.9a) OUnO Ur oU<JL 


24 


11 


10 


12 


28 


TONI BRAXTON A laface zea);;ARisl» |9 9& I5 981 TONI BRAXTON 


10 




NEW^ 


1 


FREDDIE JACKSON RCAtuis (9 9&i59aj HERE IT IS 


66 


12 


11 


22 


11 


R. KELLY«iivE<I5z;il0 9»;b98, 12 PLAY 


11 


67 


66 


49 


48 


BROOKS & DUNN A ' arista iS7ifi iio.duis 98) HARD WORKIN' MAN 


9 


OD 


32 


70 


6 


* * * Greatest Gainer * * * 

COUNTING CROWS AUGUST & EVERYTHING AFTER 

MC 2452&GETFEN (10 9&T6 981 liB 


13 


68 


58 


60 


29 


U2 A ^ ISLAND 5ieO<17VPLG llO 9&I6,9e> ZOOROPA 


1 


69 


57 


75 


46 


STING A-' AAM0070(i09a'i698i TEN SUMMONER'S TALES 


2 


cm 


79 


85 


37 


JUt Ulrrlli W EP*C 5300? C9 98 E(i'15 98) nUNKT 1 UNft Al 1 M UUt 


70 








1 


* * * Hot Shot Debut * ♦ * 

ZZ TOP RCA 611317 110 98' 1B.9«1 ANltNNA 


14 


NEW^ 


71 


69 


54 


55 


SWV A -■ RCA 66074 (9 98,13 9B> ITS ABOUT TIME 


8 


IS 


14 


14 


40 


AEROSMITH A ' geffen no 9S16 981 GET A GRIP 


1 


(72) 


81 


129 


11 


CANDLEBOX MAVERicn'SiftE asjiawARNCR bros (7 9a'H.98)[E CANDLEBOX 


72 


Cii) 


16 


23 


9 


ACE OF BASE A arista iB/-to(9 9aT5 98i THE SIGN 


16 


73 


67 


84 


58 


DR. DRE A ' DEATH How.iiNiLRSCOPE 5'i28*i'PRiORnr 110 ^fcib.ga) THE CHRONIC 


3 


oz") 


34 


74 




* * * Pacesetter * * * 

SOUNDTRACK EPICSOUNDTRAX 67624itPIC(10.9etQfl6.9Bl PHILADELPHIA 


17 


74 


68 


65 


26 


U840A VIRGIN 38229 19 98.'15 9BI PROMISES AND LIES 


6 


75 


82 


95 


82 


MARY-CHAPIN CARPENTER A cocumbia abbbi (9,98 e(vis.9B1 COME ON COME ON 


31 


(18) 


18 


20 


26 


SMASHING PUMPKINS A virgin a82S7 (9 91116 9S| SIAMESE DREAM 


10 


(76) 


95 


133 


10 


QUEEN LATIFAH nwiowN 6370 19 95-13,98) BLACK REIGN 


76 


19 


13 


15 


13 


10,000 MANIACS A elektra 61669 aama mi MTV UNPLUGGED 


13 


77 


78 


73 


28 


CLINTBUCKA RCA66?39ii09aii!>98) NOTIMETOKILL 


14 


(20 


23 


30 


11 


CELINE DION • 550 music 5755VEPIC 110 9B ta,n Ml THE COLOUR OF MY LOVE 


20 




88 


108 


154 


ENIGMA A ■ CHARISAIA Bfc224.VlHGIN |U qH'13 ^l MCMXC A,D. 


e 


21 


15 


11 


15 


VARIOUS ARTISTS A ' COMMON THREAD; THE SONGS OF THE EAGLES 

GJ'iN i" l4^3 li'WAWN' fi BROS ( ) D 9&'16 9B) 


3 




106 


137 


8 


* * * Heatseeker Impact * * * 

CRACKER viHCIN 39012 19 9^13 96* (JQ KEROSENE HAT 


79 


22 


19 


18 


62 


SOUNDTRACK A >• arista 1B699- (io.9S'15 9bi the bodyguard 


1 


23 


20 


21 


30 


THE CRANBERRIES A EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 

IJ-LAMl '1 1-1 1 Ifi'^'lG >! '. D.Sfi rU''. ^fli (flW 


18 


to 


86 


118 


11 


^ol!^l!:^f-^^^'^mms^ EN^ER THE WU-TANG (36 CHAMBERS) 


41 


24 


17 


9 


17 


REBA MCENTIRE A mca lo-wt 11) 9415 9Bi GREATEST HITS VOLUME TWO 


5 


I'm) 


92 


87 


10 


COLOR ME BADD GiANi/REPRist 2*524warner Bftos ii0 9a'i&9e) TIME AND CHANCE 


56 


25 


22 


i; 


24 


BILLY JOEL A ' COLUMBIA 63003 (10.98 E(jl6 9a) RIVER OF DREAMS 


1 




91 


71 


36 


LITTLE TEXAS # WARNER BAOS. 45276 I9.98i'15.98> BIG TIME 




26 


24 


19 


7 


ICE CUBE pROBiiY 53876- (109*16 981 LETHAL INJECTION 


5 


83 


75 


86 


74 


ERIC CLAPTON A ' duck'RCPRise 45024'/WARNER bros. iio.9&is.9S> UNPLUGGED 




27 


26 


25 


57 


STONE TEMPLE PILOTS A Atlantic sztieiK ra 9a ;5 saj EE CORE 


3 


84 


71 


94 


64 


SADE A ' EPiC 53 1 78 ( 10 98 Ed 16 LOVE DELUXE 


3 


2« 


21 


16 


12 


FRANK SINATRA A 'CAPnoiB96ii (11 9»i7.98i DUETS 


2 


85 


70 


59 


13 




40 


29 


25 


24 


18 


NIRVANA A [)GC 24607-,GEFFfN (10 9*16 981 INUTERO 


1 




% 


103 


205 


ORIGINAL LONDON CAST A ■ „. „^ ^..^ „„,-r,. . .. .-.-/. 
P0L.li>«e3156" P^G(.0 98e(»16 98, PHANTOM OF THE OPERA HIGHLIGHTS 


46 


C30J 


31 


32 


41 


GIN BLOSSOMS A a«m 54039 (9 9&13 981 ^ NEW MISERABLE EXPERIENCE 


30 


31 


30 


33 


13 


TEVIN CAMPBELL • qwest 453aaWARNER BROS ii09aT6 981 I'M READY 


18 


87 


84 


69 




GEORGE STRAIT A ' uca 1066I no 9i( l5 981 PURE COUNTRY (SOUNDTRACK) 


g 


32 


28 


29 


31 


SOUNDTRACK A ■ fpk soundiraa 53764.tPK: (10.98 £016 96) SLEEPLESS IN SEAHLE 


1 




NEW^ 


1 


KING'S X ATLANTIC 82568AG 110 3981 15 981 DOGMAN 


88 


(33) 


38 


39 


21 


THE BREEDERS • 4AD 61508ELEKt«ai7 sail 9B) LAST SPUSH 


33 


(M) 


125 




2 


***Heatseeker Impact*** 

CRASH TEST DUMMIES arista 16531 ;g 9il59a: G*^^ SHUFFLED HIS FEET 


89 


(34) 


33 


41 


15 


XSCAPE • .C '71 PFF 67107',iC0LUMBIAI9.98E<V15.981 HUMMIN" COMIN" AT 'CHA 


17 


3S 


27 


13 


2t 


GARTH BROOKS A ' libfrty bob67 (10.9*16.981 IN PIECES 


1 


90 


77 


76 


64 


SOUL ASYLUM A Columbia .18898' (9 98 fCi'15 98)^ GRAVE DANCERS UNION 


11 


36 


29 


28 


9 


amN'Mi* i^ivL?t^i'* BEAVIS & BUTT-HEAD EXPERIENCE 


5 


91 


72 


64 


37 


WYNONNAA CURB ioa2z™cA no.9a/i5 98i TELL ME WHY 


5 


37 


39 


35 


9 


GUNSN'ROSESA g£ffen 24617-(10.9*1698i THE SPAGHETTI incident? 


4 


92 


90 


67 


31 


MARK CHESNUTT • mca iob51 110.98(15 98i ALMOST GOODBYE 


43 


31 


36 


31 


35 


ROD STEWART A ' warneb bhos 45289 no 9S'I6 98i UNPLUGGED. . AND SEATED 


2 


93 


85 


56 


27 


TAG TEAM life )80oc»bellmahk 19 9ii'i4 98) WHOOMP! (THERE IT IS) 


39 


39 


35 


34 


29 


BLIND MELON A • CAPITOL 96585(9.9(113 981 JB BUND MELON 


3 


94 


94 


81 


55 


JOHN MICHAEL MONTGOMERY A Atlantic B2«aAG (9 91^16 98i|!gLIFE'S A DANCE 


27 


44 


37 


27 


68 


* MA /a*fu^9** Ml * "-OT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVEl 


13 


95 


105 


151 


3 


SOUNDTRACK virgin 88774 no 9»15 9ai THE PIANO 


95 


41 


40 


37 


62 


KENNY G A< AR-siA ;8646 110 98(15 981 BREATHLESS 


2 


(96) 


108 


116 


13 


ZAPP & ROGER reprise isiJi-WARNER BROS. n0 9a.'l5 98i ALL THE GREATEST HITS 


39 


42 


41 


40 


U 


PHILCOLLINSA AILANtiC8256(lAGII09a'16.98) BOTH SIDES 


13 


97 


87 


66 


62 


CONFEDERATE RAILROAD 


53 


(43) 


52 


82 


5 


US3 BLutNoiti«)i>e3,CAmoii9 9a/l5 96iBE HAND ON THE TORCH 


43 


98 


76 


80 


30 


BARBRA STREISAND A coLUUBiA«iS9no9SE(Ki6 98i BACK TO BROADWAY 


1 


44 


42 


38 


no 


PEARL JAM A'' EPIC 47857 (10 98 E(il6 931 EE TEN 


2 


99 


93 


102 


18 


MELISSA ETHERIDGE • i5LA«o»A866iii'LGno.9Ei'i5.98i YES 1 AM 


16 


(45) 


51 


72 


7 


DOMINO OUTBURST/CHAOS 57701*)COLUMBIA 19 9(i'16 981 DOMINO 


45 


100 


74 


n 


7 


ra^^tl^l'^eliLEKiBA no 98/16 981 LISTER ACT 2: BACK IN THE HABIT 


74 


« 


43 


44 


14 


EAZY-EA RuTniESS5503-/REmiiviT»i7 9a'll9ei IT'S ON (DR. DRE 1B7UM) KILLA 


5 


47 


46 


45 


9 


ELTON JOHNA i*c» iOT2t (109*17 981 DUETS 


25 


101 


97 


106 


63 


SOUNDTRACK A walt disnev 6oe'i6 no 9a'i6 "Wi ALADDIN 


6 




56 


91 


33 


RAGE AGAINST THE MACHINE • „,^c «riiiM=T the Marwiruc 
EPIC 52959 lie 98 F,-L1', 981 EH "^^E AGAINST THE MACHINE 


48 


102 


93 


93 


14 


RUSH • AiLANiic u2wa'AC iios&ie 96) COUNTERPARTS 


2 


49 


47 


43 


27 


CYPRESS HILL A ruffhouse 5393ir'COLUMBiA{io98EOl6.9e) BLACK SUNDAY 


1 


103 


80 


77 


45 


l!t?^oft?^!i^lt^.3 9«, SB B'G^^R' SETTER. FASTER. MORE- 


13 


50 


45 


36 


17 


GEORGE STRAIT A MCA 10907 (10.9*15 981 EASY COME, EASY GO 


5 


104 


103 


114 


114 


ENYAA' HtPHist ^67;svwA»NERe«os ii0 9a-'i&98i SHEPHERD MOONS 


17 


51 


48 


55 


23 


BABYFACE A epic 53568 no 98 zans m FOR THE COOL IN YOU 


16 


(105) 


128 


188 


7 


DANZIG AMERICAN *5?e&WARNEft BROS (7 s&'li 981 THRALL-OEMONSWEATLIVE 


76 


52 


50 


51 


U 


A TRIBE CALLED QUEST • jive 4U90- no 98.15 98! MIDNIGHT MARAUDERS 


8 


106 


107 


83 


16 


-WEIRD AL' YANKOVIC • sconi bros 72392 (998,15,98) ALAPALOOZA 


46 


53 


49 


48 


U 


R*?('?«4iSIi™I» 'os (,„ 9.(6 ,8, STONE FREE: A TRIBUTE TO JIMI HENDRIX 


28 


107 


73 




2 


CROWDED HOUSE capitol 27o« (to ga/is 981 TOGETHER ALONE 


73 


54 


55 


58 


13 


TOO SHORT • JIVE 41526- no 98 16 98) GET IN WHERE YOU FIT IN 


4 


&) 


144 




7 


DEEP FOREST sso music 5784atPic i9,98 Cttl 5 98) BB DEEP FOREST 


108 


55 


44 


42 


21 


BAFNEYA' S8«27115(ERGI9.9*169«I BARNEY'S FAVORITES VOL 1 


9 


109 


102 


104 


69 


ALICE IN CHAINS A ' Colombia t2*7i> mm lo/n.m) DIRT 


6 



(33 Albums with thegreatBst sales gams th>s week. • Recofdmg IfxJijstry Assn. Of America (RlAAl certilitalion for sales ot 500,000 units, aRIAA certificaliofl for sales ol 1 million units, with muttimillion sellers indicated by a numeral following the symbol. 'Asterisk indicates 
LP hs available. Most tape pfices, and CO prices for WEA and BMG labels, are suggested lists Tape pfices marked EQ, and all other CD prices, are equrvalent prices, whkh are proieded from wholesale pnces. Greatest Gainer shows chart's largest unit increase. Pacesetter indiCAtes 
tHgaest percentage growth. Heatseeher Impact shews artrsts removed from Heaiseekers this week. B indicates past or present Heatseeker title 1994, Biilboard/BPt Communications, and SoundScan, IrK. 
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BILLBOARD FEBRUARY 5, 1994 



B 


III 

illl 


DC 


X 


1 

irCl ^UU M amilBueil for week 


ENDING 


FEBRUARY 5, 1994 








THIS 
WEEK 


UST 
WEEK 


* s 


z 

o t 
So 


ARTIST TITLE 

lASFL .1 NUMBrft'DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTEX^DI 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS- ON 
CHART 


ARTIST TITLE 

LABEL A NUMBERTOISTRIBUriNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTECDI 


PEAK 
POSITION 


110 


100 


88 


10 


DOUG STONE epic 57271 19 9ai5 9bi MORE LOVE 


88 




dsD 


[% 




2 


BOY HOWDY CURB 77656(6,9010 981 jJE 


SHE'D GIVE ANYTHING 


156 


111 


114 


123 


15 


SOUNDTRACK CKAOS 575J3-,C01.UMBiA 110 98 EI1T6 981 C00[. RUNNINGS 


111 




157 

— — 


159 

— — 


[55 
— — 


116 
— — 


NIRVANA * '' DGC 24425'jGEFFEN (9,9&13,98l 


NEVERMIND 


[ 




137 





2 


JAMES MERCuRr5id943i9 9ai3.gs)^ laid 


112 




156 


[45 


[52 


11 


VARIOUS ARTISTS arista 18737 (I0 9»15,98> 


NO ALTERNATIVE 


56 


113 


110 


96 


28 


SOUNDTRACK • Mji^EPic soundtrax 572aaEPic no 98 Eai6,98) FREE WILLY 


47 




159 


160 


162 


10 


SUrY BOGGUSS (iberty 89261 no 9a i59(i) SOMETHING UP MY SLEEVE 


[21 


114 


39 


90 


6 


SOUNDTRACK HEPRISE 1548SWARNER BROS {10.9a'!6,98) WAYNE'S WORLD 2 


78 




ISO 


164 


124 


8 


GEORGE JONES mca 10910 19 98(15 981 


HIGH TECH REDNECK 


[24 


lis 


111 


100 


84 


SPIN DOCTORS A ' EPIC 47»61 110,9a Ettis 9ai ||g POCKET FULL OF KRYPTONITE 


3 




ISl 


[53 


143 


19 


SOUNDTRACK • immortal 5714A'EPiC (10,98 EQ'ie 96) 


JUDGMENT NIGHT 


17 












12 


















lit 


109 


97 


46 


LENNVKRAVITZA vi»GiN8698<(99a'i59«i ARE YOU GONNA GO MY WAV? 




162 


149 


127 


6 


SHAI gasoline ALLEY 10945^MCA (10 98/15,981 


RIGHT BACK AT CHA 


127 


117 


120 


142 




HADDAWAY ««isiA 187<3 19 9815 99) EE HADDAWAY 


[17 






4 




creD 


173 




2 


FAITH HILL warner bros, 45387 (9 9&15.9B) ||g 


TAKE ME AS 1 AM 


163 


118 


112 


113 


[0 


HEART CAPITOL -inbZ'ciowil. 98! DESIRE WALKS ON 


48 










1S4 


154 


150 


64 


GLORIA ESTEFAN* epic 53046 11098 e(^'16-98i 


GREATEST HITS 


[5 


119 


1(M 


98 


12 


DOLLY PARTON, LORETTA LYNN, TAMMY WYNETTE • ^Qjijj^y jqnK ANGELS 


42 






165 


[71 




2 


K7 'OWIAY BQY ;071 1 10 98 15 RRl IfB 


SWING BATTA SWING 


165 










DiU MtAU 1 UUU & 1 Mt nnUrla 1 LK3 CICTTD CUUCTTI V 
ClANWtPBStWaNWAHNFBBKrS l99S159aiBE bli 1 LK iWtt 1 LI 




















120 


117 


135 


45 


117 




166 


[38 


131 


4 


RALPH TRESVANT mca 1 0(W9 1 1 0 94 1 !> 98) 


IT'S GOIN' DOWN 


131 


121 


101 


89 


20 


JOHN MELLENCAMP A MEROjRv 5i8aeS{io.98 EO 16.981 HUMAN WHEELS 


7 




167 


[62 


186 


20 


MAZE FEATURING FRANKIE BEVERLY 

WARNER BROS 45297 110 9815 981 


BACK TO BASICS 


37 


122 


116 


128 


42 


THE JERKY BOYS Silect 6I«9S-,ag a09»is.98i |!Q THE JERKY BOYS 


80 




166 


156 


117 


88 


BILLY RAY CYRUS * ' mercury 510635(10,98 e(ii6,98) 


SOME GAVE ALL 


1 




130 


132 


39 


JIMI HENDRIX»uca 10829 (10 9816 981 THE ULTIMATE EXPERIENCE 


72 




OS) 


REENTRr 


24 


SOUNDTRACK • 


MENACE II SOCIETY 


11 


124 


113 


[10 


49 


2PAC» il<lER!KJPE9220«ACl9 9a i5 98l STRICTLY 4 MY N.I.G.G.A Z 


24 










JIVE 4 -.5L)9 1 10 (IK llj 98) 








170 


I6[ 


107 


14 


TANYA TUCKER liberty B904aii098'i5,9B) 


SOON 


87 


125 


115 


120 


13 


JACKSON BROWNE ELEKTnAEi52< (ia9B i6 9B> I'M ALIVE 


40 






171 


[67 


140 


113 


MICHAEL JACKSON * ^ epk: 45400* (10,98 Eai& 9e) 


DANGEROUS 






146 


ISO 


12 


KATE BUSH coiuuBiA537j7ii098Eoi6 9ai THE RED SHOES 


28 




1 








172 


157 


159 


16 


PET SHOP BOYS EMI 89721/ERG ll0,9B'l6,9a) 


VERY 


20 


127 


127 


[25 


71 


QUEENA H01LYWOOD61265tlEKTRA(10 W16-981 GREATEST HITS 


11 






173 


166 


170 


24 


JAMES TAYLOR * Columbia 47056 118 98 E(V22-9S| 




20 


I2i 


119 


[12 


[2 


DRS CAPITOL 8UA5 (9 9ai3 981 GANGSTA LEAN 


34 




LIVE 




















12S 


126 


92 


45 


SAMMY KERSHAW • mercury K332I9.98 EQ l5 9ai HAUNTED HEART 


57 




174 


168 




4 


DUTi. II men COOLEYHIGHHARMONY (INTERNATIONAL EDITION) 

polygram latino 30231^0 (9,9a'i5,9ai 


154 


130 


124 


119 


[5 


THE LEMONHEADS ^« ^ ^ ,- ^.r.^ 
AT r>.ir "lo 9»15 981 '-""^ °" ^^^^ LEMONHEADS 


56 




175 


[70 


146 


[96 


GARTH BROOKS*^ liberty 90897 (99*13,98) 


GARTH BROOKS 


13 














176 


[63 


190 


61 






42 


031) 


148 


166 


9 


JS,'!^!,!*"^™ „ »i5 98, w 


131 




aUUnU 1 K/4UI\ « MORGANCREEK 2OGI5 (109^15981 intLL/^lMUr 1 ML. iVIUniUHI>l^ 




177 


[85 


185 


14 


SPICE I • JIVE 41513 19 9&'15,9B) 


187 HE WROTE 


10 


132 


121 


99 


177 


GARTH BROOKSA uBtRiY93ee*i9.9&l3.9a> NO FENCES 


3 






176 


182 


178 


88 


JON SECADA * ' SBK 9a845.TRG (9 9a 15 981 


JON SECADA 


15 


133 


122 


[39 


6 


MARY J. BLIGE uptown io94ZMCA(io9&i5.9a> WHAT'S THE 411? REMIX 


122 








179 


[91 


189 


22 


SOUNDTRACK • virgin 88064 no 9815 98, 


SLIVER 


23 


134 


132 


138 


[0 


MC REN RUTHLESS 5505*;RELATlVTTy (9 98/16,98) SHOCK OF THE HOUR 


22 






180 


165 


192 




K.D. LANG * SIRE 2684aWARNER BROS, (10.98/15,98) 


INGENUE 




135 


99 


63 


3[ 


BILLY RAY CYRUS* mercury 51J758(10,9»16-98| IT WON'T BE THE LAST 


3 




88 


18 


















136 


136 


111 


[0 


SOUNDTRACK hoilywooo eisBDELEKiRA (10 9816 98) THE THREE MUSKETEERS 


10! 




181 


[86 


iil 


26 


DOUG SUPERNAW SNA 66133- I9 W19.«)B 


RED AND RIO GRANDE 


147 


137 


123 


115 


[0 


DAS EFX r*ilwFST92l65-AG()0,9&l5 98i STRAIGHT UP SEWASIDE 


20 






[95 


182 


15 


EN VOGUE tA.SIWESI 9229feAG 18.98(12 961 


RUNAWAY LOVE 


49 


136 


119 


148 


9 


LINDA RONSTADTf(FKTRA6i5<5 (10 9815 981 WINTER LIGHT 


92 




(183) 


NEW^ 


1 


SOUNDTRACK iaca io927 no 9&l6,98) 


B SECONDS 


133 


139 


134 


101 


113 


BROOKS!. DUNN* arista iS£58(99»t3 98i BRAND NEW MAN 


10 




184 


[80 1 141 


25 


KRIS KROSS • RUFFHOUSE 57278*,COLUMBIA (10 98 ElUS 981 


DA BOMB 


13 


140 


147 


134 


31 


GLORIA ESTEFAN • epic M807 iio 9a EQ is 98) Ml TIERRA 


27 




® 


NEW^ 


1 


VARIOUS ARTISTS thump 4010 19 9fri6 9ai 


OLD SCHOOL 


185 


141 


[35 


154 


[00 


GUNS N' ROSES*' CEfrEN2M20- 11098 15 98) USE YOUR ILLUSION II 


1 




186 


[83 


121 


24 


AARON TIPPIN • RCA 66251 19 98 15 9fl) 


CALL OF THE WILD 


53 


142 


[31 


175 


21 


BJORK ELFKTRA6H&8(10,98159e)|lS DEBUT 


61 




0873 


BE-EKIRY 


9 


AARON HALL 

MCA 10ai0(9,9a'15 98l 


THE TRUTH 


47 


143 


139 


122 


38 


INNER CIRCLE • B(C BEAT ATLANTIC 9226L, AG 19 9^15 98) BAD BOYS 


64 




186 


177 


157 


19 


PRINCE paisley park 45435WARNER BROS. I12-9&17,9B) 


THE HITS 2 


54 


144 


151 


— 


2 


JOSHUA KAOISON seKS<»2a'CRGil098'is98i|!E PAINTED DESERT SERENADE 


144 




189 


174 


161 


19 


PRINCE PAISLEY park 45431iWARNERBfiOS 1I29S17 981 


THE HITS 1 


46 










K.O. LANG EVEN COWGIRLS GET THE BLUES ISOUNDTRACKI 

SIR! ir-l ji'AAHNtP BHC^ 110981698) 




















145 


129 


149 


[2 


82 




IM 


175 


183 


42 


YANNI • PRIVATE MUSIC 82106 (10 9* 15 981 


IN MY TIME 


24 


146 


140 


179 


5 


COWBOY JUNKIES "i « (,(,144 (9 9&15 98i PALE SUN, CRESCENT MOON 


140 




191 


187 


160 


138 


MICHAEL BOLTOI>l * ' j.fjc , nuc AND TENDERNESS 


1 










™ »°not*'JI'm2\pic 110 98 Eai6 98, "O^E SONGS FOR SLEEPLESS NIGHTS 












147 


[42 


[44 


9 


124 




192 


172 


126 


15 


JAZZY JEFF 61 FRESH PRINCE • jive 41489- (iq9S(is9bi 


CODE RED 


64 






























146 


[52 


130 


39 


TOBY KEITH • mercury 5i»42i I9,9e EaiSRSi BE TOBY KEITH 


99 




(193: 


BF-FHTDV 


11 


DEAD CAN DANCE 

4AD 45384. V/ARNER BROS (9 9815 981 \mS 


INTO THE LABYRINTH 


122 


149 


[50 


105 


[5 


ALABAMA R(;a f,f,296 (9 9ai5 9SI CHEAP SEATS 


76 










194 


[78 


193 


33 


BRIAN MCKNIGHT • mercury 848605 (lo 9a eqis 9e) OS 


BRIAN MCKNIGHT 


58 


m) 


[69 




2 


MINT CONDITION PERSP£CT(Vt9004«EBCuRY(9 9»l3 9S) FROM THE MINT FACTORY 


150 




— 




195 


[81 


136 


24 


SAWYER BROWN curb 77626 (10981598) 


OUTSKIRTS OF TOWN 


81 


151 


[4[ 


[45 


66 


R.E.M. * ' WARNER BROS, 45138 (10 98 1 6 98, AUTOMATIC FOR THE PEOPLE 








2 




(196) 


NEW^ 


1 


LIZ PHAIR MAIAOOR 51/(8 9*12 981 ^ 


EXILE IN GUYVILLE 


196 


152 


143 


156 




ABBA P;: VOriP M 7007,P(G (10 9A16 981 GOLD 


63 






IB 




197 


[84 


197 


39 


INTRO* ATLANTIC a245iAGI99a'159a) BE 


INTRO 


65 


153 


156 


174 


193 




41 




^^^"^"."'^"p^G* 98 E(ii6 98, ''"^ ^EST OF VAN MORRISON 




196 


[97 


165 


50 


COLLIN RAVE • epic 48983 I9 98 Ea i3 9Sl 


IN THIS LIFE 


42 










MICHAEL CRAWFORD # . „. ,^ ,^ 

" ':, A TOUCH OF MUSIC IN THE NIGHT 
















154 


133 


109 


17 


39 




199 


[90 


176 


47 


DURAN DURAN * CAP(T0( 98876 (99813 98) 


DURAN DURAN 


7 


155 


155 


163 


31 


vflJiK *9» i6 98i EXPERIENCE THE DIVINE: GREATEST HITS 


50 




200 


200 




108 


GUNS N' ROSES** gefffn ?44i6- 1)0%. 15 98, 


USE YOUR ILLUSION 1 


2 



TIP UBIMS A-Z (USm BY iUTISTS) 



Kate Buyr 



12(> 



Abba 152 
Ace U< Baw li 
Bryan Adams I 
Aeioiniiin 1 b 
Alabama 149 
Alice in (>>ains 



109 



Babytsce 5 1 
Barney 55 

Beavis & Butt-Head 36 

B\t Head Todd & The Monsters 

Bjonc 142 

Dint Blach 77 

P4arv J Blige 133 

Blind Melon 39 

SuTy Bogguu 159 

Micnael Bollon 6, 191 

Boy Howdy 156 

Baft II Men 174 

Torn Braxton 1 1 

The Breedm 33 

Brooks&Ounn 67, 139 

Gartn Brooks 35, 132, 175 

Jackion Browme 1 75 



Teviri Camp6eil 31 

Candtetocn 72 

Mariah Carey 1 

Mary CMpin Carpente* 75 

Mark Crwsnuct 92 

Enc Clapton 83 

prill Crtlins 42 

Color Me Badd 81 

Confederate Railroad 97 

Counting Crows 13 

Cowboy Jiifikies 146 

C/ackef 79 

The Cfanbemes 23 

Crash Test OuiTimies 89 

Michael CrsMtord 154 

Crowded House 107 

Cypress Hill 49 

Billy RayCyriA 135, 168 

Oan^ig t05 

OasEFK 137 

Dead Can Dance 1 93 

Deep Forest 106 

Del Leopard 63 

Joe DrfTte 70 



Celine Dion 20 
Dortiirro 45 
Dr. Ore 73 
DRS 128 
Duran Duran 199 

Eazy-E 46 
En Vogue 182 
Enigma 78 
Enya 104 

Glons EsteFan 140,164 

Mell&u Elherldge 99 

Kenny G 41 

VinceGiil 61 

Gin Btosuyns 30 

Guns N' Roses 37. 141,200 

Haddsway 117 
Aaron HaU 187 
Hun 1 18 
jimiHendm 123 
Faitn Hill 163 
Ice Cube 26 
Inner Cude 143 
Intro 197 



Freddie Jackson 66 
Janet Jackson 4 
Michael Jackson 171 
Alan jacKson 40 
James 112 

J«2y Je« 4 Frwh Pwice 192 
The Jerky Boys 122 
Jodeci 3 
Billy Joel 25 
Ellon Jotwi 47 
George Jones 160 
Joshua Kadtson 144 

K7 165 

Toby Keith 148 

R. Kelly 12 

Sammy Kershaw 129 

King's X 88 

Lenrry Kraviti 1 16 

Kris Kross 184 

k.d lang 145, 180 

The Lemorttieads 130 

Littte Texas 82 

Maze Featunng Frafikte Bevefly 

Reba UcEntirc 24 

Brian McKnigni 194 



MCRen 134 

M^t iOBf 9 

John MeOencamp 121 

Metall>ca 57 

Bette Midler 155 

Mint Condrtion 150 

John MchMJ Montgomery 94 

Van Momson 1 53 



ORIGINAL LONDON CAST 
Phantom Of The Opera 
H>8hllgrt|s 86 

Do*ly Parton, LorWIa Lynn, Tammy 

Wyr>ette 119 

Pearl Jem 7, 44 

Pet Shoe Boys 1 72 

Tom Petty A The Heartlxeakers 5 

la Phair 196 

Prince 188, 189 



REM. 151 

Rage Against The Machine 48 



Collin Raye 198 
llnda Ronstadt 138 
Rush 102 
Saoe 84 

Sal[-N-Pepa 10 
Adam Sandler 131 
Sawyer Brown 1 95 
JonSecada 178 
Shai 162 
Shagtiille O'Neal 56 
Frank Smatra 28 
Smashing Pumpkins 18 
Snoop Doggy Dogg 2 
Soul Asylum 90 
SOUNDTRACK 

Aladdin 101 

The Bodyguard 22 

Cool Runnings 1 1 1 

Eight Seconds 183 

free Willy 113 

Judgrrwnt Night 161 

The Last Of The Mohicans 1 76 

Menace II Sociely 159 

Philadelphia 1 7 

ThePiaoo 95 



Sister Act 2- Back In The 
HaM 100 

Sleepless in Seattle 32 
Siivof 1 79 

Trie Three Muskeleers 1 36 
Wayne s WorW 2 114 

Sp^el 177 

SpHi Doctors 1 1 5 

Rod Sicwari 38 

Sting 69 

Doug Stone 110 

Stone Temple PiloB 27 

George Strait 50. 87 

Bartxa Streisand 98 

DougSupernaw 181 

SVrt 71 

Tag Team 93 
James Taykx 1 73 
10,000 Maniacs 19 
Aaron Tipoin 186 
Tony' Tonir Tone! 65 
Too Short 54 
Tool 64 

Ralph TresvanI 166 
A Tnbe Called Quest 52 



Tanya Tuche* 170 

U? 68 
U840 74 
US3 43 

VARIOUS ARTISTS 
Common Thread: The Songs 0( The 
Eagles 21 

More Songs For Sleepless 

Nights 147 

Ho Altematr^ 1 58 

Old School 185 

Stone Free: A TnOote To Jimi 

Merxlni 53 

Oay Walker 62 
White Zomhie 58 
Wu-Tang Clan 80 
Wynonrw 91 



■Werrd AT Yankovic 106 
Yanni 190 
Tnsha Veamrood 85 
Dwighl Voakam 59 
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TORONTO'S CLUB SCENE NURTURES A NEW GENERATION OF ARTISTS 

(Continued from page 1) 

selves the intimacy of their chib days 
gone by. 

With few exceptions, every local 
band or performer that has scored in- 
ternationally this decade — Cowboy 
Junkies, Blue Rodeo, the Tragically 
Hip (from Kingston), Jane Siberry, 
the Holly Cole Trio, Mary Margaret 
O'Hara, the Jeff Healey Band, Bare- 
naked Ladies — first honed its craft 
on this strip. 

And it is here in Toronto — Ontar- 
io's capital and the mecca of the Ca- 
nadian music industry — that the next 
generation of talented Canadian su- 
perstars gathers momentum. 

If recent years have seen places 
like Seattle and Manchester, En- 
gland, grabbing disproportionate 
chunks of the spotlight while setting 
off trends like firecrackers on New 
Year's Eve, then Toronto, with its 
giddy reputation as the New York 
City of the north, is poised to become 
the next contemporary musical hot- 
spot — or. at least, to elevate its inter- 
national profile. 

"I don't think we're poised for in- 
ternational success. 1 think we've ac- 
complished it already," says Derek 
Ross, co-owner of fiesty independent 
fre Records and president of DMD, 
which oversees management for 
country artist Jim Witter and roots- 
rock band the Skydiggers. 

"We've got a foot in the door al- 
ready." says Ross. "There may be a 
long way to go still, but I also think a 
lot of A&R men know a lot of talent 
is right here in Toronto. That's why 
so many groups have record deals 
outside the country." 

Indeed, the frequent-flyer points 
amassed by Sire Records president 
Seymour Stein in recent years, as he 
has jetted to and from Toronto re- 
cruiting the Barenaked Ladies, the 
Waltons, Mer>-n Cadell, Rheostatics. 
and Acid Test for his label, signal a 
market ripe for the picking. 

"I don't zero in on a particular 
area," says Stein. "I believe there's 
good music all over the world. Al- 
though I'm certainly pro-Canada af- 
ter the successes we've had with k.d. 
lang and Barenaked I>adies. And I 
think we're going to have tremen- 
dous success with the Waltons and 
Rheostatics." 

Most industry observers agree. 
The Barenaked Ladies' success sell- 
ing their own independent cassette — 
and, later, racking up worldwide 
sales of nearly 1 million with their 
1992 debut, "Gordon," according to 
the band's manager, Nigel Best — 
opened the floodgates of a Toronto 
scene that has been percolating for 
years. This town hasn't seen this 
much action since the heady York- 
ville folk days of the '60s that 
spawned Neil Young, Joni Mitchell, 
and Gordon Lightfoot. 

"A Toronto band is going to break 
through and blow open the doors," 
says Yvonne Matsell, talent buyer 
for Queen West clubs and Dan Ayk- 
royd co-interests the Horseshoe and 
Ultrasound. "It's already starting 
with the Barenaked Ladies and the 
Waltons. We've got such a pool of tal- 
ent here. And when the world opens 
its eyes and ears to it, they're going 
to be astounded." 
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DOWNTOWN TORONTO 

A KEY TO SOME OF THE AREA'S HOTTEST CLUBS 
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Toronto is home to an eclectic stew of musksans. Above ts a gukle to the city's rrwst entkang clubs, which offer formkJable in- 
house PA systems. TItb variety of venues gives musicians the chance to play seven nights a week to audiences ranging in size 
from 10 to 1,000. The city also has a plethora of neighborhood pubs, coffee houses, and concert halls. 



BJUEIUKED CafBMIION 

The Barenaked Ladies also epito- 
mize a musical ethic that celebrates, 
rather than stigmatizes, groups that 
feather their caps with independent 
successes before signing a major 
deal 

"There's no question that the La- 



dies' indie success helped catch the 
attention of Seymour Stein," says 
Best, head of Nigel Best Manage- 
ment Inc. "It's hard to know if their 
success alone focused his attention 
on Toronto. Let's not forget Seymour 
had already signed [Alberta native] 
k.d. lang, so he was at least some- 
what familiar with Canada." 

Most observers would be surprised 
by the number of bands of all stripes 
playing regularly around Toronto, 
many actively pursuing world domi- 
nation through constant gigging, sol- 
id record releases, and cultivated me- 
dia profiles. 

Some — 13 Engines, Moxy Friivous, 
Tea Party. I Mother Earth, Lost & 
Profound, Junkhouse, Slik Toxik — 
have parlayed strong grass-roots 
popularity into major-label deals. 

Others — the Skydiggers, Look 
People. Big Sugar, Lowest Of The 
Low, Wild Strawberries, NC17, Bend- 
er, hHEAD, Anhai, Corky & the Juice 
Pigs. Lost Dakotas, Rail TEC, 
Change Of Heart, King Cobb Steelie, 
Big Faith, Universal Honey, Gravel- 
berrys — either have distribution 
deals or are on the cusp of breaking 
this year. 

All have made significant inroads 
locally and across Canada. While not 
all are based in Toronto proper, all 
use the city as a step toward wider 
audiences. And they're as diverse in 
sound as in name. While the Queen 
West strip caters largely to rock 
bands, virtually every kind of mu- 
sic — country, rap, hip-hop, world 
beat, classical, tribute acts, folk, 
blues, R&B, and jazz — thrives here. 



During peak summer months, Har- 
bourfront Centre, a huge waterfront 
complex with a variety of venues on 
site, hosts themed concerts tipping 
the hat to Latin, blues, world beat, 
and women in music. There's the an- 
nual duMaurier Jazz Festival and nu- 
merous annual folk and blues festi- 
vals. Rap and hip-hop. on the other 
hand, proliferate in suburban night- 
clubs and dancehalls outside the city 
center. 

Toronto is a multicultural city that 
embraces traditional celebrations, 
though they tend to operate outsWe 
the mainstream. One exception is 
Caribana, North America's largest 
annual salute to Caribbean music, 
which culminates in a massive parade 
and draws roughly 1 million Carib- 
crazy revelers. 

The result of such an eclectic stew 
is an impressive and vast array of 
musicians playing to audiences with 
sophisticated musical tastes. 

"The amount of talent here is 
unique, because there are a lot of 
great bands here," Matsell says. 
"The up-and-coming bands have a 
standard to measure up to." 

But, says Jack Ross, who heads 
JAM Entertainment Management 
and oversees the careers of Moxy 
FrUvous, hHEAD, and Ottawa's Fur- 
naceface, "The rest of Canada hates 
us. It's a bitter pill." 

While anti-'Toronto sentiments 
throughout Canada are not exclusive 
to the music biz, there is a notion, al- 
beit often challenged, that musicians 
must make it here first before ^nAxi- 
ating to international status. 



"You've got to come to Toronto to 
make it happen in a big way," says 
Ross. "It's no different to Canada 
than New York or L.A. is to the U.S. 
It may not be the healthiest way, but 
it certainly doesn't mean you have to 
be a Toronto act Look at the Rankin 
Family [from the east coast] or Sarah 
McLachlan [based in Vancouver], or 
just the Vancouver scene." 

IN TOMHTTO'S FAVOR 

What makes this conservative, 
tidy, efficient city of roughly 3 mil- 
lk)n, huddled on the shores of Lake 
Ontario, so uniquely capable of turn- 
ing out top-drawer homegrown musi- 
cians? 

Industry watchers agree that the 
reason is fourfold. First, because To- 
ronto is the center of the Canadian 
music industry, A&R people, major 
record labels, large alternative and 
campus radk), MuchMusic (Canada's 
MTV), managers, merchandisers, 
promoters, agents, and other indus- 
try types are based here. 

It's obviously easier to jump-start a 
career when all the necessary re- 
sources are lumped together. It's also 
more difl^cult for lackluster bands to 
operate under the illusion of great- 
ness if savvy A&R people and talent 
buyers in the same area code don't re- 
turn phone calls. 

The second factor is the number, 
quality, and variety of venues avail- 
able to performers to hone their 
craft. Apart from small neighbor- 
hood pubs, coffeehouses, concert 
halls, and community centers, night- 
clubs like the C'est What?, Albert's 



Hall, Horseshoe, Ultrasound, Bam- 
boo, Rivoli, Cameron, Chkago's, Ca- 
bana, Phoenix, RPM, Clinton's, the 
Opera House, El Mocambo, the Rilla- 
dium, Lee's F&lace, Sneaky Dee's and 
the Free Times Cafe offer bands both 
formidable in-house PA systems and 
the opportunity to play seven nights 
a week to audiences of 10 to 1,000. 

The third aspect unique to the To- 
ronto music scene — an offshoot of its 
proximity to the industry — is the lev- 
el of sophistication and camaraderie 
among bands at all levels. 

"I get calls every week from some- 
body looking to hire us to do indepen- 
dent promotion on an indie CD 
they're completing," says fre/DMD's 
Ross. "And they're willing to invest 
the money. And we're not talking 
$150 a week, either. 

"They are able to pool their money 
together, they understand the re- 
sources needed to do that stuff, and 
they already made the commitment 
to record and manufacture a disc. 
With all that in place, they under- 
stand you need to also have someone 
who is able to market and promote it 
for you." 

Seldom does one band slag off an- 
other in the local media — a common 
ruse among British groups to eke out 
extra press via real or imagined 
feuds. Sandy I^dya of ftindyamon- 
ium Artist Management, the Wal- 
tons' co-manager, notes that net- 
working between bands is a Toronto 
tradition, with successful bands ex- 
tending tour invitations to budding 
local favorites. 

STBONfi LOOM. SUPPORT 

Lastly, as JAM's Jack Ross points 
out, "One of the things that defines 
Toronto is the support from a strong 
local media and strong support from 
radio." In addition to three daily pa- 
pers — the Toronto Star, the Globe & 
Mail, and the Toronto Sun — the city 
also has two newsweeklies. Eye 
Weekly (owned by Canadian mega- 
publisher, TorStar) and NOW Maga- 
zine, plus a revolving assortment of 
fanzines and kitchen-table music pub- 
lications. 

NOW, in particular, devotes ample 
coverage to the music scene, and it's 
not uncommon for it to feature a hot 
local up-and-comer on the front cov- 
er. NOW also publishes an annual 
Live Music Directory, a phone book- 
style listing of local bands including 
musical styles, available product, and 
contact numbers. In ninety three, a 
record 1,500 groups/artists were list- 
ed in the greater Toronto region. 

The dailies too, occasionaly feature 
local artists. Other national maga- 
zines devoted to music — like Net- 
work, Impact, and National Chart — 
are based in Toronto. 

RADIO GOES HIR RtSIM TAiBTT 

While they have to adhere to Cana- 
dian content rules that require com- 
mercial stations to play 30% CanCon 
material, Toronto radio stations often 
choose to play rising local talent as 
opposed to more established Canadi- 
an acts. In addition to airplay, Toron- 
to radio also supports local talent via 
gig promotion/ presentation, artist in- 
terviews, and station-sponsored CD 
compilations. In addition to adding k)- 
cal bands to regular rotatwn, alterna- 
tive radk) station CFNY-FM grants 
$100,000 a year to one promising 
band to record a disc. 

"The fact that Toronto has a sta- 
tion like CFNY and three college ra- 
dio stations [including CHRY] is 
(Continued on next page) 
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CANADIAN ARTISTS READY TO TAKE OFF 

(Continued from page 1) 



• Recognition of Adams in practi- 
caily every country in the world. His 
compilation album "So So Good" 
has sold 475,000 copies domestically, 
according to Joe Summers, president 
A&M/Island Canada (see story, page 

a 

• Many eontemporarj' groups, in- 
cluding Primus, Queeiisryche, Dream 
Theater, and Fates Warning, hail To- 
ronto-based power trio Rush as a ma- 
jor influence. The veteran band's 17th 
album is No. 102 on this week's Bill- 
board 200. The album — on Atlantic in 
the states — has sold 520,000 units in 
the U.S., according to SoundScan; it 
has sold 105,000 units in Canada, ac- 
cording to the band's domestic label. 
Anthem. 

• Raffi has sold more than 7 million 
albums in North America since his 
1976 debut album, "Singable Songs 
For The Very Young," according to 
Troubadour Records. 

UTMMM. RECOBIimOII 

A sizable number of Canadian art- 
ists also are enjoying widespread do- 
mestic success. These include Blue 
Rodeo, the Tragically Hip, Moxy FrU- 
vous, the Waltons, Rita MacNeil, 
54:40, James, the Dough Boys, Tea 
Party, the Rankin Family, Jann Ar- 
den, Sven Gali, and John McDermott. 

In primarily French-speaking Que- 
bec, the market is dominated by such 
acts as Marie Carmen, Marie-Denise 
I^Uetier, Julie Masse, les Colocs, les 
B.B., Mario Mchat, Paul Pich^, Dan- 
iel B61anger, Kathleen, Marjo, Michel 
Rivard, Francis Martin, Nathalie Si- 
mard, Michel Rivard, Vilain Pin- 
gouin, and Andr^ Gagnon. 

Several multinational record com- 
panies with divisions here cite Cana- 
dian titles among their top sellers of 
1993. 

For Warner Music Canada, the 
Barenaked Ladies' album "Gordon" 
has sold 800,000 domestically, accord- 
ing to the label, and 100,000 units in 
the U.S., according to the band's 
manager. Albums by Blue Rodeo and 
Moxy Frilvous have reached plati- 
num in Canada (100,000 units), ac- 
cording to Warner Music Canada 
president Stan Kulin. 

Dion's album "The Colour Of My 
Love" has sold 550,000 copies domes- 
tically, surpassing her 1990 release. 



"Unison," which is five times plati- 
num, according to Sony Music Enter- 
tainment (Canada) president Rick Ca- 
miUeri. Her 1992 album, "Celine 
Dk)n," has sold 600,000 units, and her 
French album, 199rs "Dion Chantc 
Plamondon," has sold 200,000, says 
Camilleri. In the U.S., Dion has sold 
450,000 units of "Colour Of My 
Love," according to SoundScan. 

Voisine, who began his career sing- 
ing in English, clearly would like to 
be the next French Canadian artist to 
break in English. Last November he 
released his debut English-language 
album, "I'll Always Be There." Pro- 
pelled by the Davkl Foster-produced 
title track, the Star Records album 
has sold 300,000 units nationally, ac- 
cording to the label. A CBC-TV spe- 
cial, aired Jan. 30, is expected to boost 
sales further. He is handled by BMG 
outside North America, but does not 
yet have a U.S. record deal. 

The Rankin Family's album "Fare 
Thee Well" has sold 200,000 units in 
Canada, according to the band's la- 
bel, EMI Canada. 

The Holly Cole Trio's album, 
"Don't Smoke In Bed," has sold 
80,000 units domestically, 70,000 
units in the U.S., and 60,000 in Japan, 
according to Tom Berry, president of 
Alert Music, Cole's management 
company and label in Canada. In the 
U.S., Cole is signed to Manhattan 
Records. 

The domestk success of James and 
McLachlan bodes well for the artists' 
upcoming U.S. releases. McLachlan's 
"Fumbling Towards Ecstacy" has 
sold 115,000 units in (Canada, accord- 
ing to Nettwerk Records. James' 
"Colin James & The Little Big Band," 
set for Feb. 15 release in the U.S., has 
sold 85,000 units in Canada, accord- 
ing to Virgin. 

Despite timid Canadian radio re- 
ponse to Moore's album "Bohemia," 
released domestically in October 
1992, Sony-affiliated TriStar Music in 
New York has made a U.S. break- 
through with the alternative folk art- 
ist by strategically promoting her 
though key U.S. radio station visits, 
interviews on syndicated radio and 
TV shows, and selected gigs. Moore's 
single, "Bohemia," is No. 27 on this 
week's Modem Rock Tracks chart 

"The album is now starting to take 



off in the States, and is being re- 
leased in Australia, New Zealand, 
Germany, the U.K, and Asia," says 
Sony's (Camilleri. 

In the U.S., Moore's album, released 
there last fall, has sold approximately 
8,500 units, according to SoundScan 
data. TriStar is planning to release a 
second track, "Because Of Love," to 
radio, which label president Bob Bu- 
ziak hopes will gamer attention from 
those stations that passed on the flrst 
track, "Bohemia," because they 
thought it was "too soft" 

"We're really pleased with what 
we've done. We've really established 
her now, clearly." 

The diversificatron of radio in the 
U.S. has offered better windows of 
opportunity for many Canadian acts. 
For example, the Crash Test Dum- 
mies found an avenue of exposure on 
album alternative radio that was un- 



available 2'/^ years ago when "Supers 
man's Song" was released from the 
band's debut album. 

"The climate's changed and it's 
wonderful to see," says Tom Ennis, 
VP of product management with 
Arista Records. 

Ennis notes that album alternative 
stations initially picked up on the 
Crash Test Dummies' new release, 
followed by more alternative-leaning 
stations, and the video for the first 
single is set to go into Buzz Bin rota- 
tion on MTV in the first week of Feb- 
ruary. "Buzz Bin!," exclaims Ennis. 
"On the little Crash Test Dummies!" 

"God Shuffled His Feet" has sold 
83,000 units in the U.S., according to 
SoundScan data; in Canada, the al- 
bum has sold 104,000 units, according 
to its distributor, BMG Onada. 

Another star in the Canadian fu*- 
mament has been k.d. lang, whose 



"Ingenue" album has sold 1,3 millx>n 
units in the U.S., according to 
SoundScan, and 207,000 in Canada, 
according to her label, Sire/Wamer. 
Her latest album, "Even Cowgirls 
Get The Blues," released Oct. 22, 
1993, has sold 178,000 units in the 
U.S. thus far, according to Sound- 
Scan, and 40,000 units in Onada, ac- 
cording to the label. "Cowgirls," the 
soundtrack for the film of the same 
name, will likely get a further boost 
when the movie opens this spring. 

With U.S. radio broadening and the 
domestic indie scene continuing to 
contribute new talent most observ- 
ers expect the dlanadian market to re- 
main healthy and fruitful, domesti- 
cally and beyond. 

Assistance in preparing thin 
story provided by Paul Vema in 

New York. 



RCA RE-ENTERS SOUNDTRACK FRAY 

(Continued from page 8) 



Surratt says it was Marty Olinick, 
RCA's VP of business affairs on the 
West Coast who "sniffed out" "Real- 
ity Bites" in its early stages, even 
though the him was being made by 
Universal Studios, which is owned by 
MCA. How did RCA land the deal? 
"Perseverance and politics," says 
Ron Fair, RCA's senior VP of West 
Oast A&R and an executive produc- 
er of the "Reality Bites" soundtrack. 

Surratt Fair, and music supervisor 
Karyn Rachtman met with Ben 
Stiller, the movie's director and co- 
star, three weeks into filming last 
summer. They cultivated a relation- 
ship with him and discovered that 
Stiller had very strong ideas about 
the film's music. After finalizing a 
deal, RCA opened its roster to Stiller, 
who opted for just one act; Me Phi 
Me. 

Yet Surratt insists that the label's 
A&R staff has made some strong al- 
temative signings of late, including 
Gigolo Ants, the Dave Matthews 
Band, 360's, and El Magnifico. He 
notes that the potential success of the 
"Reality Bites" soundtrack will go a 
long way toward giving the label al- 
ternative credibility among retailers, 
band managers, and other crucial in- 



TORONTO'S CLUD SCENE NURTURES A NEW GENERATION OF ARTISTS 
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unique," says John Jones, music di- 
rector for CFNY. "It just throws all 
this music out to all these people who 
are aspiring musicians. It gives them 
a semblance of a sound and an klea of 
what's going on musically. It fulfills 
and stimulates an appetite for new 
music." 

Campus radio stations, including 
CKLN and CIUT, not only rely heavi- 
ly on local talent to fill their airwaves, 
but quote from virtually every genre 
of music — something less likely to oc- 
cur on more commercial formats. 

MuchMusic also champions Cana- 
dian talent via funding and video air- 
play. Its musK magazine show, "The 
New Music," regularly features local 
groups. Even CBC-TV, Canada's na- 
tk>nal, publically-supported network, 
airs "Ear To The Ground," a weekly 
profile of regional bands and artists. 

Kudos also go to local record 
shops, both small and large. While it 
might be expected of smaller stores 
to carry selections of independent re- 
leases, the big ones, including HMV 
and Sam's on Yonge Street, also 



stock and sell indie product, showcas- 
ing local bands via in-store perfor- 
mances and compiling and circulating 
indieK>nly sales charts. 

"All the stuff we sell is on a con- 
signment basis," says Catherine But- 
chart, independent buyer for the 
HMV Superstore on Yonge Street. 
"We generally start with three units, 
and if we sell that then we take five, 
and if we sell that then we take 10. Of 
course, there are exceptions. If a 
band is particularly hot — like Bender, 
for instance — then we'll take 100 
pieces." 

Butchart determines what indie 
product her store will sell, sets up in- 
store performances by indie acts, and 
compiles and circulates weekly indie 
charts based on sales. "Most of the 
response we get from the indepen- 
dent charts we circulate comes from 
A&R people at record companies," 
she says. "They want to know what's 
hot They'll see something is chart- 
ing, and they'll phone to get a copy of 
it so they can hear it We have A&R 
people coming in once or twice a 



month, pulling independent product 
Sometimes independent product sells 
better than signed acts. And it's 
mostiy kids who buy the independent 
products." 

And local merchandiser Art Dodd, 
who runs the boutique Big Kids 
Hafta Play Too, designs and markets 
band-emblazoned garb — like T-shirts, 
and baseball caps — primarily for lo- 
cal bands to sell at gigs for profit and 
publicity. 

"I was in Austin a couple of years 
ago for the South By Southwest con- 
ference," recalls talent buyer Mat- 
sell. "I remember on the last day of 
the festival, after a number of Cana- 
dian bands had showcased success- 
fully, reading a local paper that 
wrote something to the effect of 
'Move over Manchester, roll over Se- 
attle, the next place the music scene 
is going to happen is Toronto.' It was 
evident then that this was an interest- 
ing littie area, just based on the cou- 
ple of bands who had showcased 
there." 



dustry players. Galante notes that 
the movie's audience is the very mar- 
ket the label wants to lasso with 
some of its alternative acts. 

None of the label's new acts ap- 
pear on the soundtrack, but RCA is 
actively pursuing singer Lisa Loeb, 
who does contriubte to "Reality 
Bites." 

The comprehensive marketing and 
promotion campaign surrounding the 
soundtrack is unusual in that by the 
time the movie opens Feb. 15, as 
many as five different tracks may 
have ah-eady found their way into ra- 
dio and ndeo outlets, with a maze of 
different labels handling various ra- 
dio promotion duties. 

Surratt notes that Crowded 
House's single "Locked Out," from 
the Capitol band's new album, "To- 
gether Alone," also is found on "Re- 
ality Bites." Surratt says Stiller was 
persistent about landing the band for 
the movie. The chyron on the band's 
MTV video has been updated to in- 
clude mention of "Reality Bites." 

Meanwhile, Virgin has begun 
working Lenny Kravitz's soundtrack 
contribution, "Spinning Around Over 
You," to modem and album rock ra- 
dio, while Atlantic readies its pitch 
for the Juliana Hatfield Three's "Spin 
The Bottle" to modem rock and top 
40. Hatfield's cut is also found on her 
latest album. Her pending video is di- 
rected by Stiller and features clips 



from the film. 

RCA has acquired singles rights to 
the Knack's remix of "My Sharona" 
for top 40 and album rock, as well as 
Big Mountain's cover of "Baby I 
Love Your Way"; both of them are 
being worked at radio. Squeeze's re- 
recording of "Tempted," also ac- 
quired by RCA, may become a single 
at a later date. 

For a movie aimed at the music- 
hungry college and post-college set, 
doesn't "Reality Bites" contain an 
awful lot of oldies? fVir says each 
classk included represents a popcul- 
tural reference point for fans who 
came of age during the Jimmy Carter 
and Ronald Reagan years. 

RCA has a lot on the line with "Re- 
ality Bites," yet soundtracks can be a 
tricky business, as the lukewarm per- 
formance of the "Wayne's World 11" 
project illustrated. Normally, if the 
film falls flat at the box office, so too 
does the soundtrack. ("Last Action 
Hero" is one notable exception.) 

"Yes, it's a gamble," admits Fair. 
But he and others are confident about 
the film, and believe that even if it 
does stumble, the soundtrack will not 

In conjunction with Universal, 
RCA has held more than 100 screen- 
ings around the country for music re- 
tailers, radio stations (just staffers, 
no listeners yet), the music press, and 
others in order to generate a buzz for 
both the film and the soundtrack. 
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Complete Cassettes in 7 Days! 
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A glance ahead at Billboard Specials 

BRITS AROUND THE WORLD 

ISSUE DATE: FEBRUARY 12 
CLOSED 

CLIFF RICHARD TRIBUTE 

ISSUE DATE: FEBRUARY 12 
CLOSED 

CHILDREN'S ENTERTAINIVIENT 

ISSUE DATE: FEBRUARY 19 
CLOSED 

LASERDISC 

ISSUE DATE: FEBRUARY 26 
AD CLOSE: FEBRUARY 1 

ITA/PRO-TAPE 

ISSUE DATE: MARCH 12 
AD CLOSE: FEBRUARY 15 

THE BILLIE AWARDS 

ISSUE DATE: MARCH 12 
AD CLOSE: FEBRUARY 15 

INDIE LABELS 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 1 

IMARM SUPERSECTION 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 1 

THE ECHO AWARDS 

ISSUE DATE: MARCH 26 
AD CLOSE: MARCH 4 

ROBERTSON TAYLOR 16TH ANNIVERSARY 

ISSUE DATE: APRIL 9 
AD CLOSE: MARCH 15 

TEJANO 

ISSUE DATE: APRIL 16 
ADCLOSF: MARCH 22 

BILLBOARD READERS TAKE ACTION AS A 
RESULT OF EDITORIAL CONTENT AND 
ADVERTISEMENTS IN SPECIALS: 
■ OVER 1/3 BUY PRODUCTS 
■OVER 1/3 CITE ADVERTISING INFLUENCES 
BUSINESS DECISIONS 
■OVER 1/2 MADE LONG-DISTANCE CALLS 



The Billboard Bulletin 

EDITED BY IRV LICHTMAN 



BOLD ft PUTIHUH SHOW ON TV? 

A long-discussed TV special honor- 
ing the U.S. music industry's gold 
and platinum award winners may 
air on a national network this No- 
vember, sources say. Tim Sites, 
spokesman for the Recording Indus- 
try Assn. of America, which certi- 
fies record sales for the industry, 
says the show is "in the talking 
stages," adding that the hoped-for 
November airdate would present a 
"tight time frame." NBC is said to 
be the front-runner for the show, al- 
though Sites says "we are looking at 
all the networks." The RIAA would 
co-produce and retain all rights to 
the show. Under consideration as 
production partner are Kevin Wall, 
founder of Radio Vision Internation- 
al, and Grammy show producer Ken 
Ehrlich. 

UUDMARK BAMUHIPTCY SOUGHT 

Max Entertainment, Select Records, 
and Tommy Boy Records, as credi- 
tors, have filed an involuntary peti- 
tion in the District of New Jersey 
U.S. Bankruptcy court against 
Landmark Distributors — sister com- 
pany of Profile Records — claiming 
they are due a total of $411,272. 
Steve Plotnicki, now sole owner of 
Profile and a partner in Landmark, 
says the filing is totally "meritless 
and it is clearly sour grapes on the 
part of Tommy Boy" for losing out 
on buying Profile (see story, page 6). 

FRANCE WEICOMES SI OIL HART 

France's music market value was up 
57' in 1993, according to preliminary 



figures, with sales breaking the 6 
billion franc ($1.01 billion) barrier 
for the first time. Two-track CD sin- 
gles again showed impressive gains, 
but sales of all formats in Novem- 
ber and December were said to be 
disappointing. 

EAULT SPRINGSTEEN SET DEUTEO 

U.K.-based label Dare International 
has delayed the rf lease of a double 
album containing 23 Bruce Spring- 
steen tracks recorded in 1971, prior 
to his signing with Columbia in the 
U.S., until a dispute over the rights 
to the material is decided in High 
Court (Billboard, .Ian. 29). Justice 
Warner agreed Jan. 2*1 that the case 
would have to be adjourned for 
hearing sometime in February, 
when both sides have had time to 
prepare further evidence in support 
of their claims. 

RCA'S U.K. -CAROUSEL* CASTER 

While labels bid for the upcoming 
U.S. production of the smash U.K. 
revival of Rodgers & Hammer- 
stein's "Carousel," RCA Vrctor will 
offer, via First N'ight Records, the 
London cast version; that cast's 
lead, Michael Hayden. will repeat 
his role in New York. The disc will 
reach retail bins in March, the same 
month the show opens in the U.S. 

'CARUTO,* 'MNOCENCT APRIL VIDS 

MCA/Universal Home Video will re- 
lease "Carlito's Way" April 13, a 
week after the April ti arrival of 
lumbia TriStar's "Age Of Inno- 
cence." HBO Video rt'iMtriedly has 



licensed its first Savoy Pkrtures fea- 
ture, "A Bronx T^e," to Rentrak's 
pay-per-transaction system. 

RISHOP OUT AS LIVE CHIEF 

David Binhop has been ousted as 
president of LIVE Home Video, 
part of a reorganization ordained 
by LIVE Entertainment's new 
CEO, Roger Burlage. A replace- 
ment should be announced soon; 
Burlage also is seeking an LHV 
sales VP. Meanwhile, Paul Al- 
mond joins LIVE Entertainment 
as production and acquisition exec- 
utive VP, replacing Ronna Wal- 
lace, while longtime LHV promo- 
tions senior VP Lauren Becker 
temporarily takes on marketing re- 
sponsibilities . . . Russell Gold- 
smith will depart as Republic Pic- 
tures CEO after completion of the 
Viacom-Blockbuster merger. 
Blockbuster recently purchased 
Republic and Aaron Spelling Pro- 
ductions. 

JIHMT lENNER IN VIRGIN SLOT 

Jimmy lenner is joining Virgin in 
the New York office. His title 
hasn't been determined at this 
point, but he will be handling spe- 
cial projects for the label, sources 
say . . . John Alexander has been 
promoted to executive VP, North 
American creative, at MCA Music, 
moving from New York to Los An- 
geles later this year . . . Holly 
Lane has left Mechanic Records in 
New York, where she served as 
VP/GM for the past five years. 
She can be reached at 212-387-8188. 



Adams And Ace Double Their Luck 



Irs A RARE EVENT for an artist to have two singles 
in the top 10 on the Hot 100, so the planets must be 
aligned thi.s week as two different artists each have two 
titles in the top 10. Sweden's Ace Of Base makes a giant 
le.ip from No. 16 to No. 5 with its second single, "The 
Sign," while its predecessor, "All That She Wants." re- 
bounds from No. 7 to No. 6. If the momentum of "The 
Sign" carries it to No. 1, Ace Of Base will be the fourth 
Swedish group to top the American chart, following 
Blue Swede, Abba, and Roxette. 

The other artist with two top 10 
titles is Bryan Adams, who re- 
mains at No. 1 along with his 
friends Rod Stewart and Sting on 
their "Three Musketeers" anthem, 
"All For Love." Adams also is 
ranked No. 9 with his latest solo 
single, "Please Forgive Me." And 
as Darretl Roberts of Raleigh, 
N.C., points out, "All For Love" 
must stand a pretty good chance of 
being the No. 1 single of 1994, if 
you consider that all three artists have had No. 1 singles 
of the year. Stewart's 'Tonight's The Night (Gonna Be 
Alright)" was the top single of 1977, the Police's "Every 
Breath You Take" topped the 1983 year-end survey, and 
Adams' "(Everything I Do) 1 Do it For You" was nume- 
ro uno for 1991. 

To demonstrate how rare it is for two artists to have 
two top 10 hits in the same week, you'd have to go back 
to the Hot 100 of December 28, 1968, when Diana Ross 
& the Supremes and the Temptations were No. 3 and 
No. 10, respectively, with "ixive Child" and "Cloud 
Nine," while their combined effort on "I'm Gonna Make 
You Love Me" was No. 7. And looking further back, to 
the Hot 100 for the week ending April 25. 1964, the Dave 
Clark Five was in the top 10 with "Glad Ail Over" (No. 
6) and "Bits And Pieces" (No. 7), whik the Beatles held 



down the top three positions with "Can't Buy Me Love," 
'Twist And Shout," and "Do You Want To Know A Se- 
cret." 

HmMM HMMM HMMM HMMM HMMM: The Crash 
Test Dummies are no fools. "Mmm Mmm Mmm Mmm," 
the inituii single from "God Shuffled His Feet," bullets 
up 11 places to No. 80. That's a goo<l sign, but here's a 
better one: It was exactly 30 years ago this week that 
M^ior Lance i>eake<i at No. 5 with "Um, Um, Um, Urn, 
Urn. Um." 




I Garth conquers all: De- 

spite all his success. Garth Brooks 
V fit has yet to chart a single on the Hot 

^9 100. But in the U.K., he's going for 

biggest hit to date, as the two- 
g^^^^^H sided single "The Red Strokes"/ 
^■■^■■■^ "Ain't Going Down (Til The Sun 
by Fred Bronson ^omes Up)" leaps from No. 22 to 

No. 13. That bests the No. 71 rank- 
ing of "Shameless" in 1992. If 
Brooks makes the top 10 next week, he'll have only the 
second top 10 country single of the '90s in the U.K. The 
first was — as if you needed to ask — "Achy Breaky 
Heart" by Billy Ray Cyrus, which peaked at No. 3. 

YoU'RE "raE TOP: RCA has the top two debuts on 
The Billboard 200 with two artists who make their label 
debuts. ZZ Top wins Hot Shot Debut honors with "An- 
tenna," new at No. 14 and the highest-debuting album of 
the group's career. The album will have to make the top 
three to become the group's most successful chart ef- 
fort; "Afterburner" peaked at No. 4 in December 1985. 
After a long stretch with Capitol, Freddie Jackson 
moves over to RCA and enters at No. 66 with "Here It 
Is." It's his second-highest debut; "Don't Let Love Slip 
Away" entered at No. 58 in 1988. 
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• LIVING PROOF* 



\ DREAMS 



REALITY 



"/ u iis watching television when I got a phone call that 
'Tomorrow' went to iVo. i in June 1990 on the 
BILLBOARD R&B SINGLES chart. I was in junior 
high school with a No. I record. It was like a dream 
come true.' I couldn't believe it! Nearly four years later 
and a few more No. I 's in between, I came home one 
day and my mother told me that 'Can't We Talk' went 
to No. L It still is like a dream come true. 
You can't stop the feeling." 




Tevin Campbell. 1994 



